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Abstract 

The academic literature has identified a trend in the relationship between non-governmental 

organisations (NGOs) and businesses – a trend from confrontation to collaboration. On the 

surface, Greenpeace Denmark does not seem to reflect the trend, since the organisation relies 

on confrontational tactics towards companies. The purpose of this thesis is to go below the 

surface and study Greenpeace Denmark’s attitude towards the corporate sector. The focus of 

the study is to examine the development of Greenpeace DK’s attitude towards the corporate 

sector and the extent to which the trend of NGO-business collaboration is expressed in the 

Greenpeace Denmark’s current attitude. 

I study Greenpeace Denmark’s attitude towards the corporate sector by examining Greenpeace 

Denmark’s frames and its ideological orientations. The focus on frames enables me to identify 

Greenpeace Denmark’s problem identification, problem attribution and suggestions of 

solutions. The focus on ideological orientations enables me to gain a deeper understanding of 

the frames and assess the extent to which Greenpeace Denmark expresses the ideological 

orientation behind the trend of NGO-business collaboration. 

I conduct a comparative analysis of Greenpeace DK’s frames and ideological orientations in 

the early years (1979-1986) and the recent years (2012-2017). The data is comprised of written 

organisational documents in the form of press releases, membership magazines and thematic 

magazines. 

The main findings of the thesis are: (1) Greenpeace Denmark’s evaluation of the problems in 

the corporate sector has not changed over the history of the organisation. (2) Greenpeace 

Denmark sees one less opportunity in the corporate sector today, but it values the opportunities 

in the corporate sector more and assigns a higher priority to them than in the early years. (3) 

The ideological orientation behind the trend of NGO-business collaboration is only expressed 

to a limited extent in Greenpeace Denmark’s current attitude towards the corporate sector. (4) 

Contrary to my assumption, the ideological orientation is also reflected in Greenpeace DK’s 

attitude in the early years, however to a lesser degree than today. 
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1. Introduction 

“The once adversarial relationship between NGOs and companies has undergone a shift 

toward becoming more cooperative and more dialogic in form” (Kourula and Laasonen 2010, 

p. 36). 

The quote illustrates a common argument in the academic literature - the relationship between non-

governmental organisations (NGOs) and businesses are becoming more collaborative (examples 

include Arenas et al. 2009, pp. 175-176; Berlie 2010, pp. 2-3; Neergard et al. 2009). The academic 

literature generally characterises the ‘old-way’ as an adversarial or confrontational NGO–business 

relationship and the ‘new-way’ as a collaborative relationship (Laasonen et al. 2012, p. 526). The 

academic literature thus identifies a trend of NGO-business collaboration. 

However, some NGOs have not embraced the cooperative approach and mainly or exclusively rely 

on confrontational tactics toward the corporate sector. When I worked for the environmental NGO, 

WWF Denmark, I noticed that Greenpeace Denmark (Greenpeace DK) stood out from other major 

environmental NGOs in the country in terms of the approach towards the corporate sector. 

The environmental NGO sector in Denmark is mainly comprised of four organisations – the Danish 

Ecological Council, Greenpeace DK, the Danish Society for Nature Conservation, and WWF 

Denmark. The organisations dominate the sector due to their large budget and the wide range of 

covered issues. The four organisations have an annual income of more than 8 million DKK 

(Greenpeace Nordic 2017; The Danish Ecological Council 2017b; The Danish Society for Nature 

Conservation 2016; WWF Denmark: Sådan bruger vi pengene) and the areas covered commonly 

include climate change, fishery, sustainable farming, and the protection of forests (Greenpeace DK: 

Vi arbejder med; The Danish Ecological Council: Vores arbejde; The Danish Society for Nature 

Conservation: Vi arbejder for; WWF Denmark: WWF’s arbejde). However, even though the NGOs 

operating in similar domains, they differ in terms of their approach towards the corporate sector. All 

of the NGOs with the exception of Greenpeace DK have embraced a collaborative approach 

towards businesses. 

WWF Denmark engages businesses in various types of partnerships. The collaborations encompass 

corporate philanthropy, marketing partnerships, and strategic partnerships. The priority given to the 

collaborative approach is illustrated by the fact that WWF Denmark have chosen to hire a corporate 
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relations manager and a partnership manager (WWF Denmark: Partnerskaber). Similar to WWF 

Denmark, the Danish Society for Nature Conservation collaborates with companies through 

corporate philanthropy, marketing partnerships, and strategic partnerships. The NGO has chosen to 

hire a staff member in charge of the corporate collaborations (The Danish Society for Nature 

Conservation: Erhverv).The Danish Ecological Council have not systematised their corporate 

engagement, but the organisation collaborates with businesses on an ad hoc basis. The Danish 

Ecological Council partners with companies as part of their environmental projects (The Danish 

Ecological Council 2017a). WWF Denmark, the Danish Society for Nature Conservation and the 

Danish Ecological Council all accept funding from the corporate sector (The Danish Ecological 

Council 2016; The Danish Society for Nature Conservation 2014; WWF Denmark: Partnerskaber). 

In contrast, I have not been able to find any examples of collaborations with the corporate sector on 

Greenpeace DK’s website. Its funding policy states that Greenpeace DK does not accept corporate 

funds (Greenpeace DK 2016, September 14) and the campaign manager has publicly criticized 

financial collaborations between NGOs and businesses (Koch 2016). Greenpeace DK is thus the 

only major environmental NGO in Denmark that does not seem to reflect the trend of NGO-

business collaboration identified in the academic literature. This contrast between the trend of 

NGO-business collaboration and the confrontational approach of Greenpeace DK has sparked my 

interest.  

1.1 Research questions and objective 

In the light of the trend of NGO-business collaboration, I seek to study Greenpeace DK’s 

relationship with the corporate sector. On the surface, Greenpeace DK does not seem to reflect the 

trend of NGO-business collaboration, since the organisation relies on confrontational tactics 

towards companies. The academic literature focuses on the move from confrontational to 

collaborative tactics in the trend of NGO-business collaboration (examples include Laasonen et al. 

2012, p. 529; Neergaard et al. 2009; Austin 2000; Heap 2000; Utting 2005; Lyon 2010), but a few 

scholars have highlighted the attitude of the collaborative NGOs that the trend concerns (Murphy 

and Bendell 1997; Hartman and Stafford 1997). I will in this thesis seek to go below the surface and 

focus on Greenpeace DK’s attitude towards the corporate sector rather than its tactics. 
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The research questions of the study read as follows:  

How has Greenpeace Denmark’s attitude towards the corporate sector developed over the 

history of the organisation? 

To what extent is the trend of NGO-business collaboration expressed in Greenpeace 

Denmark’s current attitude towards the corporate sector? 

The first research question focuses on the development of Greenpeace DK’s attitude towards the 

corporate sector. I will examine the development by comparing the attitude in the early and recent 

years of Greenpeace DK. 

The second research question focuses on the recent years of Greenpeace DK and involves an 

assessment of the extent to which the trend of NGO-business collaboration is expressed in the 

attitude of Greenpeace DK. 

The main objective of the study is to contribute to the academic literature on NGO-business 

relations by providing a more nuanced account of the trend of NGO-business collaboration. The 

academic literature tends to focus on the collaborative and confrontational tactics in the account of 

the trend rather than the attitude of the actors. An examination of Greenpeace DK’s attitude towards 

the corporate sector can therefore provide additional insights into the relationship between NGOs 

and businesses. 

1.2 Definitions 
The research questions contain two central concepts – attitude and non-governmental organisation. 

The concepts need to be defined in order to delineate the scope and meaning of the research 

questions. 

1.2.1 Attitude 
The concept of attitude has been defined in various ways, but most scholars agree that the 

fundamental feature of the concept is evaluation (Sutherland et al. 2000, p. 24). The definitions 

commonly characterize an attitude as an expression of an evaluative judgement about an object 

(Maio and Haddock 2010, p. 4). The object of evaluation can encompass various aspects of the 

social world such as a person, issue or object (Maio and Haddock 2010, p. 4; Colman 2016). It has 

been argued that anything that can be placed along a continuum of favourability can constitute an 
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object of evaluation (Maio and Haddock 2010, p. 4). The focus of this study is to examine 

Greenpeace DK’s attitude towards the corporate sector.  

An attitude can manifest itself through cognitive, affective and behavioural responses (Sutherland et 

al. 2000, p. 24; Colman 2016). Firstly, the cognitive response constitutes beliefs, thoughts and 

attributes associated with the object of evaluation. Secondly, the affective response denotes the 

feelings and emotions towards the object of evaluation. Lastly, the behavioural response refers to 

past, present and anticipated behaviours associated with the object of evaluation (Haddock and 

Maio 2015, pp. 174-176). The attitude of Greenpeace DK can thus be uncovered by analysing the 

organisation’s beliefs, thoughts, attributes, feelings, emotions and behaviours associated with the 

corporate sector. Behaviours can include collaborative and confrontational tactics towards the 

corporate sector, but the behavioural responses are intuitively and empirically difficult to separate 

from the other types of responses. Beliefs, thoughts, attributes, feelings, emotions and behaviours 

are connected to one another (Bohner and Wänke 2014, p. 5). This thesis will thus analyse 

Greenpeace DK’s attitude as a summary evaluation of the corporate sector. 

1.2.2 Non-governmental organisation 

There is no consensus on how to define non-governmental organisations (NGOs) (Baur and 

Schmitz 2012, p. 11). Besides being described as non-governmental as the name implies, NGOs are 

commonly defined as non-profit organisations (Murphy and Bendell 1999, p. 5). However, there 

exists a wide range of organisations that are not part of the government or for-profit enterprises. The 

broad definition characterises organisations with many different characteristics and objectives 

(Yaziji and Doh 2009, p. 4). Due to the large variety of actors that can be classified as non-profit 

and non-governmental organisations, I will seek to specify and define the type of NGO, which this 

thesis will focus on. 

Teegen, Doh and Vachani have separated NGOs into two broad categories – club and social 

purpose NGOs. The former are membership associations, which promote the political, social and 

material interests of their own members.  Business associations and unions are for example 

characterised as club NGOs. The latter are a result of social movements and are accountable to the 

objects of the social movement, which formed the organisation. Objects of the environmental 

movement can for example be animals or plants that are facing extinction (Teegen et al. 2004, pp. 

464-467). In contrast to club NGOs, the social purpose NGOs does not seek to exclusively benefit 



 
	

8 

the contributors of time and resources (Arenas et al. 2009, p. 179). Teegen, Doh and Vachani define 

social purpose NGOs as: 

“…private, not-for-profit organisations that aim to serve particular societal interests by 

focusing advocacy and/or operational efforts on social, political and economic goals, 

including equity, education, health, environmental protection and human rights” (Teegen et al. 

2004, p. 466). 

The typology does not encompass the wide range of organisations that fall between the public and 

the corporate sector, but it does distinguish between two very different objectives and beneficiaries 

within the diverse NGO sector. 

This study will exclusively focus on the social purpose NGOs. The academic literature has 

primarily highlighted the trend of collaboration among social purpose NGOs (examples include 

Heap 2000, p. 15; Hartman and Stafford 1997, p. 185). Moreover, Greenpeace DK and the three 

other major environmental organisations in Denmark can be characterised as social purpose NGOs 

(Teegen et al. 2004, p. 466). The organisations aim to serve particular societal interests rather than 

benefit their own members or supporters. Their advocacy and/or operational efforts focus on the 

environmental goal of creating a more sustainable environment (Greenpeace DK: Om Greenpeace; 

The Danish Ecological Council 2016; The Danish Society for Nature Conservation 2014; WWF 

Denmark: Organisation). 

1.3 Structure 
The thesis is divided into five chapters, which will be described in turn. 

Literature review 

The literature review provides a systematic and critical evaluation of the existing research that 

relates to NGO-business relations. The chapter focuses on research concerning the development of 

NGO-business relations and research concerning theories and theoretical concepts that provide 

insights into the study of NGO-business relations. Moreover, I justify the choice to study 

Greenpeace DK’s diagnostic frames, prognostic frames and ideological orientations. 

Methodology 

The methodology chapter clarifies how I have conducted the examination of the research questions. The 

chapter elaborates upon my ontological and epistemological considerations, the research strategy, the 
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research design, the data collection, the analytical strategy, and the reliability and validity of the 

research. The data is collected from the early and the recent years in the history of Greenpeace DK 

in order to be able to examine the development of Greenpeace DK’s attitude towards the corporate 

sector. The early years refer to the time interval from 1979-1986 and the recent years refer to the 

time interval from 2012-2017. 

Analysis 

This chapter examines the continuities and changes in Greenpeace DK’s diagnostic frames, 

prognostic frames and ideological orientations in order to uncover the development of Greenpeace 

DK’s attitude towards the corporate sector. In addition, the examination of ideological orientations 

provides insights into the potential manifestation of the trend of NGO-business collaboration in the 

current attitude of Greenpeace DK. 

Discussion 

This chapter answers the research questions of the thesis by discussing the development of 

Greenpeace DK’s attitude towards the corporate sector and assessing the extent which the trend of 

NGO-business collaboration is manifested in Greenpeace DK’s attitude. Moreover, I discuss the 

implications and the limitations of my findings. 

Conclusion 

I conclude on my findings and suggest avenues for further research. Moreover, I reflect on the 

relevance of the findings beyond the academic field. 
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2. Literature Review 

This chapter aims to provide a systematic and critical evaluation of the existing research that relates 

to NGO-business relations and to highlight how the thesis builds on and contribute to the existing 

research. 

The literature review is divided into three main sections. Firstly, a detailed account of the literature 

on the development of NGO-business relations will be given. Secondly, the theories and theoretical 

concepts that provide insights into the study of NGO-business relations will be presented and 

evaluated. I will only draw on a subset of these insights, so in the last section of the literature 

review will focus on my theoretical choices. 

2.1 The development of the NGO-business relationship 

2.1.1 The trend of NGO-business collaboration 
In a literature review, Laasonen, Fougère and Kourula have identified the main discursive trends in 

the business studies that seek to examine the relations between NGOs and companies (Laasonen et 

al. 2012, pp. 521-522). The scholars find that the evolution from adversaries to partners is a clear 

trend and dominant articulation in the literature. The ‘old-way’ is usually characterised as an 

adversarial relationship, while the ‘new-way’ typically is seen as a collaborative relationship. 

Moreover, collaborations are typically seen as more common in the literature whereas 

confrontational relations are viewed as less common. The scholars argue that there is a high level of 

acceptance in the literature that there is a move from confrontation to collaboration in NGO-

business relations (Laasonen et al. 2012, pp. 529-530). 

I have noticed a similar trend in the literature. The prevalence of the antagonistic relationship is 

commonly linked with the words such as “traditionally” (Baur and Schmitz 2012, p. 10) “earlier 

contact” (Sayer 2007, p. 131) and “historically” (Murphy and Bendell 1999). Collaborative 

relations are in contrast described as a new and increasingly common development (e.g. Stafford et 

al. 2000, p. 122; Sayer 2007, p. 130, Waddell 2000, pp. 193-194). 

2.1.2 Tactics 

I have found that the academic literature tends to focus on the collaborative and confrontational 

tactics in the NGO-business relationship rather than the attitude of the actors. The trend of NGO-

business collaboration is often illustrated as a change in tactics in the NGO-business relationship. 
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Collaborative tactics are seen as more common in the literature whereas confrontational tactics are 

viewed as less common (Laasonen et al. 2012, p. 529). Moreover, the academic literature usually 

portrays collaboration and confrontational relationships by referring to different types of tactics 

(Neergaard et al. 2009; Austin 2000; Heap 2000; Utting 2005; Lyon 2010). Collaboration or 

cooperation is commonly linked to corporate philanthropy, strategic contributions, and strategic 

partnerships (Neergaard et al. 2009; Austin 2000, p. 71; Molina-Gallart 2014, pp. 43-44; Heap 2000, 

p, 42). Confrontational relations are associated with activities such as direct action, boycott, 

litigation, shareholder activism, and negative publicity (Heap 2000, pp. 24-40; Utting 2005, p. 377; 

Lyon 2010, pp. 152-154).  

2.1.3 Connotations 

I have noticed that the literature often attaches connotations to the type of relationship. 

Confrontational NGO-business relations are frequently painted in a negative light. Stafford and 

Hartman for example describe environmentalists and businesses as “long bitter enemies” (Stafford 

and Hartman 1996, p. 50) and Sayer claims their antagonistic relationship “was characterised by 

ignorance on both sides, an absence of cooperation, distrust, aggression and confrontation” (Sayer 

2007, p. 131). In contrast, collaboration is often view as a “win-win” solution for the environment 

and the economy (van Huijstee and Glasbergen 2010a, p. 250; Rondinelli and London 2003, p. 61) 

as well as a ‘win-win’ solution for both parties in the collaboration (Neergaard et al. 2009; Dahan et 

al. 2010, pp. 326-327). Laasonen, Fougère and Kourula argue that the ‘win-win-win’ perspective 

remains largely unquestioned in the literature: 

“But no article can be construed as a deep questioning of the dominant win–win–win (i.e., 

that companies win, NGOs win, and society wins) bias in the partnership literature since 

none of them takes an explicit critical perspective focusing on the systematic deconstruction 

of the win–win–win” (Laasonen et al. 2012, p. 530). 

The literature does account for the difficulties of intersectoral partnerships such as a lack of trust 

and experience in dealing with each other (Rondinelli and London 2003, p. 63). However, critical 

considerations of the ‘win-win-win’ solution are seldom the main focus of the research. 

2.1.4 A nuanced account of the development 
Some scholars have given a more nuanced account of the development of NGO-business relations. 

Firstly, it is argued that NGOs are not abandoning adversarial tactics, but rely on a combination of 
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confrontation and collaboration strategies (van Huijstee and Glasbergen 2010a, p. 250; Arenas et al. 

2009, p. 176). Secondly, Murphy and Bendell argue that the prevalent strategy is still adversarial 

despite the trend towards more collaborative relations (Murphy and Bendell 1997, p. 1). Thirdly, 

some scholars recognise the trend of NGO-business collaboration but emphasise that some NGOs 

purely rely on adversarial tactics towards the corporate sector (van Huijstee and Glasbergen 2010b, 

p. 592; Murphy and Bendell 1999, p. 3). Fourthly, Heap argues that environmental NGOs have 

more experience in collaborations with companies than development NGOs (Heap 2000, p. 15). 

Lastly, Utting and Bendell highlight the existence of a countertrend. The scholars argue that there is 

a rise in confrontational activism towards the corporate sector. The trend is termed the corporate 

accountability movement, because the actors seek to hold businesses to account for their actions. 

The movement commonly advocates going beyond voluntary approaches and establish mechanisms 

that can provide adequate legal and financial incentives for compliance (Utting 2005; Bendell 2004). 

2.2 Academic fields 
Social movement literature and business studies both contribute with insights into the study of 

NGO-business relations. I will describe each academic field in turn with the aim of highlighting 

their main contributions and limitations. The social movement literature provides more insight into 

the study of NGOs than business studies as the following text will highlight. Consequently, the 

social movement perspective will be elaborated in greater detail than business studies. 

2.2.1 Business studies 

Business studies is a broad term, which in this context only refer to business and society literature, 

management research, and international business literature. The three strands of literature often seek 

to examine NGO-business relations. 

Two literature reviews have studied how the relationship between NGOs and businesses has been 

depicted and examined in business studies i.e. business and society literature, management research, 

and international business literature. Both reviews find that business and society literature – 

including business ethics, CSR, and environmental management – is the most important outlet for 

studies that seek to examine the relationship between NGOs and businesses (Kourula and Laasonen 

2010, pp. 37-42; Laasonen et al. 2012, pp. 521-527). In addition, Kourula and Laasonen note that 

the theoretical foundation of the business and society literature is limited. The academic articles 

primarily apply the stakeholder approach and to some extent the resource-based view (Kourula and 
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Laasonen 2010, p. 55). This section will focus on the limitations and contributions of these two 

theoretical frameworks. 

The stakeholder approach argues that the main task of corporate managers is to handle the needs, 

expectations and demands of its stakeholders as well as to manage potential conflicts between them 

(Arenas et al. 2009, p. 177). The most common definition of stakeholders is “any group or 

individual who may affect or be affected by the implementation of an organisation’s goals” (Berlie 

2010, p. 112). The definition is vague and can as a result describe a wide range of actors (Berlie 

2010, p. 112). NGOs have been highlighted as one of them, since businesses can be negatively 

affected if they choose to ignore or disparage the actions of NGOs. There are therefore strong 

incentives for firms to change their policies to meet the demands of NGOs. The stakeholder 

approach also point out that companies can manage these stakeholder demands through cross-sector 

collaboration (Arenas et al. 2009, p. 180). The stakeholder approach thus highlights how the actions 

of NGOs influences firms and identifies the corporate motivations behind the establishing of 

collaborative NGO-business relations. The stakeholder literature has however been criticised for 

mainly focusing on businesses. The studies have largely analysed how corporations manage 

stakeholders rather than how stakeholders influence corporations. The objectives and strategies of 

the stakeholders have therefore not been sufficiently examined (Burchell and Cook 2013, pp. 507-

508). Some business and society literature have embraced other theoretical perspectives in an effort 

to better examine the objectives and strategies of the stakeholders. Several business studies have 

combined social movement literature and the stakeholder approach to better examine the influence 

and actions of NGOs (den Hond and de Bakker 2007; Rowley and Moldoveanu 2003; King 2008; 

Zietsma and Winn 2008).  Zietsma and Winn for example seek to develop the stakeholder approach 

by integrating concepts from social movement and institutional theories. The scholars argue that the 

theoretical approaches can enrich one another. Social movement literature can develop the 

stakeholder approach by emphasising the tactics and processes that social movement organisations 

draw upon. The stakeholder approach can contribute by expanding the range of actors, owing to the 

primary focus on NGO-state relations in social movement literature (Zietsma and Winn 2008). King 

has also tried to enrich the stakeholder approach by drawing on social movement literature. 

According to King, the main contribution of social movement literature is to stress the role of 

collective action in influence strategies. The focus on collective action calls attention to the agency 

of stakeholders rather than merely seeing stakeholders as objects of managerial control (King 2008). 

The inclusion of social movement literature has thus shifted the focus away from the corporate 
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sector and towards the stakeholders themselves. The resources and strategies of the stakeholders 

come into focus (Burchell and Cook 2013, pp. 507-508).  

The resource-based view seeks to explain how organisations obtain and sustain their competitive 

advantage by focusing on the internal resources of the organisation (Neergaard et al. 2009). The 

framework has mainly been drawn upon to explain partnerships. According to the resource-based 

view, a pooling of resources creates a potential for value creation for all parties involved and 

partnerships are therefore view as very valuable (Neergaard et al. 2009; Das and Teng 2000). 

Similar to the stakeholder approach, the resource-based view identifies the corporate motivations 

behind the establishing of collaborative NGO-business relations. However, the primary focus on 

partnerships between business and NGOs in the resource-based view leaves out an explanation of 

the diverse range of NGO-business relations. Van Huijstee and Glasbergen argue that the primary 

focus on collaborative NGO-business interactions is a general problem in the business and society 

literature. Additionally, the scholars stress that the literature mostly seeks to improve the corporate 

management of these relationships. The outcome of the research is therefore commonly specific 

recommendations for company managers on how to manage the relationship with NGOs effectively 

(van Huijstee and Glasbergen 2010a, pp. 250-251).  

2.2.2 Social movement literature 
Originally, social movement literature mainly sought to examine state-oriented social movements. 

The literature was therefore primarily developed for assessing the interactions between social 

movements and the state (Baur 2011, p. 3; King 2008, p. 23; Zietsma and Winn 2008, p. 93). The 

social movement perspective has however widened its focus to include the relation between social 

movements and the economic sector (Baur 2011, p. 3). King supports the extended application by 

highlighting the similarities between businesses and states. Firstly, both actors constitute social 

institutions with numerous constituents. The constituents of firms are the corporate stakeholders. 

Secondly, they are relatively inaccessible to external interest groups but they both seek to actively 

manage their constituents. Thirdly, firms and states are formally organised in hierarchies but 

informal and non-authoritative processes shape outcome and changes in the organisations. Lastly, 

the constituents of both actors organise aggrieved individuals in order to pursue a collective good 

(King 2008, pp. 21-23). Because the literature was primarily developed for examining the relation 

between social movements and the state, the description of the social movement literature will 
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mainly concern the relation to the state. However, the theoretical insights can often be drawn upon 

to understand the relationship between social movements and companies (King 2008, p. 23). 

Even though the social movement literature has started to take corporate actors into account, the 

research predominately focuses on confrontational relations between social movements and 

businesses (Markham and Fonjong 2015). In an encyclopaedia of social movements, tactics are only 

defined in confrontational terms. The encyclopaedia states that “When we refer to the tactics used 

by social movements we mean forms of action that have been deliberately chosen with the aim of 

influencing or coercing one or more of opponents, the general public, and fellow movement 

activists” (Doherty 2013, p. 1315). 

Social movement literature rarely makes use of the term NGO but rather refers to social movements 

(Baur 2011, p. 3). In contrast, business studies usually use the term NGO (Kourula and Laasonen 

2010, p. 55). Several scholars have however closely related the terms as they conceptualise NGOs 

as institutionalized forms of social movements (Baur 2011, p. 3; Teegen et al. 2004, p. 465; Kaldor 

2003, pp. 86-88; Snow et al. 2007, p. 8; Lang 2013, pp. 63-64). Teegen, Doh and Vachani for 

example argue that the interests embodied in the social movement can develop into an 

institutionalised entity and thereby establish an NGO (Teegen et al. 2004, pp. 465-466). 

Furthermore, the concept NGOization denotes “the process by which social movements 

professionalize, institutionalize, and bureaucratize in vertically structured, policy-outcome-oriented 

organizations…” (Lang 2013, pp. 63-64). 

There is no consensus on how to define social movements (Snow 2013, p. 1200). Scholars however 

agree that all social movements promote or oppose change. When the target of change is specified, 

the definition often focuses on the political arena (Snow et al. 2007, pp. 8-9). The narrow focus 

illustrates the fact that the literature was primarily developed for assessing the interactions between 

social movements and the state. Snow has developed an alternative definition in order to take a 

broader range of targets into account (Snow 2004, pp. 10-11). He thus defines a social movement as 

“…collective challenges to systems or structures of authority…” (Snow 2004, p. 11). The “systems 

or structures of authority” can be institutional (e.g. national governments), organisational (e.g. 

firms), or cultural (e.g. set of beliefs) (Snow 2004, pp. 11-13).  

Some scholars within social movement literature consider social movement organisations to be the 

main unit of analysis. It has been argued that the organisations are central actors in accumulating 
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and deploying resources as well as accomplishing the goals of the movement (Snow et al. 2007, p. 

9). Social movement organisations and NGOs have been represented as fairly similar entities (Smith 

2013, p. 855; Jalali 2013, p. 57; Yaziji and Doh 2009, p. 9). Markham characterises Greenpeace as a 

social movement organisation in the environmental movement (Markham 2013, pp. 538-540). 

There are four major schools in social movement literature - resource mobilisation, political process, 

new social movements, and framing (Xie 2009, pp. 36-46). Social movement literature does often 

not distinguish between resource mobilisation and political process (Ayres 1998, p. 12; Cohen 1985 

pp. 674-675; Jenkins 1983; della Porta and Diani 2006, p. 16). Despite the similarities between the 

approaches, I will describe them separately. The orientation of the approaches is very distinct. 

Resource mobilisation draws on economic models and does not regard political aspects as central to 

the study of social movements. In contrast, political process brings political factors centre stage 

(Buechler 2016). I will in the following sections describe the main contributions and limitations of 

the four schools. 

2.2.2.1 Resource mobilisation 

Resource mobilisation focuses on the organisational features of movements. The approach holds 

that the formation and behaviour of social movements is primarily dependent on the mobilisation of 

resources (Dalton 1994, p. 6). The framework relies upon positivist assumptions in the study of 

social movements (Gladwin 1994, p. 60). Social movement organisations are seen as rational, 

value-free actors that primarily seek to maximise short-term payoffs (Dalton 1994, pp. 249-254). 

Moreover, the approach seeks insights from economic models and therefore highlights factors such 

as the competition for resources. By drawing on economic models and positivist assumptions, 

movement organisation can be analysed much like businesses organised into industries and sectors 

(Buechler 2016). The choice of tactic is for example based on conscious cost-benefit calculations of 

how best to achieve organisational goals (Dalton 1994, pp. 6-7). 

Resource mobilisation provides an integrative theoretical framework, which can give insights into 

how resource needs and opportunities can affect numerous organisational features such as tactics, 

structure and political alliances (Dalton 1994, p. 7-8). Furthermore, the approach brings the role of 

strategic leadership to the forefront of analysis. The leadership is often prominently depicted in case 

studies, but the role of leaders and strategic decision are seldom analysed (Edwards and McCarthy 

2003). 
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The exclusion of values, grievances and ideology in the framework has however been recognised as 

a problem of the resource mobilisation approach (Ferree 1994, p. 29; Cohen 1985, p. 688). Dalton 

argues that the approach fails to explain the considerable variation in behaviour among social 

movement organisations because the organisations are seen as value-free actors (Dalton 1994, p. 8). 

Resource mobilisation can for example not explain why some social movement organisations accept 

constraints on resources that other social movement organisations do not have to face (Dalton 1994, 

p. 254). Dalton argues that the mobilisation of resources differ among social movement 

organisations, because the resource channels and resource needs are affected by the ideology of the 

organisation (Dalton 1994, p. 85). 

2.2.2.2 Political process 

Resource mobilisation and political process literature both view social movement behaviour as 

rational. However, the political process approach pays more attention to the political and 

institutional environment (della Porta and Diani 2006, p. 16). Some of the major theorists within 

political process literature have primarily studied the emergence and mobilisation of social 

movements (Buechler 2016). However, I will only give an account of the literature on tactics, as it 

is more relevant to this thesis. 

Repertoire of contention is a key concept in political process literature. Repertoires of contention 

denote the tactics of collective action, but involves not only what people collectively do but also 

“what they know how to do and what others expect them to do” (Tarrow 2011, p. 39; emphasis in 

original). Tarrow’s most distinctive contribution to the literature is the model of the “cycle of 

contention”, which seeks to explain changes in these repertoires of contention. A “cycle of 

contention” is a period of increasing confrontation across the social system. The phase of 

heightened conflict is initiated when political opportunities are open to well-placed groups. A 

“cycle of contention” occurs if the claims of the early movers give rise to coalitions and conflicts 

among external actors and create or reinforce instability among the elite. The cycles are often 

identified with specific forms of action or changes in the tactics adopted, since the period of 

contention sparks repertoire innovation. It does however not mean that all collective action groups 

adopt the same tactics. Tarrow specifically deals with the puzzle of how the contrary processes of 

radicalisation and institutionalisation can occur at the same time (Tarrow 2011, pp. 199-207). 

Radicalisation is defined as “a shift in ideological commitments toward the extremes and/or the 

adoption of more disruptive and violent forms of contention” (Tarrow 2011, p. 207), whereas 



 
	

18 

institutionalisation is “a movement away from extreme ideologies and/or the adoption of more 

conventional and less disruptive forms of contention” (Tarrow 2011, p. 207). Tarrow argues that 

radicalisation can develop as a result of competition among social movement organisations, 

repression by the state or frustration with institutionalisation (Tarrow 2011, p. 207).  

McAdam contributed to social movement literature by introducing cognitive aspects to the literature. 

McAdam developed the concept of “cognitive liberation” (Goodwin and Jasper 1999, p. 49), which 

entails that political opportunities only result in collective action if the potential activists recognise 

the opportunity (Goodwin et al. 2001, p. 7). “Cognitive liberation” has developed into the term 

“cultural framings”, which is also part of the framing perspective – another major school in social 

movement literature (Goodwin and Jasper 1999, pp. 42-47). 

The political process literature has been criticised for not agreeing on how to operationalise the 

central concept of political opportunities. Owing to the lack of consensus, the number of relevant 

dimensions identified has grown. The numerous variables can expand the explanatory power of the 

concept, but it decreases its specificity (della Porta and Diani 2006, p. 17). The state-centric 

perspective in the literature constitutes another limitation (Rohlinger and Gentile 2017, p. 15; Wulff, 

Bernstein and Taylor 2015, p. 114). The school has been criticised for ignoring social movements 

that target non-state actors such as businesses (Rohlinger and Gentile 2017, p. 15).  

2.2.2.3 New social movements 

This school of literature was initiated during the rise of a new set of citizen movements, whose 

behaviour and nature seemed to be inconsistent with resource mobilisation (Dalton 1994, p. 8; Zald 

2000, p. 3). The scholars for example argue that resource mobilization cannot explain the tactical 

choice of the new social movements. The movements consciously chose not to form political 

alliances and usually adopted unconventional political tactics such as protests and demonstrations. 

The resource mobilisation approach however claims that the strategic and resource needs of the 

social movement organisations encourage the establishment of political alliances (Dalton 1994, pp. 

7-10). 

The literature on the new social movements is vast and diverse (Kozinets and Handelman 2004, p. 

692; Gladwin 1994, p. 61) and the framework is criticised for being ill-defined (Dalton 1994, p. 9; 

Pichardo 1997). Despite the differing perspectives on new social movements, Pichardo highlights 

two central claims in the literature. Firstly, scholars claim that the new movements are the result of 
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a shift to a post-industrial economy. Secondly, it is argued that the movements are fundamentally 

different from the movements in the industrial age in regards to ideology, goals, tactics, structure, 

and participants. The differences relate to ideology and goals, tactics, structure, and participants 

(Pichardo 1997, pp. 412-414). In relation to the latter claim, the literature has been criticised for 

failing to recognise and examine the many similarities between the two types of movements 

(Gladwin 1994, p. 63; Williams 2003; Pichardo 1997, pp. 418-419). In a critical review of the 

literature, Pichardo argues that the ideological orientation of the movements is the only unique 

feature of the new movements (Pichardo 1997, p. 425). In contrast to other movements, the new 

social movements did not focus on economic redistribution but rather questioned the material goals 

of the industrial society. Furthermore, they called into question the structure of representative 

democracies and advocated the need for direct democracy and other forms of participatory 

measures in order to increase citizen input and participation in governance (Pichardo 1997, p. 414). 

Pichardo argues that the ideological orientation of the movements is reflected in their tactical 

choices. The critical view of democracies is consistent with the tendency to employ disruptive 

tactics, remain outside the normal political channels and mobilise public opinion to gain political 

leverage. However, the movements also rely on commonly employed institutionalise tactics such as 

lobbying and litigation. Pichardo therefore argues that there is no distinctive tactical approach of 

new social movements (Pichardo 1997, pp. 415-418).  

Both Pichardo and Williams regard the insights into the cultural aspects of movements as the most 

important contribution of the new social movement literature. The culture is a broad term which in 

this context only refers to the ideological orientation of the movements, the concerns motivating 

activists and the contention in the civic sphere (Pichardo 1997, p. 425; Williams 2003). The 

literature highlights the distinct ideological orientation of the movements, the moral motivation to 

act and the civic sphere as an area of contention similar to the economic and political sphere 

(Pichardo 1997, p. 425).  

2.2.2.4 The framing perspective 

The framing perspective covers a wide range of topics. Scholars seek to examine issues of 

grievance construction and interpretation, movement participation, resource acquisition, strategic 

interaction, attributions of blame or causality, mobilization of popular support, and the choice of 

tactics and targets (Benford 1997, p. 410). This description of the framing perspective will focus on 

attributions of blame or causality and the choice of tactics and targets. The description will mainly 
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draw on the work by Benford and Snow as they have written the most influential studies on framing 

(Steinberg 1998, p. 845; Martin 2014). 

The framing perspective is based on Erving Goffman’s study of frame analysis (Steinberg 1998, p. 

845; Cress and Snow 2000, p. 1071). Goffman defines frames as “schemata of interpretations” that 

enable people “to locate, perceive, identify, and label” events within one’s environment or the 

world at large (as cited in Benford and Snow 2000, p. 614). By making events meaningful, frames 

can organise experience and guide action (Benford and Snow 2000, p.614). 

The framework perspective claims that social movement organisations also perform this interpretive 

function. Benford and Snow argue that the construction of meaning by movement organisations 

inspires and legitimates their activities. The outcome of these framing activities is called collective 

action frames (Benford and Snow 2000, p. 614). 

The framing perspective claims that meaning arises through an interactive, interpretive process 

rather than being automatically or naturally attached to experiences and events (Snow 2007, p. 384). 

The framing perspective views social movements as an active player in the production and 

maintenance of meaning (Snow and Benford 1988, p. 198) and seeks to uncover the ways in which 

social movement actors convey and construct meaning (Williams and Benford 2000, p. 128). 

Social movement organisations are not the only player in the framing process. Framing takes place 

within a multi-organisational field, involving actors such as the targets of influence and the media. 

External actors thus influence the framing process of social movement organisations (Benford and 

Snow 2000, p. 617).  

According to Snow and Benford, framing involves three component elements – diagnostic, 

prognostic and motivational framing. Diagnostic framing involves problem identification and 

attribution. The framing process identifies a problem that needs to be changed and attributes blame 

or causality in relation to the diagnosed problem (Snow and Benford 1988, pp. 199-200). Prognostic 

framing suggests proposals to solve the diagnosed problem as well as identifying strategies, tactics, 

and targets.  Motivational framing is a call to action or rationale for action with the aim of 

motivating individuals to participate. Motivational framing is needed since the diagnostic and 

prognostic framing do not necessarily mobilise individuals to act (Snow and Benford 1988, pp. 201-

204). Snow and Benford argue that there usually is a direct correspondence between diagnostic and 

prognostic framing. The scholars have for example found that social movements who see political 
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factors as the main cause of the identified problem tend to propose predominately political solutions 

(Snow and Benford 1988, p. 201). According to Snow and Benford, the diagnostic framing tends to 

constrain the range of solutions and strategies advocated by the movement (Benford and Snow 2000, 

p. 616).  

Benford acknowledges the disagreements within and among social movement organisations in 

regards to objectives, strategies, and tactics. He has developed the concept of frame disputes to 

account for the intramovement disputes. According to Benford, there are three types of frames 

disputes – diagnostic, prognostic and resonance. The two former types relates to Snow and 

Benford’s conceptualisation of diagnostic and prognostic framing, whereas the third type concerns 

the concept of frame alignment (Benford 1993, pp. 678-679). Frame alignment denotes alignment 

between the interpretive orientations of individuals and the social movement organisation. The 

interpretive orientations align when “some set of individual interests, values and beliefs and SMO 

activities, goals, and ideology are congruent and complementary” (Snow et al. 1986, p. 464). Snow, 

Rochford, Worden and Benford argue that frame alignment is a necessary factor for movement 

participation (Snow et al. 1986, p. 464). The third type of frame dispute therefore concerns how 

reality should be presented in order to maximise mobilisation (Benford 1993, p. 691). 

A great deal of the research within the framing literature focuses on identifying and elaborating new 

types of collective action frames (Benford and Snow 2000, p. 618; Benford 1997, p. 414). In a 

critique of the literature, Benford names almost fifty different frames (Benford 1997, p. 414). In 

contrast, only a few studies have examined variations in frames across social movements, across 

social movement organisations and over time (Benford and Snow 2000, p. 618; Benford 1997, p. 

411). A study of framing over time is relevant since frames are not static but a product of a dynamic 

and ongoing process. Frames are “continuously being constituted, contested, reproduced, 

transformed, and/or replaced during the course of social movement activity” (Benford and Snow 

2000, p. 628). Benford recommends scholars to broaden the temporal focus of the research, so 

continuities and changes in frames can be examined (Benford 1997, p. 417). 

2.3 Theoretical choices 
The account of the two academic fields has highlighted various insights into NGOs and their 

relationship with the corporate sector. The thesis will only draw on a small subset of these insights. 

This section will elaborate on my theoretical choices. 
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2.3.1 Reasons for choosing the framing perspective 

I will focus on the framing perspective, because the approach enables me to examine Greenpeace 

DK’s attitude towards the corporate sector. By analysing the collective action frames of Greenpeace 

DK, I am able to examine the meaning that the organisation attaches to circumstances and events 

and thereby uncover how the organisation evaluates the corporate sector. 

The framing perspective is more suited for the purpose of this study than the other three schools in 

the social movement literature – resource mobilisation, political process and new social movements.  

The view of social movement organisations in the resource mobilization literature conflicts with the 

aim of the thesis. The approach sees social movement organisations as value-free actors (Dalton 

1994, pp. 249-250) and will therefore not enable me to examine Greenpeace DK’s attitude towards 

the corporate sector. 

The state-centric perspective of the political process literature conflicts with the focus on the 

relationship between NGOs and non-state actors (Rohlinger and Gentile 2017, p. 15; Wulff et al. 

2015, p. 114). Moreover, the structural approach in the literature moves the analytic attention away 

from Greenpeace DK and on to the institutional environment in which Greenpeace DK operates 

(Williams 2003). The structural approach is problematic because I seek to closely examine 

Greenpeace DK in order to study its attitude towards the corporate sector. The political process 

literature is closely related to the framing perspective. The literature introduced cognitive aspects to 

the social movement literature through the concept of “cognitive liberation”. The concept has 

developed into the term “cultural framings”, which draws heavily on insights from the framing 

perspective (Goodwin and Jasper 1999, pp. 42-43, McAdam et al. 2004). 

One of the main contributions of new social movement literature is the focus on the ideological 

orientation of the movements (Pichardo 1997, p. 425; Williams 2003). A basic and common held 

definition of ideology within the social movement literature is that the concept constitutes “a system 

of multiple beliefs, ideas, values, principles, ethic, morals, goals, and so on, that overlap, and 

reinforce one another” (Beck 2013, p. 586). The definition is broad but it indicates that ideology at 

least is related to the cognitive component of attitude. The new social movement literature can 

therefore provide insights into the attitude of Greenpeace DK towards the corporate sector. 

However, the literature does not explain how to identify and study the ideological orientations of 

social movements empirically (Dalton 1994). Frames on the other hand provide a means of studying 

the ideology of movements. The relationship between frames, ideology and attitude will be 

elaborated shortly. 
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I have chosen to focus on an approach within the social movement literature rather than business 

studies, because the social movement literature gives more insights into the NGO perspective in the 

NGO-business relationship (Burchell and Cook 2013, pp. 507-508). Moreover, it is problematic that 

business studies primarily focuses on collaborative NGO-business interactions, since I seek to 

provide a more nuanced account of the relationship (van Huijstee and Glasbergen 2010a, pp. 250-

251). Although social movement literature generally focuses on confrontational relations (Markham 

and Fonjong 2015), the framing perspective enables me to take a wide range of tactics into account. 

Diagnostic and prognostic framing are conceptualised broadly and can therefore encompass both 

collaborative and confrontational tactics. Problem attribution does not only concern the attribution 

of blame but also involve the attribution of causality (Snow and Benford 1988, pp. 199-200). 

2.3.2 Theoretical choices within the framing perspective 

The study will focus on identifying and examining the collective action frames of Greenpeace DK 

rather than analysing how the frames are formed. Frames are the product of an interactive, 

interpretive process, which can involve a wide variety of actors. The purpose of the thesis is to 

examine the outcome of the process rather than the process itself – frames instead of framing. The 

study will however not merely add to the long list of collective action frames that have already been 

identified in the literature (Benford 1997, p. 414). I will follow Benford’s recommendation to study 

the continuities and changes in frames over time (Benford 1997, p. 417). This thesis will thus add to 

the limited literature that has dealt with variations in frames over time (Benford and Snow 2000, p. 

618; Benford 1997, p. 411). 

I will only draw on two of the three component elements of framing. Diagnostic, prognostic and 

motivational frames are related to different aspects of mobilisation. Diagnostic and prognostic 

frames involve consensus mobilisation whereas motivational frames concerns action mobilisation 

(Snow and Benford 1988, pp. 199-204). Consensus mobilisation denotes a process in which a social 

movement seeks to gain support for its point of view, whereas the process of action mobilisation 

seeks to motivate individuals to participate (Klandermans 1984, pp. 586-587). Some tactics do 

however not depend on participatory forms of action. Shareholder activism, negative publicity, and 

cooperation between NGOs and businesses do for example not require participation (den Hond and 

de Bakker 2007, p. 911). Since I seek to take a wide range of tactics into account, I will focus on 

how Greenpeace DK seeks to gain support for its point of view. By analysing diagnostic and 

prognostic frames, I will be able to uncover Greenpeace DK’s problem identification, problem 
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attribution, and suggestions of solutions. I am however mainly concerned with problem attribution 

in the diagnostic frames. The study will not highlight all the various environmental problems that 

Greenpeace DK identifies in the data. The analysis of the diagnostic frames will focus on 

Greenpeace DK’s attribution of blame and causality in relation to the environmental problems.  

2.3.3 Limitations of the framing perspective 
There is consensus in the framing perspective that framing is an ideological process, but the 

literature has been criticised for blurring the relationship between ideology and framing. Steinberg 

criticises the literature for not clarifying the differences and the relationship between framing and 

ideology (Steinberg 1998, p. 847). Moreover, Oliver and Johnston argue that there is a tendency in 

the framing literature to treat the concept of framing as a synonym for the concept of ideology 

(Oliver and Johnston 2000, p. 38). In response to the criticism of the framing literature, Snow and 

Benford have sought to clarify the relationship between frames and ideology. The scholars argue 

that frames are rooted in ideologies. According to Snow and Benford, framing can express beliefs 

and values that are associated with existing ideologies and that frames as a result typically 

encompass aspects of one or more ideological orientations (Snow and Benford 2005, p. 209). I am 

therefore able to identify and study the ideological orientations of Greenpeace DK by analysing the 

collective action frames. Since frames are rooted in ideologies, the insights into the ideological 

orientations will enable me to uncover the foundation of the frames. Moreover, the knowledge of 

the ideological orientations will give me a deeper understanding of the attitude that Greenpeace DK 

expresses in the frames. 

I will draw on research from outside the framing literature to gain more insights into ideology. The 

framework of “ideologically structured action” was developed by Dalton (Zald 2000, p. 5) in order 

to examine the relationship between ideology and social movements. According to Dalton, ideology 

provides a framework to organize and interpret the environment, to define core values and 

peripheral concerns, to connect discrete phenomena, and to make sense of the world. Dalton argues 

that ideology is reflected in the organisation’s problem identification, problem attribution, and 

suggestions of solutions (Dalton 1994, pp. 10-15). 

Dalton does however not define the central concept of ideology. A basic and common held 

definition of the concept within the social movement literature is that ideology constitutes “a system 

of multiple beliefs, ideas, values, principles, ethic, morals, goals, and so on, that overlap, and 

reinforce one another” (Beck 2013, p. 586). The definition is however very broad and vague. Since 
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ideologies occur at different levels of generality, it is possible to conceptualise ideology more 

narrowly by identifying specific articulations of ideologies within a more general ideology (Oliver 

and Johnston 2000, p. 50). I will focus on the various ideological variations within the 

environmental movement, since I seek to examine an environmental NGO. The environmental 

movement has been categorised into numerous ideological orientations (Turcotte 1995, pp.196-198). 

Brulle’s examination of the environmental movement in the United States of America has for 

instances yielded six different ideologies - preservationism, conservationism, ecocentrism, political 

ecology, deep ecology, and ecofeminism (Zald 2000, p. 6). 

I will primarily focus on the categorisation of the environmental ideology by Dalton into two 

ideologies – conservation and ecology. The reason is twofold. Firstly, the ideological variants are 

reflected in environmental organisations in Europe (Dalton 1994). Secondly, the two ideological 

orientations have been connected to a third ideological orientation, which reflects the trend of 

NGO-business collaboration. Dalton argues that the history of the environmental movement can be 

separated into two historical periods. The former period mainly reflects a conservation orientation, 

whereas the latter period primarily indicates an ecological orientation (Dalton 1994, pp. 45-46). The 

two ideologies are also referred to as “two distinct waves of environmental mobilisation” (Dalton 

1994, p. 45). Murphy and Bendell have contributed by highlighting a third wave of environmental 

mobilisation, which reflects a distinct ideology (Murphy and Bendell 1997, p. 44). The third 

ideological orientation has been named “Market-based Environmentalism” by Hartmann and 

Stafford (Hartman and Stafford 1997) and reflects the trend of NGO-business collaboration 

(Murphy and Bendell 1997; Hartman and Stafford 1997; Stafford and Hartman 1996).  I have 

previously stated that the academic literature tends to illustrate the trend by focusing on the tactics 

in the NGO-business relationship. However, Hartman, Stafford, Murphy and Bendell offer a 

different perspective. The scholars describe the trend of NGO-business collaboration by 

highlighting the attitude of the environmental groups instead of focusing on their tactics (Murphy 

and Bendell 1997; Hartman and Stafford 1997). These three ideologies will enable me to examine 

both the development of Greenpeace DK’s attitude towards the corporate sector and the potential 

manifestation of the trend in Greenpeace DK’s current attitude. The three ideologies will be 

described in turn. 

Conservation is mainly concerned with the preservation of species, habitats, and a nation’s cultural 

and environmental heritage. Conservationists typically accept the sociopolitical order which is 

comprised of values, norms and structures in society. The social goals of the conservation 
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movement are therefore not in conflict with the norms, values or the structures in society.  Instead 

of questioning the sociopolitical order, conservationists seek to preserve and bring attention to a 

part of the society, which conservationists perceive as threatened (Dalton 1994, pp. 46-47). 

Ecology advocates a basic change in the sociopolitical order in order to address environmental 

problems. The norms, values and structures in society are rejected because environmental problems 

are viewed as a direct consequence of the sociopolitical order. The ecological orientation advocates 

an economy in harmony with the environment and the personal needs of the citizens and seeks to 

substitute society’s domination of the environment with a sustainable economic order (Dalton 1994, 

pp. 46-49). 

According to the ideological orientation, individuals should control society rather than the other 

way around. The domination of industry and technology over the individual is for example 

criticised. As a consequence, the ideology advocates a more open political system with better 

opportunities for citizen input and more consensual decision-making (Dalton 1994, p. 48).  

Environmental groups that reflect the ecological orientation are often referred to as the new social 

movements in the new social movement literature (Dalton 1994, p. 50, Pichardo 1997, p. 414)  

The dominant practise in market-based environmentalism is collaborative relations with the 

corporate sector. Market-based environmentalists view the market as a vehicle for achieving 

environmental goals (Murphy and Bendell 1997, pp. 50-55). In this regard, Hartman and Stafford 

emphasis that they seek to create market incentives that make environmental sustainability 

strategically attractive to businesses (Hartman and Stafford 1997, pp. 185-187). 

Market-based environmentalists take a pragmatic view of the role of environmental groups in 

bringing about social change and accept incremental social change. Instead of holding out for social 

change, market-based environmentalists work incrementally to achieve it (Murphy and Bendell 

1997, pp. 50-56). 

Dalton does not define the central concepts, value and norm, and use them interchangeably in his 

description of the ideological orientations. I will define the concepts to ensure that the terms are not 

use interchangeably. I will define a norm as “a shared expectation of behaviour that is considered 

culturally desirable and/or appropriate” (Scott 2015) and a value as “moral, ethical, or solidaristic 

commitments to some groups or social conditions as right or wrong, good or bad, moral or immoral, 

important or unimportant” (Oliver and Johnston 2000, pp. 43-44). This thesis will focus on the 
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values and norms at the macro level, since Dalton focuses on the society at large (Dalton 1994, pp. 

46-47).  

This thesis will not focus on how ideology constrains or enables the behaviour of Greenpeace DK. 

Instead, I will seek to uncover the reflection of the ideological orientations in the frames. The 

examination of the ideological foundation of the frames will give me a deeper understanding of 

Greenpeace DK’s attitude towards the corporate sector. 

Illustration of the theoretical choices: 
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3. Methodology 

This chapter aims to clarify how I have conducted the examination of the research questions. Firstly, I 

will elaborate upon my ontological and epistemological considerations. Secondly, the research 

strategy and design of the study will be presented. Thirdly, I will present the data and describe the 

choices in the data collection process in detail. Fourthly, I will explain how I have analysed this 

data.  Lastly, the reliability and validity of the research will be elaborated upon. 

3.1 Philosophy of science 
This study is written from a constructivist perspective. The ontological and epistemological 

considerations of this paper will be presented to reveal my assumptions about knowledge and the 

nature of social reality. 

Social reality is viewed as a social construction and is considered to be comprised of multiple social 

worlds. The worlds are not created consciously by human beings but are developed as a result of 

human interaction in society (Moses and Knutsen 2012, pp. 199-200). The meaning that 

Greenpeace DK attaches to events and experiences is thus considered to arise through the 

interactive framing process rather than being naturally given. The frames that Greenpeace DK 

employs in the process of understanding social reality are socially constructed (Snow 2007, p. 384). 

The organisation itself plays an active role in the social construction (Snow and Benford 1988, p. 

198). The social worlds are not fixed but are continuously being changed (Bryman 2012, p. 33). The 

changes will be illustrated by examining the meaning that Greenpeace DK attaches to the world at 

different points in time. 

Similarly to social reality, knowledge is viewed as a result of social construction. Knowledge about 

the social reality is subjective and deeply embedded within meaning systems (Moses and Knutsen 

2012, p. 201). This study will seek to uncover the meaning systems by uncovering frames and 

ideological orientations in the empirical sources. Owing to the embeddedness of knowledge, the 

empirical sources of the thesis are not considered neutral or objective (Gibbs 2007, p. 7). The 

empirical sources are written by Greenpeace DK and therefore reflect the attitude of the 

organisation. I therefore seek to understand the social world by uncovering the subjective meanings 

of social action (Bryman 2012, pp. 28-30) 
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3.2 Research strategy and design 
This thesis will take a qualitative research approach. This study is concerned with the ways 

Greenpeace DK interprets the social world, and I therefore seek to examine the implicit and explicit 

dimensions and structures of meaning-making (Flick 2014, p. 5). Subjective meanings of the social 

world are therefore the focus of the study. 

The purpose of the study is descriptive. Descriptive research presents “a picture of the specific 

details of a situation, social setting, or relationship” (Neuman 2014, p. 38). This study focuses on 

presenting a relationship since I seek to give a detailed account of Greenpeace DK’s relationship 

with the corporate sector. In contrast to exploratory research, I seek to answer well-defined research 

questions since the NGO-business relationship is not an unexplored topic (ibid., pp. 38-39). In 

contrast to the explanatory research, the purpose of the study is not to explain why evens occur (ibid. 

pp. 39-40). This thesis is therefore not concerned with the causes of the differences in the tactical 

choices of Greenpeace DK and other major environmental NGOs in Denmark. 

The study will be deductive in orientation. Concepts derived from the literature on framing, 

ideology, and NGO-business relations will guide the examination of the empirical evidence (ibid, p. 

69). The deductive approach will be elaborated on later in this chapter. 

This study is designed as a case study. The case study design is valuable because it allows me to 

investigate “a contemporary phenomenon in depth and within its real-life context” (Yin 2009, p. 18). 

In this study, the contemporary phenomenon is collaborative relations between NGOs and 

businesses and the context denotes the ideological orientations of the environmental movement. The 

case study will focus on the case of Greenpeace DK. The rationale for choosing a single-case design 

is twofold. The first rationale is that Greenpeace DK represents a unique case (ibid., p. 47). The 

organisation is the only major environmental NGO in Denmark that have not embraced a 

collaborative approach towards business. Greenpeace DK can also be characterised as a deviant 

case (Neuman 2006, p. 269), because the organisation differ from the dominant pattern in the 

Danish environmental NGO sector. The choice of a non-conforming case enables me to provide 

increased insight into the relations between NGOs and businesses. The second rational for choosing 

a single case study is to examine the same case at different points in time (Yin 2009, p. 49). By 

focusing on Greenpeace DK, I am able to give a comprehensive and detailed account of the changes 

and continuities to the organisation over time.   
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3.3 Data collection and presentation 
The data is comprised of documents. More specifically, written organisational documents in the 

form of press releases, membership magazines and thematic magazines. The author of the data is 

Greenpeace DK. A complete list of the data can be found in appendix 1. 

I have chosen to draw on documents for two main reasons. Firstly, documents are not produced for 

the purpose of the study and are therefore not subject to possible distortion caused by the interaction 

between researcher and subject (Corbetta 2003, p. 287). By drawing on documents, I can ensure 

that the diagnostic and prognostic frames of Greenpeace DK are not distorted. Secondly, documents 

can be used to study the past because the data exists independently of the researcher’s activity (ibid., 

p. 288). Documents thus allows for historical comparisons of the frames and ideological 

orientations in the early and recent years of Greenpeace DK. 

3.3.1 Time intervals 
I will draw on data from the early and recent years of Greenpeace DK in order to examine 

development of Greenpeace DK’s framing and ideological orientations. The early years cover the 

time period from 1979-1986 and the recent years cover the time period from 2012-2017. The 

organisation was formally established in 1980 (Greenpeace DK: Vores historie), but the 

organisation published a Danish membership magazine in 1979. The time period covering the early 

years of Greenpeace DK is longer than the time period covering the recent years, because the 

availability of data is more restricted in the early years. 

The time period between the two time intervals is noteworthy, because the academic literature 

indicates that the trend of NGO-business collaboration probably emerged during the late 1980s or 

the late 1990s. There are three indications in the literature. Firstly, the diffusion and acceptance of 

the concept of sustainable development in 1992 has been identified as an important driver of NGO-

business-collaborations. Even though the concept originates in the 1970s, Berlie, Murphy and 

Bendell argue that it did not enter the mainstream before the Rio Summit in 1992 (Berlie 2010, p. 

10; Murphy and Bendell 1997, p. 9-11). Other external factors that have influenced the trend of 

NGO-business collaboration are identified in the literature. However, the scholars do not specify 

when these external factors emerged (Berlie 2010, pp. 10-14; Newell 2000). Secondly, Murphy and 

Bendell also state that the ideological orientation, market-based environmentalism, emerged in the 

mid-late 1980s (Murphy and Bendell 1997, p. 50). However, the scholars do only provide evidence 

of market-based environmentalism in the late 1980s (ibid., pp. 50-56). Thirdly, the earliest literature 
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that I found on the trend of NGO-business collaboration between NGOs and businesses is written in 

the late 1990s (Murphy and Bendell 1999; Stafford and Hartman 1996; Murphy and Bendell 1997; 

Hartman and Stafford 1997). 

I therefore argue that the trend of NGO-business collaboration probably emerged between the late 

1980s and the late 1990s. By collecting data before and after the trend of NGO-business 

collaboration was observed, I am able to examine how Greenpeace DK’s attitude towards the 

corporate sector has changed after the emergence of the trend. 

3.3.2 Documents from 1979-1986 
There are two sources of organisational documents available from the early years of Greenpeace 

DK. It has been possible to collect numerous membership and thematic magazines in the time 

interval 1979-1986. The membership magazines are written with the purpose of informing the 

membership base of the concerns and activities of Greenpeace DK. Moreover, the magazines seek 

to show that it is valuable to support the organisation and therefore might be biased towards issues 

in which Greenpeace has had success. The magazines were also available for purchase and 

therefore had a larger audience than the membership base. The thematic magazines1 cover the issue 

of whale hunting, which constitute one of the main concerns of Greenpeace DK from 1979-1986. 

The membership base is also considered to be the main audience of the thematic magazines, 

because the first issue were free for members and they were advertised extensively in the 

membership magazines (examples include Greenpeace DK 1981, Hvalbulletin issue 1, p. 12; 

Greenpeace DK 1982, Hvalbulletin issue 2; Greenpeace DK 1984, Hvalbulletin issue 1, p. 14). 

External actors have written some of the articles in the membership magazines. The analysis of the 

magazines will only include articles that are written by Greenpeace DK. 

3.3.3 Documents from 2012-2017 

I have access to a wider range of data sources in the time interval than in the early years of 

Greenpeace DK. Greenpeace DK produces six main publicly available organisational documents – 

membership magazines, annual reports, news articles, blog posts, press releases, and social media 

posts. Owing to the large amount of the data that Greenpeace DK generates, I have chosen only to 

focus on two of the sources. 

																																																													
1	Issue 4 of the thematic magazines has not been analysed, because Greenpeace DK and three other environmental 
NGOs have written the magazine.	



 
	

32 

Membership magazines are included in order to create consistency between the data in the two time 

periods.  The magazine has changed over the years. Owing to organisational changes, almost 

identical membership magazines are published in Sweden, Finland, DK, and Norway. The main 

content of the magazines is similar. Only the language and few articles are different (Greenpeace 

DK: Action; Greenpeace Sweden; Greenpeace Norway; Greenpeace Finland 2014). Even though 

Greenpeace DK is the author of the Danish membership magazines, the national offices in Sweden, 

Finland, and Norway have been significantly involved in the framing process.  The analysis of the 

magazines will include quotes and articles by employees and volunteers from all four offices. 

Due to the considerable influence of other national offices of Greenpeace on the membership 

magazines, I have chosen to draw upon an additional data source, which only is published in 

Denmark. New articles, blog posts, press releases, and social media posts are the primary ways 

through which Greenpeace DK communicates with the public. I have chosen to focus on press 

releases. The data source is in contrast to blog and social media posts a formal mode of 

communication and press releases differs from news articles because they are intended to be 

distributed by the news media.  Especially the latter characteristic makes press releases an 

interesting source of data. Because press releases are intended to be spread and partly duplicated by 

the media, the press releases are written with a large audience in mind and the diagnostic and 

prognostic framings are carefully considered. The purpose and the audience of the press releases 

differ from the data sources in the first interval. However, the data sources within the second time 

interval complement one another since the press releases are not published in other national offices 

and therefore are more likely to reflect the attitude of Greenpeace DK more accurately.  

Greenpeace DK has produced hundreds of press releases in the time interval. In order to limit the 

amount of data, I have selected press releases based on the content of the membership magazines. 

The magazines give an indication of the issues that Greenpeace DK prioritises. The organisation 

can only cover a few issues in a magazine and is therefore forced to prioritise. The three main issues 

in the magazines from 2012-2017 was unsustainable fishing, oil exploitation in the Arctic, and 

chemical pollution in textiles production. The press releases thus focus on these three topics. The 

issue of oil exploitation in the Arctic is covered extensively, and there is as a result over a hundred 

press releases from 2012-2017. I have therefore limited the selection of data even further. The 

stories in the membership magazines regarding the topic of oil exploitation in the Arctic most often 
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focused on Russia and Russian authorities and companies. The data on oil exploitation in the Arctic 

thus only include press releases concerning Russia and Russian actors. 

The press releases are only comprised of texts written by Greenpeace DK. The pattern codes 

presented in next chapter are based on data from both the membership magazines and the press 

releases in order to ensure that the codes reflect the attitude of Greenpeace DK more accurately. 

3.4 Qualitative coding 
I will draw on qualitative coding to analyse the data. Qualitative coding denotes a process in which 

“segments of data are identified as relating to, or being an example of, a more general idea, instance, 

theme or category” (Lewins and Silver 2007). The codes will be attached to different segments of 

the data for example words, sentences and whole paragraphs (Miles and Huberman 1994, p. 56). 

There are three main reasons for why I have chosen to make use of qualitative coding. Firstly, the 

analytical process enables me to break down a vast amount of raw data into manageable segments 

(Fielding 2008, pp. 324-325). Secondly, the process allows me to gain insight into the underlying 

meaning of Greenpeace DK’s problem attribution and to identify patterns in the organisation’s 

attitude towards the corporate sector (Lewins and Silver 2007). Thirdly, qualitative coding 

facilitates a comparison of data at different points in time (Fielding 2008, pp. 324-325). 

The analysis of Greenpeace DK will rely on a deductive approach to coding. The theoretical 

framework of the thesis will guide the coding process, which similar to the inductive approach 

involves close and repeated consideration of the data (Lewins and Silver 2007). I have chosen to 

draw on a deductive approach to coding, because I seek to uncover the ideological orientations and 

patterns in Greenpeace DK’s diagnostic and prognostic frames. 

Miles and Huberman have described a deductive method of coding. The scholars recommend that a 

provisional list of codes is produced prior to the coding process. The list can for example derive 

from the conceptual framework, the research questions, or the hypotheses (Miles and Huberman 

1994, p. 58). I have produced a predefined list of codes, which is derived from the main concepts in 

the theoretical framework of the thesis. The list looks as follows: 
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Label Description Derivation from the 

theoretical framework 

Attribution of blame The actor or actors blamed for the 

identified problem. 

Diagnostic framing 

Attribution of causality The highlighted cause or causes of the 

identified problem. 

Diagnostic framing 

The role of business in 

the problem 

The role given to the corporate sector 

in relation to the identified problem. 

Diagnostic framing 

Type of tactic The type of tactic is advocated or 

employed. 

Prognostic framing 

Target The actor or actors that the tactic will 

target. 

Prognostic framing 

The role of business in 

the solution 

The role given to the corporate sector 

in relation to the solution to the 

identified problem. 

Prognostic framing 

Social change The view on norms, values and 

structures in society. 

Ideological orientations in 

the environmental 

movement 

View of the economy The view on the relation between the 

economy and the environment. 

Ideological orientations in 

the environmental 

movement 

 

The predefined list of codes indicates that the analysis especially will pay attention to frames 

concerning the corporate sector. The coding process will be attentive to these frames, because I seek 

to uncover Greenpeace DK’s attitude towards the corporate sector. 

Miles and Huberman present three types of codes that reflect the different levels of analysis in 

qualitative coding (Miles and Huberman 1994, pp. 57-58). This study will draw upon this 

categorisation of codes and I will therefore briefly outline how the categorisation has been 

described in the literature on qualitative coding. 
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Descriptive codes involve minimal interpretation and are commonly used at the outset of the 

process when considering the data for the first time. The data is coded based on what the text is 

descriptively about (Lewins and Silver 2007). 

Interpretive codes add a more detailed layer of meaning to the data. The codes therefore involve a 

higher level of interpretation by the researcher. Interpretive codes entail an assessment of 

motivations, emotions or meanings attached to events and objects (Monette et al. 2014, pp. 432-

433).  

Pattern codes concern the identification of themes, configurations, or explanations. The pattern 

codes can reduce a vast amount of data into smaller units of analysis. The process of pattern coding 

can risk imposing a certain meaning on data prematurely. Miles and Huberman therefore 

recommend that the researcher is tentative and flexible in the coding process (Miles and Huberman 

1994, pp. 69-70). 

The three types of codes can be considered as stages in the coding process (Lewins and Silver 2007). 

I do however not strictly follow the sequence in the analysis of the data. The descriptive and 

interpretive codes were formed at the same time, but I have been careful not to start the process of 

pattern coding too early. In order to minimise the risk of imposing a certain meaning on data 

prematurely, I did not establish pattern codes before the whole dataset had been coded descriptively 

and interpretively. 

The codes of the study can be found in a code book in appendix 2. The code book is a list of codes 

(Fielding 2008, p. 341), which in this case presents the codes with a label, a definition and an 

example from each time period. The code book of this thesis only includes the descriptive and 

interpretative codes. Pattern codes reflect the highest level of analysis in the coding process (Miles 

and Huberman 1994, pp. 57-58) and are therefore illustrated in the analysis rather than the code 

book. All the descriptive and interpretative codes are not explicit in the analysis, but the two types 

of codes have as previous stages in the analysis formed the pattern codes. The code book can thus 

give readers of the study greater insights into the coding process. 

One of the most commonly mentioned criticisms of qualitative coding is the loss of context. By 

fragmenting the texts, the context of coded statements can easily be lost (Bryman 2012, p. 578). I 

tried to minimise this risk by attempting to keep the context in mind in the coding and analytical 

process. The coding examples in the analysis are presented in context if it is considered relevant. 
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3.5 Reliability and validity 
I will establish the quality of the research by primarily drawing on the work by Yin (2009). Yin has 

highlighted and developed numerous tactics that can be drawn upon to address the reliability and 

validity of case studies (Yin 2009, p. 40).  

Yin argues that researchers can ensure the reliability of the research by documenting the data 

collection procedures in a case study database (Yin 2009, p. 45). The database is a way of 

organising and documenting the vast amount of data produced and collected for the case study (ibid., 

pp. 118-122). The case study database for this study is organised in a table, which presents the case 

study documents in detail and provides links or directions for how to find them. The database 

thereby makes the documents more easily available for independent inspection (ibid., p. 120). The 

complete list of the case study documents can be found in appendix 1. 

Validity can be separated into three categories – construct, internal, and external validity. Internal 

validity concerns the inferences about causal relationships and is therefore only relevant in 

explanatory research (Yin 2009, pp. 40-43). Since I do not seek to uncover causal relationships and 

rely on descriptive research, I will focus on construct and external validity. 

Construct validity concerns the identification of correct operational measures for the concepts of the 

study. Yin argues that construct validity can be increased by establishing a chain of evidence (Yin 

2009, pp. 40-41). A chain of evidence enables the reader to follow the derivation of evidence from 

the research questions to the conclusions of the study and vice versa (ibid., pp. 122-123). This study 

will establish the evidentiary process in three steps. Firstly, the thesis includes numerous citations to 

the case study database. The citations are translated since the data is written in Danish. The 

translation has been done with great care in order to not to alter the meaning of the data. References 

are provided to facilitate validation. Secondly, the case study database presents the documents and 

provides links or directions for how to find the data. Lastly, the choices in the data collection 

process are described in detail in previous section called “data collection and presentation”.  

External validity concerns the ability to generalise the findings of the research. Yin focuses on 

theory testing to address the external validity of the study (Yin 2009, pp. 41-43; Yin 2010, p. 21). 

However, since I do not seek to confirm or refute a theory, I will turn to another scholar on case 

study research. Robert E. Stake argues that case studies can modify generalisations. Case research is 

not optimal for producing generalisations but the approach is able to produce valid modifications of 
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generalisations (Stake 1995, pp. 7-8). The main generalisation in the academic literature on NGO-

business relations is the collaborative trend, which generally is portrayed as a move from 

confrontational tactics to collaborative tactics in the NGO-business relationship. By examining a 

deviant case, I seek to provide a more nuanced account of this trend and thus aim to modify the 

main generalisation in the literature. The objective of the thesis is thus to modify existing 

generalisations rather than producing new ones. 
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4. Analysis 

This chapter is divided into a brief presentation of Greenpeace DK and an in-depth analysis of the 

data. 

4.1 Presentation of the case 
The presentation of Greenpeace DK is divided into two sections. The first section describes 

Greenpeace DK and its organisational context in the first time period from 1979-1986.  The second 

section describes Greenpeace DK and its organisational context in the second time period from 

2012-2017. 

I present Greenpeace DK and its organisational context in both time periods in order to highlight the 

organisational changes between the early and recent years and thereby provide insight into the 

context of the data. 

The organisation will be presented in greater depths in the second section because of limited access 

to literature, which describes the organisation in the time period from 1979-1986. 

4.1.1 Greenpeace DK then 
Greenpeace started a small grassroots movement in 1971 in response to nuclear tests in North 

America. During the 1970s, Greenpeace grew and became a professional environmental 

organisation (Greenpeace DK: Vores historie). Greenpeace was in the 1970s comprised of offices in 

Canada, Australia, the United Kingdom, France, the Netherlands, New Zealand and the United 

States. Due to internal conflict in the organisation, the offices decided to form an umbrella 

organisation called Greenpeace International in 1979. Nine new offices opened from 1980-1986, all 

of which are located in Europe. The national office in Denmark was established in 1980 (Erwood 

2011, pp. 39-40). 

The national office in Denmark could plan its own local campaigns but the organisation could not 

act independently of the umbrella organisation. Greenpeace International was comprised of an 

overseeing council with representatives from each office. The council made major decisions and 

coordinated the work of the international organisation (Erwood 2011, p. 39). The decisions and the 

coordination of the overseeing council have therefore probably influenced the diagnostic and 

prognostic frames in early years of Greenpeace DK. 
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4.1.2 Greenpeace DK today 

Greenpeace is today comprised of Greenpeace International and 26 independent national and 

regional offices (Greenpeace International: Greenpeace structure and organisation). Greenpeace DK 

has since 1999 been associated with a regional office called Greenpeace Nordic. The regional office 

is an association of the national offices in Sweden, Finland, DK, and Norway. Greenpeace Nordic 

seeks to enhance the cooperation among the national offices with the aim of improving the 

efficiency and impact of the campaigns (Greenpeace DK: Om organisationen). The close 

cooperation between the Nordic countries is illustrated in the fact that the national offices publish 

common annual reports and almost identical membership magazines (Greenpeace DK: Årsrapport; 

Greenpeace DK: Action; Greenpeace Sweden; Greenpeace Norway; Greenpeace Finland 2014). 

Greenpeace Nordic can as a result have a significant influence on the frames by Greenpeace DK. 

Greenpeace International has changed over the years, but the purpose of the organisation has 

remained the same. The umbrella organisation main task is still to coordinate the global campaigns 

(Greenpeace International: Greenpeace structure and organisation; Greenpeace International: 

Governance structure). Greenpeace DK still has a say in the coordination process in Greenpeace 

International. The process is supported by a consultative international decision making process in 

which the national and regional offices are the main stakeholders (Greenpeace International: 

Greenpeace structure and organisation). “Long Term Global Programme” is a central coordination 

mechanism of Greenpeace International. The framework outlines the mission, the priorities and the 

goals of the international NGO (Greenpeace International: The Framework; Greenpeace 

International: Governance structure). The coordination process is likely to have influenced the 

diagnostic and prognostic frames in recent years of Greenpeace DK. 

Greenpeace DK’s fundraising is also influenced by Greenpeace International. The international 

NGO has a policy that prescribes that the organisation does not seek or accept funding from 

corporations among other organisations (Greenpeace International: Fundraising principles). The 

financial policy limits Greenpeace DK’s choices in its engagement with the corporate sector, but it 

does not prevent Greenpeace DK from collaborating with businesses. I do not know if Greenpeace 

International had a similar fundraising principle in the early years of Greenpeace DK. 

4.2 Data analysis 
This section will analyse the continuities and changes in Greenpeace DK’s diagnostic frames, 

prognostic frames and ideological orientations in order to uncover the development of Greenpeace 
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DK’s attitude towards the corporate sector. In addition, the examination of frames and ideological 

orientations will provide insights into the potential manifestation of the trend of NGO-business 

collaboration in the attitude of Greenpeace DK. 

I have separated the analysis into two main sections. The first section focuses on the similarities 

between the early years and the recent years and the second section mainly covers the dissimilarities 

between the time periods. The early years refer to the time interval from 1979-1986 and the recent 

years refer to the time interval from 2012-2017. The two main sections are subdivided into several 

sections, which reflect the various themes that I have uncovered in the coding process. 

Since Greenpeace DK is part of a large international organisation, the national office often 

describes the actions of Greenpeace International and other national offices in the data. These 

descriptions are central to the analysis, because the texts provide important insights into the frames 

and ideological orientations of Greenpeace DK. Behaviour does as previously mentioned only 

constitute one of the ways in which an attitude can be uncovered. An attitude can also manifest 

itself in beliefs, thoughts, attributes, feelings, and emotions. The analysis will only highlight the 

behaviour of Greenpeace DK if the data indicates that Greenpeace DK has organised or participated 

in the described action. 

Greenpeace DK does sometimes describe large-scale industrial activities such as industrial trawlers 

or commercial whaling ships. I assumed that companies are in charge of these activities since the 

activities are carried out at a large scale. 

4.2.1 Similarities between the time periods 

4.2.1.1 Unsustainable behaviour and view of nature  
In both the early and the recent years, Greenpeace DK often portrays businesses as unsustainable 

actors. The organisation not only describes business practices as unsustainable, the view of nature in 

the corporate sector is also highlighted as a concern. Greenpeace DK sees businesses’ lack respect 

for the environment as a problematic aspect of their view of nature. 

In the early years, Greenpeace DK gave expression to both the unsustainable behaviour and view of 

nature in the corporate sector, when it contrasted the commercial seal hunt in Newfoundland and the 

traditional seal hunt in Greenland: 
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"What we oppose in the seal hunt in Newfoundland is: 

- The immorality and waste in killing the brood of an animal. 

- The amazing waste of resources in leaving the flesh on the ice and only taking the skin and 

blubber. 

- The inhumane and reprehensible killing method that is being used. 

What we are actually opposing is the view of nature displayed by engaging in such a 

perverted and wasteful form of hunting…Therefore it is safe to say that the Greenlandic 

society in general has a completely different perception of nature and its creatures. In 

Greenland, you respect nature and only kill to survive” (Greenpeace DK, 1980 November, pp. 

8-9). 

According to Greenpeace DK, the environmentally unsustainable practices of the companies in 

Newfoundland illustrated their problematic view of nature. It is indicated that the companies did not 

show respect for the environment similar to the traditional hunters in Greenland. Greenpeace DK 

viewed the seal hunt in Newfoundland as an environmental problem due to the unsustainable 

practices and view of nature among the companies operating in the area.  

In the recent years of Greenpeace DK, the organisation gives expression to both the unsustainable 

behaviour and view of nature in the corporate sector in the following example: 

“What we see in this area and other parts of Russia is a downright indifference towards nature. 

The oil companies do not maintain their equipment to prevent the leaks, and they have no 

intention of cleaning up. They demonstrate a total lack of respect for both the environment 

and the people living in these areas. The result is a dead landscape with poisoned fields and 

streams, sick animals and an extremely vulnerable local population…”  (Greenpeace DK, 

Action efterår 2014, p. 12). 

According to Greenpeace DK, the practices of the oil companies are unsustainable, as they neither 

maintain nor clean up the leaks. The organisation argues that the behaviour illustrates the perception 

of nature among the oil companies. According to Greenpeace DK, they lack respect for the 

environment. It is highlighted that both the environment and the local population suffer as a result 

of the companies’ practices and perception of nature. Greenpeace DK thus attributes the 

environmental problem in the area to these two aspects of the corporate sector. 
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This similarity between the time periods illustrates two diagnostic frames. Environmental problems 

are attributed to unsustainable business practices and the view of nature in the corporate sector. The 

diagnostic frames do not mean that all companies are portrayed in a negative light. However, this 

depiction is significantly more common that the description of companies in a positive light. The 

difference in frequency is illustrated in appendix 3. 

4.2.1.2 Short-sighted financial interests 

In both time periods, companies are regularly characterised as short-sighted actors who are 

interested in increasing their profits. The short-sighted economic concerns are viewed as a 

problematic motive, because Greenpeace DK argues that companies end up disrespecting and 

damaging the environment in the pursuit of profits. Kronos-Titan is an example of a company, 

which is argued to have increased its profits by polluting the environment: “In 1981, the Kronos-

Titan group had a profit (net profit after tax) of 3.160.000.000 Danish kroner. The profit is partly 

due to the fact that the ocean has been used as an easy and cheap waste bin for years…" 

(Greenpeace DK, 1984 issue 2, p. 14).  The oil companies, Gazprom and Shell, represent another 

example: ”Oil from the Arctic is complete madness. The Arctic ice melts because of climate change 

and oil companies like Gazprom and Shell see it as an opportunity to obtain even more oil. We have 

to halt the ruthless pursuit of profit” (Greenpeace DK 2014, May 1 2014). The quote indicates that 

Greenpeace DK thinks that the pursuit of profits can have adverse consequences for both companies’ 

actions and perceptions. Rather than seeing climate change as an environmental problem, the oil 

companies view the melting ice as a business opportunity. 

In the recent years, the concern with the short-sighted financial interests of business is also 

highlighted in relation to lobbying. Greenpeace DK assumes that environmentally unsustainable 

companies primarily lobby to promote their short-sighted financial interests: ”I hope the decision 

makers will look to the long term in order to create a sustainable future and not be guided by the 

short-term economic interests of the polluting companies” (Greenpeace DK, Action forår 2012, pp. 

6-7). 

In the early years, the whaling industry is particularly highlighted as an example of the adverse 

environmental consequences that the pursuit of profit can cause. Greenpeace DK argues that even 

though the industry is at the brink of an environmental collapse, companies keep going like nothing 

happened in order to pursue profits: “Everything is squeezed out of the doomed industry without 

regard to the whales” (Greenpeace DK, 1980 November, p. 10) and ”A story about a dying industry 
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which exclusively for the sake of profits must be exploited down to the last whale” (Greenpeace DK, 

1982 issue 3-4, p. 28). 

The short-sighted financial interests of business are however not always viewed as a concern. In 

both time periods, Greenpeace DK highlights the opportunities in relation the corporate motive. The 

organisation sees the short-sighted financial interest as part of the solution when it suggests how the 

corporate motive can be used to solve rather than cause environmental problems.  

In the recent years, Greenpeace DK argues that the adverse economic effect that negative publicity 

can have on businesses can pressure companies into adopting sustainable business practices. The 

organisation for example claims that a negative financial effect of negative publicity pressured 

some fashion companies to stop the unsustainable use of chemicals in the production process: “The 

well-known clothing brands certainly do not want to be associated with dangerous chemicals 

because it can harm their sales figures. That's why they woke up” (Greenpeace DK, Action forår 

2013, p. 13). 

In the early years, Greenpeace DK indicated that the negative financial effect of a boycott campaign 

pressured a Norwegian exporter of fish products into adopting sustainable business practices: 

“An extraordinary board meeting was convened in Frionor in the beginning of August. At the 

top of the agenda was Greenpeace's boycott campaign, which at that point had caused a total 

loss of 100 million Norwegian kroner. In mid-August, Frionor's representative in the United 

States announced that Frionor would withdraw completely from the Norwegian whaling 

industry before 1986” (Greenpeace DK 1985, Hvalbulletin issue 8-9, p. 3). 

The similarities between the time periods highlight a diagnostic and a prognostic frame. Greenpeace 

DK both attributes environmental problems to the short-sighted financial interests of business and 

views the corporate motive as part of the solution. Short-sighted financial interests of business 

become a part of a prognostic frame, when Greenpeace DK suggests how the corporate motive can 

be used to solve rather than cause environmental problems.  

4.2.1.3 Political power of business 

Greenpeace DK often emphasises the role of companies in the political system. In both time periods, 

the political power of business is viewed critically, because of its adverse effects on the 

environment. 
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In the recent years, Greenpeace DK for example highlights the adverse environmental consequences 

of forest and agricultural companies’ political power: 

“The threat to Brazil's rainforests is urgent again since the parliament has adopted a number 

of amendments to the forest law. President Dilma Rousseff partially vetoed the legislative 

changes, but she apparently listened more to the country's powerful forest and agricultural 

lobby than to the more than 300,000 Brazilians who had signed Greenpeace's demand for the 

protection of the Amazon” (Greenpeace DK, Action efterår 2012, p. 5). 

In the early years, Greenpeace DK argued that the rich representation of corporate interests in a 

politically appointed committee had a negative effect on its recommendations. Greenpeace DK 

stated the following when seeking to explain the unsustainable recommendations of the committee: 

“The explanation is likely to be that economic interests have weighed heavier than 

environmental considerations, and given the fact that power plants and the industry have been 

richly represented in the committee (environmental organisations was not been represented), 

it is reasonable to believe that they were thinking more of how to avoid being charged the 

expenses of flue-gas desulfurization than thinking about environmental concerns” 

(Greenpeace DK, 1984 issue 2, p. 4). 

The quote indicates that Greenpeace DK assumed that the companies were more concerned with 

their own financial accounts than the environment. The assumption corresponds to the previously 

mentioned view that companies are concerned with the pursuit of profits rather than the 

environment. 

A contrast between corporate interests and the interests of the environment is indicated in both 

quotes. The contrast between environmental concerns and corporate interests are also highlighted in 

the following statements: ”I hope the decision makers will look to the long term in order to create a 

sustainable future and not be guided by the short-term economic interests of the polluting 

companies” (Greenpeace DK, Action forår 2012, pp. 6-7) and “We hope that he [the Danish 

minister for the environment] the strength to go against the economic interests and protect the 

environment” (Greenpeace DK, 1985 issue 1, p. 11). The two examples show that Greenpeace DK 

assesses that environmental problems can be avoided if politicians do not to listen to the companies. 
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The similarities between the two time periods illustrates a diagnostic frame, since Greenpeace DK 

attributes existing and potential environmental problems to the influence of business in the political 

system. 

The ecological orientation emphasizes the domination of industry over the individual. The 

ideological orientation is not reflected in the frame, since Greenpeace DK relates the political power 

of business to environmental concerns rather than concerns over the domination of the individual. 

Moreover, Greenpeace DK does not at any point in the data advocate changes in the political 

system in order to increase the political power of the individual.    

4.2.1.4 The environmental responsibility of business 
In both time periods, a common way to describe environmentally unsustainable business behaviour 

is with the term “irresponsible” (examples include Greenpeace DK, 1980 June, p. 4; Greenpeace 

DK, 1982 issue 3-4, p. 19; Greenpeace DK, January 14 2014; Greenpeace DK 2013, December 9). 

Business practices are not only deemed irresponsible because the companies violate environmental 

regulations. Corporate actions are also considered irresponsible when the companies comply with 

the law but damage the environment. The following two examples illustrate that the environmental 

responsibility of business is viewed separate from the legal obligations of business: 

“This [the use of unsafe chemicals in textile production] is not only due to the fact that even 

the world's largest clothing brands ignore environmental responsibility, the legislation is too 

weak” (Greenpeace DK 2014, February 17). 

”In Leverkusen, the management responded to Greenpeace's demand to stop the dumping by 

saying that they will build a recycling facility if there is an international agreement to take 

similar action – they do not want to lose competitive advantages due to an increased 

responsibility towards the environment” (Greenpeace DK, 1983 issue 2, p. 9). 

The latter example indicates that Greenpeace DK has demanded the company to operate in a way 

that protects the environment even though the company is not legally obligated to do so. The quotes 

indicate that Greenpeace DK thinks that businesses have a responsibility to operate in a way that 

protects the environment regardless of the legal obligations. 

The view that companies have a responsibility to operate in an environmentally sustainable way can 

be linked to the previously mentioned arguments that Greenpeace DK attributes the environmental 

problems to unsustainable business practices, companies’ view of nature, the short-sighted financial 
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interests of companies and the political power of business. I will argue that Greenpeace DK 

attributes environmental problems to companies because of it believes that businesses have a 

responsibility towards the environment. Greenpeace DK blames companies for the adverse 

environmental consequences of their actions because the organisation believes they have a 

responsibility to abstain from such behaviour. It can therefore be argued that the environmental 

responsibility of business influences the diagnostic frames of Greenpeace DK.  

4.2.1.5 Legal measures to the benefit of companies rather than nature  

Greenpeace DK regularly emphasises the drawbacks of the existing legal measures. A common 

criticism is that the legal measures work to the benefit of the companies rather than the environment 

and as a consequence causes environmental problems. 

In the early years, Greenpeace DK criticised the safety regulations for working to the benefit of the 

oil industry rather than the environment and humans: 

” The direct action was very important as oil tank traffic constitutes an increasing danger to 

the environment when it is not carried out responsibly…The direct action was carried out 

because the safety regulations for oil transport should be based on the requirements of the 

environment and humans, not the requirements of the oil industry” (Greenpeace DK, 1981 

issue 2, p. 13). 

The quote indicates that Greenpeace DK thinks that the regulation is a cause of the problem. 

Greenpeace DK implies that the danger of oil tank traffic to the environment would decrease if the 

regulation was based on the requirements of the environment and humans rather the requirements of 

the oil industry. 

In the recent years, Greenpeace DK criticises the fishing quota systems because they work to the 

benefit of the large companies rather than the environment: 

“Many of the big vessels fish with bottom trawl. Bottom trawling is to drag large nets across 

the seabed. Bottom trawl destroys the seabed...There is a need for a structural change in the 

fisheries in Denmark and the rest of Europe. Today, the countries favour the major industrial 

vessels. Instead, politicians should to a greater extent make fishing methods that are gentle to 

the marine environment a requirement to gain access to fishing quotas” (Greenpeace DK, 

Action efterår 2014, p. 14). 
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The quote indicates that Greenpeace DK views the quota systems as a cause of the environmental 

issues because the systems work to the benefit of the industrial vessels that make use of 

unsustainable practices.   

By stressing that the existing legal measures work to the benefit of the companies rather than the 

environment, Greenpeace DK creates a contrast between the interests of the companies and the 

environment. The contrast points to the previously mentioned portrayal of companies as 

unsustainable actors. 

Greenpeace DK also criticizes the motives behind and the actions preceding the adoption of legal 

measures that work to the benefit of companies rather than the environment. The organisation for 

example highlights that the decision-makers has allowed environmentally destructive business 

activities without examining the consequences or in order to increase earnings and jobs: 

”It is deeply regrettable that Greenland's self-government once again gives the green light to 

thousands of kilometres of seismic surveys. The self-government even allows companies to 

carpet-bomb with sound cannons in a so-called "problem area" where narwhals, walruses and 

bowhead whales live without haven examined the consequences for wildlife” (Greenpeace 

DK, Action efterår 2015, p. 6). 

“Another point is that companies in many cases are allowed to produce environmental 

poisons exclusively for exports in the name of earnings and jobs” (Greenpeace DK, 1986 

issue 1, p. 30). 

The critique of the existing legal measures illustrates a diagnostic frame. Greenpeace DK attributes 

environmental problems to legal measures that work to the benefit of companies rather than the 

environment. 

4.2.1.6 Sub-conclusion 
The identified similarities between the time periods have mainly highlighted diagnostic frames. 

Greenpeace DK attributes environmental problems to unsustainable business practices, the view of 

nature in the corporate sector, the short-sighted financial interests of companies, the political power 

of business, and legal measures benefitting companies rather than the environment. Greenpeace DK 

indirectly blames companies for environmental problems in the first four diagnostic frames by 

attributing the problems to corporate actions or views. These four diagnostic frames are influenced 



 
	

48 

by Greenpeace DK’s view that companies have a responsibility towards the environment. 

Greenpeace DK blames companies for the adverse environmental consequences of their actions 

because the organisation believes they have a responsibility to abstain from such behaviour. 

The account of the similarities between the two time periods has also highlighted a prognostic 

frame. The short-sighted financial interests of business are both part of a diagnostic and a 

prognostic frame. Greenpeace DK argues that the corporate motive can be used to solve 

environmental problems, since a negative impact on company profits can have positive implications 

for the environment. 

4.3.1 Dissimilarities between the time periods 
The text regarding the dissimilarities between the time periods is longer than text concerning the 

similarities. Consequently, each theme is separated into four sections – an examination the data 

from the early years, an examination of the data from the recent years, a comparison of the 

diagnostic and prognostic frames in the two time periods, and a comparison of the ideological 

orientations in the two time periods.  

4.3.1.1 Environmental self-regulation 

Greenpeace DK relies on two main strategies to change the environmentally unsustainable business 

practices. The strategies constitute the advocacy of new legal measures and the advocacy of 

environmental self-regulation. The former strategy advocates that decision-makers adopt legal 

measures that will make companies legally obligated to adopt environmentally sustainable practices. 

The latter strategy advocates that businesses go beyond the requirements of the law and adopt 

environmental self-regulation. Environmental self-regulation denotes “a range of voluntary actions 

which are designed to bring about environmental improvement” (Cane and Conaghan 2009). 

Environmental self-regulation is contrasted to mandatory legal obligations, but environmental self-

regulation does not have to be truly voluntary in nature. Cane and Conaghan argue that 

environmental self-regulation often involves an element of compulsion (Ibid.). Greenpeace DK 

seeks to pressure companies to adopt environmental self-regulation for example through negative 

publicity (Greenpeace DK, Action forår 2013, p. 13) and the occupation of property (Greenpeace 

DK, 1984 issue 3, pp. 4-5). 

Appendix 3 illustrates that advocacy of environmental self-regulation is significantly more common 

in recent years than in the early years. Greenpeace DK mainly focused on the advocacy of new legal 

measures from 1979-1986. Advocacy of new legal measures is still a common strategy, but the 
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organisation now primarily focuses on the advocacy of environmental self-regulation. This section 

will elaborate on the different focus in the two time periods and highlight the different approaches 

to environmental self-regulation in the early and recent years. 

4.3.1.1.1 The early years of Greenpeace DK 

4.3.1.1.1.1 Critique of environmental self-regulation 

The following quote shows that Greenpeace DK sought to ensure that companies self-regulate 

properly by holding them to their promise: 

”Representatives from the Danish power plants have repeatedly stated that they seek to reduce 

air pollution, but again there is a difference between what is said and what is actually done. 

None of the power plants have taken steps to make use of flue-gas desulphurization on their 

own initiative. The only way to make the power plants use flue-gas desulphurization is to 

enact new legislation” (Greenpeace DK, 1984 issue 2, p. 5). 

The monitoring of the environmental self-regulation indicates that Greenpeace DK did not trust that 

the companies would keep their promise. Moreover, the quote shows that Greenpeace DK 

advocated for new legislation to solve the identified problems with companies’ environmental self-

regulation rather than pressuring the power plants to improve their environmental self-regulation. 

Greenpeace DK saw new legal measures as “The only way to make the power plants use flue-gas 

desulphurization…” (Greenpeace DK, 1984 issue 2, p. 5). The advocacy of new legal measures 

shows that Greenpeace DK did not believe that the companies would adopt sustainable practices if 

it was not a legal requirement. 

Greenpeace DK did as previously mentioned think that companies had a responsibility to operate in 

a way that protects the environment. The advocacy of new legal measures as a response to the 

identified problems with the companies’ environmental self-regulation indicates that Greenpeace 

DK doubted that the companies would take responsibility for the environment if they were not 

legally required to do so. 

The critique of environmental self-regulation is also illustrated in Greenpeace DK’s view on the 

short-sighted financial interests. Greenpeace DK often saw the short-sighted motive as an obstacle 

to the adoption of self-regulation. The organisation for example pointed out that the cost of an 

environmentally sustainable process was an obstacle to the implementation of the process: 



 
	

50 

”...since it is cheaper to burn the waste at sea than to treat it on land, the industry will not be 

encouraged to change production processes or treat the waste more properly as long as it is 

allowed to burn waste at sea” (Greenpeace DK, 1986 issue 4, p. 24). 

The quote once again indicates that Greenpeace DK did not believe businesses would choose to 

adopt sustainable practices if it was not a legal requirement. 

4.3.1.1.1.2 The approach 

In the early years, Greenpeace DK’s advocacy of environmental self-regulation focus on changing 

the business practices of one company at a time. Greenpeace DK for instance advocated that a 

company called Kronos stopped its dumping of waste in the ocean:   

“A telephone call from the managing director at the factory in Nordenham promised to stop 

the dumping of some of the waste, even though the company was permitted to dump for the 

next two years. The director also invited us to a meeting. We decided to cancel the direct 

action since two of the requirements were met” (Greenpeace DK, 1982 issue 1, p. 5) 

The advocacy of environmental self-regulation is also viewed as a means to change legal measures. 

Greenpeace DK’s description of a boycott campaign is a good illustration of this approach. The 

target of the boycott campaign concerning whale hunting was portrayed as follows: 

”…and the boycott campaign was targeted at Norway's largest exporter of fish products, 

Frionor, to affect fewer innocent actors. Frionor accounts for more than half of the total 

distribution of whale meat in Norway and most of the Norwegian exports of whale meat to 

Japan. At the same time, Frionor has undoubtedly had some influence on Norway's decision 

to veto the whaling stop due to its major economic interests” (Greenpeace DK 1985, 

Hvalbulletin issue 8-9, p. 3). 

The quote indicates that the boycott campaign sought to pressure Frionor to adopt environmental 

self-regulation. However, when Frionor decided to adopt environmental self-regulation, Greenpeace 

DK wrote: 

“Because the largest economic interests in the Norwegian whaling industry pacified and the 

Norwegian whaling quota for 1984 has been reduced by almost 2/3, it can only be a matter of 

time before the responsible Norwegian authorities realize that it has been misguided for the 
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whaling policy to oppose the forces of conservation uncompromising and consistently…” 

(Greenpeace DK 1985, Hvalbulletin issue 8-9, p. 3). 

The quote indicates that Greenpeace DK thought that a change in the business practices of Frionor 

could cause a change in the Norwegian whaling policy. The advocacy of environmental self-

regulation was thus a means to alter the Norwegian whaling policy. 

4.3.1.1.1.3 View of corporate power 

In the early years, Greenpeace DK saw opportunities in the power of companies. Greenpeace DK’s 

description of the boycott campaign against Frionor is a good illustration of this view. Greenpeace 

DK argued that Frionor was partly targeted because the company “undoubtedly had some influence 

on Norway's decision to veto the whaling stop due to its major economic interests” (Greenpeace DK 

1985, Hvalbulletin issue 8-9, p. 3). The quote indicates that Greenpeace DK thought that Frionor 

had significant political power. Greenpeace DK does however not only view Frionor’s political 

power as a concern. As previously mentioned, Greenpeace DK thought that a change in the business 

practices of Frionor could cause a change in the Norwegian whaling policy. The political power of 

Frionor was therefore viewed as an opportunity to influence the decision-makers. 

I have mentioned that Greenpeace DK views corporate power as a concern in the section regarding 

the political power of business. However, Greenpeace DK also considered the political power of 

companies to be an opportunity. Corporate power was seen as part of the solution because the 

power of companies can be used to change legal measures. 

4.3.1.1.2 The recent years of Greenpeace DK 

Greenpeace DK does as previously mentioned think that businesses have a responsibility to operate 

in a way that protects the environment. Greenpeace DK seeks to get the companies to take their 

environmental responsibility seriously by pressuring them to adopt sustainable practices,: ”We 

therefore encourage everybody who loves nature to demand responsibility from the clothing brands. 

It is time that the outdoor clothing brands detoxicate their clothes - and all they need is a push from 

the consumers” (Greenpeace DK 2015, September 16). As a consequence, the companies are 

praised for taking on their responsibility when they decide to adopt environmental self-regulation: 

“It is good news in an otherwise very sad situation that the investors take their responsibility 

seriously and withdraw their support from companies that obviously do not care about rights, the 

environment or the climate” (Greenpeace DK, Action forår 2017, p. 3). 
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4.3.1.1.2.1 Critical of environmental self-regulation 

Greenpeace DK seeks to ensure that the companies self-regulate properly by holding them to their 

promise. After a testing the use of chemicals in the production process, Greenpeace DK writes: 

“Adidas and Nike were among the pioneers who quickly committed themselves to the 

campaign and promised that they would lead the way and remove the toxic substances. They 

have the size and the influence to pull the other clothing brands in a greener direction. It is 

therefore disappointing to see that they continue to put the environment at risk. We strongly 

encourage the clothing brands to look at these tests and acknowledge that they can improve” 

(Greenpeace DK 2014, January 14). 

The monitoring of the environmental self-regulation indicates that Greenpeace DK does not trust 

that the companies will keep their promise. 

I have not found an example in which Greenpeace DK advocates the need for legal measures as a 

result of identified problems with the companies’ environmental self-regulation. Instead, 

Greenpeace DK pressures the companies to improve their environmental self-regulation. The 

strategy choice shows that Greenpeace DK believes that the companies will improve their self-

regulation if it pressures them to do so. 

4.3.1.1.2.1 The approach and the view of corporate power 

Greenpeace DK believe that the advocacy of environmental self-regulation should focus on the 

large companies as the organisation thinks that large companies can cause field level change. 

Greenpeace DK argues that one of its most important goals is to get large companies to guide the 

industry in a more sustainable direction: “One of the most important goals is to get even more well-

known producers to show the way” (Greenpeace DK, Action forår 2014, p. 6). 

According to Greenpeace DK, the implementation of sustainable practices by the big companies 

will have a ripple effect on the suppliers in their value chain: 

”The big international companies have great influence because of the enormous amounts of 

palm oil that they buy. They can use their influence to affect how the palm oil is produced. It 

is therefore one of our goals to get the largest companies to introduce guidelines that 

guarantee that they do not buy palm oil produced by deforestation or displacement of 

indigenous peoples who are dependent on the forests. When the biggest companies lead the 

way, the smaller companies have no excuse” (Greenpeace DK, Action forår 2014, p. 12). 
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The quote indicates that Greenpeace DK seeks to make use of the companies’ significant power 

over the suppliers in the value chain by pressuring them to set requirements for the supply. 

Greenpeace DK does not only argue that the big companies guide the suppliers in the industry. The 

organisation also believes that the actions of large businesses can have a ripple effect on other large 

players. Greenpeace DK for example expects that the big fashion brand, Bestseller, will be affected 

by the sustainable choices of other large actors in the industry: ”Bestseller should listen to their 

conscience. It is easy for them to follow the environmental trend that is taking place in the textile 

industry. Others have proven that it can be done and that it makes economic sense” (Greenpeace 

DK 2015, March 19). Similarly, Greenpeace DK anticipates that other large companies will follow 

in the footsteps of Siemens if the company decides to withdraw from the construction of a damn in 

the Amazon rainforest: ”If we can get a big company like Siemens to withdraw, it will be easier for 

other international companies to withdraw” (Greenpeace DK, Action efterår 2016, p. 12).  

I have mentioned that Greenpeace DK views corporate power as a concern in the section regarding 

the political power of business. However, Greenpeace DK also considers the corporate power to be 

an opportunity. Corporate power is seen as part of the solution because the power of large 

companies can be used to create field level change. 

4.3.1.1.3 Diagnostic and prognostic frames 

There are generally two prognostic frames, which proscribe how Greenpeace DK seeks to change 

the environmentally unsustainable business practices in order to solve the environmental problems. 

One of the prognostic frames advocates that decision-makers adopt legal measures that will make 

companies legally obligated to adopt environmentally sustainable practices. The other frame 

advocates that businesses go beyond the requirements of the law and adopt environmental self-

regulation. The two frames are present in both time periods. However, the frequency of the frames 

differs. The prognostic frame involving the advocacy of environmental self-regulation is 

significantly more common in recent years than in the early years. 

Greenpeace DK advocates environmental self-regulation in both time periods, but there is a 

difference between some of the prognostic frames in relation to environmental self-regulation. 

It is only the early years that Greenpeace DK advocates the need for legal measures as a result of 

identified problems with the companies’ environmental self-regulation. In the recent years, 

Greenpeace DK pressures the companies to improve their environmental self-regulation. The 
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difference indicates that Greenpeace DK now believes that the companies will improve their self-

regulation if it pressures them to do so. 

In both time periods, Greenpeace DK views corporate power as an opportunity, but the power is 

seen as an opportunity for different reasons. In the early years, corporate power is seen as part of the 

solution because the political power of companies can be used to change legal measures. In the 

recent years, corporate power is seen as part of the solution because the power of large companies 

can be used to create sustainable change in the corporate sector. 

4.3.1.1.4 Ideological orientations 

The prognostic frames in the recent years of Greenpeace DK reflect aspects of the ideological 

orientation called market-based environmentalism. Greenpeace DK indicates that the market is 

viewed as a vehicle for achieving environmental goals, when it argues that the sustainable actions of 

large companies have a ripple effect on the suppliers in the value chain. Greenpeace DK makes use 

of the market to further its agenda by utilizing the networks among businesses and the power of 

companies in the market. Greenpeace DK’s approach is to change the demands of the powerful 

companies in the value chain, so the suppliers are required to change their business practices. The 

organisation thus seeks to create field level change by utilizing the relation and the power 

discrepancy between supplier and buyer. 

Greenpeace DK also argues that the actions of large businesses can have a ripple effect on other 

large players in the market. However, the organisation does not seem to rely on the market to 

achieve the ripple effect. Greenpeace DK expects that other large companies adopt similar practices, 

because the first movers have shown them that the sustainable practices are feasible (Greenpeace 

DK 2015, March 19; Greenpeace DK 2012, September 5). 

Furthermore, the strategy seeks to create market incentives that make environmental sustainability 

strategically attractive to suppliers. Greenpeace DK attempts to create an incentive for the suppliers 

to adopt sustainable practices by pressuring large companies to set sustainable requirements for 

their suppliers. The suppliers can refuse to change business practices, but they will as a result lose a 

big customer: 

 “Greenpeace now advocates that large international companies put pressure on their suppliers 

in order to the stop the deforestation of intact forest areas…The international companies have 
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to stop doing business with the suppliers if they do not cooperate” (Greenpeace DK, Action 

forår 2017, p. 11). 

Greenpeace DK argues that the market incentive will be greater as more large companies demand 

sustainability. When all major brands require their suppliers to use sustainable practices, 

Greenpeace DK expects that the suppliers of other clothing brands will adopt similar practices even 

though they are not required to:  

“Over the next 2-3 years, Erik Albertsen [employee at Greenpeace DK] expects that the 

clothing industry reaches a point where all major brands choose to rely on factories that do 

not use harmful chemicals. By that time, he expects that all other factories also have chosen to 

reject harmful chemicals because it is worth the effort” (Greenpeace DK, Action forår 2013, p. 

13)2. 

The prognostic frames from the early years that are presented in this section do not reflect market-

based environmentalism. Greenpeace DK’s advocacy of environmental self-regulation did not 

utilize the market. Greenpeace DK focused on the individual companies rather than the networks 

among them or focused on utilizing the political power of companies rather than their power in the 

market. Greenpeace DK’s view of the market in the early years will be elaborated on in the 

following section. 

4.3.1.2 Social change 

The term social change denotes a change in the sociopolitical order, which is comprised of values, 

norms and structures in society (Dalton 1994, pp. 47-48; Murphy and Bendell 1997, pp. 45-46). 

Greenpeace DK seeks to create social change in society in both the early and the recent years of the 

organisation. However, the view on social change differs in the two time periods. 

Greenpeace DK describes its view on social change in greater detail in the early years than the 

recent years of the organisation. Consequently, the lengths of the two sections will vary. 

 

																																																													
2	Greenpeace DK argues that clothing brands usually do not own factories and therefore rely on suppliers (Greenpeace 
DK, Action forår 2013, p. 13).	
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4.3.1.2.1 The early years of Greenpeace DK 

4.3.1.2.1.1 Critique of the norms in society  

In 1981, Greenpeace DK described the aim of the organisation as follows: 

“…Greenpeace seeks to stop or initiate a lot of debate on….and other environmental crimes 

that have devastating consequences for marine life and for the ecological balance on Earth. 

Generally, Greenpeace seeks to draw attention to mankind’s overexploitation and crimes 

against nature” (Greenpeace DK, 1981 issue 3, p. 2). 

Greenpeace DK seems to attach great importance to the concept of ecological balance as it is 

repeated numerous times throughout the time period (examples include Greenpeace DK 1983, 

Hvalbulletin issue 7, p. 20; Greenpeace DK, 1983 issue 1, p. 12; Greenpeace DK, 1986 issue 3, p. 

21). According to Greenpeace DK, the concept of ecological balance denotes a situation in which 

humans live in balance with the environment rather than in control of the environment: “Plants, 

animals and humans can only live in interaction (ecological balance) with each other. No one 

should get control of nature” (Greenpeace DK, 1983 issue 4, p. 2). 

In the early years, Greenpeace DK indicated that the ecological balance was threatened because 

human beings sought to control the environment: 

”We think we can control nature. The Bible says that »…humankind was entrusted to rule 

over nature…«. We have unfortunately misunderstood the meaning and have therefore 

exploited and run down the environment that we are dependent on. We have even done so 

with a clear conscience” (Greenpeace DK, 1986 issue 1, p. 35). 

The quote indicates that the behaviour that is threatening ecological balance was viewed as 

appropriate behaviour in society, since Greenpeace DK argued that human beings exploited and run 

down the environment “with a clear conscience”. Greenpeace DK thereby implies that the norms of 

society have threatened the ecological balance. Furthermore, Greenpeace DK has indicated that 

there is a norm in society, which deems it appropriate to use the resources of the planet freely: 

“In the south, the east and the west, the prevailing perception in industrialised societies is that 

the resources of the planet are free to use. Due to these bad moral standards, we have through 

the years withdrawn from nature. We have to acknowledge it sooner or later” (Greenpeace 

DK, 1986 issue 3, p. 3). 
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Greenpeace DK indicates that the norm has caused human beings to withdraw from nature and 

thereby threaten the ecological balance.  

4.3.1.2.1.2 Normative change 

Greenpeace DK argued that the Natives Americans of the past lived in ecological balance, as they 

did not seek to control nature: 

“The Native Americans perceived themselves as part of nature and considered everything to 

have a soul similar to humans. There was a soul in animals, plants, the earth, stones etc. They 

therefore treated everything with great respect…The Native Americans only took the natural 

resources that were necessary to live. They did not feather their own nest to be rich and 

powerful. Nature therefore stayed balanced” (Greenpeace DK, 1986 issue 1, p. 36). 

The quote indicates that the behaviour that Native Americans deemed appropriate ensured that the 

Native Americans lived in ecological balance. The norms of the Native Americans thus stand in 

sharp contrast to the norms in the current society. After Greenpeace DK has described these 

contrasting norms, Greenpeace DK suggests the following: “Greenpeace thinks that we can learn a 

lot from the Native Americans way of life” (Greenpeace DK, 1986 issue 1, p. 36). Greenpeace DK 

thus advocated the need for normative change in society by suggesting that the society should learn 

from the norms of the Native Americans. Greenpeace DK did not argue that we need to live exactly 

like the Native Americans in order to learn from their norms (Greenpeace DK, 1986 issue 1, p. 36; 

Greenpeace DK, 1986 issue 3, p. 3), instead Greenpeace DK advocates the following: 

“In order to stop the vicious circle, we must all make a sacrifice. We have to renounce some 

of the things that require us to take more from nature than it can provide. Moreover, we must 

stop producing goods that produce toxic waste“ (Greenpeace DK, 1986 issue 1, p. 36). 

The quote indicates that normative change is thought to rely on behaviour changes by everyone in 

society. A normative change implies a change to the sociopolitical order, since the order is 

comprised of values, norms and structures in society. 

In the same membership magazine in which Greenpeace DK attributed environmental issues to 

norms in society and indicated the need for normative change, it also highlighted that a larger 

change has occurred: 
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“1985 became the year of the environment…because the general public finally became aware 

of the agenda that the environmental movement has worked for over a long period of time. 

The established society saw the environment – before it both acted blind and stone-deaf” 

(Greenpeace DK, 1986 issue 1, p. 4). 

Greenpeace DK argued that the general public and the established society finally have become 

aware of the environment. The text does however not indicate if the change concerns the 

sociopolitical order.   

4.3.1.2.1.3 Recycling 

Greenpeace DK identified the lack of recycling as an environmental problem: 

“It is a bad attitude that we use huge amounts of raw materials for completely useless things - 

just think of packaging. Furthermore, these things are designed for destruction. - We must 

stop many of these productions. - We need to make recycling schemes that are serious - and 

much more.…But the biggest challenge is you! You must change your attitude…We ask for a 

different set of ethics and another philosophy of life…” (Greenpeace DK, 1985 issue 1, p. 13, 

emphasis in original). 

The quote indicates that Greenpeace DK sought to promote the idea of recycling by advocating for 

changes to the production and treatment of materials and the philosophy of life and ethics of the 

citizens. Changes to the production and treatment of materials imply social change as it entails 

changes to the structures in society. The advocacy of new ethics also implies social change. Ethics 

is related to values since I have defined value as “moral, ethical, or solidaristic commitments to 

some groups or social conditions as right or wrong, good or bad, moral or immoral, important or 

unimportant” (Oliver and Johnston 2000, pp. 43-44). The advocacy of new ethics thus indicates that 

Greenpeace DK saw the need for new values in society to solve environmental problems. The above 

quote constitutes the only example in which Greenpeace DK advocated the need for new values in 

society. 

Greenpeace DK also sought to promote the idea of recycling through other means. In 1985, 

Greenpeace DK founded the company daCapo, which sold recycled paper to the corporate sector 

(Greenpeace DK, 1985 December, p. 33; Greenpeace DK, 1986 issue 2, p. 32). The purpose of 

daCapo was partly to promote the idea of recycling: 
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“”dacapo“ means: over and over again. And the name refers to the idea of recycling and to the 

desire to establish an eternal circle of resources: consumption-recycling-consumption-

recycling” (Greenpeace DK, 1985 December, p. 33). 

“The company daCapo has two main purposes: to promote the idea of recycling in the 

corporate sector and to yield a profit that will be spent on Greenpeace’s active environmental 

work” (Greenpeace DK, 1986 issue 2, p. 32). 

The quotes do not indicate that Greenpeace DK sought to achieve social change through the 

business activities of daCapo. The described purpose of the company does not imply changes to 

norms, values or structures in society.  

Greenpeace DK collaborated with businesses through its company, daCapo. The collaborative 

relations are related to the production, storage and distribution of the recycled paper (Greenpeace 

DK, 1985 December, p. 33¸ Greenpeace DK, 1986 issue 2, p. 32). 

4.3.1.2.2 The recent years of Greenpeace DK 

The main aim of the organisation is not described in the data from the recent years of Greenpeace 

DK. The organisation does not identify the main purpose of the organisation and only mentions the 

concept of ecological balance briefly one time (Greenpeace DK, Action forår 2012, p. 15). 

4.3.1.2.2.1 Sustainable development 

One of Greenpeace DK’s aims is to create sustainable development. Similar to the World 

Commission on Environment and Development, Greenpeace DK defines sustainable development 

as development that can “meet the current needs without compromising the potential of future 

generations to meet their own needs” (Greenpeace DK, Action forår 2012, p. 6; World Commission 

on Environment and Development 1987). Sustainable development thus describes development, 

which sustains the ability of the environment to provide the resources upon which the future 

generation depend. 

Greenpeace DK indicates that the world is far from having achieved sustainable development: 

“Most environmental problems are more acute than ever, and pollution has become worse 

throughout the globe” (Greenpeace DK, Action forår 2012, p. 6). The situation is thus considered to 

be worse than it was in the early years of Greenpeace DK. Despite the bleak view of the current 

environment, the organisation argues that sustainable development can be achieved through already 
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available and economically feasible solutions: “A sustainable economy is possible to achieve. The 

solutions are available and they are economically feasible” (Greenpeace DK, Action forår 2012, p. 

6). The proposed solutions include for example an increase in smaller organic farms and a reduction 

in the capacity of the fishing vessels (Greenpeace DK, Action forår 2012, p. 7). The solutions 

mainly entail small changes that do not indicate social change. Greenpeace DK for example 

suggests that society should focus on small organic farms in developing countries, rather than 

proposing that large and conventional farms needs to be reduced drastically or stopped completely. 

One of the proposed solutions does however imply social change. Greenpeace DK recommends that 

renewable and safe energy should be delivered to everyone by 2020 (Greenpeace DK, Action forår 

2012, p. 7). A transition from fossil fuel to renewable energy implies structural change, since the 

energy supply needs to change dramatically. Greenpeace DK suggests that the structural change 

needs to take place in just eight years. 

Greenpeace DK however also gives expression to a different view on the transition from fossil fuel 

to renewable energy. In another article, the organisation does not mention a deadline for the 

transition nor do the proposed solutions imply the need for an immediate structural change in 

society. Greenpeace DK argues that the energy transition can be achieved by investing in for 

example renewable sources of energy and intelligent energy-efficient technology (Greenpeace DK, 

Action forår 2013, p. 6). The focus on investment patterns indicates that Greenpeace DK also seeks 

to create small adjustments in order to achieve structural change. 

4.3.1.2.2.2 Values and norms 

I have not found an example in which Greenpeace DK advocates the need for changes in the norms 

or values in society in order to solve environmental problems. 

Greenpeace DK does not see a connection between companies’ unsustainable practices and norms. 

Greenpeace DK argues that unsustainable business behaviour causes outrage among people: 

“We have seen before that it works when we tell that large well-known companies are 

connected to environmental degradation. It causes outrage and motivates many people to 

make demands on businesses and to help spread the story. Well-known companies do not 

want to be associated with forest destruction” (Greenpeace DK, Action forår 2017, p. 11). 

The quote indicates that Greenpeace Denmark thinks that unsustainable business behaviour is 

viewed as inappropriate behaviour. The quote does however not indicate if the norm relates to 
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society as a whole. Furthermore, Greenpeace DK indicates that the norm helps it pressure 

businesses, since the outrage motivates “many people to make demands on businesses and to help 

spread the story” (Greenpeace DK, Action forår 2017, p. 11). 

Even though Greenpeace DK does not see the need for normative change, it does at one point 

highlight that some norms have changed: 

“It is evident that the gravity of the chemical pollution problem has achieved a breakthrough. 

There has been a quantum leap in the perception of how to act as a global player. The brands 

can no longer outsource both production and responsibility to cheap manufacturers in Asia” 

(Greenpeace DK 2012, November 29). 

I can however not determine if this change relates to norms in society since Greenpeace DK does 

not specify if the normative change concerns the norms of international companies or the norms of 

society. 

4.3.1.2.3 Diagnostic and prognostic frames 

The problem identification in the two time periods is similar. A threatened ecological balance and 

unsustainable development both indicate a situation in which humans do not live in harmony with 

the environment. In the early years, Greenpeace DK attributed this environmental problem to the 

norms in society. Today, Greenpeace DK does not attribute the problem to any actor or cause, the 

organisation focuses on the solutions (Greenpeace DK, Action forår 2012, pp. 6-7). I have not 

found any examples in the data from 2012-2017 in which Greenpeace DK criticises the norms in 

society. 

There are both similarities and differences in the prognostic frames of the time periods. In both time 

periods, Greenpeace DK advocates the need for structural change. However, it is only in the early 

years that Greenpeace DK sees the need for changes to the values and norms in society as a solution 

to environmental problems.  

4.3.1.2.4 Ideological orientations 

The frames in the early and recent years of Greenpeace DK both illustrate aspects of the ecological 

orientation. In the early years, Greenpeace DK shared four characteristics with the ideological 

orientation. Firstly, Greenpeace DK rejected some of the norms in society and advocated normative 

change as a solution to environmental problems. Secondly, some of the values in society were 
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rejected and Greenpeace DK saw the need of value change as a solution to the environmental 

problems. Thirdly, Greenpeace DK believed that society needed to be restructured. The advocated 

structural change was related to the production and treatment of materials. Lastly, an economy in 

harmony with nature was identified as an aim of social change, since the term ecological balance 

denotes a balance between human activities and the environment. 

In the recent years, Greenpeace DK's frames reflect two aspects of the ecological orientation. Firstly, 

Greenpeace DK advocates structural change to solve environmental problems. The identified 

structures relate to the energy supply in society. Secondly, Greenpeace DK identifies an economy in 

harmony with nature as an aim of social change, since sustainable development concerns economic 

development (Greenpeace DK, Action forår 2012, p. 6). The main difference between the time 

periods is thus Greenpeace DK’s view on the norms and values in society. 

The frames in both time periods illustrate the market-based environmentalism. The frames 

concerning Greenpeace DK's company daCapo reflect two aspects of market-based 

environmentalism. Firstly, the described purpose of daCapo indicates that Greepeace DK viewed 

the market as a vehicle for achieving environmental goals. Greenpeace DK believed that the sale of 

a sustainable alternative in the market could promote the idea of recycling in the corporate sector. 

Secondly, Greenpeace DK collaborated with companies through daCapo in order to produce, store 

and distribute the recycled paper. It is only in the early years that Greenpeace DK collaborates with 

the corporate sector. 

In the recent years, Greenpeace DK seeks to achieve social change through an incremental approach. 

Greenpeace DK believes that structural change in the energy sector can be achieved through 

adjustments to the investment pattern. The approach reflects market-based environmentalism, 

because it shows that Greenpeace DK accepts incremental social change. Instead of only demanding 

structural change in the society, Greenpeace DK suggests an incremental approach to achieve the 

change. In the early years, Greenpeace DK did not advocate an incremental approach to achieve 

social change and did therefore not indicate an acceptance of incremental social change.  

The attempt to create a ripple effect by pressuring large companies into adopting environmental 

self-regulation also reflects an incremental approach. The organisation argues that sustainable 

decisions by large companies can initiate a sustainable change in their value chain or in other large 

companies. However, the aim of the approach is not to achieve changes in norms, values or 
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structures in society. Greenpeace DK indicates that it seeks to change a few companies’ business 

practices with the aim of creating a sustainable transition in the corporate sector: 

“Over the next 2-3 years, Erik Albertsen [employee at Greenpeace DK] expects that the 

clothing industry reaches a point where all major brands choose to rely on factories that do 

not use harmful chemicals. By that time, he expects that all other factories also have chosen to 

reject harmful chemicals because it is worth the effort” (Greenpeace DK, Action forår 2013, p. 

13). 

The frames concerning Greenpeace DK's company daCapo also illustrate an incremental approach. 

The purpose of daCapo was described as follows:  

“The company daCapo has two main purposes: to promote the idea of recycling in the 

corporate sector and to yield a profit that will be spent on Greenpeace’s active environmental 

work” (Greenpeace DK, 1986 issue 2, p. 32). 

The aim to promote the idea of recycling in the corporate sector indicates that Greenpeace DK 

sought to create a larger change in the corporate sector. Greenpeace DK thus believed that the 

purchase of recycled paper by a few companies could produce a sustainable change. 

Greenpeace DK’s description of daCapo does not indicate that it sought to create market incentives. 

The frames do not indicate that Greenpeace DK sought to make the use of recycled paper 

strategically attractive to companies or that the promotion of the idea of recycling would create a 

market incentive (Greenpeace DK, 1986 issue 2, p. 32, Greenpeace DK, 1985 December, p. 33). 

4.3.1.3 Sub-conclusion 
The identification of ideological orientations in relation to environmental self-regulation and social 

change highlights both similarities and differences between the time periods. 

There are two similarities in relation to the ecological orientation. In both time periods, Greenpeace 

DK advocates for structural change in society and identifies an economy in harmony with nature as 

an aim of social change. The frames from the recent and early years reflect one similar aspect of 

market-based environmentalism. In both time periods, Greenpeace DK views the market as a 

vehicle for archiving environmental goals. 
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The differences between the time periods also relates to both the ecological orientation and market-

based environmentalism. It is only in the early years that Greenpeace DK rejects some of the norms 

and values in society. In relation to market-based environmentalism, the dissimilarities concern the 

creation of market incentives, acceptance of incremental social change and collaboration. It is only 

in the recent years that Greenpeace DK accepts incremental social change and seeks to create 

market incentives that make environmental sustainability strategically attractive to companies. It is 

only in the early years that Greenpeace DK collaborates with companies. 
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5. Discussion 

This chapter will discuss Greenpeace DK’s attitude towards the corporate sector in regards to the 

development and the manifestation of the trend of NGO-business collaboration. In other words, the 

chapter will answer the research questions of the thesis. 

The discussion is divided into four sections. Firstly, I will discuss the development of Greenpeace 

DK’s attitude towards the corporate sector. Secondly, I will assess the extent to which the trend of 

NGO-business collaboration is manifested in Greenpeace DK’s attitude. Thirdly, I will reflect on 

the implications of the findings. Lastly, the limitations of the findings will be described. 

I define as previously mentioned Greenpeace DK’s attitude towards the corporate sector as an 

expression of its evaluative judgement about the corporate sector. Greenpeace DK’s evaluation of 

the corporate sector will therefore be discussed throughout the chapter. 

5.1 Development of Greenpeace DK’s attitude towards the corporate sector 
The discussion of the development in Greenpeace DK’s attitude is divided into two sections. Firstly, 

Greenpeace DK’s evaluation of the problems in the corporate sector will be deliberated. Secondly, I 

will discuss the evaluation of the opportunities in the corporate sector. 

The sections are associated with Greenpeace DK’s diagnostic and prognostic frames respectively. 

5.1.1 Evaluation of the problems in the corporate sector 

In both time periods, Greenpeace DK generally has an adverse attitude towards the corporate sector 

since environmental problems are attributed to the actions and views of companies. I have identified 

six diagnostic frames in the data, four of which are related to the views and behaviour of companies. 

These four diagnostic frames are found in both time periods and concern the attribution of 

environmental issues to unsustainable business practices, the view of nature in the corporate sector, 

the short-sighted financial interests of companies, and the political power of business. I therefore 

argue that Greenpeace DK’s evaluation of the problems in the corporate sector has not changed 

over the history of the organisation. 

The frames indicate that Greenpeace DK thinks that society’s evaluation of the problems in the 

corporate sector has changed. It is only in the early years that Greenpeace Denmark criticises the 

norms in society. Greenpeace DK once attributed environmental problems to the norms in society 

and thought that society considered it appropriate behaviour to exploit and run down the 
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environment and freely use the planet’s resources. Greenpeace DK associates this behaviour with 

companies in both time periods, since three of the identified problems in the corporate sector are 

linked to the exploitation of the environment, the deterioration of the environment or the 

unrestricted use of the planet’s resources. Environmental problems are attributed to the short-

sighted financial interests of business because Greenpeace DK thinks the motive leads companies to 

exploit the environment. Unsustainable business practices and the view of nature among companies 

is criticised because it leads to an unrestricted use of the planet’s resources or a deterioration of the 

environment. The three identified problems in the corporate sector are associated with the same 

behaviour, but Greenpeace DK only indicates that society considers this behaviour appropriate in 

the early years. I have not found any examples in the data from 2012-2017 in which Greenpeace 

DK criticises the norms in society or advocates the need for normative change. The difference 

between the time periods indicates that Greenpeace DK thinks that society’s norms have changed 

over the history of the organisation and society’s evaluation of the problems in the corporate sector 

has changed with it.  

In 1986, Greenpeace DK argued that the general public and the established society finally had 

become aware of the environment. The statement indicates early signs of the normative change that 

Greenpeace DK advocated in the early years.  

5.1.2 Evaluation of the opportunities in the corporate sector 

The section is divided into the four main ways in which Greenpeace DK sees opportunities in the 

corporate sector in the early years and/or the recent years. 

5.1.2.1 Environmental self-regulation 

In both time periods, Greenpeace DK advocates that businesses go beyond the requirements of the 

law and adopt environmental self-regulation. The advocacy of environmental self-regulation shows 

that Greenpeace DK sees companies as an active player in the effort to improve the environment. 

Greenpeace DK does however value this opportunity in the corporate sector more today since the 

advocacy of environmental self-regulation is significantly more common in recent years than in the 

early years. The difference shows that Greenpeace DK sees self-regulation as a better way to 

achieve its environmental goals today than in the early years. 

The frames concerning environmental self-regulation do also show similar attitudes towards the 

corporate sector in the two time periods. The lack of trust illustrated in the monitoring of companies’ 

self-regulation indicates that Greenpeace DK sees companies as unreliable actors. Moreover, 
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Greenpeace DK sees corporate power as an opportunity in both time periods. The power is however 

viewed in different ways. Greenpeace DK focused on the political power of companies in the early 

years and on companies’ power in the corporate sector in the recent years. Appendix 3 shows that 

there is a difference in the frequency in which Greenpeace DK gives expression to the view that 

corporate power is an opportunity. Greenpeace DK expresses the evaluative judgement 

approximately four times more in the recent years than the early years. Greenpeace DK thus values 

this opportunity in the corporate sector more today. 

5.1.2.2 Collaborations 

Greenpeace DK’s company daCapo represents the only example of collaborative relations between 

Greenpeace DK and the corporate sector in the two time periods. I did not expect to find an 

example of NGO-business collaborations in the early years owing to the trend of NGO-business 

collaboration and the lack of collaborative relations in the recent years. It is thus an unexpected 

finding that Greenpeace DK collaborated with the companies when it was considered an uncommon 

strategy and now chooses not to collaborate when it is considered a common strategy. The finding 

is also notable because Greenpeace DK established a company to achieve its environmental goals 

and thus chose to become part of the corporate sector. 

The nature of the collaborations indicates that Greenpeace DK was committed and assigned a high 

priority to the collaborative approach. Greenpeace DK ran a business in collaboration with other 

companies and therefore had to spend a lot of resources on coordination. Moreover, Greenpeace DK 

had the main responsibility for the quality of the product, since the organisation owned the brand 

(Greenpeace DK, 1986 issue 2, p. 32). The commitment and priority given to the collaborations is 

however not reflected in the data. The company daCapo is only mentioned in two articles or in two 

out of the eight membership magazines that were published in the period from the establishment of 

daCapo in 1985 to the end of 1986 (Greenpeace DK, 1986 issue 2, p. 32, Greenpeace DK, 1985 

December, p. 33).  

Since Greenpeace DK had the main responsibility for the quality of the product, it was highly 

dependent on the performance of its business partners. The choice to become dependent on 

companies shows that Greenpeace DK saw these companies as reliable actors. The monitoring of 

companies’ self-regulation indicates that Greenpeace DK generally saw companies as unreliable 

actors. The collaborative relations between Greenpeace DK and a few companies provide a more 

nuanced account of this evaluative judgement. The collaborations show that Greenpeace DK does 
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trust some companies in the corporate sector and that the general lack of trust did not stop 

Greenpeace DK from becoming dependent on some chosen companies. 

5.1.2.3 Market as a vehicle 

In both time periods, Greenpeace DK views the market as a vehicle for archiving environmental 

goals. In the early years, Greenpeace DK used the market to sell a sustainable alternative in an 

effort to promote the idea of recycling. In the recent years, Greenpeace DK makes use of the market 

to create a sustainable transition in the value chain by utilizing the networks among businesses and 

the power of companies in the market. The utilization of the market shows that Greenpeace DK sees 

opportunities in the market and believes that at least segments of the corporate sector can become 

sustainable on its own terms. 

The creation of market incentives is another way in which Greenpeace DK relies on the market as a 

vehicle for archiving environmental goals. Greenpeace DK only seeks to create market incentives 

that make environmental sustainability strategically attractive to companies in the recent years.  

Greenpeace DK attempts to create an incentive for the suppliers to adopt sustainable practices by 

urging large companies to set sustainable requirements for their suppliers. The creation of market 

incentives is another indication that Greenpeace DK today sees opportunities in the market and 

believes that at least segments of the corporate sector can become sustainable on its own terms. 

The belief that at least segments of the corporate sector can become sustainable on its own terms is 

more prevalent in the recent years. Appendix 3 shows that Greenpeace DK gives expression to the 

view of the market as a vehicle for archiving its goals five times more in the recent years than the 

early years.  The time periods do not only differ in terms of frequency. The evaluative judgement 

also appears in more different contexts in the recent years. The market was once only viewed as a 

vehicle to achieve environmental goals in relation to daCapo (Greenpeace DK, 1985 December, p. 

33; Greenpeace DK, 1986 issue 2, p. 32). Today, the market is viewed as a vehicle to archive 

Greenpeace DK’s objectives in relation to four different industries – clothing, palm oil, timber, and 

food (examples include Greenpeace DK 2014, December 12; Greenpeace DK, Action forår 2014, p. 

12; Greenpeace DK, Action forår 2015, p. 12; Greenpeace DK, Action forår 2016, p. 16). The 

difference in frequency and context indicates that Greenpeace DK values the opportunity more and 

assigns a higher priority to a market-based approach in the recent years than in the early years. It 

thus seems that Greenpeace DK sees the utilization of the market as a better way to achieve its 

environmental goals today than in the early years. 
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5.1.2.4 Incremental change 

It is only in the recent years that Greenpeace DK accepts incremental social change. The 

incremental approach concerns the investment choices of decision makers (Greenpeace DK, Action 

forår 2013, p. 6). Companies are not included in the incremental approach to social change. 

Greenpeace DK does however give companies a role in its incremental work that does not concern 

social change. This inclusion of the corporate sector appears in both time periods.   

In the early years, Greenpeace DK believed that the purchase of recycled paper by companies could 

produce a sustainable change in the corporate sector. In the recent years, Greenpeace DK seeks to 

change a few companies’ business practices with the aim of creating a sustainable transition in the 

corporate sector. Both incremental approaches entail that the individual actions of companies 

contribute to larger change in the market. The inclusion of companies in the incremental approach 

shows that Greenpeace DK believes that companies can contribute to its efforts to achieve 

sustainable change. 

Appendix 3 shows that the frequency that Greenpeace DK gives expression to this evaluative 

judgement differs significantly. Greenpeace DK indicates that companies can contribute to the 

achievement of considerable sustainable change approximately eight times more in the recent years 

than the early years. Furthermore, this evaluative judgment appears in more different contexts in the 

recent years than the early years. The belief that companies can contribute to considerable 

sustainable change was only expressed in relation to daCapo in the early years. From 2012-2017, 

the belief is indicated in connection with various industries including IT, oil, clothing, palm oil, 

timber, hydropower, and food (Greenpeace DK, Action efterår 2012, p. 16; Greenpeace DK, Action 

efterår 2014, p. 16; Greenpeace DK 2015, March 19; Greenpeace DK, Action forår 2016, p. 5; 

Greenpeace DK, Action forår 2017, p. 11; Greenpeace DK, Action efterår 2016, p. 6 + 12). The 

difference in frequency and context indicates that Greenpeace DK values the opportunity more and 

assigns a higher priority to the inclusion of companies in the incremental approach in the recent 

years than in the early years. It thus seems that Greenpeace DK sees the inclusion of companies in 

the incremental approach as a better way to achieve its environmental goals today than in the early 

years. 

5.1.2.5 Sub-conclusion 

Greenpeace DK sees one more opportunity in the corporate sector in the early years than today. In 

both time periods, Greenpeace DK sees opportunities in environmental self-regulation, corporate 
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power, the market, and the inclusion of companies in its incremental approach to change. In the 

early years, Greenpeace DK also saw an opportunity to collaborate with companies despite a 

general lack of trust in the corporate sector. The evaluative judgement is however not a reflection of 

a collaborative strategy in the early years. Greenpeace DK only valued the opportunity in relation to 

recycling. Furthermore, the collaborations stand out from Greenpeace DK’s general strategy in the 

early years. Even though Greenpeace DK saw five opportunities in the corporate sector, it seldom 

assigned priority to them. 

Today, Greenpeace DK values the opportunities in the corporate sector more and assigns a higher 

priority to them than in the early years. Even though Greenpeace DK sees one less opportunity in 

the corporate sector today, it sees the opportunities in the corporate sector as a better way to achieve 

its environmental goals than in the early years. 

5.2 Manifestation of the trend of NGO-business collaboration 
Market-based environmentalism reflects the trend of NGO-business collaboration. The ideological 

orientation highlights the attitude of the environmental NGOs that the trend concerns. I will 

therefore evaluate the manifestation of the trend in Greenpeace DK’s current attitude by discussing 

the extent to which market-based environmentalism is reflected in Greenpeace DK’s frames in the 

recent years. 

Market-based environmentalism is reflected in three different ways. Greenpeace DK views the 

market as a vehicle for archiving its environmental goals, seeks to create market incentives, and 

accepts incremental social change. 

The three aspects are not expressed frequently. Greenpeace DK more often advocates that the 

corporate sector regulates itself than suggest the need for new legal measures. However, the 

advocacy of environmental self-regulation does usually not involve the market or market incentives. 

Environmental self-regulation is also viewed as a way to change the business practices of one 

company at a time or as a way to signal to other companies that sustainable practices are feasible. 

Appendix 3 shows that Greenpeace DK advocates environmental self-regulation 56 times. In 

comparison, the view of the market as a vehicle is expressed 10 times. In relation to the acceptance 

of incremental social change addition, I have only found one example in the data (Greenpeace DK, 

Action forår 2013, p. 6). 

There is one aspect of market-based environmentalism that is not expressed in Greenpeace DK’s 

current attitude towards the corporate sector. Greenpeace DK does not collaborate with businesses. 



 
	

71 

This is the one aspect that the academic literature commonly focuses on in the account of the trend 

of NGO-business relations. 

The second research question focuses on Greenpeace DK’s current attitude towards the corporate 

sector since I assumed that the trend of NGO-business collaboration only would be expressed in the 

recent years due to the lack of collaborative relations in the recent years. I will therefore also assess 

the extent to which market-based environmentalism is reflected in Greenpeace DK attitude in the 

early years. Moreover, I will compare the extent of the ideological orientation in the two time 

periods. 

Greenpeace DK gave expression to two aspects of market-based environmentalism in the early 

years. Greenpeace DK viewed the market as a vehicle for archiving environmental goals and 

collaborated with companies. The two aspects of market-based environmentalism are however only 

expressed in two texts in the data set (Greenpeace DK, 1986 issue 2, p. 32, Greenpeace DK, 1985 

December, p. 33). 

The extent to which the trend of NGO-business collaboration is expressed in the attitude is limited 

in both time periods. However, the manifestation is relatively more restricted in the early years. 

Market-based environmentalism is expressed in 11 texts in the recent years and in just two texts in 

the early years. In addition, market-based environmentalism is expressed in more different contexts 

today than in the early years. The two texts in the early years only relates to the topic of recycling, 

while the 11 texts in the recent years concern several different issues – climate change and the 

unsustainable practices in palm oil, timber, clothing and food industry. 

5.3 Implications 
The main objective of the study is to contribute to the academic literature on NGO-business 

relations by providing a more nuanced account of the trend of NGO-business collaboration. 

The academic literature tends to focus on the collaborative and confrontational tactics in the account 

of the trend rather than the attitude of the actors. A similar focus on tactics in the examination of 

Greenpeace DK would have concluded that Greenpeace DK employs confrontational tactics 

towards the corporate sector in both time periods and that Greenpeace DK collaborated with 

companies in the early years. The focus on tactics does however disregard several aspects of the 

relationship between Greenpeace DK and the corporate sector. By taking the attitude of Greenpeace 

DK into account, I gain insights into the problems and opportunities that Greenpeace DK sees in the 
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corporate sector and the value and the priority that Greenpeace DK places on the identified 

opportunities. 

The focus on attitude also shows that an NGO, which only relies on confrontational tactics, can 

have a similar attitude towards the corporate sector as NGOs that collaborates with companies. In 

the recent years, Greenpeace DK’s frames reflect several aspects of market-based environmentalism 

even though Greenpeace DK does not collaborate with any companies. Moreover, the thesis shows 

that a NGO that only relies on the confrontational approach can reflect more aspects of market-

based environmentalism than a NGO that employ both confrontational and collaborative tactics.  

This thesis contributes with new knowledge because the academic literature on NGO-business 

relations has not examined confrontational NGOs’ attitude towards the corporate sector. Hartman, 

Stafford, Murphy and Bendell consider the attitude of the environmental groups in their account of 

the ideological orientation, market-based environmentalism. However, the scholars do not draw on 

the ideological orientation to examine NGOs that rely on confrontational tactics. Hartman, Stafford, 

Murphy and Bendell focus on describing the attitude of the environmental groups that collaborate 

with the corporate sector. In the literature review, I mentioned the research by several scholars who 

provide a more nuanced account of the development of NGO-business relations. The scholars do 

however all focus on the tactics rather than the attitude towards the corporate sector. 

5.4 Limitations 
There are two main limitations to the findings of this thesis. The limitations concern the choice of 

data and the focus on frames. 

I have chosen to focus on documents because the data source is produced independently of social 

research. The independent nature of the data offers two advantages. Firstly, the data is not subject to 

possible distortion caused by an interaction between the researcher and the subject. Secondly, the 

data source allows for historical comparisons (Corbetta 2003, pp. 287-288). However, the 

independent nature of the data is also a drawback of the data source, since I am not able to ask 

Greenpeace DK questions about its attitude towards the corporate sector. The inability to “ask 

further questions” is problematic when the data is incomplete with respect to the theoretical 

framework of the thesis. 

Greenpeace DK’s description of divestment is for example incomplete with respect to the 

theoretical framework of the thesis. In recent years, Greenpeace DK describes companies’ decision 
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to divest from unsustainable projects in a positive light (Greenpeace DK, Action efterår 2015, p. 4; 

Greenpeace DK, Action forår 2017, pp. 2-3; Greenpeace DK, Action forår 2017, p. 16). Greenpeace 

DK does however not describe why the divestment is viewed favourably or what implications 

Greenpeace DK thinks divestment will have. Due to the incomplete data, I am not able to infer 

detailed prognostic frames or determine if Greenpeace DK’s view of divestment reflect aspects of 

market-based environmentalism. 

The findings of this thesis illustrate Greenpeace DK’s official attitude towards the corporate sector, 

because the data is comprised of publically available documents that have been published by 

Greenpeace DK. There might be a disparity between the official and the internal attitude within the 

organisation, because the data is the product of a framing process – an interactive, interpretive 

process which involves internal as well as external actors (Snow 2007, p. 384; Benford and Snow 

2000, p. 617; Benford 1993, p. 678). By focusing on the outcome rather than the process, I am not 

able to determine the extent of external influences on the attitude that Greenpeace DK gives 

expression to in the data.  
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6. Conclusions 

I will in this chapter conclude on the main findings of this thesis and suggest avenues for further 

research that can complement the findings of this study. Moreover, I will reflect on the relevance of 

the findings beyond the academic field.   

6.1 Main findings 
Greenpeace DK’s evaluation of the problems in the corporate sector has not changed over the 

history of the organisation. However, the evaluation of the opportunities in the corporate sector has 

changed. Greenpeace DK sees one more opportunity in the corporate sector in the early years than 

the recent years. Greenpeace DK once saw an opportunity to collaborate with companies, but this 

evaluative judgement was neither a reflection of a collaborative strategy nor a reflection of 

Greenpeace DK’s general strategy in the early years. Even though Greenpeace DK sees one less 

opportunity in the corporate sector today, it values the opportunities in the corporate sector more 

and assigns a higher priority to them than in the early years. Greenpeace DK now sees the 

opportunities as a better way to achieve its environmental goals than before. 

The ideological orientation behind the trend of NGO-business collaboration is only expressed to a 

limited extent in Greenpeace Denmark’s current attitude towards the corporate sector. Contrary to 

my assumption, the ideological orientation is also reflected in Greenpeace DK’s attitude in the early 

years, however to a lesser degree than today. The ideological orientation is now expressed in more 

texts and in more different contexts than in the early years. 

6.2 Further research 
One of the main findings is that Greenpeace DK sees the opportunities in the corporate sector as a 

better way to achieve its environmental goals today than in the early years. Owing to the descriptive 

purpose of the thesis, I have not examined the causes of this difference between the time periods. 

An explanatory study of the case can complement this study by providing insights into the reasons 

why Greenpeace DK now sees the opportunities in the corporate sector as a better way to achieve 

its environmental goals. 

Greenpeace DK’s frames indicate that Greenpeace DK thinks that society’s norms have changed 

over the history of the organisation and society’s evaluation of the problems in the corporate sector 

has changed with it. It is thus interesting to examine if the perceived change in society’s norms has 
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influenced Greenpeace DK’s view of the opportunities in the corporate sector. An explanatory study 

could also examine if to the difference between the time periods is influenced by shifts in the 

balance of power in society. Murphy, Bendell, Berlie and Newell argue that the shift in the balance 

of power from governments to transnational businesses has shaped the outlook of NGOs (Murphy 

and Bendell 1997, pp. 54-55; Berlie 2010, pp. 12-13; Newell 2000, p. 32). 

The presentation of the case in the analysis showed that Greenpeace DK is embedded in an 

organisational network that has the potential to significantly affect Greenpeace DK’s frames. A 

study of the framing process can provide insights into the level of influence that the organisational 

network has on Greenpeace DK’s frames. It is however not possible to examine the framing process 

in the early years of Greenpeace DK due to the lack of relevant data. Research of the framing 

process in the recent years can complement the findings of this thesis by examining frame disputes 

between Greenpeace DK, Greenpeace International and Greenpeace Nordic in terms of their 

attitude towards the corporate sector. The research is thus able to uncover the differences between 

the official and the internal attitude of Greenpeace DK. 

6.3 Reflections 
The thesis illustrates that an NGO, which only relies on confrontational tactics, can have a similar 

attitude towards the corporate sector as NGOs that collaborate with companies. This finding is 

relevant for the NGO sector, since it highlights a common ground between confrontational and 

collaborative NGOs in their work to influence the corporate sector. 

Mariëtte an Huijstee and Pieter Glasbergen have examined a case in which two NGOs that rely on 

contrasting NGO tactics have targeted the same corporation on the same issue. One NGO uses 

confrontational tactics towards the corporation while the other NGO collaborates with the 

corporation. The scholars argue that the contrasting strategies complemented one another and that 

had a reinforcing effect (van Huijstee and Glasbergen 2010b). 

I argue that NGOs are more likely to recognise the complementarity of their contrasting tactics if 

the NGOs also recognise that they potentially see some of the same opportunities in the corporate 

sector despite their different tactics. NGOs with contrasting strategies can take advantage of the 

complementarity by coordinating their engagement with the corporate sector. NGOs can thereby 

benefit from a better understanding of the attitude of NGOs with contrasting tactics. 

The thesis is also relevant for the corporate sector. The stakeholder approach argues that the main 

task of corporate managers is to handle the needs, expectations and demands of its stakeholders as 
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well as to manage potential conflicts between them (Arenas et al. 2009, p. 177). The academic 

literature argues that NGOs can be important secondary stakeholders (Burchell and Cook 2013, p. 

506; den Hond and de Bakker 2007; King 2008). I argue that corporate managers are better 

positioned to manage the needs, expectation and demands of confrontational NGOs if they have a 

better understanding of the NGOs’ attitude towards the corporate sector. This thesis has identified 

opportunities that a confrontational NGO can see in the corporate sector. The findings of this thesis 

indicates that companies with corporate power either in relation to the political system or the 

corporate sector are especially exposed to the needs, expectations and demands of confrontational 

NGOs. A better understanding of the attitude of the NGOs can thus give corporate managers 

insights into the external threats to the company. 
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8. Appendices 

8.1 Appendix 1 
A complete list of the data 

Date Title 
Volume and issue number 

Type of 
document 

Theme Available at 

Present times 
2017 
February 

Danske supermarkeder dumper 
tun-test 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/Danske-supermarkeder-dumper-tun-test/ 
 

2017 Action forår 2017 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2016 Action efterår 2016 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2016 
December 

Flydebanner i Københavns 
Havn beder Esben Lunde 
beskytte Kattegat 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2016/Flydebanner-i-Kobenhavns-Havn-beder-Esben-
Lunde-beskytte-Kattegat/ 

2016 
December 

Livline til dansk fiskeri, 
bolværk mod kvotekonger, men 
slagside for miljøet 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2016/Livline-til-dansk-fiskeri-bolvark-mod-
kvotekonger-men-slagside-for-miljoet/ 

2016 
November 

Svensk miljømyndighed går 
imod Esben Lundes ønske om at 
ophæve beskyttelse i Kattegat 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2016/Svensk-miljomyndighed-gar-imod-Esben-
Lundes-onske-om-at-ophave-beskyttelse-i-Kattegat/ 

2016 
July 

Kemi i luften hos The North 
Face, Haglöfs, Mammut og 
Norrona 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2016/Kemi-i-luften-hos-The-North-Face-Haglofs-
Mammut-og-Norrona/ 

2016 Nike, Esprit, Victoria’s Secret Press release Chemicals in http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2016/Nike-Esprit-Victorias-Secret-og-LiNing-
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July og LiNing skraber kemi-bunden textiles 
production 

skraber-kemi-bunden/ 

2016  
May 

McDonald’s og dansk 
storleverandør med i historisk 
aftale om at beskytte Arktis 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2016/McDonalds-og-dansk-storleverandor-med-i-
historisk-aftale-om-at-beskytte-Arktis--/ 

2016 Action forår 2016 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2015 Action efterår 2015 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2015 
December 

18 fartøjer fanger halvdelen af 
Danmarks fisk – små fiskere og 
havne i knæ 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2015/18-fartojer-fanger-halvdelen-af-Danmarks-fisk-
-sma-fiskere-og-havne-i-kna/ 

2015 
December 

Greenpeace afslører: Svensk 
kvotekonge fisker ulovligt i 
Danmark 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2015/Greenpeace-afslorer-Svensk-kvotekonge-
fisker-ulovligt-i-Danmark-/ 

2015 
September 

Skadelig kemi fra friluftstøj har 
spredt sig til hele verden 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2015/Skadelig-kemi-fra-friluftstoj-har-spredt-sig-til-
hele-verden/ 

2015 
September 

Greenpeace politianmelder 
dansk kvotekonge og den 
kontrollerende myndighed: 
Begrundet mistanke om fusk 
med fisk 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2015/Greenpeace-politianmelder-dansk-kvotekonge-
og-den-kontrollerende-myndighed-Begrundet-mistanke-
om-fusk-med-fisk/ 

2015 Action forår 2015 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2015 
June 

AKTION: Greenpeace 
protesterer mod Gazprom under 
Champions League-finalen 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2015/AKTION-Greenpeace-protesterer-mod-
Gazprom-under-Champions-League-finalen/ 
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2015 
March 

Greenpeace-undersøgelse: 10 
procent af tekstilbranchen 
forpligter sig til kemikaliefrit tøj 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2015/Greenpeace-undersogelse-10-procent-af-
tekstilbranchen-forpligter-sig-til-kemikaliefrit-toj-/ 

2014 Action efterår 2014 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2014 
December 

Lidl forbyder giftige kemikalier 
i sine tekstilvarer 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Lidl-forbyder-giftige-kemikalier-i-sine-
tekstilvarer/ 

2014 
November 

Greenpeace-rapport: 
Monsterbåde overfisker 
Danmarks og verdens pressede 
fiskebestande 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Greenpeace-rapport-Monsterbade-overfisker-
Danmarks-og-verdens-pressede-fiskebestande/ 

2014 
October 

Russisk efterforskning af Anne 
Mie indstilles 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Russisk-efterforskning-af-Anne-Mie-indstilles/ 

2014 Action forår 2014 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2014 
May 

Norsk politi fjerner Greenpeace-
aktivister fra verdens nordligste 
boreplatform 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Greenpeace-aktion-gar-ind-i-sit-andet-dogn1/ 

2014 
May 

Aktion: Greenpeace og Anne 
Mie Roer Jensen trodser russisk 
olietanker 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Aktion-Greenpeace-og-Anne-Mie-Roer-
Jensen-trodser-russisk-olietanker/ 

2014  
April 

Shells hjemland siger nej tak til 
olie fra Arktis 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Shells-hjemland-siger-nej-tak-til-olie-fra-
Arktis/ 

2014 March Aktion mod Exxon på 25 årsdag 
for oliekatastrofe 

Press release Oil 
exploitation in 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Aktion-mod-Exxon-pa-25-arsdag-for-
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the Arctic oliekatastrofe/ 
2014 
February 

Greenpeace-rapport: Verdens 
største modehuse sælger 
børnetøj med giftige kemikalier 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Greenpeace-rapport-Verdens-storste-
modehuse-salger-bornetoj-med-giftige-kemikalier/ 

2014 
January 

Fem millioner siger nej til 
olieboringer i Grønland og 
Arktis 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Fem-millioner-siger-nej-til-olieboringer-i-
Gronland-og-Arktis/ 

2014 
January 

Burberry lover at fjerne giftige 
kemikalier i tøjet efter pres fra 
Greenpeace 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Burberry-lover-at-fjerne-giftige-kemikalier-i-
tojet-efter-pres-fra-Greenpeace/ 

2014 
January 

Greenpeace finder giftige 
kemikalier i verdens største 
børnetøjmærker 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2014/Greenpeace-finder-giftige-kemikalier-i-
verdens-storste-bornetojmarker/ 

2013 Action efterår 2013 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2013 
December 

Anne Mie og de 29 andre 
omfattes af amnesti 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Anne-Mie-og-de-29-andre-omfattes-af-
amnesti/ 

2013 
December 

Greenpeace giver Champions 
League-sponsor det røde kort 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Greenpeace-giver-Champions-League-sponsor-
det-rode-kort/ 

2013 
November 

Greenpeace-isbjørne aflyser 
arktisk oliekapløb 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Greenpeace-isbjorne-aflyser-arktisk-
oliekaplob/ 

2013 
November 

Protest på seks kulkraftværker i 
Polen 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Protest-pa-seks-kulkraftvarker-i-Polen/ 
 

2013 Greenpeace protesterer mod Press release Oil http://www.greenpeace.org/denmark/da/press/pressemedde
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September Gazprom på DTU i Lyngby exploitation in 
the Arctic 

lelser/2013/Greenpeace-protesterer-mod-Gazprom-pa-
DTU-i-Lyngby/ 

2013 
September 

Dansk besætningsmedlem tiltalt 
for pirateri efter olie-protest 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Dansk-besatningsmedlem-tiltalt-for-pirateri-
efter-olie-protest/ 

2013 
September 

Dansk besætningsmedlem 
varetægtsfængslet i to måneder 
– Greenpeace kræver alle løsladt 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Dansk-besatningsmedlem-varetagtsfangslet-i-
to-maneder--Greenpeace-kraver-alle-losladt/ 

2013 
September 

Putin trækker piratanklager 
tilbage 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Putin-trakker-piratanklager-tilbage/ 
 

2013 
September 

Varselsskud affyret mod 
Greenpeace-skib ved aktion i 
Rusland 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Varselsskud-affyret-mod-Greenpeace-skib-ved-
aktion-i-Rusland/ 

2013 
August 

AKTION: Greenpeace 
protesterer på Shell-raffinaderi i 
Fredericia 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/AKTION-Greenpeace-protesterer-pa-Shell-
raffinaderi-i-Fredericia-/ 

2013 Action forår 2013 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2013 
June 

Fiskere og grønne 
organisationer vil sikre dansk 
kystfiskeri og havets natur 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Fiskere-og-gronne-organisationer-vil-sikre-
dansk-kystfiskeri-og-havets-natur/ 

2013 
May 

Ny fiskerireform er skridt i den 
rigtige retning for bestande og 
fiskere 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/--Ny-fiskerireform-er-skridt-i-den-rigtige-
retning-for-bestande-og-fiskere/ 

2013 
January 

Greenpeace hilser kemi-rapport 
velkommen 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2013/Greenpeace-hilser-kemi-rapport-velkommen/ 
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2012 Action efterår 2012 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2012 
December 

Utraditionel catwalk mod farlige 
kemikalier i Levi’s 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Utraditionel-catwalk-mod-farlige-kemikalier-i-
Levis/ 
 

2012 
December 

Mango fjerner giftige 
kemikalier fra tøjet 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Mango-fjerner-giftige-kemikalier-fra-tojet/ 
 

2012 
November 

Verdens største tøjkæde bøjer 
sig efter Greenpeace-pres 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Verdens-storste-tojkade-bojer-sig-efter-
Greenpeace-pres/ 

2012 
November 

Global Greenpeace-aktion mod 
Zara 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Global-Greenpeace-aktion-mod-Zara/ 
 

2012 
November 

Dit tøj er fyldt med farlige 
kemikalier 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Dit-toj-er-fyldt-med-farlige-kemikalier/ 
 

2012 
October 

Farlige kemikalier i børnetøj Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Farlige-kemikalier-i-bornetoj/ 
 

2012 
October 

Fjällräven indeholder farligt 
PFC 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Fjallraven-indeholder-farligt-PFC/ 
 

2012 
October 

Discountkæde, fiskehandlere og 
grønne organisationer støtter 
kystfiskeriet 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Discountkade-fiskehandlere-og-gronne-
organisationer-stotter-kystfiskeriet-/ 

2012 
September 

Havets natur lades i stikken Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Havets-natur-lades-i-stikken/ 
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2012 
September 

Greenpeace hilser H&Ms 
kemikalieforbud velkommen 

Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Greenpeace-hilser-HMs-kemikalieforbud-
velkommen/ 

2012 
August 

Greenpeace aktion mod 
Gazprom afsluttet - kampagnen 
for Arktis fortsætter 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Greenpeace-aktion-mod-Gazprom-afsluttet---
kampagnen-for-Arktis-fortsatter/ 

2012 
August 

Greenpeace topchef stopper 
Gazprom boringer 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Greenpeace-topchef-stopper-Gazprom-
boringer/ 

2012 
August 

Greenpeace’ øverste chef 
protesterer på arktisk 
boreplatform 

Press release Oil 
exploitation in 
the Arctic 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Greenpeace-overste-chef-protesterer-pa-
arktisk-boreplatform/ 

2012 
July 

Forbud imod udsmid af fisk i 
Skagerrak en realitet 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Forbud-imod-udsmid-af-fisk-i-Skagerrak-en-
realitet/ 

2012 Action forår 2012 Membership 
magazine 

 http://www.greenpeace.org/denmark/da/om-
greenpeace/Action/ 

2012 
June 

Aktivister blokerer indgangen til 
EU møde om fiskerireform 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Aktivister-blokerer-indgangen-til-EU-mode-
om-fiskerireform/ 

2012 
June 

Gillelejefisker dømt for 
piratfiskeri Press release Unsustainable 

fishing 
http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Gillelejefisker-domt-for-piratfiskeri/ 

2012 
June 

Retssag mod Gillelejefisker 
genoptages i dag Press release Unsustainable 

fishing 
http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Retssag-mod-Gillelejefisker-genoptages-i-dag/ 

2012 
April 

Greenpeace dømt - vil appellere 
til Højesteret 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Greenpeace-domt---vil-appellere-til-Hojesteret/ 

2012 
April 

Greenpeace stoppede ulovligt 
fiskeri - dom afsiges onsdag Press release Unsustainable 

fishing 
http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Greenpeace-stoppede-ulovligt-fiskeri---dom-
afsiges-onsdag/ 
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2012  
March 

Berøringsangst præger reform af 
EU’s fælles fiskeripolitik 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Beroringsangst-prager-reform-af-EUs-falles-
fiskeri-politik/ 

2012 
March 

Aktivister laver toiletaktion mod 
lokumsaftale 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/nyheder/2012/Toil
etaktion-mod-lokumsaftale/Aktivister-laver-toiletaktion-
mod-lokumsaftale/ 

2012  
March 

Designertøj forgifter vores vand Press release Chemicals in 
textiles 
production 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Designertoj-forgifter-vores-vand/ 
 

2012 
January 

Greenpeace frifundet i Gilleleje-
sag Press release Unsustainable 

fishing 
http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Greenpeace-frifundet-i-Gilleleje-sag/ 

2012 
January 

Gillelejesag får Greenpeace for 
retten 

Press release Unsustainable 
fishing 

http://www.greenpeace.org/denmark/da/press/pressemedde
lelser/2012/Gillelejesag-far-Greenpeace-for-retten/ 

Past times 
1986 Greenpeace Magasinet 

Issue 4 
Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1986 Greenpeace Magasinet 
Issue 3 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1986 Greenpeace Magasinet 
Issue 2 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1986 
 

Greenpeace Magasinet 
Issue 1 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1985 
December 

Greenpeace Magasinet Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1985 
August 

Greenpeace Nyhedsblad 
Volume 7, issue 3 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1985 
July 

Hvalbulletin 
Issue 8-9 

Thematic 
magazine 

Whale hunting Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1985 Greenpeace Nyhedsblad Membership  Location: KUB Nord, Nørre Allé 49 
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June Volume 7, issue 2 magazine Reservation is required 
1985 
February 

Greenpeace Nyhedsblad 
Volume 7, issue 1 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1984 
November 

Greenpeace Nyhedsblad 
Volume 6, issue 4 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1984 
August 

Greenpeace Nyhedsblad 
Volume 6, issue 3 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1984 
April 

Greenpeace Nyhedsblad 
Volume 6, issue 2 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1984 
February 

Greenpeace Nyhedsblad 
Volume 6, issue 1 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1983 
November 

Greenpeace Nyhedsblad 
Volume 5, issue 4 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1983 
September 

Greenpeace Nyhedsblad, 
Volume 5, issue 3 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1983 
June 

Greenpeace Nyhedsblad 
Volume 5, issue 2 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1983 
April 

Greenpeace Nyhedsblad 
Volume 5, issue 1 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1983 
January 

Hvalbulletin 
Issue 7 

Thematic 
magazine 

Whale hunting Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1982 
December 

Greenpeace Nyhedsblad 
Volume 4, issue 3-4 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1982 
June 

Greenpeace Nyhedsblad 
Volume 4, issue 2 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1982 
February 

Greenpeace Nyhedsblad 
Volume 4, issue 1 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 
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1981 
October 

Hvalbulletin 
Issue 6 

Thematic 
magazine 

Whale hunting Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1981 
October 

Greenpeace Medlemsblad 
Volume 3, Issue 4 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1981 
July 

Hvalbulletin 
Issue 5 

Thematic 
magazine 

Whale hunting Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1981 
July 

Greenpeace Medlemsblad 
Volume 3, Issue 3 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1981 
April 

Greenpeace Medlemsblad 
Volume 3, Issue 2 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1981 
April 

Hvalbulletin 
Issue 3 

Thematic 
magazine 

Whale hunting Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1981 
March 

Hvalbulletin 
Issue 2 

Thematic 
magazine 

Whale hunting Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1981 
February 

Greenpeace Medlemsblad 
Volume 3, Issue 1 

Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1981 
February 

Hvalbulletin 
Issue 1 

Thematic 
magazine 

Whale hunting Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1980 
November 

Greenpeace Medlemsblad Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1980 
June 

Greenpeace Medlemsblad Membership 
magazine 

 Location: KUB Nord, Nørre Allé 49 
Reservation is required 

1979 
March 

Greenpeace Medlemsblad 
Issue 1 

Membership 
magazine 

 Location: The Danish National Archives, Kalvebod Brygge 
32 
Reservation is required 
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8.2 Appendix 2 
Code book 

Label Definition Example from 1979-1986 Example from 2012-2017 

Descriptive codes 

Advocacy of legal 

measures 

Greenpeace DK advocates that 

decision-makers adopt new legal 

measures in order to curtail 

unsustainable business practices. 

“The blockade is due to the fact that 

the German company Bayer & Co. had 

been allowed to dump 550,000 tonnes 

of chemical waste every year for two 

years. Greenpeace urged the Dutch 

minister of maritime affairs and traffic 

to stop these dumpings until there is 

accurate information on whether it 

would harm the breeding 

grounds ..”(Greenpeace DK, 1980 

June, p. 6). 

“In order not to export our problems 

such as overcapacity and destructive 

fishing to other parts of the world – for 

example Africa - a new European 

fishing policy must ensure that fishing 

agreements with the rest of the world 

are based on sustainable fishing ...” 

(Greenpeace DK, Action forår 2012, 

p. 12). 

Advocacy of 

environmental self-

regulation 

Greenpeace DK advocates that 

businesses go beyond the 

requirements of the law and adopt 

environmental self-regulation in 

order to curtail unsustainable 

business practices. 

”In Leverkusen, the management 

responded to Greenpeace's demand to 

stop the dumping by saying that they 

will build a recycling facility if there is 

an international agreement to take 

similar action – they do not want to 

“Greenpeace has previously criticized 

Bestseller and 19 other companies for 

producing polluting clothing in the 

report "Toxic Threads: The Big 

Fashion Stitch-Up" (2013). It is 

against this background that 
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Environmental self-regulation 

denotes “a range of voluntary 

actions which are designed to 

bring about environmental 

improvement” (Cane and 

Conaghan 2009). 

lose competitive advantages due to an 

increased responsibility towards the 

environment” (Greenpeace DK, 1983 

issue 2, p. 9). 

Greenpeace advocate that Bestseller 

commits to the Detox-commitments 

and makes plans for how they can 

fulfil them (Greenpeace DK 2015, 

March 19). 

Company blamed 

for environmental 

problem 

The corporate sector is blamed for 

an environmental problem. 

“Cheminova is responsible for the fact 

that the underground in Rønland is 

contaminated for the foreseeable 

future” (Greenpeace DK, 1985 

December, p. 29). 

“The oil companies do not maintain 

their equipment to prevent the leaks, 

and they have no intention of cleaning 

up. They demonstrate a total lack of 

respect for both the environment and 

the people living in these areas. The 

result is a dead landscape with 

poisoned fields and streams, sick 

animals and an extremely vulnerable 

local population…” (Greenpeace DK, 

Action efterår 2014, p. 12). 

Political system 

blamed for 

environmental 

problem 

The political system is blamed for 

an environmental problem. 

“The direct action was a protest 

against the fact that the company with 

the approval of the authorities was 

able to pollute and a protest against the 

“The threat to Brazil's rainforests is 

urgent again since the parliament has 

adopted a number of amendments to 

the forest law” (Greenpeace DK, 



 
	

112 

Danish environmental policy” 

(Greenpeace DK, 1985 December, p. 

30). 

Action efterår 2012, 5). 

Business in negative 

light 

Companies are described in a 

negative light. 

“The plant is well known for its 

numerous environmental scandals, but 

public attention has only been directed 

towards the company's waste water. 

The company annually emits 1.5 

million cubic meters of waste water 

through two pipelines” (Greenpeace 

DK, 1985 December, p. 29). 

“It was not a natural disaster when 

large forest fires last autumn turned 

millions of hectares of rainforest into 

ashes. Most fires were caused by 

arson. For years, companies have 

drained the land and burned the forest 

to plant plantations” (Greenpeace DK, 

Action forår 2016, p. 5). 

Business in positive 

light 

Companies are described in a 

positive light. 

“There are different methods of flue 

gas desulphurisation. Danish 

companies are among others in the 

frontline of the development of 

technology and »know how«” 

(Greenpeace DK, 1984 issue 2, p. 5). 

“It is amazing that so many companies 

have taken up the challenge from 2010 

and now raises the standards for textile 

production” (Greenpeace DK 2015, 

March 19). 

Live in balance with 

nature 

An actor is described as living in 

balance with nature. 

“The Native Americans only took the 

natural resources that were necessary 

to live. They did not feather their own 

nest to be rich and powerful. Nature 

“The small-scale fishermen fish in 

balance with the fish stocks and in a 

way that is gentle to the marine 

environment” (Greenpeace DK 2014, 
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therefore stayed balanced” 

(Greenpeace DK, 1986 issue 1, p. 36). 

November 4). 

Irresponsible A company is described as 

irresponsible. 

“We intend to investigate the 

possibilities for legal actions against 

B.N.F.L. and their irresponsible 

activities” (Greenpeace DK, 1980 

June, p. 4). 

“We have bought and tested 82 

clothing items in 25 countries, and the 

results show that the biggest clothing 

brands are just as irresponsible in the 

production of clothes for children…” 

(Greenpeace DK 2014, January 14). 

Responsible A company is described as 

responsible. 

No examples “It is good news in an otherwise very 

sad situation that the investors take 

their responsibility seriously and 

withdraw their support from 

companies that obviously do not care 

about rights, the environment or the 

climate” (Greenpeace DK, Action 

forår 2017, p. 3). 

Progressive A company is described as 

progressive. 

“There are different methods of flue 

gas desulphurisation. Danish 

companies are among others in the 

frontline of the development of 

technology and »know how«” 

“They [two German companies] are 

thus in a leadership position with the 

English company, Paramo, which has 

committed to zero harmful chemistry” 

(Greenpeace DK 2016, July 13). 
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(Greenpeace DK, 1984 issue 2, p. 5). 

Overexploitation Business activities are described 

with the term overexploitation. 

“In Greenpeace Denmark, we seek to 

influence Denmark's whale policy and 

to ensure that Denmark votes in favour 

of the moratorium and other proposals 

that will limit commercial 

overexploitation” (Greenpeace DK, 

1981 issue 2, p. 7). 

”… has boarded our ship, Arctic 

Sunrise, to protest and document the 

European industrial trawlers’ 

overexploitation of the ocean off the 

coast of West Africa.” (Greenpeace 

DK, Action spring 2012, p. 7). 

Sustainable 

alternatives 

Alternatives to unsustainable 

business practices are highlighted. 

“There is already the necessary 

technology to reduce the sulphur 

emissions…but the power plants do 

not want to invest in environmental 

improvements…” (Greenpeace DK, 

1983 issue 3, p. 16). 

“It is not necessary for the clothing 

industry to use NPE [a chemical] in 

the production due to the existence of 

alternatives that are not harmful” 

(Greenpeace DK 2012, March 20). 

Political power of 

business 

The influence of companies in the 

political system is highlighted. 

“The explanation is likely to be that 

economic interests have weighed 

heavier than environmental 

considerations, and given the fact that 

power plants and the industry have 

been richly represented in the 

committee” (Greenpeace DK, 1984 

“Also in the Arctic are we challenged 

by strong economic interests who use 

their lobbying muscles to gain access 

to a unique and unspoiled natural site” 

(Greenpeace DK, Action forår 2013, 

p. 5). 
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issue 2, p. 4). 

Take responsibility It is advocated that companies 

should take responsibility. 

No examples “Levi's has to take responsibility for 

the mess that they cause in Mexico, 

China and in other countries where 

they locate their production” 

(Greenpeace DK 2012, December 6). 

Problems with the 

legal measures 

Problems with the existing legal 

measures are highlighted. 

”The direct action was carried out 

because the safety regulations for oil 

transport should be based on the 

requirements of the environment and 

humans, not the requirements of the 

oil industry” (Greenpeace DK, 1981 

issue 2, p. 13). 

”It is deeply regrettable that 

Greenland's self-government once 

again gives the green light to 

thousands of kilometres of seismic 

surveys. The self-government even 

allows companies to carpet-bomb with 

sound cannons in a so-called "problem 

area" where narwhals, walruses and 

bowhead whales live without haven 

examined the consequences for 

wildlife” (Greenpeace DK, Action 

efterår 2015, p. 6). 

Main aim of the 

organisation 

Greenpeace Denmark describes 

the main purpose of the 

organisation. 

“…Greenpeace seeks to stop or initiate 

a lot of debate on….and other 

environmental crimes that have 

No example 
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devastating consequences for marine 

life and for the ecological balance on 

Earth. Generally, Greenpeace seeks to 

draw attention to mankind’s 

overexploitation and crimes against 

nature” (Greenpeace DK, 1981 issue 

3, p. 2). 

Tactics involving 

material damage 

This code encompasses the 

following tactics: boycott, 

blocking of gates, sabotage, 

occupation of premises/property, 

internet activism, and lawsuits. 

Only tactics that are directed 

towards a company are included. 

According to den Hond and de 

Bakker, these tactics are intended 

to cause material damage to a 

company (den Hond and de 

Bakker 2007, p. 911). 

“Immediately after the IWC 

[International Whaling Commission] 

meeting, Greenpeace announced that a 

boycott campaign would 

instantaneously be launched against 

Norwegian fishery products in the 

United States, which is Norway’s 

largest fish export market” 

(Greenpeace DK, 1985 Hvalbulletin 

issue 8-9, p. 3). 

“Last year, Greenpeace activists from 

the Nordic countries gathered for 

several weeks in Haparanda in Sweden 

to stop the cultivation of the 

genetically modified potato, Amflora. 

By blocking the potato layer, activists 

managed to stop potato planting for 

three weeks” (Greenpeace DK, Action 

forår 2012, p. 4). 

Tactics involving 

symbolic damage 

This code encompasses the 

following tactics: shareholder 

No examples “Producers of groceries are very 

sensitive to bad publicity about their 
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activism, negative publicity, 

petitions, marches, rallies, 

research, street theatre, and 

writing letters/emails. 

Only tactics that are directed 

towards a company are included. 

According to den Hond and de 

Bakker, these tactics are intended 

to cause symbolic damage to a 

company (den Hond and de 

Bakker 2007, p. 911). 

products. The hundreds of thousands 

of people who have supported us 

financially, signed and shared our 

messages have therefore been critical 

to the campaign” (Greenpeace DK, 

Action forår 2014, p. 12). 

Greenpeace 

collaborates 

Greenpeace Denmark describes a 

collaboration between Greenpeace 

and a company. 

Collaboration is commonly linked 

to corporate philanthropy, 

strategic contributions, and 

strategic partnerships (Neergaard 

et al. 2009; Austin 2000, p. 71; 

Molina-Gallart 2014, pp. 43-44; 

Heap 2000, p, 42). 

No examples No examples 
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Greenpeace 

Denmark 

collaborates 

Greenpeace Denmark collaborates 

with a company. 

Collaboration is commonly linked 

to corporate philanthropy, 

strategic contributions, and 

strategic partnerships (Neergaard 

et al. 2009; Austin 2000, p. 71; 

Molina-Gallart 2014, pp. 43-44; 

Heap 2000, p, 42). 

“Greenpeace-Denmark has therefore 

started the company "dacapo" January 

1 1985. The company sells photocopy 

paper… The West German group, 

Steinbels,…produces the paper…” 

(Greenpeace DK, 1985 December, p. 

33).  

No examples 

Interpretive codes 

Need for structural 

change 

Greenpeace DK emphasises the 

need for structural change in 

society to solve environmental 

problems. 

“Showing respect has a cost. In the 

long run, the support of the conviction 

that lies behind Greenpeace’s 

campaigns has a cost. Consumption, 

transportation by private cars, the 

supply of goods, the number of 

polluting work functions will undergo 

a change when the environmental 

concerns take priority over financial 

concerns” (Greenpeace DK, 1986 

issue 3, p. 3). 

“At Rio + 20, the world's governments 

must commit to deliver clean and safe 

energy to all in 2020 through a 

significant increase in the share of 

renewable energy” (Greenpeace DK, 

Action forår 2012, p. 7). 
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Need for new norms Greenpeace DK emphasises the 

need for new norms in society to 

solve environmental problems. 

“In order to stop the vicious circle, we 

must all make a sacrifice. We have to 

renounce some of the things that 

require us to take more from nature 

than it can provide. Moreover, we 

must stop producing goods that 

produce toxic waste“ (Greenpeace 

Denmark, 1986 issue 1, p. 36). 

No examples 

Need for new values Greenpeace DK emphasises the 

need for new values in society to 

solve environmental problems. 

“It is a bad attitude that we use huge 

amounts of raw materials for 

completely useless things - just think 

of packaging. Furthermore, these 

things are designed for destruction. - 

We must stop many of these 

productions. - We need to make 

recycling schemes that are serious - 

and much more.…But the biggest 

challenge is you! You must change 

your attitude…We ask for a different 

set of ethics and another philosophy of 

life…” (Greenpeace DK, 1985 issue 1, 

No examples 
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p. 13, emphasis in original). 

Achieved change Greenpeace DK argues that a 

change has occurred. 

“1985 became the year of the 

environment…because the general 

public finally became aware of the 

agenda that the environmental 

movement has worked for over a long 

period of time. The established society 

saw the environment – before it both 

acted blind and stone-deaf” 

(Greenpeace DK, 1986 issue 1, p. 4). 

“It is evident that the gravity of the 

chemical pollution problem has 

achieved a breakthrough. There has 

been a quantum leap in the perception 

of how to act as a global player. The 

brands can no longer outsource both 

production and responsibility to cheap 

manufacturers in Asia” (Greenpeace 

DK 2012, November 29). 

Incremental social 

change 

Greenpeace Denmark suggests 

small adjustments with the aim of 

achieving social change. 

 

No examples “It is about investing in the right 

things such as renewable energy 

sources and intelligent, energy-saving 

technology” (Greenpeace DK, Action 

forår 2013, p. 6). 

 

Incremental change Greenpeace Denmark suggests 

small adjustments with the aim of 

achieving a larger change. 

 

“The company daCapo has two main 

purposes: to promote the idea of 

recycling in the corporate sector and to 

yield a profit that will be spent on 

Greenpeace’s active environmental 

 “Over the next 2-3 years, Erik 

Albertsen [employee at Greenpeace 

DK] expects that the clothing industry 

reaches a point where all major brands 

choose to rely on factories that do not 
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work” (Greenpeace DK, 1986 issue 2, 

p. 32). 

use harmful chemicals. By that time, 

he expects that all other factories also 

have chosen to reject harmful 

chemicals because it is worth the 

effort” (Greenpeace DK, Action forår 

2013, p. 13). 

Incremental change 

involving companies 

Greenpeace Denmark suggests 

small adjustments with the aim of 

achieving a larger change. 

Companies are given a role in the 

incremental approach to change. 

“The company daCapo has two main 

purposes: to promote the idea of 

recycling in the corporate sector and to 

yield a profit that will be spent on 

Greenpeace’s active environmental 

work” (Greenpeace DK, 1986 issue 2, 

p. 32). 

 “Over the next 2-3 years, Erik 

Albertsen [employee at Greenpeace 

DK] expects that the clothing industry 

reaches a point where all major brands 

choose to rely on factories that do not 

use harmful chemicals. By that time, 

he expects that all other factories also 

have chosen to reject harmful 

chemicals because it is worth the 

effort” (Greenpeace DK, Action forår 

2013, p. 13). 

Monitoring 

environmental self-

regulation 

Greenpeace DK seeks to ensure 

that companies self-regulate 

properly by holding them to their 

promise. 

”Representatives from the Danish 

power plants have repeatedly stated 

that they seek to reduce air pollution, 

but again there is a difference between 

“Adidas and Nike were among the 

pioneers who quickly committed 

themselves to the campaign and 

promised that they would lead the way 
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Environmental self-regulation 

denotes “a range of voluntary 

actions which are designed to 

bring about environmental 

improvement” (Cane and 

Conaghan 2009). 

what is said and what is actually done. 

None of the power plants have taken 

steps to make use of flue-gas 

desulphurization on their own 

initiative. The only way to make the 

power plants use flue-gas 

desulphurization is to enact new 

legislation” (Greenpeace DK, 1984 

issue 2, p. 5). 

and remove the toxic substances. They 

have the size and the influence to pull 

the other clothing brands in a greener 

direction. It is therefore disappointing 

to see that they continue to put the 

environment at risk. We strongly 

encourage the clothing brands to look 

at these tests and acknowledge that 

they can improve” (Greenpeace 

Denmark 2014, January 14). 

New legal measures 

rather than 

environmental self-

regulation 

Greenpeace DK emphasises the 

need for new legal measures as a 

result of identified problems with 

companies’ environmental self-

regulation. 

Environmental self-regulation 

denotes “a range of voluntary 

actions which are designed to 

bring about environmental 

improvement” (Cane and 

Conaghan 2009). 

”Representatives from the Danish 

power plants have repeatedly stated 

that they seek to reduce air pollution, 

but again there is a difference between 

what is said and what is actually done. 

None of the power plants have taken 

steps to make use of flue-gas 

desulphurization on their own 

initiative. The only way to make the 

power plants use flue-gas 

desulphurization is to enact new 

No examples 
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legislation” (Greenpeace DK, 1984 

issue 2, p. 5). 

Attributes to short-

sighted financial 

interests of business 

Greenpeace Denmark attributes 

environmental problems to short-

sighted financial interests of 

business. 

“In 1981, the Kronos-Titan group had 

a profit (net profit after tax) of 

3.160.000.000 Danish kroner. The 

profit is partly due to the fact that the 

ocean has been used as an easy and 

cheap waste bin for years…" 

(Greenpeace DK, 1984 issue 2, p. 14). 

“Oil from the Arctic is complete 

madness. The Arctic ice melts because 

of climate change and oil companies 

like Gazprom and Shell see it as an 

opportunity to obtain even more oil. 

We have to halt the ruthless pursuit of 

profit” (Greenpeace Denmark 2014, 

May 1). 

Attributes to the 

political power of 

companies 

Greenpeace Denmark attributes 

environmental problems to the 

political power of companies. 

“The explanation is likely to be that 

economic interests have weighed 

heavier than environmental 

considerations, and given the fact that 

power plants and the industry have 

been richly represented in the 

committee (environmental 

organisations was not been 

represented), it is reasonable to believe 

that they were thinking more of how to 

avoid being charged the expenses of 

“The threat to Brazil's rainforests is 

urgent again since the parliament has 

adopted a number of amendments to 

the forest law. President Dilma 

Rousseff partially vetoed the 

legislative changes, but she apparently 

listened more to the country's 

powerful forest and agricultural lobby 

than to the more than 300,000 

Brazilians who had signed 

Greenpeace's demand for the 
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flue-gas desulfurization than thinking 

about environmental concerns” 

(Greenpeace DK, 1984 issue 2, p. 4). 

protection of the Amazon” 

(Greenpeace DK, Action efterår 2012, 

p. 5). 

Attributes to the 

view of nature 

Greenpeace Denmark attributes 

environmental problems to the 

view of nature among companies. 

"What we oppose in the seal hunt in 

Newfoundland [commercial seal hunt] 

is: 

- The immorality and waste in killing 

the brood of an animal. 

- The amazing waste of resources in 

leaving the flesh on the ice and only 

taking the skin and blubber. 

- The inhumane and reprehensible 

killing method that is being used. 

What we are actually opposing is the 

view of nature displayed by engaging 

in such a perverted and wasteful form 

of hunting” (Greenpeace DK, 1980 

November, pp. 8-9). 

“..while the Russian state turns a blind 

eye to Gazprom's lack of respect for 

employees and the environment, it is 

unfortunately only a matter of time 

before the disaster occurs” 

(Greenpeace DK 2013, September 18). 

Attributes to 

unsustainable 

business practices 

Greenpeace Denmark attributes 

environmental problems to 

unsustainable business practices. 

“The plant is well known for its 

numerous environmental scandals, but 

public attention has only been directed 

“It was not a natural disaster when 

large forest fires last autumn turned 

millions of hectares of rainforest into 
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towards the company's waste water. 

The company annually emits 1.5 

million cubic meters of waste water 

through two pipelines” (Greenpeace 

DK, 1985 December, p. 29). 

ashes. Most fires were caused by 

arson. For years, companies have 

drained the land and burned the forest 

to plant plantations” (Greenpeace DK, 

Action forår 2016, p. 5). 

Attributes to norms Greenpeace Denmark attributes 

environmental problems to norms 

in the society. 

“In the south, the east and the west, 

the prevailing perception in 

industrialised societies is that the 

resources of the planet are free to use. 

Due to these bad moral standards, we 

have through the years withdrawn 

from nature. We have to acknowledge 

it sooner or later” (Greenpeace DK, 

1986 issue 3, p. 3). 

No examples 

Attributes to legal 

measures benefitting 

the companies rather 

than the 

environment 

Greenpeace Denmark attributes 

environmental problems to legal 

measures that work to the benefit 

of companies rather than the 

environment. 

” The direct action was very important 

as oil tank traffic constitutes an 

increasing danger to the environment 

when it is not carried out 

responsibly…The direct action was 

carried out because the safety 

regulations for oil transport should be 

“Many of the big vessels fish with 

bottom trawl. Bottom trawling is to 

drag large nets across the seabed. 

Bottom trawl destroys the 

seabed...There is a need for a 

structural change in the fisheries in 

Denmark and the rest of Europe. 
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based on the requirements of the 

environment and humans, not the 

requirements of the oil industry” 

(Greenpeace DK, 1981 issue 2, p. 13). 

Today, the countries favour the major 

industrial vessels. Instead, politicians 

should to a greater extent make fishing 

methods that are gentle to the marine 

environment a requirement to gain 

access to fishing quotas” (Greenpeace 

DK, Action efterår 2014, p. 14). 

Environmental 

responsibility of 

business 

Greenpeace Denmark indicates 

that businesses have a 

responsibility to operate in a way 

that protects the environment. 

”In Leverkusen, the management 

responded to Greenpeace's demand to 

stop the dumping by saying that they 

will build a recycling facility if there is 

an international agreement to take 

similar action – they do not want to 

lose competitive advantages due to an 

increased responsibility towards the 

environment” (Greenpeace DK, 1983 

issue 2, p. 9). 

“This [the use of unsafe chemicals in 

textile production] is not only due to 

the fact that even the world's largest 

clothing brands ignore environmental 

responsibility, the legislation is too 

weak” (Greenpeace DK 2014, 

February 17). 

Ripple effect Greenpeace Denmark expresses 

the notion that a sustainable action 

by a company can cause other 

sustainable actions.  

“The company daCapo has two main 

purposes: to promote the idea of 

recycling in the corporate sector and to 

yield a profit that will be spent on 

“When the biggest companies lead the 

way, the smaller companies have no 

excuse” (Greenpeace DK, Action forår 

2014, p. 12). 
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Greenpeace’s active environmental 

work” (Greenpeace DK, 1986 issue 2, 

p. 32). 

Market as a vehicle The market is viewed as a vehicle 

for achieving environmental goals. 

“The company daCapo has two main 

purposes: to promote the idea of 

recycling in the corporate sector and to 

yield a profit that will be spent on 

Greenpeace’s active environmental 

work” (Greenpeace DK, 1986 issue 2, 

p. 32). 

“Adidas and Nike were among the 

pioneers who quickly committed 

themselves to the campaign and 

promised that they would lead the way 

and remove the toxic substances. They 

have the size and the influence to pull 

the other clothing brands in a greener 

direction…” (Greenpeace DK 2014, 

January 14). 

Market as a vehicle 

specifically in 

relation to market 

incentives 

The market is viewed as a vehicle 

for achieving environmental goals. 

Only examples which indicate that 

Greenpeace Denmark creates 

market incentives that make 

environmental sustainability 

strategically attractive to 

businesses. 

No examples “Over the next 2-3 years, Erik 

Albertsen [employee at Greenpeace 

Denmark] expects that the clothing 

industry reaches a point where all 

major brands choose to rely on 

factories that do not use harmful 

chemicals. By that time, he expects 

that all other factories also have 

chosen to reject harmful chemicals 
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because it is worth the effort” 

(Greenpeace DK, Action forår 2013, 

p. 13). 

Opportunity in 

corporate power 

Corporate power is viewed as an 

opportunity. 

”…and the boycott campaign was 

targeted at Norway's largest exporter 

of fish products, Frionor, to affect 

fewer innocent actors. Frionor 

accounts for more than half of the total 

distribution of whale meat in Norway 

and most of the Norwegian exports of 

whale meat to Japan. At the same 

time, Frionor has undoubtedly had 

some influence on Norway's decision 

to veto the whaling stop due to its 

major economic interests” 

(Greenpeace DK, 1985 Hvalbulletin 

issue 8-9, p. 3). 

”The big international companies have 

great influence because of the 

enormous amounts of palm oil that 

they buy. They can use their influence 

to affect how the palm oil is produced. 

It is therefore one of our goals to get 

the largest companies to introduce 

guidelines that guarantee that they do 

not buy palm oil produced by 

deforestation or displacement of 

indigenous peoples who are dependent 

on the forests” (Greenpeace DK, 

Action forår 2014, p. 12). 

 

Opportunity in the 

short-sighted 

financial interests of 

business 

The short-sighted financial 

interests of business are viewed as 

an opportunity. 

“An extraordinary board meeting was 

convened in Frionor in the beginning 

of August. At the top of the agenda 

was Greenpeace's boycott campaign, 

“The well-known clothing brands 

certainly do not want to be associated 

with dangerous chemicals because it 

can harm their sales figures. That's 
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which at that point had caused a total 

loss of 100 million Norwegian kroner. 

In mid-August, Frionor's 

representative in the United States 

announced that Frionor would 

withdraw completely from the 

Norwegian whaling industry before 

1986” (Greenpeace DK, 1985 

Hvalbulletin issue 8-9, p. 3). 

why they woke up” (Greenpeace DK, 

Action forår 2013, p. 13). 

Participate or 

organise material 

damage 

There is an indication that 

Greenpeace Denmark has 

participated or organised one of 

the following tactics: boycott, 

blocking of gates, sabotage, 

occupation of premises/property, 

internet activism, and lawsuits. 

Only tactics that are directed 

towards a company are included. 

“The night of April 4, Greenpeace 

therefore started the »occupation« of 

chimneys in 8 different countries in 

Europe. The 8 countries were 

Denmark, England, Holland, Belgium, 

West Germany, France, Austria and 

CSSR” (Greenpeace DK, 1984 issue 2, 

p. 7). 

“Last year, Greenpeace activists from 

the Nordic countries gathered for 

several weeks in Haparanda in Sweden 

to stop the cultivation of the 

genetically modified potato, Amflora. 

By blocking the potato layer, activists 

managed to stop potato planting for 

three weeks” (Greenpeace DK, Action 

forår 2012, p. 4). 

Participate or 

organise symbolic 

damage 

There is an indication that 

Greenpeace Denmark has 

participated or organised one of 

No examples “Today, Greenpeace activists made 

use of untraditional methods to 

communicate with the fashion 
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the following tactics: shareholder 

activism, negative publicity, 

petitions, marches, rallies, 

research, street theatre, and 

writing letters/emails. 

Only tactics that are directed 

towards a company are included. 

industry. Activists dressed in Levi's 

cloths made a fashion show in Fields 

in Ørestad, which houses a Levi’s 

store” (Greenpeace DK 2012, 

December 6). 

Corporate target and 

aim 

The tactic is directed towards a 

company and the aim of the tactic 

is to influence the company. 

“On June 26, Greenpeace took direct 

action in Copenhagen airport to protest 

against the southern route around 

Saltholm...we recommend a fixed 

northern route at least one nautical 

mile from the coast” (Greenpeace DK, 

1984 issue 3, p. 4). 

“Through today's actions [protests 

against Zara], Greenpeace encourages 

Zara to follow the examples of H&M, 

Nike and Adidas and commit to 

stopping the use of toxic chemicals in 

the production of their clothes” 

(Greenpeace DK 2012, November 24). 

Corporate target but 

political aim 

The tactic is directed towards a 

company and the aim of the tactic 

is to influence the political system. 

The influence on the company is a 

means to an end. 

“Because the largest economic 

interests in the Norwegian whaling 

industry pacified and the Norwegian 

whaling quota for 1984 has been 

reduced by almost 2/3, it can only be a 

matter of time before the responsible 

Norwegian authorities realize that it 

No examples 
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has been misguided for the whaling 

policy to oppose the forces of 

conservation uncompromising and 

consistently…” (Greenpeace DK, 

1985 Hvalbulletin issue 8-9, p. 3). 
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8.3 Appendix 3 
Frequency of selected codes3 

Label Definition Frequency of codes from 1979-1986 Frequency of codes from 2012-2017 

Advocacy of new 

legal measures 

Greenpeace DK advocates that 

decision-makers adopt new legal 

measures in order to curtail 

unsustainable business practices. 

95 45 

Advocacy of new 

business practices 

Greenpeace DK advocates that 

businesses go beyond the 

requirements of the law and adopt 

environmental self-regulation in 

order to curtail unsustainable 

business practices. 

21 56 

Opportunity in 

corporate power 

Corporate power is viewed as an 

opportunity. 

44 15 

Market as a vehicle The market is viewed as a vehicle 

for achieving environmental goals. 

2 10 

Incremental change 

involving companies 

Greenpeace Denmark suggests 

small adjustments with the aim of 

2 17 

																																																													
3	The frequency of selected codes denotes the number of texts in which the code appears. A text is an article in a membership/thematic magazine or a press release.	
4	The four examples all concern boycott campaigns.	
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achieving a larger change. 

Companies are given a role in the 

incremental approach to change. 

Business in negative 

light 

Companies are described in a 

negative light.5 

50+ 50+ 

Business in positive 

light 

Companies are described in a 

positive light. 

8 15 

 

 

																																																													
5	The exact number is not shown, since I seek to compare the frequency of the codes “Business in negative light” and “Business in positive light” rather than comparing the 
time periods.	


