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Abstract	
 

The industry of alternative currencies has been experiencing exponential growth, which is 

reflected in the growth of currency initiatives around the world. An area of interest has 

emerged amongst academics whose aim has been to deep dive into the economic, social, 

and environmental benefits to their users as stated by Dodd in 2015. Current research 

focuses on the case of the Artmoney organization and looks at the objective of exploring what 

type of user value Artmoney creates as an alternative currency. This study adopted Boztepe 

(2007) conceptualization of user value approaches, including value as an exchange, value as 

a sign, and value as an experience. Moreover, her model theory postulates the unit of 

analysis of value and where value arises. The researcher decided to use this model of value 

because it was considered to possess a certain extent and match for the objective. The 

motivation for approaching this phenomenon prevails from the concern to foster solidarity, 

well-being, and equal society through currency projects. The study follows the epistemological 

approach of social constructivism to explore the subjective meanings stimulating the actions 

of stakeholders. Furthermore, an inductive approach was chosen with a strategy of data 

collection technique called semi-structured qualitative interviews, applied to artists, the board 

of directors of the Artmoney organization, a politician, and owners of shops within the 

Artmoney organization. The researcher evaluated the interaction of different stakeholders 

inside the Artmoney organization where user value emerged according to the role performed 

and the objective aimed. With this, the research was able to conclude and recommend that 

user value as a sign and user value as experience seem to be more significant, the latter 

includes a categorization of four types of user value: utilitarian, emotional, social, and 

altruistic. However, the researcher suggests further investigation with broader data collection 

in the field where user value inhabits as well as to study the classification of alternative 

currencies.  

 

Keywords: Artmoney, User Value, Alternative Currency, Money, Art, Community, Motivation, 

Value  
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1.	Introduction	
  

Nowadays, ten percent of the total money on the planet, around six trillion is being used 

physically (Harari, 2015). Some scholars accentuate that contemporary money has been 

"contrasted with primitive money and gift exchange which both relied on the particularistic 

nature of social relationships between trading parties and the intrinsic qualities of the traded 

object" (Banks, 2012, p.39), therefore arguing that social interactions are affected by the 

money. In particular, Simmel (2004) conveys the idea of money as the insipid, un-lively, and 

unfriendly system of value that simplifies our subjective reality. As a consequence, currency 

initiatives around the globe have been popping up in a response, supporting and building 

more equal societies. Dodd (2015, p. 43) argues, "Such currencies are broadly united by the 

aim of improving how money addresses the complex needs of societies". Moreover, the topic 

of the current thesis belongs to the field of alternative currencies, as the researcher was 

concerned by the discussed findings and motivated to direct research that can address 

novelty practices to foster sustainability, reciprocity and well-being through monetary design 

that are important to benefit society nowadays.  

 

The current study follows the epistemological approach of social constructivism because this 

inquiry aims to explore the subjective meanings stimulating the actions of individuals. 

Furthermore, an inductive approach was chosen with a strategy that was drawn to collect and 

analyze qualitative data. Besides, the objective of this research was exploratory in order to 

evaluate the phenomenon of the Artmoney organization. Furthermore, Artmoney is an 

international alternative currency with a fixed value of 200 Danish kroner (at the moment of 

writing current Master’s thesis) that holds the format of a 12x18 cm painting and essentially is 

a hand-made art, where the artist makes their own art and shops accept it as payment 

(Kraemmer, 2019). Moreover, every piece of art must exhibit the serial number that is 

assigned chronologically, the date of creation, URL of the Artmoney website, artist name, 

nationality and the signature (Banks, 2012). Hence, Artmoney is a community where artists 

can sing in and become members of the organization to issue its currency; with a PayPal 



	 8	

account artists can sell to collectors around the Earth or expend it in shops that are part of the 

community.  

On the other side, shops with a desire to contribute to this currency project have the right to 

decide the percentage of the total sum that they are willing to accept in a form of artmoney for 

its products and services (Kraemmer, 2019). Therefore, shops are authorized to reject 

artwork that does not fulfill the standard they expect and on the contrary to resell or collect 

them. 

 

As a consequence, based on this single case of study within an organization, a data collection 

technique called semi-structured qualitative interviews was applied to artists, the board of 

directors of the Artmoney organization, a politician, and owners of shops within the Artmoney 

organization. Relevant literature was scrutinized on the topics of money, art, communities, 

alternative currencies, motivations and user value. The researcher considers of the utmost 

importance to define, uncover and understand the listed topics including the perception of 

money from each member’s perspective, because everyone has a different relationship with 

this medium of exchange, and it is vital to comprehend if intentions for being part of Artmoney 

are connected to monetary purposes. Moreover, as the alternative currency is based on art, it 

is essential to discover the original meaning and uses, which members give to it. 

Furthermore, it is critical to know what a community represents and how it could improve its 

engagement through art. On the other side, alternative currencies are novel monetary 

systems that should be explained in terms of objectives, functions, types, and which impulses 

stimulate members to be part and commit. Therefore, evaluating motivations will clarify what 

encourages actions and desires of users. Lastly, user value theory will assess what types of 

value emerges within Artmoney interactions and how this community could boost the 

onboarding process taking into consideration different stakeholders’ objectives and needs.  

The primary motivation of the researcher was driven to investigate the user value that is 

created within the Artmoney organization between the interactions of different stakeholders. 

As a result, the research question was stated as: What type of user value does Artmoney 

create as an alternative currency? Moreover, the original concept of Artmoney relies on the 

function of assessing the nature of human value. Because bringing art into the field of 
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exchange not only supports to defeat the current disconnection of ‘art’ and ‘everyday life’ but 

also rebuilds a feeling of creativity, originality, and humanity in the exchange relation (Banks, 

2011). Therefore, the Artmoney organization reflects on the basis of collective action that 

could help individuals to confront the impersonal and unfriendly money by encouraging the 

use of art as a vehicle of exchange for an equal society to reach solidarity and prosperity. 

This is achieved by numerous more artmoney circulating around the globe as tangible art 

objects in search of appreciation and understanding, because it is intended "to bring people 

together in affective rather than impersonal, forms of trade" (Banks, 2011, p.4). 

 

1.1	Structure	
 
The following section presents a systematic overview of the thesis' structure, intending to 

guide the reader through the research. The first chapter introduces the problem area, the 

background of the organization, the research question, and the motivation of the researcher.  

The second chapter provides the literature review that supports the analysis and discussion of 

the study. Overall, the themes presented are from the field of money, art, community, 

alternative currencies, motivation, and user value.  

The third chapter offers the methodological process, including the philosophy, the research 

approach, research design, strategy, choices and time horizons. This is followed by research 

techniques and procedures, illustrating data collection, data recording, data coding, and data 

analysis.  

The fourth chapter presents the relevant results exploring the overall themes of money 

perception, art as a means of use, social impact in the community, alternative currency, 

motivation, and Artmoney concept perception.  

The fifth chapter contributes to the analysis of the empirical data and the discussion reflecting 

the literature review. It is divided into six sections and with the same order as previously 

mentioned in chapter four. This chapter also includes a section of answering the research 

question. 

The sixth chapter displays the general conclusions, the suggestions for future research, 

limitations, and managerial implications. 
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2.	Literature	Review	
  

The following chapter provides the relevant literature review that concerns this research. This 

chapter is divided into four sections addressing six themes of interest of this Master's thesis. 

The first section has the primary purpose to unfold the research field of money in different 

aspects such as the meaning, the uses during history and evolution, and the connection 

within social interactions. The second section will explore the concept of art, the concept of 

community, and art boosting participation in the community. The third section will provide 

diverse alternative currency concepts, classifications and principal objectives within the 

society, the concept of intrinsic and extrinsic motivation, and types of motivation for 

participation in currency projects. The fourth section will provide an overview of the concept of 

the value as an exchange, as a sign, as an experience and various types of value within value 

as an experience. These themes will be later compared with the empirical data gathered on 

the field and considered in the Discussion chapter. Finally, this examination will provide a 

basis for analyzing the types of user value that occur in the Artmoney organization and will 

thus enable us to answer the research question: What type of user value does Artmoney 

create as an alternative currency? 

  

2.1	The	scent	of	money	
  

Money has been conceived many times in different places around the history of humanity. 

Several authors have discussed the term money; some of them defined it as "the most 

abstract and impersonal element that exists in human life" (Weber, Gerth & Mills, 1958, p. 

331). On the contrary, scholars, as Harari (2015) emphasize a different approach where the 

money is solely a mental illusion, which depends on subjective realities. Furthermore, some of 

the existing research suggests that money is the universal, colorless, characterless, and 

unfriendly measure of value that facilitates our new subjective experiences (Simmel, 2004). 

The researcher of this Master's thesis decided to use these latter definitions from Harari 

(2015) and Simmel (2004) of money for the current research because of the interest in the 

perception of money between social actors.  



	 11	

Overall, the definition of money is still ambiguous. However, in exploring this issue, it is 

essential to acknowledge that this instrument of exchange permits civilizations to transform 

almost everything into almost anything during long periods. According to the literature, around 

3000 years BC, firsts known money emerged called Sumerian barley money (Harari, 2015). It 

was a prevalent medium of exchange fixed with a specific amount of grains (Harari, 2015). 

However, as barley money could be consumed, to gain the approval of everyone as the 

medium of exchange was a challenge as well as its storage and transporting (Harari, 2015). 

Therefore in exploring this aspect, it was found that our ancestors developed diverse types of 

money as the mean of exchange and most of them were based on a different type of 

resources, including shells, cattle, skins, salt, grain, and cloth, where they were used as a 

type of currency (Harari, 2015). Simmel (2004) agrees that in the ancient phases of the 

economy, cattle, salt, slaves, tobacco, hides, were embedded as use-values. Consequently, 

"the development of money seems to be an element in a profound cultural trend" (Simmel, 

2004, p.146), meaning that several levels of culture could be differentiated to see if individuals 

have a deep relation with objects they matter and the use of symbols. Moreover, the name 

money as it can be seen in the literature has been used to express the value of other things 

methodically to exchange goods and services, as a process that boosts the capacity to 

transform objects into fungible commodities. Thus, a crucial moment for the development of 

money occurred when barter systems were developed across cultures (Harari, 2015). 

Nevertheless, a barter structure could be useful only while trading a limited series of goods, 

but it cannot build the foundations for a sophisticated economy. Harari (2015) argues that few 

communities found a solution by implementing a principal exchange scheme, which function 

was matching goods from producers to those who needed them. However, as all nations tend 

to grow demographically, it was not possible to continue operating in the same fashion. As a 

result, representatives of civilizations opted to connect merchants with the mechanism of 

money where initiatives of using gold and silver were playing an important role (Harari, 2015). 

Thus, money was either an exchangeable commodity as gold or silver coin or an immediate 

symbol as a convertible note (Ingham, 2004). Harari (2015) proposes that these symbols 

succeeded because the market believed in them in the same way that other markets beyond 

borders did, because "money is the most universal and most efficient system of mutual trust 
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ever devised" (Harari, 2015, p.201). As people can believe in different dogmas, religions, 

political parties, cultures, and even football teams, everyone will show sympathy for money. 

Nowadays, it is feasible to exchange the highest treasured artifact against a minted steel 

material or printed paper, but only if "the chain of purposes is very extensive and reliable and 

provides us with a guarantee that what is immediately valueless will help us to acquire other 

values" (Simmel, 2004, p.140). Moreover, it is essential to realize that money transcends from 

substance value like gold or silver into a symbol structure that supports a vehicle of social 

individuals' interactions (Deflem, 2003). So, is money related to other social forces? Some 

scholars, for instance, Deflem (2003), share that through money, interactions among 

individuals are settled because money is a critical vehicle in the development of social ties. 

Thanks to this instrument of exchange, individuals without any connection or different 

perspective of values can collaborate productively, because the fact that money relies on trust 

and convertibility, allows these two principles to foster millions of strangers to participate 

among them in an efficacious manner (Harari, 2015). Likewise, Weber, Gerth, and Mills 

(1958) sympathize that the social meaning of money generates impersonal interactions of 

exchange among the subjects in the market because money is the fashionable means of 

exchange. These types of interplay connect all the individuals through reciprocal social 

actions using money as the vehicle of this emergence (Weber et al., 1958). Moreover, this 

Master's thesis does not attempt a research within the field of economics, but aims to show 

how money is interconnected around the interactions of individuals, as this research seeks to 

conceptualize the value being created through an alternative currency with regards to the 

Artmoney project that strives to challenge the control of money in the monetary system 

radically. Due to the emphasis in supporting individuals and giving them purchasing power 

across the community where social motion arises, opposing to the cold and impersonal 

money that some scholars referred to before.  

 

To sump up, money has been conceptualized it as a purely mental illusion, which reflects in 

subjective realities. At the beginning of the ancient phases, currencies were developed from 

different resources that helped to support the development of barter systems. Moreover, 

money evolved into a fungible commodity like a steel coin or as a transferable note supporting 
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as a medium of social individuals interactions. However, this social interplay creates an 

impersonal connection of exchange between the social subjects in the market because 

money is the popular mean of exchange. Therefore, thanks to this vehicle of exchange, 

unfamiliar actors can collaborate productively, because money foster enthusiasm between 

individuals to be used in order to symbolize the value of different things to exchange services 

and goods. Finally, this section has barely touched upon the surface of a vast topic like 

money. The next section will explore the concept of art, the concept of community, and how 

the art could influence participation in a community. 

2.2	Art	boosting	a	community	
  

The previous section briefly touched upon the idea of the concept of money, its origins, and 

the relation with individuals. The following section will explain diverse art concepts, the 

concept of community, and how the art boosts participation in a community.  

  

The term art has been appreciated from different angles across thinkers, the higher they have 

been attempting to define art in every space and time, the more they recognized that its 

significance could be interpreted solely in terms of its nature (O'Gorman, 1966). Every person 

would recognize naturally that a painting of Nyhavn is an art piece, but Nyhavn Street is not. 

O'Gorman (1966) emphasizes art as purely human-made that emerges in the fantasy of 

everyone's minds and is communicated through the interplay of substances and methods.  In 

modern times, aesthetics would not be appreciated in the same fashion due to every culture 

is based on different traditions, rituals, materials, and procedures and no recipe by itself can 

make art because a person is needed to articulate their senses and emotions that embody an 

artwork. Therefore, Tolstoy (1995) contends that through art, feelings, and experiences can 

be shared with the audience by an indirect medium as a framework of symbols in an external 

form. On the contrary, Dean (2003) offers a more objective approach offering that every 

artifact able to stimulate and provoke aesthetic experience can be called artwork. The 

researcher decided to use O'Gorman (1966) and Tolstoy (1995) definition of art for the current 

research since the aim is to evaluate an alternative currency based on hand made art that 

arises from artists' imagination and feelings.  
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Over the last century, theorists have been addressing the concept of art with different 

approaches. For instance, functional and procedural are two streams that assess art from 

different viewpoints (Davies, 2013). The first sees art to be an objective-based on prizing an 

aesthetic outcome experience (Davies, 2013). By contrast, the second approach points out 

that something is art if the process allows the audience to communicate status within the art-

world independently of the purpose (Davies, 2013). One area of controversy in the literature 

about what defines art revolves around these different approaches and considerations. 

However, both are not mutually exclusive, as a hybrid approach can be taken form, 

highlighting the advantages of each side. For instance, "it could be held that art is functional 

and that the function of art changes through time, depending on how it has been realized in 

the past, or it could be claimed that the procedures through which artworks gain their standing 

are themselves subject to historical forces internal to the art world" (Davies, 2013, p.9). The 

researcher advice to further investigate the relation between these approaches in future 

research.  

Additionally, a different conception of art concerns how the creation of artwork is 

simultaneously a medium for the artist to express and ensure the precise nature of his or her 

emotional situation (Levinson, 2005). With this in mind, Davies (2013, p.5) describes: "An 

artist is a person who participates with understanding in the making of an artwork," meaning 

that every social actor is a potential artist to strengthen emotions and sensations as a function 

of art. According to Dissanayake (1988), the concept of the importance of art can be usefully 

employed to explain the evolution of human brains to develop and enhance our 

consciousness.  Similarly, O'Gorman (1966, p. 43) agrees and state that art "not only does it 

give pleasure that gratifies the senses of sight, hearing or touch, but it also allows us to take 

away what Plato calls a quickened and multiplied consciousness that helps us to a deeper 

knowledge of ourselves and the world around us", referring to all the intrinsic values that art 

enhances for example: mental capabilities, senses, emotions, and the inner self. 

On the other side, extrinsic values on art rest on social aspects as becoming exclusive and 

intimate, for instance, in modern civilizations art is using its appearance to be beautiful and 

decorative (Dissanayake, 1988). Therefore, this indeed can refer to a social desire as it is 

exhibiting one's social class, inspiring others, demonstrating an extraordinary story, or 
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belonging to a particular group (Dissanayake, 1988). At the same time, Ćalović (2015) 

proposes that the feeling of belonging to a specific group around art can be seen as a strong 

capability ready to guide new visions within a community. However, to examine the impact of 

art on a community, it is essential to define "community." Lowe (2000) proposes a definition 

based on the region where citizens coexist with common activities. With the same fashion, 

Hillery (1982, p.31) proposes that the community is "a social group inhabiting a common 

territory and having one or more additional common ties." Equally important, Gusfield (1975) 

has a similar approach to community that can be seen in two different perspectives. First one 

categorizes a community based on terrestrial areas and geographic aspects as cities, towns, 

and communes, and the second one characterizes members' relationships as a principal 

feature (Gusfield, 1975). As a consequence, these relationships could emerge from a 

particular vehicle like art projects. Similarly, Ćalović (2015) suggests that several art programs 

influence members from communities to develop forceful relations and provide them with a 

clear understanding of a better social vision. As a result, the contribution between artists and 

non-artists can enhance the commitment to take care and make decisions around the 

community. For instance, research on communities has shown that modern societies set 

communities over expertise and interests rather than territorial conditions (Durkheim, 1964). 

With this in mind, an artist could consider contributing to organizing growth in a community. 

Such as Ćalović (2015) agree that artists are critical social actors inside the community who 

boost the regeneration process, due to the skills they provide with novelty visions and the 

motivation to start connecting members around. In exploring this issue, practices based on art 

have the potential to provoke enthusiasm between participants in community tasks, intending 

to encourage a democratic society (Ćalović, 2015). As a result, art could be the medium to 

inspire an effective collective action that fosters a way of thinking more democratically. 

Similarly, Hutzel (2005, p. 24) proposes, "Art can provide the means toward approaching a 

social Reconstructionist agenda for a more equal society."  

However, there are several principles that a community based on art or different means 

should follow to achieve engagement. McMillan and Chavis (1986) propose membership as 

the first element that associates the feeling of belonging and supports the formation of a 

symbol system, which determinates boundaries within the community.  In other words, this 
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implies that some individuals belong to the community and others do not. These barriers allow 

members to feel sentimentally more secure because they perceive a feeling of acceptance by 

the community that induces self-investment inside the group (McMillan & Chavis, 1986). The 

second principle is the influence, which works in two directions, firstly, acknowledging that for 

a person to be interested by a group, he or she should have an interest or effect over the 

goals of the group (Zander & Cohen, 1955). Secondly, influence, in the other direction, means 

the capacity of a group to raise cohesion between the interests from different members in the 

community (Kelley & Woodruff, 1956). For that reason, much of the existing research 

suggests that members who recognize other members' beliefs, needs, and principles are 

usually more influential. In the same fashion, persons are more engaged in a group where 

they perceive they are essential. The third element is reinforcement, where integration and 

the fulfillment of needs take a vital role because members could be attracted from other 

members whose abilities are perceived compelling (McMillan & Chavis, 1986). In other words, 

"when people who share values come together, they find that they have similar needs, 

priorities, and goals, thus fostering the belief that in joining together they might be better able 

to satisfy these needs and obtain the reinforcement they seek" (McMillan & Chavis, 1986, 

p.13). The last element is the emotional connection, where the interplay among members in a 

shared space, time and the particular features of these events might fortify the link of the 

community or weaken it (McMillan & Chavis, 1986). It can be argued from literature that art 

connect people from different backgrounds and encourage them to see things far away from 

preconceived ideologies. Moreover, a complete understanding of the range of communities is 

essential because distinct paths and views of how to make use of art to boost communities 

have developed and evolved.   

 

To sum up, as discussed before, no recipe by itself can make art because an individual 

imagination is needed to release their feelings and emotions manifested in an art piece. The 

research in the field suggests that at the individual level, the human mind has evolved 

towards a more conscious life by employing art, as well as developing a feeling of belonging 

and social regeneration guiding novelty visions to a more equal and democratic society. As a 

result, artists can be perceived as vital individuals within a community to boost collective 
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action. Due to a community is not just about a familiar territory but also about common ties.  

The next section will provide alternative currency theory as well as motivation concept and its 

types about members’ participation in currencies projects.  

2.3	Alternative	currency	with	motivations	
  

The previous section briefly touched upon the concept of art, the community conception, and 

how it is boosted through art. The following section will provide diverse alternative currency 

concepts and classifications, principal objectives within the society, the concept of motivation, 

and types of motivation that influence individuals towards participation in currency projects as 

the Artmoney organization. 

  

Recent research on the alternative currency field has shown the emergence of novelty 

schemes characterized by new possibilities that scrutinize money and improve the relation 

with economic, environmental, and social objectives within a community. However, to 

examine the concept of alternative currencies, it is essential to define it. As we mentioned at 

the beginning of this chapter, shells, grain, barley, and cattle, have been functioning as a 

currency at different times and places. According to some scholars like Fare and Ould (2018), 

alternative currencies rely on a particular unit of value, founded by stakeholders like end-

users, activists, politicians and private sector who have created a local grid with the aim to 

coordinated the exchange of services and goods. By contrast, North (2005) in his definition 

differs from Fare and Ould (2018) in terms of the integration of politicians' actors within the 

community currency, due to the implication that an alternative currency is a transaction 

network utilizing a currency design created by non-state actors. Later, North (2010, p.73) 

adds, "people have attempted to construct networks using new forms of subaltern money as a 

tool for building a more liberated economy and society." On the other side, Dodd (2015) offers 

an approach where a currency is considered as a type of money as a pure medium designed 

to accomplish specific goals according to their context. The researcher decided to use Fare 

and Ould (2018) definition of alternative currency for the current research since the aim is to 

assess this monetary project in terms of value for different stakeholders as users, activists, 

companies and public sector.  
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In addition to the alternative currency topic, academics present a variety of categorization of 

these structures. For instance, some academics principally offer an accurate and 

sophisticated classification with five principal technical aspects to take into consideration: 

objectives to fulfill, functionality, a medium of exchange, monetary procedure creation, and 

cost recovery structures (Kennedy & Lietaer, 2004; Tichit, Mathonna & Landivar, 2016).  

On the other hand, Bindewald, Nginamau and Place (2013) suggest a classification based on 

more broad criteria of four more comprehensive elements: political, economic, sociological, 

and environmental. By contrast, Seyfang and Longhurst (2013) differ from the last two 

proposals as well, indicating a categorization of monetary projects focusing in four classes: 

credit services, mutual exchange systems, local currencies, and barter clubs. Moreover, 

Blanc (2011) presents an attempt to classify currencies focusing on systems criteria rather 

than objects, for instance: local currencies (territorial projects), community currencies 

(community projects), and complementary currencies (economic projects). The researcher 

decided to use this latter classification of alternative currencies because it was considered to 

have more quality and match for the present research since the purpose is to appraise the 

Artmoney organization from individuals' perspective within a community. In exploring this 

categorization, Blanc (2011) describes the first type as a non-profit and non-national structure 

that impacts economic connections in the geopolitical territory. The second type seeks mainly 

community objectives designated from social actors that foster well-being and reciprocity 

(Blanc, 2011). This latter argument is especially important for the present thesis because the 

researcher looks for the values that emerge between the interactions of social subjects.  

Moreover, the third type is defined as a scheme that pursues economic goals as actions to 

produce or trade; and implies that a non-profit organization can boost this structure (Blanc, 

2011).  

It can be seen that one area of controversy in the literature about alternative currencies 

revolves around the question of defining a precise typology of this concept, because most of 

them differ from the conception of their goals, approach, designs and mechanisms. 

As a result, alternative currencies should deliver and provide specific objectives and values by 

adopting a principal function of conversion because, as literature shows, stakeholders are 
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connected around the currency structure with different members through a fixed exchange 

value (Fare & Ould, 2018). This type of connection, as Dodd (2015, p.33) proposes, "opens 

the door to many new possibilities for addressing prosperity, sustainability, and well-being 

through monetary design." In exploring this issue, Fare and Ould (2018) agree with Dodd 

(2015), on sharing the idea that monetary designs present an objective to improve social 

integration based on solidarity and democratic sovereignty according to challenges of actual 

circumstances. 

Moreover, North (2010) shares the same perspective with Fare and Ould (2018) on 

describing that the experience emerging from alternative currency projects can administer 

pleasing and valuable political involvement, feelings of community and solidarity, and tangible 

benefits. Likewise, Fare and Ould (2018) add that currency projects can be perceived as 

social associations that use collective action as a medium to develop social and economic 

bonds that foster fresh values rather than globalization rules. Pacione (1997) agrees that a 

currency initiative works as a lifeboat in opposition to globalization, where people that suffer 

from unequal capitalist development have been involved in building currency projects. North 

(2005) sympathizes that connections of solidarity built from alternative currencies have a 

positive impact against capitalist practices. Moreover, Lowe (2000) adds that solidarity linkage 

can be based on shared experiences like people coming together to create art.  

Therefore, much of the existing research suggests that currencies projects can be vary in 

their objectives and nature. However, they could share common goals encouraging political 

and socio-economic motions from novelty practices supporting new guidelines on the ethical, 

environmental and solidarity field, and challenging the way how money and its role is 

perceived from the stakeholders' perspective in the currency system (Dodd, 2015), this is 

particularly relevant for the present thesis because the researcher seeks for the perception 

from different types of stakeholders in a currency initiative in terms of user value. 

To differentiate the stakeholders that collaborate within a currency project, Dodd (2015) 

proposes three principal groups. Firstly, partners can be perceived as organizations and 

individuals that have a specific interest in the dynamics of the currency operation (Dodd, 

2015). This group of stakeholders can be perceived in the Artmoney organization as all the 

shops and individuals involved that provide a service or a product in industries like health, 
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education, food, hospitality, entertainment, travel, transportation, finance and real state 

(Kraemmer, 2019). The second group of stakeholders is backers, which support financially 

and are essential for the launch of the initiative like funders or members of the board (Dodd, 

2015). The last group of stakeholders, best known as users like individuals (artists), 

businesses (shops) or public bodies (Alternative Party) who boost the circulation of the 

currency (Dodd, 2015). Moreover, Dodd (2015) supports that stakeholders have different 

levels of engagement that depend on the role they execute and what advantage they strive to 

obtain. Such levels, for instance, are: 

·     Leading 

·     Integrating  

·     Co-partnering 

·     Sponsoring 

·     Participating 

·     Championing 

 

Additionally, Bos and Booth (2015) agree with the six levels of engagement listed above and 

add that leading and integrating are the most involved. As a consequence, the level leading 

can be seen in the stakeholders that are in charge of running the initiative and make it 

function every day (Dodd, 2015). Simultaneously, Bos and Booth (2015) add that a local 

authority or a promoter can take this role daily.  

The next level is integrating, defined by Dodd (2015) as the level where the currency is 

integrated into the stakeholder's system. Similarly, Bos and Booth (2015) suggest that the 

stakeholder at this level can accept the currency as a form of payment or to pay wages for its 

members. 

Furthermore, Bos and Booth (2015) recognized that co-partnering and sponsoring are the 

less involved in a currency project. For example, co-partnering can supply administrative 

tasks, training, or facilitate the performance of the initiative (Dodd, 2015). Moreover, 

sponsoring, according to Bos and Booth (2015), can be seen when the stakeholder 

cooperates with the currency financially or by funding. In contrast, Dodd (2015) proposes that 
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a stakeholder, like a local shop, can sponsor the initiative in different ways for example, with 

sharing space or unique materials, as well as information, or communication technologies.  

Bos and Booth (2015) recognized the last two levels of engagement as indirectly involved. 

Where participating can be perceived from stakeholders that use the alternative currency 

without necessarily incorporated into their structure (Dodd, 2015). On the other side, 

championing, can support vital inclusion for the alternative currency and enhance trust in the 

project (Bos & Booth, 2015). Besides, Dodd (2015), at this level, adds that businesses can 

support the initiative increasing awareness about a monetary project, such as spreading 

propaganda. In addition, Dodd (2015, p. 79) argues, "political figures are often willing to 

associate themselves with projects they see as bringing benefits to the community."  

 

As briefly mentioned, six levels of engagement have witnessed the interaction between three 

groups of stakeholders, including partners, backers, and users. Overall, these types of 

stakeholders in currency projects "get to know each other, as well as developing customer 

loyalty around the shared values represented by the currency" (Dodd, 2015 p.55). 

Furthermore, to examine which motivations foster participation to stakeholders of the 

Artmoney organization, it is essential to define motivation. The concept of motivation has 

been described as the process by which goal-directed tasks are introduced and maintained 

(Cook & Artino, 2016). Similarly, scholars suggest that motivation stimulates and leads 

behavior to achieve a specific objective (Sansone & Harackiewicz, 2000). 

Moreover, psychologists have postulated two types of motivation: intrinsic and extrinsic 

(Reiss, 2012). In this thesis, the researcher looks at both motives because as mentioned 

before it is essential to know what guides behaviors of stakeholders from the Artmoney 

organization. Reiss (2012, p.152) offers, "Intrinsic motivation is most commonly defined as 

doing something for its own sake." For example, when a person creates art without any 

purpose other than the desire to do it.  

Likewise, Cook and Artino (2016) agree and add that intrinsic motivation guide persons to 

perform in order to gratify their interest and desire for expertise. In contrast, extrinsic 

motivation concerns the pursuance of a material aim or external reward (Reiss, 2012), as 

when a person creates art to receive some payment or another reward.  
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At the same time, Cook and Artino (2016, p.999) argue that "extrinsically motivated actions 

can become self-determined as values become integrated and internalized." It can be seen 

that both categories described before, suggest that the behavior is motivated by a desire or 

need to accomplish specific results (Sansone & Harackiewicz, 2000). Seeing that, "Motivation 

is a complex concept in general because, to a large extent, it is subconsciously constructed" 

(Cnaan & Goldberg-Glen, 1991, p.274).  

 

In exploring the concept to a large extent, the motivations that are expected from 

stakeholders in the Artmoney organization can vary between theory models. Knoke (1988) 

offers a scheme of members' motivation, firstly the utilitarian that is based on rational choices 

like cost and benefit. Secondly, the social that depends on affective bonding or sentimental 

connections to individuals or groups, and thirdly, the normative that rests on social values 

standards and conformity. Similarly, Klandermans (2004, p. 361) proposes a theoretical frame 

of three essential purposes of why movement collaboration is engaging to individuals:  

"people may want to change their circumstances, they may want to act as members of their 

group, or they may want to give meaning to their world and express their views and feelings". 

As a result, these fundamental reasons can be classified as follows: First, the instrumentality 

that connects with the movement of resources, secondly, on the identity that relates to 

belonging to a particular group, and thirdly in the ideology that focuses on social mobilization 

(Klandermans, 2004). These types of motivation are parallel of Knoke's (1988), including the 

utilitarian, the social, and the normative. On the other side, Collom (2011) proposes four 

categories of motivation that arise from previous theories as a compilation, including 

economic/instrumental, social, ideological/value, and altruistic, the latter one engages in 

fundraising in pro of the association. The researcher decided to use this latter categorization 

of motivations because it was considered to possess a more significant extent and fit for the 

present research since the evaluation of the type of motivations that drive individuals to 

participate in the Artmoney organization is supportive.  

 

To sum up, alternative currencies provide a positive way to support the inequalities of free 

time and money, improving cohesion, sustainability, designed to achieve specific goals, 
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because alternative currencies work as a medium with a specific value that interconnects 

individuals and entities to exchange for a common purpose. As discussed before the 

classification of monetary projects includes local currency, community currency, and 

complementary currency. Moreover, interactions that emerge from these currency projects 

might foster monetary, sense of belonging, and solidarity values. Therefore, the interaction 

among members is driven by intrinsic and extrinsic motivations as stimulation that guides 

behavior to accomplish particular aims. As mentioned before the categorization of motives 

includes economic, social, ideological, and altruistic. Lastly, the knowledge of what constitutes 

an alternative currency and how to understand it, and how to categorize motivations and 

enhance it, is yet in its conceptualization stage. The theory and concepts presented in this 

section aim to provide a foundation for many types of currency systems, but it could vary 

depending on their common cause, motives, and objectives. The next section will provide 

user value definitions and types of user value in order to uncover the literature that supports 

the answer to the research question.  

2.4	Value	perception		
  

The previous section briefly touched upon the idea of an alternative currency with regards to 

the concept, classifications, main objectives within the society, the concept of motivation, and 

types of motivation towards participation in currency projects. The following section will 

provide an overview of the concept of the user value as an exchange, as a sign and as an 

experience, and diverse categorization of value as an experience providing the basis to 

analyzing the types of user value that occur at the Artmoney organization. 

  

In the existing literature, there have been many perspectives on how value is conceptualized, 

classified, and measured. Nevertheless, to assess the theory of value, it is critical to define it. 

The term value, as extended literature shows, stretches across several disciplines like 

economics, sociology, anthropology, psychology, and business (Boztepe, 2007). Zeithaml 

(1988) argues that the concept of value perceived even in a single category seems to be 

profoundly individual and idiosyncratic due to the perception of value is based on the context 

in which the subject is interpreting it (Zeithaml, 1988). Boztepe (2007) proposes a model of 
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value approaches, including value as an exchange, value as a sign and value as an 

experience. The different approaches can be represented, as shown in table 1. 

 

 
Table 1: An Overview of the Definitional Approaches to User Value  

Adapted from: Boztepe (2007) User value competing theories and models 

 

The researcher decided to use this model of value because it was considered to possess a 

certain extent and match for the current research since the objective is the evaluation of the 

type of user value that an individual perceive inside the Artmoney organization.  

 

Firstly, value as an exchange is characterized mainly in monetary and non-monetary 

sacrifices that users are expecting to make for a product or service (Butz & Goodstein, 1996). 

Similarly, Zeithaml (1988, p.14) agrees and adds, "consumers sacrifice both money and other 

resources (e.g., time, energy, effort) to obtain products and services." On the contrary, 

Csikszentmihalyi and Rochberg-Halton (1981) disagree with the previous perspective and 

comment that things such as pictures, spiritual artifacts, and gifts do not depend on a 

utilitarian approach. On the other hand, Boztepe (2007) offers that the importance of this type 
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of value is on the element of exchange, and for that to happen money is the indispensable 

aspect.  

Secondly, value as a sign is based on the message or symbol transmitted and shared in 

society rather than in the tangible aspect (Boztepe, 2007). Likewise, Baullidard (1998) agrees 

and adds that commodities are determined by what they signify rather than their use. 

Moreover, the perception of value as a sign agree of how individuals made sense and what 

extend of social ends it provides to them like identity, status, and prestige (Boztepe, 2007). 

Baullidard (1998) argues that the consumption of value as a sign is focused on the social 

logic manipulation of social signifiers because we are consuming signs in the form of human 

relations, reciprocity, and collective solidarity rather than commodities. By contrast, Zeithaml 

(1988) offers a different angle, where value is based not only on communications but also on 

the use of the object or product, and on what is received against what is given. Moreover, 

Csikszentmihalyi and Rochberg-Halton (1981), suggest a distinction between objects valued 

for contemplation and objects valued for action, Where the action with objects involves a 

physical interplay or movement as with tools or musical instruments, and on the other hand, 

contemplation is based principally on the reflection as can be seen in the art or pictures. 

Thirdly, value as an experience, according to Boztepe (2007, p.57), proposes that 

"Experiences emerge from the interaction between the product and the user, any user activity 

involving a product is an engagement in experience with that product." In addition, Butz and 

Goodstein (1996) add that the emotional bond between the user and the producer after an 

experience have been taking place, is perceived as a found value. Furthermore, Holbrook 

(1999, p.9) argues, "What people really desire are not products but satisfying experiences 

that are attained through activities. In order to that activities may be carried out, physical 

objects or the services of human beings are usually needed". As a result, what individuals 

pursue, are experiences produced by services where people assume that products will 

perform. One area of controversy in the literature about user value revolves around the 

question of where the user value resides. Therefore, much of the existing research suggests 

that user value inhabits on the consumption of the experience. As a consequence, the 

researcher considers this as a potential area for further research to reveal where user value 

dwells. Moreover, Holbrook (1999) recognizes three dimensions representing and influencing 
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user value, including 1) intrinsic-extrinsic, 2) self-oriented versus other-oriented, and 3) active-

reactive. It can be represented in table 2.   

 

 
Table 2: Types of User Value  

 Source: Boztepe (2007) User value competing theories and model  

(Adapted from Holbrook (1999)) 

 

Boztepe (2007) defines the first dimension, as even an object is valued because of its 

qualities or its functions. Holbrook (1999) agrees and intensely elaborates that the extrinsic 

classification emerges when consumption is appreciated for its functional or utilitarian 

contribution to support in achieving objectives. On the other hand, intrinsic classification 

arises when the consumption experience is prized for its simple purpose (Holbrook, 1999). 

In the second dimension, Boztepe (2007) presents that even an object can be valued 

because of their advantages to the user or because of the reactions or responses that come 

from other users. Holbrook (1999) profoundly elaborates that self-oriented value can be 

perceived over how the user reacts to it at a personal level consumption. Conversely, other-

oriented value seeks beyond the self to something or someone else where the consumption 

experience is valued for the reactions that come from several levels, like family or friends, to 

communities or countries, to the cosmos or the universe (Holbrook, 1999). 

 

In the third dimension, Boztepe (2007, p.58) suggests, "The active-reactive dimension 

represents a distinction regarding whether there is a manipulation of a product by the user or 
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vice versa." Holbrook (1999) exemplifies that an active maneuver can be represented as 

driving a vehicle, where value emerges from manipulating an object. On the contrary, the 

reactive approach can derive from art items like sculptures or paintings, where value emerges 

from appreciating or admiring something or someone (Boztepe, 2007; Holbrook, 1999). The 

researcher decided to use Holbrook (1999) dimension of user value because it is considered 

possessing a complete extend for the current research since match the objective in the 

assessment of user values that emerge from stakeholders in the Artmoney organization. 

On the other side, Boztepe (2007) recognizes four classifications of user value as an 

experience, including utilitarian, social, emotional, and altruistic.  As a result, Holbrook (1999) 

agrees and defines the utilitarian type as the aim for convenience and quality in terms of the 

ability to accomplish a function. Moreover, Boztepe (2007) offers a similar approach 

considering the capacity of this type of value to execute a physical and a cognitive task in 

terms of performance and economy. The social type, according to Boztepe (2007), suggests 

that depends on the benefits that emerged from social prestige and identity in a sense of 

group belongingness. Similarly, Holbrook (1999) offers that this value relies on communicated 

status and esteem, where the possession of an object raises the reputation. The emotional 

type, according to Boztepe (2007), relies on sentimentality and pleasure like enjoyment, 

where its benefits arise from affective interactions. Likewise, Holbrook (1999) proposes that 

the emotional value associates playing as having fun and aesthetics as the appreciation of an 

artwork arising from the consumption experience. The altruistic type, according to Boztepe 

(2007, p. 60)  “refers to spiritual benefits such as good luck and sacredness that are enabled 

by a product". Furthermore, Holbrook (1999) agrees and adds that this altruistic value is 

based on ethics when aiming at the well-being of others, and spirituality referring to the 

adoration of another entity or divine force. The researcher decided to use Boztepe (2007) 

classification of user value as an experience because it was considered to sustain an entire 

understanding and fit for the current research since the purpose is the evaluation of user 

value that arises from the experience within the Artmoney organization.  

 

To sum up, it can be seen in this research that value is derived from different contexts and 

interpretations. As discussed before the classification of user values includes value as an 
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exchange that fulfills the utilitarian process using the sacrifice of money, time, and effort. On 

the other note, value as a sign fosters the emerging of messages being transmitted through 

individuals' interplay, equality, and identity. On the other side, value as experience arises from 

the consumption of the interaction at any stage in the participation between the user and the 

product or service. The latter value includes a categorization of utilitarian, social, emotional 

and altruistic values, influenced by a range of dimensions, including intrinsic-extrinsic, self-

oriented versus other-oriented, and active-reactive. Finally, much of the existing research 

suggests that these types of user value classifications are not mutually exclusive, meaning 

that different types of user value can coexist within the same interaction and with a different 

range of intensity and engagement.  

 

2.5	Chapter	conclusions	
 

The current thesis aimed to research what type of user value Artmoney creates as an 

alternative currency. As mentioned before, Artmoney is an alternative currency organization 

based on hand made art with a fixed value. Therefore, the literature review has touched 

several themes. As can be seen in the first section, the researcher considered essential to 

appraise the origins of money such as meaning, evolution, and the relation with social 

interplay. Moreover, the second section briefly researched the concept of art, community, and 

the linkage between both. Furthermore, the third section contributed to the subject matter of 

alternative currency, including relevant classifications and intentions to society. Equally 

important, the theory of motivation and types of motivation that influence participation from 

members in alternative currencies are addressed. Finally, section fourth explored the notion 

of user value, such as its types and dimensions that influences the perspective of user value 

achieved. These topics will be reflected in the Analysis and Discussion chapter with the 

objective to answer the research question. The next chapter will illustrate the method of 

research employed, such as philosophies, approaches, strategies, choices, time horizons, 

techniques, and procedures. 
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3.	Methodology	
 
In the following chapter, the researcher described the methodological process of this Master 

thesis that was employed to answer the research question. Firstly, the researcher introduces 

the research philosophy where ontology, epistemology, and research approach are 

discussed. Then, research design describes the strategy, choices and time horizons 

undertaken, following with research techniques, procedure, and practical considerations are 

discussed. Therefore, this section describes the methodological process of data collection, 

data recording, data coding and data analysis according to the type of inquiry. The research 

onion shown by Saunders, Lewis, and Thornhill (2009) is present as a way of illustrating the 

steps.  

 

 

 
 Figure 1: Research Onion  

Adapted from: Saunders, Lewis and Thornhill (2009) Research methods for business students  
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3.1	Research	philosophy	and	approach		

3.1.1	Ontology	
 

Among business and management researchers there is a concern with the nature of social 

systems, Bryman (2012, p.32) emphasizes that "the central point of orientation here is the 

question of whether social entities can and should be considered objective entities that have a 

reality external to social actors, or whether they can and should be considered social 

constructions built up from the perceptions and actions of social actors". The ontological 

consideration in this thesis seeks to understand the meanings that social actors attach to 

social phenomena called the subjectivism view by Saunders, Lewis and Thornhill (2009).  

3.1.2	Epistemology	
 

There are different types of research philosophies; the most typical are Positivism, Realism, 

Interpretivism, and Pragmatism. None of these philosophies are considered to be superior 

over the others, but each one serves different research purposes, depending on the research 

question and the nature of the study. Saunders et al. (2009) mentioned that the idea of 

choosing a philosophy or ideology is to enlarge the understanding of the course in which the 

study is leading in a specialized field of activity.  

 

The researcher chose the epistemological approach of social constructivism because 

perceives reality as being socially created, and this inquiry aims to explore the subjective 

meanings stimulating the actions of individuals in order to be able to comprehend these 

actions. Social actors of this thesis allocate diverse interpretations of the events in which they 

encounter themselves according to their view of the world, making sense across meanings 

that they constructed from situations. This examination sympathizes with the interpretivism 

philosophy, which supports the understanding of differences between persons in the role of 

social actors (Saunders, Lewis & Thornhill 2009). It should be mentioned that this study 

administrates research among people rather than objects underlining that one of the biggest 

challenges of this philosophy gets into the social world of the research subjects and 

appreciate their world from their perspective (Saunders et al., 2009). However, individuals 
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that advocate constructionism vision consider the fact that is profoundly applicable in the case 

of business and management research, due to the complexity of this case of study could be 

negatively altered if researchers centralize into a series of law-like generalizations (Saunders 

et al., 2009). Concerning the type of user value that Artmoney creates as an alternative 

currency, it was critical to establish an understanding of reality from the perspective of 

stakeholders engaged in this platform. So, a plan was traced to analyze diverse 

interpretations inside the ecosystem with interactions in which they are involved. Every 

stakeholder perceives different value as a consequence of their role across the community. 

These variations that derive from value impact the actions and the nature of their social 

interactions with the rest (Saunders et al., 2009). Therefore, the study persecutes to 

comprehend the subjective realities of actors in the community to be able to make sense of 

their motivations, intentions, roles, and benefits in a meaningful way regarding the subject of 

this thesis.  

3.1.3	Research	Approach	
 

An inductive approach was chosen at the starting point of this research with a strategy that 

was drawn to collect and analyze data, making sense of the interviews to get a feeling and 

understanding of the nature of the phenomenon in question. As a consequence of this inquiry, 

the formulation of the theory was built.  Such theory would pursue evidence rather than vice 

versa as with the deductive approach (Saunders et al., 2009). Nevertheless, this perspective 

was useful and convenient for the study of a smaller sample of subjects compared to a larger 

sample size of respondents used within the deductive approach (Saunders et al., 2009). 

Academics imply the discovering of new competing indicators of the research during an 

inductive examination; however, induction fosters elasticity to adjust direction based on new 

findings.  
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3.2	Research	Design	
 

The purpose of this research is exploratory, because, it pursues "what is happening; to seek 

new insights; to ask questions and to assess phenomena in a new light' (Robson, 2002, 

p.59). Thus, interviews with experts inside the Artmoney community were conducted, and 

relevant literature was searched. Saunders et al. (2009) describe that exploratory studies 

have a significant advantage of being adaptive and adjustable to change. It is helpful when 

the researcher desires to clarify the understanding of the nature of the problem. For instance, 

at the beginning of this thesis, the focus of the study was broad but became progressively 

precise as the research was advancing, Adams and Schvaneveldt (1991) emphasize that the 

inherent adaptability does not rely on the lack of direction of the exploratory study. Choosing 

the right strategy guided by the objectives and research question was vital. In business and 

management research, there are two types of data that define the game on collection 

techniques and analysis procedures. The main characteristic to distinguish one category of 

data from the other one is that one relies on numerical data called quantitative and the other 

focus on non-numerical data called qualitative. Both types of techniques and procedures do 

not occur in isolation (Saunders et al., 2009). It is essential to define in every examination at 

an early stage one of these categories. In this thesis, a simple data collection technique called 

semi-structured qualitative interviews was applied with a particular analysis procedure; this 

mono method option is progressively encouraged within business and management research 

(Curran & Blackburn, 2001). On the other hand, scholars as Tashakkori and Teddlie (2003) 

use a general concept of research design remarking multiple methods; a different process 

than the one used in this thesis, that refers to those combinations where more than one data 

collection technique coexists with a corresponding analysis technique, with the same fashion 

Tashakkori and Teddlie (2003) defend that multiple methods are helpful when they bring 

better opportunities for the researcher to response the research question and assess the 

findings.  As a result, it was decided to apply a single qualitative data technique because this 

research focuses on understanding behaviors, values, and beliefs in terms of the context 

inside the Artmoney community. Therefore, semi-structured interviews were conducted 

across the stakeholders that belong to the artmoney organization.  
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Moreover, qualitative and quantitative procedures and techniques that support the analysis 

and data compilation have weaknesses and strengths (Smith, 1981).  Necessarily, a 

correlation exists of the findings obtained and the data selection manner (Saunders et al., 

2009).  This process defines as an interactive approach where the purpose of our study; the 

research question, methods, concepts, choices, and literature review consistently connect 

between them (Maxwell, 1996). Based on this interaction, literature guided on the themes of 

money, art, communities, alternative currencies, motivations and user value with the aim to 

reflect about the nature of the study.  

3.2.1	Strategy	
 

The need for a clear strategy is critical to enable the researcher to answer a specific research 

question and reach the objectives. Yin (2011, p.76) compares strategy with a logical blueprint, 

where "the logic involves the links among the research questions, the data to be collected, 

and the strategies for analyzing the data".  In this qualitative research, it is a matter of choice 

of how much design work is done previously; moreover, qualitative research has no alignment 

of fixed designs (Yin, 2011).  Different strategies appreciate in business and management 

studies; some of the most commons are experiments, survey, case study, action research, 

grounded theory, ethnography, and archival research, however, Saunders, Lewis, and 

Thornhill (2009, p.141) state "that these strategies should not be thought of as being mutually 

exclusive". In this thesis, the researcher defined case study as the most suitable design 

strategy, because this method is useful in developing an intensive precise investigation of a 

single case within an organization.  Yin (2011) highlights that all research study holds a 

design to reinforce the validity of the studies and to make sure that the data accurately 

approach the research field examined; being these the reasons why the researcher decided 

to adopt this approach and the following choices. 

	

3.2.2	Choices	
 

Validity represents a vital quality control point of the study as the findings. Yin (2011, p.78) 

offers, "A valid study is one that has properly collected and interpreted its data so that the 
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conclusions accurately reflect and represent the real world that was studied". Regarding this 

examination, triangulation was one of the design characteristics that strengthen the validity of 

the findings and appeals. Maxwell (2009, p.244) defines Triangulation "to collect converging 

evidence from different sources". In this thesis was achieved through “examining the 

consistency of different data sources from within the same method” (Pandey & Patnaik, 2014, 

p.5748) as comparing subjects’ interpretations with different perspectives from interviews with 

diverse roles within the Artmoney organization to perceive the user value emerging from the 

interaction of stakeholders that comes from different angles. Because it was critical to 

differentiate between interactions from stakeholders across the organization, so therefore, 

semi-structured interviews were applied to artists, the board of directors, a politician, and 

owners of the shops. However, a themes list and questions had to be covered, where some 

were omitted depending on the profile of the participant. For that reason, the researcher 

considered that semi-structured interviews were the best match, also when the flow of the 

conversation varies, and as mentioned before, the method allowed the researcher to correlate 

information from individuals during the data collection process to increase the validity of the 

results. 

As this research is concerned with a whole organization called artmoney, but at the same 

time with logical sub-units inside the platform, Saunders et al. (2009) call this type of strategy 

an embedded case study. As a result, this examination has eight units collected from eight 

interviewees, geographically limited to the city of Copenhagen, Denmark. At a narrower level, 

each participant was chosen carefully because the units of data collection have to be a 

convenient reflection of the principal theme of study (Yin, 2011). Therefore the sample 

selected represents a potential solution to find out what type of user value Artmoney creates 

as an alternative currency for different stakeholders of various levels of engagement within 

the Artmoney organization.  

Given the topic of research, purposive sampling was used to select the precise units of study 

with the most significant and sufficient data (Yin, 2011). The sampling of context for the data 

selected was chosen with a scope limited to Copenhagen with an initial appraisal proved to 

find a potential clarification of the user values conceived.  
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Furthermore, the sampling of participants including a politician, the board of directors, artists, 

and shops were consider units of analysis because they were inside the geographically 

boundaries and recently active within the platform accepting artmoney as an alternative 

payment. Moreover, this sampling aimed to sample strategically so that every participant is 

relevant. A subcategory of purposive sampling was conducted called snowball sampling 

because during the early stage of the data collection some of the critical participants "propose 

other participants who have had the experience and characteristics relevant to the research" 

(Bryman, 2012, p.424).  

 

The table reports name and role of the participant, type of data, length, and outcome.  

Participant  Role Type of data Length Outcome 

Rolf Bjerre  Politician at 

Alternative Party 

Qualitative 

interview 

52min Transcript  

Appendix 1 

Lars Christian 

Kræmmer 

CEO of Artmoney 

organization 

Qualitative 

interview 

40min Transcript 

Appendix 1  

Karen Helveg 

Petersen 

Member of the board 

artmoney 

Qualitative 

interview 

37min Transcript 

Appendix 1 

Peter Rodenberg Member of the board 

artmoney 

Qualitative 

interview 

36min Transcript 

Appendix 1 

Kirsten Brøchner Owner of Arthur hotels Qualitative 

interview 

39min Transcript 

Appendix 1 

Annette Nymark Owner of PRIK store Qualitative 

interview 

25min Transcript 

Appendix 1 

Amalie Leonora 

Mosbak Ditzel 

Artist Qualitative 

interview 

26min Transcript 

Appendix 1 

Nancy Simon Artist 

 

Qualitative 

interview 

25min Transcript 

Appendix 1 

Gerson Garcia Researcher Transcripts      
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 Table 3: Basic information about the sample for the current study 

Source: Fieldwork Interview (See Appendix 1) 

 

This qualitative research mainly focuses on the meaning of a real-life case, Yin (2011, p.93) 

considers that "the search for meaning is, in fact, a search for a concept; ideas that are more 

abstract than the actual data in an empirical study". Therefore, following an inductive 

approach at this thesis, theories and concept were incorporated after the data was collected.  

 

At this dynamic research, the alternative currency presented is perceived to be a potential 

solution that could be adopted; however, the researcher opted not to rely on 

generalizations regarding the concern of the study because of the limited role of the method 

when applying qualitative research in a social constructivism approach, this should be a 

concern when conducting a case study research on one organization as the Artmoney 

"whether your findings may be equally applicable to other research settings, such as other 

organizations" (Saunders et al., 2009, p.158 ). 

 

Furthermore, a protocol was developed with the intention of implant a dominant strength to 

acquire the skill to feel and observe the real scenario as others perceive and experience. In 

this examination, the researcher defined the study topics by articulating a crucial research 

question; also, units of data collection supported by a purposive sampling approach were 

chosen. Therefore, our protocol contains enough questions and central topics that derived 

more than one line of investigation. Besides, Yin (2011,	 p.104) agrees that "keeping the 

protocol as a mental and thus private framework paradoxically helps both the detective and 

the qualitative researcher to present a neutral posture in collecting the full variety of data", so 

the challenge for the researcher was not allowing the presence of a mental framework to 

cause biasing the process. Finally, the protocol was useful when discovering new insights, 

converging, and triangulating information during the interviews (Saunders et al., 2009, p.158).  
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Interview Protocol for artists, shops, politicians and board of directors 

Personal information  

What is your opinion about artmoney? Why do you hold this opinion? 

What type of role/ action do you perform within Artmoney? 

How do you feel Artmoney would possibly benefit yourself?  As an artist? As an 

entrepreneur? Contextual example? Intention? 

What kind of possible benefits does artmoney create for you? Monetary? 

Approaching value as an exchange, as a sign, as an experience.  

Why is artwork being valued and standardized for 200kr? The precise mechanism? 

How do you feel that artwork is being valued, devalued, or standardized for 200kr?  

Do you consider that your sales have been increased? Contextual example? 

Do you feel artmoney communicates a message? What message? Contextual example? 

What type of interaction emerges between artist and shops? Contextual example? 

How do you feel about the experience that emerges from the interaction between artists and 

shops? 

What interactions do you experience with artists, shops, and art collectors? 

Motivation 

What was your motivation to become a member of Artmoney?  

What was your motivation for creating a currency based on hand made art? 

What was your motivation for accepting currency based on hand made art? 

To which people do you feel Artmoney is perceived as desirable? 

Do you feel others political parties would desire to be part of this initiative? Increase 

engagement?  

Do you feel other shops and artists would desire to become members of the community? Why 

is this? What do you base this on? 

Platform / Scalability / Security 

How was the performance of this platform during the last years in terms of membership 

onboarding? Why do you feel that is? 

What should be the next step for Artmoney to increase both sides of the platform? 
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Contextual example? 

Have you found some limitations to get traction with artist or shops? 

Do you think artmoney could have more presence outside CPH or in Scandinavia? Why? 

How? Overseas? 

Is the platform riskless for trading? Contextual example? 

What makes this platform an opportunity for trading safely?  

How secure do you feel to receive art from any person? 

How do you instantly recognize that you get authentic artwork? 

How secure do you feel about selling your art on the platform? 

Alternative Currency 

Do you think Artmoney is challenging the status quo? 

How do you perceive the potential for Artmoney to innovate a currency system? What way? 

If Artmoney could establish a community currency, do you think would it strengthen the local 

economy? Why? How? 

If Artmoney could establish a community currency, it would influence the trade between the 

local shops? How? 

What regulations should be considered when scaling this alternative currency? 

What should be the next step for artmoney to find support with local authorities in terms of 

viability?  

ART 

Where does your inspiration come from? 

What do you do with a piece of artwork from Artmoney? 

When you accept a piece of artwork, how do you curate it?   

If artmoney could establish a community currency, it would influence the artist community? 

How? 

How was the response to your art in other countries or cities? 

How about the general art market? 

How should the commune (government) foster artistic communities? 

  Table 4: The research protocol  
Source: Fieldwork Interview (See Appendix 1) 
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In table 4 it can be appreciated the variety of topics presented that allowed the researcher to 

observe across the analysis and ensure the validity of the data collected, Yin (2011, p.104) 

support that “the protocol questions will help you to strive for converging and triangulating 

evidence”. Therefore, the previous table contains the Interview protocol for artists, shops, 

politicians, and the board of directors, where eight interviews were conducted within four 

different categories according to the profile of the respondent. Table 4 shows six overall 

themes addressed in each type of interview. The first section aims to be the opening of the 

interview by connecting with the participant and the objective in order to create trust.  The 

second part seeks for the understanding of user value approach that every participant 

perceive at his or her role within the organization. The aim was to identify if the user value of 

interacting within the Artmoney organization was perceived as an exchange, as a sign or as 

experience. The third section aims to investigate the motivations and intentions behind the 

interaction of each stakeholder within the ecosystem to find out real emotions and feelings. 

The fourth part of the protocol collects insights on regards the platform, scalability, and 

security, which was important for the researcher to understand how the organization works 

and could evolve. The fifth section covers the perception of every participant on regards the 

alternative currency topic in order to uncover the level of understanding of the concept. The 

sixth part of the protocol gathers information about art in different angles with the purpose of 

meet artists perspective and to uncover what are the real uses given by the members to the 

Artmoney pieces.  

3.2.3	Time	horizons	
 
On the other note, Saunders et al. (2009) define time horizon as a method that uses time as 

principal factor including two approaches, the cross-sectional typically between academic 

examinations and the longitudinal that focus on the capacity of the development of a study 

and its changes over a year approximately (Saunders et al., 2009). In this research, the 

cross-sectional design prevailed, because of the time constraints and the nature of the study. 
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3.3	Research	techniques	and	procedures	
 

This section discusses the complete procedure related to doing fieldwork. At first sight, 

collecting data in a qualitative research study primary involves synergy between real 

situations and individuals in them (Yin, 2010). There are a variety of real-world situations or 

field settings where the researcher has to get in and out by keeping healthy and formal 

relationships (Yin, 2011).  Likewise requires creating and cultivating authentic connections 

with different people because you will be invading their environment and social relationships. 

Moreover, the process expects from the researcher and the respondents a clear 

communication with respect. It is essential during the early stage of data collection that the 

analyst articulates the intention of the research and asks for permission to record the event 

and if the case, the researcher should guarantee anonymity. Being prepared appropriately 

and going with the flow, it would be useful during the fieldwork, due to the settings can be 

determined in many ways (Anderson-Levitt, 2006), for instance, could be people who live in a 

specific city area. As can be seen in this research that focused in Artmoney users from 

Copenhagen. Likewise, it "can focus on institutional scenes" (Yin, 2011 p. 111). 

Finally, gaining and keeping access to these settings is considered a process and not an 

event (Yin, 2011). So, the challenge for the researcher did not depend on having access to 

the place, but to acquire permission to interview a specific participant who is part of the scene 

(Yin, 2011). Also, it is vital to sustaining positive relationships by showing an authentic 

personality. So, being friendly, respectful, and attentive are some of the typical demeanors 

that Yin (2011) suggests.  

3.3.1	Data	collection	
 

For this examination, the initial contact with the artmoney organization was during a debate 

about the conceptualization of money at a private event hosted by a collective organization of 

entrepreneurs called 320 Colab. During this event the researcher got access by the 

relationships created and nourished until the date with the hostess of this association, then 

professionally, the firsts respondents were approached and asked for an interview given them 

details as intention, topic, length and permission to record.  
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Data is considered as the base of any examination; in qualitative research, data can be 

extracted from different activities like interviews, observations, an examination of materials 

and, feelings (Yin, 2011). This section discloses the field-based activities undertaken to 

support the base of this research. Without a doubt, every piece of data leans on the research 

question and objectives (Saunders et al., 2009). For this examination interviewing have been 

chosen as a collecting data force, because research techniques and procedures "such as 

semi-structured interviewing was used so that the researcher can keep more of an open mind 

about the contours of what he or she needs to know about so that concepts and theories can 

emerge out of the data" (Bryman, 2012, p.12). It is logical to ensure that the technique for 

collecting data would allow us to increase the validity of it.  

Moreover, the process of data collection can require several sorts of approach to regards how 

open-ended or structured the application of the methods are (Bryman, 2012). Thus, the next 

section describes the source applied to data collection in this research, the interviewing. 

Interviews can take different shapes; Yin (2011) describes two categories, structured 

interviews, and qualitative interviews.  The first requires a connection between the researcher 

and the participant by asking a formal questionnaire. Secondly, qualitative interviews differ in 

critical points, for instance; the relationship among the interviewed, and the interviewer is not 

rigorously scripting as in the structured interviews (Yin, 2011). For this thesis, the process 

relies on qualitative interviews following a conversational mode where an opportunity of 

interaction emerged, "Since it is the interviewee's perceptions that guide the conduct of the 

interview" (Saunders et al., 2009, p.321). Therefore it was important for this research to have 

a list of themes and questions to be addressed because the process was flowing naturally as 

a conversation. 

Moreover, semi-structured interviews were conducted face to face at a place agreed. The 

selection of the participants depended on the role that executes within the artmoney 

organization. Also, English was chosen as a neutral language. Eight interviews were 

addressing in different categories, two artists, two shops, and two members of the board, the 

CEO of the Artmoney organization, and the representative of the Alternative party being the 

only political party in Denmark that accepts Artmoney. The first four were chosen by 

purposive sample approach due to there are some shops, artists, and experts that have an 
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extensive experience interacting in this community, and the rest were proposed from some 

participants supporting a snowball sampling technique by arguing that the rest of the 

respondents have been involved in this project and have as well a considerable background 

connecting with users around the Artmoney organization. 

3.3.2	Data	recording	
 

The next section describes the technique used to record semi-structured interviews. Every 

participant was approached in person or email to explaining details and asking permission to 

be recorded, most of the interviews took place at the office or gallery of the respondents, in 

order to make it more convenient for them in terms of the context of the place. Finance 

resources, equipment, data access, and software were taken into consideration. The 

researcher achieved this by verifying the programs and equipment available for free because 

there was no funding, as well as checking with participants when and where the data 

recording would take place (Saunders et al., 2009). During the qualitative research process, 

there is usually a significant amount of variation among the interviews; eight interviews were 

conducted with an intended duration between thirty minutes to one hour. The shortest 

interview was about twenty-five minutes, and the longest was about filthy two minutes. 

Bryman (2012, p. 483) state, "It should not be assumed that shorter interviews are necessarily 

inferior to longer ones". 

Moreover, the interviews have been recorded with a portable computer MacBook Pro using 

the program Voice memos included in the software. I decided to record as much as possible 

highlighting actions and capturing words verbatim (Yin, 2011), because qualitative research 

often considers what participants say and also in which way they say it (Bryman, 2012). Next, 

every recording file was introduced into otter.ai software where transcripts were performer 

automatically. 

3.3.3	Data	coding	
 

In the following section, I describe one of the vital phases of the research and data analysis 

specifically. Firstly, I read over the interviews, and then figure out some codes according to 
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the nature of the research, later import the files to a data analysis program where the codes 

were developing and simultaneously browsing within the documents and adding some extra 

codes. 

I used the software for qualitative data analysis called NVivo, as this program enables an 

organized and structured approach to examine, and enhance the efficiency during the data 

analysis and the writing procedure. The license to be allowed to use the program was 

obtained through an email request to Copenhagen Business School. Moreover, the aim to 

use NVivo was to support the organization of the data that emerged from semi-structured 

interviews by applying a coding system that allowed me to analyzed and visualized findings in 

different formats. That coding system is defined as "the process of marking passages of text 

in a project's documents with nodes" (Bryman, 2012, p. 596). Therefore, these nodes 

accumulated references to obtain specific information from the data.  

 

As a result, twelve nodes at the first level were found, for example,‘ Value perception.’ 

Consequently, the coding proceeded "to a second and higher set of codes, which can be 

referred to as level two or category codes" (Yin, 2011, p.188), where Fifty-two nodes were 

discovered that provides more specific information, for example, level one ‘Value perception’, 

level two ‘as a sign’, ‘as an experience’, and ‘as an exchange’. Finally, some of these nodes 

from the second level ended up with a third level where sixty-three were found in this 

research, for example, level one ‘Alternative currency,’ level two ‘fixed price,’ level three ‘fair,’ 

‘high,' and ‘low.’ After applying nodes to some segments of the interviews, the disassembling 

stage was concluded.  

3.3.4	Data	analysis	
 

In this section, the researcher provides the overall approach of the data analysis, following 

five steps; compiling data, disassembling, reassembling, interpreting, and concluding (Yin, 

2011). The first phase is amassed from the interviews collected. After the process of data 

recording, and transcription, semi-structured interviews were compiled according to the profile 

of the participant. Later, a word file (.docx) that stores all this data was created to keep it 

secure and accessible. Secondly, the arranged data was disassembling into fragments, and 
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simultaneously, codes were creating using NVivo software. During this phase, it was 

"repeated many times as part of a trial-and-error process of testing codes" (Yin, 2011, p. 178). 

Therefore, the pieces of data were restructured into several categories or themes that 

consequently were following a sequence as the first, second, and third level of coding.  

 

Thirdly, in the reassembling step patterns were emerging from the data. Yin (2011) suggests 

that different forms of creating data arrays could be useful to uncover patterns. Therefore, the 

researcher used the tool ‘query’ in NVivo in order to depict the fragments on tabular ways and 

lists to present it on results. The fourth phase is about the interpretation of the data, where the 

researcher presents in the Analysis and Discussion chapter the reflections coherently with the 

relevant literature review, the research question and the relevant results with the purpose to 

provide an essential analytic perspective in order to bridge the clarifications to the last stage 

(Saunders et al., 2009). In addition, Yin (2011, p.179) comments, "initial interpretations may 

lead to the desire to recompile the database in some fresh way or to disassemble or 

reassemble the data differently." The last step of our analysis is the conclusion chapter, 

where the researcher presents the answers if the project meets the research objectives, if the 

study answers the research question, recommendations for future action, limitations and 

overall conclusions that germinated from the research. 

	

3.3.5	Chapter	conclusions		
 
Finally, our ontological consideration in this thesis aims to understand the significance that 

subjects attach to social phenomena, best known as subjectivism. The researcher chose the 

epistemological approach of social constructivism that perceives reality as being socially 

created. Moreover, this examination sympathizes with the interpretivism philosophy, which 

encourages the understanding of differences among individuals in the role of social actors. 

Furthermore, an inductive approach was chosen at the beginning of this research with a 

strategy that was drawn to collect and analyze data. In addition, the objective of this research 

is exploratory in order to seek what is happening and to evaluate the phenomenon. Thus, a 

simple data collection force technique called semi-structured qualitative interviews was 
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applied to artists, the board of directors, a politician, and owners of the shops within the 

Artmoney organization and relevant literature were searched on the themes of money, art, 

communities, alternative currencies, motivations and user value. Moreover, in this thesis, the 

researcher defined case study research as the most suitable design strategy, because this 

method is useful in developing an intensive precise investigation of an organization, where 

triangulation was one of the design characteristics that strengthen the validity of the findings 

and appeals in the research. Given the topic of research, purposive sampling was used to 

select the precise units of study and a subcategory of purposive sampling was conducted 

called snowball sampling. Furthermore, a protocol was developed with the intention of 

implanting a dominant strength to acquire the skill to feel and observe the real scenario. 

Meanwhile, the cross-sectional design predominated in this research due to the time 

constrains. Moreover, Voice memo software was used for data recording. Each recording file 

was imported into otter.ai software, where transcription was performed automatically. Also, 

qualitative data analysis software called NVivo was used. Finally, the data analysis followed 

five steps, including compiling data, disassembling, reassembling, interpreting, and 

concluding. The process of analysis in this research did not rely on a linear string but instead 

on a circular and iterative interaction. The next chapter will present the relevant empirical data 

that relates to the research question in the form of six main topics extracted from semi-

structured interviews. 

4.	RESULTS	
 
In exploring the research question, six main themes were identified: money perception, art as 

a means of use, social impact in the community, alternative currency, motivation, and 

artmoney concept perception. These themes were drawn out from the NVivo 12 Codebook 

with the first, second, and third level (See Appendix 2) and presented by the researcher in the 

summary table 5. This is due to the importance with the master's thesis that correlates with 

the purpose of the study on assessing what type of user value artmoney creates as an 

alternative currency. Every topic is presented in the previously mentioned order with an 

explanation of why it is important to the research question, and supported by the most 
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relevant variables and quotes from the interviews (See Appendix 1). A conclusion of the 

chapter is presented at the end.  

  

Table 5 presents the summary from the NVivo codebook results form first-level coding, 

second-level coding, and third-level coding, to facilitate the main themes relating to the 

research question. The first column reports the node depending on the level that it belongs. 

The second column of the table represents the category of the topic addressed. The third 

column shows the number of participants involving that topic during the interviews. The fourth 

column displays the number of times a topic was addressed according to the protocol of the 

interview.  

 

Node Category of main 
themes Participants References 

5 Money perception 0 0 
5.1 Negative 6 10 
5.2 Positive 1 1 

2 Art as a means of use 0 0 
2.7 Uses of the artwork 0 0 

2.7.1 Barter commodity 1 1 
2.7.2 Collect them 2 2 
2.7.3 Decoration 3 4 

2.7.4 Exchange for     
products 0 0 

2.7.5 Exchange for services 3 5 

2.7.6 Gift 1 2 
2.7.7 Money or currency 2 2 
2.7.8 Resell 1 1 
2.7.9 Swap for artmoney 2 3 

10 Social Impact in the 
community 0 0 

10.2 Works as 
communication medium 0 0 

10.2.1 It does not work as 
communication medium 0 0 
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10.2.2 It does work as a 
communication medium 5 8 

11.3 Sense of community 0 0 

11.3.1 High sense of 
community 8 12 

11.3.2 Low sense of 
community 0 0 

1 Alternative currency 0 0 
1.2 Fixed price 0 0 

1.2.1 Perception of fair 
price 7 7 

1.2.2 Perception of high 
price 0 0 

1.2.3 Perception of low 
price 4 5 

6 Motivation 0 0 
6.1 Extrinsic 3 4 
6.2 Intrinsic 7 11 

3 Artmoney concept 
perception 0 0 

3.1 Amusing 4 8 
3.2 Educative 3 4 

3.3 Helpful as a marketing 
channel 6 7 

3.4 Inclusive-	connective 4 6 
3.5 Innovative 1 1 
3.6 Particular- unique 6 7 
3.7 Provocative 3 4 
4.1 Bright 1 1 
4.2 Revolutionary-anarchist 7 14 
4.3 Unclear 4 5 

 

Table 5: Summary of the main themes relating to the RQ 
Source: Data extracted from NVivo 12 Codebook (See Appendix 2) 
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4.1	Money	perception	
  

Due to the complexity of the topic, it was essential to comprehend how participants perceive 

money because of social actors associating reality as being socially created. Therefore, the 

relationship that every type of participant has with money will allow us to understand if their 

motivations for belonging to the artmoney organization are driven by monetary purposes, as 

well as which kind of value they received from this interaction. As a result, it was critical to 

understand different angles from the politician, artists, shops, and members of the board. 

Consequently, two variables lead this topic to understand what predominates in the sample. 

The first is the negative perception of money, and the second is the positive perception of 

money. The next table shows how participants were more inclined to negative perception of 

money. 

  

 

Category Node Files References 
Money perception 5 0 0 
Negative 5.1 6 10 
Positive 5.2 1 1 

 Table 6: Money perception 

Source: Data extracted from NVivo 12 Codebook (See Appendix 2) 

 

 

The findings that emerged from the fieldwork on regards this theme surprisingly prevail on 

one side of the scope. There are certain people that perceived money in different ways, when 

I went to the gallery of Artmoney located in the heart of Frederiksberg I had the opportunity to 

meet Amalie one of the new artists joining the organization, that day the sun was agreeable 

so we decided to sit outside her studio and then she told me: "I think I'm having a hard time 

understanding money, like just in general, what is it about, is how I see that it's really toxic in 

some ways for societies".  

On the other note, days later, I met another artist at the same gallery, in the beginning, she 

showed sympathy for Artmoney, and later we start our interview, then Nancy stated: "the 
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money system is debt-based, and it's the bank that controls your money. And, artmoney it's a 

nice alternative to real money, and could be bigger".  

 

On the other side, I managed to meet Lars before his trip to America, he was a bit busy due to 

he is the one on charge the Artmoney organization however he was amiable to give me an 

interview, during the dialogue he expressed: "I felt that money the way I understood it, was 

very aggressive. And enslaving people, buying people to do things they don't want to do. And 

then it was a power structure that kind of like kept most of humanity down. So I wanted to 

escape that". Then I asked him if Artmoney is challenging the status quo, he answered: 

“artmoney is handmade. You have somebody’s talents, somebody's heart, somebody’s 

thoughts, somebody’s messages, and somebody’s existence in this object that could be 

understood by another person and reminding us what real values, contract money is only 

digital, or a copy, and totally clean from spirit”. 

  

Furthermore, Peter another member from the board, we had our meeting at his company, 

when we started discussing the topic of money he mentioned what Artmoney could allow to 

the users, including: "I think it is about the perception of humans like it is a sort of we are all 

equal, it enables a poor guy to get the same value of his time as a wealthy guy, the way that 

artmoney concept is based, right? So, you can self decide if you want to spend ten hours or 

two minutes on creating artmoney, but it has the same value, this is an interesting concept; it 

sort of challenges the way that we perceive money today". 

  

On the other hand, one of the first interviews of the research was with Rolf, a member of the 

political party called the Alternative party. Therefore, We were meeting at his girlfriend's place 

in the south of Copenhagen, while he was using on of this sophisticated artifacts to make 

instant coffee, he stated: "I see that we have a problem with economics we are using all the 

materials in the world so that you can profit from it, then if it's durable, and a good thing, but I 

don't think it is the right sustainable view. And we need to talk about the quality of life. And I 

think artmoney can not only talk about the quality of life; it could be an exchange of qualities, I 

think, because of that, I think it's going to be the saver of humanity; basically, that's putting up 
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a high, but that's my opinion". Then I asked about how should the government could support 

different initiatives as the Artmoney organization, and then he said: "I think political parties 

mostly do what the majority of people speak or what the population want. So I guess if you 

have a political pressure saying we want another kind of money because we don't want this 

money that is backed up by weapons in the United States like gold".  

4.2	Art	as	a	means	of	use	
   

Another aspect of the research is art as a means of use within the artmoney organization. 

This is due to the importance of revealing the real use that several stakeholders give to every 

piece of handmade art. This is in order to discover if the original function is still prevailing 

around the community and what value is behind the action.  

Consequently, nine nodes point out the suggestions from participants, including barter 

commodity, collection, decoration, exchange for products, exchange for services, gift, 

money/currency, resell and swap for artmoney. The most concurrent patterns were chosen to 

exemplify this. In the next paragraphs, the participants expose the way or multiple ways they 

use or will like to use this handmade art around or outside the community. 

 

Category Node Files References 
Art as a means of use 2 0 0 
Uses of the artwork 2.7 0 0 

Barter commodity 2.7.1 1 1 
Collect them 2.7.2 2 2 
Decoration 2.7.3 3 4 
Exchange for products 2.7.4 1 1 
Exchange for services 2.7.5 3 5 
Gift 2.7.6 1 2 
Money or currency 2.7.7 2 2 
Resell 2.7.8 1 1 
Swap for artmoney 2.7.9 2 3 

Table 7: Art as a means of use 
Source: Data extracted from NVivo 12 Codebook (See Appendix 2) 

 



	 51	

 

During the interview with Amalie at the gallery, when we were talking about how she use 

artmoney she nodded in the direction of one of her painting’s and then she said: "I like that 

you can use it as a barter system that it doesn't have to involve money and has like a certain 

value" Then I asked if she has been exchanging it or knows someone that has do it for 

something, then she answered: "Lars told me that he is actually paying his dentist with 

artmoney" she then continued: "I think that is the coolest idea that you can actually trade for 

services, especially with dentists, that is really expensive".  On the other note, I asked Nancy 

about if she has been exchanging her art in some places because during the interview I saw 

that she has an extended collection of art pieces next to the window of the gallery where 

people can see them from the street, and then she commented: "I never did, but I think most 

people that get artmoney collect them" then I asked why should be shops involve on this, then 

she argued "I thinks it's a great value for the shop. And they don't realize it. And they could 

even have the artmoney exposed in their walls" then she continued: "I wish there were more. 

It is very nice. When the artmoney artist I have met we have exchanged a lot of art with other 

artists. So you just give one artmoney when you get one. It is very nice".  

  

On the other side, some blocks from the Artmoney gallery, we can found Prik, a toy store that 

has been differentiated itself as a place where you can find handmade toys. When 

interviewing Annette the owner of the shop, she was about to open the store when we started 

our conversation, I asked her about how she used the art when she had received, then she 

answered: "I used to have them in the shop standing behind the counter". Similarly, when I 

contacted the Ibsens hotel for an interview, I remember receiving an email back from Kirsten 

Brøchner. Therefore, she gave me an address for the interview at the Kong Arthur hotel. That 

day I was waiting at the lobby of this elegant hotel while the staff were offering me coffee and 

tea, suddenly I heard the sound of high heel shoes coming towards me, and then she said: 

"Hi, I am Kirsten Brøchner" then I asked her is she was the manager and then she replied: "I 

am the CEO and the Owner" then we walked to another area for the meeting. During the 

interview at some point when I asked Kirsten about what use her hotel give to the art when a 

customer pay with Artmoney, then she nodded in the direction of one of the walls of the hotel 



	 52	

and stated: "That's quite simple, and I have to tell you that we launched the new Ibsens hotel 

in 2011 with new decoration. So we decorated with these local shops and artmoney" Then 

she continued: "we could exchange decoration in support of the poor artists" Then I asked her 

how she uses it as a currency: "We started that they could pay their bill at the hotel with 

artmoney. We took it down to 50% after some years so that the artists can pay 50% of their 

bill at Ibsen's hotel with artmoney" Then she argued: "If you buy a room for eight hundred 

kroner, you can pay four hundred kroner with artmoney, so you get a fair trade" Then I asked 

her what else she was doing with the art after being received, then she answered: "Also, we 

started to resell the Artmoney to others guests" Finally, I asked her if there was another use 

for the art to her, then she answered: "so, for instance, you have to go to a dinner party, and 

then you bring flowers, Why don't you bring a piece of art?" Then she continued: "I went to the 

CEO of the bank Nykredit because he got on pension, so I came to his reception, and 

everybody brought flowers and lots of wine, there was a table with wine, that he could have 

wine also for his children. However, I didn't bring wine; instead, I brought him five artmoney 

because he was a bank man, and he should have it". 

  

On the other side, I asked Rolf about the uses of artmoney he give in the alternative party, 

suddenly he opened an album full of artmoney and then he stated: "Right now, this money 

can be used in a political party in Denmark and use around the world, not only for artists but 

for people like me, as well" Then he continued: "but right now I will not receive artmoney. I 

haven't actually. Just my party and was not really happy about that. But that is not me; I would 

not accept, but I swap artmoney". 

4.3	Social	Impact	in	the	community	
    
This theme is exemplified by representing the social Impact that Artmoney determines within 

the community. During the interviews, I asked participants if they feel that artmoney 

communicates something and what is that is being communicated. Therefore, it is essential to 

understand if artmoney works as a communicative medium as well as to identify if value as a 

sign is consistent for stakeholders. Consequently, social impact in the community is reported 

within two variables, the first is: works as a communication medium, containing two answers 
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including: It does not work as a communication medium and It does work as a communication 

medium. The second variable is: sense of community containing two answers including: high 

sense of community and low sense of community. 

 

Category Node Files References 
Social Impact in the community 10 0 0 
Works as communication medium 10.2 0 0 

It does not work as communication 
medium 10.2.1 0 0 

It does work as a communication 
medium 10.2.2 5 8 

Sense of community 11.3 0 0 
High sense of community 11.3.1 8 12 
Low sense of community 11.3.2 0 0 

Table 8: Social Impact in the community 

Source: Data extracted from NVivo 12 Codebook (See Appendix 2) 
  

During the interview with Peter when I asked about if there is a message being communicated 

from Artmoney, he commented: "There are many messages in this system, I mean the core 

message is that your time is equal for me, and then you have a lot of other messages that are 

built into the project that this community is creating this type of art or currency. Also, this could 

give people some sense of belonging". On the other side, the third member of the board that 

was interviewed was Karen, we met each other at the Coffee Collection on the corner of 

Jaegersborggade and Stefansgade on Nørrebro, at some point of the interview, I asked her 

about the message being transmitted in the Artmoney organization, then she was more direct 

in her response, and she answered: "Yeah, of course, it communicates that artistic expression 

is equivalent, that A is as good as B."  

Meanwhile, Lars when I asked him if there is a message being communicated, he answered 

me with a big smile on his face: "I think there is a message about equality and freedom in 

artmoney and also about reality, it will force people to live a more real life, and less virtual, 

less abstract life" and then I asked him about if the shops are transferring a message and 

then he pointed out: "And also they're sending a message, like a goodwill message, its kind of 
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like friendly project. So they become good at a friendly image. Because, in a sense, they are 

helping you to spread your message around the world, the message you put on paper or 

wood or stone". 

  

On the other note, when I asked Rolf about if there is a message being communicated from 

Artmoney, he looked into my eyes, and he stated: "Yes, So I do not think that Artmoney 

communicates one thing, it could communicate four or five many different ideas. But it all 

depends on how it is balanced, and what kind of values are built into the whole system".   

  

On the other side, Amalie when I asked her about if she feels that Artmoney communicates a 

message, she stated: "So first of all, I think its can of revolutionary in a way, it is very 

interesting. It is very provocative in some ways is like just creating another 

currency". Meanwhile, Nancy, with the same question was more precise and direct, and she 

stated: "A message of something different." On the other hand, in the interview at Kong Arthur 

hotel, I asked Kirsten about what she feels Artmoney communicates and then she stated: "I 

think it communicates that we support the artists and we have a nice decoration. I also think 

that we are different singular than the classic tell story. So if you are a customer, and you take 

into that story or a guest that maybe has some sympathy for the art". So then she continued: 

"I believe very much in if you communicate your political views and these things, you will 

possibly have some guest that would say no thank you. However, you would have other 

guests that they really would like, and in that case, I think artmoney it's one of those tools that 

you can get loyal guests".  

  

On the other note, another aspect taking into account during the interviews was the sense of 

community the participants feel, for instance, Amalie was very positive about the project at all, 

in one occasion she stated: "I think artmoney is kind of a fine idea for people to kind of like, 

yeah, be a part of an association or community", Meanwhile, Nancy showed a feeling of 

belonging and then she expressed: "I think when I'm done with school if I have more time, I 

would like to go and help Lars on making artmoney organization bigger". 

  



	 55	

On the other side, Annette seeming to be emotional and decisive, at some point in the 

interview, she stated: "I just think it is my duty to help some artists." Similarly, Kirsten after her 

story of how she decorated her hotel, she shared me her dream: "My dream is also that we 

can continue decorating with artmoney, and even if we could find a bee farmer who produces 

honey, and we could buy it and pay ten percent of the bill with artmoney, just to find a small 

farmer, because you know we are a big guy, and he's a little guy. So, you should not pressure 

him. However, if we could pay part of our bill for honey to a local producer with artmoney, I 

think we can make a good story, but I have not been able to find a farmer. I think it could be a 

good idea".  

  

On the other hand, members of the board also were enthusiastic about the initiative. When I 

asked Lars what he thinks about who perceives and consider Artmoney as desirable, then he 

answered: "People who are interested in people would say because artmoney cares a story of 

a real person somewhere. So people who are interested in people because you do not 

necessarily need to be interested in art. But you must be interested in people".  

  

On the other note, Karen with a happy expression during the interview, she said: "I am 

interested in artmoney, and I like Lars and because it is relatively little time. Also, I can put 

some realism into it". Meanwhile, during the interview, Peter also expressed his support, and 

at the same time, he showed in his computer the Artmoney website and then he stated: "My 

company has produced the first website for artmoney. So I have tried to be an advisor or 

counselor for the project where my focus has been to create a money stream so that the 

project can grow by its own needs" Then he continued: And by that, I mean, if we look at the 

production side, there are some, not well-known artists, which they can use it as a marketing 

channel. Then there's also a lot of talented people that make artmoney, there's even more not 

so talented people, that makes artmoney, where it's more like a hobby community creating a 

feature, where they sort of use the fact that they create artmoney to be a part of a group". On 

the other hand, Rolf with a particular critical angle he mentioned how he is assisting the 

organization, and he said: "I am more focused on how to implement and embedded in our 

society than problems that will not make it happen."  
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4.4	Alternative	currency	
     
In exploring the research question, one of the main topics of this research is based on the 

concept of alternative currency. This is due to the research question seeking to understand 

the value being created within the Artmoney organization as an alternative 

currency. Therefore, it is essential to expose the understanding of the theme and to recognize 

if value as an exchange is relevant for stakeholders inside the community. As a result, the 

topic of alternative currency is represented by a fixed price variable containing three answers 

including: perception of fair price, perception of high price, and perception of low price. 

 

Category Node Files References 
Alternative currency 1 0 0 
Fixed price 1.2 0 0 

Perception of fair price 1.2.1 7 7 
Perception of high price 1.2.2 0 0 
Perception of low price 1.2.3 4 5 

Table 9: Alternative currency 

Source: Data extracted from NVivo 12 Codebook (See Appendix 2) 

 

Moreover, data shows in table 9 how different stakeholders perceive the fixed-priced 

category. Also, I asked them about the standard price of two hundred Danish Kroner and 

what they think if art is being valued, devaluing, or fair price. As a result, data is inclined in 

one side of the scope mainly. For instance, at the art gallery, Nancy was showing her piece of 

art mixed with a poem embedded in the frame and talking about the art pieces overall, then 

she said:  "It is limited by the size and the price. But I think it is good because everyone can 

be a part of it. I mean it is not too expensive. It is not too cheap". Meanwhile, Amalie was 

finishing one of her paintings, then we talked about the fixed price and then she claimed: "it is 

a fair price, you just have to find a technique to make it valuable of the work you put into it."  

On the other note, when I asked Rolf what he thinks about the fixed price of this currency, he 

expressed: “It depends on what kind of coin you want to build. I like that art could be a 

deliverer of equality for all”.  
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By contrast, when addressing the same topic about the fixed price with the hotel and the toy 

store, Kirsten pointed out: "For some artists who are painters it is too little money." While 

Annette, she claimed: "I think it is fine is not too much."  On the other side, when asking 

members of the board, they had more emphasis on this question in a conceptual and 

philosophical approach. For example, Lars answered: "There is a very simple answer to that 

question. I am insisting that every person on earth was the same as the next person. So we 

make a standard value, according to the idea that each person was the same". Furthermore, 

at the interview with Karen, she mentioned that she is an economist with a particular interest 

in money and capital market, then I asked her about the fixed price of Artmoney and then she 

answered: "Two hundred kroner may be too low or because it is not very good."  Similarly, 

Peter claimed about the same topic: "for established artists, it will be a very cheap piece of 

art," and then he continued: "Some of the most established artists frown upon it because they 

perceive as a devaluation of their work, you spend this amount of hours to create one artwork 

and link it to a fixed accomplished payment".  At the end he stated: "Fix price because that is 

the core of the concept." 

4.5	Motivation		
 
This section provides the differentiation of how participants are motivated to be part of this 

association. It was crucial to interpret how stakeholders from different levels of engagement 

experience different types of motivations that emerge from their behaviors and needs. This 

would give the research a fundamental approach of the value being created at this 

organization. Therefore, two variables guide this topic to comprehend which of the two 

perspectives predominate. The first is the extrinsic angle of motivation, and the second refers 

to the intrinsic aspect of motivation. As a result, data shows that one of these streams was 

more remarkable between the stakeholders. 

 

Category Node Files References 
Motivation 6 0 0 
Extrinsic 6.1 3 4 
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Intrinsic 6.2 7 11 
Table 10: Motivation 

Source: Data extracted from NVivo 12 Codebook (See Appendix 2) 

 

For instance; when I questioned Rolf what was his motivation to enable artmoney being 

accepted in his political party that he represents, he answered: "For me, I was speaking with a 

lot of people who say that we need to move to a green agenda. And we need to talk about 

how poor people are going to get more money or how rich people are going to pay more 

money in tax or something like that".  

 

At the same time, when I asked Kristen about why she allowed the use of Artmoney as 

payment in her hotel, she passionate answered with a high tone of voice of excitement: "Why 

don't we support the artist environment by giving them the possibility of paying their hotel 

room with art, and then we will have a fantastic decoration one day." Moreover, Kirsten 

implied to be one of the most contributors of this association, and then she stated: "We talk a 

lot about corporate social responsibility, I think, you know, when you grow to a certain point as 

a business, and you have a nice income, and everything is fine, then you get an ability to 

support the ones who can't, and look where should we support".  

 

On the other note, Annette explained that she had been a member of this organization since 

some years ago, and when I asked her about her motivation, she inspiringly answered: "I just 

think it is my duty to help some artists. I know it is difficult in the beginning, or maybe the 

whole life. So, I did not want to be kind of egoist; also, it is nice for me" and then she added: 

"it is just like that, and my son is an artist."   

On the other hand, when I asked Amalie why she was recently involved as an artist in this 

community, she answered with an expression of curiosity: "It was mostly experimenting; I 

think my first motivation was that it is a new thing to me." On the other side, Nancy mentioned 

to be part of the organization since a few years, and about her motivation, she said 

that: "Well, actually, I like the name, artmoney. It sounded good in my ears. And I think I was 
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motivated to because of Lars mainly, and his passion, his teachings and his enthusiasm for 

artmoney".  

On the other note, at the Artmoney Gallery, when I asked Lars which were the reasons to 

start the Artmoney organization more than two decades ago, he soulfully answered: "This is 

about the joy of giving. So even if you're given Artmoney, and you don't gain anything you 

already gained by giving" and then he continued with his answer: "And Artmoney is precious, 

so you keep it, and you keep that memory of that person for many, many years" Then he 

added: "Yeah, I think on a personal level, I really enjoy making my Artmoney brings me 

happiness. For instance, my daily routine today, I've been sitting here with my student, and 

we were drinking tea and making Artmoney and talking about life. And that activity is really 

healthy. It just makes me happy to paint and draw. Just creating Artmoney, even if I should 

never spend it. It's already been, you know, good experience as well". 

Meanwhile, Peter, when I asked him about his motivations to be an advisor of the project, he 

answered: "For me, I'm not involved in the production of art. I like the concept that mixes art 

and currency. I like the way that the project is judging the perception of what is a currency. 

And then I know Lars, so these are my motivations". Moreover, with his palms open as a sign 

of honesty, Peter said: "So, the main motivation for me is to help this concept, grow. And 

hopefully, push it to a level where it's more recognized as a viable currency". 

4.6	Artmoney	concept	perception	
  

The next section shows one of the topics that influence the nature of the study, called the 

artmoney concept perception. Because this master's thesis was focused on the Artmoney 

organization, it is vital to articulate what respondents recognize and feel about this 

community. Therefore, an understanding of how stakeholders perceived this organization will 

let us uncover what they like from interacting in this community and as a consequence allow 

us to extract if the value as an experience is significant for the users or which motivation leads 

the behavior. Consequently, ten nodes point out the suggestions from participants, where 

most preferred were chosen to exemplify this. The variables used are amusing, educational, 

helpful as a marketing channel, inclusive, innovative, unique, provocative, bright, 

revolutionary-anarchist, and unclear. 
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Category Node Files References 
Artmoney concept 
perception 3 0 0 

Amusing 3.1 4 8 
Educative 3.2 3 4 
Helpful as a marketing 
channel 3.3 6 7 

Inclusive-	connective 3.4 4 6 
Innovative 3.5 1 1 
Particular- unique 3.6 6 7 
Provocative 3.7 3 4 
Bright 4.1 1 1 
Revolutionary-anarchist 4.2 7 14 
Unclear 4.3 4 5 

 Table 11: Artmoney concept perception  

  Source: Data extracted from NVivo 12 Codebook (See Appendix 2) 

 

In the table above, the reader can see the different features that classed the empathy of the 

interviewees. In the following part, examples of the most relevant variables are 

provided.  Amalie, the youngest participant of the research, was very excited about the 

Artmoney concept, she said: "I think that is the coolest idea where you can actually trade for 

services. So, like for artists doing it like that, it's really cool. I think that's really funny. It's very 

interesting". While Nancy, with the same attitude holding one of her art pieces, claimed: "I like 

artmoney a lot. I think it's a wonderful concept to be able to share your art and then make it 

into a currency". On the other hand, at Prik store I was sitting next to the counter and 

observing some customers looking around the place, then I found the moment to asked 

Annette about the concept of Artmoney and then she expressed: "I think it would be funny if it 

could grow more and I could have twenty, thirty, forty pieces hanging and if people want to 

buy them or exchange them for money that can be fun. But it's not a question that I think I 

should make money out. It's more like a fun project for me".  
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Meanwhile, when I asked Kirsten how the Artmoney concept is perceived and dealing with the 

press at her hotel, she said: "Yeah, you get sympathy from your customers about the 

Artmoney project. And with the press, it doesn't matter what kind of stories you get into in 

whatever newspaper and I don't care if it's a Danish or Swedish or Brazilian newspaper. If it's 

a newspaper, then my Google rank will increase. When a client in Norway writes hotel in 

Copenhagen, then my rank is higher in Google because some Brazilian newspaper was 

linked to us and this client doesn't know anything about Artmoney or Ibsens, in general, they 

just need a nice hotel room in Copenhagen, and then they come across Ibsen's. So artmoney 

for us was also marketing-wise". 

 

On the other side, I asked Lars if he advises the stores of how to enforce the Artmoney 

concept, then he answered: "Yeah, I tell them that it's good for the business because they 

reach out to real people, and they get real people in the store. And they get free 

advertisement by having a free profile". On the other hand, Peter during the interview, when I 

asked him about why he thinks the artmoney concept is helpful for some individuals or 

groups, he answered: "The project is born from an artist perspective, and can also be viewed 

as a marketing channel for artists, so that artists that create valuable pieces, they can spread 

the small pieces of the artwork and in that way generate some awareness about who they are 

and what they do. So in this way, you can also perceive it as a marketing channel, if you are 

an artist".  

  

 Moreover, during the interview at Kong Arthur hotel, I met Martin, a receptionist that has 

been working there since long time ago and I asked him what happen when someone pays 

with artmoney instead of fiat money, and then Martin said: "You can say of course to people, I 

like this art very much and then maybe they have some more connection with our hotel or 

with us. So that's, of course completely different than when you pay with cash or credit card. 

Oh, yeah. Sometimes you talk about what is on the wall and so on because we have some 

artmoney on the wall at Ibsens hotel and we also have a box on the side where you can look 

for artmoney. So, then artists can have an opinion about other artists". 
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Furthermore, at the Artmoney Gallery, Lars while he was showing me a collection at the front 

side of the gallery, he stated: "If you have to go to a shop and pay with an artmoney, you 

need to go there physically need to talk to someone, rather than just shopping on the net or 

long distance. So it brings people together. That's a grounding effect. And I think that's a 

message. It's a wake-up call to reality”. Whereas, when I asked Karen who perceives 

artmoney as desirable, then she stated: "Most importantly is for those typical artists and these 

copy artists, who want to be a part of something else in order not to be just sitting at home." 

 

Moreover, Rolf, while we were sitting face to face in the dining room, I asked him about how is 

the connection among users formed at Artmoney, then he answered: "it's build-up with the 

individual, was equality put in from a peer to peer environment, I think people will start to 

protect their art and together to protect the economy. Then I asked him how that would help 

an artist, and then he replied: "what I experienced is that the artist could easily make an art 

piece if somebody may need food. I think art has a possibility to be not selfish because the 

artist is more about giving". 

 

Meanwhile, when questioning different aspects of the Artmoney concept like anarchist and 

revolutionary, Amalie stated: "So first of all, I think its can of revolutionary in a way. Because it 

was first called the bank of artmoney, do you hear that story? And I think out of the box early, 

kind of like get away from the whole capitalism". Whereas, Nancy, when I asked her about 

artmoney being radical, She nodded in agreement and then answered: "I think that way that if 

you come with the artmoney concept, some people can get a little scared because it's also 

money." 

 

On the other note, at coffee Collection, Karen was deep into the Artmoney concept as she 

has been part of the organization since the foundations, she mentioned: "It is an alternative 

project for bypassing the conventional system and create purchasing power to people that 

don't have that. Now, there are a few members. So is relatively limited, and, you know most of 

the artists are amateurs or do artmoney at something on the side; therefore, the concept is 

challenging all notions of economics".  
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Meanwhile, Lars stated that the organization that he founded: "Is probably challenging all 

isms, all of them. Not one specific ism, but all of them, all these ways of conceptualizing 

human culture, human way of living. It's challenging that. I feel that the only way we can really 

truly be together is if we can get rid of our brain from all the isms and all the preconceived 

ideas of what a group of people might be like. I have seen for myself that it has set me free 

from economic slavery. So it allowed me to live a life where I don't have to work because it's 

an anarchistic project, and anybody can make their own gallery, their own institution around 

artmoney". On the other hand, at Inlead headquarters, I asked Peter about how Artmoney is 

perceived anarchist, and then he stated: "The perspective on challenging the way that 

community perceives a currency and the value of a currency, what should a currency at all 

be? Today's currencies are fiat currency, based on a central bank where the state is behind it. 

So, is the right way?" 

  

On the other side, when I asked Rolf what vision he shares of Artmoney being radical, he 

answered: "I think we have to get out the old capitalistic and bring new civilians capitalistic 

system or any democracy in any kind of individual rights or adjusting society where we figure 

things out together. So, I think and see the ground problem in the world is not that we are 

devastating the world with the resources, or we are not dealing nicely to each other as either 

underlying problem for the things is we have an economy that are separating the people more 

and connecting them and put them into a shared space".  

 

On the other hand, Kirsten when I address the topic of artmoney being revolutionary, she 

stated: "I thought it's also a good way to say. We can't depend on you, we can't depend on 

banks, we can't depend on capital for trusts, and why don't we make an alternative way of, 

you know transfer, and I think this is what artists are forward to push us in a certain direction 

and the direction is that we don't need the banks always we can also trade without them and 

fuck you".  
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4.7	Chapter	conclusions			
  
Finally, this chapter uncovers relevant quotes extracted from interviews with a politician, 

artists, shops, and members of the board. In exploring the research question, six main 

themes were identified: money perception, art as a means of use, social impact in the 

community, alternative currency, motivation, and artmoney concept perception. Firstly, 

empirical data of money perception was presented by two variables: negative perception and 

positive perception. Secondly, art as a means of use was represented from nine codes 

including; barter commodity, collect them, decoration, exchange for products, exchange for 

services, gift, money/currency, resell and swap for artmoney. Thirdly, social impact in the 

community was reported within two variables; the first is works as a communication medium, 

containing two answers including; it does not work as a communication medium and it does 

work as a communication medium. On the other note, the second variable is a sense of 

community containing two answers, including a high sense of community and a low sense of 

community. Fourthly, alternative currency topic was represented by fixed price variable 

containing three answers, including the perception of fair price, perception of high price, and 

perception of low price. Fifthly, findings of motivation were reported by two variables: extrinsic 

and intrinsic. Sixthly, Artmoney concept perception was represented by ten codes, including 

amusing, educational, helpful as a marketing channel, inclusive, innovative, unique, 

provocative, bright, revolutionary-anarchist, and unclear. Moreover, quotes of the most 

relevant variables were provided. Finally, the next chapter analyses and interprets the 

patterns found in the empirical data, reflecting and discussing with the relevant literature. 

5.	Analysis	and	Discussion	
  
In the following chapter, the researcher analyzes the empirical findings of the recurrences 

emerged from NVivo coding, later reflecting on the literature review as part of the discussion. 

Therefore, the next paragraphs make sense of the data outlining patterns and developing a 

comprehensive interpretation connected to the discussed theories. Six main themes relating 

to the research questions emerge. These themes have implications for the investigation of 
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money perception, art as a means of use, social impact in the community, alternative 

currency, motivation, and Artmoney concept perception. 

5.1	Money	perception	
  

The following topic analyzed, discussed, and reflected with literature is money perception. 

The vast topic of money, as seen before in the literature review, recognizes that academics 

have taken several ways to approach the theme. The findings reported in table 6 validate how 

participants were more inclined to pursue one of the two variables. As a result, the negative 

perception of money predominates in this study, with six out of eight participants agreeing 

with that. Overall, these findings confirm that participants were more likely to perceive the 

concept of money negatively. This provides support for the suggestion that the politician, 

artists, and members of the board have difficulty empathizing with the concept of money, 

perceiving it as something aggressive. They see the system to be controlling resources and 

enslaving people, as well as fostering unsustainable inequality. Therefore, from the empirical 

data presented before, ten references emerged from six participants forming relevant 

patterns. For instance: Lars said: "I felt that money the way I understood it, was very 

aggressive. And enslaving people." Likewise, Nancy stated: "The money system is debt-

based, and it's the bank that controls your money." Similarly, Amalie stated: "I see that it is 

really toxic in some ways for societies." Seeing that, we can reflect that according to the 

literature, money has been considered a medium that creates impersonal connections of 

exchange between individuals (Weber et al., 1958). To elaborate further, Simmel (2004) 

proposes that money is an unfriendly vehicle of value without personality and emotions that 

simplifies new subjective realities. The latter theory can be reflected with some recurring 

quotes that support that view. For example, Rolf said: "I see that we have a problem with 

economics. We are using all the materials in the world, but I don't think it is the right 

sustainable view." Similarly, Lars stated: "artmoney is handmade. You have somebody’s 

talents, somebody's heart, somebody’s thoughts, somebody’s messages, and somebody’s 

existence. Contract money is only digital, or a copy, and totally clean from spirit". 

Consequently, within the Artmoney organization, it can be argued that through art emotions 
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and experiences can be shared with people through various forms of signs and symbols 

(Tolstoy, 1995). 

Furthermore, the findings provide clear evidence for the interpretation that artists have this 

negative perception of money coming from inequalities around the artistic class that inhabits 

in our society. On the other side, Rolf from the Alternative party considers a priority to move to 

a green agenda because of the feeling that the economic system is not sustainable. Likewise, 

members from the board pursue to enhance a currency system to give back to people and 

foster solidarity through building a favorable currency. Although the findings suggest that most 

of the participants have an unfavorable understanding of how the system of economics works 

nowadays, it is interesting how the thematic analysis suggests that owners of the hotel and 

the toy store did not share the same relationship with money. As interpreted, they coexist and 

are part of a financial scheme from which their businesses depend on, so they perceive the 

concept of money from different subjective experiences. It can be argued, for instance, that 

according to Harari (2015), individuals found money as a mental illusion, which depends on 

subjective realities. Overall, stakeholders perceived the concept of money according to the 

role performed and the interest they look for within the organization. 

5.2	Art	as	a	means	of	use	
  

Existing literature has focused on art being characterized as mainly human-made, arising in 

everyone's illusions (O'Gorman, 1966). Moreover, the findings reported in table 7 confirm that 

a diversity of options exists that stakeholders can make use of an art piece within the 

Artmoney organization.  Two main characteristics emerged from the findings. Firstly some 

users around the organization employ the appearance of art as a decorative object, for 

instance: Annette said: "I used to have them in the shop standing behind the counter," 

Likewise Kirsten shared: "We launched the new Ibsens hotel in 2011 with new decoration". 

Similarly, Nancy stated: "I think it is a great value for the shop, and they could even have the 

artmoney exposed in their walls." It could be argued that Artmoney raises a reactive 

dimension by fostering the appreciation of paintings (Boztepe, 2007). Curiously, the shops 

that accept Artmoney as payment are the ones using it to decorate their space, which is 

relevant to highlight that an aesthetic outcome is the aim. To elaborate, Holbrook (1999) 
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offers that emotional value is linked with the admiration of an artwork emerging from the 

consumption experience. As a result, the thematic analysis highly advises that the concept of 

art mainly for the shops is used with the purpose to be beautiful and decorative (Dissanayake, 

1988). Secondly, the exchange for services was another employed way to use Artmoney 

within the organization, for example:  Amalie said: "he is actually paying his dentist with 

artmoney," Likewise, Kirsten stated: "If you buy a room for eight hundred kroner, you can pay 

400 with artmoney", Similarly, Rolf shared: "Right now, this money can be used in a political 

party in Denmark." This illustrates that the findings provide consistent evidence from the 

previous methods of employment that, according to Zeithaml (1988) members sacrifice time, 

energy, and money to exchange services or products. Overall, the empirical data confirms 

and maintains support for the suggestion that art is used as a decorative object and for 

exchanging different services.  

5.3	Social	Impact	in	the	community	
  

Extant literature has focused on community, as seen before in the literature review. According 

to Hillery (1982) it can be argued that Artmoney is a community where people are unified by 

particular common ties such as the values and passions members share. Although Artmoney 

has members around the world, this study focuses on a common territory that is Copenhagen. 

Moreover, the findings reported in table 8 verify how members of the board were more 

inclined to perceive Artmoney as transmitting a sense of equality. For example, Peter stated: 

"I mean the core message is that your time is equal for me." Similarly, Karen said: "it 

communicates that artistic expression is equivalent." Likewise, Lars proposed: "I think there is 

a message about equality and freedom in artmoney and also about reality." Seeing that, we 

can interpret from the empirical data that the board of directors perceive that the Artmoney 

organization transmits a high sense of equality. Therefore, the statements from the board 

suggest that inequality is a significant reason why an alternative currency emerged as 

Artmoney. Overall, these findings confirm to provide evidence for the advice from Hutzel 

(2005), who reflects that art could provide the vehicle for an equal society and social 

reconstruction agenda. Moreover, It can be argued that the involvement of a political party in 
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the Artmoney organization makes sense when the objective of this stakeholder is to focus on 

transforming the exchange of qualities.  

  

On the other side, the findings presented in table 8 approve of how participants were more 

inclined to feel a high sense of community. For instance, Annette said: "I just think it is my 

duty to help some artists." Similarly, Peter mentioned: "where they sort of use the fact that 

they create artmoney to be a part of a group." Therefore, it could be argued that Artmoney 

provides the opportunity to demonstrate a feeling of belonging to a particular group or show 

inspiration (Dissanayake, 1988). To elaborate further, Ćalović (2015) proposes a strong 

capacity to cooperate with social transformation when the feeling of belonging comes from 

art. For instance, Kirsten stated: "I think artmoney it is one of those tools that you can get 

loyal guests." The latter argument can be highly reflected with Dodd’ (2015) statement, which 

proposes that stakeholders get to know each other in the interaction around the organization, 

and as a result, customer loyalty is enhanced. This thematic analysis strongly advises that 

social actors around Artmoney have different levels of engagement and collaboration 

according to their role and benefits they aim. For example, members of the board lead the 

organization with the everyday operation, and users, like shops, integrate their exchange 

system within the Artmoney currency (Dodd, 2015). Overall, empirical data affirms and 

sustains that the level of engagement depends on the role executed by the user, as well as 

how they perceive a message is being communicated, and what type of message varies on 

their contexts of each member and their objectives to be part of Artmoney. 

5.4	Alternative	currency	
  

In the next section, the following topic analyzed, discussed, and reflected with literature is the 

alternative currency. Blanc (2011) classifies currency projects at the local, community, and 

complementary level. It can be argued that Artmoney follows community categorization 

because it has the objective to achieve reciprocity and well-being around the ecosystem.  

 

Moreover, the findings reported in table 9 affirm how participants were more inclined to 

perceive the price of Artmoney currency as fair and low. According to Zeithaml (1988), value 
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relies on the context in which the individual is interpreting. To elaborate further, at the 

Artmoney organization it can be perceived that for artists and shops value as an exchange is 

appreciated differently according to their circumstances. For example, Amalie said: "it is a fair 

price; you just have to find a technique to make it valuable of the work you put into it." 

Likewise, Nancy stated: "it is not too expensive. It is not too cheap". 

On the other side, Zeithaml (1988) proposes that users sacrifice money and resources to 

acquire value as an exchange. For example, Kirsten said: "For some artists who are painters 

it is too little money." Similarly, Annette stated: "I think it is fine is not too much, but it is not a 

question that I think I should make money out." Curiously, findings fail to provide support for 

the suggestion that shops within the Artmoney organization principally seek for value as an 

exchange, due to the implied willingness to accept a higher monetary value of this currency. 

Prik and Ibsens hotel found both value as an experience and value as a sign to be more 

relevant than value as an exchange. However, reflecting on the following empirical data, there 

is a significant understanding that Artmoney is based on a unit of value founded by the 

stakeholders who have created a network with the objectives of exchanging it (Fare & Ould, 

2018). Overall, the empirical data maintains that stakeholders perceived the price of the 

currency fair and low. This finding initially seems to be healthy but later questionable because 

it implies that users around the community get involved not because of the monetary value of 

the currency, but for other types of user value. 

5.5	Motivation	
  

In the next section, the following topic analyzed, discussed, and reflected with literature is 

motivation. Existing literature has suggested two types of motivation, intrinsic and extrinsic 

(Reiss, 2012). Moreover, the findings presented in table 10 validate how participants were 

more inclined to pursue intrinsic motivations to be part of this community. For instance, Lars 

said: "This is about the joy of giving. So even if you're given artmoney, and you don't gain 

anything you already gained by giving." Likewise, Amalie stated: "It was mostly 

experimenting." Similarly, Nancy shared: "I was motivated to because of Lars mainly, and his 

passion, teachings, and enthusiasm for artmoney." The findings provide clear evidence that 

Cook and Artino’s (2016) concept of intrinsic motivation can be usefully employed to extend 
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our understanding of what drives individuals to act purely to gratify their interest and aim for 

expertise as is the case of artists within the Artmoney organization. 

On the other side, different members of the organization look for extrinsic achievement with 

an instrumental approach (Reiss, 2012). For example, Rolf stated: "For me, I was speaking 

with a lot of people who say that we need to move to a green agenda," Likewise Peter said: 

"Hopefully, push it to a level where it's more recognized as a viable currency." It can be 

argued that inside Artmoney different categories of motivation arise from the extrinsic and the 

intrinsic approaches. This includes instrumental, social, ideological, and altruistic, stretching 

across the aforementioned motivation spectrum (Collom, 2011). Therefore, the interpretation 

of this theme is crucial to the research due to the understanding of what leads behavior and 

needs for different stakeholders to accomplish objectives. This could give the foundations of 

why users feel stimulated when interacting with Artmoney (Sansone & Harackiewicz, 2000). 

Overall, motivation is a challenging theme because it is subconsciously constructed around 

the community (Cnaan & Goldberg-Glen, 1991). The thematic analysis highly advises that for 

an artist, the joy of the activity drives the concept of motivation. It is also seen as an 

opportunity to explore and improve their learning process. Meanwhile, different stakeholders 

seek to achieve certain milestones and external rewards as recognition or tangible outcomes. 

Also, it should be noted that any type of motivation is not mutually exclusive. In the study 

empirical data supports that stakeholders might have a mix of motivations where some of 

them are stronger and lead their behaviors.   

	5.6	Artmoney	concept	perception	
  

 In the next section, the following topic analyzed, discussed, and reflected with literature is the 

Artmoney concept perception, which will uncover what stakeholders appreciate when 

interacting within the initiative. The findings reported in table 11 uphold data that supply a 

variety of options for stakeholders to categorize the perception of the Artmoney organization. 

Five main characteristics emerged from the findings including amusing, inclusive, unique, 

revolutionary, and helpful as a marketing channel. Furthermore, It can be argued that 

according to Boztepe (2007), inside the Artmoney organization it is possible to find diverse 

types of user value as an experience including utilitarian, social, emotional, and altruistic (See 
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Table 2), which are hidden in the next patterns: amusing, inclusive, unique, revolutionary, and 

helpful as a marketing channel. For instance: Amalie, stated: "I think that is the coolest idea 

where you can actually trade for services." Likewise, Nancy said: "I think it is a wonderful 

concept to be able to share your art and then make it into a currency." Similarly, Annette 

shared: "If people want to buy them or exchange them for money that can be fun." Curiously, 

the artists and part of the shops are the ones feeling amused by the organization, which is 

essential to highlight that ‘play’ as an emotional value is pursued. To elaborate further, when 

a user within the organization reacts in a particular way from the consumption experience, a 

self-oriented dimension occurs (Holbrook, 1999).  

In general, the thematic analysis strongly suggests that the concept of Artmoney is offering 

value as experience that arises from the interplay between the individual and the product 

(Boztepe, 2007). However, stakeholders around the organization perceive the concept in 

different ways. On the other side, part of the shops and members of the board assume that 

the concept is helpful as a marketing tool. For example, Kirsten said: "So artmoney for us was 

also marketing-wise." Similarly, Lars shared: "they get free advertisement by having a free 

profile" Likewise, Peter stated: "can also be viewed as a marketing channel for artists." In 

general, these findings ratify to supply support for the advice that according to Boztepe 

(2007), a utilitarian value is the aim, where building awareness within the community seems 

to be interpreted as a convenient hope. On the other note, members of the board, the 

politician, and part of the shops perceive that Artmoney enables people to connect and to be 

inclusive with human interaction. For instance: Kirsten said: "You can say of course to people. 

I like this art very much and then maybe they have some more connection." Similarly, Rolf 

said: "If it is build-up with the individual, was equality put in from a peer to peer environment." 

The findings confirm to provide empirical support for the theory of Baullidard (1998) that 

presents the emerging of value as a sign where stakeholders are consuming symbols in the 

form of individual relations and collective solidarity. Moreover, the notion of value as 

experience encompasses aspects of altruistic value where Artmoney plays an ethical role in 

pursuing the well-being of others. Likewise, Lars stated: "It brings people together. That is a 

grounding effect. It is a wake-up call to reality". Therefore, empirical data highly suggests that 

Artmoney, according to Dissanayake (1988), offers that the relevance of art in people is to 
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evolve their brains and improve their consciousness. Moreover, the thematic analysis strongly 

proposes that the findings provide clear evidence to an interest in reciprocity and social 

reconstruction between stakeholders, enhancing empathy from the giver to the receiver.  On 

the other hand, eighty-seven percent of the participants showed interest in the aspect of 

Artmoney being a revolutionary initiative. For example, Amalie said: "I think it is kind of 

revolutionary in a way." Likewise, Karen stated: "It is an alternative project for bypassing the 

conventional system." Similarly, Lars suggests: "Is probably challenging all isms, all of them." 

The findings confirm to supply empirical evidence that currency projects work as lifeboats 

against inequalities of globalization (Pacione, 1997). The analysis highly interpreted that 

stakeholders support the organization intending to encourage socio-politic democracy against 

the system because participants perceive this initiative as something radical and unique. This 

results in a social significance value whereby the social desire of belonging has the capability 

inside the organization to generate collective action and a sense of being progressive.  

Overall, amusing, inclusive, unique, revolutionary, and helpful as a marketing channel, 

derived from semi-structured interviews that helped to explain the correlation with North 

(2010) who suggests that pleasing, political involvement, solidarity, feeling of community, and 

tangible benefits, arises from the Artmoney organization experience. 

5.7	Answering	the	research	question	
  

This study aimed to answer the research question: What type of user value does Artmoney 

create as an alternative currency? Based on the empirical data collected from eight semi-

structured interviews, it can be seen that the Artmoney organization is formed from several 

types of stakeholder, including artists, shops, politicians and board of directors. Therefore, 

four different approaches were undertaken because each stakeholder perceives different 

value according to the role performed and the objectives searched. The literature review 

provides a structure of three different values that fit with the objective of the research, 

including value as an exchange, value as a sign, and value as an experience. Moreover, 

value as experience has four categories, including utilitarian, emotional, social, and altruistic.  
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The analysis provides clear evidence that artists have an integrating level of engagement by 

paying with Artmoney, and a strong ability to collaborate with social transformation when a 

feeling of belonging is enhanced from art. Therefore, the value as a sign emerges being 

represented by the collective solidarity that artists support by transmitting a message of 

reciprocity using the alternative currency for mutual exchange. Moreover, the findings suggest 

that an intrinsic motivation arises when artists interact within the community with the aim of 

pleasure and learning. As a result, an active self-oriented dimension occurs, creating value as 

an experience within the emotional value category. 

 

On the other side, the interpretation supports sufficient proof that shops have an integrating 

level of engagement within the community by encompassing the alternative currency in their 

system. As a consequence, a reactive self-oriented consumption from art appears to conceive 

value as an experience within the emotional value category, oriented for aesthetic decoration. 

Furthermore, the empirical data advises that extrinsic motivation arises when shops interact 

inside the organization to spread awareness for business convenience. Consequently, an 

active self-oriented dimension happens, creating value as an experience within the utilitarian 

value category. Moreover, findings suggest that shops recognize a sense of belonging arising 

from the interaction with Artmoney and customers where loyalty is enhanced and at the same 

time, value as a sign arises.  

 

On the other hand, the analysis supplies clear evidence that the politician has a leading level 

of engagement by promoting the initiative, and a strong feeling to cooperate with social 

reconstruction agenda for a more sustainable community. As a result, value as a sign arises 

from the political involvement that aims for democracy and fosters a feeling of community. 

Furthermore, the empirical data advocates that extrinsic motivation emerges when the 

politician collaborates with the organization to achieve particular milestones within the political 

party with the purpose of impression management.  As a consequence, an active other-

oriented dimension occurs, creating value as an experience within the social value category. 
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On the other note, the interpretation upholds sufficient proof that members of the board have 

a leading level of engagement by running the initiative daily and transmitting an intrinsic high 

sense of equality around the organization. This is achieved by fostering the use of art as a 

medium for an equal society in order to achieve solidarity and well-being. Therefore, an active 

other-oriented dimension occurs, generating value as an experience within the altruistic value 

category. Moreover, findings provide empirical support that extrinsic motivation arises when 

members of the board seek recognition as a viable currency to maintain an identity around 

the community. Consequently, a reactive other-oriented dimension occurs, creating value as 

an experience within the social value category. Furthermore, the analysis provides clear 

evidence that members of the board possess a sense that Artmoney has a social 

communication aspect of equality, meaning that value as a sign guides a feeling of belonging.  

 

5.8	Chapter	conclusion	
 
Finally, the concept of user value in the Artmoney organization varies according to how 

stakeholders make sense within the context and the level of engagement and objectives 

pursued. It can be seen that all the stakeholders perceive value as a sign and value as 

experience. Within the latter, artists perceived the emotional value, shops recognized the 

emotional and utilitarian value, the politician perceived the social value, and members of the 

board recognized the altruistic and social value. Moreover, value as an exchange did not 

present consistent support in the empirical data collected. Finally, none of these values 

discussed before are mutually exclusive. 

6.	General	conclusion		
 
In recent years, an aggressive emergence of alternative currencies seeking for well-being and 

mutual exchange have appeared and generated considerable interest in intellectual groups. 

Furthermore, present research administers a more in-depth insight into the field of user value, 

where different types of user value can coexist within the same interaction and at a distinct 

level of engagement according to the goals searched by the users. As a result, the main idea 
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was to support stakeholders in verifying the values being created through an alternative 

currency using with regards to the Artmoney project that strives to challenge the impersonal 

and insipid money radically.  

 

Current thesis aimed to research user values that are created within the Artmoney 

organization between different stakeholders, with the motivation from the researcher to 

appraise user values that arise from this currency project, which, with a good intention, 

ultimately seeks to provide for a more equal society and a more economic sustainable world. 

Through this research, it has been demonstrated from the empirical findings that ‘value as a 

sign’ and ‘value as experience’ can emerge from the interaction of several players around a 

community currency. Moreover, diverse types of motivation that guide behavior to contribute 

to monetary projects are affecting the interplay among members of this organization. On the 

other side, the characteristics of alternative currency and its social relationship were shown. 

 

The researcher argues that this could support individuals and giving them purchasing power 

across a more economic sustainable community by contributing to a solution of how to foster 

social transformation for an equal society and boost collective solidarity through art. 

Therefore, the research question was stated as: What type of user value does Artmoney 

create as an alternative currency? In order to answer the research question, eight semi-

structured interviews were conducted with different types of stakeholders, including a 

politician, artists, shops, and members of the Artmoney organization board. As a result, the 

research aims to understand the subjective realities of each type of partner inside the 

Artmoney organization to be capable of making sense of its angle perspective, and uncovers 

its user values according to the role they look to perform.  

 

Finally, the main contribution of this research is that individuals might perceive several values 

from participation in a currency project that not necessarily have to rely on value as an 

exchange where the money is the fundamental element. As a consequence, data implies that 

stakeholders might feel more attached when a sense of belonging, reciprocity, pleasure, and 

convenience arises. Consequently, value as a sign and value as experience seems to be 
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more remarkable, the latter includes a categorization of four types of user value: utilitarian, 

emotional, social, and altruistic. As a result, the researcher was able to provide that the 

following user values are created from the Artmoney organization as an alternative currency. 

Lastly, the researcher argues that this Master thesis opens up the door for further research 

discussed in the next section.  

6.1	Future	research	and	limitations	
 

According to one area of controversy in this Master thesis regarding where the user value 

inhabits, the researcher suggests future studies, due to the findings in the current examination 

supporting that user value resides in the consumption of the experience. Moreover, a more 

precise assessment with a wider theoretical framework, and the integration of different 

methods of data collection is needed.  

 

Furthermore, it is proposed that future research should concentrate on exploring a detailed 

comparison between the functional and the procedural approaches that assess art from 

distinct perspectives. It would be of interest to evaluate the role of art pieces within the 

Artmoney organization in terms of this currency that is based on hand made art with a fixed 

value that points out an aesthetic outcome or a status being communicated.  

 

On the other hand, from sociological view, a relevant field for further research could examine 

the scope to which members of the board have been successful In engaging artists and 

shops, and on what extent they have been able to impact the community currency in 

Copenhagen to foster well-being and solidarity. Moreover, there is currently a lack of 

empirical data that address what type of user value alternative currencies creates. As a 

consequence, it would be greatly appealing and relevant to redesign a new study with a 

broader scope to extend the empirical evidence including artists and shops from outside the 

sample area that was undertaken in this research and involve representatives from different 

political parties. Therefore, a similar investigation should accomplish the inclusion of other 

types of currency projects that could provide different points of view on the user values being 

created, as this study was limited by one type of currency project. Specifically, the researcher 
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proposes a more profound investigation to uncover an accurate classification of types of 

currency projects in terms of how they are constituted and what drives users to engage in 

collaboration.  

 

Secondly, in this section, as any research comes with its limitations, the researcher enlists the 

ones influenced the current study. As established in the methodology chapter, it was 

determined not rely on generalizations regarding the concern of the research because of the 

limited character of the method when applying qualitative research in a social constructivism 

approach, due to this could be a trouble when examining a single case of study as was the 

case of the Artmoney organization because as Saunders et al. (2009) stated, empirical data 

might be uniformly appropriate to different organizations. Moreover, the empirical evidence 

was limited to eight units collected from eight interviewees that geographically were restricted 

to the city of Copenhagen, Denmark. Additionally, in this research, a limiting impact emerged 

when contacting different stakeholders for conducting semi-structured interviews: artists were 

rather skeptical about the purpose of the study and it was challenging to find collaboration 

from them. Finally, as the Artmoney organization is considered to employ novel methods to 

operate, because artists make their own currency and companies accept it as a payment, no 

other similar currency projects were found that were making use of hand-made art with a fixed 

value as a medium of exchange, therefore there was no point of comparison where the 

researcher could rely on.  

6.2	Managerial	Implications	
 

In this section, the researcher proposes the managerial implications that could be emerged 

from the analysis of the findings to be used by managers of different alternative currency 

organizations. It could be helpful for scholars and researchers from the monetary and the 

sociological field, due to the objective of this research was to identify what type of user value 

Artmoney creates as an alternative currency.  

 

The empirical data of this study was limited to a specific extension of eight units as mentioned 

before and have shown that a variety of user values can emerge from the same interaction 
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inside the Artmoney community but with a distinct range of commitment. As a result, 

managers should not consider that just a singular and a particular type of user value would 

arise from the participation of stakeholders within this type of currency projects. In this 

manner, the study can provide to managers of the currency industry useful insights but not 

accurate advice, as mentioned before, further investigation with a broader data collection is 

needed. From the present study, the researcher is aware that it is critical to know the motives 

that drive the behavior and needs of members to be involved in currency initiatives, hence, 

the researcher suggests the importance for managers to be conscious of these 

circumstances. This information might support managers with the development of criteria 

whether to find a way to enhance the onboarding process or to encourage members to 

achieve a higher level of engagement inside the initiative. Furthermore, professionals of the 

currency industry such as treasurers, economists, and managers can also gain from the 

research acquiring a strong character in the field and potentially helping to meet specific 

objectives for the integration of locals’ shops, public organizations and users.  

 

Finally, uncovering user values emerging from the interplay among members in the currency 

projects will allow managers or directors to improve traction strategies by tailoring messages 

to different audiences including users, businesses, policymakers, and media commentators, 

that can be used in brochures, websites, social media and podcasts (Dodd, 2015).  The 

research is conceivably useful to illustrate and compare the phenomenon of the Artmoney 

organization applied to contexts and processes within other organizations. 
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Appendix	1:	Semi-structured	qualitative	interviews		
 
Interview 1: Rolf Bjerre from Alternative Party  
Date: 3- June- 2019 
 
 
R-Rolf Bjerre 
G-Gerson Garcia 
 
G-So I'm going to start with a simple question what your opinion about artmoney is? 
R-Oh, for me, artmoney is unique. Because I see it's the only economy I've seen who can work with 
the quality from a user perspective. And I like money with quality. So I think it's a unique thing. And we 
need to do a lot more. 
G-And for what reason you holds this opinion? 
R-I hold it because I see that we have a problem with economics we are using all the materials in the 
world so that you can profit from it, then if it's durable, and a good thing, but I don't think it is the right 
sustainable view. And we need to talk about the quality of life. And I think artmoney can not only talk 
about the quality of life; it could be an exchange of qualities, I think, because of that, I think it's going 
to be the saver of humanity; basically, that's putting up a high, but that's my opinion. 
 
G- Is Artmoney in your perspective, challenging the status quo? 
R-Yeah, but at the moment in a small way because we haven't impact good enough in the digital 
environment. But right now, this money can be used in a political party in Denmark and use around the 
world, not only for artists but for people like me, as well. So you can see mostly the promises for what 
artmoney can do at global scale, small or local initiative. 
 
G-What is your role or action that you perform in the artmoney ecosystem as a politician?  
R-Yes, of course, I'm advocating for charity economy, and advocating for using this I also help the 
alternative political party to accept these artcoins at the beginning of the parties history, Lars was 
asked to use them and I was advocating that we should do it and making it so we could use it in the 
end. So I'm advocating for it, advocating for all kind of coins and economists that could build in quality. 
And I see, this is one of the most promising, I'm talking about it, I'm making the usual payment method 
in my party.  And I want the last mile integration, the next half year; we are starting to take all this 
artmoney who's now is resting in different servers around the globe. And they're putting together in 
one global server. 
 
G- when you mentioned a new way of payment, do you feel this artwork is being devaluated, valuated, 
or standardized for two hundred Kroner? Is this the right mechanism? 
R-It depends on what kind of coin you want to build. I like that art could be a deliverer of equality for 
all. And because of that, I don't think that the surplus that could come out of selling art should go to the 
individual artist alone. If that's the premise for the coin you're building, then the system needs to hold 
the value and not the individual assets. So I think the surplus from selling art should go to a common 
good. And I think building a network around that could ensure it. 
 
G-Do you feel Artmoney communicate a message? 
R-There's like different layers of what Artmoney is for me as a concept. And it's not fully defined. And 
then you have Lars concept, and he also invented the word. So in a way, he was the first doing this, 
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but I think artmoney is bigger than what Lars is doing because I think Lars put some limitation on his 
way of working with it.  
 
G- in your role in this community what message do you think is being communicated about the 
transfer of value with handmade art? 
R-Yes, I think artmoney can use in other ways that Lars has balanced. So, the balance of the system 
is what it's going to communicate in the end, I would say. So I don't think that Artmoney communicates 
one thing, it could communicate four or five many different ideas. But it all depends on how it's 
balanced, and what kind of values are built into the whole system, but it will take Lars approach to 
artmoney, I think he's very radical in his approach. And basically, he's like saying to everybody; 
nobody could own it, everybody can go into it, it's for free so that everybody can be Lars if they want 
to, or everybody can make their own. So I think Lars idea of artmoney is very individual based. And in 
some aspects, it's a contradiction to what the whole system should be. So I think in a lot of expertise, 
he is his own biggest problem with that said, it, there's a lot of freedom in his approach to it. So I think 
it critic's freedom for the individual artist, and it critics a way to get your art forward. And I think it says 
something about that we should work together, but then it becomes a bit fuzzy for me because when I 
talk with Lars and go into details, he always ends up with it have to be free, and just have to be two 
hundred Kroner. So I think critics freedom for the art and artists.  
 
G-How do you feel about this experience that emerged from the interaction between shops and 
artists?  In some way, the value is transforming around this chain? In a political perspective, what do 
you feel about this experience? 
 
R-I thinks that, for instance, the chief of accountants in the political party where I am a member. I think 
it's totally brilliant and clearly to me, just like what the fuck do I do with the Artmoney we get in Rolf, I 
can go to the dentist for thirty people delivering artmoney, and I'm not allowed because it's the 
alternative party money. So I think a lot of aspects Lars has talked about last mile integration, and I am 
talking about system integration at the top. So I think it made a wonderful system for artists to sell art 
better and faster. But the big problem is the people who received artmoney who are not artists, 
because maybe they can swap some, maybe they can wait and hope that some of the art would 
become really valuable in old currency models. But at some point, you need bread on the table. And if 
you're a dentist, you cannot have half of your money being posters on your wall, because you're going 
to get hungry at some point. So I see there is a big problem for the artist and the receiver of artmoney 
if you don't have a commune system in the back of that. I think that's what's lacking. And I think it's 
going to be built, and I'm trying to build it myself. And I see a lot of examples of it already made. And I 
see the technical structures are available. 
 
G- How do you feel artmoney possible benefits yourself personally, or in which intention? 
R-For me, I think it would contribute a lot to the artist if it were acknowledged as a real economy, and it 
was used as a real economy. And that's the problem, as I see, it's not acknowledged in the wider 
society. And it's not useful in the wider society. And I really want to get to the level where you could go 
to any shop, and you could pay with kroner, bitcoin, dollar or artcoin. I want to be equally connected 
and equally easy to use as the macroeconomic right today.  
 
G- In the same regards, do you feel other political parties will decide to be part of this initiative to 
increase engagement. 
R-I thinks political parties mostly do what the majority of people speak or what the population want. So 
I guess if you have a political pressure saying we want another kind of money because we don't want 
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this money that is backed up by weapons in the United States like gold. So, we actually would like 
money that is backed up by art, creativity, and human expression. 
 
G-So, the other parties, how do you think they will get engagement or motivation to accept artmoney 
or artcoin? 
R- I think everything is possible, even when we have political parties. So I'm more focused on how to 
implement an embedded in our society than problems that won't make it happen. So, in our way, I 
think the politician is mainly going to do what most of the citizens are saying. So I think all parties at 
some point will accept this value if the pressure from the population is big enough. 
 
G- how then the commune or government can foster artistic communities? 
R-Yes, I made my first attempt actually to create a crypto policy. And basically, what we have 
mentioned is that the state should support the crypto ledgers, but not crypto coins. That means in a 
way that we are focusing on that the state takes it seriously as the secureness that we can have in 
these blockchain crypto ledgers so the state should support it. And if the state put up a model where 
artcoin can flourish, I think that would mean that the state would support Artmoney security and the 
structure underneath. So I don't believe that the state or the governmental body is going to implement 
artmoney. But I think at some point, they need to take cryptocurrency seriously and implement it at 
least in structures that allow us the use of cryptocurrency in a state system as well.  I am not doing 
that; it's just going around them as it happens now, so it's just a matter of time until they have to do it. 
And before they jump in the game, the better they will be, because a lot of countries have already 
moved to cryptocurrencies. And it's a very different approach all over the idol of the main part of 
Europe or at least a part of England. But they were focused a lot about it, and putting a lot of laws in 
that governmental body as well as the front-runners in the European countries. And we have two 
countries in South America using them as national currency nearly now. So it's happening as we are 
speaking, and the faster we can get in this game, the more we can be a powerful mean in the world. 
 
G-So what was your motivation to accept artmoney in your political party? Do you share the same 
vision with the concept? 
R-For me, I was speaking with a lot of people who say that we need to move to a green agenda. And 
we need to talk about how poor people are going to get more money or how rich people are going to 
pay more money in tax or something like that. And all this basically tells me that there's something 
wrong with the whole idea we have about money. So I think we have to get out the old capitalistic and 
bring new civilians capitalistic system or any democracy in any kind of individual rights or adjusting 
society where we figure things out together. So, I think and see the ground problem in the world is not 
that we are devastating the world with the resources, or we are not dealing nicely to each other as 
either underlying problem for the things is we have an economy that are separating the people more 
and connecting them and put them into a shared space. And because of that, I think we need to 
change the money, the full understanding of money, the basis of wealth. And that's why I see 
artmoney has something to the green agenda. I think artmoney would help us take better care of the 
trees and the earth. I think artmoney could help us be more socially responsible in our action, not only 
individually, but also as a city. I want to change the money because I see that's the root of all-evil. 
 
G-So, do you perceive there is a potential for artmoney to innovate in this currency system?   
R-Yes, I think it's one of the most promising new economies that could do that. We also have time 
money.  
G-But in what way would help an artist? 
R-Because it depends on how you balance the system once again. But it all comes down to how you 
back up your currency. And if you back it up with weapons, they might use weapons to attack, if it's 
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backed up with gold, they might protect that gold when it's attacked. But if it's build up with the 
individual, was equality put in from a peer to peer environment, I think people will start to protect their 
art and together to protect the economy. And I see by doing that; we can have a more what to say flat 
based structure economy. And also what I experienced is that the artist could easily make an art piece 
if somebody may need food. I think art has a possibility to be not selfish because the artist is more 
about giving, then at least the money we have today is emphasized. Today money basically is if I can 
get enough, the more money I can get from you from anything I'm selling is a good trade for me. And I 
like an economy where there's more than one actor taking care of its own problem. The economy, 
which is basically telling us you need to take as much to yourself as possible. And if you all do that, in 
a free market, we will all get exactly what we need. And I think that's a false understanding and 
statement of how the world is work. 
 
G-Looking at artmoney nowadays, what makes this platform an opportunity for trading safely? 
 
R-The safety right now and I made would Lars; it was early when he told me about there's like two 
hundred million dollars in artmoney all around the world at different servers, it blew my mind. Because 
that's a huge amount of value, not accepted by banks and other things, but it represents a 
considerable amount of value. And, I know that I could have any server and take all the digital avatar 
money out. Of course, somebody would close it down. But I won't trust the economy that I can hack. 
So putting on the technical crypto ledger, making it resilient thoughts and tamper-proof will open up 
this whole game about the economy being accepted, but right now I won't receive artmoney. I haven't 
actually. So my party was not really happy about that. But that's not me; I would not accept, but I swap 
artmoney. So, I would never buy an artmoney in the understanding of you go down and buy bread or 
go to the dentist and stuff like that, even though you can, I will never use that in my mind frame or on 
trading because there is no real security behind it. If you use the crypto Ledgers, probably you can be 
tamper proof. So it'll be resilient towards stupid people and receiving sorts supers people's actions 
really. 
 
G-So considering the implementation in blockchain, of course, that will enhance their security, 
traceability all that we know that blockchain makes possible, but right now do you feel is secure to 
use? 
 
R- No, at the moment is not secure at all, I could go into Lars platform and take all the money within a 
couple of hours, that will be pretty dam easy. It's so easy because some of these artmoney creators 
are members of all the hops. So I actually could only need to break one of those personal entries, and 
then I had access to the whole pot. And then I can leverage myself with two admin rights into different 
sectors, and I can close it down, or just putting it on everything. And that's the problem from a user 
perspective, not from an artistic perspective, or from let's say, charities perspective or any other 
people it's not secure enough at all. 
 
G- In terms of scalability how you would scale artmoney without using blockchain?  
 
R-I would scale in a traditional sense; you need some holdups that you could accept. And I think the 
bank would be wonderful for doing that. Most people say that might be stupid, because of this kind of 
sharing of money. This user system of money is really contradicting to the all money system that is 
running, but they are holding values, they are the one could start to improve on this new way of 
dealing with it, and they also have the territory for handling money and all this. So you need holders 
with a certain capacity in normal currency. Otherwise, people won't. But that's the old model how you 
put it up. You will use it at the forums, but you need like a third person holding the values and ensuring 
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the values, ensuring the art in the system, ensuring the ownership in the system, ensuring the value of 
the ownership in the system and all these levels of security that the blockchain could make without 
people handling the process. So if you don't have the blockchain or a crypto ledger, you need a man 
in the middle that it could be the bank, it could be art dealers, it could be at the auctions, It could be 
anybody really, but they need a certain amount of valuables in the background to run it as a 
middleman. So any kind of middleman with intense and values to back it up, there will be able to run it. 
But I think that's Lars problem because he never found a person who was willing to do that. A lot of 
people have talked about this for twenty years, and a lot of people have come and seen the idea. And 
in the end, none of them were able to hold the amount of value necessary for this to go global; they 
might be able to do it in a small society out here. Maybe we if we work with the Bristol, some of the 
local currencies, they have holdings as well in the systems. And they're more eager to try new ways 
than traditional banks. So maybe some of the local currency working as money, but in a local space, 
they might have a change for implementing on a local level. But I say we should go global about it 
because that's the last mile integration of this. 
 
G-Having, the right person with the right traction strategies this initiative could go overseas around 
Scandinavia? 
 
R- Yes, and I'm also actually taking artmoney bit further because I always think the right name for it 
would be some something about the creative coin or individual coin. Because for me, if you put your 
best recipe for pies on a piece of paper, then I truly believe that you figured out this perfect pie that 
nobody else knows about because you're putting three different ingredients. And I actually see this as 
an art piece. And if you can put the recipe on a crypto ledger, then its equal art for me that if you paint 
the best picture of a pie. So I see you can even have like specific knowledge, I would love Leonardo 
Da Vinci's book was put on crypto pages. So you can trade it around, everybody can read the book, 
but you can actually own one of the pages in this book. And if you suddenly own all the pages you 
own the book in some way, so everybody has access to the knowledge in the pages. So I also think 
this could be very useful for science, this can be very useful for what to call it. When you have the 
knowledge in your hands. But there is not knowledge in your head. But the knowledge is sort of having 
your hands if you are a carpenter you have knowledge about that. I think all this kind of knowledge can 
be put into the artcoin. So for me, it's called artcoin at the moment because I learned from Lars and all 
this, but I think art is much more than a picture, art can be recipe; art can be thesis about how to be a 
better person. It could be wisdom in a way you communicate, but, it's getting weird when you're 
getting up to this fourth-generation crypto thing, it's complex. 
 
G-With this new way to see the use of money, at a governmental level, What regulations should be 
considered when scaling this initiative? I hear that Lars back on time had problems with authorities.  
 
R-But that's one of his stories that actually might need to be mentioned here because you probably 
heard it from him as well, but, interestingly, he's is allowed to do this. A lot of people in Denmark tried 
to put up local currencies. And every time they do it, the regulation or the state said; you're not allowed 
to make your money. But Lars is allowed to make his own money because they don't believe it is 
money because they are all individually. So there's a small loophole in the whole understanding of 
money in a classical sense, where they don't accept artmoney as money, any consideration at all. But 
people are still dealing with it. So it's very complex. So there's a bigger question underneath your 
question? And it's how do you balance the artmoney because if you balanced artmoney so the surplus 
in the model would go to supporting the poorest people in Denmark, then artmoney could be the 
Social Security net, for instance, that artmoney could pay the whole security, the whole social security 
system we have in Denmark that we are proud of. So you can balance artmoney to fulfill different 
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purposes for the state of the government of a region or for the commune. And if you do that, why 
should the commune the state or the government not see it as a positive thing? So the underlying 
question that needs to be answered is, with the rise of cryptocurrencies, the state has a big problem 
because now everybody can put up an equal structure to the state where they don't take any money 
from anybody. And they can do that. So it makes the state powerless in the new world, the state 
doesn't have any power, is decentralized in a way where centralization will lose every time. So the 
only centralization that can flourish in our society is the one where the individual user can see more 
positive things than negative things to be a part of it. And normally, the state has to try and balance 
this, and on a bad day, they start to treat the public shitty, and they can't do it anymore. Every time 
they do that, they will lose members, they will just force out of their system. So just seen the new world 
after we build these things solid together, that the state has lost all its powers to get it taxes in, even 
putting people to jail for something that committed because everything can actually be hidden in these 
digital networks. But I actually like that we are going to a place where the state has to perform to be 
selected. And we're born into a system that we have said yes to; it's a little bit like being a Christian 
without knowing it right, or being put into a Muslim society without having anything to say about it 
because you are kid or something, I think it's the same with the state. And I think we're getting to a 
level where you can have multiples states structures, at the same length. I actually found a video on 
the net that is very fun; it's called the machinery of freedom. And if you take the libertarians view in this 
and sort of combine it with this new technology, there's a really interesting set of thoughts going in 
there. I love the state, but I don't like the state not taking care of the citizens. And I certainly I don't like 
the state mistreating the citizens, because it's not what is there for, it's actually they have to take care 
of the citizens. All the stuff that we can do individually the state should actually support us doing in a 
group is for the commons. And when the state is not acting for the commons, I think the state is 
becoming fascist or totalism in their approach. And it becomes a prison for the people living.  
 
G- So, What should be the next step for artmoney to find support with local authorities? 
R- I like to do the global last mile implementation and technologies running so fast. So just last week, I 
figured out that there are already these huge platforms that have a back end in crypto ledgers. So 
basically, I think today I'll be able to sit down and do my own artmoney global last mile integration. And 
for half a year ago, when I looked at last time, that was not possible. Technology is just moving so 
fast. So right now I can actually sit down and do it myself. 
 
G- Do you get some funding to do this? 
R-Oh, no, the only thing I need is like, of course, the implementation doesn't happen on its own. So 
there should be money somewhere for doing this. But I don't have money to do the implementation, I 
also think is really critical to get investors in a project like this, because the investors want the return in 
normal money. And that's sort of giving the whole project a different goal. 
 
G-And what about making the government invests in this? 
 
R-That could be very interesting. I see the first sector partners could do more than the state at the 
moment. The Danish state is not really capable of understanding the Internet. So understanding crypto 
and all stuff are at least ten to twenty years out in the future I will say at least, and at that time, it's 
already there. Otherwise, we'll have Libra coins from Facebook. I think they will embed technology 
when they need to not dying as a cluster; the innovation in democracy structure is really not that 
strong. It seems like the power structures keep holding the process for the innovation. 
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G-Its seems some controls and limitations in their way to find support from local authorities. It's just 
about Denmark would copycat some models, for example, in Estonia or other countries that are using 
already cryptos on a political level or for people paying taxes. 
 
R-Truly, the stuff they're doing in Estonia is quite interesting. And there's also Bitnation who is like a 
non-state doing the same thing as they're doing in Estonia. So we have this bitnation that is basically a 
nation with no land, but they have the infrastructure as land does, and some aspects are better than 
the Danish infrastructure, and then start to get crazy. And they haven't moved forward lately, is some 
of the people behind the Bitcoin cash and Skype. They're kind of so libertarian and very hard to work 
together with, but they have all the good ideas. So I don't think the whole thing about the government 
or the state, becoming powerless, is going to change everything. But the state hasn't really recognized 
it yet.  
 
G- so, let's say the state recognized artmoney and could establish a community currency; do you think 
would it strengthen the local economy? 
 
R- if you just change small things in the balance of the artmoney, it will do completely different results. 
So I would say it could. It should be gaining the power of Danish society and Danish currency. And if 
it's balanced and scaled in a way, so the Danish citizens and the people living in Denmark are gaining 
from using this currency. I think it's a lot better. And one thing it could do, and it's not just artmoney, 
but just using the crypto. It could make the whole tax payment system, what to say bulletproof. And so 
even the rich people also pay taxes. So you don't have the richer you are, the more advantages to not 
paying taxes, you can remove up and delegate equal or even entry to tax payment and even process 
for tax payment without no middleman. And I believe that would help out a lot. I think there's a lot of 
good User cases for the state and government. And I think the state should contribute all the cases 
where the value is being refined or widened in these networks. And for me, the state is the people. 
And if the state is not the people, the state is not allowed to call itself the state because then its 
something totalitarian or something fascistic, or something even crazier. And no people should be a 
member of that. 
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Interview 2: Lars Kraemmer CEO of The Artmoney Organization 
Date: 4- June- 2019 
 
L-Lars Kraemmer 
G-Gerson Garcia 
 
G-Yes. Okay, so now we're here with Lars Kraemmer, the creator of artmoney and also an artist, And 
I'm going to start with this simple question. What is your opinion about artmoney? 
 
 L- I'm very positive about artmoney because it has moved from idea to action. And it has proven to be 
effective for many years. So my opinion is that it's a good idea if many people get involved in it, so it 
can continue because it can. 
 
G- Which reasons you have for holding this opinion? 
 
L-Well, one reason is seeing is believing, I've seen it happen, for 23 years, so I can see that it's a 
reality. It's not a dream, it's real. And also, I have seen for myself that it has set me free from economic 
slavery. So it allowed me to live a life where I don't have to work. 
 
G-In this, let's say, artmoney ecosystem because there are different stakeholders involved. What type 
of role or action do you perform in within artmoney? 
 
L-I guess my role is central because I am administrating all project. So that's my main role 
administrator. 
 
G- How do you administrate? 
L- I do it from the website and the emails mostly and also if anybody has a question, they might call 
me by cell phone or drop by physically. So it's a way of communicating with the art system shops if 
they have any questions. 
 
G-Is there more people that have the same role that you have, right now in artmoney, or you are the 
only one? 
 
L-In a way, many people have that role, because it's an anarchistic project, and anybody can make 
their own gallery, their own institution around artmoney. So several people have taken that 
opportunity. So there are many administrators, but I'm the central one. There might be an 
administrator of artmoney traveling the north of Europe or one based in Las Palmas, and Spain, 
different places and different communities, there'll be a central person that takes the same role as me, 
but in a smaller scale. 
 
G- So, you as the central and social actor in this community. Why is artwork valued or standardized for 
200kr?  
 
L- There is a very simple answer to that question. I'm insisting that every person on earth was the 
same as the next person. So we make a standard value, according to the idea that each person was 
the same. 
 
G-Do you think some artists are feeling that their artwork is devaluated? 
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L- Yeah, definitely. I know, for a fact. But what is really the challenge for these people is that they have 
to humble themselves to the level with the next person that they feel is worthless. So that's a good 
exercise actually, in stretching yourself to reach the goal of equality. 
 
G-So if you talk about equality, and do you feel that Artmoney communicates a message, what 
message artmoney community?  
 
L-I think there's a message about equality and freedom in artmoney and also about reality, it will force 
people to live a more real life, and less virtual, less abstract life. If you have to go to a shop and pay 
with an artmoney, you need to go there physically need to talk to someone, rather than just shopping 
on the net or long distance. So it brings people together. That's a grounding effect. And I think, that's a 
message. It's a wake-up call to reality. 
 
G- Do you have a contextual example of a message that is communicated around?  
 
L-Yeah, then I can take from my own life. Last week, I went to my dentist, she accepts one hundred 
percent of artmoney. So I never exchanged money there. And after she did my teeth, I had to pay the 
bill. And then she would look through all the art money I brought. And we would discuss which ones 
she likes. And she would pick three. So in that process, I feel that we're getting to know each other 
because we talk about preferences and discuss images and laugh together and so on. And it's good, I 
know my dentist in a very special way threw up artmoney that I wouldn't have if I paid by credit card. 
 
G-So what type of interaction emerges between artists and shops? 
 
L-I thinks this artmoney is not being spent in a lot. So it's only on rare occasions. Of course, my dream 
is that we would spend artmoney a lot but those few occasions. 
 
L-Can I have a question again?  
G-Yeah. 
 
G-So in your perception what kind of interaction do you think or feel that emerges from artists and 
shops?  
 
L-Oh yeah, it's again, back to the dentist example that we get to know each other. The shopkeeper 
and the customer have to exchange a personal conversation and values, and I think there's a kind of 
you get to know your customers personally. Because it's slow and complicated. So you know.  
 
G-So, to which people do you feel Artmoney perceives it as desirable? 
 
L-People who is interested in people would say because artmoney cares a story of a real person 
somewhere. So people who are interested in people because you don't necessarily need to be 
interested in art. But you must be interested in people. 
 
G-I think, is the right approach, when we say people are the most important focus now, is that social 
change? 
 
L-It's a social exchange. And you if you have only interested in money, then artmoney has no interest. 
It's slow, and, you know difficult.  
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G- So, at an individual level, how do you feel Artmoney will possible benefits yourself personally or 
what is the intention? 
  
L-I've made a lot of friendships through the exchange of artmoney, lasting friendships around the 
world. And that is one of the biggest benefits to me, besides setting me free financially, and then I 
think that those relationships really mean a lot. Now, I'm going to New York next week, and through 
this project, I can visit people go for dinner, you know, have a totally different experience of this big 
city because as a person, people on a personal level greet us. And that's because of the Artmoney 
exchange.  
 
G- so, you said as an entrepreneur, it allows you to see your work overseas, and building also 
friendships, as an artist is about financial freedom?  
 
L-Yeah, this is more than a network. Network is a business term idea, but this is more like closer to a 
community. Because it's warmer than a network, due to you have something handmade and also an 
exchange of ideas and talking, and getting to know each other, so you keep artmoney for life, and you 
don't throw it out, like you may throw out a business card or you might need your email or lose your 
telephone. And artmoney is precious, so you keep it and you keep that memory of that person for 
many, many years. So it's more like a community, even though you spend very little time nursing. 
 
G-How was the performance of this platform or website during the last few years in terms of 
membership onboarding? 
 
L-It's been extremely stable. Some people are leaving the project for various reasons. And some 
people are joining the project. But it's been stable. It's growing very slowly. 
 
G-What do you feel is like that? 
 
L-It's difficult to join, because you need to make a PayPal account, you have to pay for a profile as an 
artist, even though it's not a very big amount, still a resistance in paying for anything online, any kind 
of membership. So I think it's in the way it is now. It's grows only very slowly. There are lots of people 
who would like to be part of it, but they don't want to pay for it or they simply don't understand the 
technology of creating a PayPal account. Or they simply don't understand the project. 
 
G-So in the same regards, how you found some limitations to get traction with the artists and shops.  
And what kind of limitations do you found with them? 
 
L-Yeah, the ones I just mentioned, but mostly technically 
 
G- But for example, for artists, I know that they need to pay this fee? What about shops?  
 
L-Yeah, the shop is joining for free. And what I think the limitation for the shop is mostly how do they 
incorporate artmoney in their accounting. You need to put in an extra effort to receive an Artmoney 
and pay tax from that, and they ask; where's the money? So it's difficult for some shops to see the 
point of How can they do good business out of this? 
 
G-Do you also give the shops any kind of advice of how they have to work or enforce the artmoney 
concept? And are they transferring a message?  
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L-Yeah, I tell them that it's good for the business because they reach out to real people, and they get 
real people in the store. And they get free advertisement by having a free profile. And also they're 
sending a message, like a goodwill message of, its kind of like friendly project. So they become good 
at friendly image. Also, some shops have benefited really well, like this hotel I mentioned from being 
part of it. So they've done a very good business from the involvement. That's what I could tell a shop, 
but many shop owners are already stressed, and they don't want to make their life more complicated, 
they don't see the great benefits. So you need a little extra energy, if you want to get involved, even 
though it's for free. 
 
G-So we have in this community, mostly two sides, and that is shops and artist, right? With your 
vision, what do you think should be the next step for artmoney to increase both size of this platform? 
 
L-I'm not sure. First of all, like, if I want to change anything on the website, it's very costly. And I don't 
have the money to really spend on that or develop on that, because we have such few members. So 
it's like a catch twenty-two the more members would mean more capital, so I could buy stuff. But since 
I don't have more members, I don't have the capital. It will cost money to make money. So I'm kind of 
stuck at the moment where I am. I have some great visions of what to do if there would be more 
members and more income, also developing an electronic version of the money that could be more 
easily spent via an app in shops. But there's a long way to reach that point. And I don't have an 
answer for the moment.  
 
G-So, back on time twenty or twenty-two years ago, what was your motivation for creating a currency 
based on hand made art? 
 
L-I wanted to create a friendlier environment around me, I thought I kind of small-time saving the 
world. I felt that money the way I understood it, was very aggressive. And enslaving people, buying 
people to do things they don't want to do. And then it was a power structure that kind of like kept most 
of humanity down. So I wanted to escape that. 
 
G- Do you perceived in some point maybe in your life that you were wasting your time in being part of 
this system of slavery money? 
 
L-Yeah, there was one time where I thought I was going to do this by myself. Then some people 
joined and eventually, a lot of people joined, and I ended up doing all the administration, asking myself 
was this really what I wanted? And, I found myself at an office, not on the street. So I thought I got 
caught up in my own project. And that's why I invested money to buy a new website so that each artist 
could administrate their own artmoney. And that helped a lot. Like I want some of my freedom back. 
 
G- How do you say that it helps a lot, Do you have like an example of how this new website is better?  
 
L-The old website, people would send their physical artmoney to me, I would photograph them and 
upload them and sell them online and sent them from the post office. And then every quarter, I would 
transfer money to all the artists around the world for sales and do accounting and so on. I did 
everything, and I used to have more than 10,000 original artworks standing there. And nobody was 
paying anything to participate, except if they sold something, I was charging a commission. It was a lot 
of administrations very heavy. So now, with the new website, people are keeping artmoney at home, 
uploading artmoney themselves, selling them themselves, not paying any commission and we have no 
money between us is less accounting, and it's much lighter, much freer, and it can expand now. Back 
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in the days, it couldn't expand because I couldn't fit any more artmoney there physically. So it was kind 
of like I was stuck. I just want to get out. I almost close down everything. 
 
G-So, with this new fresh website or way to manage the art with artists and you like the central point, 
how do you perceive the potential for artmoney to innovate a currency system? 
 
L- I see great potential, I might be the wrong guy in charge, I feel the greatest inhibition for success 
right now is me. Because I don't have the personality that is required to promote the project and to run 
and grow the business and so on. I'm more interested in painting. 
 
G-And why would you perceive this potential? Let's say, I understand that you're more focused on the 
art part, right? And everyone has different skills, and you say you're not the right person at this stage 
of artmoney, but if you could bring someone, I guess you have kind of a vision of how this should be 
like potentially scale overseas?  
 
L-I have the vision, I have the ideas, but I don't want to do the work. Because that's not the kind of 
work, I'm interested in. Basically, I know what it takes, but I'm not the guy. It's kind of a funny 
contradiction because I'm the only one here. 
 
G-And can you share like an example of the idea that you may have on mind? 
 
L-Like the way that the website is structured, it has the potential to grow. Almost with no limitation, 
without taxing or without producing a lot more administration, because people administrate 
themselves. So it has a lot of potential for growth without needing to hire anybody. So it's just a matter 
of selling that idea to enough people. And I see a lot of potentials, especially in the United States. 
 
G-why? 
L-I've tried artmoney over there on several occasions, and it's well received, think it's very much in the 
American spirit of creating a counter-revolution to the capitalist, also the concept that is based on 
freedom, individual freedom. I think individual freedom is a part of the American dream. 
 
G- what difference you see with the European people compared to this experience that you have in 
America with artmoney? 
 
L-People in Europe is many things, its many different countries, cultures, but let's say Denmark or 
Northern Europe, we're not really that interested in individual freedom. We are more interested in 
safety, in numbers like in social safety net than individual freedom, our dream is not to be free. Our 
dream is not rock and roll. Our dream is comfort and safety. So it's a wholly different concern. 
 
G-So is this platform riskless for trading? 
 
L-Maybe I don't understand, 
 
G-Do you feel is secure for artists and shops that can trade safe in the sense that there is no risk? 
 
L-I don't see any risk. And also, I think the concept is put together with no risk.  Customers and 
anybody is allowed to steal the idea. So I'm not in risk of losing it. 
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G-But for example, for the artists, that they feel very secure, and they think that this community is safe 
for them to deal with their own art in terms of, for example, authenticity, or certify the art? 
 
L-I thinks so I think they feel safe. It's difficult to see how people would cheat or why? We're talking 
about very small amounts of money, it's not much to steal or gain in choosing and anybody is allowed 
to join. So it's like totally free, each artmoney its original art. So each one is totally authentic. So that 
is, goes without saying.  
 
This is about the joy of giving. So even if you're given artmoney, and you don't gain anything you 
already gained by giving. So that's a very low-risk factor, you're not losing anything, even if they steal 
it, you're not losing anything, because, in a sense, they're helping you to spread your message around 
the world, the message you put on paper or wood or stone. 
 
G-So how you will visualize that artmoney can scale, let's say some operations, outside Copenhagen 
or having more presence in Scandinavia? 
 
L-I have a plan, patience. This project has existed for twenty-two years without you know going 
bankrupt, without disappearing, still very much alive. So I said I'm thinking two hundred years. So, that 
is my plan two hundred years plan of patience. And in two hundred years, I dare to think that this 
project is that everybody knows about and anybody can use it, and it would be widespread. 
 
G-So, if for example, everyone can use it, and then artmoney is spread, let's say, that it could 
establish a community currency or alternative currency. Do you think it would strengthen the local 
economy? 
 
l-I think, it wouldn't strengthen it, it would set it free. We wouldn't need to be rich to go shopping. We 
need money to go shopping; we would be set free from the local economy. And when you're hungry, 
you simply make it or create an artwork, and you spend it on food. And that would you know, you 
wouldn't need the economy, you wouldn't need money. That's better than being rich. 
 
G- So, if you remember, we have this debate about conceptualizes a new way of money. So in that 
regards how do you think artmoney challenge the status quo? 
 
L- Well, it's presenting a currency, which has real value. And that I think is a great chance to status 
quo. Because the status quo is trading only money with no value. 
 
G- But what do you mean with real value?  
 
L-I mean, artmoney is handmade. You have somebody’s talents, somebody's heart, somebody’s 
thoughts, somebody’s messages, somebody’s existence in this object that could be understood by 
another person. So that's a real value because it's real flesh and blood. Contract money is only a 
digital, or a copy, and totally clean from spirit, lot of flesh, or intention, is clinical. So this is the way 
artmoney is challenging money today is presenting real value reminding us what real values. 
 
G-So, in the beginning, you also said like people that use artmoney or desiring it, are people that take 
care of other people as well, right?  So saying that is artmoney involved in some kind of NGO that also 
supports any other initiative?  
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L-No, not really, I have suggested to some of the big, big organizations to use artmoney. But sadly, 
many of those organizations are more concerned with real money. They often have the headquarters 
and the expensive address and pay high wages to their employees, except of the volunteers, of 
course, but the people are working at NGO organizations they often are well paid, and it's a business 
pretending to be something else. 
 
G-So what should be then the next step, if you want to get some maybe support from authorities like 
the commune or government or some political parties?  What step artmoney should take? 
 
L-I thinks I would rather avoid funding. Because funding equals slavery, and I would have to do what 
they tell me to do, satisfy their demands to receive this amount of money. And I think it's better to be 
patient and wait for the money to be earned within the artmoney practice itself and then spend it on 
expanding and developing so that we're totally free of influence. 
 
G-Is there any specific area or topic about artmoney that you will like to mention? Like, how is 
Artmoney nowadays, in which stage is? What are the goals for the next years or weeks? 
 
L-if you compare to human life, artmoney has existed for twenty-two years out of the two hundred 
years. So artmoney would be about ten years old, as a kid, if this kid will become one hundred years 
old. So we are not even teenagers yet. But in ten years, we will be teenagers.  
 
G-And do you already have some plan for that time?  
 
L- No. I'm still a kid  
 
G- Maybe involving new technologies? 
 
L-We have no idea what is going on in ten years from now. So I'm open and receptive. But I wouldn't 
start to reimagine the world ten years from now, that would be stupid. Because I think ten years back, 
people that tried to imagine today, they were all wrong. 
 
G- Life is unpredictable. 
 
L-And that's the beauty of it, you know, I’m not worried if artmoney is at a stable place or solid. And, 
the ambition it's away into the future, we talk about two hundred-year plan, so there's not much room 
for disappointment.  
 
G-Let's say the next step will be artcoin, what artcoin represent for you? 
 
L-Artcoin, I think it's very exciting. It makes me smile, because that would be like artmoney is a 
challenge to money, artcoin would be a challenge to digital currency like bitcoins and either 
blockchain, in the same way, the idea that artmoney is same with artcoin shouldn't swing and the 
currency should be stable, should be mined by humans rather than machines. And it should be no 
cost to anybody. So, completely free human-to-human digital currency. I think it will be without the 
control of big corporations like Facebook or other huge suspicious, you know, giants that probably 
most likely want to manipulate people. 
 
G-So, is artmoney also like a representation of decentralization? And also, like try to challenge 
capitalism or the globalization, is what you had in mind when you started this? 
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L- Is probably challenging all isms, all of them.  Not one specific ism. But all of them, all these ways of 
conceptualizing human culture, human way of living. It's challenging that. I feel that the only way we 
can really truly be together is if we can get rid of our brain from all the isms and all the preconceived 
ideas of what a group of people might be like. 
 
G-Any thoughts or ideas that you will like to add? 
 
L-Yeah, I think on a personal level, I really enjoy making my artmoney brings me happiness. For 
instance; my daily routine today, I've been sitting here with my student, and we were drinking tea and 
making artmoney and talking about life. And that activity is really healthy. It just makes me happy to 
paint and draw. Just creating artmoney, even if I should never spend it. It's already been, you know, 
good experience as well. 
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Interview 3: Annette Nymark, Owner of Prik (toy store) 
Date: 7- June- 2019 
 
A: Annette Nymark 
G: Gerson Garcia  
 
G-I am going to start with a simple question: What is your opinion about art money?  
A-I thinks it's a good idea. I had pretty much from the beginning when I opened the store, and then 
there was not many. You know nothing really happens about it, and it was only one customer coming 
once a year with the same kind of art of money, so I just decided to keep it a little below, and then Lars 
came back, and he wanted to do something about it. I said fun for me, we can do it again.  
 
G- For what reason you hold this opinion? 
A- I wanted to have you know as a lot of different art. And, I didn't want the same, you know like five 
art money pieces from the same artist that was kind of boring. So I just wanted to be more kind of 
different.  
 
G-So what is, for example in this community artmoney how do you describe your role here, because 
you are not the artist, but you in some way receive art, right? 
A-Yeah.  
 
G-So do you describe yourself for example as a collector? 
 A- combination, you know like, I support them by taking the art money but also collect them because I 
just keep them for myself.  
 
G- Okay. You don't resell it, or something? 
A-No, it's okay I never did that, I didn't get that much.  
 
G-So, you know that this piece of art costs two hundred kroner, what do you think about this value do 
you think is something fair or devaluated?  
A-I think it is fine is not too much and is not too little.  
 
G-So, Which percentage do you accept back in the time or nowadays from artmoney if someone 
wants to pay something with artmoney?  
A-You have to pay, I think half; so I said half if you want to buy four hundred you can use one 
artmoney. 
 
G-Do, you feel that Artmoney communicates a message or that the idea is maybe to transmit 
something to the community.  
A- I don't understand the question 
 
G- Yes, for example, when using this art for transfer, like money.  Do you think Lars wants to 
communicate a message to all the people around this community? Like, a message in the way that he 
doesn't like the banks or the corporations? 
A-Okay, that way around, I haven't really thought about it. I think if you should make artmoney, you 
have to do more hard work to get it known and people to have it and to know that it's possible to pay 
with the artmoney and all this stuff.  
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G- But when you collect this art, what is the main reason, you keep it for yourself? 
A- it's just like that, and my son is an artist. 
 
  
G- That makes sense, you told me that back in the time you have an artist come in and also given 
some artmoney on exchange. What was your experience with these people? In the way you were 
interacting, can you provide an example of what she was buying?? 
 
A- I mean it was so long time ago, and she didn't have children herself, so she bought for her 
grandchildren or brothers or whatever.  
So, and it was only like once a year for a couple of years. So it didn't go that crazy with the artmoney.  
 
G- what was the motivation; you have to become a member of artmoney? 
A- I went to some kind of exhibition with a lot of friends and artmoney artists, maybe a couple of years 
before and then when Lars came, I thought that could be funny. So, I knew the idea of artmoney 
before he comes to my shop. And, he asked me if I would be interested. But I already knew it that 
there was this project about artmoney.  
 
G- Okay, so what kind of benefits like personal benefits do Artmoney creates for you? It could be like 
maybe in monetary terms or another kind of value that you're beneficial in something? 
A-I just think it's my duty to help some artists. I know it's difficult in the beginning, or maybe the whole 
life.  So, I didn't want to be kind of egoist; also it's nice for me. So, perhaps i didn't have that deep 
thought about it, so I just did because I think it's a good idea and it's a fun idea.   
 
G- Do you consider that your sells have been increasing when you start using artmoney?  
A- Didn't have any effect at all.  
 
G-Most probably was stable Right  
A- yeah.  
 
G-How secure, do you feel to receive artmoney from any person?  
A-I feel very secure, but I mean if it's something that you are going to develop it would be a good idea 
that there were some of the people involved in the artmoney project supporting, so you could be sure 
that this is real.  
 
G-Is there any, for example, an indicator that you use to curate when you receive artmoney. How do 
you say I like this one, I don't like this one?  
A-I didn't have any alternative; there was only this woman with the same kind of art. So there was not 
like you know somebody came with a lot of different stuff, was all the same.  
 
G-And this same art was enough; Let's say in their own way, good for you?  
A-I just accepted it and then, you know, I thought this was just the beginning of the development, but it 
almost died. So, that didn't happen that much.  
 
G- When you accept a piece of artwork. How do you recognize that it's like authentic artwork? 
A- That is not a print?  
 
G-Yeah, exactly.  
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A- I think I had a good eye, but you could fool me anytime.  
 
G-Do you feel like other shops will decide to become members of this community. Like for example, I 
don't know maybe the cafeteria or other places?  
A- I think they should do it, but they are not interested in art. So they don't want to be part of that. You 
have to sell the message very good when you go to the shops. And Lars is a very nice man, but he's 
not a very good salesman.  So, you should have some fun with it. I mean all the cafes would be a 
great idea because you could use the artmoney to put on the walls. But I think most of these shops 
won't accept it because they don't see the idea of it.   
 
G-For example you as a manager of this place, what you will, for example, suggest for Lars that if he 
has to take the next step to involve more shops, what you will do it? Because you are on this side of 
this community. 
A- Yeah. I mean I'm not involved in the project so if Lars asked me, I would like to sell the idea to the 
others shops, not all the shops but like 10 or 15 shops that we meet once a month, drinking coffee and 
talking about what you know and all kind of stuff. So, I could see just physically the idea of artmoney, 
but I think a lot of them would not be interested. 
 
G- In the website of artmoney of the toy store do you also post all the art that you have there?  
A-No, because that was before Instagram 
 
G-Okay, and you're doing it on Instagram? 
A-No I got this like two pieces, but I really don't know where they are because I moved from the old 
shop. I used to have them in the shop standing behind the counter. I think they are in a box that has 
never opened for three and a half years.  
 
G-Just, an example, if someone comes now and pays you with artmoney.  
A-Yeah.  
 
G-You will post it on the website?  
A-Yeah, I think I would post it on Instagram maybe, but also I'm doing something on Facebook you 
know to fix my Fan page or website, but I will post it on Instagram, until about it.  
 
G-Okay that sounds great. If artmoney could establish a community currency; let's say, a new way to 
pay. Do you think it will influence the trade or the businesses that take place between the local shops?  
A- No, not really.  
 
G- Why?  
A-I thinks people are way too scared of new things and you know this is fluffy.  So, it won't. I think it's 
like my shop is unique, and you know one of the things that are the same for artmoney. If we reach out 
to a very narrow segment of people and then maybe someone likes the way that I make this shop. I 
think the same is for artmoney. It's kind of a narrow segment.  
 
 
G-So, I understand that your main intention was supporting artists because you have an artist in the 
family? 
A-I didn't really have at that time because he was so young.  
 
G- so for you is mostly about the fun experience? 
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 A-Yeah  
 
G- so like what does it means but not the monetary thing?  
A-No, no 
 
G-There is something that you would like to add or maybe some personal opinion of this? 
A- I think it would be funny if it could grow more and I could have twenty, thirty, forty pieces hanging 
and if people want to buy them or exchange them for money that can be fun. But it's not a question 
that I think I should make money out. It's more like a fun project for me.  
 
G-Okay, Thank you very much. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



	 104	

Interview 4: Kirsten Brøchner Owner of Ibsens hotel 
Date: 7- June- 2019 
 
K -Kirsten Brøchner 
G-Gerson Garcia 
M- Martin 
J- Jonny 
 
K -Let me tell the story about this, are you ready? 
 G- -I’m ready 
 
K-We renovated Ibsens hotel in 2011. Moreover, my idea was that we should ask the neighbors and 
the shops in the street to contribute to the decoration. So we should buy some items from the different 
stores and sort of bring in the local atmosphere. So, there was an artist that wanted to take away one 
of her sculptures. So she brought her sculptures, and we looked at them, and one of them was a very, 
very, very naked handsome man. So we were many girls asking who's this? So she said; this is a guy 
called Lars, and I only paid him two hundred Kroner for doing the posing. So I invited him for a cup of 
coffee. We also wanted to see the handsome man. Anyway, we ask him for a cup of coffee because 
this artmoney thing, I was just a little curious, of what is this? So he described the idea with the artists 
that could pay in different shops, and you could join the community as an artist or as a shop. 
 
Moreover, from a basic perspective, that we were a business running well. We had a good time; we 
had a right working life; we had a good financial balance. Why don't we somewhere support the art 
environment as we support the jazz environment and other artistic environments? Why don't we 
support the artist environment by giving them the possibility of paying their hotel room with art, and 
then we will have a fantastic decoration one day. 
So then we could exchange decoration in support of the poor artists. Moreover, we were also on the 
bad side of the financial crisis, and I'm a little bit a hippie somewhere. So I thought it's also a good way 
to say. We can't depend on you, we can't depend on banks, we can't depend on capital for trusts, and 
why don't we make an alternative way of, you know transfer, and I call the accountants and the auditor 
and ask them; Can I do this? Is it illegal? So you know I got a piece of paper, and everything's fine to 
do like a business of this.  So then we started that they could pay their bill at the hotel with artmoney.  
We took it down to 50% after some years so that the artists can pay 50% of their bill at Ibsen's hotel 
with artmoney. Also, we started to resell the Artmoney to others so, for instance, you have to go to a 
dinner party, and then you bring flowers, Why don't you bring a piece of art? So then it's a customer 
because there were artists from all over the world. Initially, I bought one hundred pieces of art money 
from Lars, and we chose the ones with the best story and the ones who were looking good. So we had 
a good story, and now we have something like four hundred fifty thousand kroner in artmoney in our 
stores. So one day we probably have enough to live, we'll make this Artmoney nice, and we will put it 
up to decoration. Thus, the idea was to support artists, and provoke the banks and the system and 
have a beautiful decoration. That's quite simple, and I have to tell you that we launched the new 
Ibsen’s hotel in 2011 with new decoration. So we decorated with these local shops and artmoney. 
Moreover, I gave from May to October 65, international interviews. Most of them live, and 59 of them 
were super interested in the artmoney thing.  I even landed in German in a finance Television 
interview. There was a sort of questions about why you do these things.  
Moreover, my dream is also that we can continue decorating with artmoney, and even if we could find 
a bee farmer who produces honey and we could buy it and pay ten percent of the bill with artmoney, 
just to find a small farmer, because you know we are a big guy, and he's a little guy. So, you shouldn't 
pressure him. However, if we could pay part of our bill for honey to a local producer with artmoney, I 
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think we can make a good story, but I haven't been able to find a farmer. I think it could be a good 
idea. 
 
G- Yeah, that's the reason I ask why, but now I see in your story. Are you also an artist?  
K- No 
 
We talk a lot about corporate social responsibility, I think, you know, when you grow to a certain point 
as a business, and you have a nice income, and everything is fine, then you get an ability to support 
the ones who can't, and look where should we support. We pay our taxes and all that, but could we 
help some of the artist environment in Copenhagen or in general? That makes Copenhagen 
interesting. So as we are a hotel business that stories bring people. 
 
G-Do you think Artmoney then challenge the status quo? 
No, you will never come to a point where artmoney will be instead of your money. However, I think it is 
okay to challenge the system. I went to the CEO of the bank Nykredit because he got on pension, so I 
came to his reception, and everybody brought flowers and lots of wine, there was a table with wine, 
that He could have wine also for his children. However, I didn't bring wine; instead, I brought him five 
artmoney because he was a bank man, and he should have it.  
 
G-What do you think about the price is it devaluated or valued or standardize for two hundred Danish 
kroner? 
K-For some artists who are painters it's too little money, and some others, it's fair. I mean you use 
time, use an hour maybe to make it. Could be increased one day, but now Lars decided to fix as two 
hundred Danish kroner. 
 
G- Yeah, now is a standard price. However, some artists spend maybe three hours in this piece of art, 
and some others maybe one hour. 
 
K-And there also artists who have a higher rate, but they can join, or they cannot join. If you buy a 
room for eight hundred kroner, you can pay 400 with artmoney, so you get a fair trade. 
 
G-What message do you think artmoney communicates? For instance, with your customers what kind 
of narrative because I see you have many expositions in the other hotel. 
K-I thinks it communicates that we support the artists and we have a nice decoration. I also think that 
we are different singular than the classic tell story. So if you are a customer, and you take into that 
story or a guest that maybe has some sympathy for the art. I believe very much in if you communicate 
your political views and these things, you will possibly have some guest that would say no thank you. 
However, you would have other guests that they really would like, and in that case, I think artmoney 
it's one of those tools that you can get loyal guests.  
 
G-Do your experience that someone's in your hotel came with artmoney and paid a room? Like, you're 
like in your side? Do you already experience that moment?  
K- Not me but my receptionists. I haven't seen it. I'm sorry. 
 
G- I mean, it's just about if you know, what was the experience because I think in some point guests, 
and hotel know each other and connect with art instead of money because it's not the same when you 
pay maybe with a card, and then you give a piece of art and then discuss it. 
 
K- Johnny, have you have a shift on Ibsen's where you will collect artmoney as payment?  
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J-  No, no, no, but I know they have. Yeah. 
K- The question is, what is the experience? What is the connection between artists and receptionists? 
Could you do me a favor and call where they are and can ask if there's somebody on shift today? Who 
has experienced? I think Martin is upstairs. 
 
G-So in your experience as an entrepreneur how do you think maybe Artmoney can enhance the side 
of the platform of attracting more shops? For example, a honey farmer or like more local shops. 
Because it could be many artists but is there are not enough shops on the other side, it's a network 
effect. 
 
K- Is a difficult thing. It takes marketing, right? Like articles and newspapers. I did my part with 65 
interviews. However, I don't know. We don't have to count every penny on the bottom line. Right? We 
have room for experiments. Yeah, many businesses have, and I think in general it takes marketing 
and Lars doesn't have the money for marketing at all. You he told me, he was working as a servant in 
a church, you know, the one who hands up to the book, and he's an atheist, but he had to do that 
because Lars didn't have any money, and he had to support his children. And then he got the fantastic 
idea that he would do a hundred artmoney a month. And then he would find a hundred people who 
would buy it one artmoney every month and then he would have an income. And I signed up for them 
five years ago. So, now I have many artmoney at home, everyone says the artmoney corner I pay a 
200 kroner a month in an electronic bank transfer money. So he could jump out of the church job to 
concentrate on his family and him. 
 
K-Martin has been working as a receptionist in Ibsen's for many years, and these guys are doing a 
study on CBS on artmoney. So the question is, what is happening or what is the connection and the 
atmosphere when an artist pays with artmoney, and you are the receptionist? 
 
M-usually is quite funny. Not always the artists come with artmoney, it can be somebody else, and 
they usually have more than a few. So we can choose, or we can decide together and then sometimes 
if they have a lot of art series, like maybe different sets where you can get three from the same series.  
So it's similar, you can take one from each series. So you have a small discussion about art 
sometimes, and of course, we are not judges of art, but you know, we have a short conversation about 
what is what we like, or they like and what they would like us to have and so on.  
 
G-So that's the process of curation, it depends on the taste of the person that is maybe on the 
reception? 
 
M- it can be, and sometimes they just have what they need to make the payment. So, of course, no 
choice but still, you can have small art very nice.  
 
G- Do you feel like when someone pays you with maybe with a credit card or just fiat money, the 
standard money, and another person came with art, do you feel that you make a connection with 
them?  
 
M- Yes, you do. There's no personality in money. So you're supposed to have it. However, different 
from the reception to the receptionist, because some might think you have an opinion about it. So, of 
course, we don't blow it out. You can say of course to people, I like this art very much and then maybe 
they have some more connection with our hotel or with us. Also, some said, what's this? How do you 
feel about this? So that's, of course completely different than when you pay with cash or credit card. 
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Oh, yeah. Sometimes you talk about what is on the wall and so on because we have some on the wall 
at Ibsen's hotel and we also have a case on the side where you can look for artmoney. So then artists 
can have an opinion about other artists.  
 
G- I hear that there are some guests that they bought from your collection?  
 
M- Yes, and they don't talk so much about it, they have an opinion of I like this or this, or sometimes 
they say this looks really silly. It's beautiful, but you have a small, you know, back and forth about that. 
 
K- Does some guests ask about artmoney as a concept? 
 
M- So, they usually look at it and say what is this, and then we explain what it is, that this is like 
currency for artists and people that want art, so we talk about it, I'll say, they don't understand it really, 
but we will explain what it is. So then I think everybody can be a member of it in a system or some 
homepage where you have to be registered and so on. Sometimes they smile because It's funny. 
 
K-Did they give some credit to the hotel? 
 
I think they do. I think they give us credit to think outside the box. usually, guests haven't heard about 
it before. 
 
G- In your experience at the reception, how often, for example, in a month was someone coming with 
artmoney? 
M- I'm not sure.  
G - Maybe from ten guests, one?  
M-No, I will guess it is less than that. But some of them come with a lot. Yeah, sometimes it can be 
five, six, seven pieces or more also. So I will guess one or two times a month. 
K-In the beginning, it was more.  
M-because some of the artists they heard about it. I think. 
G-So artmoney is not something that had been increasing; for example, sales here, is just some value 
that is different from exchange right? 
K-In, the number of international interviews I've been living on this, is enormous. I mean, in five 
months, 65 interviews; the marketing value of 65 international press interviews is a huge narrative. 
 
Because then Google has three types of websites, they look like the most important one. One is the 
government's, one is news, and then there are all these scientific universities. So this is the type of 
web pages that Google look at the most important, if one of those websites links to your little website, 
for example, a newspaper writes bbb.dk and links to you, then Google will look at your website as who 
CNN a Brazilian newspaper was linking to, then they will increase on ranking. So if somebody 
searches for a hotel in Copenhagen isn't will be a rank higher? If many newspapers were linking to. 
So, as if we give much presence, and get a link inside those newspapers or websites, or blogs or 
whatever, then Ibsen's from a general perspective, will be ranked higher. So,  I did from May to 
October 65 Press interviews on the new launch of Ibsen's, where the artmoney was the biggest story 
of all of it then the marketing value for Ibsen's is enormous, and we can felt it; we got a lot of bookings 
after. 
 
G-Its here mostly the value perceiving as a sign right, not just monetary value that this initiative can 
rise to the hotel but its mostly the experience, and like a sign of what it means? 
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K-Yeah, you get sympathy from your customers about the Artmoney project. And with the press, it 
doesn't matter what kind of stories you get into in whatever newspaper and I don't care if it's a Danish 
or Swedish or Brazilian newspaper. If it's a newspaper, then my Google rank will increase. When a 
client in Norway writes hotel in Copenhagen, then my rank is higher in Google because some Brazilian 
newspaper was linked to us and this client doesn't know anything about Artmoney or Ibsen's, in 
general, they just need a nice hotel room in Copenhagen, and then they come across Ibsen's. So 
artmoney for us was also marketing wise. 
 
G- So, this is how the first intention after you realize that it was given you a lot of international media? 
 
K-I didn't know that up front, the idea came from what we saw at the sculpture and then I met Lars. 
Because I thought what is this artmoney two hundred kroner and then I thought it was interesting just 
what I heard initially. So, i invite him for coffee, and we talked, and I said this is good, because they 
could support the artists and we could do a provocation, and we have a beautiful decoration. This was 
at the end of the financial crisis, always just in the middle a little bit more or less. So it was history, 
support, decoration, and provoke the banks. 
 
G- if we assumed that artmoney could become a new alternative currency, maybe in some years there 
is something like artcoin? 
 
K-I think there will be many alternative currencies. I don't know as we also have to pay salaries. Martin 
also needs a salary, so there is a limit for how far I can go because Martin also have to pay his house 
and you have to go and buy a piece of some chicken and some salad, so there's a limit for how far I 
can go. 
 
G- when someone comes with artmoney how secure do you feel because you don't know if it's 
authentic or certified in the beginning?  
 
M- There is a signature at the back and name, and then you can look it up on the homepage.  
However, usually, we use the name, and we haven't had anything by we did not trust it. Also, I think 
that's my opinion, of course, but I said it's a unique piece of art. And of course you could try to cheat 
but it also takes time to make it, I think it's really unique, and it's inexpensive. Also, it is a very nice 
format; It's not the smallest, not too big, it is perfect for most people even to buy and bring home on 
the suitcase.  
 
K-You know, we need the artist to provoke us in thinking in the right direction. Lars thinking has a 
target out, and we are pushed to go in the direction of it. We never maybe never get to the target but 
we get in the direction, and I think this is what artists are forward to push us in a certain direction and 
the direction is that we don't need the banks always we can also trade without them and fuck you. 
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Interview 5: Amalie Mosbak, Artist of the Artmoney organization 
Date: 10- June- 2019 
 
A-Amalie Mosbak 
G-Gerson Garcia 
 
 
G-So I'm going to start with a very simple question. What is your opinion about artmoney? 
A-My opinion. I like that you can use it as a barter system that it doesn't have to involve money and 
has like a certain value, it costs two hundred kroner. But I like that you can just create it and then you 
can exchange it for whatever. Lars told me that he's actually paying his dentist with artmoney. And I 
think that is the coolest idea where you can actually trade for services, especially with dentists that are 
really expensive. So, like for artists doing it like that, it's really cool. I think I'm having a hard time 
understanding money, like just in general, what is it about is how I see that it's really toxic in some 
ways for societies and I guess that's why I really find it interesting that there are other ways to create 
currency or different ways to trade. 
Yeah, I don't know, and I think out of the box early, kind of like get away from the whole capitalism. I 
don't know. I think it's well; because not all artists are really good at selling themselves in their 
projects. And in that case, I think artmoney is kind of a fine idea for people to kind of like, yeah, be a 
part of an association or community. And through that also develop their skills like selling. 
 
G-What type of role do you perform in this community? 
 
A-Well, I guess I'm just an artist interested in. Yeah, in what it is. The first time Lars told me that you 
can just create your own money using ten minutes, and you create two hundred Kroner. I was like, 
wow, that's cool and really easy of course there is a lot more to do it because you also have to sell it 
as well and find people who want to buy it. But yeah I am just an artist. 
 
G-And then for example, how do you feel that every piece of artwork is standardized for two hundred 
Danish kroner? Do you feel the price is fair?  Like you as an artist?  
 
A-it's a fair price. Of course, it kind of limits you because you got to think about buying materials or 
using materials that are not too expensive. Also, there is some kind of thinking that you need to figure 
out what amount of time you use when making them because if you just spending hours for one 
artmoney, it's like not worth it. But actually, I think it's quite fair. You just have to find a technique to 
make it valuable of the work you put into it.  
 
G-Usually here, how much time do you spend? 
A-Well, so the models I've been painting, it's probably two to five minutes. 
Then the other like nature pieces I made. I probably spent some more, maybe an hour. So, I'm not 
sure yet how much time is too much. But I think you shouldn't spend more time than an hour. 
 
G-What message do you feel artmoney communicates? 
A-So first of all, I think its can of revolutionary in a way. Because it was first called the bank of 
artmoney, do you hear that story? Yeah, I think that's really funny. It's very interesting. It's very 
provocative in some ways is like just creating another currency. 
 
A-What was the question again?  
G-What message do you think Artmoney communicates?  
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A-There's something funny because it cannot refer to itself as money. 
And then it's not money. And also kind of refers to itself as something that you use it for free 
exchange. And of course, it can also just be an art piece in itself. But it's, as I see used for exchange 
and used for buying stuff or selling them. 
 
G-Do you already experience, for example, to bring your art to a shop and exchange it?  
A-Well, I haven't done it yet. And I think it's probably about overcoming some kind of fear that I know, 
maybe I am afraid that people won't find the artmoney pretty enough. I think I'm not very rebellious. 
But I think it could be a good way to like trying to go out. 
 
G-What was your motivation to become a member of this community? 
A-Yeah, again, it's something else than money.   
 
G- maybe a sense of belong to some kind of artist collective association?  
A-Actually not. It wasn't until you actually wrote that thing about it being a community that I thought of 
it as a community and of course it makes perfect sense, but I think it's because I still see as people's 
individual projects and not as much as a community thing, just as I have seen it. But it's true.  I am a 
part of a bigger thing. But I still find it more about people's individual projects. Maybe it's because I 
haven't been like part of a group. The exhibition I guess it's just something you could do.  
 
G-So for you it about enhanced your skills as an artist, like the reason you become close to artmoney? 
A-It was mostly experimenting; I think my first motivation was that it's a new thing to me.   
 
G-What kind of possible benefits those artmoney create for you? 
A- Well, a way to earn some money, Yeah! To trade, of course, these things are things that artists can 
go do in their selves, but this is a helping hand. 
 
G- For example, if you're trying to sell your art but not with artmoney like in your own way, you will find 
more difficulties to sell your art, what do you think? 
A-Well, I think selling artmoney is not about selling my own art that would be about a kind of like 
opening people's eyes to the whole concept. And I think people might also be more interested in 
buying something that has a purpose more than just like a small art piece. I think there's a huge 
differential like sell big pieces of art to like sell small pieces. I think people are more willing to buy it if 
they see in a context. 
 
G- How secure do you feel using this platform because in some point you will upload this art so people 
can see what you have? 
A-Well, I might be very naive, but I guess I'm not afraid of anything or feel insecure. Yeah, I guess the 
platform is fine. 
 
G-And do you feel other artists like you will desire to become members of this community? 
A-Well, I've already talked to some people. And I don't know, people are very mixed about it. As I 
understand.  
 
G-what do you hear?  I have a friend who actually never really found a way to produce artmoney. 
My granddad's wife, she made a bunch and then it was in the wrong format. And that kind of made her 
stop going for it, it's like very vague excuses. But I guess maybe it's also because you still have to like 
the project, you can't just get into the community and then like just have everything done for you like 
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it's still your own motivation you need to do something, you need to produce them, you need to sell 
them. Maybe also, I think if you want to sell them, you can't just upload them on the platform and then 
selling them there. I think you need to also try to get out to people to make some artmoney exhibitions. 
 
G- How you will convince artists to become members of artmoney? 
A-Well, I think maybe do an artmoney workshop for people that could have kind of like time and place 
to make artmoney maybe get ideas also to see how to work in a different way like in the media, you 
know to create an even to let people see how easy actually is. 
 
G-Do you feel that some of them they will not be very empathic at the moment when they have to use 
a website because some artists maybe they like to keep everything genuinely but perhaps to have to 
sign up in a platform account? 
 
A-I thinks there are two kinds of people in the world, people who are really well at dealing with the 
technical devices and then people who are really not good at it. And I think for many artists, they're 
like more to be like analog ways, for me as well the reason why I haven't put anything up yet is that I'm 
struggling with figuring out all these things. Honestly, I also think that it's nice physically looking at art 
than on a website or screen. But it's like what social media is, a way to show people what is 
happening, showing the art. 
 
G-If artmoney could establish like, a community currency do you think it will influence the artist 
community? 
A-Can you say that again?  
G-Yeah. So let's imagine that artmoney is already a community currency in Frederiksberg, do you 
think that will influence the artist community that is in Frederiksberg? 
A-Probably yes.  
 
G-Like for example if you see some of the artists are using artmoney because 90% of the shops in 
Frederiksberg accept this currency, How do you feel in terms of motivation?  
A-Yeah that would be a motivation maybe other artists from outside will come and try to see what is 
happening here, I could see that there are people that would follow that kind of way. 
 
G-Do you think artmoney is challenging the status quo? 
A-Can you repeat it?  
G- Yes, do you think artmoney is challenging the status quo? 
A-Well, in some ways yes like talking about capitalism, but it's also a very artist concept so I think 
people who are not artists might not find it as a good idea. I have a friend who said; why would you 
create a new currency when we have one that works perfectly?  
 
G-where is your friend come from?  
A- Denmark 
G- Do your friend lives in Copenhagen?  
A-Yes 
G-If you have a friend in Sweden, how you will take this concept to Sweden? 
A-Well, I think I would not use a different way, it wouldn't depend on nationality, but I think it's probably 
easier here because there are more shops. I'm not sure what it is like if their any other countries that 
also accepted like officially. 
 
G-So tell me, where do you get all the inspiration for your paintings of artmoney? 
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A-It varies from time to time, I think. Honestly, I feel like the model drawings are not a process where 
I'm inspired in a thing. Yeah, I am actually by Lars the way that he does it. But I still think that like 
these, for example, that I've been out to a concert and I've seen something and I said ok that's a nice 
model. I could put it down on paper.  
If you're talking about the nature pieces, actually there might be something to the way like it's not like 
it's mass production, but in some ways, if you like maybe use it. You have to produce a lot in a short 
time; I guess there's something that takes creativity out of it, maybe. 
 
So do you think it should be like, kind of limit for every artist in this community, like a limit of art that 
they should produce, I don't know, every month or something? 
No, I don't think so, there’s already this that it has to be kind of unique. And I think that's really 
important for people not just to like making prints of it and selling it. I think it's difficult with limits 
because you can't put an artist in a box. 
 
Did you want to add some kind of ideas, comments about artmoney? Like any kind of things that you 
have in your mind that you would like to articulate? 
Well, I think it could be interesting to make more public events where people can come to a place 
physically and see it and buy it, but also as a way for people to be inspired by other artists. I think that 
could be a way to expand the concept. So, I believe this, of course, an excellent traction idea. So with 
more and more, events as workshops, it could also get to the part where it gets too mainstream. 
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Interview 6: Nancy Simon, Artist of the Artmoney organization 
Date: 11- June- 2019 
 
N-Nancy Simon 
G-Gerson Garcia 
 
 
G-So I'm going to start with a simple question. What is your opinion about art money? 
N-I likes artmoney a lot. I think it's a wonderful concept to be able to share your art and then make it 
into a currency. 
 
G-Why do you hold this opinion? 
N-Because the money system is debt based, and it's the bank that controls your money. And, 
Artmoney it's a nice alternative to real money, and could be bigger. 
 
G-In this community, what is your role in artmoney? 
N-I'm an artmoney artist.  
 
G-What kind of artists?  
N-Well, I'm a spoken word artist, I make poetry. And then I paint the covers for the CDs. And I record a 
CD, and with my poetry, I put it or stick it inside a canvas that I paint with the correct size of twelve by 
eighteen centimeters. 
 
G-Do you feel like the art piece that you create is a fair price of two hundred kroner?  
N-Yes, actually, I think some of them maybe not mine, but some of the other artmoney could be worth 
more. I mean, I think it's cheap for a very nice piece of art. 
 
G-Like how long do you spend doing your artmoney?  
N- An hour at least, Yeah. 
 
G- That's fair. Do you feel your artmoney work? Communicates a message? 
N-Yes,  
G- What message? 
N- A message of something different. 
 
G-Do you already experience interacting with a shop or some collectors when exchanging your art? 
N-Not yet. But I will go soon. I'm thinking of going to a cafe and try. 
 
G-What do you think it happens in this interaction? 
N-I'm afraid to be rejected with my artmoney because the shop can say no. 
 
G-Do you usually create one series of the same style, or you have different? 
N-No, I make one series of the same style or collection. 
 
G-What was your motivation to become a member for two thousand seven?  
N-Well, actually, I like the name, artmoney. It sounded good in my ears. And I think I was motivated to 
because of Lars mainly, and his passion, his teachings and his enthusiasm for artmoney.  
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G- So it was something like, belong to some group for you. Because it was not something at least 
monetary, because you haven't interacted with your art. But it's something mostly because of what it 
means for you? 
N-Yes. Well, the first collection I did was sold out. And I actually kept one I could have sold, but I kept 
it. So I didn't really expect to sell so much. 
 
G-But to whom you already sold? 
N- People in the community on the artmoney website. And on the artmoney events. But it was Lars 
that was doing the selling. I got an email every time from him of every time he sold one with the 
customers' name and address. This customer has bought one of your artmoney. And then a lot of 
them were from Jutland. 
 
G-What kind of possible benefits those Artmoney create for you? 
N-The expression, and then that it keep its value of two hundred kroner? And then it's fun. And then 
it's an alternative to money, but also, it's like saying, we can do this on our own if we have to.  
 
G-Back on time when you sold your art, Do you also has other ways to sell it, like other galleries?  
N-No. I mean, my space and stuff like that back then. And now, the other social media, like Instagram, 
 
G-Do you feel like when you start becoming part of this community, your sales increased? 
N-Yes, it did. 
 
G- When you trade with your piece of artwork in this platform, do you feel that is safe? 
N-Yes. I feel it is absolutely safe. And I feel good. 
 
G-Do you have any experience about someone copycat your work? 
N-No, because each artmoney is so unique. And different things have to make it unique. 
 
G-How was the response to your art in other cities or countries? Because you told me, some of the 
customers or the people that bought your art are from Jutland, so you also perceive other cities where 
someone was really interested in your work?  
N-No only Denmark, I've never sold abroad or even presented. I mean, of course, online. When I have 
people from abroad, they can see that I post something about artmoney and what it is. I interviewed 
with Lars 
on the artmoney side, and I shared that for everyone to see. 
 
G-So for example outside Denmark, when you post something, what they say about the art, do you 
get some comments or some opinions?  
N-No, I haven't.  
 
G-With Lars, what was the interview about it? 
N-It was about me, where I was from, and how long I've been doing what I do. 
G-How long have you been doing art? 
N-I've been doing poetry since actually around two thousand five. So two years prior to meeting Lars. 
 
G-Do you have some kind of education on this? Or it was more lyric?  
N- Yes and no, I have an actress and dancer education. So a lot of that I can use when I perform. 
 
G-That's nice and what kind of dance? 
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N-Contemporary 
 
G-Do you also produce your music, right? 
N-Yes.  
 
G-So I think you have like a disc and then the cover is artmoney paint? 
 N-Yes.  
 
G-But then you sell the disk with the Artmoney like a bundle? 
N-Yeah. You can see it is right next to the window. 
G-Okay. 
 
G-And these CDs contain the poetry? 
N-Yes. But it's difficult now to sell CDs. People don't like CDs anymore. Well, maybe it's outdated.  
G-You can just put the link? 
N- Or a USB. 
 
G- Is the same price right of two hundred kroner?  
N-Yeah, exactly.  
G-So, you get two things the art and the poetry? 
N-Yes. 
 
G-And how do you feel like other artists like you will desire to become members of this community? 
N-I wish there were more. It's very nice. When the artmoney artist I've met we've exchanged a lot of 
art with other artists. So you just give one artmoney when you get one. It's very nice. 
 
G-This happen in the platform or at the events?  
N-So this happened at art events. Lars used to have artmoney events, wherever I also perform my 
poetry. And then people's artmoney were there. And he just had one recently exposition. 
 
G- So is basically like a gathering of artmoney people? 
N-Yes and Lars used to have specific artmoney nights around different places in the city, where it was 
not other art only artmoney so like a party event, and then people would buy. 
 
G-How often they were these events? 
N-Actually, I don't know, but it was frequented like every month.  
 
G- But not anymore? 
N- Not anymore.  
G-Do you will attend?   
N-Yes.  
 
G-And, for example, at that time, how many people were or how many artists were attending this 
event? 
N-Many, fifty maybe. Well, there were a lot of huge events. Of course, people were from outside also. I 
thought it was going to be big Artmoney concept. 
 
G-Well, Lars has a plan of two hundred years. 
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N-But the thing was that when Lars went through all this court case, everything was going up, and 
then suddenly it fell.  
 
G-Sounds like some lack of motivation after that? 
N-No, no from Lars side, it had an impact, because people didn't want to touch it because he lost the 
case. I think my theory is because a lot of people with a lot of money were collectors, real art 
collectors, so a lot of money we're into artmoney, and all of them suddenly didn't want to touch it.  
G-But for example, your other friends that are artists, how do they feel when they also need to get 
involved with the website? Because, you know, like, some of them, maybe they prefer to catch 
everything on the experience or tangible, not really on the internet. But how do you feel these artists 
will like to integrate within this platform and then start trading? 
 
N-Well, actually. It's a good question. I think more can be done, where you rely on social media. And 
more comments, more dialogue, and more traffic it needs the website. 
 
G-And then maybe some artists would like to join? 
N-Exactly. Yeah, it makes a lot more exposure.  
 
G- Do you think artmoney has a limitation now? 
N-In which way? 
G-Maybe in the way that they can scale to other cities or countries?  
N-Oh, no, I don't see any limitations. 
 
G- Maybe, with the art that has to be this kind of specific art?  
N-Oh, yeah, of course, it's limited by the size and the price. But I think it's good because everyone can 
be a part of it. I mean, it's not too expensive. It's not too cheap. 
 
G-If Artmoney can establish a community currency or alternative currency; Do you think it will 
influence the artists' community in Denmark or Copenhagen? 
N-I wish it would, but I'm not sure because people here are very conservative, also artists, everybody, 
all Danish people. 
 
G-In, which sense they are conservative?  
N-In the sense that things are good. And we like the way that things are so don't change it. I think that 
way that if you come with the artmoney concept, some people can get a little scared because it's also 
money. Yeah, but where can they use this money? And again, what if they don't accept it? 
 
G-How do you maybe convince someone to use artmoney? 
N-I never did, but I think most people that get artmoney collect them. And they don't spend it so much 
except for Lars because he invented it to pay his rent. And, he also has a name, and he works with 
also established artist. And when they make artmoney, they can sell it like that. 
 
G-Would you consider selling like that? 
N-No,  I had never tried to sell it like that because I get too intimidated also I only have the same piece 
in my collection. So if I go and offer you can have three Artmoney but would be the same. So 
 
G-What is it that makes you feel more comfortable with trading? Or what do you need?  
N-And artmoney sticker, "we accept artmoney" in the windows.  
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G-What kind of value the shops can have for receiving art? 
N-I thinks it's a great value for the show. And they don't realize it. And they could even have the 
artmoney exposed in their walls. 
 
 G-If you were an advisor of a store what do you will tell them that they will gain by receiving 
artmoney? 
N-I will tell them that they will get a unique piece of art. And they will not lose their value. And they can 
expose it as beauty aesthetics, or they can resell it at the same price. But I would only go to a shop 
with my artmoney to buy something; If I knew they were on the list of shops. I would never go into 
another store that is not part of the community because I'm afraid they will think I am crazy. 
 
G-How do you overcome this fear? 
N-I think that's my fear I don't know others artist. 
 
G- Do you would like to add something about artmoney? 
N-Yes, actually, I know that Lars did some exam cases, with DTU University some years ago. And 
they were also interviewing artmoney artist and trying to make better solutions for artmoney. And I got 
really inspired, at least now I can build websites. But I would like to make some content. 
 
G-What kind of content? 
N-Nice content in social media, maybe memes to catch people's attention. 
 
G-So we DTU what was about like developing the platform or a new way?  
N-It was developing a platform and a new way to attract more customers.  
 
 G-Do you perceive some change after this? 
N-Yes, there were changes in the website, and I know Lars he does a lot of school talks or some talks. 
I think when I'm done with school if I have more time, I would like to go and help Lars on making 
Artmoney  organization bigger. 
 
G-What will you will like to help Lars? 
N-Because I like the concept. And sometimes I don't have cash or money. And it would be really nice 
if I could go to a grocery store. And you know, buying my everyday grocery and given the artmoney. 
 
N- we are planning to go to a cafe that's on the artmoney list. And I think in the next door is the woman 
who used to be Jimi Hendrix girlfriend in Denmark.  And she has a second-hand shop next to the cafe. 
So my dad has an artmoney of Jimi Hendrix on it. So, we want to try at least if she is willing to trade 
something just for the fun of it. 
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Interview 7: Peter Rodenberg, Member of the board at the Artmoney organization 
Date: 12- June- 2019 
 
P-Peter Rodenberg 
G-Gerson Garcia 
 
G-Yes. So I'm going to start with a very simple question. What is your opinion about art money? 
P-So, how I perceive the concept? For me, it's an interesting way to evaluate or to say question mark 
about value. For me the core of artmoney is if people spend time on a project that has value doesn't 
matter if you're from Africa of Denmark, but the thing is that you spend some time on it, and it has a 
value.  
G- why do you hold this opinion, in like personal experience, when you were back on time? 
P-I think it is about the perception of humans like it is a sort of we're all equal, it enables a poor guy to 
get the same value of his time as a wealthy guy, the way that artmoney concept is based, right? So, 
you can self decide if you want to spend ten hours or two minutes on creating artmoney, but it has the 
same value, this is an interesting concept; it sort of challenges the way that we perceive money today, 
currency today. 
 
G-And back in the time, when you were involved in this initiative, let's say more often, what was your 
role or action that you were performing within Artmoney 
P-Currently I am on the board early on; my company has produced the first website for artmoney. So 
I've tried to be an advisor or counselor for the project where my focus has been to create a money 
stream so that the project can grow by its own needs. 
 
G-And when you see this piece of artwork, and you know that this has a standard price of two-hundred 
Kroner, Do you think is valuated or devaluated because maybe for some artists is too little or for some 
of them is fair. What is your perception of a fixed price? 
P-Fix price, because that is the core of the concept. So, that you will have to follow some dogma, size 
wise and stuff like that, and then you can decide yourself, and then if it has a fixed price is clear for 
me, I am not an artist. So, the stuff that I make is probably overvalued at two hundred Kroner, but for 
established artists, it will be a very cheap piece of art. The project is born from an artist perspective, 
and can also be viewed as a marketing channel for artists, so that artists that create valuable pieces, 
they can spread the small pieces of the artwork and in that way generate some awareness about who 
they are and what they do. So in this way, you can also perceive it as a marketing channel, if you are 
an artist. 
 
G-Do you feel artmoney communicates a message and what message? Maybe Anarchist?  
There are many messages in this system, I mean the core message is that your time is equal for me, 
and then you have a lot of other messages that are built into the project that this community is creating 
this type of art or currency. Also, this could give people some sense of belonging. There's also this 
perspective on challenging the way that the community perceives a currency and the value of a 
currency and what should a currency at all be? Today's currencies are fiat currency, based on a 
central bank where the state is behind it. So, is the right way? Moreover, we have digital currencies 
where some are stable coins, which some are floating and have crazy exchange rates towards the fiat 
currencies. 
So I mean, artmoney was not the first alternative currency, have been many others, one of them was 
called the Christiania currency. Can't remember exactly the name. But it was certainly before the 
Bitcoin and digital currencies. So I think today there's much pressure on the concept of currency and 
how to perceive it but is a very interesting field.   
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G- I think it is something that is starting popping up in these days. To which people do you feel 
artmoney is perceived as desirable? 
P-And by that, you mean desirable as to engage in production? Or is it to receive currency? I mean, if 
we look at the production side, there are some, not well-known artists, which they can use it as a 
marketing channel. Then there's also a lot of talented people that make artmoney, there's even more 
not so talented people, that makes artmoney, where it's more like a hobby community creating a 
feature, where they sort of use the fact that they create artmoney to be a part of a group. So, two sides 
there, then you have on the receiving end as a shop or waitress that you want to attract a certain kind 
of audience. So there you can attract this audience, by using and offering full or a part payment, as 
artmoney. 
 
G-So from a personal perspective, how artmoney will possibly benefit you personally? 
P-For me, I participate in making a push for the concept to break through this is my motivation.  I have 
produced artmoney but not so many; I don't have the time for it. I don't accept artmoney as payment, 
because all my clients are public entities, they cannot pay with artmoney at all. I have used it several 
times in my marketing venture towards libraries because the concept is appealing to libraries. 
So, the main motivation for me is to help this concept, grow. And hopefully, push it to a level where it's 
more recognized as a viable currency. 
 
G- How was the performance during the last few years, in terms of membership, onboarding? 
P-I think that if we talk about members, Some of them are coming, and some are leaving. It's one of 
the subjects that I've been talking a lot to Lars about it that he needs to be more attentive of people 
that are going because some are leaving because the credit card has run out, and they cannot resign. 
It costs a fee to be part of artmoney. So, the members that are paying a fee, which is supporting 
artmoney, are business or organization to run. And then there are all the people out there who are not 
members and who are making artmoney anyway. So it's a little bit hard to say how many people are 
producing artmoney because it's not controlled in any way. I've tried to talk to Lars about that. He 
should make some organization like; he can approve who can make the artmoney. It's always an 
issue of; you want to enable people to start and do it, or do you want to control it? Both have pros and 
cons. So, members that are paying is stable and has a small growth, maybe, but it's not exponential 
growth in any way. However, I would think that the people out there that are producing is growing at a 
rate that we don't know, but it's a feeling that it is growing. 
 
G-Have you ever found like different limitations for getting traction with shops or artists? 
P-I mean shops are hard since we cannot say that there are millions of people who are potential 
buyers. So the reason that a shop is willing to accept artmoney is to a high degree depending on 
whether or not the owner likes it. This is a quite clear limitation. However, It's most often when Lars or 
someone from the board introduces a shop owner to the concept that they get hooked on it. A few 
have contacted us directly. And it's not really that we have been able to make a deal with a big venture 
that has many storefronts. 
So, that is clearly a limitation. The limitation is that the currency it's not so spread out actually. In terms 
of the artists at their personal perception of the concept, some of them they cannot relate to that at all. 
So it's not interesting. Some of the most established artists frown upon it because they perceive as a 
devaluation of their work, you spend this amount of hours to create one artwork and link it to a fixed 
accomplished payment. There are quite a few limiting factors of this concept. 
 
G-Why should be the next step for artmoney so that they can increase both sides of the platform? 
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P-For me, my perception is that artmoney in the current form is interesting to a certain percentage of 
the population. The percentage is most likely higher in the developed world than in the undeveloped 
world, is all about how high up you are on the Maslow pyramid. There is some degree of self-
realization in this project. 
So for me, the most obvious way would be to engage in a lot of advertising, just to spread the word. 
Right now is mostly organic, word of mouth or that people get to know in some exhibition, for 
instances that could be Lars arranging artmoney exhibition once every year or it could be one of the 
voluntary organizations that also make these exhibitions. For me, sensibly would be to rely on 
Facebook and Instagram advertising heavily. However, we encounter problems in financing it. 
 
G-What is your motivation to engage with this currency based on hand made art? Are you also 
involved in art? Or is it something that you like as a hobby? 
 
P- I'm both, for me, I'm not involved in the production of art. I like the concept that mixes art and 
currency, I like the way that the project is judging the perception of what is a currency. And then I 
know Lars, so these are my motivations. 
 
G- how do you perceive the potential for artmoney to innovate in a currency system? 
P-in current form, it's going to be hard. I think that if we look at the adding a digital currency on top of 
the project, I think that will be making it a lot easier, but it will also be an effort to establish a digital 
currency on top of this project. 
 
G-Do you think Artmoney is challenging the status quo? 
P-I think that the thought base is challenging and if you think the project through as a success, then 
you can get some perspective on how currencies also could be in the real world, but it is an art project 
right now. It is not in any operational way or challenging anything because it is too small.  
 
G- How do you feel this platform is secure on terms for the artists and the shops, that they can trade 
with each other, is riskless this platform? 
 
P- No, is not riskless. I mean, this is inherently not very secure at all. It depends on what situation 
you're talking about; there are so many potential flaws in this, I can create an artmoney stamp and just 
make vaguely wrong formats.  So, the risk is not a part of this project founding at all; it is based on 
trust and a good idea.  
 
G-So how, for example, shops can certify or verify a piece of art if it is authentic? 
P-We cannot, I mean and this is like having threads back to what I talked to Lars about that he should 
be the one approving the artmoney, like the idea could be that the artists are sending a picture of the 
artmoney that would be approved before it actually can be used in trade as a currency. The ideas I 
think are okay. But these ideas are stopped in an operational capacity, simply not possible or not 
enough funding to do stuff like that. This project is based on one guy that needs to make art to make a 
living, and then he has this project also. So, I mean there's a lot of ways that you could, in my opinion, 
improve the concept to take more control of it, to not have it run wild and in so many different 
directions. But it is operational because of a lack of resources. 
 
G-So, for example, if there is this feeling of improvement and what should be like the way to have 
more presence outside Copenhagen or in Scandinavia? 
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P-I mean, there are many ways to do it, advertisement. Another way is to make local branches and 
most likely tons of other ways. But all it boils down to resources again. 
 
G-If artmoney could establish an alternative currency more stable; do you think it would strengthen the 
local economy, for example, in Frederiksberg?  
 
P-We have been talking with Lars because we spoke to Frederiksberg commune that we could make 
this some kind of localized currency, it would unite this area that would accept this new currency and 
in a completely different way. It would be positive for the local community that they had this. It would 
strengthen the community in so many ways. You asked if it would be richer, right. So people would 
experience some kind of economic benefit. Is that the thing? Is a good question? 
 
G-Because I understand the idea that everyone is free to make this artmoney. And basically, if we 
have for example now, one of the goals for Frederiksberg commune is track people again, to shop 
back in regular stores, like small shops, so they can use maybe this alternative currency and 
decentralize the power of the biggest shops or big corporations, and then you use implementation on 
how people will adopt this new system. Because if you have like a small community, where they can 
try art instead of money, then people will start buying in the neighborhood to small shops. So, that wills 
maybe strength the local economy between them. 
 
P- I think you're right that if this local community accepts this kind of currency, they will be some kind 
of enforced at some point. So you need to spread out the economy from the local community and if 
nobody else in the local community accepts artmoney, so there's a certain boundary for how much 
new cash you can generate because you need to exchange with other people. If it's Frederiksberg and 
you don't have any production of meat or vegetables and stuff like that, and you cannot buy this meat 
from outside the community with artmoney. So, definitely would be some kind of natural barrier for 
how much more cash you can generate. 
So, at a service level, maybe like the volume of services would go up. Because this you can exchange 
locally to a higher degree. But in need to expand for more than a small community before is pretty 
viable because otherwise, the butcher will save much artmoney and not being able to buy the next 
batch of meat because he can't use the artmoney. So there is to be some free exchange also in the 
community. So you can exchange money to a viable currency and at what rate. 
 
G-For example, art coin, you hear about this maybe idea that is in the table now. So basically, it's to 
digitalize this piece of art handmade in an asset. Also, maybe by using new technologies like 
blockchain, try to scale this coin. What do you think about this?  
 
P-I thinks it is an interesting idea to base a digital currency on a physical asset. Which I think there are 
so many ways to implement it as a concept. 
For me, I think the way is to have a central bank that has the physical artmoney so that you always 
can go and exchange your coins to artmoney. 
There are many things we need to calculate into this sort like what about taxation, also a new 
generation of assets, but should this not be taxed? How will the Danish government look at this? But I 
think in general the notion of basing a digital currency on a physical asset; I think it is a good idea. I 
also believe that the artmoney project is a natural way to go. 
I also see a lot of challenges in establishing this infrastructure, like the general rules for how things 
should go with, so there's much work that needs to be done. And again, as the project has no 
resources, you need to rely on voluntary action to a high degree and do they have the same vision as 
artmoney. So, many ways that need to be aligned and many conversations to had before so this can 
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become a reality. And that will satisfy both artmoney and the people who are working on established 
digital currency.  
 
G- Do you have something that you would like to add some idea on regards this community? 
P- Well, for me, is the notion that all people are equal, which is like the important thought to me. If you 
follow the notion that it makes you think about the world in another perspective, I think it is interesting. 
This project is very idealistic. So whether or not this is more an experiment than a viable alternative 
currency.  
 
G-Yeah, so basically, the idea here is an understanding of what different stakeholders perceived as a 
value because the value is transformed in this community. So for me when I talked to Lars, and he told 
me about, you know in Garagen the place that you went this weekend, the idea of the development of 
artcoin is something that I see that it will happen.  
So there is a lot of artists and shops on the platform, but they're not very active. Thus increasing this, 
this effect, I think that will be for me the first step, and the second scale this. Because if you allocate 
resources in the time, that is not the right one, then you're just going to burn cash. 
 So it's very interesting for me to understand what artists, shops, board and also politicians think about 
this community, to find the real value, and how we can create more engagement within this 
community. So then you can increase what side of the platform otherwise you will have, for example, 
this network effects. So by increasing, the shops you will grow, of course, artists and people more 
involved, and that will increase memberships at the same time. So it's everything that for me first have 
to be addressed and then integrate to the understanding of how you build something that can 
decentralize, the use of money or conceptualize a new way. 
 
P-I mean, I understand the position. For me, you can also see the other way around. One of the 
significant limitations of this project is that it's all-physical. I mean, you need the material to give this 
thing, and then you get your beer, whatever it is, and digitalization of the project will also enable it to 
scale a lot faster. So as I understand what you're saying are like the community should be more active 
and consolidated before you take the next steps. The question is if the digitalization is not the means 
to make the community more active. 
 G- I think in my perspective, it's also like the digitalization will scale this initiative, but how you scale 
this without losing the interaction that connects human to human. Because, it's not the same when you 
go for example to a supermarket, and then you pay with a credit card, and then instead you go with 
the art and pay with that, so that connects people at a human level. It's a very blurry line between 
these two sides the physical and the digital, so it's hard to find like the right point that connects having 
the attribute that you can scale this initiative but at the same time, you can still be connected with the 
same audience.  I'm sure it's something that it will take time and resources, ideas and of course, 
energy, but I also liked the initiative is a very novelty kind of Epiphany and how they come. But this is 
very interesting, and I don't know if you have something more to add? 
 
P- Just a final thought about digitalization, if it is and you can use artmoney as a payment form as a 
currency would also be enormous marketing venture for the concept. Right. So I mean understood 
different situations, I don't think that the digital currency will completely replace the physical one. 
Right. So, I think that you should perceive it as a whole. And the two enforces each other. Yes. 
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Interview 8: Karen Helveg, Member of the board at the Artmoney organization 
Date: 14- June- 2019 
 
K-Karen Helveg 
G-Gerson Garcia 
 
G-I'm going to start with a simple question. What is your opinion about artmoney? 
K-Well it is an exciting idea. I mean, it was Lars who got the idea. The Original thoughts and I see the 
energy to go through with his sword because he is not afraid of anything. And I like that about him. I've 
known him as a friend, sometime before I joined him. And you know he has ideas about how this can 
be a bigger scheme of things, but also how in terms of exchange money, artmoney can use it to 
exchange, moreover he also has ideas about how to get artists engaged in the project, and even 
getting business community and so on. That could be involved in as much as they would accept 
artmoney at face value so that it also can be used as alternative money in a smaller setting. 
 
G-Is there any reason why you hold this opinion? 
K-Because I think that's my thoughts. There's no outward reason for that. 
 
G-In this community, what is your role? 
K-Well, I’ve been on the board of directors for several years, I think, since maybe 2006. I can't exactly 
remember, but I think that's the order of magnitude. That was when Lars got me in the APS 
registration with the editor Board of Directors, and he asked me about joining the board of directors, 
and I said; I do not know anything about artmoney, and he said, but I really want you to do so, so I 
said yeah sure. That's how I got into the board. But I've never done it an artmoney myself.  
 
G-For example, what do you think as an economist about this artwork is being valuated with two 
hundred Danish kroner? Do you think is a fair price or is the right mechanism? 
K-Well, this is a discussion we had many, many times, but the idea of the main characteristic of 
artmoney was that the same denomination at the same time that has an equal value of purchasing 
power. And, in this case, I can say that artmoney, the expression of money in terms of people's goal, 
whatever shifting, something divisible and very dutiful, have something which is by definition different 
because it's unique. This issue is something we have been discussing; this is the conversion that we 
made of how much it should be for people to accepted it so far. If this had much more surface, my 
hypothesis would be people will try to hold some artists than other artists, then they will get another 
product value attached to them at another price attached to it, because artmoney is expressed in 
ordinary money, like in Danish kroner. But, that has never really come test so far, because it has not 
been big enough for anybody to challenge either as a buyer or as an artist.  
 
G-But, this is part of the concept that everyone should be equal like your time is the same at someone 
else time. So, don't you think there would be some contradictions in the future?  
K-If you have a market value; these types of things tend to happen, some people will hold some art 
and pay more for them than others. So in that sense, you could risk breaking that rule, but this rule is 
not immutable, it's only valid because the community accepts it. How long will that hold, if it becomes a 
bigger scheme? Now, there are a few members. So is relatively limited, and, you know most of the 
artists are amateurs or do artmoney at something on the side; therefore, the concept is challenging all 
notions of economics.  
 
G-Do you think this initiative artmoney communicates a message? 
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K-Yeah, of course, it communicates that artistic expression is equivalent, that A is as good as B. And 
this, of course, contradict the whole established art market, where you have appraisers or people 
trying to push their products by using marketing to market them. So that they become with an 
extremely high value for no obvious reasons, for instance, some of the more significant artists that are 
very well known because of the blown-up of all the sudden works of Christ and radically they were not 
so good, but some pretend like the old art dealers. 
 
G-What type of interaction do you think emerges between artists and shops when they use this as a 
means of value? 
K-Not necessarily anything the point is that artmoney is registered. And, somebody can trade without 
being registered, or some people will be able to use artmoney just like that. But I'm not sure. I should 
know that. And I'm not sure what all these artists who sort of go outside of Lars system, whether they 
have a registration, but I've been the one who insists on that; I say to be an artmoney artist you have 
to have a number and be part of that system.  We had different models, let me explain to you how it 
was in the beginning; everybody, every sale of artmoney went by through Lars. People found 
Artmoney on the Internet, or in exhibitions. And it was registered in a precise system. But, later on, 
you have a deal that the artists are paying an annual fee to be exposed in the website and sell the 
artmoney via internet or exhibitions, so there was no real money issue in terms of money. But, now is 
out of control from Lars. In the beginning, you can say he was a central bank issued the money by 
attaching a number to it; then there was a problem that he would have to be involved in all of these 
things. It was a big piece of work sending all the artmoney that people bought, you know, physically 
too much work. And then he started a peer-to-peer approach. And the only control he has is what's 
happening on their website. But I guess if somebody got cheated by somebody, they could complain 
on the website. But I have not heard about that. 
 
G-We actually talked about this because I know some people are doing Artmoney without being 
members of the platform. But, because his idea is that everyone is allowed to do Artmoney. I mean is 
an artist perspective of course, but I agree with what you are saying there's has to be some control 
and limitations. 
 
K-That's my attitude. The same thing, if you go with the artcoin idea. Is the artcoin one piece or 
several pieces? In one way with the purchase of artcoin, what relationship with that purchase has with 
the original artmoney? Maybe back it up in a general factor like when you say, we have to reserve like 
the central bank has reserve source of the artmoney. The next challenge should be, have something 
that would be selecting what have to be issued. Is just like gold and paper money, you know too much 
paper money related to gold. And in this case, a question would also be this piece of paper money 
with this number would be associated with that particular piece of gold. Because, here you have 
something unique. But even if we would go further with artmoney, then the idea will be not just 
exchanged artmoney, but also to use it for something. And to be able to use artmoney for purchases, 
you have to have the general public sector. That's also what Lars has been working on. Yes, certainly 
shops take artmoney or a piece of the total price of the product. 
 
G-Do you think artmoney is challenging the status quo? 
 K-Not at all, have you ever heard about the court case is quite comical, because obviously, it's not 
challenging the status quo. It is a marginal phenomenon. You have to have a much broader circulation 
and acceptance amongst shops and hotels, and so on and so forth to be challenging. But they're 
challenging anything. They are going into the ordinary system.  
 
G-To which people do you thinks is something desirable to become part of this community? 
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K-I mean, they have to pay for a year to be on the website. Most importantly is for those typical artists 
and these copy artists, who want to be a part of something else in order not to be just sitting at home. 
We have a scheme we wanted to get involved with professional artists and what's called mega-
money, with the idea of getting a more well known pool of artists to do the artwork. And one or two has 
been so far. But the concept didn't have a fixed price it was more like an auction price.  
 
G-So right now megamoney is scaled in another city? 
K-No, it's not, we have one or two examples of it. But something that could be scaled just by 
reproducing what they did. But that hasn't happened yet. 
 
G-Do you have to create a business case for the commune, to have like a policy of this? 
K-Yeah. I mean, that would be the case, when we know, what is realistic. And it's impossible to guess 
what's realistic. It depends very much on personal connections. 
 
G-Do you have some benefits to become part of artmoney? Or is something that you feel passionate? 
K-No, I don't have any benefits at all. I mean, I did because I'm interested in Artmoney and I like Lars 
and because it's relatively little time. Also, I can put some realism into it; I do it. That's what I found. My 
role is always said; that would work or that no. 
  
G-When you became part of the board. How was the flow of the memberships onboarding in this 
community?  
It was relatively stable, but to my surprise, the model of subscribing has been moderately successful, 
more than I had thought. Of course, in the board meeting, we have been discussing that this could get 
thousands of new members in a year, but I never believe that either. Because it's something where 
you need a lot of publicity to get so many members, but we did get some new members when the year 
started. And some disappeared. But Lars said we got 60 more this year comparing to the year before. 
It's a minimal turnout. 
 
G-You say like, it requires a lot of publicity. Right?  
K-Yeah. It would require if we wanted to get more interest.  
 
G-What other limitations from artists or shops you had found?  
K-Well, shops don't consider this as real money they view this as a voluntary contribution to some 
artist. That's what they do. There's no need for them to participate in; you have to create a need for 
them to be part of it for that to happen. And that hasn't happened so far. So there's no pressure in 
media or no influence on Facebook. 
 
G-Is like network effects with have two sides, artists and shops, if you don't increase one side, the 
other side will not grow. So what should be the next step for artmoney to improve both sides of the 
community?  
 
K-I will say, once you try to attach oneself multiple particular forces to be viable, to get climate to do 
something equivalent, you can set something to contribute to buying this type of product with 
artmoney. Also getting some more interest around the world, to get to know people involved on this, 
and everyone has to be registered, for instance, if somebody has an exhibition they should pay a fee 
to use the name and if they sell artmoney, that piece of artwork has to be registered in the system 
because there is a lot of artmoney that is not registered.  
 
G-With that, you mean is not registered in Lars website? 
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K-Yes, so we don't know how much artmoney are there. That would be one of the features of artcoin 
to have some traceability.  It has to be a particular registration. And basically, what is the value?  What 
is the value of artmoney? Artistic expression? Two hundred kroner may be too low or because it is not 
very good. On the other hand, which type of artmoney gets sold or which is successful, so, therefore, 
should be a process of curation because if it becomes bigger, it would have to be a curate.  
 
G-How do you perceive the potential for Artmoney to innovate a new alternative currency?  
K-That's what we were talking about, the artcoin idea it should be a legal process of exchange. And I 
don't know how we're going to do that we have been discussing that. I've been trying to study these 
cryptocurrencies, and they all have a certain particularity, which makes it attractive like bitcoin not only 
about speculation, but also they could be useful. 
 
G-What about artmoney platform, do you think is safe?  
K-Safe enough, people can upload pictures of their art on the website to make sure that the buyers 
are getting something authentic and also help people to sell their artwork. But the question all the time 
is, it is an art project? Is it a money project? It is an alternative project for bypassing the conventional 
system and create purchasing power to people that don't have that. Because if you want to scale, then 
you also have to develop the business model and much more clearly, find out how all relate to all 
these different aspects, you know, spending artmoney as a commodity with real services, so on and 
so forth. So then you need to have access to a huge investment. 
 
G-If we imagine that artmoney could establish an alternative currency at a local level, do you think it 
will strengthen the economy?  
 
K-That is what Lars has been trying because he has a few contacts but is more niche market. It 
depends on all these individuals who work and have real businesses, because they have real 
constraints, and they have to have real money to pay for those bills. But, they use artmoney as a way 
of attracting extra customers. So you have to look at what would they get out of it? And in some way 
with artmoney, we have to rebate with real money. But it can be a substitute in certain cases, maybe 
certain cases where you get one thing for the other and exchange artmoney, but that doesn't mean 
anything. So, the business model has to be developed in specific ways, but before that, we have to 
turn over results, and that's difficult as catch 22. 
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Appendix 2: NVivo 12 Codebook of the first, second, and third level.  
 

Category Node Participants References 

Alternative currency 1 0 0 
Challenges 1.1 6 15 
Fixed price 1.2 0 0 

Perception of fair price 1.2.1 6 6 
Perception of high price 1.2.2 0 0 
Perception of low price 1.2.3 4 5 

Fungible 1.3 0 0 

Negatively about it 1.3.1 4 5 
Positive about it 1.3.2 1 2 

Implementation viability comments 1.4 4 6 
Liquidity 1.5 0 0 

Negatively about it 1.5.1 2 2 
Positively about it 1.5.2 0 0 

Needed 1.6 0 0 
Negative perception of needed 1.6.1 2 2 
Positive perception of needed 1.6.2 0 0 

Policy regulations 1.7 3 3 
Portable 1.8 1 1 
Stable value 1.9 0 0 

Negative about it 1.9.1 0 0 

Positive about it 1.9.2 4 4 
Value limitations 1.10 4 6 
Widely acceptance 1.11 0 0 

Negatively about it 1.11.1 2 2 
Positively about it 1.11.2 1 1 

Art 2 0 0 
Curation process indicators 2.1 0 0 

Aesthetics 2.1.1 2 2 
Diversity 2.1.2 2 3 
Narrative 2.1.3 1 2 
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Category Node Participants References 

Limitations for doing a piece of artmoney 2.2 3 6 
Market democratized 2.3 3 3 
Origin of inspiration 2.4 0 0 

Exterior 2.4.1 1 1 
Interior 2.4.2 1 1 

State as a partner 2.5 2 5 
Time Consuming creation of artmoney 2.6 0 0 

High perception of time consuming 2.6.1 1 1 
Low perception of time consuming 2.6.2 3 4 

Art as a means of use 2.7 0 0 
Barter commodity 2.7.1 1 1 
Collect them 2.7.2 2 2 

Decoration 2.7.3 3 4 
Exchange for products 2.7.4 0 0 
Exchange for services 2.7.5 3 5 
Gift 2.7.6 1 2 
Money or currency 2.7.7 2 2 
Resell 2.7.8 1 1 

Swap for artmoney 2.7.9 2 3 
Artmoney Perception 3 0 0 

Amusing 3.1 4 8 
Educative 3.2 3 4 
Helpful as a marketing channel 3.3 6 7 
Inclusive-	connective 3.4 4 6 
Innovative 3.5 1 1 

Particular- unique 3.6 6 7 
Provocative 3.7 3 4 

Conceptual perception 4 0 0 
Bright 4.1 1 1 
Revolutionary-anarchist 4.2 7 14 
Unclear 4.3 4 5 

Money perception 5 0 0 
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Category Node Participants References 

Negative 5.1 6 10 
Positive 5.2 1 1 

Motivation 6 0 0 
Extrinsic 6.1 3 4 
Intrinsic 6.2 7 11 

Platform 7 0 0 
Comments about process implications 7.1 4 7 
Interaction around the community 7.2 0 0 

High level of interaction around the 
community 

7.2.1 1 1 

Low level of interaction around the 
community 

7.2.2 7 10 

Network effects 7.3 0 0 
Negative about the effects 7.3.1 4 4 
Positive about the effects 7.3.2 2 3 

Traction limitations 7.4 7 16 
Trading process 7.5 0 0 

Easy to sell your art with someone 7.5.1 3 4 

Hard to sell your art with someone 7.5.2 1 1 
Scalability 8 0 0 

National and International awareness 
perception 

8.1 0 0 

High level awareness 8.1.1 4 4 
Low level awareness 8.1.2 1 1 

Next step to scale comments 8.2 4 12 
User engagement across borders 8.3 0 0 

High level engagement 8.3.1 1 1 
Low level engagement 8.3.2 1 1 

Security 9 0 0 
Differentiate authentic artwork from copycats 9.1 0 0 

Experience with art 9.1.1 1 1 

Membership information 9.1.2 1 1 
Trust 9.1.3 1 1 
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Category Node Participants References 

Uniqueness 9.1.4 1 1 
Trading safe 9.2 0 0 

Feeling negative about it 9.2.1 3 5 
Feeling positive about it 9.2.2 6 7 

Social Impact 10 0 0 

Challenges the status quo 10.1 0 0 
It challenges the status quo 10.1.1 3 4 
No challenges the status quo 10.1.2 3 3 

Works as communication medium 10.2 0 0 
It does not work as communication 
medium 

10.2.1 0 0 

It does work as a communication medium 10.2.2 5 8 
The community 11 0 0 

Emotional impulses when interacting 11.1 0 0 
Negative feelings 11.1.1 3 5 
Positive feelings 11.1.2 3 5 

Role performance 11.2 0 0 
Artist 11.2.1 3 4 

Board 11.2.2 3 3 
Collector 11.2.3 1 1 
Politician 11.2.4 1 1 
Shop 11.2.5 2 2 

Sense of community 11.3 0 0 
High sense of community 11.3.1 8 12 
Low sense of community 11.3.2 0 0 

Suggested traction strategies 11.4 0 0 
Community building 11.4.1 5 6 
Conventional marketing 11.4.2 1 1 
Exhibitions or trade shows 11.4.3 3 8 
PR business development 11.4.4 3 5 
Social media publicity 11.4.5 5 8 

Value perception 12 0 0 
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Category Node Participants References 

As a sign 12.1 8 12 
As an exchange 12.2 5 7 
As an experience 12.3 3 7 

	
 

 

 

 

	




