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Abstract	
The	 present	 Master’s	 thesis	 revolves	 around	 two	 current	 global	 phenomena:	 (1)	 the	 increasing	

movement	of	highly-skilled	workers,	 i.e.	expatriates	or	expats,	to	foreign	countries	and	(2)	the	rising	

global	interest	in	sustainable	goods.	The	aim	of	this	case	study	is	to	shed	light	on	the	interplay	between	

these	phenomena	by	investigating	attitudes	of	female	expats	in	Denmark	towards	sustainable	clothing	

(SC)	 alternatives.	 The	 focus	 lies	 on	 exploring	 the	 influences	 of	 acculturation	 processes	 on	 expats’	

identities	 and	 consumption,	 applying	 concepts	of	 consumer	 culture	 theory.	The	 theoretical	 point	 of	

departure	lies	in	consumer	acculturation	theory,	which	assumes	that	values	and	consumption	change	

when	people	move	abroad.	At	the	same	time,	sustainability	theory	suggests	that	increasing	contact	with	

global	influences	heightens	interest	in	sustainability	matters.	The	issue	at	hand	was	investigated	in	an	

exploratory	 case	 study	 using	methodological	 triangulation,	 primarily	 based	 on	 qualitative	 research	

methods,	i.e.	episodic	interviews.		

	

The	 results	 of	 the	 research	 indicate	 that	 international	 experience,	 especially	 residence	 in	 multiple	

foreign	 countries,	 influences	 attitudes	 towards	 SC.	 Those	 female	 expats	 with	 more	 international	

experience	 tend	 to	 display	 a	 broadened	 understanding	 of	 SC,	 including	 aspects	 of	 conscious	

consumption.	They	 further	may	 show	a	 larger	 integration	of	 SC	 into	 their	 overall	 lifestyle.	Multiple	

acculturation	processes	are	assumed	to	influence	this	development:	repeated	confrontation	with	and	

acculturation	to	multiple	sociocultural	contexts	leading	to	increased	cosmopolitan	values	and	diverse	

cultural	identification,	as	well	as	an	overall	acculturation	to	the	global	consumer	culture	(AGCC).	Female	

expats	are,	thus,	argued	to	show	positive	attitudes	towards	SC	as	symbolic	consumption,	supporting	

their	 identity	construction	 in	postmodern	consumer	culture.	Denmark	was	 found	to	be	a	 facilitating	

context	in	this	development.	Shedding	light	on	global	consumer	values	and	identities,	the	findings	of	this	

study	signify	a	contribution	to	intercultural	consumer	research	that	can	inform	the	promotion	of	SC,	as	

well	as	other	sustainable	products.		

	 	



	 3	

List	of	Abbreviations	
AGCC   Acculturation	to	the	Global	Consumer	Culture	

CCT   Consumer	Culture	Theory	

DK   Denmark	

HC   Home	country	

Q   Quote	

P   Participant	

SC   Sustainable	clothing	

	

	

List	of	Tables	
Table	1:	Participants	profiles         53	

	

	

List	of	Figures	
Figure	1:	Relationships	between	relevant	concepts	covered	in	guiding	questions  10	

Figure	2:	Structure	of	the	paper        14	

Figure	3:	Influences	on	attitudes	towards	SC	(based	on	Figure	1)    94	

	 	



	 4	

Table	of	Contents	
1	INTRODUCTION	...................................................................................................................................................................	7	

1.1	RESEARCH	FOCUS	AND	MOTIVATION	..................................................................................................................................................	7	

1.2	PROBLEM	STATEMENT	.........................................................................................................................................................................	9	

1.3	DELIMITATIONS	.................................................................................................................................................................................	11	

1.4	LITERATURE	REVIEW	........................................................................................................................................................................	11	

1.5	STRUCTURE	OF	THE	PAPER	...............................................................................................................................................................	13	

2	POSITIONING	IN	INTERCULTURAL	CONSUMER	RESEARCH	..................................................................................	15	

2.1	CHOSEN	APPROACHES	IN	INTERCULTURAL	CONSUMER	RESEARCH	..............................................................................................	15	

2.2	DEFINITION	OF	CULTURE	..................................................................................................................................................................	17	

3	THEORETICAL	FRAMEWORK.........................................................................................................................................	19	

3.1	ACCULTURATION	AND	CONSUMER	ACCULTURATION	......................................................................................................................	20	

3.1.1	Defining	Acculturation	and	Consumer	Acculturation	............................................................................................................	20	

3.1.2	Acculturation	and	national	identity	................................................................................................................................................	21	

3.1.3	Acculturation	strategies	and	identities:	the	postassimilationist	approach.................................................................	22	

3.1.4	Global	Consumer	Culture	and	Cosmopolitanism	.......................................................................................................................	24	

3.1.5	Cosmopolitan	consumers	.......................................................................................................................................................................	25	

3.1.6	Connecting	Global	consumer	culture,	cosmopolitanism	and	sustainable	consumption	.......................................	26	

3.2	CCT:	CONSUMER	IDENTITY	PROJECTS	AND	SYMBOLIC	CONSUMPTION	........................................................................................	27	

3.2.1	Identity	creation	and	clothing	............................................................................................................................................................	28	

3.3	SUSTAINABLE	CONSUMPTION	AND	CLOTHING	................................................................................................................................	29	

3.3.1	Defining	Sustainable	Clothing	Consumption	...............................................................................................................................	29	

3.3.2	Values,	attitudes,	identity	and	sustainable	clothing	consumption	...................................................................................	31	

3.3.3	Context	and	SC	consumption	...............................................................................................................................................................	32	

4	METHODOLOGY	.................................................................................................................................................................	33	

4.1	PHILOSOPHY	OF	SCIENCE	..................................................................................................................................................................	33	

4.2	RESEARCH	PURPOSE:	EXPLORATORY	RESEARCH	AND	INDUCTIVE	REASONING	............................................................................	35	

4.3	RESEARCH	APPROACH:	QUALITATIVE	RESEARCH	...........................................................................................................................	35	

4.4	RESEARCH	DESIGN:	CASE	STUDY	......................................................................................................................................................	36	

5	METHODS	............................................................................................................................................................................	37	

5.1	METHODS	OF	DATA	COLLECTION:	METHODOLOGICAL	TRIANGULATION......................................................................................	37	

5.1.1	Survey	..............................................................................................................................................................................................................	39	
5.1.1.1	Survey	design	.........................................................................................................................................................................................	39	
5.1.1.2	Sampling	and	distribution	.................................................................................................................................................................	40	



	 5	

5.1.1.3	Participant	demographics..................................................................................................................................................................	41	
5.1.2	Interviews	......................................................................................................................................................................................................	42	
5.1.2.1	The	episodic	interview........................................................................................................................................................................	42	
5.1.2.2	Sampling	...................................................................................................................................................................................................	43	
5.1.2.3	Interview	guide......................................................................................................................................................................................	44	
5.1.2.4	Interviewing	process	...........................................................................................................................................................................	45	

5.2	METHOD	OF	DATA	ANALYSIS:	THEMATIC	ANALYSIS	......................................................................................................................	46	

5.3	LIMITATIONS	AND	BIAS	.....................................................................................................................................................................	48	

5.3.1	Research	Process	........................................................................................................................................................................................	48	

5.3.2	Interviewing	in	a	global	context	........................................................................................................................................................	49	

5.3.3	Narrative	and	identity	............................................................................................................................................................................	50	

5.3.4	Validity	and	reliability	............................................................................................................................................................................	51	

5.3.5	Ethics	................................................................................................................................................................................................................	52	

6	FINDINGS	.............................................................................................................................................................................	52	

6.1	HOW	ARE	FEMALE	EXPATS	IDENTITIES	COMPRISED	AND	HOW	ARE	THESE	EXPRESSED	IN	THEIR	CONSUMPTION?	................	54	

6.1.1	International	orientation	and	global	awareness	......................................................................................................................	54	

6.1.2	Cultural	awareness	...................................................................................................................................................................................	57	

6.1.3	Cultural	identification	.............................................................................................................................................................................	57	

6.1.4	Relationship	to	home	country	.............................................................................................................................................................	58	

6.1.5	Perceived	cultural	differences	compared	to	Denmark	...........................................................................................................	60	

6.1.6	Sustainability	...............................................................................................................................................................................................	61	

6.1.7	Summary	........................................................................................................................................................................................................	63	

6.2	WHAT	DOES	THE	CONCEPT	OF	SC	MEAN	TO	FEMALE	EXPATS	AND	HOW	IS	THIS	EXPRESSED	IN	THEIR	CONSUMPTION?.......	64	

6.2.1	Meaning	of	Clothing	.................................................................................................................................................................................	65	

6.2.2	Participants’	understanding	and	perception	of	SC...................................................................................................................	65	
6.2.2.1	Production-related	aspects:	SC	signifies	reduced	environmental	and	social	impact...................................................	65	
6.2.2.2	Behavioural	aspects:	SC	signifies	conscious,	alternative	consumption	............................................................................	67	
6.2.2.3	Personal	meaning	.................................................................................................................................................................................	69	

6.2.3	SC	Consumption	..........................................................................................................................................................................................	70	

6.2.4	Minimised	clothing	consumption	due	to	move	abroad	..........................................................................................................	72	

6.2.5	Perceived	limitations	of	SC	...................................................................................................................................................................	73	

6.2.6	Summary	........................................................................................................................................................................................................	74	

6.3	HOW	ARE	ATTITUDES	TOWARDS	SC	INFLUENCED	BY	DENMARK	AS	A	HOST	CULTURE	AND	EXPATS’	HOME	CULTURES?	...........	76	

6.3.1	Influences	of	Denmark	as	a	host	culture........................................................................................................................................	76	
6.3.1.1	Global	marketplace...............................................................................................................................................................................	76	
6.3.1.2	Sustainability	in	Denmark	.................................................................................................................................................................	77	
6.3.1.3	SC	awareness	in	Denmark	.................................................................................................................................................................	78	

6.3.2	Home	country	influences	on	attitudes	towards	SC	...................................................................................................................	79	



	 6	

6.3.3	Summary	........................................................................................................................................................................................................	81	

7	DISCUSSION	........................................................................................................................................................................	82	

7.1	FEMALE	EXPATS’	IDENTITIES	AND	THEIR	INFLUENCES	ON	CONSUMPTION	..................................................................................	83	

7.1.1	Expats	as	Cosmopolitans........................................................................................................................................................................	83	

7.1.2	Acculturation	to	Global	Consumer	Culture	and	Sustainability	..........................................................................................	84	

7.1.3	Expats’	cultural	identities:	Diverse,	individual	cultural	identification	..........................................................................	85	

7.2	FEMALE	EXPATS’	ATTITUDES	TOWARDS	SC	AND	THEIR	SC	CONSUMPTION	..................................................................................	88	

7.2.1	Individual	SC	definitions	and	consumption	..................................................................................................................................	88	

7.2.2	Individual	SC	definitions	and	international	experience	and	AGCC	..................................................................................	89	

7.2.3	SC	as	representation	of	female	expats’	identities	......................................................................................................................	90	

7.3	INFLUENCES	OF	DENMARK	AS	HOST	CULTURE	AND	FEMALE	EXPATS’	HOME	CULTURES	ON	ATTITUDES	TOWARDS	SC	.........	91	

7.3.1	Denmark	as	a	postmodern	context	for	sustainable	consumption	....................................................................................	92	

7.3.2	Denmark	as	a	context	that	raises	SC	awareness	.......................................................................................................................	93	

7.3.3	Home	country	influences	on	attitudes	towards	SC	...................................................................................................................	93	

7.4	OVERALL	DISCUSSION	.......................................................................................................................................................................	94	

7.5	LIMITATIONS	AND	FUTURE	RESEARCH	............................................................................................................................................	98	

7.5	RESEARCHERS’	BIASES	.......................................................................................................................................................................	99	

8	CONCLUSION	...................................................................................................................................................................	100	

9	REFERENCES....................................................................................................................................................................	102	

APPENDIX	............................................................................................................................................................................	114	

APPENDIX	1.............................................................................................................................................................................................	115	

APPENDIX	2.............................................................................................................................................................................................	126	

APPENDIX	3.............................................................................................................................................................................................	128	

APPENDIX	4.............................................................................................................................................................................................	168	

APPENDIX	5.............................................................................................................................................................................................	171	

APPENDIX	6.............................................................................................................................................................................................	222	

APPENDIX	7.............................................................................................................................................................................................	294	

APPENDIX	8.............................................................................................................................................................................................	300	

APPENDIX	9.............................................................................................................................................................................................	344	

APPENDIX	10	..........................................................................................................................................................................................	366	

APPENDIX	11	..........................................................................................................................................................................................	369	

	

	



	 7	

1	Introduction	
The	present	 research	deals	with	 two	 central	 phenomena	 that	have	 emerged	 in	 the	 course	of	 a	 fast-

moving	globalisation	of	the	world.	Firstly,	increased	migration	of	highly-skilled	workers,	i.e.	expatriates,	

in	the	following	abbreviated	as	expats,	and,	secondly,	a	growing	interest	in	sustainable	consumer	goods,	

such	 as	 sustainable	 clothing	 (SC).	 Both	 global	 phenomena	 are	 considered	 of	 high	 relevance	 to	

contemporary	intercultural	consumer	research	and	marketing,	as	both	are	expected	to	have	significant	

implications	 for	 future	 consumers,	 their	 identities	 and	 hence,	 their	 buying	 decisions	 (Cleveland	 &	

Laroche,	2007;	Bly	et	al.,	2015).	

1.1	Research	Focus	and	Motivation	

“In	a	world	where	consumption	is	such	a	dominant	domain	of	culture,	we	need	to	ask	how	acculturation	

works	in	terms	of	consumer	identity	formation.”	(Üstüner	&	Holt,	2007,	p.41)	

	

In	the	past	century,	the	world	has	become	more	and	more	globalised.	Countries	have	opened	up	their	

borders	 to	 international	 trade,	 media	 and	 movement	 of	 people,	 leading	 to	 an	 increasing	

internationalisation	of	countries	across	the	globe.	More	and	more	people	consume	international	goods,	

engage	 in	 global	 communities	 and	 choose	 to	 move	 abroad	 as	 expats.	 Consumer	 research	 is,	 thus,	

becoming	 increasingly	 interested	 in	 the	 complex	 influences	 of	 different	 cultures	 on	 people’s	

consumption.	With	culture	and	consumption	becoming	increasingly	intertwined,	theoretical	concepts	

such	as	global	consumer	culture,	cosmopolitanism	and	consumer	acculturation	have	emerged,	seeking	

to	understand	consumers	 in	a	globalised	world	(Üstüner	&	Holt,	2007;	Cleveland	&	Laroche,	2007).	

Previous	 research	 argues	 that	as	people	move	 abroad	 their	 consumption	 is	 changing:	Acculturation	

theory	assumes	that	an	individual’s	exposure	to	new	cultural	contexts	leads	to	changes	in	his	or	her	

values,	attitudes	and	behaviour	(Berry,	1997).	Further,	consumer	acculturation	in	particular	finds	that	

migrant	 consumers	 develop,	 negotiate	 and	 adapt	 their	 identities	 through	 consumption	 in	 the	 new	

country.	The	flow	of	cultural	resources	across	markets	further	leads	to	a	growing	segment	of	consumers	

with	a	cosmopolitan	orientation	and	the	emergence	of	a	global	consumer	culture	(Grinstein	&	Riefler,	

2015;	Arnould	et	al.,	2011).	In	light	of	these	current	global	developments,	it	is	therefore	important	for	

professionals	 within	 intercultural	 marketing	 to	 understand	 increasingly	 diverse	 and	 fragmented	

multicultural	 consumer	 groups	 and	 the	 effects	 on	 their	 identities.	 Expats	 represent	 an	 interesting	

example	 of	 these	 multicultural	 consumer	 groups,	 as	 they	 voluntarily	 move	 in	 and	 out	 of	 different	

cultures.	This	group	will	therefore	be	the	focus	of	this	study.		
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At	the	same	time,	the	challenges,	inequalities	and	negative	consequences	of	globalisation	are	becoming	

more	and	more	apparent.	Destructive	effects	on	the	environment	noticed	in	the	form	of	global	warming,	

waste	 of	 natural	 resources	 as	 well	 as	 the	 exploitation	 of	 cheap	 labour	 in	 developing	 country	 are	

commonly	mentioned	in	the	media	(Fletcher,	2008).	In	response	to	these	challenges,	many	consumers	

show	an	increasing	interest	in	sustainable	consumption	alternatives.	These	include	for	example,	green	

energy,	organic	food,	as	well	as	the	concept	of	interest	in	this	study,	SC.		

	

Despite	these	growing	initiatives	in	SC,	the	fashion	industry	is	described	as	one	of	the	most	destructive	

industries	 in	 the	 world	 (Fletcher,	 2008).	 Issues	 such	 as	 inhumane	 working	 conditions	 as	 well	 as	

extensive	negative	effects	on	the	environment	raise	increasing	media	attention.	Without	any	action,	the	

U.N.	 forecast	a	60	percent	increase	in	the	fashion	industry’s	greenhouse	gas	emissions	and	waste	by	

2030	 (UN	 Climate	 Change	News,	 2018).	 Hence,	 in	 order	 to	meet	 U.N.	 sustainability	 targets	 (United	

Nations,	2018),	a	transformation	of	the	fashion	industry	and	respective	consumer	demands	is	necessary.	

To	enable	such	transformation	marketers	need	to	understand	attitudes	towards	SC	and,	thus,	how	to	

effectively	 promote	 these	 sustainable	 alternatives.	 Therefore,	 SC	 was	 chosen	 as	 a	 relevant	 product	

segment	 to	investigate	 in	 light	of	current	global	developments.	Furthermore,	according	 to	consumer	

culture	theory	(CCT),	clothing	plays	an	essential	part	in	identity	creation,	e.g.	expressing	personality	and	

communicating	sense	of	belonging	or	individuality	(e.g.	McCracken,	1988).	Therefore,	SC	consumption	

is	considered	as	a	relevant	consumption	act	when	investigating	consumer	acculturation	and	resulting	

identity	renegotiation.	

	

Denmark	 represents	 the	 research	 context	 of	 the	present	 case	 study.	The	 country	has	been	 strongly	

influenced	 by	 globalisation	 in	 its	 economic	 and	 cultural	 development	 and	 is,	 therefore,	 commonly	

described	as	a	highly	postmodern	country	(Inglehart,	1997).	Ranked	as	the	3rd	best	non-native	English-

speaking	country	in	the	world	by	the	English	Proficiency	Index	(EF	Education	First,	2018),	Denmark	is	

actively	engaging	in	creating	an	attractive	environment	for	foreign	citizens,	seeking	to	attract	talents	

from	 abroad	 (Uddannelses-	 og	 Forskningsministeriet,	 2014).	 Showing	 parts	 of	 the	 effect	 of	 these	

initiatives,	 the	 number	 of	 foreign	 full-time	 employed	 workers	 in	 Denmark	 has	 increased	 by	 34%	

between	 2013	 and	 2017	 (Dansk	 Industri,	 2017).	 Moreover,	 the	 country	 is	 particularly	 known	 for	

promoting	a	green	lifestyle	and	alternative	business	models.	As	the	first	country	in	the	world,	Denmark	

has	set	itself	the	goal	to	“become	a	green	and	resource	efficient	economy	entirely	independent	of	fossil	

fuels	by	2050”	(State	Of	Green,	2018).	Denmark	is	also	home	to	numerous,	internationally	recognised	

SC	 brands,	 such	 as	 KnowledgeCotton	 apparel,	 Organic	 Basics	 and	 Carcel.	 With	 its	 international	

environment	and	conditions	supporting	a	sustainable	lifestyle,	Denmark,	thus,	represents	an	interesting	

context	for	the	investigation	of	the	present	issue.	
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The	 specific	 consumer	 group	 of	 expats	 was	 partly	 also	 chosen	 based	 on	 the	 researchers’	 personal	

background	and	experience	while	living	in	Denmark	as	expats.	The	researchers	themselves	first	became	

aware	 of	 the	 concept	 of	 SC	 in	 Denmark,	 where	 they	 experienced	 an	 omnipresence	 of	 sustainable	

alternatives	and	lifestyles.	This	is	also	of	personal	interest	for	the	researchers,	elicited	by	the	presence	

of	the	concept	in	their	educational,	professional	and	personal	lives.	The	research	is,	hence,	also	guided	

by	 the	personal	motivation	and	curiosity	of	the	researchers.	The	research	 further	 focuses	on	 female	

expats,	as	they	were	previously	found	to	display	a	generally	higher	interest	in	sustainable	consumption,	

specifically	clothing	consumption	(Cleveland	et	al.,	2009;	Carpenter	et	al.,	2013)	and	are	thus	expected	

to	provide	informed	insights	into	their	perspective	on	SC.		

	

All	 in	all,	the	present	thesis	aims	to	investigate	attitudes	of	female	expatriate	consumers	in	Denmark	

towards	SC	and	the	influence	on	their	identities	in	the	course	of	their	acculturation	processes.	As	will	be	

presented	 in	 the	 literature	 review	 later	 in	 this	 chapter,	 existing	 research	 has	 not	 investigated	 the	

interplay	between	acculturation	processes	and	female	expats’	attitudes	towards	SC	to	this	date.	Thus,	

the	 findings	 of	 this	 study	 may	 contribute	 to	 intercultural	 market	 research	 as	 well	 as	 the	 overall	

promotion	of	SC	alternatives,	by	shedding	light	on	global	consumer	identities.		

	

1.2	Problem	Statement	

Based	 on	 the	 above-mentioned	 research	 focus	 and	 motivations,	 the	 present	 thesis	 is	 focused	 on	

exploring	the	following	issue:	

	

In	 the	process	of	 consumer	 acculturation,	 it	 is	 argued	 that	 expat	 consumers	 are	 exposed	 to	 various	

sociocultural	contexts,	e.g.	 their	country	of	origin	and	the	country	 they	decided	to	move	 to	(Oswald,	

1999).	According	to	acculturation	theory,	this	exposure	to	new	cultural	contexts	may	lead	to	changes	in	

values,	attitudes	and	behaviour,	specifically	consumption	(Berry,	1997;	Peñaloza,	1994).	At	the	same	

time,	research	found	that	consumers,	who	are	responsive	to	global	influences	are	also	more	likely	to	

consume	sustainable	products	(Grinstein	and	Riefler,	2015).	Thus,	it	is	of	particular	interest	to	explore	

consumer	acculturation	processes	of	female	expats	in	connection	to	their	attitudes	towards	SC.	Based	

on	this,	the	following	research	question	was	formulated:	

	

How	 do	 consumer	 acculturation	 processes	 influence	 attitudes	 towards	 sustainable	

clothing	consumption	among	female	expats	in	Denmark?		
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The	 research	 seeks	 to	 consider	 both,	 Denmark	 as	 a	 country	 providing	 the	 context	 for	 consumer	

acculturation	specific	to	this	case,	as	well	as	the	overall	global	environment	expats	are	confronted	with	

when	leaving	their	home	countries.	The	issue	at	hand	will	be	investigated	in	an	exploratory	case	study,	

using	primarily	qualitative	research	methods	within	a	social-constructivist	epistemology.	The	concept	

of	 national	 culture	 is	 applied	 as	 a	 fluid	 construct	 bound	 to	 the	 individual,	 shaped	 by	 sociocultural	

systems	and	contexts	(Markus	&	Kitayama,	2010).	Yet,	the	terms	“home	culture”	and	“host	culture”	will	

be	 used	 to	 describe	 sociocultural	 and	 economic	 influences	 on	 the	 individual	 from	 both	 contexts	

(Luedicke,	2011;	Oswald,	1999).		

	

The	following	guiding	questions	are	used	for	approaching	the	complexity	of	this	issue	in	a	structured	

way:	

1.	How	are	female	expats’	identities	comprised	and	how	are	these	expressed	in	their	consumption?		

2.	 What	 does	 the	 concept	 of	 SC	 mean	 to	 female	 expats	 and	 how	 is	 this	 expressed	 in	 their	

consumption?	

3.	How	are	attitudes	towards	SC	influenced	by	Denmark	as	a	host	culture	and	female	expats’	home	

cultures?	

	

Figure	1	displays	the	presumed	relationships	between	the	concepts	covered	in	these	guiding	questions.	

The	particular	connections	and	dependencies	between	the	different	factors	will	be	explored	in	the	study.	

These	guiding	questions	were	developed	to	help	answer	the	main	research	question,	here	represented	

by	“Attitudes	towards	SC”	in	the	centre	of	the	graphic.	

	

Figure	1:	Relationships	between	relevant	concepts	covered	in	guiding	questions.	Source:	Own	Creation.	
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1.3	Delimitations	

Based	on	the	abovementioned	initiatives	by	the	Danish	government	and	the	personal	background	of	the	

researchers,	the	focus	of	this	research	is	limited	to	the	consumer	group	of	expats.	Expats	are	defined	as	

highly	educated	and	skilled	workers,	who	made	the	active	choice	of	coming	to	and	establishing	a	live	in	

Denmark,	based	on	the	Oxford	Dictionary	of	Human	Geography definition:		

“A	person	settled	outside	their	country	of	origin,	often	abbreviated	as	‘expat’.	In	practice	the	term	

is	generally	applied	to	professionals,	skilled	workers,	or	artists	from	affluent	countries	[...],	rather	

than	all	immigrants	in	general“	(Castree	et	al.,	2013).	

The	research	 is	 further	limited	to	 female	expats.	Previous	research	has	 found	that	 females	generally	

display	a	higher	interest	in	sustainable	consumption,	specifically	clothing	consumption	(Cleveland	et	al.,	

2009;	 Carpenter	 et	 al.,	 2013).	 They	 are,	 therefore,	 expected	 to	 provide	 informed	 insights	 into	 their	

perspectives	on	SC.	Denmark	was	chosen	as	a	geographical	 focus	based	on	 the	researchers’	current	

location	 as	well	as	 its	postmodern	 culture	 and	perceived	 focus	on	 a	 green	 lifestyle.	Additionally,	 SC	

consumption	is	explored	on	an	attitude	and	identity	level.	The	term	attitude	is	in	this	case	seen	as	“a	

feeling	or	opinion	about	something	or	 someone,	or	a	way	of	behaving	 that	 is	caused	by	 this”	after	 the	

Cambridge	 Advanced	 Learner’s	 Dictionary	 (McIntosh	 (Ed.),	 2013).	 General	 consumption	 behaviour,	

criteria	or	issues,	such	as	the	attitude-behaviour-gap,	are	not	further	investigated.	The	following	section	

provides	a	brief	review	of	existing	literature	on	SC	consumption,	expats	and	acculturation.	

	

1.4	Literature	Review	

The	revision	of	previous	research	in	the	fields	of	interest	reveals	that	the	specific	research	focus	of	SC	

consumption	of	expats	has	not	yet	been	investigated.	Especially,	expats	signify	an	increasingly	relevant	

consumer	group	(Wijnen	et	al.,	2011).	Yet,	this	consumer	group	still	seems	to	be	underrepresented	in	

current	 marketing	 research.	 Previous	 research	 on	 expats	 within	 the	 field,	 qualitative	 as	 well	 as	

quantitative,	 has	 merely	 focused	 on	 general	 consumption	 (e.g.	 Wijnen	 et	 al.,	 2011)	 and	 food	

consumption	(e.g.	Usunier,	2000).	Existing	literature	is,	thus,	also	lacking	an	investigation	of	sustainable	

consumption	among	multicultural	consumer	groups,	such	as	expats.		

	

Dealing	 with	 the	 consumption	 change	 of	 migrants,	 a	 number	 of	 scholars	 (e.g.	 Laroche	 et	 al.,	 1997;	

Cleveland	&	Laroche,	 2007;	 Luedicke,	 2011;	 Gupta,	 2013)	 have	 sought	 to	 generalise	 the	 concept	 of	

consumer	acculturation	by	revealing	common	patterns	and	processes.	The	majority	of	studies	thereby	

relies	on	quantitative	research	approach	(e.g.	Cleveland	et	al.,	2016;	Mathur,	2012).	In	contrast,	Peñaloza	
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(1994),	 Oswald	 (1999),	 Askegaard	 et.	 al	 (2005)	 and	 Üstüner	 and	 Holt	 (2007)	 apply	 qualitative	

approaches,	in	order	to	explore	consumer	acculturation	immigrant	minorities	in	depth.	These	studies	

specifically	 investigate	 minority	 groups	 of	 migrants	 (e.g.	 Mexicans	 in	 the	 US)	 and	 their	 consumer	

identities	reflected	in	their	overall	buying	behaviour	abroad.	Their	approach	to	culture	is	based	on	the	

fragmented	understanding	of	individuals	inherent	in	CCT	(Arnould	&	Thompson,	2005).	

	

Furthermore,	 guided	 by	 the	 relevance	 of	 the	 omnipresent	 negative	 consequences	 of	 globalisation,	

research	 dealing	 with	 the	 influences	 of	 culture	 on	 sustainability	 activities	 is	 receiving	 increased	

attention.	Past	research	investigating	cultural	influence	on	sustainable	consumption	deals	in	particular	

with	organic	food	(e.g.	Thøgersen	et	al.,	2015).	The	few	studies	that	have	been	carried	out	in	connection	

with	 SC	 and	 culture,	 focus	 on	 national	 culture	 and	 country-specific	 differences.	 Liang	&	 Xu	 (2018)	

investigate	the	Chinese	second-hand	market.	Xu	et	al.	(2014)	conduct	a	comparative	analysis	of	second-

hand	consumption	in	China	and	the	US	and	find	differences	in	buying	behaviour.	To	the	researchers’	

knowledge,	 Cervellon	 et	 al.’s	 (2010)	 exploratory	 study	 identifying	 national	 differences	 in	 attitudes	

towards	SC	is	the	only	existing	study	comparing	the	perception	of	SC	in	different	countries,	however,	

without	referring	to	theory	on	cultural	differences.		

	

The	body	of	literature	focusing	on	SC	is	primarily	concerned	with	consumers’	purchasing	criteria	and	

motivation	(e.g.	Lundblad	&	Davies,	2016;	Moisander,	2007;	Dickson,	2000),	as	well	as	facilitators	and	

barriers	for	consumption	(e.g.	Connell,	2011;	Kim	&	Choi,	2005;	Harris	et	al.,	2016).	These	topics	are	

often	 directly	 related	 to	 the	 attitude-behaviour-gap,	 which	 is	 highly	 researched	 in	 connection	 with	

sustainable	consumption	(e.g.	Ciasullo	et	al.,	2017;	Han	et	al.,	2017;	Kozar	&	Hiller	Connell,	2013).	Other	

common	focus	areas	include	shared	values	(e.g.	Lundblad	&	Davies,	2016;	Niinimäki,	2009;	Jägel	et	al.,	

2012)	 and	 consumer	 types	 (e.g.	 D'Souza	 et	 al.,	 2015),	 as	 well	 as	 alternative	 forms	 of	 fashion	

consumption,	such	as	anti-consumption	and	creative	reuse	(e.g.	Ruppert-Stroescu	et	al.,	2015;	Norum,	

2013).	 Additionally,	 even	 though	 clothing	 has	 been	 recognised	 as	 an	 important	 aspect	 of	 identity	

construction	in	consumer	culture	research	(Belk,	1988;	Solomon,	1983),	only	a	limited	part	of	existing	

research	focuses	on	SC	and	identity	creation.	Niinimäki	(2010)	is	one	of	the	only	researchers	connecting	

internal	processes	of	identity	formation	and	construction	of	self	with	the	concept	of	SC	consumption.		

	

This	review	of	research	on	expats’	consumption,	consumer	acculturation	and	SC	consumption	reveals	a	

gap	 in	 existing	 literature	 that	 this	 thesis	 attempts	 to	 fill.	 While	 there	 exists	 research	 on	 expats’	

consumption	and	studies	on	other	multicultural	consumer	groups	within	consumer	acculturation,	there	

can	be	seen	a	lack	of	research	on	sustainable	consumption	of	these	consumer	groups.	Within	consumer	

acculturation	 research,	 there	 is	 only	 a	 limited	 amount	 of	 qualitative	 studies	 exploring	 consumer	
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identities	and	acculturation	 in	depth.	Additionally,	SC	consumption	has	been	extensively	researched	

from	 a	 consumer	 behaviour	 point	 of	 view.	 However,	 the	 connection	 between	 identity	 and	 SC	

consumption	has	not	yet	been	 investigated	 to	a	great	extent.	Finally,	existing	studies	connecting	 the	

above-mentioned	topics	with	culture	generally	apply	static	concepts	of	culture,	based	on	e.g.	Hofstede	

(1983),	instead	of	culture	as	a	fluid	construct.	Hence,	similar	to	the	abovementioned	studies	of	Peñaloza	

(1994),	Oswald	(1999),	Askegaard	et.	al	(2005)	and	Üstüner	and	Holt	(2007),	the	present	research	seeks	

to	combine	consumer	acculturation	and	consumer	culture,	however,	focusing	specifically	on	culturally	

diverse	expats	instead	of	minority	groups	with	the	same	background.		

	

1.5	Structure	of	the	Paper	

This	 paper	 is	 composed	 of	 eight	 chapters,	 as	 shown	 in	Figure	 2	 below.	 Following	 this	 first	 chapter	

introducing	the	topic	and	issue	at	hand,	the	subsequent	chapter	contains	a	brief	outline	of	the	study’s	

positioning	within	intercultural	consumer	research.	Forming	the	basis	for	this	research,	a	definition	of	

the	concept	of	culture	will	be	provided.	Based	on	the	presented	problem	statement,	acculturation	theory	

and	CCT	comprise	 the	 theoretical	 framework	of	the	present	research.	Accordingly,	 the	 third	chapter	

offers	 a	 presentation	 of	 the	 for	 this	 research	 relevant	 theoretical	 concepts	 within	 this	 framework.	

Subsequently,	chapter	four	covers	all	underlying	methodological	choices	within	philosophy	of	science,	

research	purpose,	research	approach	and	research	design,	providing	the	methodological	foundation	for	

the	 study. Based	 on	 these	 choices,	 the	 selected	 methods	 of	 data	 collection	 and	 data	 analysis	 are	

presented	in	chapter	five.	The	chosen	type	of	methodological	triangulation,	comprised	of	a	survey	and	

episodic	interviews,	will	be	outlined.	This	is	followed	by	a	detailed	presentation	of	all	relevant	findings	

generated	in	the	conducted	interviews.	The	findings	are	structured	by	the	guiding	questions	phrased	in	

the	problem	statement	above.	Following	this	question	structure,	chapter	seven	contains	a	discussion	of	

these	findings	in	connection	to	the	proposed	research	question	and	associated	theoretical	concepts.	All	

results	will	then	be	connected	and	summarised	in	a	final	discussion	section.	Further,	an	outline	of	the	

study's	 limitations	 and	 possible	 further	 research	 will	 be	 given.	 Finally,	 the	 main	 results	 and	

contributions	of	this	study	will	be	summarised	in	the	concluding	chapter.		
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Figure	2:	Structure	of	the	Paper.	Source:	Own	Creation.	
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2	Positioning	in	Intercultural	Consumer	Research		
The	following	section	sheds	light	on	this	study’s	positioning	within	common	streams	in	cross-cultural	

research.	 The	 chosen	 theoretical	 approaches	 -	 consumer	 culture	 theory	 (CCT)	 and	 consumer	

acculturation	 theory	 -	will	 be	 introduced.	Moreover,	 forming	 the	basis	 for	 the	 chosen	approach,	 the	

applied	definition	of	culture	will	be	presented	in	the	subsequent	section.		

	

In	consumer	research,	 the	 importance	of	cultural	 influences	 is	 increasingly	emphasised.	Culture	has	

been	found	to	be	the	“prime	determinant	of	consumers’	attitudes,	behaviors,	 lifestyles”	(Cleveland	&	

Laroche,	2007,	p.250;	Üstüner	&	Holt,	2007;	Cleveland	et	al.	2009;	McCracken,	1986;	Askegaard	et	al.,	

2005).	According	to	Douglas	and	Isherwood	(1979),	‘‘consumption	is	the	very	arena	in	which	culture	is	

fought	over	and	licked	into	shape’’	(p.57	in	Oswald,	1999).	Accordingly,	culture	is	receiving	increasing	

attention	in	research	on	consumption.	At	the	same	time,	dealing	with	culture	in	consumer	research	is	

becoming	 more	 and	 more	 complex.	 Globalisation	 melts	 cultural	 country	 borders	 while	 promoting	

cultural	hybridisation,	e.g.	through	global	media,	tourism	and	trade	(Craig	&	Douglas,	2006).	Based	on	

this	assumption	of	cultural	hybridisation,	in	the	present	study	culture	will	be	seen	as	a	dynamic	concept	

not	limited	by	country	borders.		

	

2.1	 Chosen	 Approaches	 in	 Intercultural	 Consumer	 Research:	 Consumer	

Culture	and	Consumer	Acculturation		

As	presented	 in	 the	problem	statement,	 the	 research	 focus	 of	 this	paper	 revolves	 around	exploring	

changes	in	consumption	attitudes	and	identities	elicited	by	an	individual's	move	to	another	country.	

Based	on	this,	two	main	theoretical	concepts	in	consumer	research	were	chosen	to	provide	theoretical	

context:	 CCT	 and	 consumer	 acculturation.	 The	 former	 helps	 to	 understand	 common	 postmodern	

consumption	concepts	and	meanings,	such	as	symbolic	consumption	and	consumer	identity,	specifically	

for	 the	 case	of	 clothing.	Relying	on	qualitative	 research,	 CCT	 further	provides	 a	methodological	and	

epistemological	 frame	 for	 the	 present	 research.	 The	 latter	 covers	 consumer	 behavior	 changes	 of	

individuals	from	varying	cultural	backgrounds	settling	into	a	new	environment	and	how	multiple	global	

and	local	cultural	aspects	influence	consumption.	Based	on	the	chosen	theoretical	context,	the	present	

thesis	is	taking	a	qualitative	approach	to	intercultural	consumer	research,	focusing	on	the	individual.	

The	applied	theoretical	frameworks	will	briefly	be	introduced	in	the	following.	
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CCT	 is	a	relatively	new	stream	of	research	 that	slowly	gained	significance	as	an	addition	 to	existing	

consumer	 research	 traditions	since	 the	 early	1980s	 (Askegaard	&	Linnet,	2011).	While	 early	CCT	 is	

argued	 to	 focus	on	 the	 individual	 consumer	 and	 their	 lived	 experiences	 leading	 to	 a	neglect	 of	 “the	

structural	foundations	and	limitations	of	the	consumers’	experiential	universe”	(Askegaard	and	Linnet,	

2011,	p.386),	Askegaard	and	Linnet	(2011),	promote	the	value	of	considering	contexts	of	consumption	

(social,	cultural,	political,	and	institutional)	when	investigating	consumption.	The	scholars	state	that	the	

primarily	phenomenological	nature	of	previous	CCT	 research,	 centered	around	 the	 experiences	 and	

created	 identities	 of	 the	 individual	 consumer,	 arguably	neglects	 the	 rich	 influences	on	 consumption	

patterns	 that	 arise	 from	 socio-historical	 contexts.	 Arguing	 that	 consumers	 are	 “social	 and	 cultural	

animal(s)”	(Askegaard	and	Linnet,	2011,	p.400),	the	scholars	conclude	that	consumer	identity	projects	

and	cultural	consumption	meanings	are	only	partly	created	by	consumers	themselves.	To	a	large	extent,	

these	 individual	 cultural	 meanings	 are	 said	 to	 be	 predicted	 and	 shaped	 by	 a	multitude	 of	 external	

factors,	such	as	social	institutions,	cultural	contexts	and	global	developments,	as	well	as	internal,	and	

psychological/	 mental	 contexts.	 With	 this	 focus	 on	 context,	 CCT	 can	 be	 directly	 connected	 with	

acculturation	theory	and	acculturation	influences	on	identity	creation.	

	

Within	consumer	acculturation	a	number	of	scholars,	 in	particular	Peñaloza	(1994),	Oswald	(1999),	

Askegaard	 et.	 al	 (2005)	 and	 Üstüner	 and	 Holt	 (2007),	 have	 previously	 combined	 CCT	 to	 research	

consumer	acculturation	phenomena	and	influences	on	migrants’	identities.	These	scholars	turn	towards	

previously	 disregarded	 exploratory,	 qualitative	 research	 approaches	 within	 a	 social-constructivist	

epistemology.	In	these	projects,	qualitative	methods	are	found	to	be	useful	to	gain	in-depth	insight	into	

the	interplay	between	consumers’	acculturation,	identity	projects	and	resulting	acculturation	strategies.	

Cleveland	&	Laroche	(2007)	argue	that	such	alternative	approaches	to	consumer	acculturation	research	

give	a	more	accurate,	nuanced	impression	of	what	happens	when	consumers	move	to	another	cultural	

environment,	as	it	acknowledges	the	existence	of	multiculturalism	(Cleveland	et	al.,	2016).	Increasing	

focus	is	put	on	individual	identity	creation.		

	

Overall,	a	number	of	commonalities	facilitate	the	combination	of	the	two	theoretical	approaches.	First	

of	all,	both	concepts	have	been	developed	in	the	context	of	globalisation	with	 the	goal	to	explore	 its	

consequences	for	consumption.	Further,	while	dealing	with	different	aspects	of	consumption	patterns	

and	 change,	 both	 theories	 share	 a	 similar	 understanding	 of	 culture.	 In	 a	 nutshell,	 both	 theoretical	

approaches	are	based	on	a	culture	definition	which	acknowledges	inter-	as	well	as	intranational	cultural,	

influences,	diversity	and	change	(Cleveland	&	Laroche,	2007).	The	two	fields	oppose,	to	some	extent,	

common	 country-centered	 approaches	 (e.g	 see	 Hofstede	 1983,	 2011)	 that	 are	 referring	 to	 the	

divergence	of	values	bound	by	territories,	quantifying	cultural	differences	(Cleveland	&	Laroche,	2007;	
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Craig	&	Douglas,	2006).	Lastly,	both	approaches	investigate	consumption	behaviour	across	borders	and	

take	 local	 and	 global	 influences	 into	 account.	 Diverse	 sociocultural	 contexts	 are	 seen	 as	 prime	

influencers	on	consumption	(Cleveland	&	Laroche,	2007;	Askegaard	&	Linnet,	2011).	Yet,	while	CCT	

rejects	 this	 country-specific	 research	 approach,	 assuming	 a	 global,	 postmodern	 consumer	 culture,	

Consumer	Acculturation	still	reverts	to	country-specific	culture	research	to	explain	context	differences	

leading	to	varying	consumption	patterns.	Considering	these	conceptual	similarities	and	differences,	it	is	

essential	to	provide	a	definition	of	culture,	as	presented	in	the	following.	

	

2.2	Definition	of	Culture	

Culture	is	an	abstract	and	complex	concept	of	which	no	common	definition	exists	(Cleveland	&	Laroche,	

2007).	Based	on	the	chosen	research	focus	and	social-constructivist	approach,	the	researchers	decided	

to	 take	 an	 approach	 to	 culture,	 which	 focuses	 on	 the	 individual	 and	 her	 personal	 development	 in	

different	 sociocultural	 contexts,	 e.g,	 as	 proposed	 by	 Markus	 and	 Kitayama	 (2010).	 Thereby,	 the	

researchers	are	opposing	commonly	used	culture	definitions	focusing	on	generalised	country-specific	

differences,	 e.g.	 as	 offered	 by	 Hofstede	 (1983).	 It	 is	 assumed	 that	 country	 and	 culture	 cannot	 be	

investigated	as	synonymous,	instead	the	individual	is	chosen	as	a	unit	of	analysis	in	this	research	(Furrer	

et	 al.,	 2000).	 Various	 research	 disciplines,	 i.e.	 psychology,	 sociology	 and	 anthropology,	 provide	

definitions	of	the	term	‘culture’	which	can	be	considered	applicable	in	the	present	case.		

	

Markus	and	Kitayama	(2010)	provide	valuable	insights	on	culture	and	the	self	in	their	frequently	cited	

psychology	research	paper.	Culture	is	defined	as	shared	values	and	beliefs	in	a	broad	sense:	“Culture	is	

not	a	stable	set	of	beliefs	or	values	that	reside	inside	people.	Instead,	culture	is	located	in	the	world,	in	

patterns	of	ideas,	practices,	institutions,	products,	and	artifacts”	(Markus	&	Kitayama,	2010,	p.422).	The	

scholars	point	out	that	a	researcher’s	focus	should	not	be	on	“studying	culture	as	collections	of	people	–	

the	Japanese,	the	Americans,	the	Whites,	the	Latines	–	but	instead	on	how	psychological	processes	may	

be	implicitly	and	explicitly	shaped	by	the	worlds,	contexts,	or	sociocultural	systems	that	people	inhibit”	

(pp.422-423).	 In	 accordance	 with	 the	 definition	 proposed	 by	 Markus	 and	 Kitayama	 (2010),	

anthropologists	put	particular	emphasis	on	the	role	of	the	individual	identity	in	their	culture	definition.	

Culture	is	seen	“[...]	as	a	construct	at	once	pervasive,	compelling,	and	elusive,	from	which	a	person's	

sense	of	reality,	identity,	and	being	emerge”	(Peñaloza	and	Gilly,	1999,	p.86).	Further,	culture	is	often	

described	as	a	lense	or	filter	that	determines	a	person’s	norms,	values	and	behaviour,	while	influencing	

how	she	perceives	and	processes	information	(Oswald,	1999;	Cleveland	et	al.,	2016).		
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As	can	be	seen	in	these	definitions,	researchers	approaching	culture	on	the	individual	level	commonly	

view	 culture	 as	 a	 fluid,	 dynamic	 concept	 characterised	 by	 change	 and	 strongly	 influenced	 by	 the	

individual’s	 environment.	 Markus	 and	 Kitayama	 (2010)	 emphasise	 the	 importance	 of	 socialisation	

contexts	for	the	development	of	an	individual’s	cultural	traits.	Accordingly,	a	person’s	identity	is	defined	

by	contexts,	as	“it	 is	instilled	over	time	by	socialization	agents	(Peñaloza	&	Gilly,	1999)	and	because	

individuals	 develop	 attitudes	 and	 behaviours	 that	 reinforce	 their	 identity	 (Westjohn	 et	 al.,	 2012)”	

(Cleveland	et	al.,	2016,	p.1091).	In	consumer	acculturation	this	consideration	of	contexts	is	extended	by	

a	special	focus	on	cultural	change	and	continuous	development	of	individuals	in	changing	environments:	

Culture	is	“a	learned	experience;	acquired	by	individuals	in	the	course	of	interacting	with	others	in	their	

daily	lives”	(Cleveland	et	al.,	2009,	p.198).		

	

Viewing	 culture	 in	 the	 light	 of	 sociology,	 Inglehart	 and	 Baker	 (2000)	 equally	 emphasise	 the	 role	 of	

contexts	for	the	individual	development.	Accordingly,	they	investigate	the	concept	on	a	societal	level	

and	highlight	 economic	 and	political	 contexts.	While	primarily	 relying	on	differentiation	of	 cultures	

along	 country	 borders,	 Inglehart	 (1997)	 focuses	 on	 the	 term	 of	 ‘societies’	 and	 explains	 cultural	

differences	 and	 similarities	based	on	historic,	 economic	 and	political	 aspects	 in	 societies.	 Culture	 is	

defined	as	 “the	 subjective	 component	of	a	 society’s	 equipment	 for	 coping	with	 its	 environment:	 the	

values,	attitudes,	beliefs,	skills,	knowledge	of	its	people”	(Inglehart	1997,	p.15).	This	goes	along	with	an	

assumed	 interconnection	of	 economics	 and	 cultural	 changes.	This	 change	again	 leads	 to	 continuous	

development	from	traditional,	over	modern	to	postmodern	societies,	where	Denmark	is	categorised	as	

one	of	the	most	postmodern	countries	(Inglehart	&	Baker,	2000).	In	the	light	of	Markus	and	Kitayama’s	

(2010)	 definition,	 this	 sociological	 approach	 thus	 provides	 a	 framework	 for	 understanding	 the	

differences	 and	 similarities	 of	 cultural	 contexts	 on	 a	 macro	 and	 micro	 level,	 dependent	 on	

socioeconomic	characteristics.	

	

Researching	culture	in	the	context	of	consumption	and	attached	meanings,	CCT	largely	resembles	the	

understanding	of	culture	in	the	approaches	presented	above.	In	their	ground-breaking	review,	Arnould	

and	 Thompson	 (2005)	 state	 that	 CCT	 views	 culture	 as	 the	 underlying	 basis	 shaping	 a	 person’s	

behaviour,	experiences	and	created	meaning	(Geertz,	1983).	Yet,	unique	to	this	definition	is	a	focus	on	

similarities	 instead	of	differences	across	country	borders,	occuring	 in	 the	 frame	of	globalisation	and	

postmodernism:		

“Rather	than	viewing	culture	as	a	fairly	homogeneous	system	of	collectively	shared	meanings,	

ways	 of	 life,	 and	 unifying	 values	 shared	 by	 a	 member	 of	 society	 [...]	 CCT	 explores	 the	

heterogeneous	distribution	of	meanings	and	the	multiplicity	of	overlapping	cultural	groupings	
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that	 exist	 within	 the	 broader	 sociohistoric	 frame	 of	 globalization	 and	 market	 capitalism”	

(Arnould	&	Thompson,	2005,	pp.868-869).		

Accordingly,	 consumer	 cultures	 are	 investigated	 across	 country	 borders,	 in	 sub-groups	 and	 on	 the	

individual	level.		

	

Summarising	 the	above	presented	definitions,	 in	this	 thesis,	 culture	 is	viewed	as	a	dynamic	concept	

characterised	 by	 change.	 This	 change	 resides	 in	 the	 world	 in	 the	 form	 of	 socio-historic,	 economic	

contexts,	 shaping	 an	 individual’s	 identity,	 actions,	 values	 and	meaning.	 Further,	 in	 the	 light	 of	 CCT,	

individual	 meanings	 as	 well	 as	 similarities	 across	 sociocultural	 contexts	 are	 taken	 into	 account.	

Additionally,	the	understanding	of	cultural	change	underlying	consumer	acculturation	will	be	guiding	

in	 the	 research	 process	 of	 this	 project.	 Overall,	 the	 presented	 definitions	 provide	 a	 framework	 for	

understanding	the	concept	of	culture	which	will	be	applied	in	this	thesis.	The	next	chapter	provides	a	

more	detailed	overview	of	applied	concepts	within	the	above	introduced	theoretical	approaches.		

	

	

3	Theoretical	Framework	
The	following	chapter	provides	an	outline	of	the	theoretical	framework	underlying	the	present	study.	

Relevant	 theoretical	 concepts	 within	 the	 above	 introduced	 theoretical	 approaches	 consumer	

acculturation	and	consumer	culture	will	be	presented.	The	section	on	consumer	acculturation	includes	

a	general	definition	to	the	concept,	the	role	of	national	identity	in	acculturation	processes	as	well	as	

approaches	to	acculturation	strategies	and	influences	on	consumers’	identities.	Furthermore,	the	notion	

of	 global	 consumer	 culture	 and	 cosmopolitan	 consumers	 will	 be	 introduced,	 shedding	 light	 on	 the	

phenomenon	of	acculturation	to	the	global	consumer	culture	(AGCC)	(Cleveland	&	Laroche,	2007)	and	

connecting	 this	 to	sustainable	consumption.	The	subsequent	section	 introduces	 the	CCT	concepts	of	

consumer	identity	projects	and	symbolic	consumption	in	postmodern	consumer	culture	and	provides	

an	outline	of	 the	 importance	of	 clothing	 for	 identity	 creation.	The	 final	 section,	 comprises	previous	

research	findings	within	SC,	establishing	a	definition	of	the	concept	of	interest.	Further,	the	connection	

between	identity	and	SC	consumption	and	the	importance	of	consumption	contexts	will	be	outlined.	As	

this	study	is	based	on	an	exploratory	approach,	the	presented	theories	are	meant	to	provide	a	general	

theoretical	guideline	for	the	research	process.	
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3.1	Acculturation	and	Consumer	Acculturation	

Two	acculturation	processes	are	considered	in	this	project:	1.	general	consumer	acculturation	theory,	

2.	 consumer	 acculturation	 to	 the	 global	 consumer	 culture	 (AGCC).	 The	 first	 describes	 acculturation	

processes	 of	 minorities	 moving	 to	 a	 foreign	 country,	 e.g.	 expats	 coming	 to	 Denmark,	 and	 their	

consumption	 changes	 based	 on	 diverse	 cultural	 influences	 (Cleveland	&	 Laroche,	 2007).	 The	 latter	

describes	an	acculturation	process	that	affects	consumers	within	the	context	of	their	home	countries	

and	around	the	world,	triggered	by	global	influences,	such	as	media,	travels	and	availability	of	global	

products	 (Cleveland	 &	 Laroche,	 2007).	 Major	 scholars	 within	 consumer	 acculturation,	 such	 as	

Cleveland,	Laroche	(e.g.	Cleveland	&	Laroche,	2007;	Cleveland	et	al.	2009;	2016)	and	Carpenter	(e.g.	

Carpenter	et	al.,	2012)	commonly	choose	quantitative	approaches	in	their	research	projects.	Theoretical	

concepts	developed	by	these	influential	scholars	will	be	presented	and	used	as	a	theoretical	framework,	

suggested	quantitative	research	designs,	will,	however,	not	be	adopted.	

3.1.1	Defining	Acculturation	and	Consumer	Acculturation	

In	general,	acculturation	theory	seeks	to	understand	“what	happens	to	individuals	who	have	developed	

in	 one	 cultural	 context,	 when	 they	 attempt	 to	 live	 in	 a	 new	 cultural	 context”	 (Berry	 (1997,	 p.6).	

According	to	Cleveland	&	Laroche,	2007,	it	describes	“the	process	in	which	individuals	learn	and	adopt	

the	 norms	 and	 values	 of	 a	 culture	 different	 than	 the	 one	 in	 which	 they	 grew	 up”	 (p.250).	 Thus,	

acculturation	theory	assumes	that	the	individual’s	exposure	to	new	cultural	contexts	leads	to	changes	

in	his	or	her	values,	attitudes	and	behaviour	(Berry,	1997).	At	the	same	time,	individuals	moving	across	

cultural	contexts,	bringing	their	own	cultural	norms	and	values,	may	also	cause	changes	in	the	value	

systems	of	the	majority	group,	leading	to	cultural	plurality	(Berry,	1997).	Acknowledging	importance	of	

multiple	cultural	contexts,	literature	commonly	refers	to	an	individual’s	original	“home	culture”	as	well	

as	the	new	“host	culture”	to	describe	influences	of	both	value	systems	on	the	individual	(Luedicke,	2011;	

Oswald,	1999).	This	terminology	will	be	adopted	in	the	present	thesis.	

	

As	a	sub-branch	of	acculturation	theory,	consumer	acculturation,	can	be	defined	as	“the	ways	in	which	

migrants	adapt	to	foreign	cultures	via	consumption”	(Luedicke,	2011,	p.2),	hence,	viewing	acculturation	

in	the	light	of	an	individual’s	consumption	in	a	new	environment.	In	general,	research	within	consumer	

acculturation	 aims	 to	 shed	 light	 on	 socio-historical	 influences	 on	migrants’	 consumption	 choices	 in	

varying	 social	 contexts	 (Luedicke,	 2011).	 The	 theory’s	 point	 of	 departure	 lies	 in	 migrants’	 natural	

confrontation	with	 a	 variety	 of	 unfamiliar	 conditions	 (e.g.	 cultural,	 social,	 economic),	 such	 as	 “new	

consumer	cultural	environment”	(Peñaloza,	1989,	p.33).	These	were	found	to	be	evaluated,	negotiated,	

adopted	or	rejected	through	migrants’	consumption	(Luedicke,	2011).	According	to	Peñaloza	(1989)	
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this	requires	the	“acquisition	of	skills	and	knowledge	relevant	to	engaging	in	consumer	behaviour	in	

one	 culture	 by	 members	 of	 another	 culture”	 (p.110).	 This	 includes	 learning	 about	 purchase	 and	

consumption	 of	 products	 foreign	 to	 one’s	 original	 cultural	 understanding,	 as	 well	 as	 the	meanings	

commonly	attached	to	them	(Peñaloza,	1989).	Again,	cultural	traits	of	home	culture	and	host	culture	

influence	this	process	of	consumer	acculturation.		

	

Due	 to	 the	 fast-moving	 globalisation	 of	 the	world,	 consumer	 acculturation	 is	 gaining	 importance	 in	

current	 consumer	 research.	 Scholars	 in	 the	 field	 take	 the	 viewpoint	 that	 globalisation	 enforces	

similarities	 between	 countries,	 reduces	 consistency	 within	 countries	 and	 entails	 overall	 dynamic	

cultural	change	(Cleveland	&	Laroche,	2007;	Peñaloza,	1994).	Scholars	within	consumer	acculturation	

advocate	 research	 on	 an	 individual	 level	 due	 to	 the	 complexity	 of	 globalisation:	 “In	 this	 era	 of	

globalization,	market	researchers	and	practitioners	should	not	utilize	countries,	but	rather	individuals	

as	the	cultural	unit	of	analysis”	(Cleveland	&	Laroche,	2007,	p.250).		

3.1.2	Acculturation	and	national	identity		

Based	on	the	culture	definition	presented	in	the	previous	chapter,	national	or	ethnic	identity	should	

briefly	be	defined	to	clarify	what	role	these	concepts	play	in	acculturation	processes.	As	outlined	before,	

acculturation	theory	assumes	that	an	individual’s	values,	attitudes	and	behaviour	are	changing	as	they	

move	between	cultural	contexts	over	time	(Penaloza	&	Gilly,	1999;	Cleveland	et	al.,	2016).	Yet,	despite	

this	on-going	change,	individuals	form	social	identities	based	on	common	characteristics	among	group	

members	of	a	group	they	consider	themselves	to	be	part	of	in	a	broad	context.	This	includes	aspects	

such	 as	 e.g.	 nationality,	 religion	or	profession.	Thus,	within	 country	borders,	 “[i]dentification	with	 a	

national	 society	 forms	 part	 of	 an	 individual’s	 collective	 identity”	 (Cleveland	 et	 al.,	 2016,	 p.1091).	

Individuals	show	varying	degrees	to	which	they	identify	with	the	collective	and	its	values	and	to	which	

they	seek	to	engage	with	the	group	(Berry,	2008).	National	identity	is,	hence,	an	individual,	multifaceted	

concept	“consisting	of	a	perception	of	common	ancestry;	a	sense	of	shared	socio-cultural	experiences,	

interactions,	values	and	norms;	plus,	 feelings	of	belongingness,	pride	 in,	and	commitment	towards	a	

particular	national	group”	(Cleveland	et	al.,	2016,	p.1091).	In	relation	to	acculturation	processes	and	

linking	to	acculturation	strategies,	Cleveland	et	al.,	(2009)	find	that	consumers	mix	and	match	various	

consumer	 goods	 of	 different	 categories	 to	 negotiate	 their	 national	 identities,	 confirming	 Peñaloza’s	

(1994)	and	Üstüner	and	Holt’s	(2007)	research.	Thereby,	some	aspects	of	one’s	national	cultural	identity	

are	 kept	 while	 others	 are	 replaced.	 Overall,	 consumption	 is	 seen	 as	 “...complex	 expressions	 of	

overlapping	 social	 group	memberships’’	 (Reilly	 &	Wallendorf,	 1987,	 p.294).	 Cleveland	 et	 al.	 (2016)	
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argue	that	the	acculturation	to	a	global	consumer	culture,	as	further	detailed	in	the	following	section,	

does	not	entail	the	erosion	of	national	identity,	but	can	co-exist	with	the	latter.	

3.1.3	Acculturation	strategies	and	identities:	the	postassimilationist	approach	

As	one	of	the	first	in	the	field,	Berry	(1980,	1997)	introduces	a	framework	of	acculturation	strategies	

and	their	consequences	for	migrants’	 identities.	Acknowledging	the	influence	of	both	home	and	host	

culture,	Berry	notes	that	all	migrants	face	two	central	dilemmas	which	they	negotiate	constantly:	First,	

the	 desired	 level	 of	 cultural	 maintenance,	 meaning	 the	 extent	 to	 which	 cultural	 identity,	 central	

traditions	and	habits	are	cultivated	and	valued.	Second,	 the	 level	of	contact	participation	 in	cultural	

groups	in	order	to	become	a	part	of	the	host	society	(Cleveland	&	Laroche,	2007).	According	to	Berry	

(1997),	 these	conflicting	 issues	result	 in	 four	possible	strategies	or	outcomes	commonly	adopted	by	

migrants:	assimilation,	integration,	separation	or	marginalization	(Berry,	2008).		

	

These	 typologies,	 however,	 have	been	 criticised	 as	 too	narrow	and	 simplified	by	 scholars.	 Luedicke	

(2011)	 argues	 that	 “[i]n	 fact,	 acculturation	 ‘outcomes’	 are	 difficult	 to	 measure	 with	 quantitative	

methods	since	their	evaluation	is	–	as	consumer	acculturation	theorists	have	demonstrated	–	largely	

contingent	upon	 specific	 contexts	 [...]	 and	 it	may	be	different	 for	 the	different	 roles	 that	 consumers	

adopt”	 (p.231).	Askegaard	 et.	al	 (2005)	argue	 that	Berry’s	 (1980)	 stable	 types	 cannot	be	 applied	 in	

consumer	 culture	 research	 as	 this	 categorisation	 speaks	 against	 the	 overall	 nature	 of	 CCT,	 which	

constantly	promotes	differentiation	in	numerous	consumer	groups.	Hence,	a	number	of	scholars	(e.g.	

Peñaloza,	1994;	Oswald,	1999;	Askegaard	et.	al,	2005;	Üstüner	&	Holt,	2007)	aim	to	extend	this	linear	

measurement	of	acculturation	degrees,	and	 introduce	 the	postassimilationist	model	 (Askegaard	et.	al	

2005)	 of	 ethnic	 consumer	 behavior,	 as	 coined	 by	 Askegaard	 et.	 al	 (2005).	 The	 researchers	 of	 the	

postassimilationist	approach	focus	on	exploring	migrants’	diverse	identity	outcomes	of	acculturation	

that	 go	 beyond	 assimilation	 to	 local	 values	 and	 norms.	 These	 scholars	 choose	 to	 adopt	 qualitative	

approaches	common	in	CCT,	such	as	ethnography.	They	further	highlight	the	individual	account	and,	

thus,	provide	deep	insights	into	immigrants’	consumer	acculturation	processes.	

	

Being	the	first	to	introduce	the	postassimilationist	notion	of	fragmented	acculturation	strategies	and	

hybrid	identities,	Peñaloza	(1994)	reveals	that	Mexicans	in	the	US	intentionally	pick	and	choose	which	

products	and	services	to	adopt	depending	on	cost,	language	barriers,	social	visibility	and	meaning	in	

regards	to	both	countries’	consumer	cultures.	Peñaloza	(1994)	concludes	that	increasingly	“consumer	

behavior	involves	elements	of	strategic	cultural	display”	(p.51)	and	acculturation	is	about	displaying	the	

right	 signs	 in	 the	 right	 consumer	 culture	 contexts.	 In	 line	 with	 Peñaloza	 (1994),	 Oswald	 (1999)	
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introduces	the	concept	of	culture	swapping,	according	to	which,	migrants	“move	between	one	cultural	

identity	 and	 another,	 as	 they	 negotiate	 relations	 between	 home	 and	 host	 cultures’’	 (Oswald,	 1999,	

p.303).	Moving	between	diverse	segments,	immigrant	consumers	develop	an	“ethnically	divided	self”	

(Oswald,	 1999,	 p.316).	 Askegaard	 et	 al.	 (2005)	 add	 that	 individual	 acculturation	 outcomes	 largely	

depend	on	the	individual	economic,	social	and	cultural	capital	a	person	carries	with	them.	Expanding	

this	view,	Üstüner	and	Holt	(2007)	find	that	economic	and	sociocultural	contexts,	such	as	availability	of	

capital,	 ideological	 compatibility	 and	 familiarity	 with	 consumer	 culture	 influence	 the	 acculturation	

process	(Üstüner	&	Holt,	2007).		

	

The	above-named	researchers’	findings	have	important	implications	for	research	on	migrants’	identity	

formation:	 These	 varying	 consumption	 choices	 depending	 on	 attached	 meaning	 suggest	 that	

immigrants	form	and	negotiate	identities	by	mixing	and	matching	cultural	values	from	both	cultures	

(Peñaloza,	1994;	Üstüner	&	Holt,	2007).	Askegaard	et	al.	(2005)	state	that	migrants	constantly	negotiate	

cultural	 differences	 and	 similarities	 in	 ideologies,	 values,	 behaviours	 and	 finally	 derive	 contingent,	

hybrid	identities	(Askegaard	et	al.,	2005;	Thompson	&	Tambyah,	1999).	Referring	to	Oswald’s	findings,	

Cleveland	et	al.	(2009)	find	evidence	that	supports	these	complex	webs	of	cultural	identity	being	woven	

depending	on	the	consumption	category.	They	conclude	that	the	results	emphasise	the	unmistakable	

interconnection	of	culture	and	consumption	(Oswald,	1999;	Cleveland	et	al.,	2009).		

	

All	 in	all,	Cleveland	&	Laroche	(2007)	summarise	the	contingency	of	acculturation	strategies	and	the	

fluidity	of	identities:	

“the	 emerging	 consensus	among	 researchers	 is	 that	 ethnic	 identification	and	acculturation	are	

both	multidimensional	[...],	selective	and/or	strategic	(e.g.,	Horenczyck,	1997;	Keefe	and	Padilla,	

1987)	and	contextual	e.g.,	Oswald,	1999;	Mendoza,	1989;	Stayman	and	Deshpandé,	1989),	[...]	in	

that	the	acquisition	of	new	cultural	characteristics	and	the	maintenance	or	loss	of	traditional	ones	

varies	from	trait	to	trait	and	from	situation	to	situation.”	(Cleveland	&	Laroche,	2007,	p.256)	

With	 cultural	 identities	 and	acculturation	 being	 dependent	 on	 situations	 and	 contexts,	 the	 scholars	

argue	for	“multifaceted	and	subjective	cultural	indicators”	and	state	that	migrants	pick	and	choose	traits	

of	each	cultural	 influence	to	melt	 it	 into	 their	personal	cultural	identity	 (Cleveland	&	Laroche,	2007,	

p.256).	These	hybrid	cultural	identities	are	then	expressed	in	migrants’	consumption.	
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3.1.4	Global	Consumer	Culture	and	Cosmopolitanism	

Acculturation	to	Global	Consumer	Culture	represents	an	additional	stream	in	acculturation	literature,	

which	deals	with	the	particular	question	“how	individuals	acquire	the	knowledge,	skills	and	behaviors	

that	 are	 characteristic	 of	 a	 nascent	 and	 deterritorialiyed	 global	 consumer	 culture”	 (Cleveland	 and	

Laroche,	2007,	p.252).	While	general	acculturation	research	focuses	on	minorities	moving	to	different	

countries,	global	consumer	culture	addresses	“how	deterritorialized	and	global	cultural	flows	impact	

cultures	and	consumers	around	the	world”	(Cleveland	and	Laroche,	2007,	p.257).	This	stream	is	based	

on	the	assumption	that	due	to	globalised	markets,	a	global	consumer	culture,	which	unites	consumers	

across	the	globe,	has	emerged.	Thus,	multifaceted	global	influences	cause	consumer	to	acculturate	to	

this	global	culture.	Describing	this	process	as	one	of	the	first,	Hannerz	(1990)	notes	the	emergence	of	a	

world	culture	characterised	by	the	“increasing	interconnectedness	of	varied	local	cultures	as	well	as	

through	the	development	of	cultures	without	a	clear	anchorage	in	any	one	territory”	(Alden	et	al.,	1999,	

p.76).	Consequently,	global	consumer	culture	is	defined	as	a	“cultural	entity	not	associated	with	a	single	

country,	but	rather	a	larger	group	generally	recognized	as	international	and	transcending	individual	

national	 cultures”	 (Alden	 et	 al.,	 1999,	 p.80).	 Additionally,	 a	 global	 consumer	 segment	 is	 defined	 as	

individuals	who	 “…	associate	 similar	meanings	with	 certain	places,	 people	 and	 things”	 (Alden	et	al.,	

1999,	 p.75).	 This	 is	 based	 on	 the	 assumption	 that	 due	 to	 multifaceted	 globalisation	 processes	 in	

economies,	technology,	media	and	ideologies	(Appadurai,	1990),	consumers’	attitudes	and	values	have	

become	more	homogenous	across	countries	(Carpenter	et	a.,	2012;	Cleveland	&	Laroche,	2007;	Arnould	

et	al.,	2011).	At	the	same	time,	research	reveals	growing	heterogeneity	of	consumers	within	countries,	

driven	by	generational	differences	causing	the	rejection	of	traditional	norms	in	favour	of	global	values	

among	 young	 people	 (Carpenter	 et	 al.,	 2012,	 De	 Mooji,	 2004).	 Common	 global	 values	 include	 e.g.	

concepts	such	as	freedom,	individual	right	and	democracy	(Appadurai,	1990;	Alden	et	al.,	1999)	

	

In	 their	 research	 on	 Acculturation	 to	 the	 Global	 Consumer	 Culture	 (AGCC),	 Cleveland	 and	 Laroche	

(2007)	 create	 a	 model	 with	 seven	 factors	 that	 influence	 this	 specific	 acculturation	 process.	 These	

include	1.	cosmopolitanism,	2.	exposure	to	marketing	activities	of	multi-national	companies,	3.	English	

language	usage	and	exposure,	4.	 social	 interactions	(contact	with	 foreigners,	 travel	or	migration),	5.	

global	mass	media	exposure	(from	outside	of	their	home	country),	6.	openness	and	desire	to	emulate	

global	 consumer	 culture	 (seeking	 foreign	 products)	 and	 7.	 self-identification	with	 global	 consumer	

culture	(choice	and	meaning	of	consumption)	(Cleveland	&	Laroche,	2007;	Carpenter	et	al.	2012).	This	

model	 gives	 an	 overview	 of	 the	 varying	 factors	 that	 are	 prerequisites	 for	 and	 influencers	 in	 an	

individual’s	acculturation	to	the	global	consumer	culture.	Testing	the	model,	Carpenter	et	al.	(2012)	find	

strong	generational	differences,	with	younger	consumer	groups	being	more	open	to	globalisation,	cross-
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cultural	exchange	and	global	products,	while	older	generations	show	more	scepticism	towards	global	

offerings.	Based	on	the	above-described	approach	to	acculturation	as	bound	by	context	and	situation,	

Cleveland	and	Laroche	(2007)	argue	“that	individuals	can	be	cosmopolitan	(global)	in	one	domain,	but	

local	in	another.”	(p.257).	Therefore,	local	influences	always	need	to	be	considered	when	researching	

AGCC	(Cleveland	&	Laroche,	2007).	In	this	thesis,	the	AGCC	model	will	be	taken	as	theoretical	guidance,	

but	will	not	be	tested	with	quantitative	methods	as	proposed	by	the	researchers.	Overall,	the	concept	of	

AGCC	is	considered	highly	relevant	and	applicable	to	the	present	research.	

3.1.5	Cosmopolitan	consumers	

Found	to	be	one	of	the	major	factors	determining	AGCC,	cosmopolitanism	is	of	special	 interest	when	

researching	 global	 influences	 on	 acculturation.	 Cleveland	 and	 Laroche	 (2007)	 state	 that	 the	 term	

cosmopolitanism	“loosely	describes	just	about	any	person	that	moves	about	in	the	world,	but	beyond	

that	and	more	specifically,	the	expression	refers	to	a	specific	set	of	qualities	held	by	certain	individuals,	

including	a	willingness	 to	 engage	with	 the	other	 (i.e.,	 different	 cultures),	 and	a	 level	 of	 competence	

towards	alien	culture(s)”	(p.252).	Individuals	hence	become	“citizens	of	the	world”	(Pollock	et	al.,	2000,	

p.585)	with	“a	shared	sense	of	a	planet	as	a	whole”	(Emontspool	&	Woodward,	2017,	p.1).	According	to	

Delanty,	 (2012)	 this	results	 in	 “the	extension	of	 the	moral	and	political	horizon	of	people,	 societies,	

organisations	 and	 institutions”	 (p.2).	 Cosmopolitans	 are,	 thus,	 expected	 to	 develop	 feelings	 of	

responsibility	 and	 concern	 for	 groups	 outside	 of	 their	 immediate	 social	 community	 (Emontspool	 &	

Woodward,	2017).		

	

Cleveland	et	al.	(2010),	argue	that	due	to	the	increasing	amount	of	global	offerings	of	globalisation,	more	

and	more	individuals	are	adapting	cosmopolitan	values.	Thus,	Cleveland	&	Laroche	(2007)	state	that	“a	

person	can	be	cosmopolitan	without	ever	having	left	his/her	country	of	origin”	(p.252).	Hannerz	(1990)	

further	argues	that	cosmopolitanism	should	not	be	seen	as	a	fixed	trait,	but	rather	as	a	phenomenon	

that	occurs	in	varying	degrees.	Cleveland	et	al.	(2009;	2011)	and	Carpenter	et	al.	(2013)	find	that	the	

level	of	cosmopolitanism	 is	dependent	on	demographics,	 specifically	by	age	and	gender,	with	young	

women	being	most	likely	to	show	cosmopolitan	traits	(Carpenter	et	al.	2012,	2013).	Hannerz	(1990)	

further	states	that	“global	cosmopolitans	perceive	themselves	as	less	provincial	and	more	competent	

with	 regard	 to	 foreign	 cultures.	 These	 consumers	 are	 often	 younger,	 more	 educated,	 and	 less	

ethnocentric”	(Alden	et	al.	1999,	p.85).	According	to	Hannerz	(1990),	“[t]he	concept	of	the	expatriate	

may	 be	 that	 which	we	will	 most	 readily	 associate	 with	 cosmopolitanism”	 (p.243).	 Hannerz	 (1990)	

thereby	 creates	 a	 direct	 connection	 between	 expatriate	 consumers	 and	 characteristics	 of	

cosmopolitans.		
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Setting	cosmopolitanism	in	the	context	of	consumption,	consumer	cosmopolitanism	is	characterised	by	

three	criteria	describing		

“the	extent	to	which	a	consumer	(1)	exhibits	an	open-mindedness	toward	foreign	countries	and	

cultures,	 (2)	 appreciates	 the	 diversity	 brought	 about	 by	 the	 availability	 of	 products	 from	

different	 national	 and	 cultural	 origins,	 and	 (3)	 is	 positively	 disposed	 toward	 consuming	

products	from	foreign	countries”	(Riefler,	Diamantopoulos,	&	Siguaw,	2012,	p.287).		

Cosmopolitan	 consumers	 are	 hence	 seen	 as	 a	 global	 segment	 that	 can	 be	 targeted	 universally	 in	

international	marketing	activities	(Grinstein	&	Riefler,	2015).	

3.1.6	 Connecting	 Global	 consumer	 culture,	 cosmopolitanism	 and	 sustainable	

consumption		

In	their	contribution	to	the	Encyclopedia	of	International	Marketing,	Arnould	et	al.	(2011)	connect	global	

consumer	 culture	 with	 sustainability	 in	 consumer	 behaviour	 as	 a	 regional	 manifestation	 of	 global	

consumer	 culture	 and	 links	 it	 to	 a	 country’s	 level	 of	 development.	 They	 explain	 that	 in	 the	 highly-

developed	 countries	 of	 the	 OECD	 (The	 Organisation	 for	 Economic	 Cooperation	 and	 Development),	

meaning	modern	 to	postmodern	 countries	 (Inglehart,	 1997),	 consumption	 is	 becoming	 increasingly	

symbolic	and,	hence,	 important	in	identity	creation.	Among	other	trends,	sustainable	consumption	is	

emerging	in	these	countries	as	part	of	a	global	consumer	culture,	e.g.	in	the	form	of	concerns	regarding	

the	environment,	waste	reduction	or	social	matters,	eliciting	ethical	consumption.	Arnould	et	al.	(2011)	

state	 that	 “[n]egative	 (resistance)	and	positive	(ethical	 buying)	 forms	of	political	 consumerism	now	

seem	to	concern	a	wide	sector	of	the	population”	(p.5).	Accordingly,	consumer	concerns	are	increasing,	

while	conscious	consumption	and	boycotting	of	certain	products	have	become	more	and	more	popular	

in	countries	such	as	Denmark,	UK,	Italy	and	Germany	(Arnould	et	al.,	2011).		

	

The	 above	 described	 increased	 concern	 for	 people	 outside	 of	 their	 immediate	 social	 community	

(Emontspool	 &	 Woodward,	 2017)	 among	 cosmopolitan	 individuals	 already	 indicates	 that	

cosmopolitanism	may	favour	interest	in	sustainability	issues.	In	their	study,	Grinstein	and	Riefler	(2015)	

find	 a	 connection	 between	 cosmopolitan	 orientation	 and	 sustainable	 consumption.	 Although	

cosmopolitan	consumers	are	associated	with	particularly	unsustainable	behaviour,	such	as	 frequent	

flying	and	 consumption	of	 imported	products,	 they	 appear	 to	 show	a	 special	 interest	 in	sustainable	

goods	(Grinstein	&	Riefler,	2015).	Accordingly,	the	results	of	the	study	show	“that	high-cosmopolitan	

consumers	 demonstrate	 environmental	 concern	 and	 engage	 in	 sustainable	 behavior”	 (Grinstein	 &	

Riefler,	 2015,	 p.694).	 The	 scholars	 connect	 this	 increased	 interest	 in	 sustainability	 matters	 with	 a	
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“heightened	problem	awareness	gained	 from	 [...]	 international	media	 consumption	and	 travel,	 [...]	 a	

perception	of	immediate	relevance	of	global	environmental	degradation,	as	well	as	an	open-	minded	

and	liberal	worldview,	which	leads	to	an	engagement	in	environmental	protection”	(Grinstein	&	Riefler,	

2015,	p.705).	They	conclude	overall	that	marketers	of	sustainable	products	should,	hence,	advertise	for	

a	global	instead	of	local	environment.	

	

3.2	CCT:	Consumer	Identity	Projects	and	Symbolic	Consumption	

In	the	following	section,	the	CCT	concepts	consumer	identity	projects	and	symbolic	consumption	will	be	

presented.	These	concepts	are	deemed	relevant	to	the	issue	under	study,	as	they	can	help	shed	light	on	

the	attitudes	and	meanings	behind	certain	forms	of	consumption.		

	

On	of	the	most	central	areas	of	consumer	culture	research	is	concerned	with	consumer	identity	projects	

(Askegaard,	2015),	viewing	the	consumer	as	a	“reflexive	and	empowered	identity	seeker,	navigating	its	

way	 through	 the	 plethora	 of	 opportunities	 provided	 by	 the	marketplace,	 and	 reflecting	 often	 both	

consciously	and	critically	over	the	market	mediated	messages	that	embrace	him	or	her”	(Askegaard	&	

Linnet,	2011).	Hence,	this	domain	specifically	investigates	the	creation,	enhancement,	transformation	

and	maintenance	of	a	sense	of	identity	(Belk,	1988).	Consumption	is	argued	to	perform	a	vital	role	in	

the	construction	of	identity,	as	possessions	are	seen	as	integral	elements	of	the	self	(Belk,	1988).	With	

the	help	of	materials	generated	by	marketers,	consumers	have	co-constitutive,	co-productive	ways	of	

forging	 a	 coherent,	 but	 also	 diversified	 and	 often	 fragmented	 sense	 of	 self	 (Belk,	 1988;	McCracken,	

1986).	They	are,	thus,	conceived	as	identity	seekers	and	makers	in	constant	reference	to	their	immediate	

social	context.	Other	individuals	are	seen	as	an	important	mirror	through	which	we	see	ourselves.	Traits	

of	the	possessor	are	either	inferred	from	the	possession	or	the	nature	of	possessions	derived	from	the	

traits	of	the	person	(Belk	1978).	Following	a	social	constructivist	framework,	identity	creation	can,	thus,	

be	conceptualised	as	a	result	of	an	ongoing	symbolic	interaction	between	individual	and	society	(Berger	

&	Luckmann,	1966;	Weigert	et	al.,	1986;	Gergen,	1997).		

	

Postmodern	 consumer	 culture	 is	 characterised	by	making	 thoughtful,	 sovereign	 choices	 rather	 than	

obeying	 market	 dictations	 (Dickstein,	 [1977]	 1997).	 In	 postmodern	 consumer	 culture	 people	 are	

assumed	to	freely	construct	the	values	and	ideas	that	they	want	to	express	through	their	consumption.	

Consumption	is	increasingly	fragmented,	as	it	is	viewed	as	an	autonomous	space	in	which	consumers	

can	pursue	 their	 identities	 independent	 from	 tradition,	 social	 circumstances,	 or	 societal	 institutions	
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(Holt,	2002).	Identity	creation	is	further	influenced	by	efforts	to	resist,	abandon	and	avoid	particular	

consumption	practices	(Hogg	et	al.,	2009).		

	

The	 relationship	 between	 symbolic	 consumption	 and	 identity	 is	 a	 rather	 new	 stream	 in	 consumer	

culture	literature,	emerging	along	with	the	discipline	of	interpretive	consumer	research	in	the	1990s	

(Sorensen	&	Thomsen,	2005).	Symbolic	consumption	means	the	notion	of	consumers	tending	to	focus	

on	 meanings	 beyond	 the	 tangible	 characteristics	 of	 material	 objects	 (Levy,	 1959).	 Products	 and	

possessions	function	as	social	tools,	“serving	as	a	means	of	communication	between	the	individual	and	

his	significant	references”	(Grubb	&	Grathwohl,	1967,	p.24).	However,	meanings	must	be	socially	shared	

and	 continuously	 produced	 and	 reproduced	 during	 social	 interactions,	 in	 order	 for	 possessions	 to	

function	 as	 communication	 symbols	 (Dittmar,	 1992).	 In	 addition,	 non-consumption	 is	 regarded	 as	

having	just	as	much	symbolic	significance	as	the	consumption	of	certain	consumer	goods,	for	example	

when	distancing	oneself	from	certain	values	of	prevailing	consumer	culture	(Holt,	2002).	Accordingly,	

as	Belk	(1988)	puts	it,	“[w]e	cannot	hope	to	understand	consumer	behavior	without	first	gaining	some	

understanding	of	the	meanings	that	consumers	attach	to	possessions”	(p.139).		

3.2.1	Identity	creation	and	clothing	

From	a	consumer	culture	perspective,	clothing	and	its	role	in	identity	creation	has	been	of	particular	

research	 interest.	 According	 to	 McCracken	 (1988),	 clothing	 belongs	 to	 the	 category	 of	 “high	

involvement”	consumer	goods.	Thøgersen	et	al.	(2015),	on	the	other	hand,	regard	clothing	as	purely	

functional	properties,	being	crucial	for	survival.	These	contradictory	interpretations	seem	to	be	a	matter	

of	definition	and,	hence,	call	for	a	proper	classification	of	the	category	for	the	purpose	of	this	study.	Bly	

et	al.	(2015)	argue	that	“[b]eyond	clothing	that	serves	the	basic	needs	of	coverage	and	modesty,	fashion	

embodies	 symbolic	meanings	and	 shares	 some	 level	 of	mutual	 social	 understanding”	 (p.126).	While	

embracing	this	duality	of	meanings,	the	symbolic	meaning	of	clothing	is	given	particular	attention	in	the	

present	thesis.	This	is	primarily	based	on	the	relevance	that	clothing	has	for	the	construction	of	the	self.		

	

Especially	 in	 the	 light	of	postmodern	consumer	culture,	consumers	are	 increasingly	assumed	to	use	

clothing	“to	address	a	series	of	tensions	and	paradoxes	existing	between	their	sense	of	individual	agency	

(autonomy	 issues)	 and	 their	 sensitivity	 to	 sources	 of	 social	 prescription	 in	 their	 everyday	 lives	

(conformity	issues)”	(Thompson	&	Haytko,	1997,	p.15).	Clothing	can	therefore	be	seen	as	a	mediator	in	

the	tension	between	the	expression	of	uniqueness	and	social	conformity	(Marsh	et	al.,	2010).	In	a	similar	

vein,	Marion	and	Nairn	(2011)	argue	that	consumers	may	work	within	the	constraints	of	the	fashion	

system	to	create	an	individualised	look,	conveying	their	own	life	narratives.	
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3.3	Sustainable	Consumption	and	Clothing	

In	the	following	section,	a	brief	outline	of	previous	research	on	sustainable	consumption	in	general	and	

of	clothing	in	particular	will	be	given.	The	aim	is	to	formulate	a	definition	of	the	concept	under	study,	SC	

and	to	understand	its	importance	for	consumer	identities.	Generally,	with	more	and	more	challenges	

caused	by	globalisation	coming	to	the	fore,	sustainability	is	becoming	an	increasingly	important	topic	in	

consumer	 research.	 Since	 then,	 literature	 focusing	 on	 the	 concept	 of	 sustainable	 development	 and	

consumption	 has	 received	 increasing	 attention	 (Cho	 et	 al.,	 2015).	 Sustainable	 development	 and	

consumption	is	defined	by	the	United	Nations	as		

“the	use	of	services	and	related	products,	which	respond	to	basic	needs	and	bring	a	better	quality	

of	life	while	minimizing	the	use	of	natural	resources	and	toxic	materials	as	well	as	the	emissions	

of	waste	and	pollutants	over	the	life	cycle	of	the	service	or	product	so	as	not	to	jeopardize	the	

needs	of	further	generations”	(Oslo	Symposium,	1994).		

While	a	majority	of	research	in	the	recent	years	has	been	concentrated	on	promotion	and	production	

aspects	of	the	business	cycle,	consumer’s	consumption	patterns	and	usage	of	sustainable	products	are	

now	increasingly	at	the	centre	of	attention	(Fletcher,	2008).	

	

Research	 on	 sustainable	 consumption	 ranges	 from	 the	 investigation	 of	 consumption	 practices	 (e.g.	

Shove,	2003)	to	the	consumption	of	specific	consumer	goods.	Probably	the	most	researched	consumer	

goods	in	relation	to	sustainable	consumption	are	food	(e.g.	Thøgersen	et	al.,	2015;	Vittersø	&	Tangeland,	

2015)	 and	 clothing	 (e.g.	 Harris	 et	 al.,	 2016;	 Cho	 et	 al.,	 2015,	 Bly	 et	 al.	 2015).	 The	 fashion	 industry	

constitutes	an	important	research	area	within	the	field	of	sustainable	development	and	consumption.	

As	one	of	the	most	environmentally	damaging	industries	in	the	world,	it	is	associated	with	issues,	like	

violations	of	workers’	rights,	child	labour	and	low	wages,	(Fletcher,	2008),	which	require	future	action	

in	favour	of	overall	sustainable	development.	This	also	highlights	the	importance	of	finding	effective	

ways	of	promoting	SC.	

3.3.1	Defining	Sustainable	Clothing	Consumption	

As	SC	represents	the	main	interest	of	this	study,	a	definition	of	the	concept	needs	to	be	established.	Yet,	

defining	 SC	 is	 a	 challenging	 endeavour.	 Many	 researchers	 before	 have	 provided	 definitions	 of	 the	

concept	by	using	terms,	like	“green	fashion”,	“organic	clothing”,	“ethical	fashion”	and	“eco	fashion”	(see	

e.g.	 Joergens,	 2006).	These	 terms	are,	 however,	 often	used	 interchangeably	or	merged	 into	 a	 single	

definition.	While	 existing	 conceptualisations	 share	 specific	 terms,	 such	 as	 “environmental”,	 “green”,	

“ethical”,	“recycled”	or	“ecological”,	the	sheer	variety	of	definitions	tends	to	lead	to	confusion	among	

researchers	(Thomas,	2008).	One	of	the	major	difficulties	in	defining	the	concept	of	SC	is	the	fact	that	it	
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is	comprised	of	characteristics	of	several	movements,	namely	fair	trade,	ecology	and	ethics	(Joergens,	

2006).	Additional	confusion	is	caused	for	consumers	by	the	oxymoronic	relationship	between	fashion,	

involving	shorter	life-cycles	and	waste,	and	sustainability,	promoting	durability	(Cervellon	et	al.,	2010).	

In	 the	 following,	 common	 definitions	 of	 SC	 will	 be	 introduced,	 in	 order	 to	 arrive	 at	 a	 guiding	

conceptualisation	for	this	research,	without	limiting	it	to	a	single,	pre-existing	understanding.	

	

One	of	 the	 terms	previously	used	 in	research	 investigating	 the	consumption	of	SC	 is	ethical	 fashion.	

Joergens	(2006)	defines	ethical	 fashion	as	 “fashionable	clothes	 that	 incorporate	 fair	trade	principles	

with	 sweatshop-free	 labour	 conditions	 while	 not	 harming	 the	 environment	 or	 workers	 by	 using	

biodegradable	 and	 organic	 cotton”	 (p.361).	 Even	 though	 this	 definition	 highlights	 the	 previously	

identified,	problematic	oxymoronic	relationship	between	sustainability	and	fashion,	Joergen’s	(2006)	

definition	is	one	of	the	most	commonly	referred	to	definitions	in	existing	literature	(e.g.	in	Niinimäki,	

2010;	 Lundblad	 &	 Davies,	 2016).	 Alternative	 definitions	 offer	more	 open	 conceptualisations	 of	 SC,	

arguing	that	not	all	of	the	existing	criteria	can	always	be	fulfilled	(Goworek	et	al.,	2012).	Accordingly,	

Goworek	et	al.	(2012)	define	“sustainable	clothing”	as	“clothing	which	incorporates	one	or	more	aspects	

of	 social	 and	 environmental	 sustainability,	 such	 as	 FairTrade	 manufacturing	 or	 fabric	 containing	

organically-grown	raw	material”	(p.938).	Goworek	et	al.	(2012)	also	refrain	from	using	terms	with	a	

temporary	character,	such	as	“fashion”	or	“fashionable”.		

	

While	Joergens	(2006)	and	Goworek	et	al.	(2012)	are	focusing	their	definitions	specifically	on	ethical	

production	conditions	and	the	use	of	certain	materials,	Fletcher	(2008)	provides	a	broader	description	

of	the	relationship	between	sustainability	and	fashion	in	her	highly	recognised	book	Sustainable Fashion 

and Textiles: Design Journeys.	Her	definition	incorporates	the	use	of	eco-labelled	or	recycled	materials,	

ethical	or	even	local	production	and	working	conditions,	as	well	as	responsible	usage	with	respect	to	

the	environment	(Fletcher,	2008).	Fletcher	(2008),	 thus,	does	not	only	conceptualise	SC	as	a	way	of	

producing	and	purchasing	clothing,	but	takes	the	environmental	impact	of	post-purchasing	behaviour	

into	 account	 and	 highlights	 specifically	 the	 conscious	 consumer	 practice	 side	 of	 SC.	 Her	 definition	

thereby	offers	a	solution	to	the	oxymoronic	relationship	between	sustainability	and	fashion,	suggesting	

that	 durability	 can	 be	 integrated	 in	 fashion	 consumption	 through	 conscious	 consumer	 practices.	

Accordingly,	Connell	(2011)	found	that	consumers	purchase	items	that	can	be	worn	for	a	long	period	of	

time,	repair	or	repurpose	clothing	and	engage	in	conscious	clothing	care,	such	as	washing,	to	extent	the	

clothing	items’	life	in	an	attempt	to	be	sustainable.	Furthermore,	sustainable	ways	of	disposal	include	

donating	clothes,	giving	clothing	away	or	lending	them	to	other	people	(Ha-Brookshire	&	Hodges,	2009).		
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To	 sum	 up	 the	 different	 definitions,	 SC	 can	 include	 both,	 clothing	 items	 produced	 according	 to	

sustainability	standards,	and	made	of	environmentally-friendly	materials,	according	to	Joergens	(2006)	

and	Goworek	 et	 al.	 (2012),	 as	well	 as	 conscious	 consumption,	making	use	of	 responsible	 consumer	

practices,	like	clothing	care,	reusage	or	repurposing,	according	to	Fletcher	(2008).	However,	instead	of	

limiting	this	research	to	a	single	definition,	the	complexity	of	the	concept	of	SC	is	embraced.	With	a	focus	

on	the	individual,	it	is	recognised	that	definitions	may	vary,	while	fulfilling	the	same	overall	meaning	of	

the	concept.	Therefore,	in	an	attempt	to	find	a	unifying	term	for	the	various	aspects	of	SC,	the	concept	

will	be	talked	about	as	“sustainable	clothing	consumption”	or	“sustainable	clothing”	(SC)	throughout	

this	thesis.		

3.3.2	Values,	attitudes,	identity	and	sustainable	clothing	consumption	

Research	in	the	past	has	investigated	various	internal	motivational	aspects	for	SC	consumption	related	

to	values,	attitudes	and	identity	(e.g.	Lundblad	&	Davies,	2016;	Bly	et	al.	2015;	Joergens,	2006;	Jägel	et	

al.,	2012).	Cervellon	et	al.’s	(2010)	research	represent	a	part	of	the	literature	focusing	on	attitudes	and	

behaviours	in	connection	to	SC	consumption.	As	one	of	their	findings,	the	researchers	could	confirm	a	

positive	correlation	between	interest	in	fashion	and	intention	to	purchase	SC,	making	fashion-interested	

consumer	more	likely	to	also	consume	SC	(Cervellon	et	al.	2010,	p.12).	

	

However,	Bly	et	al.	(2015)	argue	that	“very	little	is	known	about	the	sustainable	consumption	patterns	

of	 fashion	 consumers	or	how	consumers	 conceptualize	 the	meaning	of	 sustainable	 fashion“	 (p.126).	

Accordingly,	 research	on	 the	relation	between	 identity	creation	and	SC	is	at	 the	present	 time	highly	

limited.	 Niinimäki	 (2010)	 is	 one	 of	 the	 only	 researchers	 connecting	 internal	 processes	 of	 identity	

formation	and	construction	of	self	with	SC	consumption.	The	findings	of	the	study	offer	an	alternative	

view	on	the	extensively	researched	attitude-behaviour	gap	and	suggest	an	interdependence	between	SC	

consumption	and	a	strong	environmental	ideology,	including	ethical	commitment	and	ethical	values.		

	

While	 Niinimäki’s	 research	 represents	 relevant	 insights	 into	 the	 interplay	 of	 SC	 consumption	 and	

identity	creation,	there	is	a	lack	of	alternative	views	combining	these	two	components.	However,	similar	

research	focusing	on	values,	motivations	and	meanings	behind	SC	consumption	offer	alternative	views	

to	Niinimäki’s	(2010)	results.	Similar	to	Niinimäki’s	(2010)	findings,	Jägel	et	al.	(2012)	and	Joergens	

(2015),	for	example,	suggest	that	biospheric	(protecting	the	environment)	and	altruistic	(social	justice)	

values,	based	on	Stern	et	al.	(1995)	represent	key	drivers	for	SC	consumption.	Yet,	these	are	in	conflict	

with	 egotistical	 values,	 such	 as	 comfort,	 individuality	 and	 looking	 good.	 Jägel	 et	 al.	 (2012)	 support	
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Niinimäki’s	(2010)	research,	suggesting	that	ethical	values	motivate	hypothetical	SC	consumption	over	

self-identity,	product	quality	and	style.		

	

However,	as	opposed	to	Jägel	et	al.’s	(2012)	and	Niinimäki’s	(2010),	Joergens	(2015)	and	Lundblad	and	

Davies	 (2016)	 found	 that	 egoistic	 values	 are	 more	 dominant	 than	 biospheric	 and	 altruistic	 values	

motivating	SC	consumption.	Thus,	Lundblad	and	Davies	(2016)	emphasise	 that	the	meaning	of	 their	

participants’	consumption	was	internally	driven,	rather	than	externally,	as	assumed	in	the	dominant	

fashion	 consumption	 paradigm.	 Hence,	 their	 consumption	 was	 not	 based	 on	 a	 desired	 sense	 of	

belonging,	self-esteem	or	acceptance	of	others,	but	driven	by	an	expression	and	reflection	of	self,	with	

rewards	such	as	individuality	and	the	feeling	of	accomplishment.		

	

Several	 researchers	 argue	 that	 this	search	 for	 authenticity	may	be	due	 to	 feelings	of	 alienation	and	

fragmentation	caused	by	globalisation	as	a	postmodern	force	(Arnould	&	Price,	2000;	Firat	&	Venkatesh,	

1995;	 Holt,	 2002).	 Thus,	 based	 on	 Lundblad	 and	 Davies	 (2016),	 it	 can	 be	 argued	 that	 sustainable	

consumption	is	practiced	as	certain	form	of	anti-consumption	in	postmodern	consumer	culture.	This	

form	of	consumption,	in	turn,	is	used	as	a	representation	of	individual	identity,	signalling	distinction	

and	uniqueness	(Connolly	&	Prothero,	2008).	Lundblad	and	Davies’	(2016)	view,	thus,	corresponds	to	

most	 recent	 research	 on	 general	 sustainable	 consumption.	 More	 recent	 research	 links	 general	

sustainable	consumption	more	closely	to	identity	formation,	instead	of	altruistic	motivation,	originating	

in	a	concern	for	environmental	and	social	issues	(Stern	et	al.,	1995).	Cherrier	(2009)	contributes	to	this	

perspective	by	arguing	 that	 consumers	do	not	 only	 engage	 in	sustainable	 consumption	 to	 construct	

unique	 identities,	 but	 also	 display	 a	 desire	 to	 add	 meaning	 to	 their	 consumption	 by	 rejecting	

commercialisation	as	a	form	of	anti-consumption.	Furthermore,	referring	to	Cherrier’s	research,	Bly	et	

al.	(2015)	add	that	“sustainable	consumption	gives	[consumers]	a	sense	of	empowerment	through	the	

avoidance	of	status	goods	and	competitive	social	hierarchies”	(p.127)	This,	however,	also	means	that	

consumers	go	through	a	perpetual	process	in	their	search	for	authenticity,	when	alternative	modes	of	

consumption	become	commercialised	(Murray,	2002).	Hence,	 the	 future	consumption	of	sustainable	

consumers	 solely	 motivated	 by	 these	 aspects	 could	 be	 compromised,	 if	 sustainable	 consumption	

becomes	the	norm	in	postmodern	consumption.		

3.3.3	Context	and	SC	consumption	

Consumption	contexts	are	often	seen	as	an	important	variable	for	sustainable	consumption	(e.g.	Bly	et	

al.,	2015).	Investigating	sustainable	consumption	in	general,	research	commonly	refers	to	the	relevance	

of	internal	and	external	factors	(e.g.	Thøgersen	et	al.,	2015).	In	this	thesis,	these	factors	are	considered	
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relevant	for	SC	consumption	specifically.	Internal	factors	include	financial	and	temporal	resources	and	

task	specific	knowledge	(Thøgersen	et	al.,	2015).	External	factors	that	are	often	cited	in	related	research	

are,	 for	 example,	 the	 presence	 of	 environmentally-friendly	products	 and	 infrastructures	 supporting	

sustainable	behaviour	(Thøgersen	et	al.,	2015).	According	to	Birtwistle	and	Moore	(2007),	consumers	

are	more	 likely	 to	behave	 sustainably	 if	 they	have	 easy	access	 to,	 for	 example,	 recycling	 stations	or	

charity	 shops,	 even	 if	 they	 are	 not	 highly	 concerned	 for	 the	 environment.	 Furthermore,	 social	 and	

cultural	norms	present	in	the	present	consumer	culture	may	influence	sustainable	consumption.	The	

consumer	culture	around	fashion	which	is	dominant	in	richer	parts	of	the	world	has	particularly	been	

criticised.	This	 is	due	 to	encouraged	mass	consumption,	a	profusion	of	styles,	and	the	availability	of	

cheap	goods	(Thompson	&	Haytko,	1997).	

	

Having	established	the	theoretical	framework	for	this	study,	the	next	section	contains	a	detailed	outline	

of	all	methodological	choices.	The	above	presented	positioning	within	intercultural	consumer	research	

guided	and	determined	these	choices	to	a	great	extent.	

	

	

4	Methodology	
The	following	section	provides	an	outline	of	the	methodological	decisions	underlying	the	present	study.	

First,	 the	 chosen	 epistemological	 and	 ontological	 approaches	 will	 be	 presented	 in	 a	 section	 on	

philosophy	of	science.	In	this	thesis,	the	researchers	take	a	social-constructivist	approach.	Second,	the	

chosen	explorative	research	purpose	and	qualitative	research	approach	will	be	outlined	in	the	second	

part.	Lastly,	the	applied	research	design,	a	case	study	design,	will	be	mapped	out.	A	detailed	description	

of	the	applied	research	methods	will	be	provided	in	the	subsequent	chapter.		

	

4.1	Philosophy	of	Science	

In	line	with	other	investigations	into	present	consumer	culture,	the	nature	of	this	study	is	also	shaped	

by	 the	 researcher’s	 understanding	 of	 the	 world	 and	 how	 the	 given	 phenomena	 should	 be	 studied	

(Daymon	&	Holloway,	 2011).	The	 applied	philosophy	of	 science	 consists	 of	 three	 aspects:	 ontology,	

epistemology	and	methodology	(Daymon	&	Holloway,	2011),	of	which	methodological	choices	will	be	

discussed	in	the	following	sections	of	this	chapter.	Ontology	is	concerned	with	the	nature	of	being	and	

reality,	whereas	 epistemology	 is	 the	 philosophical	 study	 that	defines	 knowledge	 and	 how	 it	 can	 be	

acquired	(Daymon	&	Holloway,	2011).	
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The	 two	 basic	 assumptions	 underlying	 social	 research	 are	 positivism	 and	 interpretivism.	 While	

positivism	adopts	the	perspective	that	an	objective	reality	exists	independent	from	human	perceptions,	

interpretivism	emerges	as	a	contrasting	paradigm,	characterised	by	 the	belief	 that	reality	 is	socially	

constructed	and	cannot	exist	separately	 from	the	 individual	 (Daymon	&	Holloway,	2011).	The	 latter	

assumptions	correspond	with	the	chosen	research	focus	of	the	given	study.	Therefore,	the	interpretivist	

philosophical	paradigm	is	guiding	this	research	with	its	connected	ontological	belief	in	multiple,	socially	

constructed	realities	and	truths.	These	realities	are	constantly	open	to	change,	due	to	their	dependence	

on	the	individual.	Adapting	an	interpretivist	mindset	therefore	implies	a	focus	on	the	individual	instead	

of	seeking	to	generalise	attitudes	and	behaviours	(Daymon	&	Holloway,	2011).	

	

Based	on	the	previous	considerations,	social	constructivism	was	chosen	as	the	applied	interpretivist	

epistemology	guiding	the	present	research.	Social	constructivism	has	its	origins	in	postmodern	societal	

developments	and	is	seen	as	an	increasingly	relevant	research	philosophy	when	applied	to	phenomena	

within	social	sciences.	According	to	Vivien	Burr	(2003),	there	is	no	single	definition	that	can	grasp	the	

complexity	and	diversity	of	social	constructivism.	The	foundations	of	the	approach	are,	however,	build	

on	key	assumptions	developed	by	Gergen	(1985).	Social	constructivism	takes	a	critical	stance	towards	

taken	for	granted	knowledge	and	challenges	us	to	question	our	assumptions	of	how	the	world	appears	

to	 be.	 Knowledge	 and	 common	 ways	 of	 understanding	 the	 world	 are	 seen	 as	 constructed	 socially	

between	 people	 through	 daily	 interactions.	 However,	 our	 understandings	 of	 the	 world	 can	 take	

numerous	different	forms,	dependent	on	different	cultural	and	historical	contexts	at	that	time,	which	

then	translate	into	various	different	actions.	

	

While	many	theorists	disregard	distinctions	between	social	constructionism	and	social	constructivism	

(e.g.	Beck	Holm,	2011)	and	unite	the	two	perspectives	under	one	of	the	two	terms,	a	conscious	decision	

was	made	when	using	the	term	social	constructivism	in	this	study.	According	to	Vivien	Burr	(2003),	

social	constructionism	is	mainly	concerned	with	the	social	context	itself	at	the	centre	of	meaning	making	

and	argues	that	“our	constructions	are	the	product	of	social	forces,	either	structural	or	interactional”	

(Burr,	2003,	p.19).	Social	constructivism,	on	the	other	hand,	emphasises	the	individual	at	the	centre	of	

meaning	making	within	a	social	context	and	the	individual	is	seen	as	being	in	control	of	the	construction	

process	(Burr,	2003,	p.19).	This	 focus	on	 the	 individual	 is	 in	line	with	 the	understanding	of	culture,	

which	is	applied	in	this	thesis.	

	

Following	this	distinction,	social	constructivism,	as	applied	in	this	study,	sees	the	individual	as	“actively	

engaged	in	the	creation	of	their	own	phenomenal	world”	(Burr,	2003,	p.19)	and	represents	the	view	that	

“things	and	events	have	an	essential	nature	or	meaning	 that	 then	 impacts	upon	the	person	 in	some	
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predictable	manner,	and	that	perception	is	ideally	a	matter	of	internalising	a	truthful	representation	of	

the	 world”	 (Burr,	 2003,	 p.19).	 It	 further	 emphasises	 the	 importance	 of	 culture	 and	 context	 for	 an	

individual’s	understanding	of	what	occurs	in	society	as	well	as	their	knowledge	creation	based	on	this	

understanding	 (Derry,	 1999;	 McMahon,	 1997).	 The	 following	 sections	 will	 give	 an	 overview	 of	 the	

research	purpose	underlying	this	thesis.	

	

4.2	Research	Purpose:	Exploratory	Research	and	Inductive	reasoning	

Based	 on	 the	 presented	 research	 question,	 this	 research	 project	 amounts	 to	 the	 exploration	 and	

presentation	 of	 novel	 insights	 in	 an	 under-researched	 field,	 i.e.	 the	 interplay	 between	 consumer	

acculturation	processes	and	attitudes	towards	SC.	The	generated	data	can	shed	light	on	the	complex	

social	phenomena	of	globalisation,	acculturation	and	sustainable	consumption	(Saunders	et	al.,	2009).	

According	to	Saunders	et	al.	(2009),	exploratory	research	can	lead	to	unexpected	results	and	requires	

flexibility	in	the	process,	as	changes	to	the	direction	of	the	research	commonly	occur.		

	

In	line	with	this	research	goal	and	the	interpretive	paradigm	detailed	above,	inductive	reasoning	was	

applied.	This	refers	to	exploring	phenomena	instead	of	testing	hypotheses	(Daymon	&	Holloway,	2011).	

Further,	 inductive	research	aims	at	understanding	how	humans	make	sense	of	and	interact	with	the	

social	world	 that	 surrounds	 them,	 relying	primarily	 on	qualitative	data	(Saunders	 et	al.,	 2009).	The	

inductive	approach	especially	guided	the	way	collected	data	is	analysed	in	the	present	research,	as	no	

fixed	frame	of	reference	was	used	to	make	sense	of	the	data	(Saunders	et	al.,	2009).	This	will	be	detailed	

in	section	5.2	Methods	of	Data	Analysis.	Building	on	the	presented	social	constructivist	epistemology	and	

the	 exploratory,	 inductive	 research	 purpose,	 the	 following	 section	 covers	 the	 applied	 research	

approach.		

	

4.3	Research	Approach:	Qualitative	research	

Having	a	sound	understanding	of	the	approach	suitable	to	a	project	is	crucial	for	conducting	successful	

research	 (Easterby-Smith	 et	 al.,	 2008).	 Knowledge	 of	 the	 appropriate	 methodology	 supports	 well-

founded	 decisions	 about	 the	 research	 design	 including	 modes	 of	 data	 collection	 and	 data	 analysis	

(Saunders	et	al.,	2009).	Generally,	qualitative	research	seeks	to	explore	concrete	cases	within	a	time	and	

location	of	interest,	without	hypothesizing	outcomes	based	on	previous	research.	These	cases	can	then	

help	to	infer	to	the	broader	underlying	phenomenon	(Saunders	et	al.,	2009).	Overall,	the	main	focus	on	

qualitative	research	lies	on	investigating	and	understanding	subjective	meanings	(Flick,	2014a).	For	the	
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present	 study,	 a	 primarily	 qualitative	 research	 approach	 was	 chosen.	 Yet,	 as	 methodological	

triangulation	was	 considered	 suitable,	 a	 quantitative	 survey	was	 applied	 to	 support	 the	 qualitative	

process	by	gathering	first	insights	into	the	field	and	sampling	interview	candidates.	This	will	be	detailed	

in	chapter	five.	

	

This	 research	 approach	 was	 considered	 suitable	 for	 various	 reasons.	 Firstly,	 as	 presented	 in	 the	

previous	section	on	philosophy	of	science,	 this	study	 is	placed	within	a	 interpretive	paradigm	and	a	

social	constructivist	epistemology.	This	understanding	of	research	commonly	implies	the	application	of	

a	qualitative	research	approach	(Gray,	2009).	Secondly,	the	review	of	previous	literature	in	the	field	of	

consumer	acculturation	revealed	a	lack	of	qualitative	studies,	which	hence	points	towards	a	research	

gap.	 Thirdly,	 and	 most	 importantly,	 this	 choice	 of	 methodology	 was	 supported	 by	 the	 overall	

exploratory	 research	 purpose	 and	 considered	 suitable	 in	 order	 to	 answer	 the	 research	 question.	

Thereby,	the	major	strength	of	qualitative	research	was	considered	crucial.	This	lies	in	the	ability	to	

reveal	participants’	subjective	emotions,	diverse	personal	perspectives	and	lived	experiences	(Daymon	

&	Holloway,	2011).	Accordingly,	explorative,	qualitative	insights	were	obtained	through	the	analysis	of	

rich	data	generated	through	qualitative	research	methods.	These	allowed	for	unexpected	findings	that	

helped	the	researchers	to	gain	a	deeper	understanding	of	the	phenomena	under	study.	In	line	with	these	

assumptions,	the	subsequent	sections	cover	the	choices	made	in	the	design	of	study.	

	

4.4	Research	Design:	Case	study		

According	to	Bryman	(2012),	a	research	design	signifies	“a	framework	for	the	collection	and	analysis	of	

data”	(p.46)	based	on	the	chosen	research	approach.	From	among	the	variety	of	basic	research	designs,	

the	present	study	falls	into	the	category	of	a	case	study	design.	Yin	(2014)	defines	a	case	study	as	an	

“empirical	inquiry	that	investigates	a	contemporary	phenomenon	(the	‘case’)	in	depth	and	within	its	

real-world	 context,	 especially	when	 the	 boundaries	 between	 phenomenon	 and	 context	 may	 not	 be	

clearly	 evident”	 (p.16).	This	applies	 especially	 to	phenomena	 that	 emerged	 in	postmodern	 societies	

(Flick,	2014a).	The	chosen	case	of	female	expats’	attitudes	towards	SC	can	hence	be	seen	as	a	fitting	

issue	 to	 study	 using	 a	 case	 study	 design.	 The	 concrete	 case	 can	 help	 to	 gain	 understanding	 of	 the	

overarching	phenomenon,	such	as	the	influence	of	a	consumer	acculturation	on	attitudes	towards	SC	

(Yin,	2014).		

	

As	in	the	present	thesis,	case	studies	commonly	deal	with	a	distinct	group	in	a	chosen	location	(Bryman,	

2012).	The	studied	group	of	individuals	were	female	expats,	i.e.	“a	person	settled	outside	their	country	of	
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origin”	 (Oxford	dictionary,	2014),	who	are	currently	 living	 in	Denmark.	This	group	of	people	have	 in	

common	 that	 they	 have	 left	 their	 countries	 of	 birth	 in	 order	 to	 live	 and	work	 in	 a	 place	 which	 is	

culturally,	socially,	economically	different	(Castree	et	al.,	2013).	The	contemporary	phenomena	under	

study	are	consumer	acculturation	processes	of	female	expats	and	SC	consumption	(Yin,	2014).	Thereby,	

the	 location,	 Denmark,	 represents	 the	 context	 of	 the	 case.	 This	 context	 typically	 becomes	 a	 unit	 of	

analysis	as	such,	due	to	its	unique	characteristics	(Yin,	2014).	Further,	case	studies	acknowledge	the	

complexity	of	the	environment	“in	which	there	will	be	many	more	variables	or	interest	than	data	points”	

(Yin,	2014,	p.17).		

	

As	compared	to	other	“basic	designs	within	qualitative	research”	(Flick,	2014a,	p.130),	the	present	study	

qualifies	as	a	case	study,	as	no	comparison	between	cases	is	intended	(as	in	a	comparative	or	cross-

sectional	study)	and	the	data	 is	collected	at	one	point	 in	 time	(as	compared	to	a	longitudinal	study)	

(Flick,	 2014a).	 Case	 studies	 are	 commonly	 associated	with	qualitative	 research,	 as	multiple,	 diverse	

perspectives	on	a	subject	are	appreciated.	Hence,	methodological	triangulation,	meaning	the	collection	

of	multiple	kinds	of	data	collected	through	various	methods,	is	deemed	valuable	(Yin,	2014;	Gray,	2009).	

Hence,	the	researchers	chose	to	use	triangulation	of	methods,	which	will	be	presented	in	the	following	

section.	This	chapter	will	provide	an	overview	of	applied	methods	of	data	collection	and	analysis.		

	

	

5	Methods		
Based	 on	 the	methodological	 framework	 as	 outlined,	 methods	 of	 data	 collection	 and	 data	 analysis	

applied	in	the	study	will	be	presented	in	detail	in	this	chapter.	Further,	all	decisions	made	in	preparation	

and	execution	of	the	study	will	be	depicted.	

	

5.1	Methods	of	Data	Collection:	Methodological	Triangulation	

Based	 on	 the	 qualitative	 research	 approach	 as	 well	 as	 the	 chosen	 case	 study	 design,	 a	 form	 of	

methodological	triangulation	in	data	collection,	according	to	Flick’s	(2014a)	definition,	was	applied.	As	

stated	by	Gray	(2009),	triangulation	“seeks	convergence,	corroboration,	correspondence	of	results	from	

different	methods”	(p.214).	Methodological	triangulation	increases	validity	of	the	research,	reducing	the	

influence	of	biases	inherent	in	each	method	(Gray,	2009).		

The	chosen	triangulation	type	combined	both	quantitative	and	qualitative	methods	of	data	collection.	

Thereby,	quantitative	preceded	qualitative	method	in	the	form	of	a	survey.	This	choice	was	based	on	
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justifications	provided	by	methodology	theory:	in	line	with	Gray	(2009)	the	survey	was	“used	to	identify	

important	themes	that	qualitative	fieldwork	could	then	deepen”	(Gray,	2009,	p.208).	In	addition,	the	

survey	helped	to	identify	participants	within	a	group	that	can	provide	contrasting	insights	on	a	topic	

(Gray,	2009).	The	researchers	proceeded	as	Gray	suggests	“[t]hese	polarized	groups	could	then	be	used	

for	follow-up	qualitative	interviews	to	gain	an	in-depth	understanding	of	why	these	differences	exist.”	

(Gray,	 2009,	 p.208).	 Generally,	 the	 collection	 of	 quantitative	 data	 stands	 in	 contrast	 to	 the	 chosen	

qualitative	 research	approach	and	philosophy,	 however,	methodology	 literature	 supports	 the	use	of	

quantitative	data	as	a	screening	and	sampling	method	to	identify	interesting	views	(Gray,	2009,	Bryman,	

1992).		

Subsequently,	qualitative,	episodic	 interviews	were	conducted	(Flick,	2014a).	This	method	naturally	

connects	 elements	 of	 narrative	 interviews	 with	 those	 common	 to	 semi-structured	 interviews	 and	

thereby	accessing	two	different	kinds	of	knowledge:	episodic	and	semantic	knowledge	(Flick,	2014a).	

The	methods	were	used	autonomously	and	subsequently	(Gray,	2009).	Both	methods	will	be	presented	

in	greater	detail	in	the	following	sections	of	this	chapter.	

Several	reasons	led	the	researchers	to	choosing	methodological	triangulation.	First	of	all,	the	approach	

of	 combining	 different	 data	 collection	methods	 enhances	 the	 quality	 of	 the	 exploratory,	 qualitative	

study,	by	generating	insights	on	different	levels	(Flick,	2014a).	Second,	considering	the	complexity	and	

relative	novelty	of	the	present	issue	under	study,	methodological	triangulation	could	be	beneficial	to	

guaranteeing	 relevant,	 insightful	 results.	 This	 required	 a	 careful	 selection	 of	 interview	 participants.	

Hence,	 choosing	 a	 survey	 to	 precede	 qualitative	 interviews	 helped	 to	 assess	 the	 participants’	 prior	

knowledge	and	involvement	with	SC.	Third,	the	researchers	had	to	gain	access	to	members	of	the	rather	

specific	sample	group	of	female	expats	living	in	Denmark.	By	using	a	survey,	this	group	could	be	directly	

targeted	in	order	to	recruit	relevant	candidates	for	follow-up	interviews.	Thereby,	participants	could	

already	provide	their	opinions	and	ideas	in	the	survey,	which	showed	their	prior	involvement	in	the	

subject.	Fourth,	as	the	research	field	is	rather	unexplored,	it	was	considered	useful	to	gather	some	first	

insights	into	the	consumer	group	under	study	while	using	little	resources.	These	first	insights	could	help	

the	 researchers	 to	 identify	 common	 themes	 and	 tendencies	 in	preparation	 for	 the	 interviews	 to	 be	

conducted.	And	finally,	the	novel	interviewing	method	of	episodic	interviews	was	applied,	as	the	study’s	

purpose	 evolving	 around	 investigating	 a	 person’s	 identity	 creation	 process	 through	 consumption	

required	an	interview	approach	that	gives	participants	space	to	reveal	personal	experiences,	stories,	

values	and	beliefs	(Flick,	2014a).	

Based	on	the	presented	reasons	for	using	a	methodological	triangulation	design,	the	applied	methods	of	

data	collection,	survey	and	episodic	interviews,	will	be	outlined	in	detail	in	the	following	sections.	As	a	
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delimitation,	it	is	important	to	note	that	the	triangulation	approach	is	limited	to	data	collection	and	will	

not	be	expanded	to	the	process	of	data	analysis.	

5.1.1	Survey	

Based	on	the	presented	arguments	in	favour	of	a	triangulation	approach,	a	survey	was	developed	using	

Qualtrics.	The	full	survey	can	be	found	in	Appendix	1.	Overall,	the	survey	had	a	twofold	purpose:	serving	

as	an	advanced	sampling	and	pre-screening	method	to	identify	suitable	interview	candidates,	as	well	as	

generating	 initial	 insights	 pointing	 towards	 prevailing	 themes	 to	 prepare	 for	 follow-up	 interviews	

(Flick,	2014a).	The	given	answers	led	the	screening	for	answers	that	seemed	particularly	interesting	in	

the	light	of	the	present	research	question.	The	participants’	answers	could	be	followed-up	on	during	the	

interview	and	thereby	used	as	a	point	of	departure.	The	survey	further	helped	to	obtain	attitudinal	and	

behavioural	tendencies	and	patterns	among	respondents’	answers.	Being	a	resource-efficient	method	

generating	a	large	amount	of	data,	the	survey	helped	the	researchers	to	familiarise	themselves	with	the	

field.	However,	the	generated	quantitative	data	was	not	statistically	analysed,	as	this	was	not	deemed	

necessary	given	the	research	context.		

5.1.1.1	Survey	design	

The	 survey	 combined	 standard	 quantitative	 elements	with	 two	 open-ended	 questions,	 encouraging	

participants	to	elaborate	on	their	answers.	The	quantitative	elements	included	multiple-choice,	single	

choice,	 rating	 and	 sorting	 questions.	 These	 were	 used	 to	 gather	 basic	 participants’	 demographic	

information	and	 to	 receive	data	on	overall	 clothing	 shopping	behaviour	and,	 in	particular,	 attitudes	

towards	 and	 definitions	 of	 SC.	 Following	 Creswell’s	 (2013)	 characteristics	 of	 qualitative	 research	

methods,	qualitative	elements	were	included	in	the	form	of	two	purely	open-ended	questions	employed	

to	leave	freedom	for	participants	to	state	their	answers	in	their	own	words.	Multiple	choice	questions	

in	 this	part	were	designed	 in	a	way	 that	they	allowed	text	entry	 in	case	respondents	wished	 to	add	

individual	information.	The	detailed	answers	supported	the	purposive	sampling	of	interview	candidates	

(Flick,	2014a).		

	

Structure	

The	structure	of	the	survey	was	divided	into	five	parts	(see	Appendix	1),	following	general	guidelines	of	

Bryman	(2012).	The	survey	contained	21	questions	in	total,	however,	not	all	questions	were	shown	to	

all	participants,	but	the	flow	depended	on	given	answers	to	crucial	questions.	In	the	first	part	(Q1-Q4,	

see	Appendix	1	for	reference),	initial	demographic	data	regarding	the	respondents’	origin	and	stay	in	

Denmark	was	gathered	 in	the	beginning	of	 the	survey.	All	 respondents	had	to	answer	questions	Q1:	
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“Which	country	do	you	come	from”	and	Q2:	“Do	you	currently	live	in	Denmark?”	in	order	to	proceed	in	the	

survey.	 Ensuring	 overall	 validity,	 respondents	 had	 to	 meet	 the	 criteria	 of,	 first,	 currently	 living	 in	

Denmark	 and,	 second,	 being	 born	 in	 a	 country	 other	 than	 Denmark.	 Following	 this	 part,	 a	 set	 of	

questions	(Q5-Q7)	aimed	at	exploring	general	shopping	behaviour	and	attitudes.	The	third	part	(Q8-

Q12)	focused	more	specifically	on	familiarity	with	and	interest	in	the	concept	of	SC	on	an	individual	as	

well	as	a	country	level.	The	question	Q8:	“How	familiar	are	you	with	the	concept	of	sustainable/	organic/	

green	clothing?”,	again,	had	to	be	answered	by	scoring	one’s	familiarity	with	the	concept.	A	score	lower	

than	or	equal	to	10	(out	of	100)	led	directly	to	the	end	of	the	survey,	as	only	insights	from	people	who	

had	heard	about	SC	before	were	deemed	valuable.	Question	Q9:	“Overall,	are	you	interested	in	the	concept	

of	sustainable	fashion?”	signified	a	junction	in	the	survey	flow,	as	the	following	part	was	divided	into	two	

different	streams	based	on	the	participants’	level	of	interest	in	the	concept	of	sustainable	clothing.	The	

answers	“probably	not”	and	“definitely	not”	led	the	questions	asking	for	reasons	for	this	lack	of	interest.	

However,	answers	from	“might	or	might	not”	to	“definitely	yes”	were	referred	to	a	part	(Q13b-Q16b)	

addressing	the	participants’	attitudes	and	understandings	of	SC	in	more	detail.	The	fifth	and	last	section	

(Q17-Q18)	 included	 questions	 on	 age	 and	gender	which	were	 deemed	 relevant	 for	 the	 study.	After	

completing	the	survey,	participants	were	thanked	for	their	participation	and	encouraged	to	leave	their	

contact	details	for	a	follow-up	interview,	which	was	used	as	the	primary	method	of	data	collection.	

	

Vocabulary	

As	 the	 group	of	 survey	 respondents	 comprised	 expats	 living	 in	Denmark,	 this	 included	people	with	

various	different	lingual	backgrounds	and	varying	degrees	of	English	language	proficiency.	It	could	be	

expected	that	a	large	amount	of	respondents	had	a	mother	tongue	other	than	English	and,	hence,	used	

English	as	the	most	commonly	accepted	lingua	franca	to	communicate.	These	respondent	characteristics	

had	 important	 implications	 for	 the	 survey:	 the	 choice	 of	words	 had	 to	 be	 kept	 simple	 and	 easy	 to	

understand	for	participants	with	a	lower	language	proficiency	level.	Furthermore,	as	the	aim	was	to	

gather	real-world	consumer	insights,	questions	were	formulated	in	a	straightforward	manner,	avoiding	

academic	vocabulary.	Thereby,	the	survey	was	made	understandable	for	the	broader	mass	and	disarray	

caused	by	unclear	formulations	could	be	avoided.		

5.1.1.2	Sampling	and	distribution	

The	chosen	population	or	unit	for	sampling	of	this	study	was	a	predefined	social	group	with	certain	fixed	

dimensions,	namely	female	expats	in	Denmark	(Flick,	2014a).	These	fixed	dimensions	were,	first,	being	

born	and	raised	in	a	country	other	than	Denmark,	second,	being	in	Denmark	of	one’s	own	free	will,	third,	

currently	living	in	Denmark,	and,	fourth,	being	familiar	with	the	concept	of	SC.	Thus,	these	factors	are	

directly	linked	to	the	research	question	(Bryman,	2012).	Further,	the	desired	group	of	participants	was	
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diverse	 in	 regards	 to	 the	 duration	 of	 stay	 in	 Denmark,	 country	 of	 origin	 and	 general	 demographic	

characteristics.	Female	and	male	respondents	were	included	in	this	stage	of	the	research	for	reasons	of	

practicality.	However,	in	light	of	the	research	focus	on	female	expats,	male	respondents	were	removed	

from	the	data	set	before	analysing	it.	

	

In	order	to	easily	reach	this	particular	group	of	people,	the	survey	link	was	distributed	via	a	posting	in	

the	closed	group	“Expats	in	Copenhagen”	on	the	social	media	platform	Facebook.	A	screenshot	of	the	

post	can	be	found	in	Appendix	2.	The	Facebook	group	has	33,601	members	(as	of	11	July	2018)	and	is,	

thus,	 the	 biggest	 Facebook	 group	 where	 internationals	 living	 in	 Denmark	 connect	 and	 share	

information.	To	attract	survey	participants,	a	picture	was	attached	to	the	posting	and	the	controversial	

statement	“Did	you	know	that	the	clothing	industry	is	one	of	the	most	damaging	in	the	world?”	was	used	

as	a	first	sentence	in	the	description	(see	Appendix	2	for	reference).	Relevant	candidates	were	already	

addressed	in	the	description	in	the	post,	with	the	aim	to	limit	participants	to	people	who	have	a	certain	

level	of	knowledge	of	and	interest	in	the	concept	and	thus	have	insights	to	share.	Further,	the	survey	

link	was	spread	in	the	researcher’s	international	network.		

	

Overall,	the	sampling	approach	can	be	described	as	partly	purposive	and	convenience	non-probability	

sampling	(Flick,	2014a;	Bryman,	2012).	The	sample	was	a	non-probability	sample,	as	participants	were	

not	selected	randomly	and	hence	some	participants	were	more	likely	to	be	chosen,	independent	of	the	

research	 question	 (Bryman,	 2012).	 Instead,	 the	 sampling	was	 purposive,	 as	 the	 sampling	 unit	 was	

narrowed	down	significantly	according	to	the	desired	group	of	respondents	described	above	(Bryman,	

2012).	Furthermore,	convenience	sampling	applied	(Bryman,	2012).	This	means	that	only	those	cases	

were	 chosen	 that	 could	 easily	 be	 accessed	 through	 the	 Facebook	 post,	 as	 time	 and	 resources	were	

limited	in	the	present	thesis.	Overall,	the	selection	of	participants	was	limited	by	the	distribution	of	the	

survey	through	a	Facebook	group.	Therefore,	this	excludes	all	expats	interested	in	SC	that	either	do	not	

have	access	to	the	internet,	or	do	not	have	an	account	on	Facebook,	or	are	not	active	members	of	this	

group.	In	addition,	participants	needed	to	have	the	time	and	willingness	to	participate	in	the	survey,	

which	is	hence	connected	to	the	urgency	they	see	in	the	topic.	Thus,	people	with	a	larger	interest	in	the	

topic	were	more	likely	to	answer	the	survey	than	those	who	were	less	convinced	of	the	concept.	Further,	

the	survey	was	also	spread	in	the	researchers’	personal	network,	which	unintentionally	led	to	a	majority	

of	respondents	being	students.	

5.1.1.3	Participant	demographics	

Participants’	demographics	are	outlined	based	on	the	survey	report,	which	can	be	found	in	Appendix	3.	

The	 survey	 was	 completed	 by	 78	 out	 of	 108	 respondents.	 Participants	 are	 comprised	 of	 expats	 of	
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different	 age	 groups,	 ranging	 from	 under	 18	 to	 up	 to	60	 years	 old,	who	 are	 or	 have	 been	 living	 in	

Denmark.	However,	most	participants	(83%)	are	between	18	and	34	years	old.	With	a	number	of	67	

respondents	that	completed	the	survey,	the	vast	majority	(86%)	is	female,	while	the	rest	is	male.	Due	to	

the	established	research	focus,	responses	from	male	participants	were	disregarded.	

	

The	 respondents’	 countries	 of	 origin	 include	 European	 as	 well	 as	 Asian,	 North	 American,	 South	

American	and	Oceanian	countries.	Reasons	for	coming	to	Denmark	vary	from	studies	and	professional	

reasons	to	spouses,	family	and	simply	exploring	new	opportunities	and	countries.	Others	stated	better	

living	conditions	and	more	like-minded	people	as	their	primary	reason	for	leaving	their	home	country	

to	 live	 in	 Denmark.	 One	 of	 the	 respondents	 reported	 to	 be	 part	 of	 the	 Programme	 of	 European	

Commission.	The	participants	have	been	living	in	Denmark	for	varying	periods	of	time,	ranging	from	

less	than	a	year	to	more	than	five	years.		

5.1.2	Interviews	

As	a	primary	method	of	qualitative	data	collection,	face-to-face,	 in-depth	interviews	were	conducted.	

This	qualitative	method	was	chosen	on	the	grounds	of	 this	thesis’	 social-constructivist	epistemology	

and	exploratory	research	purpose	(Saunders	et	al.,	2009).	As	opposed	to	other	qualitative	methods,	such	

as	 focus	 groups,	 interviews	were	 chosen	 as	 the	 main	method,	 as	 the	 focus	 in	 this	 enquiry	 lies	 on	

individual	identities,	uninfluenced	by	others’	opinions	(Flick,	2014a).	According	to	Kvale	(2008)	“[t]he	

interview	aims	at	nuanced	accounts	of	different	aspects	of	the	interviewee’s	life	world”.	Thus,	interviews	

are	considered	suitable	when	doing	exploratory	research,	since	rich	data	can	be	collected	by	gaining	in-

depth	 insights	 into	 an	 individual’s	 lived	 experiences,	 values	 and	 attitudes	 (Saunders	 et	 al.,	 2009).	

Furthermore,	 interviews	 were	 conducted	 in	 a	 semi-structured	manner.	 Thereby,	 aspects	 that	were	

previously	 not	 considered	 can	 be	 brought	 to	 light	 in	 the	 interviewing	 process	 and	 participant’s	

meanings	associated	with	the	topic	can	be	accessed	(Saunders	et	al.,	2009;	Flick,	2014a).	The	episodic	

interview,	as	introduced	by	Flick	(2000,	2008,	2014a),	was	chosen	as	an	interviewing	method.	Thereby,	

the	 episodic	 interview	 represents	 the	 second	 and	 third	 aspect	 in	 the	 applied	 methodological	

triangulation.	In	the	following,	the	method’s	characteristics	and	its	applications	in	the	present	case	are	

described	 in	 detail.	 Further,	 the	 applied	 sampling	 method,	 the	 designed	 interview	 guide	 and	 the	

interviewing	process	are	presented.	

5.1.2.1	The	episodic	interview	

The	in-depth	interviewing	method	of	the	episodic	interview,	introduced	by	Flick	(2000,	2008,	2014a)	

seeks	 to	 combine	 narrative	 and	 semi-structured	 interviews	 to	 research	 complex	 social	 phenomena	
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(Flick,	2014a).	In	this	interviewing	method,	both	episodic	knowledge,	linked	to	concrete	situations	and	

experiences,	and	semantic	knowledge,	 linked	to	abstract	concepts,	are	accessed.	Hence,	 the	episodic	

interview	in	itself	represents	a	form	of	methodological	triangulation	within	qualitative	research,	as	it	

links	both	forms	of	knowledge	(Flick,	2014a).		

	

According	 to	Flick	 (2014a),	 this	 interviewing	method	 is	deemed	 suitable	when	 investigating	 values,	

norms,	belief	and	practices	in	communities	or	groups,	as	in	the	present	study	(Flick,	2014a).	Overall,	it	

is	assumed	that	the	study	of	concepts	can	be	facilitated	by	addressing	concrete	situations	and,	thus,	help	

to	make	an	abstract	phenomenon	more	relatable	and	accessible	to	the	interviewee.	Thus,	as	described	

by	Flick	(2014a),	the	researchers	combined	narrative	questions	and	question-answer	sequences	in	the	

interviews.	The	first	encourages	interviewees	to	elaborate	on	a	specific	episode	in	their	lives,	while	the	

latter	were	used	to	address	concepts	and	definitions	directly.	Semantic	knowledge	which	was	subtly	

addressed	in	episodic	parts	could	then	be	abstracted	to	learn	about	an	interviewee’s	understanding	of	

a	general	concept.	

	

A	 key	 assumption	 in	 research	 applying	 episodic	 interviews	 is	 that	 realities	 are	 constructed	 as	 an	

individual	remembers	and	recounts	her	experiences	(Flick,	2014a).	Social-constructivism	is	therefore	

the	 primary	 epistemological	 belief	 underlying	 episodic	 interview,	 which	 corresponds	 to	 the	

philosophical	belief	fundamental	in	this	study	(Flick,	2014a).	Based	on	the	presented	characteristics	and	

advantages,	 episodic	 interviews	were	 considered	a	 fruitful	method	 for	 researching	 the	 issue	 under	

study.	Abstract	concepts	of	SC	and	acculturation	could	be	approached	through	questions	about	concrete	

everyday-life	consumption	situations.	The	findings	could	then	be	interpreted	in	order	to	understand	the	

underlying	concepts	of	consumer	acculturation.	

5.1.2.2	Sampling	

As	outlined	in	the	previous	sections,	an	online	survey	was	circulated	prior	to	the	interviewing	process	

with	the	main	purpose	of	identifying	suitable	interview	candidates.	All	respondents	were	encouraged	

to	 enter	 their	 email	 addresses	 at	 the	 end	 of	 the	 survey,	 so	 the	 researchers	 could	 contact	 relevant	

participants	for	follow-up	interviews.	In	line	with	the	research	focus,	the	interview	sample	was	limited	

to	 only	 female	 interview	 candidates.	 A	 total	 of	 27	 survey	 participants	 provided	 their	 contact	

information,	and,	hence,	qualified	as	potential	interview	candidates.	It	was	expected	that	all	participants	

met	the	basic	criteria	chosen	in	the	survey	sampling	method.	Yet,	as	the	survey	sampling	method	was	

partly	purposive	and	partly	convenience	sampling,	the	selection	of	final	interview	candidates	required	

another	round	of	in-depth	screening	to	identify	a	rich	sample	based	on	the	following	criteria.		
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The	goal	of	the	sampling	process	was	to	select	those	cases	providing	the	most	relevant	and	valuable	

insights	 in	 the	 light	 of	 the	 research	 purpose	 (Flick,	 2014a).	 Overall,	 extreme	 or	 deviant	 cases	were	

chosen	to	explore	the	field	and	to	disclose	patterns	and	tendencies	between	participants’	answers	(Flick,	

2014a).	The	criteria,	along	which	this	deviance	was	evaluated	are:		

	

1. Where	is	participant	(P)	from	(i.e.	home	country)?:	The	goal	was	to	interview	candidates	

from	 diverse	 cultural,	 social,	 economic	 backgrounds	 to	 explore	 common	 tendencies	 and	

differences	in	consumer	acculturation	processes	and	to	understand	the	influence	of	the	home	

country.	

2. How	long	has	P	lived	in	Denmark?:	The	researchers	sought	to	get	insights	from	expats	that	

have	lived	in	Denmark	for	varying	periods	of	time.	

3. What	is	P’s	level	of	knowledge	and	experience	with	SC	consumption?:	It	was	desired	to	find	

participants	along	the	spectrum	of	knowledge	of	SC,	from	the	convinced	frequent	consumer	to	

the	skeptic.	However,	all	candidates	were	interested	in	the	concept	to	a	certain	degree	and	most	

had	extensive	experience	with	consuming	fashion	in	a	sustainable	manner.	

4. How	 detailed	 and	 insightful	 were	 answers	 given	 in	 qualitative	 survey	 questions?:	 All	

qualitative	 answers	 were	 reviewed	 to	 identify	 unique,	 controversial	 or	 well	 thought	 out	

answers.	These	answers	indicated	to	what	extent	participants	had	thought	about	the	concept	

and	therefore	the	potential	richness	of	the	interview	data.	

5. How	old	is	P?:	An	age	diversity	was	desired,	but	not	required	for	the	research	and	therefore	

chosen	as	the	least	important	criteria.	

	

Based	on	these	criteria,	16	suitable	interview	participants	were	selected.	These	final	candidates	were	

contacted	via	email	and	invited	to	book	a	time	slot	for	an	interview.	Out	of	these	chosen	candidates,	ten	

responded	to	the	 first	invitation	and	 finally	eight	were	 interviewed.	Basic	 information	of	 these	eight	

participants	was	collected	in	Table	1	which	can	be	found	in	the	following	chapter.	

5.1.2.3	Interview	guide	

Episodic	interviews	are	regarded	as	“open	dialogue”	(Flick,	2014a,	p.279)	and	interviews	were,	hence,	

conducted	 in	 a	 semi-structured	 manner	 (Gray,	 2009).	 To	 structure	 the	 interview	 according	 to	 the	

research	purpose,	Flick	(2014a)	advises	to	develop	an	interview	guide	including	narrative	as	well	as	

more	general	open-ended	questions.	The	guide	was	used	as	a	loose	guideline,	in	order	to	provide	room	

for	interviewees	to	expand	on	their	views	and	opinions	(Gray,	2009).	Thereby,	there	researchers	had	

more	freedom	to	intervene,	guide	and	follow-up	during	the	interview	process,	than	commonly	possible	
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in	a	narrative	or	structured	interview	(Flick,	2014a).	The	full	interview	guide	can	be	found	in	Appendix	

4.	

	

Included	 in	 the	beginning	of	the	 interview	guide,	a	short	statement	was	 formulated	 informing	every	

participant	about	the	purpose	of	the	study	and	asking	for	their	consent	regarding	recording	and	use	of	

data.	This	is	detailed	in	the	following	section	describing	the	interview	process.	Without	compromising	

its	 open,	 flexible	 structure,	 the	 interview	guide	was	 structured	according	 to	 the	main	 themes	 to	be	

covered	during	the	interview	(Kvale,	2008).	These	themes	were	partially	derived	from	general	answers	

given	in	the	survey.	First	of	all,	participants	were	asked	about	their	moves	to	and	lives	in	Denmark	as	

well	as	their	overall	shopping	behaviour	in	Denmark.	Then,	their	attitudes	towards	clothing	in	general	

were	 addressed,	 and,	 finally,	 they	were	 asked	 to	 elaborate	on	 their	 individual	 answers	given	 in	 the	

survey	about	their	attitudes	towards	and	experience	with	SC.	To	wrap	up	the	interview,	two	questions	

regarding	the	future	of	SC	in	the	global	marketplace	were	asked.		

	

A	combination	of	both	open-ended	questions	and	questions	 inducing	narratives	was	 included	 in	 the	

interview	guide.	In	this	way,	both	semantic	and	narrative	knowledge	could	be	accessed.	Questions	were	

kept	as	simple	and	short	as	possible	to	avoid	misunderstandings	(Kvale,	2008).	Each	topic	was	opened	

with	a	narrative	question,	encouraging	the	participant	to	recount	episodes	from	their	lives	connected	to	

the	topic:	“Can	you	tell	us	about	your	first	year	in	Denmark?	How	did	you	feel?”,	“Think	about	a	typical	

weekly	shop	in	the	supermarket.	What	are	the	most	important	criteria	for	you	when	buying	for	example	

groceries,	cosmetics,	cleaning	products…”	(see	Appendix	4).		

	

Following	 this	 introductory	 narrative	 account,	 the	 interview	 guide	 provided	 a	 set	 of	 open-ended	

questions	aimed	to	 follow	up	and	collect	more	specific	 insights.	Open-ended	questions	were	 further	

used	to	address	topics	that	could	not	be	formulated	in	a	narrative,	such	as	a	participant’s	definition	of	a	

concept,	such	as	sustainable	consumption	and	SC	(Flick,	2014a).	This	question	type	further	helped	to	

follow-up	on	information	given	in	the	survey	(Flick,	2014a).	The	researchers	could	profit	from	the	fact	

that	participants	were	already	familiar	with	the	subject	through	their	participation	in	the	survey,	and	

therefore	were	prepared	for	the	interview.	Based	on	the	answers	given	in	the	survey	(see	individual	

participants’	survey	answers	in	Appendix	5),	questions	were	specifically	tailored	to	a	person’s	level	of	

experience	with	SC	consumption.	

5.1.2.4	Interviewing	process	

All	chosen	participants	were	contacted	via	email	and	invited	to	choose	a	suitable	time	slot.	Interviews	

were	conducted	over	a	set	period	of	two	weeks	in	June	2018.	Those	participants	that	scheduled	a	date	
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were	 invited	 to	 meet	 the	 researchers	 at	 a	 local	 café,	 which	 provided	 a	 comfortable,	 informal	

environment.	They	were	 further	offered	 a	hot	beverage	 as	 a	small	 compensation	 for	 their	 time	and	

effort.	The	first	minutes	were	dedicated	to	getting	to	know	the	participant	through	initial	small	talk.	

Thereby,	the	researchers	tried	to	create	rapport	with	the	informants	from	the	very	beginning,	aiming	to	

establish	a	trusting	environment	in	which	interviewees	felt	like	they	could	speak	freely	(Flick,	2014a).	

Kvale	 (2008)	 states	 that	 the	 overall	 interview	 setting	 and	 interpersonal	 interaction	 between	

interviewee	and	interviewer	are	decisive	for	the	success	of	the	interview.		

	

The	interview	was	opened	with	a	briefing	(Kvale,	2008),	a	short	introduction	in	which	the	interviewers	

explained	 the	 study	 background,	 asked	 for	 permission	 to	 record	 the	 conversation	 and	 gave	 an	

introduction	 to	 the	 different	parts	 of	 the	 interview.	 All	 recordings	 can	 be	 found	 on	 the	 USB	 device	

attached	to	this	thesis.	Throughout	the	conversation	the	researchers	aimed	to	display	sensitivity	and	

curiosity	 for	 the	 interviewees’	 accounts,	 critical	 of	 their	 own	 presuppositions	 and	 hypotheses,	 as	

advised	 by	 Kvale	 (2008).	 Interviewees	 were	 given	 time	 and	 freedom	 to	 develop	 their	 individual	

answers.	Answers	that	were	considered	particularly	relevant	were	followed	up	with	second	questions	

(Kvale,	2008).	Structuring	questions	such	as	“I	would	now	like	to	move	on	to	the	next	topic”	were	applied	

to	prepare	participants	for	a	topic	change	(Bryman,	2012).	This	was	considered	important	especially	

due	to	the	variety	of	topics	addressed	in	the	interview.	Furthermore,	the	interviewers	were	aware	of	

the	sensitive	information	and	interpersonal	dynamics	that	a	qualitative	interview	can	evoke	and	aimed	

at	creating	a	positive	interviewing	experience	for	all	participants	(Kvale,	2008).	After	the	interview	was	

completed,	 participants	 were	 debriefed	 and	 thanked	 for	 their	 help	 (Kvale,	 2008).	 In	 some	 cases,	

participants	showed	interest	in	continuing	the	discussion	even	after	the	interview.	

	

5.2	Method	of	Data	Analysis:	Thematic	Analysis	

The	following	covers	applied	methods	of	data	analysis.	As	the	collected	survey	data	was	primarily	used	

to	gain	access	to	the	community	and	gain	first	insights,	no	statistical	analysis	was	applied.	The	reviewed	

quantitative	data	 informed	 the	 interview	guide	 and	provided	the	 researchers	with	basic	participant	

information.	The	collected	interview	data	was	analysed	using	thematic	analysis,	as	developed	by	Braun	

and	Clarke	(2006).	This	method	was	deemed	appropriate	in	the	given	context	as	it	helps	the	researchers	

to	identify	common	themes	and	patterns	in	the	large	amount	of	collected	data	(Daymon	&	Holloway,	

2011).	Thereby,	a	theme	is	defined	as	“some	level	of	patterned	response	or	meaning	within	the	data	set”	

(Braun	&	Clarke,	2006,	p.83).	Furthermore,	informants’	different	perspectives	on	a	given	subject	can	be	

identified	and	compared.	At	the	same	time,	the	method	provides	freedom	to	gain	individual,	unexpected	
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insights	(Flick,	2014a).	The	analysis	process	was	inductive,	meaning	that	no	predefined	categories	or	

themes	 were	 used	 to	 analyse	 the	 data	 (Braun	 &	 Clarke,	 2006).	 Instead,	 themes	 and	 codes	 were	

developed	on	the	basis	of	the	collected	information,	yet,	with	the	overall	research	objective	in	mind.		

	

The	 analysis	 was	 conducted	 following	 six	 steps:	 familiarisation	 with	 the	 data,	 finding	 initial	 codes,	

identifying	themes,	reviewing,	defining	and	naming	these	and	writing	the	report	(Flick,	2014a).	As	a	

starting	point,	all	interviews	were	transcribed	which	also	allowed	the	researchers	organise	the	data	and	

to	gain	a	 first	overview.	The	 transcripts	can	be	 found	 in	Appendix	6.	Further,	codes	were	generated	

systematically	 and	 in	 several	 rounds,	 motivated	 by	 the	 research	 question	 and	 selected	 guiding	

questions.	The	researchers	were	aware	of	the	differentiation	between	“semantic	codes”	(Flick,	2014a,	

p.422)	 -	 information	 expressed	directly	 in	 the	 interview	 -	 and	 “latent	 codes”	 (Flick,	 2014a,	 p.422)	 -	

information	 underlying	 what	 has	 been	 said.	 Given	 the	 complexity	 of	 the	 data,	 some	 codes	 were	

associated	 with	 several	 themes.	 The	 review	 of	 all	 themes	 revealed	 which	 themes	 were	 deemed	

important	 to	 answering	 the	 research	 question	 and	 which	 could	 be	 neglected	 in	 the	 analysis.	 The	

identified	central	themes	helped	the	researchers	to	connect	the	findings	to	concepts	of	the	presented	

theoretical	framework.	

	

The	identified	themes	were	divided	in	two	parts.	An	overview	of	all	themes	and	respective	codes	can	be	

found	in	Appendix	7.	The	first	part	included	all	themes	giving	insights	into	their	arrival	and	current	lives	

in	 Denmark,	 general	 participant	 characteristics,	 as	 well	 as	 their	 acculturation	 process	 and	 cultural	

identification.	 This	 included	 the	 following	 themes	 (abbreviations:	 DK	 for	 Denmark,	 HC	 for	 Home	

country):	 Process	 of	 settling	 in	 DK,	 Danish	 Language,	 Reasons	 for	 coming	 to	 DK,	 Perception	 of	 DK,	

Conditions	 for	 settling	 in	 DK,	 Social	 life	 in	 DK,	 Cultural	 identification,	 Relationship	 to	 HC,	 Role	

identification,	 Personal	 development	 abroad,	 Childhood	 values,	 Participant	 characteristics,	 HC	

characteristics	

	

The	second	part	covered	themes	related	to	participants’	overall	consumption	as	well	as	their	experience	

with	and	attitudes	 towards	SC.	This	section	 included	the	 following	 themes:	General	consumption,	SC	

consumption,	 Motivation	 for	 SC	 consumption,	 DK	 sustainability	 market,	 Meaning	 of	 clothing,	 SC	

limitations,	SC	awareness,	Personal	SC	definition,	SC	requirements.	A	detailed	list	of	all	themes,	codes	and	

associated	quotes	can	be	found	in	Appendix	8.	Reporting	the	outcome	of	the	thematic	analysis,	findings	

were	structured	and	presented	according	to	the	guiding	questions	presented	in	the	problem	statement.		
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5.3	Limitations	and	Bias	

Based	on	the	chosen	methods	it	is	important	to	consider	the	limitations	of	these	when	seeking	to	answer	

the	 research	 question.	 The	 following	 outline	 focused	 on	 addressing	 the	 limitations	 inherent	 in	 the	

primary	research	method,	episodic	interviews,	as	well	limitations	found	in	the	overall	research	design.	

Being	used	primarily	as	a	sampling	method	and	only	to	a	limited	extent	as	a	method	of	data	collection,	

the	limitations	of	the	designed	survey	have	briefly	been	mentioned	in	the	dedicated	section.	

5.3.1	Research	Process	

Furthermore,	it	should	be	noted	that	triangulation	approaches	do	not	remain	unchallenged	(Bryman,	

2012;	Gray,	 2009).	Gray	(2009)	 argues	 that	 especially	 in	 the	 course	of	 a	Master’s	 thesis,	a	 research	

design	 using	 several	 methods	 can	 cause	 increasing	 time	 pressure.	 Hence,	 a	 simple	 version	 of	

triangulation	was	used,	focusing	on	collecting	different	kinds	of	data,	which	is	in	line	with	the	purpose	

and	 frame	of	 this	 thesis.	Further,	 scholars	argue	 that	mixed	methods	approaches	can	contradict	 the	

epistemological	commitment	and	the	research	approach	of	a	study	(Bryman,	2012).	The	present	study	

positions	itself	clearly	within	social-constructivism,	which	contradicts	the	use	of	quantitative	methods.	

However,	 in	 this	 thesis,	 the	 survey	 was	 not	 used	 as	 a	 purely	 quantitative	method	 to	 collect	 major	

primary	data	for	the	study.	Instead	it	served	as	a	method	supporting	the	qualitative	data	collection	in	

sampling	and	question	design.	Moreover,	Bryman	(2012)	reverts	his	argument	and	argues	that	a	clear	

divide	between	qualitative	and	quantitative	is	disputed	and	the	two	approaches	can	indeed	be	mixed.	

Overall,	the	authors	or	this	thesis	are	aware	of	the	challenges	of	triangulation,	but	still	deem	a	simple	

version,	meaning	the	combination	of	data	collection	methods,	as	a	valuable	strategy	to	collect	insightful	

data	in	an	exploratory	approach.	

	

Furthermore,	limitations	could	be	found	in	the	primary	method	of	data	collection,	episodic	interview.	

Generally,	through	triangulation	of	standard	semi-structured	interviews	and	narrative	interviews	some	

of	 the	methods’	 limitations	 and	 disadvantages	 could	 be	 compensated.	 The	 central	 limitation	 of	 this	

method	lies	in	the	fact	that	interviewees’	personal	perceptions	in	the	form	of	stories	or	reports	are	the	

main	source	of	data	(Flick,	2014a).	Thus,	this	method	is	solely	based	on	text	as	data	and	does	not	involve	

interactions	or	observations.	Being	based	on	narratives,	episodic	interviewees,	the	quality	of	the	data	

depends	 on	 the	 interviewee’s	 ability	 to	 remember	 and	 narrate	 previous	 events.	What	 is	 more,	 the	

openness	and	the	complex	structure	of	the	interview	process	were	found	to	lead	to	various	outcomes	

and	thus	generalisations	and	summaries	of	findings	posed	challenges	to	the	researchers	(Flick,	2014a).	

The	resulting	sheer	amount	of	data	collected	through	this	method	were	perceived	as	overwhelming	at	

first	and	proved	time-consuming	in	the	analysis	process	(Flick,	2014a).	Consequently,	excess	findings	
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and	 analyses,	 which	 were	 deemed	 interesting	 but	 not	 directly	 relevant	 to	 answering	 the	 research	

question	were	added	in	the	appendix	of	this	paper	(see	Appendix	9).	

	

In	addition,	qualitative	interviews	bear	some	overall	limitations.	First	of	all,	the	influences	of	interviewer	

bias	 should	 be	 considered	 (Saunders	 et	 al.,	 2009).	 This	 means	 that	 informants’	 answers	 can	 be	

influenced	by	the	interviewer’s	tone,	comments	or	gestures,	as	the	interviewer	communicates	her	own	

believes	and	frame	of	reference	through	these.	Thereby,	the	researcher	can	unintentionally	steer	the	

research	in	a	direction.	Thus,	Saunders	et	al.	(2009)	argues	that	“the	manner	in	which	you	interact	with	

your	interviewees	and	ask	questions	will	impact	on	the	data	you	collect	(Silverman	2007).”	(p.324).	In	

this	respect,	it	is	especially	important	to	mention	that	the	researchers’	background,	being	female	expats	

living	in	Denmark,	might	have	had	an	influence	on	the	interviewing	process	and	the	data	gathered.	On	

the	one	hand,	 this	helped	 the	 researchers	 to	build	 rapport	 and	trust,	as	 interviewees	perceived	 the	

interviewers	to	be	more	authentic	and	to	share	common	views	(Gray,	2009).	On	the	other	hand,	this	

might	have	influenced	the	information	revealed	by	interviewees	as	well	as	the	way	they	presented	those.	

	

Additionally,	 participants’	 biases	 should	 be	 taken	 into	 account.	 The	 chosen	 sampling	 method	 only	

considered	participants	who	were	willing	to	talk	about	the	subject	of	SC,	and,	at	the	same	time	were	

ready	to	make	the	sacrifices	to	discuss	it	in	a	time-consuming	interview	(Saunders	et	al.,	2009).	Hence,	

this	leads	to	a	bias	within	the	participant	selection	which	can	negatively	influence	validity	of	the	study	

(Saunders	et	al.,	2009).	Moreover,	participant	biases	might	have	been	caused	by	the	researchers’	use	of	

terms	such	as	sustainable	clothing	or	sustainable	fashion,	which	might	have	certain	connotations	and	

might	exclude	consumers	who	do	not	label	their	consumption	as	such.	Moreover,	as	in-depth	interviews	

are	an	intrusive	method,	bias	might	also	result	from	the	way	interviewees	answer	questions	and	the	

degree	 to	which	 they	 are	open	 to	discuss	personal	matters	with	 the	 interviewer.	 Some	participants	

might	avoid	talking	about	negative	aspects,	such	as	challenges	in	their	lives	in	Denmark,	as	they	are	

afraid	of	uncomfortable	probing	questions	by	the	interviewer	(Saunders	et	al.,	2009).		

5.3.2	Interviewing	in	a	global	context	

Given	the	internationality	of	the	study,	limitations	of	using	interviews	as	a	method	in	a	global	context	

should	be	addressed	(Gray,	2009).	First,	as	participants	came	from	different	social	and	cultural	contexts,	

using	a	method	that	includes	narratives	can	cause	issues.	This	is	due	to	the	fact	that	this	approach	is	

based	 on	 a	Western	 understanding	 of	 narratives.	 Interviewees	 from	 other	 countries	might	 not	 feel	

comfortable	to	tell	personal	stories	(Flick,	2014b).	Furthermore,	participants	from	Western	countries	

might	be	more	comfortable	being	interviewed	in	a	professional	context	and	opening	up	about	their	life	
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stories	 and	 feelings	 to	 a	 stranger	 (Flick,	 2014b).	 Furthermore,	 verbal	 and	 gestural	 cues	 given	 by	

interviewers	might	have	been	understood	differently	by	participants	depending	on	their	sociocultural	

background	(Gray,	2009).	Findings	might	hence	differ	across	participants	based	on	these	factors.	It	is	

therefore	crucial	to	reflect	on	the	cultural	biases	resulting	from	the	method,	which	might	influence	the	

validity	of	the	data.	

	

In	the	same	vein,	it	should	be	considered	that	the	researchers	as	well	as	all	participants	are	non-native	

English	speakers.	The	English	 language,	hence,	served	as	a	 lingua	 franca	 in	 the	 interview,	which	has	

important	implications	for	the	interviewing	process.	Due	to	varying	levels	of	English	proficiency	and	

linguistic	backgrounds,	misunderstandings	and	differing	interpretations	of	posed	interview	questions	

and	 probing	 questions	 occurred	 during	 interviews.	 Furthermore,	 using	 a	 foreign	 language	 in	 an	

interview	might	reduce	accuracy	and	authenticity	in	the	participants’	answers	(Welch	&	Piekkari,	2006).	

It	 is	further	argued	that	nuances	and	emotions	are	can	be	missed	in	a	foreign	language,	which	might	

have	negative	consequences	when	researching	identities	(Welch	&	Piekkari,	2006).	Participants	who	

were	less	comfortable	speaking	English	were	also	found	to	speak	more	slowly	and	to	take	more	time	to	

think	before	answering	a	question.	Overall,	interviewing	in	a	foreign	language	can	potentially	reduce	

the	quality	of	the	data.	

5.3.3	Narrative	and	identity		

As	detailed	before,	episodic	interviews	partly	rely	on	narratives	in	which	participants	report	their	life	

experiences.	While	studying	narratives	allows	for	deep	insights	to	be	collected,	dealing	with	narratives	

as	primary	 data	 in	 order	 to	 explore	 identities,	 limitations	 and	 implications	 for	 research	need	 to	 be	

considered.	Linking	narratives	to	identity,	Brockmeier	and	Carbaugh	(2001)	highlight	“the	importance	

of	narrative	as	an	expressive	embodiment	of	our	experience,	as	a	mode	of	communication,	and	as	a	form	

for	understanding	the	world	and	ultimately	ourselves”	(p.1).	Accordingly,	individuals	create	their	selves,	

their	realities	and	the	story	of	their	lives	through	narrating	these.	Thus,	narrating	the	self	is	not	a	factual,	

rational	 process	 and	 recounts	 should	 be	 treated	 as	 ultimate	 facts	 (Flick,	 2014a).	 Instead,	 the	 way	

participants	narrate	episodes	from	their	lives	highly	depends	on	their	subjective	interpretation,	their	

memories	and	the	situation	in	which	they	are	told.	Hence,	in	the	interview	setting,	researchers	cannot	

verify	whether	 the	 recounted	 experiences	have	 taken	place	 in	 the	described	way	and	which	 factors	

might	 have	 influenced	 the	 narrative	 (Flick,	 2014a).	 Understanding	 and	 comparing	narrative	 data	 is	

hence	a	major	challenge	in	this	type	of	research.	
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Referring	 again	 to	 the	 global	 context	 of	 the	 conducted	 interviews,	 participants	 from	 non-Western	

backgrounds	might	be	less	used	to	narrating	their	life	stories,	and	thus	quality	of	answers	can	vary.	

Furthermore,	 personality	 can	 influence	 the	 depth	 and	 quality	 of	 the	 given	 narrative,	 as	 not	 all	

participants	may	feel	comfortable	talking	about	themselves	(Flick,	2014a).		

5.3.4	Validity	and	reliability	

Validity	is	concerned	with	the	issue,	whether	a	method	generates	the	data	that	it	is	intended	to	generate	

(Gray,	2009).	Several	measures	were	taken	to	address	the	question	of	internal	and	external	validity	in	

the	conducted	interviews	(Gray,	2009).	First	of	all,	the	majority	of	interview	questions	were	directly	

related	to	the	research	question	and	all	questions	were	developed	with	the	research	purpose	in	mind.	

It	was	made	sure	that	despite	the	flexible	structure,	questions	crucial	to	answer	the	research	question	

were	 addressed	 during	 the	 interview	 (Gray,	 2009).	 A	 comfortable	 environment	 was	 chosen	 and	 a	

relaxed,	friendly	introduction	was	made	in	the	beginning	to	make	participants	feel	at	ease.	Thereby,	it	

was	 assured	 that	 interviewees	 trusted	 the	 interviewers	 and	 felt	 comfortable	 to	 share	 their	 honest	

opinions	and	views	(Flick,	2014a).	Furthermore,	the	duration	of	every	interview	was	over	40	minutes	

to	assure	that	the	subject	was	dealt	with	in	depth	(Arksey	&	Knight,	1999	in	Gray,	2009).	Validity	was	

further	 supported	 by	 the	 overall	 characteristics	 of	 semi-structured	 interviews,	 which	 allows	 for	

clarification	 and	 probing	 question	 (Saunders	 et	 al.,	 2009).	 Yet,	 overall,	 external	 validity	 or	

generalizability	 of	 findings	 is	 generally	 challenging	 to	 measure	 in	 qualitative	 research	 based	 on	

interviews.	 As	 the	 purpose	 of	 this	 study	 is	 explore	 a	 field	 and	 not	 to	 formulate	 a	 novel	 theory,	

generalization	does	not	play	a	crucial	role.	However,	a	certain	degree	of	external	validity	was	supported	

by	 collecting	a	 sample	 that	 is	 large	 enough	to	 give	 insight	 into	 the	 subject	 from	diverse	 angles.	The	

generalisability	of	the	interview	findings,	was	enhanced	by	the	continuous	review	of	collected	findings	

to	find	the	point	of	saturation	(Arksey	&	Knight,	1999	in	Gray,	2009).	

	

In	qualitative	research,	reliability	is	generally	difficult	to	measure.	Overall,	qualitative	research	based	

on	semi-structured	interviews	does	not	claim	to	be	able	to	be	replicated,	as	the	subject	under	study	is	

considered	dynamic	and	subject	to	change,	representing	reality	at	the	time	of	data	collection	(Saunders	

et	al.,	2009).	Instead,	reliability	is	assured	through	careful	documentation	of	the	research	process,	which	

can,	hence,	be	retraced	and	reanalysed	(Flick,	2014a).	Thus	the	researchers’	detailed	outline	of	chosen	

research	design,	strategies,	methods	and	the	resulting	data	is	considered	to	support	overall	reliability	

of	this	study	Further,	all	collected	data	showing	the	applied	analysis	can	be	found	in	the	appendix	(see	

Appendix	8).		
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5.3.5	Ethics	

With	ethical	conduct	of	 research	becoming	an	 increasingly	important	 topic,	 it	 is	necessary	 to	briefly	

address	 research	 ethics	 in	 the	 present	 research	 (Flick,	 2014a).	 Before	 beginning	 the	 interview,	 all	

participants	were	informed	of	their	rights	and	the	ethical	principles	of	the	research.	The	participants’	

rights	 were	 ensured,	 as	 their	 informed	 consent	 was	 requested	 concerning	 the	 use	 of	 their	 private	

information	(see	Interview	Guide	in	Appendix	4).	This	voluntarily	given	consent	was	captured	on	tape,	

which	is	provided	on	a	USB	device	attached	to	this	paper.	Participants	further	agreed	to	be	recorded	

and	they	were	informed	that	all	information	given	by	participants	were	treated	confidentially	and	only	

in	 connection	 to	 the	present	 study	 (Flick,	 2014a).	All	 participants	were	 adequately	 informed	of	 the	

research	 purpose	 and	 the	 researchers	 involved	 in	 the	 process.	 All	 names	 and	 locations	 given	 by	

participants	 which	 could	 allow	 a	 reader	 to	 draw	 conclusions	 to	 the	 individuals’	 identity	 were	

anonymised	in	the	transcriptions	(Flick,	2014a).	However,	given	the	openness	of	qualitative	interviews,	

ethical	 issues	 may	 arise,	 as	 participants	 present	 personal	 details	 to	 a	 large	 extent	 (Flick,	 2014a).	

Personal	 information	 such	 as	 age,	 country	 of	 origin	 and	 occupation,	 deemed	 especially	 vital	 to	 the	

present	research,	were	thus	treated	carefully	and	only	included	if	necessary	(Flick,	2014a).	

	

Following	the	outline	of	applied	methods	of	data	collection	and	data	analysis,	the	subsequent	section	

covers	a	detailed	presentation	of	all	relevant	findings	of	the	study.	

	

	

6	Findings		
In	this	chapter,	all	findings	of	the	applied	thematic	analysis	of	the	conducted	in-depth	interviews	will	be	

presented.	The	overall	goal	of	this	thesis	is	to	explore	how	consumer	acculturation	processes,	meaning	

the	consequences	of	their	moves	abroad,	influence	female	expats	living	in	Denmark	in	regards	to	their	

interest	 in	 and	 attitudes	 towards	 SC.	 The	 findings	 have	 been	 structured	 according	 to	 the	 guiding	

questions	listed	in	the	problem	statement	in	the	first	chapter.	Within	these	questions,	central	themes	

and	patterns	structuring	the	findings	further	have	been	identified.		

	

The	 detailed	 overview	 of	 the	 applied	 thematic	 analysis,	 including	 themes	 and	 respective	 codes	 and	

quotes	can	be	found	in	Appendix	8.	References	to	the	data	are	provided	per	participant	(P)	and	quote	

number	 (Q).	 As	 the	 research	 design	 was	 exploratory,	 the	 interviews	 generated	 additional	 findings	

covering	additional	insights	related	to	other	possible	 influences	on	SC	consumption,	general	aspects	

related	 to	 female	 expatriate’s	 consumer	 acculturation	process	 in	Denmark	and	overall	 consumption	
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patterns.	These	were	not	deemed	of	immediate	relevance	to	the	research	objective	and	have	been	added	

to	the	appendix	of	this	thesis	(see	Appendix	9).		

	

Based	on	participant	information	generated	in	the	survey	(individual	survey	answers	can	be	found	in	

Appendix	5)	and	interviews,	a	comprehensive	overview	of	all	interviewed	informants	could	be	created	

(Table	1).	The	table	includes	central	information	characterising	the	participants.	This	overview	can	help	

to	differentiate	participants	and	to	better	understand	the	findings	presented	in	the	following	chapter.	

The	survey	was	merely	used	as	a	screening	method	and	for	the	researchers	to	familiarise	themselves	

with	the	field.	Therefore,	findings	generated	from	the	survey	are	not	included	in	the	following	section,	

but	can	be	found	for	reference	in	Appendix	10.	

	

Partici- 
pant 

Age Country	of	

origin 
Years	lived	in	

Denmark	//	

total	years	

lived	abroad 

Number	of	Countries	lived	

in	in	total 
SC	consumption Heard	

about	SC	

in... 

P1 25-

34 
	

Germany 3	//	3 2	(Germany,	Denmark) No	consumption Denmark 

P2 25-

34	 
Finland 3	//	7 4	(Finland,	Australia,	UK,	

Denmark) 
SC	brands 
Innovative	materials	

(e.g.	Organic	cotton)	 
High	quality	 
Recycling 
Second-hand/	

Swapping 
Conscious	

consumption; 
Overall	sustainable	

lifestyle 

Finland 

P3 25-

34	 
Italy 2	//	4 4	(Italy,	Germany,	France,	

Denmark) 
SC	brands 
Innovative	materials 
Second-hand 
Conscious	

consumption 

Germany 

P4 25-

34 
Taiwan 2//	2.5 3	(Taiwan,	Germany,	

Denmark) 
Innovative	materials Denmark 
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P5 35-

44 
Argentina 7	//	19 5	(Argentina,	Russia,	

Venezuela,	France,	Denmark) 
SC	brands 
Innovative	materials 
Recycling 
Second-hand,	 
Conscious	

consumption; 
Overall	sustainable	

lifestyle 
	

France 

P6 25-

34	 
Romania 0.5	//	1 3	(Romania,	Netherlands,	

Denmark) 
Second-hand	 
Conscious	

consumption 
	

Denmark 

P7 18-

24	 
India 2	//	2 2	(India,	Denmark) No	consumption Denmark 

P8 25-

34	 
Taiwan 10	//10+ 3	(Taiwan,	Finland,	Denmark) Second-hand 

Conscious	

consumption	 

Denmark 

Table	1:	Participant	profiles	

	

6.1	 How	 are	 Female	 Expats	 Identities	 Comprised	 and	 How	 are	 These	

Expressed	in	their	Consumption?		

Participants’	identities	are	expressed	in	various	values	and	attitudes.	These	are	both	individual,	but	also	

shared	among	the	participants	as	female	expats.	Some	of	these	values	have	been	found	to	have	emerged	

during	their	personal	development	when	leaving	their	home	countries	and	living	abroad.	Most	of	these	

values	and	attitudes	are	directly	or	indirectly	reflected	in	the	participant’s	consumption	patterns.	These	

findings	and	interdependencies	between	them	will	be	presented	below.	

6.1.1	International	orientation	and	global	awareness	

During	 the	 interviews,	 currently	 prevailing	 participant	 values	 and	 attitudes	 unveiled.	 Firstly,	

participants	displayed	an	international	orientation	and	an	interest	in	exploring	foreign	countries	(P1,	

Q.4;	P2,	Q.148;	P3,	Q.240;	P6,	Q.555).	This	can,	for	example,	be	observed	in	the	following	statement	by	

P8:	“Yeah,	I-,	 I	thought	it	was	more	like-,	I'm	originally	from	Taiwan	and	there,	people	don't	know	that	

much	about	Nordics	in	general,	so	it	was	also	a	bit	more	pioneering	adventure,	adventurer	attitude”	(P8,	

Q.677).	 Participants	 have	 translated	 this	 global	 interest	 and	 orientation	 into	 action,	 displaying	
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individual	 degrees	 of	 international	 experience.	 For	 the	 purpose	 of	 this	 research,	 international	

experience	is	defined	as	the	amount	of	countries	an	expat	has	lived	in	followed	by	the	length	of	time	

living	abroad.	Table	1	provides	an	overview	of	this	information	for	each	individual	participant.	Overall,	

the	experience	of	having	lived	in	multiple	countries	was	found	to	be	more	influential	for	international	

experience	than	the	length	of	stay,	as	no	consistent	pattern	could	be	found	regarding	participants’	length	

of	stay	abroad.	Most	strikingly,	six	of	the	eight	participants	have	lived	in	other	foreign	countries	before	

coming	to	Denmark,	which	was	not	a	criterion	in	the	sampling	process.	P2	and	P5	show	an	extensive	

international	experience	having	lived	in	multiple	countries	over	a	long	period	of	time.	P3,	P4,	P6,	and	P8	

have	 lived	 abroad	 in	 fewer	 countries	 and	 shorter	 periods	 of	 time	 than	 P2	 and	 P5.	 The	 remaining	

participants	(P1	and	P7),	on	the	other	hand,	have	only	lived	abroad	in	one	country,	namely	Denmark,	

and,	thus,	have	the	least	international	experience.		

	

In	line	with	this	curiosity	for	living	in	foreign	countries,	a	certain	degree	of	openness	to	opportunities	

(P2,	Q.573)	and	new	experiences	in	unfamiliar	territories	was	expressed:	“I	think	it	just	opened	my	mind	

more	(...)	to,	 just	being	in	Denmark”	(P3,	Q.232).	Further,	they	showed	flexibility	and	spontaneity	(P6,	

Q.491;	P8,	Q.678),	for	example,	by	P3:	“Yes,	I'm,	planning	to	stay	in	Denmark	when	I	graduate.	Yeah.	I	

don't	have	a,	kind	of-,	I	don't	have	a	plan	so	to	say.	I	mean,	I	wanna	stay	until	I	wanna	stay	and	I	know	life	

is	unpredictable	so	we'll	see	what	happens,	but	right	now	I	don't	have	any	plans	to	move	elsewhere.”	(P3,	

Q.210).	 Furthermore,	 participants	 showed	 a	 certain	 degree	 of	 knowledge	 about	 current	 global	

developments.	With	 their	 background	 knowledge	 and	 understanding,	 P2,	 P5	 and	 P7	 displayed	 the	

ability	to	reflect	on	current	global	societal	developments	connected	to	sustainable	consumption	and	

consumption	in	general.	This	is	specifically	shown	in	the	following	statement	by	P2:	

“If	you	go	to	South-East	Asia	or	India	and	all	those,	there's	people	struggling	to	make	a	living	and	

getting	a	shelter	and	food	so	they,	if	you	take	Maslow's	hierarchy,	they	are	on	the	first	steps	trying	

to	establish	something	and	their	governments	don't	support	their	people	on	building	a	society	that	

could	flourish,	sounds	harsh,	but	like,	so	there's	some	people	who	have	a	good	living	standard	that	

they	can	put	focus	on	global	things	[...]	but	then	there's	millions	and	millions	of	people	who	are	just	

worrying	where	do	I	food	for	my	family	this	evening	[...].”	(P2,	Q.197)	

Accordingly,	participants	display	an	overall	awareness	of	 inequalities	around	the	world	and	express	

appreciation	 for	 their	 own	privileged	 situation	 living	 in	a	highly	developed	 country	(P5,	Q.391.).	 P2	

stated	that	traveling	and	living	abroad	triggered	this	knowledge	of	and	interest	in	the	world,	which	in	

turn	encouraged	her	interest	in	sustainable	consumption:	“Then	when	I	travelled	and	I	moved	to	new	

countries	and	saw	things	and	heard	things,	my	interest	in	sustainability	increased	and	then	when	I	started	

studying	the	fashion	really	like	stepped	up	with	being	sustainable	fashion”	(P2,	Q.168).	Informants	further	

emphasised	the	importance	of	their	access	to	the	internet	and	social	media	in	gaining	an	awareness	of	
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global	events:	“But	I	think	[...]	people	are	more	and	more	aware.	Because	now	the	news	go	very	fast	in	the	

media	and	everybody	can	see	it.	And	everybody	has	access	to	information	and	they	are	starting	to	be	more	

and	more	conscious	[...]”	(P6,	Q.553).	

	

Additionally,	 participants	 showed	 advanced	 high	 level	 of	 English	 and	 expressed	 that	 they	 were	

comfortable	using	English	as	a	lingua	franca:	“[...]	Sometimes	I	even	forget	that	[...]	when	you	live	here	and	

are	used	to	English	all	the	time	and	living	abroad,	that	it's	actually	not	so	common	for	people	in	Germany,	

[...]	it's	not	difficult	anymore	but	it's	still	something	that	probably	I	developed	in	that-,	like	living	abroad	

and	not	speaking	your	mother	tongue”	(P1,	Q.31).	Speaking	English	is	perceived	natural	or	not	worth	

mentioning	 by	most	 informants	 (e.g.	 P3,	 Q.201).	 This	 could	 also	 be	 indirectly	 observed	 during	 the	

interviews,	as	all	participants	appeared	to	be	comfortable	with	being	interviewed	in	English.		

	

With	 their	 international	 mindset,	 participants	 also	 perceived	 a	 natural	 connection	 to	 other	

internationals,	or	people	with	a	similar	international	experience	(e.g.	P1,	Q.8;	P4,	Q.294).	Hence,	these	

are	 the	 people	 the	 participants	 surrounded	 themselves	 with:	 “those	 were	 kind	 of	 the	 first	 people	 I	

connected	with	and	yeah,	somehow	those	internationals	they	know	other	internationals	and	then	you	get	

to	know	them	and	yeah“	(P1,	Q.8).	

	

This	international	orientation	of	participants	is	further	expressed	in	their	consumption	of	international	

products,	for	example,	as	described	by	P3,	whose	consumption	changed	once	she	left	her	home	country	

Italy:	

“[...].	So,	but	also,	like,	quinoa	and	things,	like	I	can	find	it	in	REMA	every	day,	or	like	Chia	seeds	

*laughing*	but	in	Italy	you	don't	really	eat	that	kind	of	stuff.	So,	I	think	I'm	eating	a	lot	more	hip	

food,	like	wok	and	soy	sauce	and,	you	know,	asian	inspired	stuff	and	hummus	and	all	of	that	hip	

food,	which	is	actually	really	tasty,	but	I	would	never	eat	it	in	Italy.	[...]	[It’s]	this	kind	of	melting	pot	

cuisine,	which	is	like	the-,	I	would	define	it	maybe	the	millennial,	because,	you	know,	something.”	

(P3,	Q.241;	Q.251)	

P3,	hence,	appreciates	the	availability	of	affordable	food	options	which	signify	alternatives	to	common	

traditional	 Danish	 or	 Italian	 products.	 Living	 in	 Denmark	 what	 she	 calls	 “hip	 food”	 and	 “millenial	

cuisine”	 has	 become	 an	 integral	 part	 of	 her	 daily	 consumption,	 which	 she	 further	 connects	 to	 her	

generation	of	millennials.	

	



	 57	

6.1.2	Cultural	awareness	

Participants	further	showed	an	awareness	of	the	character	of	their	home	cultures	and	differences	to	

other	 cultures.	 This	was	 often	 elicited	 by	 their	 stay	 abroad	 (P4,	 Q.308;	 P7,	 Q.594;	 P8,	 Q.743).	 This	

cultural	 awareness	 is	 particularly	 displayed	 by	 participants	with	 Asian	 descent	 (P4,	 P7	 and	 P8),	 as	

expressed	by	P4:	“And	I	think	it's,	when	I'm	having	a	conversation	with	international	people	I	realise,	yeah,	

I	actually	have	some	different	views,	maybe	it's	because	I'm	from	Asia,	so	I	think	that's	interesting“	(P4,	

Q.299).	 Her	 stay	 abroad,	 thus,	 caused	 P4	 to	 consciously	 observe	 traits	 of	 her	 cultural	 heritage	 in	

opposition	to	that	of	her	host	country	Denmark,	which	she	was	not	aware	of	prior	to	her	move	abroad.	

Their	 stay	 abroad,	 hence,	 enabled	 participants	 to	 critically	 reflect	 on	 values	 of	 different	 cultures,	

especially	those	prevalent	in	their	own	home	countries.		

6.1.3	Cultural	identification	

As	detailed	in	the	previous	section,	their	stay	abroad	enabled	participants	to	critically	reflect	on	values	

of	different	cultures,	especially	those	of	their	home	cultures.	Participants	were	found	to	reject	certain	

values	from	their	home	countries,	while	supporting	others.	At	the	same	time,	participants	stated	that	

they	adopted	values	from	Danish	culture	and	thereby	formed	an	individual,	mixed	cultural	identity,	as	

described	by	P7	and	P8	in	suitable	metaphors:		

“I	mean	for	me	especially,	I	like	to	think	of	it	this	way,	like	India	is	my	roots	and	Denmark	is	my	

wings,	you	know,	so	both	of	it	is	kind	of	a	part	of	who	I	am	and	both	of	them	are	of	course	very,	very	

close	to	me	and	I	wouldn't	want	to	give	up	either“	(P7,	Q.591).	

	

“I	once	heard	actually	a	very	interesting	description	about	how	people	are,	like,	living	in	another	

country	for	a	really	long	time,	and	people	said	it's	like	you	become	a	mermaid	as	well	*laughing*	

We	are	half	human,	half	fish,	or	you	are	like	half	half	something,	so	you're	not	only	one	thing.	So,	I	

think	Taiwan	is	also	home,	where	my	family	are	still	there,	but	more	things	I	get	also	identify	with	

Denmark.”	(P8,	Q.698)	

They,	hence,	combine	values	and	habits	from	the	different	cultural	contexts	and	include	them	into	their	

identities.	P7	further	stated	that	she	made	conscious	choices	about	which	values	to	reject	and	which	

ones	to	adopt.	This	is,	for	example,	described	in	the	following	statement:	”It	would	be	(...)	a	lot	of	cultural	

things	that	I	carry	forward	and	of	course	which	I	adapt,	you	know,	in	Denmark,	which	won't	work	and	the	

rest	 are	 things	which	 I	 can	be	 like	 ‘this	 is	where	 I	draw	 the	 line’	 because	 these	are	 things	 I	 believe	 in	

whatever	it	is.	[...]”	(P7,	Q.593).	Despite	showing	a	willingness	to	adapt	to	her	environment,	she	insists	

on	holding	on	to	a	set	of	core	values,	which	stem	from	her	cultural	heritage.	
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Some	participants	described	 the	development	of	 cultural	 plurality	with	 the	negative	 connotation	of	

feeling	torn	between	countries	and	cultures.	P4	fears	that	she	would	not	be	able	to	reintegrate	into	her	

home	country:	“So	yeah	there	are	diff-,	I	think	my	viewpoint	changes,	a	lot,	so	maybe	actually	when	I	come	

back	to	Taiwan	now	I	couldn't	really	fit	in	the	work	environment,	I	imagine“	(P4,	Q.309).	This	is	further	

especially	true	for	participants,	who	still	feel	very	close	to	their	home	countries,	such	as	P1	(Q.14),	P4	

(Q.309)	and	P8	(Q.697).		

	

However,	participants	3	and	5	fully	embraced	this	development	and	readily	embrace	their	individuality.	

They	adopt	an	individual	set	of	values	comprised	of	several	influences	from	those	countries	they	have	

lived	in,	which	P3,	for	example,	describes	as	follows:		

“I	would	say	that	if	a	person	that	has	always	been	living	in	Italy	and	never	moved	abroad	they	are	

100%	Italian.	I	would	say	that	I'm	maybe	(.)	30%	Italian	(.)	and,	like	the	other	percentage	are	like	

other	 places	 I've	 been	 living	 and	 I	 took	 some-,	 or	 maybe	 40%	 Italian	 and	 then	 I	 took	 some	

percentage	from	other	countries	I've	been	living	in	and	I'm	not	100%	Italian	anymore,	you	know	

what	I	mean?	So,	I	would	say,	maybe	I'm	40%	Italian	and	then	20%	Danish	and	then	10%	German	

and	10%	French	or	something,	because	I	feel	like	every	place	you	live,	it	just	kinda	changes	you.”	

(P3,	Q.225)	

According	 to	her,	 every	place	 she	has	 lived	 at	 influenced	her	 identity,	 resulting	 in	a	unique	 cultural	

identity,	 comprised	of	different	 influences.	Having	gone	 through	a	similar	personal	development,	P5	

went	one	step	further,	saying	that	she	even	fully	detached	from	her	home	culture.	She	instead	developed	

an	individual	identity	independent	from	the	place	she	has	lives	at.	She	claimed	that	moving	abroad	helps	

to	find	one’s	unique	personality:	

“You	change	when	you	live	abroad,	you	(...)	You	get	detached	of	what	you	think	you	are,	what	your	

roots	are,	so	 finally	you	 find	yourself	more,	you	 find	your	personality	more,	you	expose	yourself	

places	where	you	don't	have	the	protection	of	the	cultural	fact,	factor	and	that	makes	you	become	

more	individual,	ehm,	so	yeah,	I,	I	when	I	go	to	Argentina	I	don't	feel	I'm	from	there,	I'm	not	from	

here,	I'm,	I'm	you	just	become	individual	and	you	move	around	with	yourself	*laugh*”	(P5,	Q.393)	

6.1.4	Relationship	to	home	country	

Addressing	the	relationship	to	their	home	countries,	participants	showed	different	levels	of	emotional	

attachment.	 Based	 on	 their	 interview	 statements,	 participants	 1,	 2,	 4,	 6,	 7	 and	 8	 displayed	 close	

relationships	to	their	their	roots	(e.g.	P1,	Q.13;	P2,	Q108;	P4,	Q.313;	P7,	Q.593;	P8,	Q.702).	P7	and	P8	

expressed	particularly	strong	emotional	ties	to	their	countries	of	origin,	as	stated	by	P7:	“I	love	India	

*laugh*.	I	mean	for	me	it's,	it's	home“	(P7,	Q.589).	P8	showed	feelings	of	pride,	as	can	be	seen	in	this	
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statement:	“So,	many	times	for	instance	I	have	to	correct	people,	I'm	not	really	Chinese	and	so	on	*laughing*	

which,	yeah,	for	them	probably	didn't	make	a	big	difference”	(P8,	Q.695).	P7	showed	particularly	strong	

ties	to	her	home	country:	“So	my	relationship	as	such	would	be	(.)	emotional,	very	strong	emotional	ties	

back	home.”	(P7,	Q.593).	P2	described	Finland	in	a	similar	way:	“I	value	my	home	country	a	lot,	it's	a,	(.)	

one	beautiful	country!	It's	(...)	amazing	nature,	and	it's-,	I	really,	really	miss	it	sometimes.”	(P2,	Q.122).	This	

statement	shows	that	she	has	a	strong	bond	with	her	country	of	origin	and	still	identifies	with	it.		

	

On	a	similar	note,	those	participants	sharing	an	Asian	background,	specifically	described	that	they	see	

themselves	as	ambassador	for	their	home	countries	(e.g.	P4,	Q.300;	P7,	Q.605;	P8,	Q.700).	Living	abroad,	

they	are	able	to	relate	to	both	countries’	values	and	help	people	in	Denmark	understand	their	home	

culture	better,	bridging	the	two:		

“I	feel	like	I'm	a-,	somehow	an	ambassador.	Like,	if	you	see	the	diplomat	aspect	that	in	a	way	for	

me	I'm	like	a	Taiwanese	ambassador	living	here,	knowing	both	cultures	and	I	sometimes	also	take	

the	advantage	that	if	I	have	heard	something	that	I	don't	find	very	comfortable	to	be	part	of	then	I	

can	easily	pretend	I'm	a	tourist	*laughing*	and	then	sometimes	I	can	act	as	a	local	speaking	Danish,	

helping	people,	guiding	people	and	bridge	people	to	know	more	about	Denmark,	or	at	least	the	

Denmark	that	I	know.	Yeah,	it's	like	this	ambassador	role	in	a	way,	or	trying	to	perceive	it	that	way”	

(P8,	Q.700)	

As	can	be	seen	in	this	quote,	P8	further	developed	strategies	to	take	on	the	role	in	Danish	society,	which	

she	is	most	comfortable	with	in	a	given	situation.	Her	strong	relationship	to	her	home	country	as	well	

as	her	long	experience	living	in	Denmark	have	made	her	versatile	in	that	respect.		

	

Relating	participants’	relationships	to	their	home	countries	to	their	consumption	patterns,	P1,	P2,	P4	

and	P7,	who	have	a	close	relation	to	their	home	country,	also	tend	to	continue	to	buy	products	from	

their	home	country	or	in	specialty	stores	abroad	(P7,	Q.610).	Thereby,	participants	primarily	referred	

to	 foodstuffs	 (P7,	 Q.610;	 P2,	 Q.136).	 This	 is	 either	 due	 to	price	 differences	 (e.g.	 P1,	 Q.45),	 personal	

preferences	(e.g.	P2,	Q.136)	or	habits	(e.g.	P4,	Q.325).	However,	P6	is	an	exception	to	this	finding:	“No	

there	are	also	many	Romanian	shops	here.	So,	if	I	really	miss	something	then	I	would	go	there	and	just	buy	

[...]	But	I	never	went	there,	so	I	never	missed	Romanian	food	so	much	that	I	would	go	there	and	buy.”	(P6,	

Q.524).	

	

P3	(Q.224)	and	5,	displayed	a	more	distant	relationship	to	their	home	countries	based	on	values	in	the	

respective	countries	that	they	have	distanced	themselves	from	(P5,	Q.391).	This	is	for	example	displayed	

by	P5	who	would	not	consider	moving	back	to	Argentina	as	she	feels	estranged	from	the	culture:	“Well,	

I,	I	learned	a	lot	about	my	country	being	far	and	going	back	there	and	seeing	how	people	behave	in	my	
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country	and	for	instance	I	don't	wanna	go	there	again	*laugh*.	It's	like	I	love	Argentina,	but	it's	like	no	

thank	you.” (P5,	Q.391).	P5,	hence,	clearly	stated	that	the	divergence	between	her	personal	values	and	

those	of	 other	Argentinians	separate	her	 from	her	home	 country.	While	P3	 characterised	her	home	

country,	Italy,	as	generally	hospitable,	especially	in	connection	to	its	food	culture	(P3,	Q.756),	she	also	

described	 Italy	 as	being	 conservative,	when	 it	 comes	 to	 views	on	 equality	and	 tolerance,	which	 she	

cannot	relate	to	as	described	in	the	following	statement:		

“Italian	culture	to	me	is	too	(.)	outdated	and	too	old	fashion	for	me	and	there	are	so	many	things	

that	piss	me	off	that-,	ehm,	in	the	mentality	of	people,	so..	[...]	I	think,	lately,	especially	it's	like	the	

role	of	women	and	how	men	approach	women	and	how	women	are	seen.	For	me	it's	like,	leaving	

Denmark	is	like,	Oh	my	god	no!	*laughing*	Yeah,	gender	equality,	I	would	say.	But	also	many-,	like	

just	open-mindedness” (P3,	Q242-243)	

Those	participants	also	do	not	feel	the	need	to	purchase	products	from	their	home	countries	and	adjust	

their	consumption	to	the	offerings	in	Denmark,	as	stated	by	P3	and	P5:	“I've	gotten	pretty	used	to	living-

,	I	mean	I've	lived	here	for	two	years,	so	I	don't	even	remember	necessarily	on	a	day	to	day	basis,	I	just	shop	

what	there	is.”	(P3,	Q.762);	“I	 left	 in	1999	from	Argentina,	so	I	kind	of	 like	got	detached	of	the	things	I	

cannot	have	easily,	so	ehm	no,	not	really,	I'm	not	searching	for	it.”	(P5,	Q.763).		

6.1.5	Perceived	cultural	differences	compared	to	Denmark	

P2,	P4,	P5,	P7,	P8	noticed	varying	degrees	of	cultural	differences,	when	comparing	their	home	countries	

to	Denmark.	P4,	P5,	P6	and	especially	P7	highlighted	structural	and	sociocultural	differences	between	

Denmark	 and	 their	 home	 countries.	 Participants	 coming	 from	 Taiwan	 (P4	 and	 P8)	 and	 India	 (P7)	

focused	more	on	differences	than	others.	These	included,	for	instance,	differences	in	the	educational	

system,	with	a	higher	flexibility	and	focus	on	individual	opinions	as	expressed	by	P4	(P4,	Q.291).	This	is	

connected	to	differences	in	the	overall	mentality	and	values,	such	as	a	perceived	lower	expressiveness	

and	openness	of	Danes,	noted	by	both	P4	as	well	as	P5	(P4,	Q.316;	P5,	Q.378).	P8	expressed	that	most	

essential	aspects	of	life	are	different	for	Taiwanese	coming	to	live	in	Denmark,	and	they	thus	need	to	

adapt	their	behaviour	to	the	new	conditions.	In	her	free	time	she	volunteers	to	help	fellow	countrymen	

moving	to	Denmark	to	find	their	way	around	the	new	country:	

“(I):	Okay.	If	a	friend	from	your	home	country	would	consider	moving	to	Denmark,	what	advice	

would	you	give	him?	(P8):	A	lot	*laughing*	From	everyday	life,	I	mean	just	simple,	small	(.)	like,	you	

know,	the	cold	water	is	drinkable,	I	mean,	we	would	start	even	with	that	and	then	like,	what	to	

dress	during	different	weather	[...]	and	most	important	thing,	[...]	I	will	offer	a	lot	of	tips	where	to	

save	money.	Because	the	economic	level	is	not	the	same,	so	many	will	have	difficulties	if	they	wanted	

to	completely	live	the	same	live.	Yeah,	and	maybe	if	time	permits,	supermarket	tour,	like	many	times	
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I	also	offer	because	all	the	words	are	different	and	usually	in	Taiwan	we	don't	have	the	habit	of	

cooking	yourself,	because	it's	almost	easier	and	cheaper	to	dine	out.”	(P8,	Q.755)	

P7	argued	that	her	home	country,	India,	and	Denmark	could	never	be	compared	as	they	are	significantly	

different	in,	e.g.	size,	economic	status	and	cultural	heritage	(P7,	Q.598;	P7,	Q.667):	

“Of	course	when	compared	to	Denmark	there	are	lots	of	places	where	we	just,	we	can't	be	compared	

because,	simply	first	thing	is	the	size.	You	know	the	population	is	worlds	apart,	so	I	can't	really	say	

what	we	do	in	Denmark	is	gonna	work	in	India,	because	it's	so	different.”	(P7,	Q.590)	

	

However,	P5	and	P6	relativise	the	perceived	differences	of	Denmark	compared	to	her	home	country	by	

comparing	it	to	France,	a	country	that	she	previously	lived	in:	“That	has	changed	(...)	Ehm,	not	really.	No,	

because	before	Denmark	I	lived	in	France	and	it's	kind	of,	yeah,	the	same.”	(P5,	Q.407).	In	the	same	vein,	

P6	noted	that	her	stay	in	the	Netherlands	had	prepared	her	for	her	move	to	Denmark:	“I	 lived	in	the	

Netherlands.	For	six	months	I	did	an	Erasmus	internship,	but	that,	I	think,	is	very	similar	to	Denmark.”	(P6,	

Q.505).	

	

Coming	from	Finland,	P2	emphasised	how	similar	Denmark	is	to	her	home	country:	“It's	not	that	much	

different	so	 if	you	 look	at	the	governmental	 things	and	how	the	society	is	 supported	and	built	up,	then	

Finland	or	any	other	Nordic	country	 they	all	basically	have	 the	same	benefits	and	 for	me	coming	 from	

another	Nordic	country,	I	can	just	walk	in	with	my	passport	so	it	was	super	easy	to	adapt	in,	in	that	way”	

(P2,	 Q.109).	 She	 hence	 regards	 Denmark	 as	 one	 part	 of	 the	 Scandinavian	 countries	 and	 especially	

emphasised	the	simplicity	of	moving	across	borders.	Despite	the	similarity,	P2	can,	however,	identify	

differences	between	Finland	and	Denmark	when	addressing	food	traditions	(P2,	Q.138).	

6.1.6	Sustainability	

Several	participants	shared	a	particular	interest	in	sustainability,	which,	hence,	emerged	as	a	central	

theme	in	the	study	(P2,	Q.150;	P4,	Q.288;	P5,	Q.408;	P6,	Q.516).	P6	(Q.151)	and	P2	showed	a	general	

environmental	concern,	as	can	be	seen	in	the	following	statements:	“[...]	I'm	so	concerned	about	global	

warming	and	I'm	hundred	percent	sure	that	the	world	is	gonna	be	destroyed	in	the	next	hundred	years“	

(P2,	Q.151).	P4	expressed	her	interest	in	innovative	business	approaches	and	her	desire	to	develop	a	

career	in	sustainability	(P4,	Q.286):	“Yeah,	and	yeah	so	I	came	here	to	do	the	Master	and	I	tried	to	also	

beside	our	major	program	I	did	my	minor	in	also	it's	called	sustainable	entrepreneurship.	I	think	it's	nice,	

they	really	have	a	lot	of	focus	on	this,	so	I	also	get	more	like	new	ideas	and	things.“	(P4,	Q.288).	
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Their	 interest	 in	 sustainability	 is	 also	 displayed	 in	 participants’	 consumption,	 especially	 regarding	

foods.	Yet,	differences	in	the	inclusion	of	sustainability	as	a	buying	criterion	can	be	observed.	P1,	P4	and	

P7	connected	organic	labels	primarily	to	higher	quality,	which	leads	them	to	buy	organic	and	natural	

products	based	on	their	quality	criterion	(P2,	Q.57).	P4	is	also	aware	of	the	products’	environmental	

impact:	 “Yeah.	 Usually	 those	 would	 be	 more	 expensive,	 but	 you	 also	 think	 about	 how	 it-,	 I	 mean	 it's	

something	you're	wearing	and	if	it	can	last	longer	and	if	it's	good	for	the	environment,	we	sometimes	buy	

organic.”	(P4,	Q.331).	However,	while	P7	also	buys	organic	product	based	on	their	perceived	quality,	she	

is	less	concerned	about	their	environmental	impact:	“I	like	to	shop	fresh,	because	you	know	the	food	tastes	

better,	but	I	don't-,	maybe	if	I	was	buying	fruits	I	would	buy	ecologic	because	then	I	feel	like,	okay,	it's	more	

healthy,	but	it's	not	really	something	which	is	a	huge	deal	to	me.	[...]”	(P7,	Q.648). 	

	

P2	 and	 P6	 expressed	 their	 intention	 to	 be	 generally	 environmentally	 friendly	 in	 their	 shopping	

behaviour,	for	example,	by	minimising	their	use	of	plastic	(P6,	Q.520	&	Q.522),	eating	vegan	or	generally	

minimising	their	consumption	(P2,	Q.153).	P3	further	phrased	her	aversion	to	consumerist	behaviour	

in	general:	“Because	I	just	hate	the	idea	of	people	just	going	to	the	shop	and	buying	stuff	and	not	using	

them	or	like,	cheap	stuff,	I	just	don't	like	it.	Even	if	my	friends	do	it,	I'm	like,	I	don't	know,	I	think	everybody	

should	be	more	conscious	with	their	choices	in	clothing.”	This	in	turn,	links	to	participants’	motivation	to	

consume	less	in	general:	“I	love	the	idea	of	living	of	fewer	things	and	not	having	a	house	that	is	too	full	of	

stuff	and	things	that	last	longer”	(P3,	Q.279).		

	

P5	(Q.401)	and	P2	incorporate	their	interest	in	sustainability	into	an	overall	sustainable	lifestyle,	living	

as	vegetarians	or	even	vegans:	“that's	also	why	I	eat	vegan	food	because	for	me	that's	the	easiest	way	for	

me	to	minimize	my	impact	on	the	environment.” (P2,	Q.152).	To	P2	buying	organic	and	sustainable	is	most	

important	when	shopping:	“It's	organic	and	plant-based	and	(.)	no	animal-products	in	it	in	any	way	ehm,	

freshness	(.)	and	also	price,	but	that's	secondary.	I	like	the	good	quality-,	like	if	I	eat	something	I	want	it	to	

be	 organic	 and	 good	 quality.	 [...]”	 (P2,	 Q.132).	 She	 further	 connects	 this	 to	 her	 reduced	 clothing	

consumption:	“That's	why	I	don’t	shop	a	lot	of	fashion	or	if	I	do	I	want	it	to	be	as	good	as	it	can	be	and	that	

it	has	a	minimal	impact	on	the	environment”	(P2,	Q.152).	Similar	to	P2,	P5	also	applies	the	organic	and	

natural	criterion	to	her	shopping	behaviour:		

“When	it	comes	to	food,	well	I'm	vegetarian,	so	I'm	going	for	vegetables	and	I	try	not	to	buy	too	

many	of	these	like	replacements	of	meat,	because	still	processed	food,	so	it's,	I'm	not	sure	what	is	

inside	and	how	safe	it's	to	eat	that.	Ehm,	I	try	to	buy	ecological	as	much	as	I	can	and	if	I	don't	buy	

ecological	I	buy	local.”	(P5,	Q.409)	
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Connecting	 these	 findings	 with	 those	 described	 in	 the	 first	 section	 on	 international	 orientation,	 a	

connection	between	participants’	international	experience	and	their	interest	in	sustainability	could	be	

identified.	Those	informants	that	show	an	extensive	international	experience	-	P2	and	P5	(see	Table	1)	

-	 displayed	 a	 high	 level	 of	 integration	 of	 sustainability	 in	 their	 general	 consumption	 as	 an	 overall	

sustainable	lifestyle.	On	the	other	hand,	participants	who	have	more	limited	experience	living	abroad	-	

P1	 and	 P7	 (see	 Table	 1)	 -	 displayed	 a	 lower	 level	 of	 interest	 in	 sustainable	 consumer	 goods.	 The	

remaining	participants	(P3,	P4,	P6,	P8)	showed	differing	degrees	of	interest	in	sustainability,	integrated	

in	their	consumption,	but	not	in	an	overall	sustainable	lifestyle.	

6.1.7	Summary		

Summarizing	the	findings	describing	participants	overall	identities	and	consumption,	participants	were	

found	 to	 share	 a	 number	 of	 common	 traits.	 Showing	 strong	 international	 orientation	 and	 global	

awareness,	participants	were	found	to	have	global	identities	to	individual	degrees.	This	was	expressed	

in	 their	 interest	 in	 experiencing	 foreign	 cultures,	 as	 well	 as	 their	 general	 open-mindedness,	

consumption	of	international	products	and	advanced	English	skills.	Participants	were	found	to	have	a	

great	awareness	of	their	home	cultures,	triggered	by	their	stay	abroad.	Further,	P2,	P5	and	P7	displayed	

the	ability	to	reflect	on	current	global	societal	developments	and	P2	especially	highlighted	how	living	

abroad	 triggered	 her	 awareness	 of	 global	 issues.	 Other	 participants	 emphasised	 the	 importance	 of	

access	to	global	media	in	this	connection.	Overall,	different	degrees	of	international	experience	were	

shown:	while	specifically	P2	and	P5,	but	also	P3,	P4,	P6	and	P8	have	lived	abroad	in	multiple	countries,	

P1	and	P7	have	only	lived	abroad	in	Denmark.		

	

Regarding	their	cultural	identification,	participants	1,	3,	4,	5,	7	and	8	expressed	that	different	cultural	

influences	from	their	countries	of	origin,	Denmark	and	other	stages	in	between,	had	influenced	their	

identities	in	respect	to	their	values.	Participants	pointed	out	that	they	had	guarded	or	adopted	aspects	

from	home	and	host	country,	while	rejecting	some	others.	This	resulted	in	them	developing	individual	

cultural	identifications.	Yet,	P7	and	P8	kept	particularly	strong	ties	to	values	from	their	home	countries.	

The	 cultural	 individuality	was	 especially	pronounced	 for	P3	 and	P5,	who	 specifically	 said	 that	 they	

detached	 from	certain	 values	prevailing	 in	 their	home	 cultures.	While	P3	 embraced	 the	plurality	 of	

cultural	 influences	 from	different	countries	she	 lived	at,	P5	 felt	detached	 from	a	specific	territory	or	

cultural	system.	

	

Participants’	 relationships	 to	 their	 home	 countries	 differed	 in	 closeness	 and	 intensity.	 The	 large	

majority	 of	 participants	 (1,	 2,	 4,	 6,	 7	 and	8)	 stated	 that	 they	 still	 felt	 emotionally	 attached	 to	 their	
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countries	of	origin.	P7,	P8	and	P2	expressed	strong	emotional	connections.	This	relationship,	in	turn,	

had	an	effect	on	consumption,	with	those	participants	with	a	closer	bond	tending	to	buy	more	products	

associated	with	their	home	countries.	Participants	3	and	5	expressed	their	distance	to	their	countries	of	

origin,	Italy	and	Argentina,	as	they	could	not	identify	with	the	culture	anymore.	They,	hence,	do	not	feel	

the	desire	to	buy	or	consume	products	related	to	their	home	countries.		

	

Despite	 their	 varying	 cultural	 backgrounds,	 all	 participants	 identified	 cultural,	 social	 or	 structural	

differences	between	Denmark	and	their	home	countries,	Germany,	Finland,	 Italy,	Taiwan,	Argentina,	

India	and	Romania,	but	 to	varying	degrees.	Participants	coming	 from	Taiwan	and	 India	(P4,	P7,	P8)	

experienced	 most	 profound	 differences.	 These	 influenced	 various	 aspects	 of	 their	 everyday	 lives.	

However,	 P5	 and	 P6	 relativised	 their	 perceived	 differences	 by	 comparing	 Denmark	 to	 other	 EU	

countries	they	had	lived	in	before.	Coming	from	another	Scandinavian	country,	P2	is	the	only	informant	

who	emphasised	the	similarities	between	her	home	country	and	Denmark.	

	

The	majority	of	participants	showed	an	overall	 interest	in	sustainability	matters	(P2,	P3,	P4,	P5,	P6),	

especially	expressed	in	their	concern	for	the	environment	(P2,	P5,	P6).	However,	their	degree	of	interest	

and	actual	consumption	of	sustainable	products	seemed	to	be	connected	to	their	level	of	international	

experience.	P2	and	P5,	who	have	 the	most	 international	experience,	were	 found	to	have	adopted	an	

overall	 sustainable	 lifestyle,	 which	 influences	 most	 of	 their	 consumption	 decisions.	 The	 degree	 of	

integration	 of	 their	 interest	 in	 sustainability	 into	 consumption	 was	 found	 to	 be	 less	 prominent	 in	

participants	with	less	international	experience.	P1	and	P7	displayed	the	lowest	degrees	of	both	aspects.	

	

6.2	What	Does	the	Concept	of	SC	Mean	to	Female	Expats	and	How	is	This	

Expressed	in	their	Consumption?	

In	 their	 interviews,	 participants	 addressed	various	 aspects	 surrounding	 their	attitudes	 towards	and	

consumption	of	SC.	These	will	be	presented	in	the	below.	The	first	section	will	shed	light	on	participants’	

general	understanding	of	clothing	and	the	meaning	they	attach	to	clothing	items.	Next,	the	following	

covers	participants’	varying	understandings	and	perceptions	of	the	concept	of	SC.	Subsequently,	their	

actual	 consumption	 is	 described.	 Additionally,	 candidates	 stated	 a	 number	 of	 limitations	 and	

requirements	for	SC,	which	will	also	be	outlined.		
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6.2.1	Meaning	of	Clothing	

In	 order	 to	 understand	 the	 meaning	 that	 participants	 attach	 to	 SC,	 it	 is	 first	 of	 all	 important	 to	

understand	what	clothing	in	general	means	to	them.	The	meaning	participants	attach	to	clothing	can	

generally	be	divided	into	functional	and	emotional	meaning.	P1,	P4	and	P7	name	that	clothing	to	them	

means	 comfort	 and	 protection	 from	 outside	 conditions	 (P1,	 Q.66;	 P4,	 Q.339;	 P7,	 Q.632),	 which	 is	

perceived	as	particularly	relevant	to	them	in	Danish	weather	conditions,	as	described	by	P1:	“especially	

here	 with	 the	 weather	 *laughing*	 and	 the	 wind.	 I	 think	 here,	 especially	 in	 Denmark,	 it's	 also	 really	

important	that	the	clothes	are	functional	and	also	comfortable	[...]”	(P1,	Q.66).	On	the	other	hand,	clothing	

is	also	seen	as	fun	(P2,	Q.155),	a	representation	of	participants’	mood	(P1,	Q.64;	P5,	Q.424;	P6,	Q.530),	

and	an	 expression	of	 creativity,	 as	 stated	by	P5:	 “[...]	 Aaah	 -	 it's	 like	 seeing	a	piece	 of	 art	 sometimes	

*laugh*”	 (P5,	Q.426).	Additionally,	 for	P1,	P4,	P7	and	P8	clothing	also	serves	a	social	meaning,	 to	be	

dressed	appropriately	for	different	occasions	and	communicating	the	desired	image	of	oneself:	“I	think	

it	shaped	a	person	and	the	image	the	person	wanted	to	convey.	It	shows	taste,	maybe	status	and	most	of	

the	time	it's	also	different	occasions	that	you	have	to	have	something	fitting.	[...]”	(P8,	Q.723).	Similarly,	a	

prevailing	perception	of	clothing	as	a	representation	of	their	identity	can	be	noticed	among	participants	

(e.g.	P1,	Q.63;	P3,	Q.260;	P5,	Q.425;	P8,	Q.722).	P3	describes	this	finding	in	the	following	statement:		

“For	me	it's-,	I	think,	everybody	expresses	their	personalities	through	clothing,	even	if	they	don't	

like	fashion	or	they	don't	think	they	are,	but	I	think	your	choices	of	clothing	are	like	an	expression	

of	your	personality.	Yeah.	For	me,	it's-,	I	express	myself	basically	through	clothing.”	(P3,	Q.260)	

P6	further	highlights	the	need	to	feel	unique	and	sees	a	way	of	expressing	this	through	her	clothing:	“[...]	

Then	for	me	it's	important	to	feel	that	I'm	unique	with	my	clothes”	(P6,	Q.529).	

6.2.2	Participants’	understanding	and	perception	of	SC		

Participants’	understanding	of	SC	varied	from	a	 focus	on	production-related	aspects,	 such	as	overall	

production	conditions,	on	the	one	hand,	to	behavioural	aspects,	such	as	conscious	consumption,	on	the	

other.	The	various	aspects	of	the	perceptions	of	SC	mentioned	by	participants	are	summarised	in	the	

following.	

6.2.2.1	Production-related	aspects:	SC	signifies	reduced	environmental	and	social	impact	

Linked	to	the	production	of	SC	items,	participants	mentioned	a	neutral	impact	on	the	environment	as	

well	as	a	positive	social	impact	when	describing	their	understanding	of	SC.	For	instance,	naming	both	

factors,	P1,	P2,	P7	and	P5	regard	a	minimal	environmental	and	social	impact	as	a	central	aspect	of	SC	

(e.g.	P1,	Q.80;	P5,	Q.446,	P5,	Q.447),	as	can	be	seen	in	the	following	statement	by	P2:		
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“That	it	doesn't	deplete	any	parts	of	the	supply	chain,	human	capital	or	natural	capital	that	it's	in	

touch	with	its	ehm	(...),	prosperous	if	you	could	say,	that	it	rather	it	supports	aaand	encourages	

sustainable	growth,	(.)	ehm	and	it's	not-,	cause	now	it's	a	lot	of	just	taking,	be	more	a	symbiosis”	of	

okay	we	go	here	and	produce	then	we	also	give	something	(.)	and	yeah.”	(P2,	Q.172).	

According	to	P2,	this	minimal	impact	can,	thus,	be	achieved	through	a	sustainable	supply	chain	based	

on	a	sustainable	business	model	of	companies	producing	SC.		

	

Environmental	sustainability	

Furthermore,	participants	connected	a	concern	for	the	environment	to	the	consumption	of	SC.	P5,	for	

example,	described	a	consumer	of	SC	as	“[...]	someone	who	is	really	into	organic,	yeah,	slow	life	[...]”	(P5,	

Q.472).	Further,	P2,	P4	and	P5	emphasised	that	they	understand	SC	consumption	as	a	way	to	protect	

the	 environment.	 These	 factors,	 hence,	 signified	 a	 key	 criterion	 for	 participants	 when	 considering	

purchasing	SC	(e.g.	P2,	Q.774;	P4,	335).	P5	considered	her	personal	carbon	footprint	a	motivator:	“I'm	

happy	to	actually	use	something	that	I	know	that	had	a	less	print,	like	pollution	print	in	the	world”	(P5,	

Q.456).		

	

P5	 further	 associated	 SC	 with	 the	 use	 of	 recycled	 or	 innovative	 materials,	 such	 as	 organic	 cotton,	

characterised	 by	 a	 reduced	 negative	 impact	 on	 the	 environment	 (P5,	 Q.445,	 P5,	 Q.452).	 P5’s	

understanding,	 including	sustainably	produced	clothing	made	of	recycled	or	sustainable	materials	 is	

also	shared	by	P7:		

“[I]t's	something	that	can	be	recycled,	made	with	good,	made	with	eco-friendly	products	or	eco-

friendly	elements.	That's	the	key	teller	for	me	when	they	say	something	like	sustainable	fashion.	It	

could	also	be	something	which	is	made	out	of	recycled,	eh	I	don't	know,	fabric	from	before	in	a	way	

or	whatever	it	is.”	(P7,	Q.662)	

P4	mentioned	her	own	health	as	a	reason	for	buying	SC	made	from	specific	materials.	She	specifically	

purchased	underwear	from	organic	cotton	to	avoid	skin	contact	with	harmful	chemicals	(P4,	Q.354).		

	

Social	sustainability	

In	addition,	P1,	P3,	P4	and	P8	highlighted	social	sustainability	as	a	key	aspect	associated	with	SC	options.	

For	P4	and	P7	this	includes	that	the	clothes	were	produced	under	safe	and	fair	conditions	(P4,	Q.355):	

“Yeah,	at	least	this	is	my	understanding	of	it,	is	that	it's	something	which	is	sourced	from	good	working	

conditions,	not	child	labour,	no,	I	don't	know,	no	non-humanitarian	reasons”	(P7,	Q.662).	Emphasising	the	

role	these	social	aspects	play	in	the	perception	of	SC,	P1	and	P4	both	expressed	their	desire	to	purchase	

clothing	from	the	Danish	SC	brand	Carcel,	due	to	its	innovative	business	model	of	producing	clothes	in	

a	women’s	prison	in	South	America	(P1,	Q.775;	P4,	Q.368).	Besides,	P3	associated	sustainability	with	
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supporting	local	economy	by	purchasing	clothes	from	smaller	local	stores	instead	of	large	corporations,	

such	as	H&M	(P3,	Q.272).	Similarly,	P5	and	P6	mentioned	local	production	as	a	criterion	(P5,	Q.452;	P6,	

Q.542).		

6.2.2.2	Behavioural	aspects:	SC	signifies	conscious,	alternative	consumption	

As	 opposed	 to	 P1	 and	 P7,	 the	 remaining	 participants	 expressed	 a	 broader	 definition	 of	 SC,	 adding	

consumer	behavioural	aspects	 to	 the	aforementioned	production-related	aspects.	As	an	example,	P3	

stated	that	her	perception	of	SC	can	hardly	be	summarised	in	one	aspect:		

“I	think-,	well,	first	of	all	I	think	maybe	my	perception	of	sustainable	fashion	is	very	broad,	like	for	

sustainable	fashion	could	be	second-hand	clothing,	but	it	could	be	also,	you	know,	more	conscious	

lines	from	the	mainstream	retailers	and	could	be	also	organic	piece	of	clothing	from	a	boutique”	

(P3,	Q.263).		

P3’s	definition,	thus	adds	behavioural	aspects	of	SC	 to	 the	previous	understanding	of	 the	concept	as	

clothing	based	on	a	conscious	production	process.	This	 is	an	understanding	shared	by	several	other	

participants.	The	analysis	revealed	that	the	participants	connecting	SC	to	behavioural	aspects	all	share	

the	background	of	having	lived	in	multiple	foreign	countries	(see	Table	1).	This	points	to	a	connection	

between	international	experience	and	participant’s	understanding	of	SC.		

	

Conscious	consumption	

When	 expressing	 their	 understanding	 of	 SC,	 multiple	 informants	 mentioned	 minimised	 or	 more	

conscious	consumption	as	 important	 factors	of	SC	consumption.	P2,	P3,	P5,	P6	and	P8,	 for	 instance,	

displayed	a	special	focus	on	minimised	consumption	in	their	perception	of	SC.	For	both	participants,	

minimising	clothing	consumption	by	only	buying	for	need	is	an	integral	part	of	their	SC	definitions	(e.g.	

P2,	Q.189).	This	was	further	described	by	P6:	“So,	I	think	it's	the	first	step,	to	just	try	to	reduce,	because	

nobody	remembers	that	you	wore	the	same	top	every	Monday.	And	even	if,	you	cleaned	them	and	so.”	(P6,	

Q.541).	P5	emphasised	that	this	is	something	she	would	like	to	teach	customers	in	her	shop	(P5,	Q.457).	

P6	stated	that	she	is	motivated	to	reduce	her	consumption	based	on	an	overall	rethinking	process	of	her	

impact:	“I	think	it's	very	important	to	at	least	to	(.)	to-,	the	first	step	I	think	is	to	stop	buying	clothes	just	

because	it's	cheap”	(P6,	Q.540).		

	

Based	on	the	assumption	that	buying	only	for	need	lies	at	the	core	of	the	concept,	participants	noted	

that	SC	consumption	can	be	a	conscious	as	well	as	an	unconscious	action.	They	see	a	difference	in	people	

invested	in	being	sustainable	and	people	who	consume	consciously	without	necessarily	thinking	about	

the	sustainability	aspect,	for	example,	as	described	by	P2:		
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“I	think	there	is-,	there	can	be	someone	who	is	sustainable	without	them	realising	it,	'cause	let's	say	

they	might	shop	less	frequently	and	they	might	just	buy	when	something	breaks	they	buy	new	stuff	

and	when	they	shop	something	then	they	shop	like	Levis	jeans	for	example	because	it's	good	quality	

and	 it	 lasts	 a	 long	 time,	 so	 that's	 quite	 sustainable	 without	 that	 person	 considering	 it	 being	

sustainable.	Then	there	is	on	the	other	hand	there	is	the	person	who's	buying	from	People	Tree,	

buying	from	organic	cotton	T-shirts	and	really	aware	of	where	they	put	the	money	and	then	I	think	

there	might	be	someone	in	between	as	well	that	occasionally	buys	the	organic	shirt,	yeah.”	(P2,	

Q.188)	

This	is	based	on	the	assumption	that	SC	requires	a	change	in	consumer	attitudes	and	behaviour,	based	

on	an	increased	self-awareness,	as	expressed	by	P4	in	the	following	statement:		

“[...]	so	I	think	the	first	thing	is	to	be	interested	in	this	and	to	be	aware,	so	this	idea	has	to	spread	

for,	to	more	people,	but	then	afterwards	it's	another	process	for	people	to	really	consume	this	and	

for	some	people	this	exchanging	clothes	idea	could	be	strange	or	some	people,	they	don't	want	to	

wear	something	other	people	used	before,	so	that's,	I	think	it	demands	a	change	also	in	the	concept	

of	what	clothes	is.	[...]”	(P4,	Q.367)	

P4,	thus,	sees	conscious	consumption	as	something	that	is	against	the	normal	and	needs	to	be	learned	

by	consumers.		

	

High	quality	clothes	

The	above-mentioned	informants	also	mentioned	that	they	perceive	their	consumption	of	high-quality	

clothing	 items	 as	 a	 form	 of	 SC	 consumption	 (P2,	 Q.190;	 P3,	 Q.284;	 P4,	 Q.333).	 This	 is	 due	 to	 the	

associated	durability,	which	reduces	the	need	to	buy	new	clothing.	P2	highlighted	brands,	such	as	Nudie	

Jeans,	which	produce	 trousers	of	 robust	material	and	offer	a	refund	policy	 for	broken	products	 (P2,	

Q.777).	P3	connected	this	quality	aspect	to	her	conscious	consumption	of	clothing:	“maybe	I	buy	from	

COS	and	it's	not	a	sustainable	brand,	but	it's	a	good	quality	brand,	so	I	know	that	if	I	buy	things	there,	I	will	

not	 throw	 them	 away	 after	 one	 season”	 (P3,	 Q.271).	 The	 focus	 on	 quality	 clothing	 reveals	 that	

participants	 (P1,	P3,	P4,	P5)	see	SC	partly	as	a	counter	approach	 to	 fast	 fashion	brands,	based	on	a	

frustration	with	low	quality	products.	This	was	illustrated	by	P3:		

“[...]	but	for	me	sustainable	fashion	could	also	be	try	not	to-,	try	to	fight	consumerism	in	the	sense	

of	 buying	 clothing	 that	 are	 of	 good	 quality	 and	 maybe	 going	 for	 second	 hand	 instead	 of	

continuously	buying	new	clothing	from	H&M	that	you	throw	away	after	three	months,	after	a	year	

or	something.”	(P3,	Q.270).	

	

	

	



	 69	

Reusing	clothes	and	second-hand	

Adding	 to	 the	 idea	of	consuming	more	consciously,	P2,	P3,	P5,	P6	and	P8	mentioned	possibilities	of	

reusing	clothes,	e.g.	 through	buying	second-hand,	borrowing	and	renting	clothes	(e.g.	P2,	Q.180,	P3,	

Q.261;	P6,	Q.543).	P8’s	definition	of	SC	is	fully	disconnected	from	clothing	produced	sustainably	and	

focuses	 solely	 on	 reusing	 and	minimising	 clothing	 consumption	 and	purchasing	 long-lasting	quality	

items:		

“It's	 actually	 interesting	now	 that	 I'm	 thinking	of	 the	questionnaire	 that	 you've	made,	 because	

there	you	had	some	definition	also	about	sustainable	fashion	and	I	think,	for	me,	like,	the	criteria	

you	offered	wouldn't	be	what	came	to	my	mind	in	the	first	place,	because	for	me	to	recycle	things,	

could	be	something	sustainable	and	I	get	to	learn	more	about	if	you	have	something	with	really	

good	quality,	timeless	design,	which	you	don't	need	to	buy	a	lot	of	it,	that's	also	sustainable”	(P8,	

Q.725).	

P8	 perceives	 her	 sustainable	 consumption	 as	 a	 way	 to	 make	 a	 positive	 social	 impact	 in	 her	 local	

community.	Having	organised	clothing	swap	events	at	her	apartment	and	at	her	church	she	feels	like	

she	can	help	people	by	exchanging	and	giving	away	clothes,	while,	at	the	same	time,	reducing	her	own	

consumption	to	second-hand	clothing:	“So,	that	was	like	a	minor	thing	that	I	feel	I	can	do,	[...]	I	know	this	

will	help	someone	and	it	was	also	very	encouraging	after	the	end	of	that	day,	for	instance,	a	student	who	is	

only	18	and	not	having	a	lot	of	money	here,	she	was	so	slim,	so	she	could	fit	almost	everything	everybody	

was	bringing	that	day	and	she	got	so	happy	[...].”	(P8,	Q.736).	To	P8,	these	second-hand	swapping	events	

signify	a	way	of	showing	solidarity	to	fellow	expats,	to	help	them	out	monetarily	and	socially:	“[...]	it's	

also	because	we	are	bunch	of	sisters,	so	everyone	is	like,	Oh	this	one	suits	you	better,	oh	no	you	can	try	this,	

so	people	are	also	trying	to	get	opinions	and	care,	[...]	So,	it's	more	like,	also	for	social,	I	would	say.”	(P8,	

Q.736).		

6.2.2.3	Personal	meaning	

On	a	more	personal	level,	P1,	P3,	and	P5	outlined	that	sustainable	consumption	of	clothing	has	a	deeper,	

emotional	meaning	for	them.	P1	voiced	a	strong	desire	to	own	an	item	from	the	SC	brand	Carcel:	“I	would	

LOVE	to	have	a	sweater	from	Carcel	for	example,	they	look	amazing,	I	guess	they	feel	amazing	and	they	

also	have	this	from	the	alpaca	wool	and	they	have	the	good	cause	with	the	women	in	prison	and	I	also	think	

the	quality	must	be	really	good,	for	example”	(P1,	Q.775).	Using	the	word	“love”,	P1	attaches	a	strong	

emotional	meaning	to	owning	a	piece	from	a	SC	brand.	Similarly,	for	P5,	SC	consumption	in	general	has	

a	strong	positive	emotional	meaning	for	her,	connecting	it	with	pride:	“(I):	So,	yeah,	how	do	you	feel	when	

you	are	wearing	sustainable	clothing?	[...]	(P5):	I'm	proud	*laugh*.”	(P5,	Q.455).	P2,	P5	and	P6	further	see	

their	 SC	 consumption	 as	 an	 integral	 part	 of	 their	 holistic	 sustainable	 and	 environmentally-friendly	

lifestyle	(P2,	Q.164;	P5,	Q.454;	P6,	Q.521):	“[...]	Hmmm,	no.	I	think	I	became	an	environmentally-concerned	
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consumer,	 I	 don't	 know	when	 it	 happened.”	 (P2,	 Q.164).	 As	mentioned	 above,	 swapping	 clothes	 and	

consuming	consciously	has	a	personal	meaning	to	P8,	as	it	is	a	way	to	live	her	Christian	values,	showing	

solidarity	with	less	the	fortunate:	“So,	that	was	like	a	minor	thing	that	I	feel	I	can	do,	which	I'm	not	fully	

thinking	of	sustainable	clothing,	but	I	know	this	will	help	someone	and	it	was	also	very	encouraging	after	

the	 end	of	 that	 day” (P8,	Q.736).	 P7,	 however,	 represents	 the	only	 candidate	not	attaching	a	 strong	

personal	meaning	to	SC.	She	argues	that	SC	criteria	would	never	influence	her	shopping	decisions:	“And	

I'm	a	little	bit	like	wow,	okay,	I	would	never	do	this.	It's	not	like	I'm	saying	it's	a	bad	thing	that	you're	doing	

this,	it's	just	something	that	would	have	never	struck	me	and	now	if	I	go	alone	I	would	notice	it,	but	it	would	

not	be	as	a	big	a	factor	for	me	to	not	buy	a	thing”	(P7,	Q.647).		

6.2.3	SC	Consumption	

All	 participants	 except	 for	 P7	 and	 P1	 indicated	 that	 they	 consume	 clothing	 sustainably	 to	 a	 certain	

extent.	 This	 included	 purchases	 of	 sustainable	 clothing	 labels,	 clothing	 using	 organic	 cotton,	 basic	

clothing	for	universal	usage,	high-quality	clothing,	second-hand	clothes	and	recycling	or	repurposing.	

Participants	 thereby	 adopted	 these	 types	 to	 varying	degrees,	which	 is	 dependent	on	 their	personal	

definition	of	SC	as	presented	in	the	section	above.		

	

Among	the	six	candidates	that	consume	clothing	sustainably,	P2	showed	a	particularly	varied	degree	of	

SC	consumption.	She	explained	that	she	buys	most	of	her	clothing	in	second-hand	stores	or	swaps	pieces	

with	friends	(P2,	Q.134).	She	stated	that,	thus,	half	of	her	wardrobe	consists	of	second-hand	clothing	

(P2,	Q.145).	She	further	explained	that	her	consumption	is	driven	by	need:	“I	have	a	lot	of	clothes	from	

even	10	years	ago,	five	years	ago,	ehm	so	I	buy	for	need	and	very	rarely	for	just	'cause	(.)	it's	nice.”	(P2,	

Q.144)	Further,	she	has	clothing	pieces	made	from	organic	cotton	(P2,	Q.159).	She	also	owns	clothing	

from	sustainable	brands	such	as	Stella	McCartney	and	Nudie	(P2,	Q.162).	Additionally,	she	mentioned	

that	she	initially	bought	these	pieces	due	to	their	high	quality	and	timeless	design,	since	at	the	time	she	

was	not	aware	of	the	concept	of	SC.	Moreover,	P2	explained	that	her	worry	about	the	environment	and	

global	warming	cause	her	 to	avoid	excessive	shopping	behaviour	 in	general	(P2,	Q.154).	Finally,	 she	

donates	old	clothing	to	H&M	recycling	(P2,	Q.135).	Her	SC	consumption	is	part	of	her	overall	sustainable	

lifestyle.		

	

Similar	 to	P2,	P5	 is	also	 a	 frequent	 consumer	of	different	 types	of	SC.	 P5	 stated	 that	 she	 commonly	

purchases	second-hand	clothes	as	well	as	known	SC	brands	that	offer	innovative	products,	such	as	vegan	

leather	(P5,	Q.773).	Further,	she	highlighted	the	importance	of	generally	consuming	less	and	in	a	more	

conscious	manner:	“When	I	buy	something,	I	buy	something	because	I	really	like	it	and	I	feel	good	with	it	



	 71	

not	because	everybody	is	using	pink	in	the	street	for	that	season	[...].	When	I	buy	something	it's	because	it	

gets	well	with	the	rest	and	yeah,	like	the	style	get	more	settled.	(P5,	Q.420;	P5,	Q.416).	Planning	to	open	

her	own	SC	multi-brand	shop	in	Copenhagen,	P5	is	a	dedicated	consumer	of	SC	brands	and	convinced	of	

consuming	 clothes	 consciously.	 Both	 participants	have	 in	 common	 that	 they	 have	 lived	 in	multiple	

countries	over	an	extended	period	of	time	(see	Table	1),	displaying	the	highest	degree	of	international	

experience	among	all	participants.	

	

Just	like	P2	and	P5,	P8	fully	integrated	the	idea	of	SC	consumption	into	her	clothing	consumption.	Yet,	

compared	to	the	other	two	participants,	her	SC	consumption	is	almost	exclusively	based	on	second-hand	

clothing	and	swapping.	P8	further	promoted	minimised	consumption:		

“So,	then	at	church	we	sometimes	also	try	to	arrange	that-,	you	probably	just	have	an	extra	thing	

and	you	find	someone	in	need,	then	you	give.	[...]	So,	like,	nowadays	even	my	clothes	maybe	1%	I	

bought	myself	and	all	 the	rest	 is	 like,	 if	people	are	 leaving	or	 if	people	 think,	oh	 I	cannot	 fit	 in	

anymore,	I'm	not	that	chubby,	so	I	can	take	a	lot	of	clothes.	So,	yeah.	I	barely	shop.”	(P8,	Q.719).		

	

In	accordance	with	P2,	P5	and	P8,	P3	and	P6	also	advocated	a	more	conscious	clothing	consumption	

directed	by	one’s	need:	“So.	over	the	past	years	I've	been	trying	to	(...)	be	more	picky	with	the	things	I	buy	

[...]	I	mean,	if	you	have	already	a	white	T-shirt	with	a	logo,	why	do	you	need	to	have	two	white	T-shirt	with	

a	logo?	So,	even	though	the	one	in	the	shop	is	very,	very	nice,	so	I've	been	trying	to	be	more	critical	with	

shopping	 choices”	 (P3,	Q.254).	 P3	 further	 referred	 to	 an	online	movement	named	Capsule	Wardrobe	

according	to	which	she	changed	her	shopping	behaviour:	“the	idea	is	that	you	just	have	a	couple	of	items	

that	you	can	mix	and	match	and	they	are	very	versatile	[...].	That	inspired	me	to	downsize	and	be	very	

critical	and	be	like,	okay,	I	don't	 like	this	anymore,	this	should	go	out	of	my	wardrobe.”	(P3,	Q.257).	P3	

stated	 that	 she	 appreciates	 H&M’s	 conscious	 collections,	 products	 made	 from	 organic	 cotton	 and	

second-hand	(P3,	Q.273;	P3,	Q.265).	P6	noticed	a	similar	development	in	her	shopping	behaviour,	which	

was	guided	by	the	realisation	that	her	behaviour	was	wasteful.	Instead	she	decided	to	consume	less	and	

more	consciously:	“There	was	a	time	when	I	would	buy	a	lot	of	clothes	and	then	two	months	after	it	wasn't	

fashionable	anymore	[...].	So,	then	I	started	thinking	of	how	to	buy	clothes	in	a	way	that	it	would	be	always	

fashionable.	So,	I	started	to	buy	very-,	like	not	so	colourful	clothes	and	things	that	are	not	just	one	month	

ago	started	to	be	stylish”	(P6,	Q.528).	P6	further	showed	creativity	in	repurposing	her	clothing	items	for	

different	occasions:	“Sometimes	what	I	would	do	is,	I	would	buy	a	long	dress,	[...]	and	then	maybe	I	would	

change	it	somehow.	Like,	cut	it	short	or	add	something	to	it	and	then	you	can	have	different	styles	with	the	

same	 dress.”	 (P6,	 Q.544).	Accordingly,	 P3	 and	 P6	 both	 changed	 their	 buying	 behaviour	 due	 to	 their	

evolving	 attitudes	 towards	 and	 knowledge	 of	 SC.	 Their	 focus	 lies	 especially	 on	 alternative	 ways	 of	

consuming	and	non-consumption,	instead	of	consuming	SC	brands.	P4’s	SC	consumption	is	limited	to	
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basic	clothing,	especially	underwear	and	socks	made	from	organic	cotton:	“Usually	those	would	be	more	

expensive,	but	you	also	think	about	how	it,	I	mean	it's	something	you're	wearing	and	if	it	can	last	longer	

and	if	it's	good	for	the	environment,	we	sometimes	buy	organic”	(P4,	Q.332).	Her	SC	consumption	is	thus	

limited	to	single	items.	All	of	the	participants	described	above	have	lived	in	multiple	countries	before	

(see	Table	1),	displaying	a	certain	degree	of	international	experience.	

	

P1	and	P7	reported	that	they	do	not	have	any	items	that	qualify	as	SC	according	to	their	definitions.	

Living	 in	Denmark	 constitutes	 their	 first	 experience	 living	abroad,	 resulting	 in	 limited	 international	

experience.	P1	names	financial	restrictions	as	a	reason	for	not	owning	any	SC	items	according	to	her	

definition	of	SC	as	clothing	from	sustainable	brands:	“but	I	just	can't	afford	it	and	I	haven't	found	a	brand	

that	is	sustainable	and	produces	clothes	that	I	can	actually	afford	[...].”	(P1,	Q.87).		

	

Thus,	 summing	 up	 the	 findings	 above,	 again	 a	 connection	 could	 be	 found	 between	 international	

experience	and	the	degree	to	which	SC	was	integration	into	their	lifestyles.	The	findings	indicate	that	

the	integration	of	SC	in	overall	consumption	increases	with	the	number	of	countries	participants	have	

lived	in	and,	to	some	extent,	the	duration	of	time	spent	abroad.	

6.2.4	Minimised	clothing	consumption	due	to	move	abroad	

Four	 of	 the	 eight	 interviewees	 stated	 that	 moving	 abroad,	 either	 to	 Denmark	 or	 other	 countries,	

triggered	a	consumption	change	for	them.	They	reported	that	their	move	was	a	primary	factor	inspiring	

minimised	and	more	conscious	clothing	consumption.	Due	to	the	limited	amount	of	clothes	they	could	

bring	to	the	new	country,	participants	realised	that	they	did	not	need	a	high	quantity	of	clothes	(e.g.	P2,	

Q.142;	P6,	Q.527;	P8,	Q.720).	This	is,	for	example,	described	in	detail	by	P4	and	P2:	

“The	funny	thing	is	actually	that	because	I	couldn't	bring	all	the	clothes	I	had	from	home	of	course	

so	the	closet	that	I	have	now	is	actually	smaller	than	the	one	I	used	to	have,	but	I	just	realised	I	can	

actually	live	with	just	this	small	part	like	I	don't	really	need	so	many	thing	and	that	was	quite-,	I	

was	like	‘yeah,	okay,	I	don't	actually-,’	like	my	closet	back	home	was	actually	still	full	I	guess,	but	I	

don't,	I	mean	I	haven't	worn	them	for	almost	two	years	and	I'm	totally	fine	with	that“	(P4,	Q.336)	

	

“When	I	moved	out	of	Finland	I	needed	to	limit	what	I	have	(.)	and	I	gave	a	lot	of	away	and	then	

also	ehm	then	I	changed	countries	three	times	within	the	past	six	years,	seven	years	so	I	also	like	

that's	impacted	that	I	shouldn't	buy	stuff	(.)”	(P2.	Q.146)	

The	consumption	change	initially	based	on	practical	restrictions,	hence	triggered	a	rethinking	process,	

which	resulted	in	a	voluntary	change	of	consumption	patterns.	Convinced	of	the	new	lifestyle,	P3	even	
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adopted	 the	 online	 movement	 Capsule	 Wardrobe	 as	 part	 of	 her	 consumption,	 which	 advocates	 a	

consciously	limited	wardrobe	(P3,	Q.257).		

6.2.5	Perceived	limitations	of	SC	

During	the	interviews,	participants	named	factors	they	perceived	as	limitations	to	SC	consumption,	both	

personally	and	on	an	overall	 level.	These	 limitations	were	primarily	related	 to	high	price	 levels	and	

misperceptions	of	SC.	Hence,	limitations	are	mainly	connected	to	sustainably	produced	clothing,	rather	

than	behavioural	aspects	of	SC.	

	

High	price	levels	and	willingness	to	pay	

P1,	P4	and	P5	regarded	high	prices	of	SC	as	a	main	barrier	to	consuming	fashion	more	sustainably	(e.g.	

P4,	Q.368).	P1	named	money	as	her	main	restrictor	for	SC	consumption	and	criticises	that	there	are	no	

affordable	brands:	“I	haven't	found	a	brand	that	is	sustainable	and	produces	clothes	that	I	can	actually	

afford,	[...]	maybe	in	some	years	when	[...]	I'm	like	a	working	person	that	earns	good	money	I	can	afford	it”	

(P1,	Q.87).	As	she	associates	SC	primarily	with	high-priced	SC	brands,	she	believes	that	SC	consumption	

is	 reserved	 to	more	 affluent	 consumers.	 Connected	 to	 this	 perception	 of	 overpriced	 SC	 items	 is	 an	

impression	of	SC	as	luxury	goods	that	is	not	for	everyone	(P4,	Q.360),	but	requires	a	certain	level	of	

education,	wealth	 and	 socio-economic	 status,	 for	 example,	 as	 expressed	 by	 P5:	 “I	 think	 it	 should	 be	

someone	 of	 a	 socio-economical	 level	 that	 is	 kind	 of	 like	 high,	 because	 it's	 people	 that	 will	 get	 more	

information.	So	economically	also	with	more	income	to	spend	in	clothes	that	is,	that	are	more	expensive	

than	the	regular	H&M,	yeah	street	brands”	(P5,	Q.473).	P5	regards	high	prices	as	a	reason	why	SC	will	

not	be	successful	in	less	wealthy	countries,	such	as	her	home	country	Argentina	(P5,	Q.462).	

	

Yet,	despite	high	price	levels,	P2	and	P4	emphasised	their	willingness	to	pay	for	clothes	that	fulfil	their	

overall	 criteria	 for	 SC.	 P4	 described	 this	 as	 a	 process	 of	 consciously	 deciding	 to	 pay	 more	 for	 a	

sustainable	product:	“[...]	if	I'm	paying	more,	then	I'm	aware	that,	okay,	I'm	paying	more	for	this	and	I	

think	if	this	is	something	I	can	afford	then	I	would	choose	to	spend	more	money	on	this	if	it	really,	if	it	can	

have	some	good	for	the	environment	or	for	the	people”	(P4,	Q.357).	P4	further	outlined	how	she	evaluates	

her	willingness	to	pay	based	on	price	and	quality	(P4,	Q.748).	Just	like	P4,	P2	regards	paying	a	higher	

price	for	clothing	as	an	investment	in	a	long-lasting	wardrobe	(P2,	Q.161).	She	is	hence	willing	to	pay	

more	if	the	price	is	justified	by	excellent	quality.		
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Misperception	of	SC	

Being	convinced	consumers	of	SC,	P2,	P3	and	P5	stated	that	a	commonly	observed	misperception	of	SC	

represents	a	major	limitation	to	the	success	of	SC.	P3	argued	that	stereotypes	on	SC	are	prevailing	among	

less	informed	consumers:	“I	think	there	is	[...]	a	bit	of	a	stereotype	that	sustainable	clothing	is	more	for-,	

is	not	that	fashionable,	first	of	all,	or	is	not	that,	you	know,	(.)	trendy	or	follows	the	trend	that	much	and	

that	there	is	more	for	a	bit	of	a	hippie	person	that	doesn't	care	about	their	appearance	that	much”.	(P3,	

Q.280).	 She	 further	 added	 that	 she	 believes	 that	 this	 is	 a	 wrong	 perception,	 which	 disregards	 the	

potential	of	SC.	P5	argued	that	despite	the	fact	that	the	concept	of	SC	consumption	has	undergone	an	

extensive	development,	it	still	has	a	“stigma	of	hippie	style”	(P5,	Q.441),	which	she	described	as	a	relict	

from	early	years.	P2	argued	that	this	misperception	is	a	general	issue	for	the	future	success	of	SC:	“I	

believe	that's	also	the	issue	because	if	you	talk	about	sustainable	fashion	or	conscious	fashion	people	might	

have	the	assumption	of	that's	it's	a	hemp	shirt	and	ugly	and	not	flattering	which	doesn't	need	to	be	the	

case”	 (P2,	 Q.157).	 P5	 further	 expressed	 the	 view	 that	 there	 is	 a	 challenge	 for	 SC	 consumers	 and	

companies	 in	 avoiding	 overly	 moralistic	 communication	 of	 SC	 products	 in	 order	 to	 fight	 negative	

stereotypes	 (P5,	 Q.486).	 Based	 on	 this	 prevailing	 misperception,	 several	 participants	 argued	 that	

consumer	education	is	vital	to	a	successful	future	of	SC	(e.g.	P1,	Q.99;	P5,	Q.483).	

	

However,	P5	sees	SC	as	a	dynamic	concept.	She	noted	that	it	increasingly	developed	over	the	past	years,	

and	that	accordingly	her	attitudes	towards	and	consumption	of	SC	changed:“[...]	at	that	time	it	was	still	

very	...hippie.	You	know	a	look	that	was	like	not	my	style.	So	I	could	buy	some	basics	and	it	was	only	focusing	

on	 organic	 cotton	when	 today	 organic	 cotton	 shouldn't	 be	 the	 main	 fabric,	 but	 more	 with	 recycling,	

synthetic,	[...]”	(P5,	Q.438).	She,	thus,	sees	a	potential	for	misperceptions	to	change	in	the	future.	

6.2.6	Summary	

The	presented	findings	shed	light	on	what	the	concept	of	SC	means	to	the	interviewed	participants	and	

how	they	translated	their	overall	attitudes	into	consumption	behaviour.	First	of	all,	the	findings	revealed	

personal	meanings	 informants	attach	 to	clothing	 in	general.	 It	was	 found	that	 they	mentioned	both,	

functional	 meaning,	 i.e.	 protection,	 comfort,	 and	 emotional	 meaning,	 i.e.	 creativity,	 social	

appropriateness	 and	 representation	 of	 mood	 and	 identity.	 However,	 especially	 the	 connection	 of	

clothing	to	a	person’s	identity	and	uniqueness	was	highlighted	by	several	informants.		

	

Participants	showed	varying	definitions,	relating	either	to	production-,	or	behaviour-related	aspects.	

Most	 participants,	 except	 for	 P8,	 see	 SC	 as	 being	 connected	 to	 certain	 production-related	 aspects,	

reducing	negative	social	and	environmental	impact.	Environmental	aspects	mentioned	by	participants	
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include	protecting	the	environment	by	reducing	one’s	carbon	footprint	as	well	as	recycled	or	organic	

materials.	 Social	 sustainability	 aspects	 considered	 by	 participants	 include	 safe	 and	 fair	 working	

conditions	and	supporting	the	local	economy.	While	P1	and	P7’s	definitions	mainly	consider	SC	as	being	

produced	under	sustainable	conditions,	P2,	P3,	P5,	and	P6	offer	a	broadened	definition	of	SC	by	adding	

behavioural	aspects,	such	as	a	conscious,	minimised	consumption,	buying	high-quality	or	second-hand	

clothing	 or	 repurposing	 clothes.	 P8	 bases	 her	 personal	 understanding	 of	 SC	 solely	 on	 behavioural	

aspects	 and	 defines	 it	 as	 second-hand	 clothing,	 recycling	 and	 swapping.,	 avoiding	 social	 and	

environmental	harm.	The	participants	offering	a	broader,	or	more	behaviour-based	definition,	share	the	

common	background	of	having	 lived	 in	 several	 countries	before.	 For	P1	 and	P7,	 on	 the	other	hand,	

moving	 to	 Denmark	 represents	 their	 first	 experience	 of	 living	 abroad.	 This	 points	 to	 a	 connection	

between	international	experience	and	participant’s	understanding	of	SC.	

	

All	 participants,	 except	 P1	 and	 P7,	 indicated	 that	 they	 consume	 SC	 to	 a	 certain	degree.	 Informants’	

varying	 definitions	 of	 SC	 had	 direct	 implications	 for	 their	 SC	 consumption.	 Consequently,	 the	

participants’	SC	consumption	varied	in	degree	and	level	of	integration	into	their	overall	lifestyles.	P2,	

P5	and	P8	were	most	radical	in	regards	to	the	integration	of	SC	into	their	lifestyles.	While	P2	and	P5	

both	consume	clothing	produced	by	SC	brands	and	second-hand	clothing,	P8	only	focuses	her	clothing	

consumption	 on	 behavioural	 aspects,	 like	 reusing,	 swapping	 and	 second-hand	 clothing.	 P3	 and	 P6	

showed	a	special	 focus	on	 conscious	 consumption,	 anti-consumerism	and	alternative	 approaches	 to	

consumption,	such	as	repurposing.	P4	focused	primarily	on	basics	offered	by	SC	brands,	while	P1	and	

P7	stated	that	they	did	not	own	any	items	that	they	considered	to	be	SC.	These	were	again	found	to	be	

the	 two	 informants	 with	 the	 lowest	 degree	 of	 international	 experience.	 On	 the	 other	 hand,	 those	

informants	with	the	highest	degree	of	international	experience	(P2,	P5	and	P8)	incorporated	SC	into	

their	overall	lifestyles	to	the	greatest	extent.	Here,	again,	a	connection	between	international	experience	

and	consumption	of	SC	could	be	identified.	

	

A	common	pattern	found	among	participants	was	that	the	action	of	moving	abroad	elicited	a	change	in	

their	clothing	consumption.	The	forced	limitation	of	one’s	wardrobe	due	to	practical	reasons,	hence,	led	

participants	to	consciously	rethink	their	clothing	consumption.	

	

Participants	further	mentioned	a	number	of	factors,	which	they	perceived	as	limitations	to	either	their	

personal	 SC	 consumption	 or	 the	 overall	 spreading	 of	 the	 concept.	 P1,	 P4	 and	 P5	 perceived	 SC	

consumption	 to	 be	 limited	 by	 high	 prices,	 both	 for	 participants	 personally	 and	 on	 a	 general	 level.	

However,	P2,	P4	and	P5	are	willing	to	pay	more	for	SC	based	on	personal,	environmental	and	social	

benefits.	 Overall,	 participants	who	were	 convinced	 consumers	 of	 SC	 (P2,	 P3,	 P5)	 noticed	 a	 general	
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misperception	of	SC	as	non-fashionable	among	less	informed	consumers.	They	see	this	perception	as	

related	 to	 the	 concept’s	 early	 phases,	 and	 hence	 regarded	 its	 rapid	 development	 and	 consumer	

education	as	opportunities	to	prospectively	resolve	this	misperception.	Many	participants	mentioned	

limitations	in	connection	to	SC	brands,	but	do	not	directly	mention	limitations	of	behavioural	forms	of	

SC	consumption.	

	

6.3	How	are	attitudes	towards	SC	influenced	by	Denmark	as	a	host	culture	

and	expats’	home	cultures?	

In	the	following	section,	participants’	descriptions	of	Denmark	as	a	host	culture	as	well	as	their	home	

cultures	 in	 connection	 with	 SC	 consumption	 are	 presented.	 As	 will	 be	 detailed	 below,	 informants	

perceived	 Denmark	 as	 a	 global	 marketplace	 with	 a	 favourable	 environment	 for	 sustainability	 and	

fashion.	 This	 was	 found	 to	 shape	 participants’	 awareness	 of	 and	 attitudes	 towards	 SC.	 The	 second	

subsection	 focuses	 on	 participants’	 perceptions	 of	 their	 home	 countries	 as	 an	 environment	 for	

sustainability	and	SC.		

6.3.1	Influences	of	Denmark	as	a	host	culture	

During	the	interviews,	participants	described	their	perception	of	Denmark	in	detail,	focusing	especially	

on	Danish	culture	in	relation	to	SC.	Participants	characterised	Denmark	as	an	international	environment	

being	 known	 for	 sustainability	 (e.g.	 P4,	 Q.289;	 P2,	 Q.177;	 P1,	 Q.51).	 They	 further	 noticed	 a	 high	

awareness	of	the	concept	of	SC	(P1,	Q.91).	Overall,	no	connection	between	length	of	stay	in	Denmark	

and	 level	 of	 interest	 in	 and	 consumption	 of	 SC	 could	 be	 found.	 Participants	 have	 been	 staying	 in	

Denmark	for	varying	amounts	of	time,	ranging	from	six	months	(P6)	to	10	years	(P8).	However,	even	

though	 P6	 has	 only	 been	 living	 in	 Denmark	 for	 six	 months,	 she	 displays	 a	 strong	 positive	 attitude	

towards	 SC,	 whereas	 P1	 has	 been	 living	 in	 Denmark	 for	 three	 years	 already,	 but	 is	 limited	 in	 her	

consumption	of	SC.	

6.3.1.1	Global	marketplace	

P1,	P3,	P4,	P7	and	P8	pointed	out	that	they	perceive	Denmark	as	an	international	country	with	a	liberal,	

open-minded	mentality	(e.g.	P4,	Q.289;	P3,	Q.234):		

“I	think	the	Nordic	people	[...]	I	mean,	for	Finland	and	Denmark	at	least,	they're	both	quite	aware	

that	they	have	really	small	populations,	so	for	them	it's	very	common	that	they	have	to	know	more	

about	the	world.	So,	I	think	they	acknowledge	themselves	more	(.)	like,	willing	to	know	about	the	

world	and	similarly	also	to	gain,	like,	let's	say	international	news	access	and	so	on”	(P8,	Q.692).		
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Accordingly,	P8	attributes	these	values	of	open-mindedness	to	all	Scandinavian	countries	alike.	P1	chose	

Denmark	as	a	place	to	study	based	on	the	country’s	reputation	as	a	liberal	and	international	country:		

“I	was	looking	forward	to	studying	an	international	degree,	also	to	studying	in	English	and	yeah	I	

heard	that	yeah,	that	the	Danish	culture	is	really	liberal	and	like,	very	open…	Ehm…	yeah	so,	that	

was	kind	of	a	nice,	open	international	environment,	yeah.”	(P1,	Q.4)	

	

P3,	 P4,	 P7	 and	P8	 further	noted	 the	 generally	high	 level	 of	English	 as	an	 important	 factor	 fostering	

acclimatisation	(P3,	Q.201;	P4,	Q.292;	P8,	Q.690).	P3	perceived	this	to	be	unique	to	Denmark:		

“I	mean	you	can	always	ask	in	English,	which	I	think,	actually,	I	take	it	for	granted	a	lot	of	the	times,	

but	it's	pretty	amazing,	because	I	would	have	never	been	able	to	do	that	in	other	countries,	like	in	

Italy	there	is	no	way,	in	France	there	is	no	way,	even	in	Germany	you	don't	get	around	with	English	

that	much.”	(P3,	Q.231).		

Participants,	thus,	noted	that	learning	Danish	is	not	necessarily	required	to	communicate	with	locals	on	

a	daily	basis.	However,	being	able	to	speak	Danish	was	generally	seen	as	an	important	factor	supporting	

integration	into	Danish	society	(e.g.	P8,	Q.688).	Yet,	most	participants	reported	their	Danish	skills	to	be	

at	beginner’s	level	despite	having	lived	in	the	country	for	several	years	(P1,	Q.20;	P2,	Q.118;	P3,	Q.236;	

P4,	Q.293;	P5,	Q.381).		

	

This	 international	culture	 is	also	reflected	 in	the	availability	of	 international	products	and	speciality	

stores,	as	noted	specifically	by	P3	and	P7.	P7	stated	that	she	embraces	the	availability	of	specialty	stores	

in	Copenhagen,	such	as	an	Indian	supermarket,	where	she	can	purchase	products	typical	for	her	home	

country	 (P7,	 Q.610).	 P3	 further	 elaborated	 how	 her	 food	 consumption	 changed	 towards	 what	 she	

described	as	“this	kind	of	melting	pot	cuisine,	[...]	I	would	define	it	maybe	the	millennial.”	(P3,	Q.241).	This	

was	influenced	by	the	availability	of	international	ingredients	in	Danish	supermarkets,	which	were	not	

commonly	available	in	Italy	or	above	her	price	level:		

“So,	 but	 also,	 like,	 quinoa	 and	 things,	 like	 I	 can	 find	 it	 in	 REMA	 every	 day,	 or	 like	 Chia	 seeds	

*laughing*	but	in	Italy	you	don't	really	eat	that	kind	of	stuff.	So,	I	think	I'm	eating	a	lot	more	hip	

food,	like	wok	and	soy	sauce	and,	you	know,	Asian	inspired	stuff	and	hummus	and	all	of	that	hip	

food,	which	is	actually	really	tasty,	but	I	would	never	eat	it	in	Italy.”	(P3,	Q.251).		

6.3.1.2	Sustainability	in	Denmark	

The	majority	of	participants	mentioned	that	Denmark	is	known	for	being	a	country	fostering	initiatives	

within	 sustainability	 (e.g.	 P1,	 Q.54;	 P4,	 Q.345;	 P5,	 Q.761).	 Even	 before	 coming	 to	 Denmark,	 P4’s	

perception	of	the	country	had	largely	been	dominated	by	the	sustainability	aspect:	“I	didn't	really	know	

a	lot	about	Denmark,	but	at	least	I	heard	about	it's	very	like,	people	bike	a	lot	and	it's	very	sustainable	in	
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different	ways	 they	 are	 investing	 a	 lot	 in	 renewable	 energy	 things”	 (P4,	 Q.290).	 She	 further	 regards	

Denmark	 as	 particularly	 innovative	 country	 when	 it	 comes	 to	 sustainable	 alternatives,	 which	 also	

motivated	her	move	(P4,	Q.328;	P4,	Q.287).	P7,	however,	stated	that	her	perception	of	Denmark	as	a	

country	known	for	sustainability	first	emerged	after	she	arrived:	“So	for	me	it	started	in	Denmark	and	

then	that's	when	I	started	realising,	that	okay,	people	here	are	very	much	(...),	influenced	by	this	‘I	care	for	

the	planet,	I	like	to	be	as	green	as	I	can	be	and	I	really	want	to	know	where	everything	is	sourced	from’”	

(P7,	 Q.644).	 Just	 like	 P7,	 P5	 has	 the	 impression	 that	 the	 Danish	 population	 tends	 to	 be	 aware	 of	

sustainability	matters	(P5,	Q.761).		

	

This	general	perception	is	mainly	based	on	the	good	availability	of	eco-friendly	products	(e.g.	P3,	Q.245;	

P6,	Q.514)	and	second-hand	clothing	in	Denmark,	as	pointed	out	by	P2:	“And	I	think	in	Copenhagen	you	

have	many	second-hand	stores	with	awesome	quality	stuff	and	I	think	that	supports	more	sustainable	and	

conscious	consuming,	[...]“	(P2,	Q.179).	For	P3,	this	availability	of	sustainable	products	also	affected	her	

consumption,	as	she	subconsciously	chooses	to	buy	eco-friendly	products:	”but	to	be	honest	I'm	not	to	

focused	on	only	buying	bio	products,	although	at	the	end	of	the	day	it	ends	up	being	like	that,	because	just	

in	Denmark	 I	 feel	 like	 everything	 is	 bio,	 so	 I'm	 like”	 (P3,	Q.245).	Similarly,	 P1,	 P4	 and	P6	 stated	 that	

Denmark	specifically	contributed	to	their	awareness	of	the	topic	of	sustainability,	as	they	perceived	it	

to	be	more	present	in	Denmark	than	in	their	home	countries	Germany	and	Romania	(P1,	Q.54):	

“In	Denmark	[...]	I	mean,	of	course	I	was	expecting	that	I	would	become	more	aware	of	this	here,	

but	also	when	I	would	walk	in	the	street	and	every	shop	it	says	ECO	coffee.	Eco-coffee?	I	didn't	know	

there	was	this	thing	as	eco	coffee.	Ecological	food?	And	they	are	selling	ecological	clothes.	I	also	

didn't	know	that	there	are	ecological	clothes.	So,	there	are	all	these	things	that	I	didn't	know	about	

that	surprised	me,	but	I	think	everywhere	it's	ecological”	(P6,	Q.512).	

6.3.1.3	SC	awareness	in	Denmark	

Most	 participants	 suggested	 that	 their	 awareness	 of	 sustainable	 alternatives	 has	 been	 triggered	 by	

Denmark’s	culture	around	sustainability,	since	they	first	became	aware	of	the	concept	in	Denmark	(P1,	

Q.55;	P3,	Q.252;	P4,	Q.347;	P6,	Q.515;	P7,	Q.646).	P7,	for	example,	supports	this	finding	in	the	following	

statement:		

“I	think	for	me	the	whole	idea	of,	okay,	there	is	this	topic	which	exists,	it's	when	I	came	to	Denmark,	

it's	not	so	much	something	that	I've	heard	back	home	and	then	when	I	moved	to	Denmark	and	I	

heard	 people	 around	 me	 talking	 about	 this	 I	 actually	 found	 a	 lot	 of	 stuff	 online	 on	 Indian	

sustainable	fashion,	which	came	out	of	nowhere	and	it	caught	my	eye.	So	it's	not	something	which	

was	not	prevalent,	it's	just	something	I	never	payed	attention	to	and	which	was	not	spoken	about	

in	my	peer-group”	(P7,	Q.643)	
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As	can	be	seen	in	this	statement,	P7	only	became	aware	of	already	existing	sustainable	alternatives	in	

her	home	 country	once	 she	had	heard	of	 the	 concept	 in	Denmark.	However,	 P2	 (P2,	Q.168)	and	P5	

already	learned	about	and	became	interested	in	the	concept	in	countries	they	have	previously	lived	in:	

“When	it	comes	to	clothes	as	well,	I	was	already	trying	to	search	for	sustainable	things	in	France.	It	was	in	

France	that	I	discovered	sustainable	brands	for	clothes”	(P5,	Q.412).	

	

Similar	 to	 their	awareness	of	general	sustainable	alternatives,	participants	knowledge	about	SC	was	

advanced	 through	 various	 channels	 in	 Denmark.	 All	 participants	 that	 were	 students	 at	 a	 Danish	

university	at	the	time	of	the	interview	reported	that	their	universities	played	a	big	role	in	raising	their	

awareness	of	SC,	either	through	courses	or	events	hosted	at	the	institutions	(P7,	Q.653).	P2	said	that	her	

university	and	the	programme	she	studies	in	Denmark	have	a	special	focus	on	SC:	“Cause	in	my	school	

we-,	it's	sustainable	fashion	that	we	talk	about	from	the	first	day	basically”	(P2,	Q.170).	P4	remembered	

engaging	 in	 an	 event	hosted	at	CBS	where	brands	presented	 their	 sustainable	 concepts:	 “[...]	 I	 don't	

remember	what	the	event	was	exactly,	but	there	was	this	Carcel	and	[...]I	talked	with	one	of	the	women	

there	 and	 I	 thought	 it	 was	 a	 really	 [...]	 interesting”	 (P4,	 Q.346).	 Aside	 from	 the	 academic	 context,	

participants	heard	about	SC	in	shops	(P5,	Q.436)	and	through	brand	communication	(P5,	Q.465).	P1	

further	stated	that	an	event,	called	Copenhagen	Fashion	Summit,	which	covers	recent	innovations	in	SC,	

raised	her	awareness.		

6.3.2	Home	country	influences	on	attitudes	towards	SC	

Participants	 varied	 in	 their	 characterisation	 of	 their	 home	 countries	 as	 contexts	 for	 a	 sustainable	

lifestyle	 at	 the	 current	 time.	Both	 facilitating	as	well	 as	 impeding	 factors	were	mentioned,	 found	 in	

overall	present	values	and	general	availability	of	sustainable	products.	As	the	only	participant,	P2	clearly	

characterised	 her	 home	 country,	 Finland,	 as	 supporting	 a	 sustainable	 lifestyle:	 “I	 think	 that	what's	

provided	and	the	way	we	consume	in	Finland	is,	ah	(...)	*hesitates*,	supported	to	be	more	sustainable.”	(P2,	

Q.185).	P3,	on	the	other	hand,	described	a	lacking	presence	of	sustainable	options	in	Italy,	which,	hence,	

does	not	facilitate	a	sustainable	lifestyle:		

	

“Because	when	I	was	in	Italy	I	never	heard	about-,	like	I	don't	know	any	shops	that	sell	sustainable	

clothing.	I	don't	know-,	I	mean	I	never	heard	this-,	like,	it's	not	that	I	never	heard	it	in	Italy,	but	I	

never	heard	about	it	around	me	in	the	surrounding,	like,	yeah.	There	are	not	a	lot	of	second	hand	

shops,	there	are	no	boutiques	that	sell-,	maybe	now	there	are,	but	when	I	was	living	there,	there	

were	no	shops	selling,	like,	sustainable	clothing	(.)	yeah.	i	just	never	heard	it	there.”	(P3,	Q.757)	
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P4	and	P8	did	not	seem	to	agree	on	whether	Taiwan	as	a	country	is	facilitating	a	sustainable	lifestyle	or	

not.	While	P4	argued	that	there	is	a	growing	availability	of	sustainable	products,	such	as	organic	food	

and	 organic	 cotton	 (P4,	 Q.330),	 P8	 mentioned	 climate	 conditions	 as	 a	 limitation	 for	 sustaining	

specifically	clothes	for	second-hand	clothing	(P8,	Q.731).	Additionally,	P8	characterises	Asian	countries	

in	general	as	consumerist:	“So,	you	feel	in	Asia	it's	more	common	that	people	look	after	fashions	or	you	

probably	go	for	a	new	iPhone	even	though	your	previous	one	is	still	being	able	to	being	used.”	(P8,	Q.727).	

Hence,	the	perceived	facilitation	of	a	sustainable	lifestyle	depends	on	whether	SC	is	seen	as	sustainably	

produced	clothing	or	a	conscious	consumption	of	clothing.	This	also	applies	to	P1’s	characterisation	of	

her	home	country,	Germany	as	an	environment	for	SC.	Just	as	P4,	she	connected	SC	with	sustainably	

produced	clothing	and,	 thus,	described	 the	 limited	presence	of	SC	brands	 in	Germany:	 “I	also	at	 the	

moment	 don't	 really	 know	 about	 so	many	 German	 sustainable	 brands	 from	 Germany.	 Actually	 at	 the	

moment	of	none	[...]”	(P1,	Q.93).	P5	described	general	consumption	in	Argentina	as	influenced	on	a	focus	

on	the	satisfaction	of	basic	needs,	due	to	economical	problems (P5,	Q.760).	Hence,	Argentina	also	does	

not	 facilitate	 a	 sustainable	 lifestyle:	 “[...]	 You	 have	 a	 lot	 of	 small	 like	 young	 designers	 going	 on	 that	

direction,	but	it	will	take	some	time	until	it's	settled,	because	the	economical	part	is	not	healthy.	People	

once	when	they	need	clothes	they	go	very	cheap,	because	they	cannot	afford	more	sometimes.”	(P5,	Q.760).	

Similar	 to	Argentina,	Romania	 is,	according	 to	P6,	characterised	by	economical	 issues,	which	do	not	

allow	the	country	to	facilitate	a	sustainable	lifestyle:		

“in	Romania	there	is	not	so	much	in	the	news	and	there	is	not	so	much	talking	about	sustainability	

and	sustaining	things	in	general.	And	also,	the	thing	in	Romania	is	that	people	have	bigger	problem	

at	 the	moment	 than	being	sustainable.	 (...)	Yeah,	we	don't	even	have	recycling,	 so	 in	 the	house	

people	just	throw	out	the	things	together.	So	there	is	not	yet	this	mentality	of	we	should	be	nice	to	

the	environment.”	(P6,	Q.510)	

She	further	described	general	consumption	in	Romania	as	consumerist:	“I	have	many	friends	that-,	they	

just	are	ashamed	to	wear	the	same	clothes	and	just	because	it's	cheap	they	say,	oh	I	buy	it.” (P6,	Q.509).	P7	

stated	that	she	is	not	used	to	a	sustainable	offering,	suggesting	that	India	equally	does	not	support	a	

sustainable	lifestyle:	“And	that's	really	nice,	but	for	me	that's	not	something	which	resonates	very	deeply,	

and	I	think	that's	because	maybe	I'm	not	used	to	it”	(P7,	Q.510).	P7	even	argued	that	in	her	home	country,	

India,	such	a	luxury	can	only	find	a	consumer	interest	among	the	rich	elite	(P7,	Q.657).		

	

Based	on	this	perception,	participants	indicated	that	the	spreading	of	the	concept	to	other	countries	also	

requires	a	certain	degree	of	socio-economic	development	in	the	respective	countries	(e.g.	P2,	Q.196;	P5,	

Q.466;	P7,	Q.655),	for	example,	as	pointed	out	by	P6:	“But	yeah,	only	in	countries	that	are	more	developed,	

like	Europe	and	America,	because	also,	like	in	Romania,	it's	just	not	your	priority.	Your	priority	is	to	have	a	

house	and	to	have	things	to	eat.	So,	I	think	in	poor	countries	not	yet.”	(P6,	Q.554).	Accordingly,	participants	
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expressed	doubts	that	SC	could	become	a	globally	adopted	consumption	concept.	P3,	P5,	P4	and	P6	see	

future	potential	especially	in	Europe	and	the	United	States	(e.g.	P6,	Q.552),	but	not	yet	in	developing	

countries.	P2	and	P3	further	identified	a	generational	difference	regarding	the	level	of	awareness	and	

interest	in	the	novel	concept:	

“like	my	parents	are	still	the	generation	where	you	wanted	work,	you	wanted	a	roof	over	your	head	

and	a	good	steady	life,	so	that	was	just	[...]	building	a	society	that	functions	and	the	people	have	a	

good	well-being	(.)	[...]	 like	 there	was	no	worry	about	global	warming	or	anything	but	now	 it's	

shifted	to	we	have	the	functioning	society,	everyone	is	taken	care	of,	like	in	Nordic	countries	and	

most	of	Europe	there's	nothing	for	you	to	worry	about,	but	as	in	whole	world	we	need	to	worry	

about	what	the	fuck	we're	doing	for	the	environment.”	(P2,	Q.196);	

	

“I	wanna	say,	like,	it's	not	something	that	they	pass	on	to	me,	if	anything,	it's	kind	of	the	opposite,	I	

feel	like	my	parents	always	went	for	the	cheaper	option	and	then	things	broke	and	I	was	so	upset”	

(P3,	Q.776)	

In	her	statement,	P2	also	directly	relates	these	generational	differences	to	the	societal	state	her	parents	

grew	up	with.		

	

However,	as	all	participants	share	a	common	interest	in	sustainability,	a	lack	of	conditions	supporting	

SC	consumption	does	not	seem	to	have	an	influence	on	their	attitudes	towards	SC	and	consumption	after	

they	left	their	home	countries.		

6.3.3	Summary	

Summarising	 female	 expats’	 overall	 perception	 of	 Denmark,	 the	 country	 was	 described	 as	 a	 global	

marketplace.	Danish	culture	was	characterised	as	liberal	and	open-minded.	Multiple	participants	(P3,	

P4,	P7	and	P8)	pointed	out	the	advanced	English	skills	of	the	Danish	population,	which	was	seen	as	an	

advantage	when	arriving	in	Denmark	as	a	foreigner.	Further,	the	availability	of	international	products	

as	well	as	speciality	stores,	especially	 in	 the	urban	environment	of	Copenhagen,	was	appreciated	by	

participants.	Overall,	these	factors	were	identified	to	foster	an	easy	transition	and	settle-in	process	in	

the	new	country,	simplifying	the	transition	process	to	the	new	country.		

	

Participants	 further	 specified	 their	 perception	 of	 Denmark.	 They	 commonly	 viewed	 Denmark	 as	 a	

country	with	a	culture	for	sustainability	and,	thus,	a	high	availability	of	sustainable	product	options.	

Participants	 attributed	 this	 to	 widespread	 environmentally	 friendly	 behaviour	 among	 Danes.	 This	

triggered	 participants	 overall	 awareness	 of	 sustainable	 alternatives	 and	 lifestyles,	 as	 well	 as	
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consumption	of	sustainable	products.	Denmark	was	generally	strongly	associated	with	different	kinds	

of	sustainability	initiatives	by	all	participants.	For	some	participants,	this	also	triggered	an	interest	in	

sustainability	and	acted	as	a	supporting	factor	for	their	conscious	behaviour.	The	level	of	presence	of	

sustainable	offerings	was	perceived	to	be	higher	in	Denmark	than	in	participants’	home	countries.	

	

Specifically	referring	to	the	concept	of	SC,	participants’	awareness	was	raised	living	in	Denmark,	just	as	

they	experienced	with	sustainability	in	general.	For	those	participants	that	had	not	heard	of	SC	before,	

awareness	was	triggered	through	fashion	events	and	high	presence	in	curricular	at	Danish	universities.	

Additionally,	among	participants,	awareness	of	the	concept	was	heightened	through	the	availability	and	

presence	of	many	Danish	brands	focusing	on	SC.	

	

Thinking	back	to	their	home	countries,	almost	all	participants	did	not	perceive	their	countries	of	origin	

as	supporting	SC	consumption,	or	sustainable	consumption	in	general.	P2	represents	the	only	exception	

to	this,	as	she	characterises	her	home	country	Finland	as	favourable	to	having	a	sustainable	lifestyle.	

Participants	ascribed	differences	in	levels	of	awareness	and	consumption	to	the	state	of	socio-economic	

development	 and	 prevailing	 values	 in	 the	 respective	 society.	 However,	 as	 all	 participants	 share	 a	

common	interest	in	sustainability,	a	lack	of	conditions	supporting	SC	consumption	does	not	seem	to	

have	an	influence	on	their	SC	consumption	after	they	left	their	home	countries.	Yet,	this	perception	is	

also	dependent	 on	participants’	 definitions	 of	 SC,	 i.e.	whether	 conscious	 consumption	 of	 clothing	 is	

considered	or	not.		

	

	

7	Discussion	
The	 purpose	 of	 the	 present	 research	 was	 to	 shed	 light	 on	 how	 consumer	 acculturation	 processes	

influence	attitudes	towards	SC	consumption	among	female	expats	in	Denmark.	This	issue	was	explored	

by	discussing	the	data	collected	during	episodic	interviews	using	relevant	theories	and	findings	from	

previous	research.	The	discussion	is	structured	in	accordance	with	the	order,	in	which	the	findings	were	

presented	 in	 the	 previous	 section.	 In	 relation	 to	 the	 theoretical	 framework,	 the	 following	 section	

discusses	 female	 expats’	 identities	 and	 their	 influences	on	 consumption,	 followed	by	 their	 attitudes	

towards	and	consumption	of	SC	and	finally,	influences	of	female	expats’	home	cultures	and	Denmark	as	

a	 host	 culture	 on	 these	 attitudes.	 The	 results	 of	 the	 discussion	 of	 each	 of	 the	 three	 topics	 are	

subsequently	 connected	 in	 a	 final,	 overall	 discussion.	 Finally,	 limitations	 and	 researcher’s	 bias	

connected	to	the	interpretation	of	the	data	are	presented	and	respective	possibilities	for	future	research	

are	outlined.	
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7.1	Female	Expats’	Identities	and	Their	Influences	on	Consumption	

The	findings	presented	in	the	previous	section	gave	comprehensive	insight	into	female	expats’	general	

identities	and	how	these	are	expressed	in	their	consumption	choices.	First	of	all,	some	common	basic	

traits	shared	by	female	expats	characterizing	their	identities	could	be	identified.	Further,	the	influences	

of	multiple	consumer	acculturation	processes	on	these	female	expats’	identities	and	consumption	will	

be	elaborated	in	the	following.	

7.1.1	Expats	as	Cosmopolitans	

The	findings	revealed	that	female	expats	share	the	experience	of	having	lived	abroad	to	varying	extents.	

This	allows	 for	a	broadened	characterisation	of	 these	expats	as	cosmopolitans,	 supporting	Hannerz’	

(1990)	suggested	connection	between	the	two	concepts.	Expats,	hence,	do	not	only	“settle	outside	their	

country	 of	 origin”	 (Castree	 et	 al.,	 2013),	 as	 simply	 stated	 in	 the	 dictionary	 definition	 of	 the	 term	

expatriate,	but	they	“move	about	in	the	world”	(Cleveland	&	Laroche,	2007).	However,	representing	a	

particularly	interesting	finding	not	considered	in	detail	in	previous	research,	female	expats	do	not	only	

live	abroad	for	varying	periods	of	time,	but	also	tend	to	have	lived	in	multiple	different	countries,	which	

has	 previously	 been	 defined	 in	 this	 thesis	 as	 their	 international	 experience.	 Beyond	 female	 expats’	

common	 physical	 movement	 around	 the	 world,	 they	 also	 share	 qualities	 corresponding	 to	 existing	

definitions	of	cosmopolitanism,	e.g.	Cleveland	and	Laroche’s	 (2007).	This	is	reflected	in	the	 findings,	

showing	that	female	expats	tend	to	display	an	increasing	interest	in	experiencing	foreign	cultures	and	

an	 awareness	 of	 global	 events	 and	 developments,	 as	 they	migrate	 to	 varying	 numbers	 of	 different	

countries.	In	the	present	research,	international	experience	is,	therefore,	seen	as	an	important	aspect	

determining	 female	 expats’	 degree	 of	 displayed	 cosmopolitanism	 (Cleveland	 &	 Laroche,	 2007).	

Accordingly,	 adding	 to	 findings	 of	 existing	 research,	 it	 is	 argued	 that	 female	 expats	 adopt	

cosmopolitanism	to	varying	degrees.	Furthermore,	while	recognising	Hannerz’	(1990)	argument	that	a	

person	can	be	cosmopolitan	without	ever	leaving	their	country,	the	findings	of	this	research	suggest	that	

a	cosmopolitan	mindset	 is	especially	 fostered	by	 international	experience	gained	when	migrating	 to	

multiple	different	countries.	These	expats,	hence,	become	“citizens	of	the	world”	(Pollock	et	al.,	2000,	

p.585).	Thus,	within	 the	 chosen	 segment	of	 female	 expats,	 the	 findings	of	 the	present	 research	 also	

support	 Cleveland	 et	 al.’s	 (2009,	 2011)	 and	 Carpenter	 et	 al.’s	 (2013)	 claims,	 suggesting	 that	 young	

women	are	most	likely	to	show	cosmopolitan	traits.	This	is,	however,	limited	by	a	lack	of	comparison	to	

other	consumer	groups.	

	

In	the	context	of	consumption,	female	expats,	hence,	also	fulfil	the	first	of	Riefler	et	al.’s	(2012)	three	

criteria	for	cosmopolitan	consumers:	a	consumer	who	“exhibits	an	open-mindedness	toward	foreign	
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countries	 and	 cultures”	 (Riefler	 et	 al.’s,	 2012,	 p.287).	 Female	 expats	 further	 express	 attitudes	

corresponding	to	the	remaining	criteria,	as	they	appreciate	the	availability	of	international	products	and	

specialty	stores	and	tend	to	incorporate	these	into	their	consumption.		

	

The	characterisation	of	female	expats	as	cosmopolitans	can,	further,	be	highlighted,	when	considering	

their	shared	interest	in	sustainability.	According	to	Grinstein	&	Riefler	(2015),	this	interest	is	triggered	

by	 cosmopolitan	 consumers’	 “heightened	 problem	 awareness	 gained	 from	 [...]	 international	 media	

consumption	and	travel,	[...]	a	perception	of	immediate	relevance	of	global	environmental	degradation,	

as	well	as	an	open-	minded	and	 liberal	worldview,	which	 leads	 to	an	engagement	 in	environmental	

protection”	(p.705).	Grinstein	and	Riefler	(2015),	therefore,	argue	for	a	connection	between	sustainable	

attitudes	and	behaviours	and	cosmopolitan	values,	which	is	supported	by	the	findings	of	the	present	

research.	The	influence	of	a	raised	global	awareness	on	attitudes	towards	sustainability	was	fittingly	

described	by	one	participant:	“Then	when	I	travelled	and	I	moved	to	new	countries	and	saw	things	and	

heard	things,	my	interest	in	sustainability	increased	[...]”	(P2,	Q.168).		

	

Yet,	 the	 degree	 of	 overall	 interest	 in	 sustainability	 was	 found	 to	 vary	 across	 interviewed	 expats,	

depending	 on	 their	 international	 experience.	 The	 research	 indicates	 that,	 while	 expats	 with	 less	

international	experience	tend	to	merely	show	an	awareness	or	partial	adoption	of	the	issue,	expats	with	

more	international	experience	have	even	translated	their	interest	into	an	overall	sustainable	lifestyle.	

Therefore,	this	research	suggests	that	high	international	experience	intensifies	cosmopolitan	mindsets,	

and,	 hence,	 does	not	 only	 increase	 female	 expats’	willingness	 to	 engage	with	different	 cultures,	 but	

simultaneously	 encourages	 environmental	 protection	 and	 sustainability	 concerns	 (Cleveland	 &	

Laroche,	2007;	Grinstein	and	Riefler,	2015).		

7.1.2	Acculturation	to	Global	Consumer	Culture	and	Sustainability	

As	cosmopolitan	consumers,	female	expats	share	several	attributes	through	“which	individuals	acquire	

the	knowledge,	skills	and	behaviours	that	are	characteristic	of	a	nascent	and	deterritorialised	global	

consumer	culture”	(Cleveland	&	Laroche,	2007,	p.252).	These	attributes	can,	hence,	be	identified	as	key	

drivers	for	AGCC.	Firstly,	and	most	strikingly,	the	interviewed	female	expats	displayed	different	degrees	

of	social	 interactions,	meaning	international	experience,	and	cosmopolitanism,	as	described	in	detail	

above.	 Social	 interactions,	 as	 a	 key	driver	according	 to	Cleveland	&	Laroche	 (2007),	 occurred	when	

expats	migrated	 to	Denmark	or	other	 countries	 they	previously	 lived	 at.	 Furthermore,	 the	 research	

indicates	 that	 female	 expats	 are	 comfortable	 with	 English	 as	 a	 lingua	 franca,	 enabling	 them	 to	

communicate	and	connect	with	people	of	different	origins.	They	further	tend	to	be	exposed	to	global	
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mass	media,	and	marketing	activities	which,	for	example,	inspired	their	clothing	consumption.	They	also	

seem	to	express	an	openness	to	emulate	global	consumer	culture,	by	consuming,	e.g.	foreign	foods.	Being	

exposed	to	all	these	drivers	of	AGCC,	it	can	be	argued	that	female	expats’	identities	and	consumption	are	

to	 varying	 degrees	 influenced	 by	 global	 cultural	 flows	 and	 they	 are,	 hence,	 acculturating	 to	 global	

consumer	culture.		

	

Female	 expats’	 AGCC	 is	 also	 reflected	 in	 their	 shared	 interest	 in	 sustainability	 and	 concern	 for	 the	

environment,	which	has	previously	been	connected	to	global	consumer	culture	by	Arnould	et	al.	(2011).	

The	scholars	explain	this	connection	based	on	the	fact	that	global	consumer	culture	is	increasingly	based	

on	 symbolic	 consumption	 and	 driven	 by	 concerns	 for	 the	 environment.	 Female	 expats’	 interest	 in	

sustainability	 is	 however,	 expressed	 to	 varying	degrees,	 growing	 in	 significance	with	 female	 expats’	

international	experience,	ranging	from	awareness	to	actual	consumption.	It	is,	therefore,	argued	that	

levels	of	international	experience	and	resulting	cosmopolitanism	act	as	drivers	for	AGCC.	This	results	in	

varying	levels	of	AGCC,	expressed	in	varying	levels	of	interest	in	sustainability.	Thus,	cosmopolitanism	

is	seen	as	contributing	to	female	expats’	positive	attitudes	towards	sustainable	consumption	as	a	part	

of	global	consumer	culture.	

7.1.3	Expats’	cultural	identities:	Diverse,	individual	cultural	identification		

Next	to	the	discovered	global,	cosmopolitan	identities	shared	by	female	expats	to	varying	degrees,	the	

present	research	also	highlights	how	female	expats	negotiate	their	national	and	cultural	identities	in	a	

new	 environment,	 specifically	 Denmark.	 The	 findings	 confirm	 that	 values,	 attitudes	 and	 behaviours	

change	 when	 moving	 abroad	 (Peñaloza	 &	 Gilly,	 1999)	 and	 that	 cultural	 identities	 are	 fluid	 and	

fragmented,	as	found	by	Cleveland	&	Laroche	(2007)	and	Askegaard	et	al.	(2005).	The	diversification	of	

cultural	identification	based	on	host	and	home	culture	influences	was	fittingly	described	in	metaphor	

by	one	informant:		

“I	once	heard	actually	a	very	interesting	description	about	how	people	are,	like,	living	in	another	

country	for	a	really	long	time,	and	people	said	it's	like	you	become	a	mermaid	as	well	*laughing*.	

We	are	half	human,	half	fish,	or	you	are	like	half	half	something,	so	you're	not	only	one	thing.	So,	I	

think	Taiwan	is	also	home,	where	my	family	are	still	there,	but	more	things	I	get	also	identify	with	

Denmark.”	(P8,	Q.698)	

Accordingly,	expats	were	found	to	consciously	pick	and	choose	which	aspects	of	their	original	cultural	

contexts	 to	 keep	and	which	 to	 replace	with	 values	 from	 the	new	context,	 as	 suggested	by	Peñaloza	

(1994),	 Oswald,	 (1999)	 Üstüner	 and	 Holt	 (2007)	 and	 Cleveland	 et	 al.,	 (2009).	 This	 confirms	 the	
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postassimilationist	approach	to	acculturation	strategies,	which	advocates	that	choices	can	be	made	for	

each	aspect	of	one’s	life	independently,	creating	individual	consumers	(Askegaard	et.	al	2005).		

	

In	this	process,	some	female	expats	show	signs	of	complete	cultural	detachment,	becoming	alienated	

from	their	original	cultural	context,	while	others	still	identify	strongly	with	it.	The	study	did	not	point	

to	a	relation	to	 international	experience	and	length	of	stay	abroad,	echoing	Cleveland	et	al.’s	 (2016)	

findings.	Instead,	relationships	to	their	home	countries	and	national	identification	tend	to	depend	on	

personal	 story,	 context,	 cultural	 heritage,	 values,	 norms	 and	 pride	 taken	 in	 those.	 Thus,	 confirming	

Cleveland	 et	 al.’s	 (2016)	 findings,	 high-level	 of	 cosmopolitanism	 and	 AGCC	 does	 not	 automatically	

signify	the	loss	of	national	identity,	but	is	instead	integrated	into	female	expats’	identities	to	individual	

degrees	(Cleveland	&	Laroche,	2007).	Based	on	the	findings,	female	expats’	relationship	to	their	home	

countries	 is	also	 assumed	 to	 influence	 female	 expats’	 consumption.	The	 findings	 indicate	 that	 those	

expats	who	identify	less	with	their	home	countries	tend	to	be	more	open	to	purchasing	foreign	products.	

They	 hence	 show	 an	 overall	 higher	 level	 of	 openness	 to	 other	 local	 and	 global	 consumer	 cultures.	

Contrary,	confirming	Cleveland	et	al.’s	research	(2009),	expats	still	feeling	close	to	the	culture	of	their	

home	 countries	 negotiate	 their	 national	 identities	 by	 consuming	 goods	 representing	 their	 national	

culture.		

	

Furthermore,	the	study	revealed	that	female	expats	go	through	several	acculturation	processes,	as	they	

move	 in	 and	 out	multiple	 countries	 and	 cultures.	 Thus,	 the	 research	 indicates	 that	 these	 processes	

expand	the	mixing	and	matching	of	cultural	values	from	host	and	home	culture.	Informants	highlighted	

the	combination	of	these	multiple	value	influences	to	form	an	individual	cultural	identification:	

“I	would	say	that	if	a	person	that	has	always	been	living	in	Italy	and	never	moved	abroad	they	are	

100%	Italian.	I	would	say	that	I'm	maybe	(.)	30%	Italian	(.)	and,	like	the	other	percentage	are	like	

other	 places	 I've	 been	 living	 and	 I	 took	 some-,	 or	 maybe	 40%	 Italian	 and	 then	 I	 took	 some	

percentage	from	other	countries	I've	been	living	in	and	I'm	not	100%	Italian	anymore,	you	know	

what	I	mean?	So,	I	would	say,	maybe	I'm	40%	Italian	and	then	20%	Danish	and	then	10%	German	

and	10%	French	or	something,	because	I	feel	like	every	place	you	live,	it	just	kinda	changes	you.”	

(P3,	Q.225)	

Previous	research	commonly	focuses	on	one	minority	entering	a	new	sociocultural	context,	and	hence	

does	not	consider	this	special	case	of	expats	with	diverse	backgrounds.	The	present	research	indicates	

that	identities	of	expats,	who	have	lived	in	multiple	countries	are	influenced	by	prior	host	countries,	in	

addition	 to	 their	 home	 and	 current	 host	 countries.	 It	 can,	 thus,	 be	 argued	 that	 these	 high-level	

cosmopolitans	 also	 develop	 highly	 individual	 identities	 as	 they	 go	 through	 multiple	 acculturation	

processes.	Therefore,	this	reveals	a	gap	in	existing	acculturation	theory	and	corresponding	research,	
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calling	for	a	closer	examination	of	how	consumers	are	influenced	by	the	several	acculturation	processes	

they	have	gone	through.	

	

Particular	about	the	present	research	is	that	interviewed	expats	originally	came	from	various	different	

countries	spread	over	three	continents.	As	acculturation	is	about	dealing	with	the	confrontation	with	

unfamiliar	 cultural,	 social	 or	 economic	 conditions	 (Luedicke,	 2011)	 and	 a	 “new	 consumer	 cultural	

environment”	(Peñaloza,	1989,	p.33),	different	backgrounds	determine	the	course	of	the	acculturation	

process	 (Üstüner	&	Holt,	 2007;	 Askegaard	 et	 al.’s,	 2005).	 In	 the	 present	 research,	 these	 theoretical	

arguments	are	confirmed,	as,	female	expats	perceive	different	degrees	of	cultural	and	social	differences	

in	Denmark	depending	on	their	individual	backgrounds.	Consequently,	the	need	for	acquiring	skills	and	

knowledge	relevant	for	bridging	differences	and	taking	an	active	part	in	the	Danish	consumer	culture	

differs	among	expats	(Peñaloza,	1989).	However,	at	the	same	time,	international	experience,	i.e.	high-

level	 cosmopolitanism,	 is	 expected	 to	 relativise	 this	 perception,	 challenging	 existing	 acculturation	

theory:	Independent	of	their	cultural	backgrounds,	female	expats,	who	have	lived	in	multiple	countries	

for	 a	 longer	period	of	 time	prior	 to	 coming	 to	Denmark,	 arguably	do	not	see	 cultural	 differences	 in	

Denmark	 as	 a	 challenge.	Their	need	 for	 learning	 about	 the	 local	 consumer	 culture,	 as	 suggested	by	

Peñaloza	 (1989),	 was,	 hence,	 reduced,	 due	 to	 their	 previous	 experience	 of	 adjusting	 to	 a	 similar	

environment.	In	the	present	case,	the	familiarity	with	postmodern	consumer	culture	as	described	by	

(Üstüner	 &	 Holt,	 2007),	 was	 hence	 increased	 through	 the	 previous	 international	 experience	 and	

preceding	 acculturation	processes.	Thus,	 adding	 to	 existing	 consumer	 acculturation	 theories,	 female	

expats’	 experience	with	 living	 in	other	 countries	 also	appears	 to	have	an	 influence	on	acculturation	

processes	in	the	new	country.	Hence,	besides	influences	of	home	culture	characteristics,	acculturation	

theory	should	also	consider	previously	undergone	acculturation	processes	and	international	experience	

when	researching	consumer	acculturation.		

	

All	 in	 all,	 combining	 both,	 global	 and	 local	 acculturation	 processes,	 female	 expats	 arguably	 become	

higher-level	cosmopolitans	with	the	number	of	consumer	acculturation	processes	they	go	through.	The	

findings	of	the	study	suggest	that	this	supports	a	smooth	acculturation	process	in	a	postmodern	country,	

such	as	Denmark.	As	female	expats	increasingly	acculturate	to	global	consumer	culture,	they	also	adopt	

sustainable	attitudes	and	behaviours	to	rising	degrees.	However,	during	these	processes	they	still	hold	

on	to	certain	aspects	related	to	their	home	countries,	as	well	as	other	influences	from	countries	they	

have	previously	lived	in.	They,	thus,	arrive	at	highly	individual	identities,	comprised	of	global,	local	and	

home	influences.	Building	on	past	research	by	Arnould	and	Price	(2000),	Firat	and	Venkatesh	(1995),	

and	Holt	(2002)	it	can,	hence,	be	argued	that	by	consuming	sustainable	products,	female	expats	seek	

authenticity	as	a	response	to	fragmentation	caused	by	globalisation	as	a	postmodern	cultural	force.	
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7.2	Female	expats’	attitudes	towards	SC	and	their	SC	consumption	

The	findings	of	the	present	research	shed	light	on	the	meanings	female	expats	attach	to	the	concept	of	

SC	and	how	this	is	translated	into	their	SC	consumption.	Female	expats’	attitudes	towards	SC	and	their	

resulting	consumption	were	found	to	be	individual	and	of	varying	degree,	being	shaped	and	influenced	

by	their	international	experience.	

7.2.1	Individual	SC	definitions	and	consumption	

The	research	indicates	that	female	expats	have	individual,	varying	definitions	of	the	concept	of	SC.	Thus,	

the	findings	of	this	research	project	confirm	that	there	is	no	unified	definition	of	SC	among	consumers,	

as	can	be	observed	in	existing	research.	Informants	mentioned	a	range	of	aspects	they	associated	with	

the	definition	of	SC.	Female	expats’	range	of	definitions	seems	to	mirror	the	different	approaches	offered	

by	 theory:	 while	most	 connect	 SC	 to	 production-related	 aspects,	 such	 as	 social	 and	 environmental	

impact,	corresponding	to,	e.g	Joergens	(2006)	and	Goworek	et	al.	(2012),	some	extend	their	definitions	

referring	to	behavioural	aspects,	such	as	conscious	consumption,	focusing	on	high	quality	and	second-

hand,	 as	 described	 by	 Fletcher	 (2008).	 This	 highlights	 that	 SC	 definitions	 are	 indeed	 individual,	

depending	on	expats’	varying	associations	and	experiences	with	the	concept.	Among	interviewed	female	

expats,	these	ranged	from	a	focus	on	SC	brands	and	labels,	over	a	mixed	definition,	to	an	understanding	

of	SC	purely	focused	on	conscious	clothing	consumption.	

The	importance	of	these	varying	definitions	is	highlighted,	as	they	are	also	represented	in	female	expats’	

SC	 consumption.	Whether	 or	 not	 female	 expats	 consider	 themselves	 to	 be	 active	 consumers	 of	 SC	

depends	on	their	definitions.	Hence,	the	findings	suggest	that	expat	consumers	who	are	limiting	SC	to	a	

product-related	definition,	e.g.	focusing	on	SC	brands,	have	less	experience	with	SC	in	general	and	are	

less	frequent	or	no	consumers	of	SC,	according	to	their	definitions.	One	of	the	informants	included	this	

unconscious	SC	consumption	in	her	definition:	

“I	think	there	is-,	there	can	be	someone	who	is	sustainable	without	them	realising	it,	'cause	let's	say	

they	might	shop	less	frequently	and	they	might	just	buy	when	something	breaks	they	buy	new	stuff	

and	when	they	shop	something	then	they	shop	like	Levis	jeans	for	example	because	it's	good	quality	

and	 it	 lasts	 a	 long	 time,	 so	 that's	 quite	 sustainable	 without	 that	 person	 considering	 it	 being	

sustainable.	Then	there	is	on	the	other	hand	there	is	the	person	who's	buying	from	People	Tree,	

buying	from	organic	cotton	T-shirts	and	really	aware	of	where	they	put	the	money	and	then	I	think	

there	might	be	someone	in	between	as	well	that	occasionally	buys	the	organic	shirt,	yeah.”	(P2,	

Q.188)	

Furthermore,	female	expats,	who	associate	SC	primarily	with	production-	and	product-related	aspects	

as	 well	 as	 SC	 brands	 also	 tend	 to	 be	more	 influenced	 by	 limitations	 to	 the	 concept	 of	 SC	 in	 their	
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consumption,	such	as	high	prices	of	SC	brands.	This	 is	due	 to	 the	 fact	that	perceived	 limitations	are	

generally	 related	 to	 production-related	 aspects	 and,	 hence,	 limited	 female	 expats’	 consumption	

according	to	their	definition	of	SC.		

	

On	the	other	hand,	those	embracing	a	more	diverse	definition	of	SC,	including	behavioural	aspects,	tend	

to	 be	 more	 active	 consumers	 of	 SC	 in	 its	 varying	 shades,	 such	 as	 buying	 second-hand,	 swapping,	

repurposing	or	choosing	high	quality	clothing.	These	expat	consumers	also	consider	anti-consumption,	

reduced	consumption	or	more	conscious	consumptions	as	elements	of	their	SC	consumption.	Further,	

the	 findings	 indicate	 that	 to	 some	 of	 those	 female	 expats	defining	 SC	more	 broadly,	 SC	 signifies	 an	

integral	part	of	their	overall	lifestyle.		

	

Considering	 this	 impact	 of	 female	 expats’	 individual	 definitions	 of	 SC	 on	 attitudes	 and	 resulting	

consumption,	 the	 importance	of	 recognising	 the	 complexity	of	 the	 concept	 is	 highlighted.	Thus,	 it	 is	

argued	that	limiting	the	definition	of	SC	to	either	production-	or	behaviour-related	aspects,	as	commonly	

practiced	in	past	research,	does	not	provide	a	complete	picture	of	the	individuality	of	the	issue.		

7.2.2	Individual	SC	definitions	and	international	experience	and	AGCC	

Despite	 the	 individuality	 of	 female	 expats’	 definitions	 of	 SC,	 some	 patterns	 could	 be	 observed.	

Accordingly,	 the	 research	 suggests	 that	 there	 is	 a	 connection	 between	 female	 expats’	 international	

experience	 and	 associated	 cosmopolitan	 values,	 and	 the	 degree	 to	 which	 they	 associate	 SC	 with	

behavioural	 aspects	 of	 consumption.	 The	 findings	 point	 towards	 a	 tendency	 that	 expats	 with	 less	

international	experience	associate	SC	only	with	production-related	aspects,	while	those	informants	with	

most	 international	 experience	 all	 included	 behavioural	 aspects	 in	 their	 definitions,	 with	 conscious	

consumption	 in	 particular.	 As	 described	 above,	 this,	 therefore,	 also	 has	 implications	 for	 their	

consumption	of	SC	and	integration	of	SC	into	their	general	lifestyles.		

	

The	findings	further	revealed	that	the	practical	restrictions	of	having	to	limit	their	possessions	due	to	a	

move	abroad	cause	female	expats	with	extensive	international	experience	to	adopt	conscious	clothing	

consumption	patterns.	They	thereby	realise	that	less	can	be	more:	

“When	I	moved	out	of	Finland	I	needed	to	limit	what	I	have	(.)	and	I	gave	a	lot	of	away	and	then	

also	then	I	changed	countries	three	times	within	the	past	six	years,	seven	years	so	I	also	like	that's	

impacted	that	I	shouldn't	buy	stuff	(.)”		

The	 resulting	awareness	of	 their	 own	 consumption	made	most	participants	 translate	 their	practical	

decision	 to	 minimise	 their	 wardrobe	 into	 a	 meaningful,	 conscious	 action	 that	 they	 connect	 to	
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sustainability	aspects.	Hence,	it	can	be	argued	that	female	expats’	conscious	consumption	of	clothing	is	

a	form	of	symbolic	consumption	triggered	by,	first,	a	practical	restriction	and,	second,	the	confrontation	

with	 new	 values	 when	moving	 abroad.	 This	 symbolic	 consumption	 is	 argued	 to	 play	 a	 role	 in	 the	

redefinition	of	their	identities,	incorporating	values	supporting	conscious	behaviour	subsequent	to	their	

move.		

	

Overall,	 the	 findings	 suggest	 that	 international	 experience	 and	 associated	 increased	 cosmopolitan	

values	positively	influence	SC	consumption,	as	these	contribute	to	a	broadened	understanding	of	the	

concept.	This	finding	can	be	related	to	Grinstein	and	Riefler’s	(2015)	claim	that	a	cosmopolitan	mindset	

caused	by	“heightened	problem	awareness	gained	from	[...]	international	media	consumption	and	travel,	

[...]	 a	 perception	 of	 immediate	 relevance	 of	 global	 environmental	 degradation,	 as	 well	 as	 an	 open-	

minded	and	liberal	worldview,	[...]	leads	to	an	engagement	in	environmental	protection”	(Grinstein	and	

Riefler,	2015,	p.705).	This	can,	thus,	also	be	applied	to	the	specific	case	of	SC	as	a	form	of	sustainable	

consumption.		

	

This	 dependence	 of	 SC	 definition	 on	 international	 experience	 and	 a	 cosmopolitan	 mindset	 can	 be	

directly	 linked	 to	 expats’	 varying	 levels	 of	 AGCC.	 According	 to	 Arnould	 et	 al.	 (2011),	 sustainable	

consumption	 represents	 an	 integral	 part	 of	 global	 consumer	 culture.	An	 increased	 symbolisation	of	

consumption	in	global	consumer	culture,	has	led	to	an	increase	in	alternative,	symbolically-motivated	

consumption	 forms,	 such	 as	 conscious	 consumption	 and	 boycotting	 (Arnould,	 2011).	 Hence,	 those	

expats	 that	 associate	 SC	 with	 conscious	 consumption	 show	 a	 greater	 level	 of	 inclusion	 of	 global	

consumer	culture	with	regards	to	their	clothing	consumption.	

7.2.3	SC	as	representation	of	female	expats’	identities	

Corresponding	 to	 Bly	 et	 al.’s	 (2015)	 definition,	 the	 findings	 indicate	 that	 female	 expats	 attach	 both	

symbolic	and	functional	meaning	to	clothing	in	general.	However,	symbolic	meaning	appears	to	play	a	

significant	role	for	expats,	as	they	explicitly	describe	clothing	as	a	representation	of	their	personality	

and	uniqueness	and,	thus,	individual	identity.	Nevertheless,	clothing	also	tends	to	have	a	social	meaning	

to	female	expats,	as	they	aim	to	be	dressed	appropriately	in	certain	social	situations.	This	highlights	the	

in	 postmodern	 consumer	 culture	 prevailing	 paradoxes	 between	 sense	 of	 individual	 agency	 and	

sensitivity	to	social	prescription	in	everyday	life,	as	identified	in	previous	research	by	Thompson	and	

Haytko	(1997,	p.15).	As	a	part	of	postmodern	consumer	culture,	female	expats,	hence,	appear	to	use	

clothing	to	create	an	individual	representation	of	their	personalities	within	current	social	constraints	

(Marsh	et	al.,	2010;	Marion	and	Nairn;	2011).		
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For	those	female	expats	consuming	SC,	this	can	be	directly	applied	to	the	meaning	they	attach	to	SC.	As	

expats	tend	to	establish	a	connection	between	their	SC	definitions	and	resulting	degrees	of	consumption	

and	their	personal	values,	such	as	solidarity,	and	lifestyles,	this	meaning	can	be	seen	as	highly	individual.	

Corresponding	 to	 Cherrier’s	 (2009)	 argument,	 it	 is	 thus	 argued	 that	 female	 expats	 add	 individual	

meaning	 to	 their	 consumption	 by	 rejecting	 commercialisation	 as	 a	 form	 of	 anti-consumption.	

Additionally,	expats	often	connect	SC	consumption	with	strong	emotional	feelings,	like	love	and	pride,	

further	highlighting	the	personal	meaning	it	has	to	them.	Attitudes	towards	SC	consumption	are,	hence,	

seen	as	an	internally	motivated	form	of	symbolic	consumption	representing	female	expats’	individual	

identities	in	postmodern	global	consumer	culture	(Arnould	et	al.,	2011).	This	finding,	hence,	supports	

most	current	research	on	general	sustainable	consumption	(Connolly	and	Prothero,	2008)	as	well	as	SC	

consumption	 (Lundblad	 and	 Davies,	 2016),	 arguing	 for	 internally	 driven	 sustainable	 consumption,	

signalling	distinction	and	uniqueness	as	opposed	to	social	conformity	to	consumerist	consumer	culture	

in	the	process	of	identity	formation	and	reinforcement.	It	further	corresponds	to	the	previous	finding	

relating	general	sustainable	consumption	to	female	expats’	acculturation	to	AGCC	and	their	fragmented	

cultural	identities.	It	can,	hence,	be	argued	that	female	expats	consume	sustainable	products	as	they	

seek	authenticity	in	their	identities	as	a	response	to	fragmentation	caused	by	postmodern	forces	in	the	

form	of	globalisation.	

	

However,	 as	 argued	 by	Murray	 (2002),	 female	 expats	 SC	 consumption	may	 be	 compromised,	 if	 SC	

becomes	the	new	norm,	thus,	losing	its	value	to	represent	uniqueness.	Yet,	while,	based	on	the	results	

of	this	study,	female	expats	are	assumed	to	be	primarily	motivated	by	egoistic	benefits	for	the	purpose	

of	identity	formation,	they	simultaneously	show	a	general	concern	for	the	environment	and	promote	

social	 equality,	 additionally	 displaying	 biospheric	 and	 altruistic	 values.	 This	 finding	 does	 not	 only	

further	confirm	Lundblad	and	Davies’	(2016)	arguments	stating	that	these	values	still	play	a	subordinate	

role,	 but	 also	 relativises	 the	 risk	 of	 these	 differentiation-seeking	 consumers	 abandoning	 SC	

consumption,	should	it	become	commercialised	as	the	new	norm.	

	

7.3	 Influences	 of	 Denmark	 as	 Host	 Culture	 and	 Female	 Expats’	 Home	

Cultures	on	Attitudes	Towards	SC	

The	 research	 revealed	 a	 number	 of	 aspects	 characterising	 Denmark	 as	 a	 context,	 which	 triggers	

awareness	of	SC.	Denmark	is	further	seen	as	a	favourable	environment	for	SC	consumption.	This	is	based	

on	the	perception	of	Denmark	as	a	postmodern,	global	country	with	a	focus	on	sustainability.	However,	



	 92	

the	findings	of	the	study	suggest	that	there	is	no	connection	was	between	the	length	of	stay	in	Denmark	

and	SC	attitudes	and	consumption.	Home	country	influences	on	attitudes	towards	SC	are	highlighted	in	

the	 perceived	 differences	 between	 home	 cultures	 and	 Denmark,	 primarily	 seen	 in	 the	 differing	

conditions	 for	 sustainability	 matters.	 Overall,	 home	 culture	 influences	 were	 found	 to	 have	 limited	

influences	on	expats’	attitudes	towards	SC.		

7.3.1	Denmark	as	a	postmodern	context	for	sustainable	consumption	

In	general,	female	expats	tend	to	characterise	Denmark	as	a	postmodern	context	for	their	consumption.	

This	finding	is	based	on	the	aspects	commonly	highlighted	in	descriptions	of	the	country,	including	the	

ease	of	communication	due	to	high	English	language	levels,	an	international,	open-minded	environment	

and	a	high	availability	of	international	products.	These	aspects	can	all	be	related	to	key	drivers	of	AGCC	

(Cleveland	&	Laroche,	2007),	characterising	Denmark	as	dominated	by	a	postmodern,	global	consumer	

culture.	Female	expats,	further,	experience	Denmark	as	a	country	known	for	sustainability,	which	has	

already	been	thematised	by	Arnould	et	al.	(2011)	as	a	regional	manifestation	of	global	consumer	culture.	

Arnould	 et	 al.	 (2011)	 specifically	 name	 Denmark	 as	 a	 country,	 where	 conscious	 consumption	 has	

become	 increasingly	 popular.	 As	 a	 host	 country,	 Denmark,	 thus,	 provides	 external	 factors	 that	

encourage	 sustainable	 behaviour,	 as	 highlighted	 by	 Thøgersen	 et	 al.	 (2015).	 The	 high	 presence	 of	

sustainable	options	and	lifestyles	triggered	an	increased	awareness	of	the	concept	among	female	expats,	

even	if	they	already	have	a	certain	pre-understanding	and	knowledge:		

“In	Denmark	[...]	I	mean,	of	course	I	was	expecting	that	I	would	become	more	aware	of	this	here,	

but	also	when	I	would	walk	in	the	street	and	every	shop	it	says	ECO	coffee.	Eco-coffee?	I	didn't	know	

there	was	this	thing	as	eco	coffee.	Ecological	food?	And	they	are	selling	ecological	clothes.	I	also	

didn't	know	that	there	are	ecological	clothes.	So,	there	are	all	these	things	that	I	didn't	know	about	

that	surprised	me,	but	I	think	everywhere	it's	ecological”	(P6,	Q.512).		

At	 the	 same	 time,	 this	 omnipresence	 also	makes	 female	 expats	more	 likely	 to	 consume	 sustainable	

alternatives,	 such	 as	organic	 food,	 as	depicted	 in	 this	participant	quote:	 ”but	 to	 be	honest	 I'm	not	 to	

focused	on	only	buying	bio	products,	although	at	the	end	of	the	day	it	ends	up	being	like	that,	because	just	

in	 Denmark	 I	 feel	 like	 everything	 is	 bio	 [...]”	 (P3,	 Q.245).	 Female	 expats,	 thus,	 embrace	 Denmark’s	

postmodern	 consumer	 culture	 around	 sustainability	 and	 adopt	 it	 as	 a	 part	 of	 their	 consumer	

acculturation.	
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7.3.2	Denmark	as	a	context	that	raises	SC	awareness	

Denmark,	 with	 its	 postmodern	 consumer	 culture	 and	 external	 factors,	 supports	 sustainable	

consumption,	 while	 also	 offering	 external	 conditions	 (Thøgersen	 et	 al.,	 2015)	 supporting	 SC	

consumption	specifically.	The	high	presence	of	the	concept	in	Danish	universities,	availability	of	second-

hand	stores	and	SC	brands	in	Denmark	tends	to	trigger	awareness	among	female	expats.	However,	the	

research	suggests	that	positive	attitudes	towards	and	consumption	of	SC	are	not	related	to	the	amount	

of	time	they	have	been	living	in	Denmark.	Yet,	the	findings	indicate	that	female	expats	who	were	not	

aware	 of	 the	 concept	 before	 coming	 to	 Denmark	were	 confronted	with	 it	 in	 the	 new	 environment,	

triggering	their	interest	in	SC.	This	was	found	to	be	primarily	relevant	among	expats	with	limited	prior	

international	experience.	Moreover,	external	factors	in	Denmark	are	are	also	assumed	to	have	a	positive	

influence	on	attitudes	and	consumption	of	female	expats	with	pre-existing	awareness	of	SC,	which	they	

gained	 through	 previous	 experiences	 abroad.	 For	 those	 expats,	 Denmark	with	 its	 availability	 of	 SC	

offerings	 signifies	 a	 fostering	 environment	 for	 SC	 consumption.	 This	 finding,	 again,	 highlights	 the	

importance	of	considering	female	expats	previous	acculturation	experiences.	Overall,	Denmark	as	host	

country	in	their	acculturation	process	acts	as	a	positive	influence	on	attitudes	towards	SC	consumption	

among	female	expats,	supporting	awareness	as	well	as	consumption.	Hence,	Denmark	can	be	seen	as	a	

facilitating	environment	for	SC	awareness	and	consumption.	

7.3.3	Home	country	influences	on	attitudes	towards	SC	

At	the	same	time,	a	lack	of	supporting	external	factors	in	female	expats’	home	countries	is	not	generally	

assumed	to	negatively	influence	attitudes	towards	SC.	While	female	expats	are	met	with	socio-economic	

conditions	or	general	attitudes	in	their	home	countries	that	do	not	foster	a	sustainable	lifestyle,	when	

they	leave	their	countries	they	also	seem	to	abandon	these	attitudes.	Instead,	they	were	found	to	have	

integrated	 values	 and	 attitudes	 supporting	 SC	 consumption	 along	 their	 journey	 of	 living	 abroad.	

Additionally,	 female	 expats	 coming	 from	 countries	 with	 socio-economic	 structures	 and	 values	

supporting	sustainable	consumption	in	general	also	continue	to	carry	and	intensify	these	values	abroad.		

	

Hence,	 the	 research	 suggests	 that	 female	 expatriates	 integrate	 values	 connected	 to	 sustainable	

consumption	into	their	identities	as	a	part	of	their	acculturation	processes,	where	they	again	pick	and	

choose	values	that	reinforce	their	identities,	as	suggested	by	Peñaloza	(1994),	Oswald,	(1999)	Üstüner	

and	 Holt	 (2007)	 and	 Cleveland	 et	 al.,	 (2009).	 This	 is	 a	 value	 that	 female	 expats	 commonly	 and	

continuously	seem	to	evaluate	as	important	in	their	identity	creation	process,	independent	from	their	

national	background.	They,	thus,	arrive	at	highly	individual	identities.		
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Overall,	despite	the	revealed	differences	between	female	expats	coming	from	Asian	countries	and	those	

expats	with	different	cultural	background	in	regards	to	their	cultural	identification	and	connection	to	

home	culture,	no	clear	pattern	regarding	the	influence	of	specific	cultural	heritage	on	attitudes	towards	

SC	could	be	found	in	the	present	research.	This	means	that	no	clear	indication	can	be	formulated	as	to	

how	female	expats’	individual	home	cultures	influence	their	attitudes	towards	SC.		

	

7.4	Overall	Discussion	

Combining	 the	discussed	 findings	 from	all	 three	subsections,	 the	various	 influences	of	acculturation	

processes	could	be	identified	to	have	varying	effects	on	female	expats’	attitudes	towards	SC.	However,	

overall,	 the	 findings	 of	 the	 present	 research	 suggest	 a	 direct	 connection	 between	 female	 expats’	

international	experience,	 their	degree	of	cosmopolitanism,	 the	resulting	level	of	acculturation	to	 the	

global	 consumer	 culture	 (AGCC)	 and	 their	 attitudes	 towards	 and	 consumption	 of	 SC.	 Further,	 the	

research	 indicates	 that	 attitudes	 towards	 SC	 are	 enforced	 by	Denmark	 as	 a	 context.	 Home	 country	

cultures	could	not	be	clearly	 identified	as	a	direct	 influence	on	 female	expats’	attitudes	 towards	SC.	

These	complex	connections	are	visualised	in	Figure	3	below	and	are	described	in	the	following.	

	

Figure	3:	Influences	on	attitudes	towards	SC	(based	on	Figure	1).	Source:	Own	Creation.	

	



	 95	

First	 of	 all,	 as	 opposed	 to	 existing	 acculturation	 theories	 and	 research	 (e.g.	 Askegaard	 et	 al.,	 2005;	

Üstüner	&	Holt,	2007),	female	expats	interviewed	in	the	present	research	did	not	only	migrate	from	one	

country	 to	another,	but	showed	varying	experiences	with	having	 lived	abroad	 in	multiple	countries.	

Consequently,	the	findings	indicate	that	identities	of	expats,	who	have	lived	in	multiple	countries	are	

influenced	by	prior	host	countries,	in	addition	to	their	home	and	current	host	countries.	It	can,	thus,	be	

argued	 that	 these	 expats	 with	 extensive	 international	 experience	 also	 develop	 highly	 individual	

identities	 as	 they	 go	 through	 multiple	 acculturation	 processes.	 Thus,	 this	 research	 confirms	 the	

postassimilantionist	 theory	 suggested	by	(Askegaard	 et	al.,	 2005),	Oswald	 (1999)	and	others:	 expat	

consumers	 wove	 complex	 webs	 of	 cultural	 identity	 when	 renegotiating	 their	 identities	 in	 the	 new	

environment.	The	findings	indicate	that	their	acculturation	outcomes	are	multifaceted	and	diverse,	as	

they	mix	and	match	values	from	different	cultural	and	consumption	contexts.	

	

Here,	the	present	research	stresses	a	phenomenon	that	to	the	researchers’	best	knowledge	has	not	been	

considered	by	previous	acculturation	research:	Having	lived	in	multiple	countries	prior	to	coming	to	

Denmark,	female	expats	have	gone	through	multiple	acculturation	processes.	Female	expats	were,	thus,	

found	to	display	different	degrees	of	cosmopolitanism,	as	they	show	differing	willingness	to	immerse	in	

foreign	 sociocultural	 contexts	 and	 advance	 their	 competence	 of	 engaging	 with	 these	 (Cleveland	 &	

Laroche,	 2007).	 Previous	 research	 investigating	 cultural	 identification	 commonly	 focuses	 on	 one	

minority	entering	a	new	sociocultural	context,	and	hence	does	not	consider	this	special	case	of	multi-

national	expats	in	particular.	Therefore,	this	study	reveals	a	gap	in	existing	acculturation	theory	and	

corresponding	research.	

	

Both,	cosmopolitanism	and	international	experience	(i.e.	social	interaction	after	Cleveland	and	Laroche	

(2007)),	 represent	 key	 drivers	 for	 the	 AGCC	 of	 female	 expats,	 as	 conceptualised	 by	 Cleveland	 and	

Laroche	(2007).	In	addition	to	these,	female	expats	are	also	exposed	to	and	internalise	other	drivers,	

such	as	global	media	consumption,	foreign	products	and	English	as	a	global	language.	As	Cleveland	and	

Laroche	(2007)	define	acculturation	processes	to	be	dependent	on	context	and	situation,	AGCC	is	seen	

as	 a	 fluid,	 non-linear	 concept	 with	 individual	 outcomes.	 Hence,	 considering	 varying	 levels	 of	

cosmopolitanism	and	 related	 international	 experience,	 female	 expats	 are	 assumed	 to	 acculturate	 to	

global	consumer	culture	to	different	degrees.	

	

Connecting	these	findings	to	sustainable	consumer	behaviour	and	SC,	sustainability	has	been	found	to	

be	an	integral	part	of	global	consumer	culture,	as	stated	by	Arnould	et	al.	(2011).	He	argues	that	global	

consumer	culture	incorporates	an	increasing	concern	for	the	environment	and	social	matters,	as	well	as	

a	general	symbolisation	of	consumption.	The	research	suggests	that	female	expats	share	an	interest	in	



	 96	

sustainability.	Yet,	the	present	research	indicates	that	their	interest	differs	in	accordance	with	their	level	

of	cosmopolitanism.	It	is,	thus,	argued	that	as	female	expats	acculturate	to	global	consumer	culture	to	

varying	degrees,	they	also	differ	in	their	adoption	of	positive	attitudes	towards	sustainability	and	the	

integration	into	their	lifestyles.	Therefore,	this	study	confirms	Grinstein	and	Riefler’s	(2015)	findings	

“that	 high-cosmopolitan	 consumers	 demonstrate	 environmental	 concern	 and	 engage	 in	 sustainable	

behavior”	 (p.694).	This	 is	primarily	attributed	to	expats’	 increased	exposure	 to	global	media,	 travel,	

liberal	values,	open-mindedness	and	awareness	of	global	influences	on	the	environmental	(Grinstein	&	

Riefler,	 2015).	 With	 their	 multifaceted	 cultural	 identities,	 female	 expats	 are	 argued	 to	 consume	

sustainable	 products	 in	 response	 to	 fragmentation	 caused	 by	 postmodern	 forces	 in	 the	 form	 of	

globalisation	(Arnould	&	Price,	2000;	Firat	&	Venkatesh,	1995;	Holt,	2002).	

	

These	 varying	degrees	of	AGCC	were	 also	 found	 to	have	 an	 effect	 on	 female	 expats’	definitions	 and	

resulting	consumption	of	SC.	While	low-cosmopolitan	female	expats	solely	connect	SC	to	production-

related	aspects,	 such	as	social	and	environmental	 impact,	 corresponding	to,	e.g	 Joergens	(2006)	and	

Goworek	 et	 al.	 (2012),	 high-cosmopolitans	 are	 assumed	 to	 extend	 their	 definitions	 referring	 to	

behavioural	 aspects,	 such	 as	 conscious	 consumption,	 as	 described	 by	 Fletcher	 (2008).	 The	 findings	

indicate	that	this	extended	definition	of	SC	is	also	expressed	in	a	more	advanced	incorporation	of	SC	in	

female	 expats’	 consumption.	 Advocates	 of	 SC	define	 the	 concept	 as	 an	 integral	 part	 of	 their	 overall	

sustainable	lifestyle.	Corresponding	to	Cherrier’s	(2009)	argument,	female	expats	are,	thus,	argued	to	

add	 individual	 meaning	 to	 their	 consumption	 by	 rejecting	 commercialisation	 as	 a	 form	 of	 anti-

consumption.	Moreover,	as	conscious	consumption	as	a	form	of	symbolic	consumption	is	associated	

with	global	consumer	culture	according	to	Arnould	et	al.	(2011),	female	expats’	varying	SC	definitions	

mirror	their	levels	of	AGCC	in	this	consumption	area.	SC	consumption,	thus,	signifies	a	strong	internal,	

symbolic	meaning	in	female	expats’	expression	of	their	identities	as	cosmopolitan	consumers	(Lundblad	

&	Davies,	2015).	

	

Considering	Denmark	as	the	context,	the	research	suggests	that	female	expats	are	frequently	confronted	

with	SC	 in	 local	 institutions,	media	and	events.	This	 is	 further	supported	by	a	high	availability	of	SC	

brands	and	alternative	 clothing	 consumption	options,	 such	 as	 second-hand	shops.	Overall,	 this	high	

availability	of	sustainability	can	be	connected	to	Denmark’s	high	level	of	socioeconomic	development,	

as	specified	by	Arnould	(2011),	defining	it	as	a	postmodern	country.	Consumer	behaviour	focusing	on	

sustainability,	such	as	SC,	can,	hence,	be	seen	as	a	regional	manifestation	of	global	consumer	culture	

present	in	Denmark.	Thus,	Denmark	offers	a	global	market	fitting	the	values	and	lifestyles	of	female	

expats	as	cosmopolitan	consumers.	Accordingly,	high-cosmopolitan	female	expats,	who	already	show	a	

strong	positive	 attitude	 towards	 SC	 and	 incorporate	 it	 into	 their	 overall	 lifestyles,	 tend	 to	 perceive	
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Denmark’s	postmodern	environment	as	a	facilitating	factor,	enabling	an	intensification	of	their	attitudes	

towards	SC.	Female	expats,	who	are	less	acculturated	to	global	consumer	culture	and,	hence,	show	less	

pronounced	positive	attitudes	towards	SC,	on	the	other	hand,	were	found	to	be	triggered	by	the	high	

presence	of	SC	in	Denmark,	which	they	adapt	to	 in	 their	attitudes.	The	expression	of	these	attitudes	

ranges	 from	 mere	 awareness,	 over	 interest,	 to	 actual	 incorporation	 into	 their	 consumption.	 This	

research	 suggests	 that	 this	 level	 of	 adoption	 intensifies	 in	 accordance	 with	 their	 degree	 of	

cosmopolitanism.	 Considering	 the	 lacking	 connection	 between	 SC	 attitudes	 and	 consumption	 and	

female	expats	length	of	stay	in	Denmark,	the	in	the	country	prevailing	culture	around	sustainability	and	

SC	was	found	to	merely	represent	an	indirect,	supporting	factor	in	female	expats’	different	degrees	of	

AGCC,	expressed	in	attitudes	towards	SC.		

	

At	the	same	time,	female	expats’	home	cultures	were	not	found	to	negatively	influence	attitudes	towards	

SC,	 even	 if	 these	 did	 not	 favour	 sustainable	 behaviour.	 Instead,	 the	 present	 research	 indicates	 that	

female	 expats	 adopt	 sustainability	 values	 with	 growing	 cosmopolitanism,	 triggered	 by	 their	 move	

abroad.	 Throughout	 the	 multiple	 acculturation	 processes	 they	 go	 through,	 female	 participants	

consistently	seem	to	choose	to	integrate	and	intensify	values	supporting	sustainability	and	specifically	

SC	 into	 their	 identities,	 relating	 to	 existing	 acculturation	 theories	 (Peñaloza,	 1994;	 Oswald,	 1999;	

Üstüner	&	Holt,	2007;	Cleveland	et	al.,	2009).	

	

All	in	all,	answering	the	research	question,	the	research	indicates	that	female	expats’	attitudes	towards	

SC	are	influenced	by	multiple	acculturation	processes:	Firstly,	and	most	importantly,	positive	attitudes	

towards	SC	as	a	central	part	of	global	consumer	culture	are	influenced	by	AGCC.	The	findings	further	

indicate	that	female	expats	acculturate	to	global	consumer	culture	to	varying	degrees,	based	on	their	

international	experience	and	level	of	cosmopolitanism.	Adding	to	existing	research,	female	expats’	level	

of	cosmopolitanism	was	found	to	be	directly	related	to	the	number	of	new	sociocultural	contexts	they	

had	to	acculturate	to	while	living	abroad	in	multiple	countries.	These	multiple,	previous	acculturations,	

thus,	represent	a	further	influence	on	attitudes	towards	SC,	as	fittingly	described	by	one	participant	in	

the	research:	“Then	when	I	travelled	and	I	moved	to	new	countries	and	saw	things	and	heard	things,	my	

interest	in	sustainability	increased	and	then	when	I	started	studying	the	fashion	really	like	stepped	up	with	

being	 sustainable	 fashion”	 (P2,	 Q.168).	 Accordingly,	 the	 confrontation	 with	 various	 sociocultural	

contexts	leads	to	an	increased	interest	in	sustainability	matters.	Different	degrees	of	AGCC	may	explain	

varying	levels	of	SC	awareness,	interest	and	incorporation	into	female	expats’	lifestyles.	Denmark	as	a	

postmodern	 consumption	 context	 was	 found	 to	 foster	 positive	 attitudes	 towards	 SC	 as	 well	 as	 SC	

consumption,	 while	 a	 lack	 of	 factors	 supporting	 sustainable	 consumption	 in	 female	 expats’	 home	
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countries	did	not	show	to	have	a	negative	effect	on	their	attitudes.	Thus,	sustainable	values	associated	

with	global	consumer	culture	were	found	to	be	dominating	in	female	expats’	acculturation	processes.		

	

7.5	Limitations	and	Future	Research	

While	the	findings	of	this	research	are	considered	relevant	to	both	theory	and	practice,	a	number	of	

limitations	could	be	identified.	These	limitations,	however,	also	bear	opportunities	for	future	research	

to	further	investigate	the	applicability	of	the	present	findings.	

	

As	was	previously	outline	in	5.3.3	Narrative	and	identity,	the	data	collected	in	the	form	of	narratives	is	

subject	to	the	individual’s	interpretation	of	events,	the	quality	of	her	memories	and	her	ability	to	recall	

those.	This,	hence,	influences	the	nature	of	the	findings.	Relying	purely	on	verbal	data,	the	study	does	

not	explore	actual	consumption	and	regards	individuals’	recollection	of	events	as	the	truth.	Thus,	using	

alternative	research	methods,	such	as	ethnography,	observing	consumption	behaviour,	future	research	

could	help	establish	the	applicability	of	the	present	findings.	Additionally,	a	quantitative	approach	may	

be	employed	to	test	the	findings	outlined	in	this	thesis.	

	

Additionally,	 limitations	 to	 answering	 the	 proposed	 research	 question	 can	 be	 found	 in	 the	 chosen	

research	design.	Due	to	this	choice	of	a	case	study	design,	the	findings	of	the	present	research	are	limited	

by	a	lack	of	comparison	to	other	consumer	groups	or	contexts.	Applying	a	case	study	design	limits	the	

collected	findings	to	the	particular	case	of	female	expats	living	in	Denmark.	While	the	chosen	research	

design	allows	the	researchers	to	explore	these	views	in	great	detail,	a	lack	of	comparison	with	other	

groups	 could	 be	 seen	 as	 a	 central	 limitation	 arising	 from	 the	 researchers’	 methodological	 choices.	

Further,	a	weakness	inherent	in	case	study	designs	is	a	limited	ground	for	theoretical	generalisation.	

Therefore,	 the	suggested	 findings	might	be	 limited	 in	 their	applicability	to	contexts	other	 that	 those	

selected	in	this	study.	Alternatively,	a	comparative	design	could	have	been	chosen,	which	could	have	

enriched	the	findings	by	revealing	variations,	similarities	and	differences	between	the	groups	and,	thus,	

further	increase	the	reliability	and	of	the	findings	of	this	study.	Future	research	may	compare	female	

expats	attitudes	towards	SC	with	those	of,	e.g.	local	Danish	consumers	who	have	not	lived	abroad,	female	

expats	who	do	not	show	an	interest	in	SC,	or	expats	living	in	other	countries	than	Denmark.		

	

Likewise,	 limitations	are	 represented	 in	 the	 age	and	gender	of	 the	participants.	The	majority	of	 the	

participants	was	between	25	and	34	years.	Thus,	the	focus	of	the	research	was	focused	on	a	relatively	

young	 consumer	 group	 and	 the	 influences	 of	 age	 or	 generational	 differences	 were	 not	 further	
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investigated	within	the	scope	of	this	paper.	Additionally,	this	study	is	solely	focused	on	female	expats.	

Thus,	the	applicability	of	the	findings	to	male	expats	remains	uninvestigated.	This	opens	opportunities	

for	future	research	to	focus	investigations	on	different	genders	and	age	groups,	or	comparing	different	

generations.	

	

The	 present	 research	 focuses	 specifically	 on	 acculturation	 processes	 and	 identity	 as	 an	 internal	

motivation	 for	positive	 attitudes	 towards	 SC	 consumption.	Thus,	 other	motivational	 factors,	 such	 as	

altruistic	and	biospheric	values	(Stern	et	al.,	1995),	which	may	influence	female	expats	attitudes,	were	

not	investigated	in	depth.	Similarly,	it	was	not	further	explored	why	positive	attitudes	towards	SC	were	

not	 always	 translated	 into	 consumption,	 taking	 into	 account	 respective	 theory,	 e.g.	 related	 to	 the	

attitude-behaviour-gap.	 Thus,	 further	 research	 may	 focus	 on	 investigating	 female	 expats	 specific	

motivations	and	perceived	barriers	in	connection	to	SC	consumption.		

	

Furthermore,	 additional	 findings	 of	 this	 study	 pointed	 towards	 other	 factors	 that	 might	 influence	

attitudes	 towards	 SC.	 These	 include,	 for	 example,	 participants’	 overall	 interest	 in	 fashion	 and	 the	

presence	of	fashion	in	Denmark	representing	factors	supporting	positive	attitudes	towards	SC,	as	has	

been	addressed	in	theory	(Cervellon	et	al.,	2010;	Thøgersen,	2015)	(see	Appendix	9).	Yet,	due	to	the	

chosen	 research	 focus,	 the	 researchers	did	not	pursue	 these	 findings	 further	 for	 the	 case	 of	 female	

expats.	However,	these	additional	findings	provide	a	potential	starting	point	for	future	investigations.		

	

7.5	Researchers’	biases	

As	the	researchers’	 influence	on	the	outcome	is	acknowledged	to	be	a	crucial	in	qualitative	research	

(Flick,	 2014a),	 the	 researchers’	 role	 should	 especially	 be	 considered	 in	 the	 present	 case.	 Thus,	 it	 is	

important	 to	 note	 that	 the	 researchers	 themselves	 fall	 into	 the	 category	 of	 female	 expats	 living	 in	

Denmark,	 both	 having	 lived	 in	 the	 country	 for	 two	 to	 five	 years	 at	 the	 time	 of	 the	 research.	 They	

therefore	 have	 extensive	 personal	 experiences	 with	 their	 own	 acculturation	 in	 the	 Danish	 society,	

having	left	their	countries	to	live	as	expats.	This	leads	to	potential	biases	in	the	research	process,	as	

outlined	 in	 5.3.1	 Research	 Process,	 as	 well	 as	 the	 overall	 outcome	 of	 the	 project.	 The	 researchers’	

personal	experience	might	have	unconsciously	influenced	them	in	their	gathering	and	making	sense	of	

data.	The	personal	bias	might	have	led	the	researchers	to	interpreting	the	findings	according	to	their	

own	 experiences	 and	 worldviews.	 However,	 the	 researchers’	 background	 can	 also	 be	 considered	

beneficial	to	the	research	process,	as	the	authors	are	able	to	relate	to	the	participants’	experiences	and,	

therefore,	better	understand	the	associated	meanings.	This	can	have	a	positive	influence	on	the	quality	
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of	the	interview	data,	as	informants	might	be	more	willing	to	open	up	to	someone,	who	has	gone	through	

a	similar	process.		

	

Furthermore,	 both	 authors	 have	 a	 particular	 interest	 in	 sustainable	 consumption	 and	 SC	 and	 have	

previously	researched	in	the	field	in	the	course	of	a	university	project.	Hence,	the	extensive	pre-existing	

knowledge	and	perspectives	can	potentially	influence	the	research	process	and	its	outcome.	This	high	

level	 of	 knowledge	 and	 preconception	 of	 SC	 that	both	 researchers’	 have,	 could	 have	 unconsciously	

directed	and	influenced	participants	in	their	answers	in	the	interviews.	

	

	

8	Conclusion	
The	present	research	dealt	with	the	exploration	of	how	consumer	acculturation	processes	influence	the	

attitudes,	 which	 female	 expats	 living	 in	 Denmark	 have	 towards	 SC.	 Two	 related	 fields	 within	

intercultural	 consumer	 research	were	 chosen	as	 a	 theoretical	 framework:	 consumer	 culture	 theory,	

focusing	on	postmodern	consumption	concepts,	and	consumer	acculturation	theory,	covering	consumer	

behaviour	 change	of	 consumers	 confronted	with	an	unfamiliar	sociocultural	 environment.	Based	on	

these	chosen	theories	and	the	overall	research	purpose	of	exploring	consumer	attitudes	and	identities,	

a	social-constructivist	interpretivist	epistemology	and	a	qualitative	research	approach	were	applied.	In	

order	to	address	the	complex	social	phenomena	under	investigation,	a	case	study	research	design	was	

chosen.	Data	was	collected	through	methodological	triangulation,	combining	a	survey,	used	to	collect	

first	insights	and	as	a	sampling	tool,	with	semi-structured	episodic	interviews	as	a	main	method	of	data	

collection.	The	collected	data	was	then	structured	and	analysed	using	thematic	analysis.	

	

The	data	analysis	suggests	that	female	expats’	attitudes	towards	SC	are	primarily	influenced	by	their	

international	experience	and	varying	degrees	of	cosmopolitan	values	incorporated	into	their	identities.	

These	 values	 evolved	and	developed	as	 a	 result	 of	multiple	different	acculturation	processes.	These	

included	both,	consumer	acculturation	processes	in	Denmark	and	multiple	countries	female	expats	have	

lived	in	prior,	as	well	as	different	levels	of	AGCC.	Those	female	expats	that	have	lived	in	multiple	different	

countries	 and,	 hence,	 have	 undergone	 multiple	 acculturation	 processes,	 develop	 highly	 individual,	

fragmented	and	global	 identities.	As	a	part	of	 these	 individual,	global	 identities,	 these	 female	expats	

show	 a	 heightened	 interest	 in	 sustainability	 in	 general	 and	 SC	 in	 particular.	 Incorporating	 overall	

conscious	consumption	of	clothing	in	their	SC	definitions,	SC	consumption	plays	an	important	role	to	

highly-cosmopolitan	 expats	 in	 their	 search	 for	 authenticity	 in	postmodern	global	 consumer	 culture.	

Therefore,	SC	was	found	to	be	a	form	of	internally	driven,	symbolic	consumption	with	a	strong	personal	
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meaning,	utilised	for	the	creation	of	distinct	and	unique	identities.	Supporting	this	process,	Denmark	is	

seen	as	a	favourable	environment	for	SC,	thus	triggering	awareness,	 interest	and	consumption	of	SC.	

The	 study	 findings	 indicate	 that	 even	 if	 prevailing	 values	 and	 conditions	 in	 female	 expats’	 home	

countries	do	not	promote	SC	consumption,	sustainable	values	associated	with	global	consumer	culture	

are	dominating	in	female	expats’	acculturation	processes.		

	

By	exploring	a	group	of	consumers	who	not	only	migrated	from	one	country	to	another,	but	have	gone	

through	multiple	acculturation	processes	in	different	countries,	the	present	study	fills	a	gap	in	existing	

consumer	acculturation	research.	Thereby,	the	findings	also	add	insights	related	to	contemporary	issues	

of	 globalisation,	 i.e.	 highly-skilled	 workers	 moving	 abroad	 more	 freely,	 to	 intercultural	 consumer	

research.	 Furthermore,	 connecting	 the	 concepts	 of	 identity	 and	 symbolic	 consumption	with	 SC,	 the	

present	findings	contribute	to	the	limited	existing	research	on	this	topic.	Thus,	this	study	adds	to	present	

research	on	SC,	investigating	the	to	this	date	under-researched	influences	of	global	processes,	such	as	

consumer	acculturation,	on	consumers’	attitudes.	These	findings	may	also	be	transferable	to	sustainable	

consumption	 in	 general.	 Additionally,	 from	 a	 practical	 point	 of	 view,	 the	 findings	 of	 the	 research	

contribute	to	an	advanced	knowledge	about	the	characteristics	of	this	postmodern	consumer	segment	

and	 can	 help	marketers	 to	 better	 understand	what	motivates	 positive	 attitudes	 towards	 SC	 among	

female	 expats.	 This	 knowledge	 can	 be	 used	 to	 comprise	 effectively	 targeted	 communication	 and	

marketing	initiatives	for	SC.	Overall,	in	a	world	where	such	diverse	global	phenomena	are	constantly	

gaining	significance,	both	practitioners	and	researchers	can	build	on	the	findings	of	this	thesis	in	the	

future.		
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09/09/2018, 12.57Qualtrics Survey Software

Page 1 of 11https://copenhagenbusiness.eu.qualtrics.com/ControlPanel/Ajax.php?action=GetSurveyPrintPreview

Demographics

Hi and thank you for clicking on our survey! :-)
We are happy that you decided to spend approximately 5 minutes on answering our
questions. The results will be used for our Master's thesis, in which we explore the
sustainable clothing consumption of non-Danish citizens living in Denmark .
 
Since we are interested in your individual stories, some questions will ask you to write
down your thought in your own words. It would be great, if you could write down
everything that seems relevant to you - there's no right or wrong! 
(Of course we do not expect you to deliver a well-thought-out essay written in perfect
English)
 
All answers will of course be treated confidentially and will not be used for other purposes. 
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Page 2 of 11https://copenhagenbusiness.eu.qualtrics.com/ControlPanel/Ajax.php?action=GetSurveyPrintPreview

 
 
 

 Which country do you come from?

Do you currently live in Denmark?

How long have you been living in Denmark?

What were your reasons for coming to Denmark?

Buying behavior of clothes

How much money do you spend on buying clothes on average per month?

Yes

No

Less than 1 year

1-2 years

2-5 years

More than 5 years

I do not currently live in Denmark
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Page 3 of 11https://copenhagenbusiness.eu.qualtrics.com/ControlPanel/Ajax.php?action=GetSurveyPrintPreview

Which criteria are most important to you when buying clothes? 
Please use drag and drop to sort the following criteria according to their importance.
 

0-200 DKK

200-500 DKK

500-1000 DKK

More than 1000 DKK

Items Very important

Moderately important

Price

Quality

Material

Style

Trendy design

Functionality

Comfort

Production country
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09/09/2018, 12.57Qualtrics Survey Software

Page 4 of 11https://copenhagenbusiness.eu.qualtrics.com/ControlPanel/Ajax.php?action=GetSurveyPrintPreview

How important are fashion trends and styles to you? 

Sustainable Fashion

How familiar are you with the concept of sustainable/organic/green clothing?

Overall, are you interested in the concept of sustainable fashion?

Not important

Fit

Environmental impact

Availability in store nearby

Sustainability

Brand

Availability online

Matching personal style

Brand reputation

Other

 

Fashion trends are...           

Not
important

Slightly
important Important

Moderately
important

Extremely
important

 0 10 20 30 40 50 60 70 80 90 100

 

I am...           

Not familiar
at all

Slightly
familiar

Moderately
familiar Very familiar

Extremely
familiar

 0 10 20 30 40 50 60 70 80 90 100

Definitely yes

Probably yes
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Where have you first heard about sustainable fashion?
 

How did you hear about sustainable fashion? 
(You may select multiple answers)

In your opinion, how well known is the concept of sustainable fashion in your home
country and in Denmark?

Might or might not

Probably not

Definitely not

In Denmark

In my home country

Other

Friends

Social Media (e.g. Facebook, Instagram, Blogs,...)

In store

Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)

Work or studies

Other

Not well Slightly well Moderately Very well Extremely
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Page 6 of 11https://copenhagenbusiness.eu.qualtrics.com/ControlPanel/Ajax.php?action=GetSurveyPrintPreview

Not interested in Sustainable Fashion

I'm not interested in sustainable fashion, because... 
(You may select multiple answers)

It would motivate me to buy sustainable fashion products... 
(You may select multiple answers)

 

In my home country,
sustainable fashion

is...
          

In Denmark,
sustainable fashion

is...
          

known at all known well known known well known

 0 10 20 30 40 50 60 70 80 90 100

I don't know enough about it.

I don't believe that I can make a difference.

I can't afford it.

I think it doesn't match my style.

I don't know where I can buy it.

It's not important to me where my clothes come from.

I'm not interested in fashion.

Other

If prices were lower.

If they were available in stores I commonly buy at.

If I felt more like I can make a real difference.

If more trendy designs were available.

If I knew more people who buy it

If I knew more about its benefits for the environment and society.

Other

121



09/09/2018, 12.57Qualtrics Survey Software

Page 7 of 11https://copenhagenbusiness.eu.qualtrics.com/ControlPanel/Ajax.php?action=GetSurveyPrintPreview

Interested in Sustainable Fashion

Great to hear that you are interested in sustainable fashion! 
 
In the next four questions we would like you to tell us a bit more about what sustainable/
organic/ green fashion means to you. Please write down everything that you think is
relevant. 
If you don't have the time to answer in great detail, you can also just put down a few bullet
points.

The concept of sustainable fashion interests me, because ...

Imagine you are on a shopping trip with your friend and you see a nice sweater that is
labelled "sustainable". Your friend has no idea what that means and you're explaining the
concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of
sustainable fashion? (You may select up to 3 answers)

None of the above
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Sustainable fashion...
 

How many pieces of clothing do you own that you would consider to be "sustainable"?
Please give an example.
 

...is clothing designed for long lifetime use

...is produced locally

...is produced under ethical working conditions

...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends

None

1

2-5

5 or more
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You are standing in a clothing store in front of two clothing racks. Both of them display
identical, nice T-shirts. However, one of them is labelled "sustainable" and costs 250 kr.,
while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?

Demographics II

How old are you?

What is your gender?

Under 18

18-24 years

25-34 years

35 - 44 years

45 - 60 years

60 years or older
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End Page

Thank you for participating in our survey! We very much appreciate your input.
 
Do you have time to tell us a bit more about yourself, your life in Denmark and your views on
sustainable fashion? No matter your opinion and experiences - we would like to hear about
it.
 
We are looking for candidates who are available for a few follow-up questions (either over
a nice cup of coffee or via skype - it's up to you!). 
 
If this sounds good to you, please enter your email address:

Note: All contact details will be treated confidentially and will not be used for other
purposes than contacting potential candidates for follow-up questions.

Male

Female

Other
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Default Report
Sustainable Clothing Survey
September 9, 2018 1:50 PM CEST

Q1 - Which country do you come from?

Which country do you come from?

Taiwan

Hong Kong

Venezuela

Germany

Italy

South Korea

South Korea

South korea

South Korea

Korea

Taiwan

China

Korea

Belgium

Russia

Italy

Cape verde

italy

Spain

Germany
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Italy

Brazil

Germany

Germany

Lithuania

United Kingdom

Estonia

Russia

Finland

Poland

Lithuania

Czech Republic

Germany

Portugal

Germany

Poland

Italy

poland

Finland

NEW ZEALAND

Germany

Germany

Estonia

Guatemala
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Portugal

Italy

Finland

Germany

Slovakia

Russia

Iceland

Argentina

Switzerland

New Zealand

USA

Poland

Brazil

Latvia

Netherlands

Italy

Germany

Germany

France

Venezuela

Finland

Germany

Austria

Argentina
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Croatia

USA

Pakistan

Poland

England

hungary

India

Italy

Netherlands

South korea

Brazil

Hungary

Guatemala

Ukraine

Poland

Estonia

Romania

Croatia

Sweden

Croatia

Denmark

Slovakia

romania

Belgium

132



Showing records 1 - 107 of 107

Lithuania

Greece

Canada

Nepal

Germany

Hungary

Germany

USA, Guatemala, and Denmark

Italy

Canada

Italy

Germany

India

Brazil

Romania
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Q2 - Do you currently live in Denmark?

Yes

No

0 10 20 30 40 50 60 70 80 90 100 110

Showing Rows: 1 - 3 Of 3

# Field Choice Count

1 Yes 99.07% 107

2 No 0.93% 1

108
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Q3 - How long have you been living in Denmark?

Less than 1 year

1-2 years

2-5 years

More than 5 years

I do not currently
live in Denmark

0 5 10 15 20 25 30 35 40

Showing Rows: 1 - 6 Of 6

# Field Choice Count

1 Less than 1 year 17.59% 19

2 1-2 years 30.56% 33

3 2-5 years 34.26% 37

4 More than 5 years 16.67% 18

5 I do not currently live in Denmark 0.93% 1

108
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Q4 - What were your reasons for coming to Denmark?

What were your reasons for coming to Denmark?

Study

For studying

Work possibilities

Studying. Did my masters here.

Studies

To work

For studying

Education and marriage

Exchange

To be with my boyfriend

for my study

Study

Study

Love

Job and better quality of life

Family

study

Professional reasons

Studying

Studying

Family reunion

Uni
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Master studies

Free studiea

Employment

I came here to study

Marrige

studying

Studies.. and guy I had fallen in love with.

Studies

Programme of European Comission

Work

Studying

Studying

Study

university degree

Work

Married a Dane....so love.

Studies

Studies

Studies

I married a Danish man.

Study

Studying

To study

Studying
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Studies

Study

Study

Love/ Work

New experience and husband’s work

Job

studynig, friends

Married to a Dane

Master's studies

Studies

Studying/Love/Love the city

Work / Partner

Studying

Job

Parents

Spouse

Study

Boyfriend

A change of lifestyle

Work

Danish husband

Husband’s job

Studies

A different culture, language, and way of living. Somewhere that wasn't England, I've outgrown it.
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studies

To Explore opportunities overseas

New experience

To study

Study

My husband is from Denmark and found a really good job here. We moved to have a better and safer live than the one we had back in Brazil.

To study

Studies

au-pair visa

My job

Master studies; lots of people working for similar aims as me in Copenhagen; livable city with clean air

Studying

Studying

Work

Love for Scandinavian countries

Significant other

Studies

boyfriend got a job here

Love

Studying

Studies

Study

Parents' jobs

Studies
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Showing records 1 - 104 of 104

Studying

Studies

Family and love

Love

Danish partner

Work

Study

Study

studying then working

Studying
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Q5 - How much money do you spend on buying clothes on average per month?

0-200 DKK

200-500 DKK

500-1000 DKK

More than 1000
DKK

0 5 10 15 20 25 30 35 40

Showing Rows: 1 - 5 Of 5

# Field
Choice
Count

1 0-200 DKK 39.80% 39

2 200-500 DKK 37.76% 37

3 500-1000 DKK 19.39% 19

4 More than 1000 DKK 3.06% 3

98
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Q6 - Which criteria are most important to you when buying clothes? Please use drag and

drop to sort the following criteria according to their importance.

QID50 - Groups

Price

Material

Trendy design

Comfort

Fit

Availability in
store nearby

Brand

Matching personal
t l

Quality

Style

Functionality

Production country

Environmental impact

Sustainability

Availability online

Very important
Moderately important
Not important
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style

Other

Brand reputation

0 10 20 30 40 50 60 70 80

Q6_15_TEXT - Other

Showing records 1 - 3 of 3

Other

I don’t buy clothes often at all. When I do, One quick look in the store is enough to figure if I want something or not. I never buy if I don’t truly like.

colour

Color
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Q7 - How important are fashion trends and styles to you?

# Field Minimum Maximum Mean Std Deviation Variance Count

1 Fashion trends are... 0.00 100.00 48.08 26.58 706.30 97
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Q8 - How familiar are you with the concept of sustainable/organic/green clothing?

# Field Minimum Maximum Mean Std Deviation Variance Count

1 I am... 0.00 100.00 55.97 25.03 626.55 97
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Q9 - Overall, are you interested in the concept of sustainable fashion?

Definitely yes

Probably yes

Might or might not

Probably not

Definitely not

0 5 10 15 20 25 30 35 40 45

Showing Rows: 1 - 6 Of 6

# Field
Choice
Count

1 Definitely yes 49.44% 44

2 Probably yes 32.58% 29

3 Might or might not 14.61% 13

4 Probably not 3.37% 3

5 Definitely not 0.00% 0

89
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Q10 - Where have you first heard about sustainable fashion?

In Denmark

In my home country

Other

0 5 10 15 20 25 30 35 40

Count

Showing Rows: 1 - 4 Of 4

# Field
Choice
Count

1 In Denmark 43.82% 39

2 In my home country 43.82% 39

3 Other 12.36% 11

89

Q10_3_TEXT - Other

Showing records 1 - 10 of 10

Other

Online, so not specific to a country, I think I would've gotten the same information both in Germany and Denmark. I think I first heard about it in
Germany, but have become more aware of it during the last few years in Denmark.

Commercials like h&m

Germany

Austria

Germany

Sweden

France

on the internet, but not remembering where I was.

Finland

dont know
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Q11 - How did you hear about sustainable fashion? (You may select multiple answers)

Friends

Social Media (e.g.
Facebook,

Instagram,
Blogs,...)

In store

Broadcasting media
(e.g. radio,

TV,...)

Events (e.g. fairs,
talks, flea

markets,...)

Local communities
(e.g. expats,

neighbourhood,...)

Work or studies

Other

0 5 10 15 20 25 30 35 40 45 50 55 60

Showing Rows: 1 - 9 Of 9

# Field Choice Count

1 Friends 19.35% 36

2 Social Media (e.g. Facebook, Instagram, Blogs,...) 30.65% 57

3 In store 13.44% 25

4 Broadcasting media (e.g. radio, TV,...) 10.22% 19

5 Events (e.g. fairs, talks, flea markets,...) 9.14% 17

6 Local communities (e.g. expats, neighbourhood,...) 3.23% 6

7 Work or studies 11.83% 22

8 Other 2.15% 4

186

Q11_8_TEXT - Other

Other

Book from Kamila Boudová
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Showing records 1 - 4 of 4

My mom

Youtube

Fair trade shops
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Q12 - In your opinion, how well known is the concept of sustainable fashion in your home

country and in Denmark?

# Field Minimum Maximum Mean Std Deviation Variance Count

1 In my home country, sustainable fashion is... 0.00 80.00 38.32 21.31 454.12 82

2 In Denmark, sustainable fashion is... 17.00 100.00 60.58 19.36 374.82 76
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Q13a - I'm not interested in sustainable fashion, because... (You may select multiple

answers)

I don't know enough
about it.

I don't believe that
I can make a

difference.

I can't afford it.

I think it doesn't
match my style.

I don't know where I
can buy it.

It's not important to
me where my clothes

come from.

I'm not interested in
fashion.

Other

0 0.5 1 1.5 2 2.5 3

Showing Rows: 1 - 9 Of 9

# Field
Choice
Count

1 I don't know enough about it. 33.33% 3

2 I don't believe that I can make a difference. 0.00% 0

3 I can't afford it. 11.11% 1

4 I think it doesn't match my style. 11.11% 1

5 I don't know where I can buy it. 22.22% 2

6 It's not important to me where my clothes come from. 22.22% 2

7 I'm not interested in fashion. 0.00% 0

8 Other 0.00% 0

9

Other
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Q14a - It would motivate me to buy sustainable fashion products... (You may select

multiple answers)

If prices were lower.

If they were 
available in stores I

commonly buy at.

If I felt more like I
can make a real

difference.

If more trendy designs
were available.

If I knew more people
who buy it

If I knew more about
its benefits for the

environment and
society.

Other

None of the above

0 0.2 0.4 0.6 0.8 1 1.2 1.4 1.6 1.8 2 2.2

Showing Rows: 1 - 9 Of 9

# Field
Choice
Count

1 If prices were lower. 16.67% 1

2 If they were available in stores I commonly buy at. 33.33% 2

3 If I felt more like I can make a real difference. 0.00% 0

4 If more trendy designs were available. 16.67% 1

5 If I knew more people who buy it 0.00% 0

6 If I knew more about its benefits for the environment and society. 16.67% 1

7 Other 16.67% 1

8 None of the above 0.00% 0

6
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Other

Showing records 1 - 1 of 1

Other

I would consider to buy it for my kid or as a gift for other kids, if the sustainable fashion products are made of organic, eco-friendly and quality material
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Q13b - The concept of sustainable fashion interests me, because ...

The concept of sustainable fashion interests me, because ...

No point to create too much waste. It's also economical friendly.

- I can make sure I am not doing harm to the environment. -Reducing production of waste and therefore my footprint. -Making sure everyone in the
fashion market chain gets a fair amount of money for their work

it will help our plant in the long run. Sustainable fashion for me is both about the materials and their origin as well as the circumstances the clothes are
fabricated in. So ideally, sustainable fashion is good for the planet environmentally speaking and good for the people working fashion production -
which way too often happens to absolute dumping prices and in horrid conditions.

It is great to think that you can engage in sustainability while using a daily commodity like clothing.

More for the earth

For a better world.

-The clothes don’t destroy the environment -Feel better that I can contribute to the better environment -No sweat shops

It's important for me to do something good for the environment. It's a lot of innovation involved.

Environment, recycling

Reducing the negative environmental impact of the industry

Want to help to make a positive impact on the environment

I've learned to look not only for myself but for the impact that I cause to the environment and to the society with my consume-decisions. Investing a
bit more money in noble causes makes me feel like it is worth it. Also, buying good-quality clothes that are functional and versatile allows me to get
closer to a "capsule wardrobe" concept, which is my final goal.

I believe it is the future of the industry and it is also how producing fashion should be approached by the industry. The industry at its current status
quo acts still way too destructive in terms of what kind of impact it has on the environment, as well as on the human resources it uses. I think that the
within the last years the concept of sustainable fashion has reached more and more awareness and more and more companies started considering
sustainable options however in my opinion there is still a lot of work to do; among others in terms of consumer information and also in terms of
offering more affordable options when it comes to sustainable fashion. The concept of sustainable fashion also generally interested because I believe
that it has a lot of potential in revolutionizing the fashion industry for the better and since it is a quite complex concept with many different
components to work with, there are many possibilities to start with.

I want to reduce consumerist behaviours and adopt a lifestyle that is more conscious of what I buy and how much I buy. I want to own better quality
clothes that don't need to be replaced as often and I want to live with less because it makes me feel better.

I believe in human rights and equality for everyone. I care deeply for the environment, but I am mostly into sustainable fashion because I find it
appalling just how superficial people are when it comes to questioning "who made my clothes?" and "how is cheap clothing so cheap?". I find
educating people - and yourself - about the topic incredibly important.

...it has tremendous challenges but, at the same token, offers big business opportunities.

It is a question for a proper interview
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that fashion is good for the people working in the industry from factory workers to farmers to CEO's and that it has a positive impact on nature. Thats
the goal.

I exactly know who is making my clothes, there is no label “made in china” but very often I know those taylors in personal way. Suistainable means for
me slow fashion which is not based on weekly change of trends, I am just following my personal style!

-I am interested in living a more responsible lifestyle -I want to be aware of the problems of fast fashion not only in the countries where the clothes are
produced but also the big amount of waste that a high consumption of clothes has -I like to know that my consumption has an impact in the world -I
want to consume brands that take care of a proper production & care about the employees

We all need to do something regarding sustainability.

We are consuming a lot and by using clothing that is produced sustainable I feel like I can do something (probably small) for the environment I also
think that the working conditions are better for producing sustainable fashion as a consumer I think it’s good to know how the clothing I wear are
produced

Fast fashion affects the environment negatively. I'm worried about how clothes are produced when outsourced.

- I would feel I am doing something good for the world and not just for my self - I normally am up for spending abut more for quality so I think I would
also be up ftp spend a bit more if I see the impact of my choice. The increase in price should not be too high though. I saw once this company selling
sustainable underwear - I think called Basics - and that is really to expensive for panties.

it protects resources, especially in 3rd world countries.

we produce too much fast fashion and use too many resources for our consumption...we through away too much, the quality is often very poor the
working conditions shall be more fair

environment

I would like to reduce my environmental impact.

the concept of sustainability is integral to our survival as a planet.

My grandma was a seamstress, and I grew up hearing that you don’t need many clothes, but they should be suitable for you, with good quality and
timeless style. My grandma always told me: do not buy anything now you don’t see yourself wearing in 10 years from now.

I have seen documentaries about horrible work conditions in which cheap clothing is produced. Youtube and social media have made me realize what
quantities of clothing we are actually consuming. I also care a lot about environment, e.g., habitat destruction that occurs due to clothing material
production, huge wastelands filled with clothing and plastic microfibers contaminating oceans.

A lot of people are talking about it

I know it is important for the future of the environment and I know how unsustainable the fashion industry is

It makes me think more about the clothes and product I buy. I care more about the awareness than I probably „use“ this knowledge in my shopping
behavior. I think new fashion brands in the sustainable fashion industry are super interesting as they bring new designs instead of the old fashion way
of thinking that green fashion must also look green..

sustainability in general is very important to me. I know that clothing production is not environmental friendly at all.

I want to care more about the planet and people who make clothes, mostly in developing countries
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How fashion causes waste and uses water in production

I think it is good for the environment and I would like to think more about that in the future/ now.

the way people consume fashion is alarming. If we don't stop exploiting our planet and people in developing countries, we and our descendants will
eventually pay the cost. I'm thinking about cheap/unfair labour, pollution of the environment, diseases, suppression and so on. All that for what? For
the purpose of looking good?

The actual way of consumption in the fashion industry is getting to a breaking point, where the consumer is getting more information about how the
chain of production of the fashion industry can be polluting , disrespectful of human rights, and it can also create an illusional need for following the
trends leading to the wasting of those trends products once they are not fashionable anymore. The consequence of this illusional need is that the
consumer don't develop his own style. I can not ignore all this facts, therefor I'm becoming more aware of what kind of a consumer I am.

Good for environment

it is an important issue which more people should be educated about.

... of the impact on the environment and the environment of the people that make the items.

circular economy zero waste workers rights cut to order quality craftmanship textile development transparency

I love Recycle ♻  , Hemp  and yes I do a little of my own for don’t increase the environment pollution

The design is not awesome

I try not to shop in stores that don’t have proper payment for their workers (or sadly, slave work), that have mass production, don’t use fair trade
materials or that steal small companies design. It’s always interesting to hear about in what other way I can help the our society, specially if it’s in
“everyday life actions”.

We make too much waste (=garbage) resulting from fast dashion

It contributes to the environment, it reduces waste

I care about environment and our planet and I’m also aware of how our consumption impacts our planet. But I was not aware to what extent I do so and
how I can change my habits and become more environmental friendly. Fashion is one of the areas where I can change. I’m not there yet but I’m
learning.

- I don't want to promote the making of new things when it's unnecessary - I care about not supporting slavery with my consumption choices - I am
always interested in the possibilities of using what is around - creative reasons - I love using and support natural materials, e.g. wool, and take notice
of the production conditions of these hings I buy - I am interested in traditional crafts and want to support them - I see it as my responsibility to be
respectful towards my environment and fellow humans, as much as I can - The music in most clothing stores makes my head hurt. Second hand stores
pick much better music <3

I don’t want to wear something that has been made by someone who got pain unfairly. Unfortunately due to economical issues I cannot afford to be
picky like that so instead I try to limit buying clothes as much as possible or buy from second hand stores

Why not

i work as a social media intern for Kalo Kopenhagen, which is promoting sustainable fashion. i am interested, because i am generally interested in
sustainability and csr.
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Showing records 1 - 67 of 67

In general, I think the environment and sustainability is in everyones best interest. We have a waste society and I would think if rules were to be set
from a political point of view (fx plastic bans) it would be easier for all of us to be working towards a sustainable future.

It's eco friendly

Because "fast fashion" has a huge negative impact on the environment.

It is fascinating that you can still pull off a style without harming the environment. Win-win situation.

I care about our planet

I started to get interested in sustainability much more within the last year / 1 1/2 years in general. I think the concept is great, but often times I feel like,
it's out of my budget.

I love clothes, and I also am very worried about the impact that humans are making on the planet. So it is important to me that I figure out the best
possible way to fulfil my desires in a mindful way.

It creates more concience about our impact on the environment, other people lives, and it carries an important message that can be "worn" in
everyday life to spread the message around

Fashion is one of the most destructive and polluting industries, any steps taken to lessen this damage are crucial, especially in a world of increasingly
faster fashion options.

It is important to transition to a more sustainable society in general, the impact of our production and consumption models will affect not only us in
the near future but also (and perhaps more importantly) our descendants.

I don’t know a lot about it, so it would be nice to get more information

I care about the environment and the people making the clothes.

Some brands produce clothes in ooor countries, with bad work conditions for the workers A lot of clothes are being thrown out after too little use ->
waste
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Q14b - Imagine you are on a shopping trip with your friend and you see a nice sweater

that is labelled "sustainable". Your friend has no idea what that means and you're

explaining the concept to him or her. In your opinion, which 3 criteria out of those listed

below best describe the concept of sustainable fashion? (You may select up to 3 answers)

Sustainable fashion...

...is clothing
designed for long

lifetime use

...is produced locally

...is produced under
ethical working

conditions

...causes little or no
harm to the

environment

...makes use of
eco-labelled or

recycled materials

...requires brands to
highlight transparency

of manufacturing
conditions

...is characterised by
timeless design that

is independent of
fashion trends

0 5 10 15 20 25 30 35 40 45 50 55 60

# Field Choice Count

1 ...is clothing designed for long lifetime use 12.09% 26

2 ...is produced locally 3.26% 7

3 ...is produced under ethical working conditions 26.51% 57

4 ...causes little or no harm to the environment 26.98% 58

5 ...makes use of eco-labelled or recycled materials 17.67% 38

6 ...requires brands to highlight transparency of manufacturing conditions 11.63% 25

158



Q15b - How many pieces of clothing do you own that you would consider to be

"sustainable"? Please give an example.

None

1

2-5

5 or more

0 2 4 6 8 10 12 14 16 18 20 22

Showing Rows: 1 - 5 Of 5

# Field
Choice
Count

1 None 22.22% 16

2 1 22.22% 16

3 2-5 29.17% 21

4 5 or more 26.39% 19

72

Q15b_2_TEXT - 1

Showing records 1 - 4 of 4

1

My rain jacket

H&M conscious

bag

dress

2-5

2-5

Sweat shirt, jeans

socks, underwears, pants
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Showing records 1 - 8 of 8

Filippa K

I own a t-shirt from a local boutique that is made of organic cotton and with zero impact on the environment label. I'm also a fan of H&M conscious
collection and own two pieces from them. I believe they use recycled fabrics.

Several

Sweater

Wallet - backpack- hemp clothes

3

5 or more

Showing records 1 - 8 of 8

5 or more

Pants, shirts, sweaters

Linen dress, natural dyes, upcycled clothing, secondhand clothing

t-shirt, dress, sweater ,etc

grandmas knit

Organic cotton; second hand; clothes I own for more than 10 years and are still in use; produced locally

Most of my clothing is second hand. My sports and performance clothing that I buy new is probably half sustainable-labelled.

T-shirts/dresses from "Progetto Quid" (an Italian industry producing clothes with high quality textile "leftovers" of other brands. They employee
mostly people with social disvantage living in Italy (single mothers, immigrants, ex prisioners..) giving them a new job and better life conditions "

I have a lot of second-hand clothes

160



Q16b - You are standing in a clothing store in front of two clothing racks. Both of them

display identical, nice T-shirts. However, one of them is labelled "sustainable" and costs

250 kr., while the other one is a regular T-shirt and costs 150kr. Which T-shirt do you

choose and why?

You are standing in a clothing store in front of two clothing racks. Both o...

Perhaps regular because 100dkk extra is a bit too much for me.

As a working professional who cares for the environment, I would choose the sustainable rail because, under my concept of "sustainable clothing", I
am getting a lot more for my money than just a t-shirt.

This is a hard one. The idealist in me wants to say "of course I will spend more money and get the sustainably produced shirt". However, my wallet
might say "choose the cheaper one, if they're the same". So I think it depends on the day - some days I might be more aware and make the sensible
choice, others I might fall in the cheap-consumer-mind-set and buy the cheaper one. (This is provided the shirts are actually the same - if the
sustainable shirt has better materials or feels nicer or has any other advantages, I am way more inclined to pay more for those "not-so-abstract"
advantages - sustainability is a bit of an abstract concept and I feel like it's a bit removed from our every-day-life as consumers. Even though
awareness has risen, I think we still have a long way to go and support people make the smarter choices when they go shopping.) In the previous
question, I really wanted to say that I own some pieces of sustainable clothing but really couldn't come up with a concrete piece of clothing I own. :(

100 is not a great price difference. Given the choice I would choose the sustainable t-shirts.

Regular/ still price is important to me

If the sustainable items are made by recycled material I will choose the Regular one.

Sustainable Because the perceived benefits of sustainable clothes such as saving environment and supporting better working condition are bigger
than the price difference.

I might choose not to buy any clothes if the price difference is 100 kr, which is a bit big difference for me.

Depends on the quality, if l see it can be long time used l'll choose the more expensive one

Regular because of price

Sustainable, to contrubute to a positive change. Although it is very rare that I'm getting this option in the store

As long as I can afford it, I will go with the sustainable one

I would choose the sustainable one. I want to reduce my impact and to feel proud of my purchases. This also allows me to take more time thinking
about which garments I want to add to my collection, so impulse-shopping is actually something that doesn't happen to me anymore.

In that case I would choose the sustainable option. However I would like to see and feel also some kind of difference in quality and material and
hopefully fit. And it would be great to have some slight background info on why it is sustainable (material; production; etc.). In terms of the price,
250kr is still a very good price for a T-shirt and very much affordable. Unfortunately in many cases the sustainable option would cost 600-700kr,
which due to my current financial situation as a graduate I am not able to pay for one T-shirt.
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If they look identical, probably the regular one. I buy sustainable clothes mostly because, compared to fast fashion chains, I believe they are better
quality and can last longer. Perhaps I might go for the sustainable one if it was marked that it's organic cotton or if there is a another specification.

Sustainable. My conscience permits me to act otherwise. How can I justify buying the "regular" when I know that this involves harming the
environment and the people making my clothes? I personally can't.

I'd choose the regular t-shirt since I currently live on an extremely low budget. However, if that budget was only marginally higher (let's propose at
least 20% more than my cost of living), I think I'd go for the sustainable one.

Sustainable. Because I try to avoid unsustainable purchases because it's wrong not to.

Regular, I am on a budget

sustainable. Because I want to increase demand on sustainable clothing.

The sustainable one because when I buy it I will give my money to some real person and not to some factory in China, Bangladesh etc.

I would say I go for the sustainable one, but I must say that the price for me is always a problem because there is a huge difference in price.
Sometimes I just try to help by consuming less and not getting into the fast fashion business, because I don't always have the money to buy
everything sustainable.

Sustainable, for all what is has being the label

The regular one

Regular

Regular

The cheaper one because of budget constraints. However, I rarely do impulse buying with clothes and most of my clothes are second hand. (Red
Cross, Genbrug, sold on FB Marketplace).

i choose the regular because the price difference would be still too much

Sustainable

Sustainable

I like the idea of sustainable fashion, but the way to make the customer pay extra instead of just only sell these sustainable products at all or loose
profit for the company I dont support.

I would buy the sustainable one IF I am sure about why it’s austainable and not just greenwashing. I would not hesitate if it’s a brand like Icebreaker
where it’s 100% wool, but I would need research and reassurance to part with extra cash - a sustainable label is not good enough without me knowing
more.

Sustainable. Because it has a better message. But I probably wouldn't buy a tshirt.

I would take a carefull look into both to inspect the quality
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Sadly, despite the fact that I care about nature and people that are forced to work in horrible and dangerous conditions, I currently can't afford buying
sustainable clothing. I am a student surviving on a student loan from my home country. So right now I would choose the cheap T-shirt. But in future I
hope to switch to only sustainable brands.

I choose the regular one. Usually something being labeled as “sustainable” with no explanation for what that means won’t entice me to buy it. As you
state in this survey, “sustainable” can mean a lot of things - is it produced locally and therefore there are less CO2 emissions due to less transport? Is it
sustainable because it is made out of recycled material? If so, how sustainable is it really? Just because it is made out of recycled materials doesn’t
mean it has used less energy to produce that garment. Usually the 30 minutes I spend reading a tag doesn’t give me enough information to convince
me to buy said “sustainable” product.

The regular one because (unfortunately) I still feel like a good price is more essential to me than sustainability.

I will have a look at the sustainable ones first as this should be my first choice. If the products don’t convince me, I will look at the regular shirts though.

sustainable. The price difference is not way too big and especially recently I focused more on trying to live, act and consume in a more sustainable
way.

I think regular because right now I care more about the prices than the rest. But that might because I lack some knowledge about sustainable clothing
market

Regular

To be honest, I am living a minimal lifestyle which means I simply don't buy things. I already possess everything I actually need, but if I was to buy
something I would go for the sustainable option.

I'll choose the sustainable, because, even if the price is higher than the regular, the cotton it is made of is probably better quality and it will last in time
it better condition than the regular one.

Because I was T-shirts s the time so don’t need expensive ones

Regular

Buying habits are created and enforced by more than whether something is sustainable or not. If you increase the price of a shirt because it's
sustainable, people won't buy it. It's like organic food in the UK. Supermarkets would rather you buy a 2kg bag of frozen fries for £1 rather than a bag of
organic salad for £1. Where as Denmark feels like the reverse. It seems healthier. So the sustainable items need to be cheaper, not more expensive.
You need to persuade U.K. Highstores such as Primark, George, Next etc who are not sustainable at all and probably use sweatshops to be more
sustainable. As a person, I want to be sustainable, but if you price me out - there's nothing I can do.

i would choose the cheaper one, i usually go for sustainable solutions, but for me as a student 100 dkk is a bigger difference, if it would be 50
difference i would buy the sustainable one, for bigger purchases i usually do my research first and happily willing to pay the higher price than, but not
for basic pieces that youre changing most often

I know what the material comprises of and its impact on environment as well as me as an individual on my skin / body.

Regular. I do not buy only sustainable clothes

Regular

Depends how is my financial situation at the moment.

Regular, it is a large difference. If it was up to 20% difference I would consider buying the sustainable one. Otherwise I would only choose the
sustainable one if it is obvious rom its quality that it has a much longer lifespan.
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Showing records 1 - 72 of 72

Regular. Even though I am interested in sutainability and contributing to the environment, my main driver when buying (with a student budget) is
price. When I can afford to choose between sustainable or not products, I will.

I would choose the sustainable one to represent the support towards concept and because I can afford it.

I touch the shirts to figure out more about the material, quality. What kind of store is this? If 'sustainable' is little more than a marketing strategy it
makes little difference. If I like the shirt, and it looks durable, I'll probably choose the sustainable one, hoping that whoever has made it is paid well.

Sustainable. If I feel like I cannot afford it in that moment I won’t buy at all and wait for pay day. 100kr is too little of a difference for supporting slavery
work

Regular because its cheaper and being eco-friendly is the new black nowadays. Check out Slavoj Zizek on the Hypocrisy of Conscious Consumerism.

regular, because i dont have money now. but once iwill have a good paying job, i will gradually switch to sustainable wardrobe.

Probably regular, because of budget reasons.

Its production didn't harm the environment and it will last longer

For my current situation as a student with a student budget, I would choose the regular t-shirt at 150dkk

Regular, because of the price

Price (for a t shirt I would be pay more)

In my situation now I would probably choose the regular one, as I am living on a very tight budget. In that situation, I feel like the cheaper option is the
better one, even though deep inside me I know it's not, because it probably also breaks quicker and then I need to buy something new again. Still,
economically the cheaper option makes more sense in the situation.

At this point, I would either choose the sustainable one if I had the money, and if I did not, I would rather go to a used clothing shop and purchase
something pre-worn.

Sustainable. I believe my choice will have an impact in the store management, to keep on offering this choice and eventually increasing in promoting it
to customers

Sustainable, I don't buy clothes very often and I try to go by the "30 wears" rule when buying (where you only buy an item you are guaranteed to wear
at least 30 times). If you're buying for the long-term, 100 kroner doesn't make that much of a difference.

It very much depends on the t-shirt. I would love to say that I would choose the sustainable one, but 250 kr for a t-shirt is very expensive. It is the
same problem with organic produce, the high price drives regular customers to buy "normal" items (this independently of the discussion over whether
organic produce is actually better for the environment - I reckon it is not, but that is beyond the question).

Regular

Regular - I value price more than sustainability

I only buy used clothes or get them donated (through work) so this doesn't apply to me, I dont buy new clothes other then underwear and socks

I’d like to say sustainable, but I know that since it’s just a T-shirt I won’t value it at 250kr. Maybe if they weren’t next to each other and I didn’t see the
difference, I’d probably get the sustainable one.
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Q17 - How old are you?

Under 18

18-24 years

25-34 years

35 - 44 years

45 - 60 years

60 years or older

0 5 10 15 20 25 30 35 40 45

Showing Rows: 1 - 7 Of 7

# Field
Choice
Count

1 Under 18 1.28% 1

2 18-24 years 28.21% 22

3 25-34 years 55.13% 43

4 35 - 44 years 11.54% 9

5 45 - 60 years 3.85% 3

6 60 years or older 0.00% 0

78
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Q18 - What is your gender?

Male

Female

Other

0 10 20 30 40 50 60 70

Showing Rows: 1 - 4 Of 4

# Field
Choice
Count

1 Male 14.10% 11

2 Female 85.90% 67

3 Other 0.00% 0

78
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QID16 - Thank you for participating in our survey! We very much appreciate your input.

Do you have time to tell us a bit more about yourself, your life in Denmark and your views

on sustainable fashion? No matter your opinion and experiences - we would like to hear

about it. We are looking for candidates who are available for a few follow-up questions

(either over a nice cup of coffee or via skype - it's up to you!). If this sounds good to you,

please enter your email address:

End of Report
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Interview Guide/ Question catalogue  
Question types: 
Narrative questions (inspired by Flick (2014), p.277) followed by 
deepening Question-answer (Follow-up on survey, general information on candidates) as 
follow-up questions, if they are not covered in the narrative. 
 

- give outline, explain principle of episodic interview 
- state that first general parts are introduction, but focus is on consumption and fashion 
- Focus on initial narrative question, other questions as follow-ups 

 
Before we start I want to inform you that everything you say will be treated confidentially and 
your name or any personal information will be anonymised. Also, since we are using the 
interview as data for our Master’s thesis, we will record it. Is that okay for you?  
 
Coming to & Living in Denmark 

When and why did you come to Denmark? What were your intentions, motivations and 
expectations?/ Can you tell us about your first year in Denmark? How did you feel? 

1. Are you planning to stay in Denmark? 
2. How do you see your role in Denmark/Danish society? (How do you define yourself?) 
3. How would you describe your relation with your home country and the people? (How 

would you feel when you are in your home country? Which country do you call home? 
How strong are your social ties to your home country? 

4. How did you develop personally? 
5. When you look back at your childhood, what values did you grow up with that you still 

consider to be important? 
 
How would you describe your life in Denmark with regards to work, friends, family, spare time 
activities etc.? Can you tell us about a typical week of yours? 

1. Do you have Danish friends/partner?/ How would you describe your social circle in 
Denmark? 

2. What is your Danish language level? 
3. Has there been a moment, in which you felt like you really arrived in Denmark? What 

was it? 
4. Can you tell us about a situation in which you felt challenged  living in Denmark? 
5. A friend from your home country is considering to move to Denmark. What advice 

would you give them? 
 
Shopping in Denmark 

Think about a typical weekly shop in the supermarket. What are the most important criteria for 
you when buying for example groceries, cosmetics, cleaning products...  (Shopping criteria - 
what do you value?) 

1. Are there any products that you miss in Denmark? Are there any products from your 
home country that you cannot live without? What does it mean to you? (How do you feel 
about products from your home company?) 
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2. Can you think about a specific part of your consumption that has changed in Denmark? 
Was that a conscious decision? 

3. How do you feel your transition to Denmark influenced your attitude towards 

sustainable products? (What does that mean to you?) 

 
Fashion 

If you look at your wardrobe/ what’s in your closet, how has it developed in the past years? Has 
it changed? If yes, please tell me about a specific situation/ event where you have noticed 
change? 

1. What does clothing in general mean to you? 
2. One of your friends is asking you if and how Danish fashion is different from your home 

country's. What would you reply? (How would you describe Danish fashion style? What 
do Danes wear? What is your impression?) 

3. How has your relationship with clothing developed over the years? Any changes? 
 
Survey follow-up/Sustainable fashion 

You gave some great answers in the survey. Can you elaborate on some of your answers? 
You stated in the survey that you are X interested in sustainable clothing. When you look back, 
what was your first experience with sustainable fashion? Do you remember how you first heard 
about it? Please tell me about a specific situation. 

1. In the survey you chose 3 criteria for your definition of sustainable clothing, what is 
your personal definition independent of those pregiven answers? What do you associate 
with the word “sustainable fashion”?  

2. In general, what does sustainability/ sustainable fashion mean to you? 
3. Do you talk about it with your friends and family? 
4. You stated in the survey that you own X pieces of sustainable clothing. What kind? 
5. How do you feel when you wear a piece of clothing that is sustainable? 
6. You indicated that you think sustainable fashion is more/less known in Denmark than in 

your home country. Can you elaborate on that?/ What makes you think that? Factors? 
7. (When you hear about sustainable fashion do you associate it with a certain brand/ 

brands? (on which occasion did you first hear about brand x? Could you tell me about 
the situation?)) 

8. In your opinion, what does a typical consumer of sustainable fashion look like? 
Attributes, values? 

9. How do you perceive the role of sustainable clothing in Denmark? 
 
Global consumer culture 

1. You indicated in the survey that you first heard about sustainable fashion in a different 
country/through social media. Have you seen related trends in other countries as well? 
Do you think this is a global trend/movement? 

2. How do you see the future of sustainable clothing? Do you think it can become the new 
normal on a global level? 
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YesYes

NoNo

Less than 1 yearLess than 1 year

1-2 years1-2 years

2-5 years2-5 years

More than 5 yearsMore than 5 years

I do not currently l ive in DenmarkI do not currently l ive in Denmark

..   Hi and thank you for clicking on our survey! :-)Hi and thank you for clicking on our survey! :-)

We are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master'sWe are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master's

thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .

  

Since we are interested in your individual stories, some questions will ask you to write down your thought in your ownSince we are interested in your individual stories, some questions will ask you to write down your thought in your own

words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! 

(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)

  

All answers will of course be treated confidentially and will not be used for other purposes. All answers will of course be treated confidentially and will not be used for other purposes. 

  

  

  

  

  

  

  

  

  

Q1.Q1.    Which country do you come from? Which country do you come from?

Germany

Q2.Q2. Do you currently live in Denmark?

Q3.Q3. How long have you been living in Denmark?

Participant 1
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0-200 DKK0-200 DKK

200-500 DKK200-500 DKK

500-1000 DKK500-1000 DKK

More than 1000 DKKMore than 1000 DKK

Q4.Q4.   What were your reasons for coming to Denmark?What were your reasons for coming to Denmark?

Studying

Q5.Q5. How much money do you spend on buying clothes on average per month?

Q6.Q6.  Which criteria are most important to you when buying clothes?  Which criteria are most important to you when buying clothes? 

Please use drag and drop to sort the following criteria according to their importancePlease use drag and drop to sort the following criteria according to their importance ..

  

Items
Very important

Moderately important

Not important

OtherOther
QualityQuality 1

MaterialMaterial 2

PricePrice 3

FitFit 4

ComfortComfort 5

StyleStyle 6

Brand reputationBrand reputation 7

SustainabilitySustainability 1

FunctionalityFunctionality 2

Trendy designTrendy design 3

Matching personal styleMatching personal style 4

Production countryProduction country 5

Environmental impactEnvironmental impact 6

Availabil ity onlineAvailabil ity online 1

Availabil ity in store nearbyAvailabil ity in store nearby 2

BrandBrand 3
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Definitely yesDefinitely yes

Probably yesProbably yes

Might or might notMight or might not

Probably notProbably not

Definitely notDefinitely not

In DenmarkIn Denmark

In my home countryIn my home country

OtherOther 

FriendsFriends

Social Media (e.g. Facebook, Instagram, Blogs,...)Social Media (e.g. Facebook, Instagram, Blogs,...)

In storeIn store

Broadcasting media (e.g. radio, TV,...)Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)Local communities (e.g. expats, neighbourhood,...)

Work or studiesWork or studies

OtherOther 

Q7.Q7. How important are fashion trends and styles to you? 

 

Fashion trends are...Fashion trends are... 77

Q8.Q8. How familiar are you with the concept of sustainable/organic/green clothing?

 

I am...I am...

Q9.Q9. Overall, are you interested in the concept of sustainable fashion?

Q10.Q10. Where have you first heard about sustainable fashion?
 

Q11.Q11. How did you hear about sustainable fashion? 
(You may select multiple answers)

Q12.Q12. In your opinion, how well known is the concept of sustainable fashion in your home country and in Denmark?

Not importantNot important Slightly importantSlightly important ImportantImportant
ModeratelyModerately

importantimportant Extremely importantExtremely important

  0 10 20 30 40 50 60 70 80 90 100

Not familiar at allNot familiar at all Slightly familiarSlightly familiar Moderately familiarModerately familiar Very familiarVery familiar Extremely familiarExtremely familiar

  0 10 20 30 40 50 60 70 80 90 100
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...is c lothing designed for long lifetime use...is c lothing designed for long lifetime use

...is produced locally...is produced locally

...is produced under ethical working conditions...is produced under ethical working conditions

 

In my home country,In my home country,

sustainable fashionsustainable fashion

is...is...

32

In Denmark,In Denmark,

sustainable fashionsustainable fashion

is...is...

63

..   Great to hear that you are interested in sustainable fashion! Great to hear that you are interested in sustainable fashion! 

  

In the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. PleaseIn the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. Please

write down everything that you think is relevant. write down everything that you think is relevant. 

If you don't have the time to answer in great detail, you can also just put down a few bullet points.If you don't have the time to answer in great detail, you can also just put down a few bullet points.

Q13b.Q13b.   The concept of sustainable fashion interests me, because ...The concept of sustainable fashion interests me, because ...

I believe it is the future of the industry and it is also how producing fashion should be approached by the industry. The industry at its current status quo acts sti l l  way

too destructive in terms of what kind of impact it has on the environment, as well as on the human resources it uses. I think that the within the last years the concept

of sustainable fashion has reached more and more awareness and more and more companies started considering sustainable options however in my opinion there is

sti l l  a lot of work to do; among others in terms of consumer information and also in terms of offering more affordable options when it comes to sustainable fashion.

The concept of sustainable fashion also generally interested because I believe that it has a lot of potential in revolutionizing the fashion industry for the better and

since it is a quite complex concept with many different components to work with, there are many possibil ities to start with.

Q14b.Q14b. Imagine you are on a shopping trip with your friend and you see a nice sweater that is labelled "sustainable". Your friend has no
idea what that means and you're explaining the concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of sustainable fashion? (You may select
up to 3 answers)

Sustainable fashion...
 

Not well known at allNot well known at all Slightly well knownSlightly well known
Moderately wellModerately well

knownknown Very well knownVery well known
Extremely wellExtremely well

knownknown

  0 10 20 30 40 50 60 70 80 90 100
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...causes little or no harm to the environment...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends...is characterised by timeless design that is independent of fashion trends

NoneNone

11 

2-52-5 

5 or more5 or more 

Under 18Under 18

18-24 years18-24 years

25-34 years25-34 years

35 - 44 years35 - 44 years

45 - 60 years45 - 60 years

60 years or older60 years or older

MaleMale

FemaleFemale

OtherOther

Q15b.Q15b. How many pieces of clothing do you own that you would consider to be "sustainable"? Please give an example.
 

Q16b.Q16b.  You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of

them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?Which T-shirt do you choose and why?

In that case I would choose the sustainable option. However I would l ike to see and feel also some kind of difference in quality and material and hopefully fit. And it

would be great to have some slight background info on why it is sustainable (material; production; etc.). In terms of the price, 250kr is sti l l  a very good price for a T-

shirt and very much affordable. Unfortunately in many cases the sustainable option would cost 600-700kr, which due to my current financial situation as a graduate I

am not able to pay for one T-shirt.

Q17.Q17. How old are you?

Q18.Q18. What is your gender?
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..  Thank you for participating in our survey! We very much appreciate your input. Thank you for participating in our survey! We very much appreciate your input.

  

Do you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter yourDo you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter your

opinion and experiences - we would like to hear about it.opinion and experiences - we would like to hear about it.

  

We are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skypeWe are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skype

- it's up to you!). - it's up to you!). 

  

If this sounds good to you, please enter your email address:If this sounds good to you, please enter your email address:

Alisa.Buckel@gmx.de

..  Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for

follow-up questions.follow-up questions.

Location Data

Location: (55.675903320312, 12.565505981445)

Source: GeoIP Estimation
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YesYes

NoNo

Less than 1 yearLess than 1 year

1-2 years1-2 years

2-5 years2-5 years

More than 5 yearsMore than 5 years

I do not currently l ive in DenmarkI do not currently l ive in Denmark

..   Hi and thank you for clicking on our survey! :-)Hi and thank you for clicking on our survey! :-)

We are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master'sWe are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master's

thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .

  

Since we are interested in your individual stories, some questions will ask you to write down your thought in your ownSince we are interested in your individual stories, some questions will ask you to write down your thought in your own

words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! 

(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)

  

All answers will of course be treated confidentially and will not be used for other purposes. All answers will of course be treated confidentially and will not be used for other purposes. 

  

  

  

  

  

  

  

  

  

Q1.Q1.    Which country do you come from? Which country do you come from?

Finland

Q2.Q2. Do you currently live in Denmark?

Q3.Q3. How long have you been living in Denmark?

Participant 2
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0-200 DKK0-200 DKK

200-500 DKK200-500 DKK

500-1000 DKK500-1000 DKK

More than 1000 DKKMore than 1000 DKK

Q4.Q4.   What were your reasons for coming to Denmark?What were your reasons for coming to Denmark?

studying

Q5.Q5. How much money do you spend on buying clothes on average per month?

Q6.Q6.  Which criteria are most important to you when buying clothes?  Which criteria are most important to you when buying clothes? 

Please use drag and drop to sort the following criteria according to their importancePlease use drag and drop to sort the following criteria according to their importance ..

  

Items
Very important

Moderately important

Not important

Trendy designTrendy design

FunctionalityFunctionality

ComfortComfort

Production countryProduction country

Availabil ity in store nearbyAvailabil ity in store nearby

Matching personal styleMatching personal style

OtherOther

QualityQuality 1

FitFit 2

MaterialMaterial 3

PricePrice 4

SustainabilitySustainability 5

Environmental impactEnvironmental impact 6

StyleStyle 7

BrandBrand 1

Brand reputationBrand reputation 2

Availabil ity onlineAvailabil ity online 1
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Definitely yesDefinitely yes

Probably yesProbably yes

Might or might notMight or might not

Probably notProbably not

Definitely notDefinitely not

In DenmarkIn Denmark

In my home countryIn my home country

OtherOther 

FriendsFriends

Social Media (e.g. Facebook, Instagram, Blogs,...)Social Media (e.g. Facebook, Instagram, Blogs,...)

In storeIn store

Broadcasting media (e.g. radio, TV,...)Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)Local communities (e.g. expats, neighbourhood,...)

Work or studiesWork or studies

OtherOther 

Q7.Q7. How important are fashion trends and styles to you? 

 

Fashion trends are...Fashion trends are... 39

Q8.Q8. How familiar are you with the concept of sustainable/organic/green clothing?

 

I am...I am...

Q9.Q9. Overall, are you interested in the concept of sustainable fashion?

Q10.Q10. Where have you first heard about sustainable fashion?
 

Q11.Q11. How did you hear about sustainable fashion? 
(You may select multiple answers)

Q12.Q12. In your opinion, how well known is the concept of sustainable fashion in your home country and in Denmark?

Not importantNot important Slightly importantSlightly important ImportantImportant
ModeratelyModerately

importantimportant Extremely importantExtremely important

  0 10 20 30 40 50 60 70 80 90 100

Not familiar at allNot familiar at all Slightly familiarSlightly familiar Moderately familiarModerately familiar Very familiarVery familiar Extremely familiarExtremely familiar

  0 10 20 30 40 50 60 70 80 90 100
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...is c lothing designed for long lifetime use...is c lothing designed for long lifetime use

...is produced locally...is produced locally

...is produced under ethical working conditions...is produced under ethical working conditions

 

In my home country,In my home country,

sustainable fashionsustainable fashion

is...is...

60

In Denmark,In Denmark,

sustainable fashionsustainable fashion

is...is...

40

..   Great to hear that you are interested in sustainable fashion! Great to hear that you are interested in sustainable fashion! 

  

In the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. PleaseIn the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. Please

write down everything that you think is relevant. write down everything that you think is relevant. 

If you don't have the time to answer in great detail, you can also just put down a few bullet points.If you don't have the time to answer in great detail, you can also just put down a few bullet points.

Q13b.Q13b.   The concept of sustainable fashion interests me, because ...The concept of sustainable fashion interests me, because ...

that fashion is good for the people working in the industry from factory workers to farmers to CEO's and that it has a positive impact on nature. Thats the goal.

Q14b.Q14b. Imagine you are on a shopping trip with your friend and you see a nice sweater that is labelled "sustainable". Your friend has no
idea what that means and you're explaining the concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of sustainable fashion? (You may select
up to 3 answers)

Sustainable fashion...
 

Not well known at allNot well known at all Slightly well knownSlightly well known
Moderately wellModerately well

knownknown Very well knownVery well known
Extremely wellExtremely well

knownknown

  0 10 20 30 40 50 60 70 80 90 100
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...causes little or no harm to the environment...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends...is characterised by timeless design that is independent of fashion trends

NoneNone

11 

2-52-5 

5 or more5 or more 

Under 18Under 18

18-24 years18-24 years

25-34 years25-34 years

35 - 44 years35 - 44 years

45 - 60 years45 - 60 years

60 years or older60 years or older

MaleMale

FemaleFemale

OtherOther

Q15b.Q15b. How many pieces of clothing do you own that you would consider to be "sustainable"? Please give an example.
 

Q16b.Q16b.  You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of

them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?Which T-shirt do you choose and why?

sustainable. Because I want to increase demand on sustainable c lothing.

Q17.Q17. How old are you?

Q18.Q18. What is your gender?

182



..  Thank you for participating in our survey! We very much appreciate your input. Thank you for participating in our survey! We very much appreciate your input.

  

Do you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter yourDo you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter your

opinion and experiences - we would like to hear about it.opinion and experiences - we would like to hear about it.

  

We are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skypeWe are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skype

- it's up to you!). - it's up to you!). 

  

If this sounds good to you, please enter your email address:If this sounds good to you, please enter your email address:

kii lunen.s@icloud.com

..  Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for

follow-up questions.follow-up questions.

Location Data

Location: (56.156692504883, 10.210800170898)

Source: GeoIP Estimation
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YesYes

NoNo

Less than 1 yearLess than 1 year

1-2 years1-2 years

2-5 years2-5 years

More than 5 yearsMore than 5 years

I do not currently l ive in DenmarkI do not currently l ive in Denmark

..   Hi and thank you for clicking on our survey! :-)Hi and thank you for clicking on our survey! :-)

We are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master'sWe are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master's

thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .

  

Since we are interested in your individual stories, some questions will ask you to write down your thought in your ownSince we are interested in your individual stories, some questions will ask you to write down your thought in your own

words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! 

(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)

  

All answers will of course be treated confidentially and will not be used for other purposes. All answers will of course be treated confidentially and will not be used for other purposes. 

  

  

  

  

  

  

  

  

  

Q1.Q1.    Which country do you come from? Which country do you come from?

Italy

Q2.Q2. Do you currently live in Denmark?

Q3.Q3. How long have you been living in Denmark?

Participant 3
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0-200 DKK0-200 DKK

200-500 DKK200-500 DKK

500-1000 DKK500-1000 DKK

More than 1000 DKKMore than 1000 DKK

Q4.Q4.   What were your reasons for coming to Denmark?What were your reasons for coming to Denmark?

Studying

Q5.Q5. How much money do you spend on buying clothes on average per month?

Q6.Q6.  Which criteria are most important to you when buying clothes?  Which criteria are most important to you when buying clothes? 

Please use drag and drop to sort the following criteria according to their importancePlease use drag and drop to sort the following criteria according to their importance ..

  

Items
Very important

Moderately important

Not important

Availabil ity in store nearbyAvailabil ity in store nearby 1

FunctionalityFunctionality 2

FitFit 3

ComfortComfort 4

Matching personal styleMatching personal style 5

QualityQuality 6

MaterialMaterial 1

Trendy designTrendy design 2

PricePrice 3

StyleStyle 4

BrandBrand 5

SustainabilitySustainability 6

Environmental impactEnvironmental impact 1

Brand reputationBrand reputation 2

Availabil ity onlineAvailabil ity online 3

Production countryProduction country 4

OtherOther 5
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Definitely yesDefinitely yes

Probably yesProbably yes

Might or might notMight or might not

Probably notProbably not

Definitely notDefinitely not

In DenmarkIn Denmark

In my home countryIn my home country

OtherOther Germany

FriendsFriends

Social Media (e.g. Facebook, Instagram, Blogs,...)Social Media (e.g. Facebook, Instagram, Blogs,...)

In storeIn store

Broadcasting media (e.g. radio, TV,...)Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)Local communities (e.g. expats, neighbourhood,...)

Work or studiesWork or studies

OtherOther 

Q7.Q7. How important are fashion trends and styles to you? 

 

Fashion trends are...Fashion trends are... 70

Q8.Q8. How familiar are you with the concept of sustainable/organic/green clothing?

 

I am...I am...

Q9.Q9. Overall, are you interested in the concept of sustainable fashion?

Q10.Q10. Where have you first heard about sustainable fashion?
 

Q11.Q11. How did you hear about sustainable fashion? 
(You may select multiple answers)

Q12.Q12. In your opinion, how well known is the concept of sustainable fashion in your home country and in Denmark?

Not importantNot important Slightly importantSlightly important ImportantImportant
ModeratelyModerately

importantimportant Extremely importantExtremely important

  0 10 20 30 40 50 60 70 80 90 100

Not familiar at allNot familiar at all Slightly familiarSlightly familiar Moderately familiarModerately familiar Very familiarVery familiar Extremely familiarExtremely familiar

  0 10 20 30 40 50 60 70 80 90 100
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...is c lothing designed for long lifetime use...is c lothing designed for long lifetime use

...is produced locally...is produced locally

...is produced under ethical working conditions...is produced under ethical working conditions

 

In my home country,In my home country,

sustainable fashionsustainable fashion

is...is...

10

In Denmark,In Denmark,

sustainable fashionsustainable fashion

is...is...

65

..   Great to hear that you are interested in sustainable fashion! Great to hear that you are interested in sustainable fashion! 

  

In the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. PleaseIn the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. Please

write down everything that you think is relevant. write down everything that you think is relevant. 

If you don't have the time to answer in great detail, you can also just put down a few bullet points.If you don't have the time to answer in great detail, you can also just put down a few bullet points.

Q13b.Q13b.   The concept of sustainable fashion interests me, because ...The concept of sustainable fashion interests me, because ...

I want to reduce consumerist behaviours and adopt a l ifestyle that is more conscious of what I buy and how much I buy. I want to own better quality c lothes that

don't need to be replaced as often and I want to l ive with less because it makes me feel better.

Q14b.Q14b. Imagine you are on a shopping trip with your friend and you see a nice sweater that is labelled "sustainable". Your friend has no
idea what that means and you're explaining the concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of sustainable fashion? (You may select
up to 3 answers)

Sustainable fashion...
 

Not well known at allNot well known at all Slightly well knownSlightly well known
Moderately wellModerately well

knownknown Very well knownVery well known
Extremely wellExtremely well

knownknown

  0 10 20 30 40 50 60 70 80 90 100
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...causes little or no harm to the environment...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends...is characterised by timeless design that is independent of fashion trends

NoneNone

11 

2-52-5 I own a t-shirt from

a local boutique

that is made of

organic cotton and

with zero impact on

the environment

label. I'm also a fan

of H&M conscious

collection and own

two pieces from

them. I believe

they use recycled

fabrics.

5 or more5 or more 

Under 18Under 18

18-24 years18-24 years

25-34 years25-34 years

35 - 44 years35 - 44 years

45 - 60 years45 - 60 years

Q15b.Q15b. How many pieces of clothing do you own that you would consider to be "sustainable"? Please give an example.
 

Q16b.Q16b.  You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of

them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?Which T-shirt do you choose and why?

If they look identical, probably the regular one. I buy sustainable c lothes mostly because, compared to fast fashion chains, I believe they are better quality and can

last longer. Perhaps I might go for the sustainable one if it was marked that it's organic cotton or if there is a another specification.

Q17.Q17. How old are you?
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60 years or older60 years or older

MaleMale

FemaleFemale

OtherOther

Q18.Q18. What is your gender?

..  Thank you for participating in our survey! We very much appreciate your input. Thank you for participating in our survey! We very much appreciate your input.

  

Do you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter yourDo you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter your

opinion and experiences - we would like to hear about it.opinion and experiences - we would like to hear about it.

  

We are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skypeWe are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skype

- it's up to you!). - it's up to you!). 

  

If this sounds good to you, please enter your email address:If this sounds good to you, please enter your email address:

am.miotello@gmail.com

..  Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for

follow-up questions.follow-up questions.

Location Data

Location: (55.658096313477, 12.52409362793)

Source: GeoIP Estimation
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YesYes

NoNo

Less than 1 yearLess than 1 year

1-2 years1-2 years

2-5 years2-5 years

More than 5 yearsMore than 5 years

I do not currently l ive in DenmarkI do not currently l ive in Denmark

..   Hi and thank you for clicking on our survey! :-)Hi and thank you for clicking on our survey! :-)

We are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master'sWe are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master's

thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .

  

Since we are interested in your individual stories, some questions will ask you to write down your thought in your ownSince we are interested in your individual stories, some questions will ask you to write down your thought in your own

words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! 

(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)

  

All answers will of course be treated confidentially and will not be used for other purposes. All answers will of course be treated confidentially and will not be used for other purposes. 

  

  

  

  

  

  

  

  

  

Q1.Q1.    Which country do you come from? Which country do you come from?

Taiwan

Q2.Q2. Do you currently live in Denmark?

Q3.Q3. How long have you been living in Denmark?

Participant 4
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0-200 DKK0-200 DKK

200-500 DKK200-500 DKK

500-1000 DKK500-1000 DKK

More than 1000 DKKMore than 1000 DKK

Q4.Q4.   What were your reasons for coming to Denmark?What were your reasons for coming to Denmark?

for my study

Q5.Q5. How much money do you spend on buying clothes on average per month?

Q6.Q6.  Which criteria are most important to you when buying clothes?  Which criteria are most important to you when buying clothes? 

Please use drag and drop to sort the following criteria according to their importancePlease use drag and drop to sort the following criteria according to their importance ..

  

Items
Very important

Moderately important

Not important

StyleStyle

FitFit

Availabil ity in store nearbyAvailabil ity in store nearby

SustainabilitySustainability

BrandBrand

Matching personal styleMatching personal style

Brand reputationBrand reputation

OtherOther

FunctionalityFunctionality 1

ComfortComfort 2

PricePrice 3

QualityQuality 1

MaterialMaterial 2

Environmental impactEnvironmental impact 3

Production countryProduction country 4

Availabil ity onlineAvailabil ity online 1

Trendy designTrendy design 2
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Definitely yesDefinitely yes

Probably yesProbably yes

Might or might notMight or might not

Probably notProbably not

Definitely notDefinitely not

In DenmarkIn Denmark

In my home countryIn my home country

OtherOther 

FriendsFriends

Social Media (e.g. Facebook, Instagram, Blogs,...)Social Media (e.g. Facebook, Instagram, Blogs,...)

In storeIn store

Broadcasting media (e.g. radio, TV,...)Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)Local communities (e.g. expats, neighbourhood,...)

Work or studiesWork or studies

OtherOther 

Q7.Q7. How important are fashion trends and styles to you? 

 

Fashion trends are...Fashion trends are... 40

Q8.Q8. How familiar are you with the concept of sustainable/organic/green clothing?

 

I am...I am...

Q9.Q9. Overall, are you interested in the concept of sustainable fashion?

Q10.Q10. Where have you first heard about sustainable fashion?
 

Q11.Q11. How did you hear about sustainable fashion? 
(You may select multiple answers)

Q12.Q12. In your opinion, how well known is the concept of sustainable fashion in your home country and in Denmark?

Not importantNot important Slightly importantSlightly important ImportantImportant
ModeratelyModerately

importantimportant Extremely importantExtremely important

  0 10 20 30 40 50 60 70 80 90 100

Not familiar at allNot familiar at all Slightly familiarSlightly familiar Moderately familiarModerately familiar Very familiarVery familiar Extremely familiarExtremely familiar

  0 10 20 30 40 50 60 70 80 90 100
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...is c lothing designed for long lifetime use...is c lothing designed for long lifetime use

...is produced locally...is produced locally

...is produced under ethical working conditions...is produced under ethical working conditions

 

In my home country,In my home country,

sustainable fashionsustainable fashion

is...is...

35

In Denmark,In Denmark,

sustainable fashionsustainable fashion

is...is...

55

..   Great to hear that you are interested in sustainable fashion! Great to hear that you are interested in sustainable fashion! 

  

In the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. PleaseIn the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. Please

write down everything that you think is relevant. write down everything that you think is relevant. 

If you don't have the time to answer in great detail, you can also just put down a few bullet points.If you don't have the time to answer in great detail, you can also just put down a few bullet points.

Q13b.Q13b.   The concept of sustainable fashion interests me, because ...The concept of sustainable fashion interests me, because ...

It's important for me to do something good for the environment. It's a lot of innovation involved.

Q14b.Q14b. Imagine you are on a shopping trip with your friend and you see a nice sweater that is labelled "sustainable". Your friend has no
idea what that means and you're explaining the concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of sustainable fashion? (You may select
up to 3 answers)

Sustainable fashion...
 

Not well known at allNot well known at all Slightly well knownSlightly well known
Moderately wellModerately well

knownknown Very well knownVery well known
Extremely wellExtremely well

knownknown

  0 10 20 30 40 50 60 70 80 90 100
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...causes little or no harm to the environment...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends...is characterised by timeless design that is independent of fashion trends

NoneNone

11 

2-52-5 socks, underwears,

pants

5 or more5 or more 

Under 18Under 18

18-24 years18-24 years

25-34 years25-34 years

35 - 44 years35 - 44 years

45 - 60 years45 - 60 years

60 years or older60 years or older

MaleMale

FemaleFemale

Q15b.Q15b. How many pieces of clothing do you own that you would consider to be "sustainable"? Please give an example.
 

Q16b.Q16b.  You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of

them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?Which T-shirt do you choose and why?

I might choose not to buy any clothes if the price difference is 100 kr, which is a bit big difference for me.

Q17.Q17. How old are you?

Q18.Q18. What is your gender?
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OtherOther

..  Thank you for participating in our survey! We very much appreciate your input. Thank you for participating in our survey! We very much appreciate your input.

  

Do you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter yourDo you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter your

opinion and experiences - we would like to hear about it.opinion and experiences - we would like to hear about it.

  

We are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skypeWe are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skype

- it's up to you!). - it's up to you!). 

  

If this sounds good to you, please enter your email address:If this sounds good to you, please enter your email address:

venus_sun@hotmail.com

..  Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for

follow-up questions.follow-up questions.

Location Data

Location: (55.666702270508, 12.583297729492)

Source: GeoIP Estimation
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YesYes

NoNo

Less than 1 yearLess than 1 year

1-2 years1-2 years

2-5 years2-5 years

More than 5 yearsMore than 5 years

I do not currently l ive in DenmarkI do not currently l ive in Denmark

..   Hi and thank you for clicking on our survey! :-)Hi and thank you for clicking on our survey! :-)

We are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master'sWe are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master's

thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .

  

Since we are interested in your individual stories, some questions will ask you to write down your thought in your ownSince we are interested in your individual stories, some questions will ask you to write down your thought in your own

words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! 

(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)

  

All answers will of course be treated confidentially and will not be used for other purposes. All answers will of course be treated confidentially and will not be used for other purposes. 

  

  

  

  

  

  

  

  

  

Q1.Q1.    Which country do you come from? Which country do you come from?

Argentina

Q2.Q2. Do you currently live in Denmark?

Q3.Q3. How long have you been living in Denmark?

Participant 5
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0-200 DKK0-200 DKK

200-500 DKK200-500 DKK

500-1000 DKK500-1000 DKK

More than 1000 DKKMore than 1000 DKK

Q4.Q4.   What were your reasons for coming to Denmark?What were your reasons for coming to Denmark?

A change of l ifestyle

Q5.Q5. How much money do you spend on buying clothes on average per month?

Q6.Q6.  Which criteria are most important to you when buying clothes?  Which criteria are most important to you when buying clothes? 

Please use drag and drop to sort the following criteria according to their importancePlease use drag and drop to sort the following criteria according to their importance ..

  

Items
Very important

Moderately important

Not important

OtherOther
StyleStyle 1

QualityQuality 2

ComfortComfort 3

MaterialMaterial 4

FitFit 5

PricePrice 6

Matching personal styleMatching personal style 7

Brand reputationBrand reputation 1

Environmental impactEnvironmental impact 2

Production countryProduction country 3

SustainabilitySustainability 4

FunctionalityFunctionality 5

Availabil ity onlineAvailabil ity online 1

BrandBrand 2

Trendy designTrendy design 3

Availabil ity in store nearbyAvailabil ity in store nearby 4
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Definitely yesDefinitely yes

Probably yesProbably yes

Might or might notMight or might not

Probably notProbably not

Definitely notDefinitely not

In DenmarkIn Denmark

In my home countryIn my home country

OtherOther France

FriendsFriends

Social Media (e.g. Facebook, Instagram, Blogs,...)Social Media (e.g. Facebook, Instagram, Blogs,...)

In storeIn store

Broadcasting media (e.g. radio, TV,...)Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)Local communities (e.g. expats, neighbourhood,...)

Work or studiesWork or studies

OtherOther 

Q7.Q7. How important are fashion trends and styles to you? 

 

Fashion trends are...Fashion trends are... 25

Q8.Q8. How familiar are you with the concept of sustainable/organic/green clothing?

 

I am...I am...

Q9.Q9. Overall, are you interested in the concept of sustainable fashion?

Q10.Q10. Where have you first heard about sustainable fashion?
 

Q11.Q11. How did you hear about sustainable fashion? 
(You may select multiple answers)

Q12.Q12. In your opinion, how well known is the concept of sustainable fashion in your home country and in Denmark?

Not importantNot important Slightly importantSlightly important ImportantImportant
ModeratelyModerately

importantimportant Extremely importantExtremely important

  0 10 20 30 40 50 60 70 80 90 100

Not familiar at allNot familiar at all Slightly familiarSlightly familiar Moderately familiarModerately familiar Very familiarVery familiar Extremely familiarExtremely familiar

  0 10 20 30 40 50 60 70 80 90 100
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...is c lothing designed for long lifetime use...is c lothing designed for long lifetime use

...is produced locally...is produced locally

...is produced under ethical working conditions...is produced under ethical working conditions

 

In my home country,In my home country,

sustainable fashionsustainable fashion

is...is...

32

In Denmark,In Denmark,

sustainable fashionsustainable fashion

is...is...

61

..   Great to hear that you are interested in sustainable fashion! Great to hear that you are interested in sustainable fashion! 

  

In the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. PleaseIn the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. Please

write down everything that you think is relevant. write down everything that you think is relevant. 

If you don't have the time to answer in great detail, you can also just put down a few bullet points.If you don't have the time to answer in great detail, you can also just put down a few bullet points.

Q13b.Q13b.   The concept of sustainable fashion interests me, because ...The concept of sustainable fashion interests me, because ...

The actual way of consumption in the fashion industry is getting to a breaking point, where the consumer is getting more information about how the chain of

production of the fashion industry can be polluting , disrespectful of human rights, and it can also create an il lusional need for following the trends leading to the

wasting of those trends products once they are not fashionable anymore. The consequence of this i l lusional need is that the consumer don't develop his own style. I

can not ignore all this facts, therefor I'm becoming more aware of what kind of a consumer I am.

Q14b.Q14b. Imagine you are on a shopping trip with your friend and you see a nice sweater that is labelled "sustainable". Your friend has no
idea what that means and you're explaining the concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of sustainable fashion? (You may select
up to 3 answers)

Sustainable fashion...
 

Not well known at allNot well known at all Slightly well knownSlightly well known
Moderately wellModerately well

knownknown Very well knownVery well known
Extremely wellExtremely well

knownknown

  0 10 20 30 40 50 60 70 80 90 100
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...causes little or no harm to the environment...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends...is characterised by timeless design that is independent of fashion trends

NoneNone

11 

2-52-5 

5 or more5 or more t-shirt, dress,

sweater ,etc

Under 18Under 18

18-24 years18-24 years

25-34 years25-34 years

35 - 44 years35 - 44 years

45 - 60 years45 - 60 years

60 years or older60 years or older

MaleMale

FemaleFemale

Q15b.Q15b. How many pieces of clothing do you own that you would consider to be "sustainable"? Please give an example.
 

Q16b.Q16b.  You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of

them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?Which T-shirt do you choose and why?

I'l l  choose the sustainable, because, even if the price is higher than the regular, the cotton it is made of is probably better quality and it wil l last in time it better

condition than the regular one.

Q17.Q17. How old are you?

Q18.Q18. What is your gender?
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OtherOther

..  Thank you for participating in our survey! We very much appreciate your input. Thank you for participating in our survey! We very much appreciate your input.

  

Do you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter yourDo you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter your

opinion and experiences - we would like to hear about it.opinion and experiences - we would like to hear about it.

  

We are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skypeWe are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skype

- it's up to you!). - it's up to you!). 

  

If this sounds good to you, please enter your email address:If this sounds good to you, please enter your email address:

karinushka_21@yahoo.com

..  Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for

follow-up questions.follow-up questions.

Location Data

Location: (55.658096313477, 12.52409362793)

Source: GeoIP Estimation
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YesYes

NoNo

Less than 1 yearLess than 1 year

1-2 years1-2 years

2-5 years2-5 years

More than 5 yearsMore than 5 years

I do not currently l ive in DenmarkI do not currently l ive in Denmark

..   Hi and thank you for clicking on our survey! :-)Hi and thank you for clicking on our survey! :-)

We are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master'sWe are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master's

thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .

  

Since we are interested in your individual stories, some questions will ask you to write down your thought in your ownSince we are interested in your individual stories, some questions will ask you to write down your thought in your own

words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! 

(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)

  

All answers will of course be treated confidentially and will not be used for other purposes. All answers will of course be treated confidentially and will not be used for other purposes. 

  

  

  

  

  

  

  

  

  

Q1.Q1.    Which country do you come from? Which country do you come from?

romania

Q2.Q2. Do you currently live in Denmark?

Q3.Q3. How long have you been living in Denmark?

Participant 6
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0-200 DKK0-200 DKK

200-500 DKK200-500 DKK

500-1000 DKK500-1000 DKK

More than 1000 DKKMore than 1000 DKK

Q4.Q4.   What were your reasons for coming to Denmark?What were your reasons for coming to Denmark?

boyfriend got a job here

Q5.Q5. How much money do you spend on buying clothes on average per month?

Q6.Q6.  Which criteria are most important to you when buying clothes?  Which criteria are most important to you when buying clothes? 

Please use drag and drop to sort the following criteria according to their importancePlease use drag and drop to sort the following criteria according to their importance ..
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Definitely yesDefinitely yes

Probably yesProbably yes

Might or might notMight or might not

Probably notProbably not

Definitely notDefinitely not

Items
Very important

Moderately important

Not important

Q7.Q7. How important are fashion trends and styles to you? 

 

Fashion trends are...Fashion trends are... 23

Q8.Q8. How familiar are you with the concept of sustainable/organic/green clothing?

 

I am...I am...

Q9.Q9. Overall, are you interested in the concept of sustainable fashion?

Q10.Q10. Where have you first heard about sustainable fashion?
 

OtherOther
Environmental impactEnvironmental impact 1

SustainabilitySustainability 2

ComfortComfort 3

QualityQuality 4

FitFit 5

Matching personal styleMatching personal style 6

FunctionalityFunctionality 7

PricePrice 8

Brand reputationBrand reputation 1

MaterialMaterial 2

Production countryProduction country 3

StyleStyle 4

Trendy designTrendy design 1

Availabil ity onlineAvailabil ity online 2

Availabil ity in store nearbyAvailabil ity in store nearby 3

BrandBrand 4

Not importantNot important Slightly importantSlightly important ImportantImportant
ModeratelyModerately

importantimportant Extremely importantExtremely important

  0 10 20 30 40 50 60 70 80 90 100

Not familiar at allNot familiar at all Slightly familiarSlightly familiar Moderately familiarModerately familiar Very familiarVery familiar Extremely familiarExtremely familiar

  0 10 20 30 40 50 60 70 80 90 100
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In DenmarkIn Denmark

In my home countryIn my home country

OtherOther 

FriendsFriends

Social Media (e.g. Facebook, Instagram, Blogs,...)Social Media (e.g. Facebook, Instagram, Blogs,...)

In storeIn store

Broadcasting media (e.g. radio, TV,...)Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)Local communities (e.g. expats, neighbourhood,...)

Work or studiesWork or studies

OtherOther 

Q11.Q11. How did you hear about sustainable fashion? 
(You may select multiple answers)

Q12.Q12. In your opinion, how well known is the concept of sustainable fashion in your home country and in Denmark?

 

In my home country,In my home country,

sustainable fashionsustainable fashion

is...is...

19

In Denmark,In Denmark,

sustainable fashionsustainable fashion

is...is...

74

..   Great to hear that you are interested in sustainable fashion! Great to hear that you are interested in sustainable fashion! 

  

In the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. PleaseIn the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. Please

write down everything that you think is relevant. write down everything that you think is relevant. 

If you don't have the time to answer in great detail, you can also just put down a few bullet points.If you don't have the time to answer in great detail, you can also just put down a few bullet points.

Q13b.Q13b.   The concept of sustainable fashion interests me, because ...The concept of sustainable fashion interests me, because ...

Not well known at allNot well known at all Slightly well knownSlightly well known
Moderately wellModerately well

knownknown Very well knownVery well known
Extremely wellExtremely well

knownknown

  0 10 20 30 40 50 60 70 80 90 100
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...is c lothing designed for long lifetime use...is c lothing designed for long lifetime use

...is produced locally...is produced locally

...is produced under ethical working conditions...is produced under ethical working conditions

...causes little or no harm to the environment...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends...is characterised by timeless design that is independent of fashion trends

NoneNone

11 

2-52-5 

5 or more5 or more 

i work as a social media intern for Kalo Kopenhagen, which is promoting sustainable fashion. i am interested, because i am generally interested in sustainability

and csr.

Q14b.Q14b. Imagine you are on a shopping trip with your friend and you see a nice sweater that is labelled "sustainable". Your friend has no
idea what that means and you're explaining the concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of sustainable fashion? (You may select
up to 3 answers)

Sustainable fashion...
 

Q15b.Q15b. How many pieces of clothing do you own that you would consider to be "sustainable"? Please give an example.
 

Q16b.Q16b.  You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of

them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?Which T-shirt do you choose and why?
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Under 18Under 18

18-24 years18-24 years

25-34 years25-34 years

35 - 44 years35 - 44 years

45 - 60 years45 - 60 years

60 years or older60 years or older

MaleMale

FemaleFemale

OtherOther

regular, because i dont have money now. but once iwil l have a good paying job, i wil l gradually switch to sustainable wardrobe.

Q17.Q17. How old are you?

Q18.Q18. What is your gender?

..  Thank you for participating in our survey! We very much appreciate your input. Thank you for participating in our survey! We very much appreciate your input.

  

Do you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter yourDo you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter your

opinion and experiences - we would like to hear about it.opinion and experiences - we would like to hear about it.

  

We are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skypeWe are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skype

- it's up to you!). - it's up to you!). 

  

If this sounds good to you, please enter your email address:If this sounds good to you, please enter your email address:

orsolya_91@yahoo.com

..  Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for

follow-up questions.follow-up questions.
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Location Data

Location: (55.657196044922, 12.473602294922)

Source: GeoIP Estimation
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YesYes

NoNo

Less than 1 yearLess than 1 year

1-2 years1-2 years

2-5 years2-5 years

More than 5 yearsMore than 5 years

I do not currently l ive in DenmarkI do not currently l ive in Denmark

..   Hi and thank you for clicking on our survey! :-)Hi and thank you for clicking on our survey! :-)

We are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master'sWe are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master's

thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .

  

Since we are interested in your individual stories, some questions will ask you to write down your thought in your ownSince we are interested in your individual stories, some questions will ask you to write down your thought in your own

words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! 

(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)

  

All answers will of course be treated confidentially and will not be used for other purposes. All answers will of course be treated confidentially and will not be used for other purposes. 

  

  

  

  

  

  

  

  

  

Q1.Q1.    Which country do you come from? Which country do you come from?

India

Q2.Q2. Do you currently live in Denmark?

Q3.Q3. How long have you been living in Denmark?

Participant 7
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0-200 DKK0-200 DKK

200-500 DKK200-500 DKK

500-1000 DKK500-1000 DKK

More than 1000 DKKMore than 1000 DKK

Q4.Q4.   What were your reasons for coming to Denmark?What were your reasons for coming to Denmark?

Study

Q5.Q5. How much money do you spend on buying clothes on average per month?

Q6.Q6.  Which criteria are most important to you when buying clothes?  Which criteria are most important to you when buying clothes? 

Please use drag and drop to sort the following criteria according to their importancePlease use drag and drop to sort the following criteria according to their importance ..

  

Items
Very important

Moderately important

Not important

MaterialMaterial

Trendy designTrendy design

Production countryProduction country

Environmental impactEnvironmental impact

Availabil ity in store nearbyAvailabil ity in store nearby

Availabil ity onlineAvailabil ity online

OtherOther

ComfortComfort 1

FunctionalityFunctionality 2

FitFit 3

QualityQuality 4

PricePrice 1

StyleStyle 2

Matching personal styleMatching personal style 3

BrandBrand 4

Brand reputationBrand reputation 1

SustainabilitySustainability 2
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Definitely yesDefinitely yes

Probably yesProbably yes

Might or might notMight or might not

Probably notProbably not

Definitely notDefinitely not

In DenmarkIn Denmark

In my home countryIn my home country

OtherOther 

FriendsFriends

Social Media (e.g. Facebook, Instagram, Blogs,...)Social Media (e.g. Facebook, Instagram, Blogs,...)

In storeIn store

Broadcasting media (e.g. radio, TV,...)Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)Local communities (e.g. expats, neighbourhood,...)

Work or studiesWork or studies

OtherOther 

Q7.Q7. How important are fashion trends and styles to you? 

 

Fashion trends are...Fashion trends are... 0

Q8.Q8. How familiar are you with the concept of sustainable/organic/green clothing?

 

I am...I am...

Q9.Q9. Overall, are you interested in the concept of sustainable fashion?

Q10.Q10. Where have you first heard about sustainable fashion?
 

Q11.Q11. How did you hear about sustainable fashion? 
(You may select multiple answers)

Q12.Q12. In your opinion, how well known is the concept of sustainable fashion in your home country and in Denmark?

Not importantNot important Slightly importantSlightly important ImportantImportant
ModeratelyModerately

importantimportant Extremely importantExtremely important

  0 10 20 30 40 50 60 70 80 90 100

Not familiar at allNot familiar at all Slightly familiarSlightly familiar Moderately familiarModerately familiar Very familiarVery familiar Extremely familiarExtremely familiar

  0 10 20 30 40 50 60 70 80 90 100
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...is c lothing designed for long lifetime use...is c lothing designed for long lifetime use

...is produced locally...is produced locally

...is produced under ethical working conditions...is produced under ethical working conditions

 

In my home country,In my home country,

sustainable fashionsustainable fashion

is...is...

21

In Denmark,In Denmark,

sustainable fashionsustainable fashion

is...is...

76

..   Great to hear that you are interested in sustainable fashion! Great to hear that you are interested in sustainable fashion! 

  

In the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. PleaseIn the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. Please

write down everything that you think is relevant. write down everything that you think is relevant. 

If you don't have the time to answer in great detail, you can also just put down a few bullet points.If you don't have the time to answer in great detail, you can also just put down a few bullet points.

Q13b.Q13b.   The concept of sustainable fashion interests me, because ...The concept of sustainable fashion interests me, because ...

I don’t know a lot about it, so it would be nice to get more information

Q14b.Q14b. Imagine you are on a shopping trip with your friend and you see a nice sweater that is labelled "sustainable". Your friend has no
idea what that means and you're explaining the concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of sustainable fashion? (You may select
up to 3 answers)

Sustainable fashion...
 

Not well known at allNot well known at all Slightly well knownSlightly well known
Moderately wellModerately well

knownknown Very well knownVery well known
Extremely wellExtremely well

knownknown

  0 10 20 30 40 50 60 70 80 90 100
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...causes little or no harm to the environment...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends...is characterised by timeless design that is independent of fashion trends

NoneNone

11 

2-52-5 

5 or more5 or more 

Under 18Under 18

18-24 years18-24 years

25-34 years25-34 years

35 - 44 years35 - 44 years

45 - 60 years45 - 60 years

60 years or older60 years or older

MaleMale

FemaleFemale

OtherOther

Q15b.Q15b. How many pieces of clothing do you own that you would consider to be "sustainable"? Please give an example.
 

Q16b.Q16b.  You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of

them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?Which T-shirt do you choose and why?

Regular - I value price more than sustainability

Q17.Q17. How old are you?

Q18.Q18. What is your gender?
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..  Thank you for participating in our survey! We very much appreciate your input. Thank you for participating in our survey! We very much appreciate your input.

  

Do you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter yourDo you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter your

opinion and experiences - we would like to hear about it.opinion and experiences - we would like to hear about it.

  

We are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skypeWe are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skype

- it's up to you!). - it's up to you!). 

  

If this sounds good to you, please enter your email address:If this sounds good to you, please enter your email address:

sri26795@gmail.com

..  Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for

follow-up questions.follow-up questions.

Location Data

Location: (51.550003051758, -0.26669311523438)

Source: GeoIP Estimation
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YesYes

NoNo

Less than 1 yearLess than 1 year

1-2 years1-2 years

2-5 years2-5 years

More than 5 yearsMore than 5 years

I do not currently l ive in DenmarkI do not currently l ive in Denmark

..   Hi and thank you for clicking on our survey! :-)Hi and thank you for clicking on our survey! :-)

We are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master'sWe are happy that you decided to spend approximately 5 minutes on answering our questions. The results will be used for our Master's

thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .thesis, in which we explore the sustainable clothing consumption of non-Danish citizens living in Denmark .

  

Since we are interested in your individual stories, some questions will ask you to write down your thought in your ownSince we are interested in your individual stories, some questions will ask you to write down your thought in your own

words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! words. It would be great, if you could write down everything that seems relevant to you - there's no right or wrong! 

(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)(Of course we do not expect you to deliver a well-thought-out essay written in perfect English)

  

All answers will of course be treated confidentially and will not be used for other purposes. All answers will of course be treated confidentially and will not be used for other purposes. 

  

  

  

  

  

  

  

  

  

Q1.Q1.    Which country do you come from? Which country do you come from?

Taiwan

Q2.Q2. Do you currently live in Denmark?

Q3.Q3. How long have you been living in Denmark?

Participant 8
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0-200 DKK0-200 DKK

200-500 DKK200-500 DKK

500-1000 DKK500-1000 DKK

More than 1000 DKKMore than 1000 DKK

Q4.Q4.   What were your reasons for coming to Denmark?What were your reasons for coming to Denmark?

Study

Q5.Q5. How much money do you spend on buying clothes on average per month?

Q6.Q6.  Which criteria are most important to you when buying clothes?  Which criteria are most important to you when buying clothes? 

Please use drag and drop to sort the following criteria according to their importancePlease use drag and drop to sort the following criteria according to their importance ..
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Definitely yesDefinitely yes

Probably yesProbably yes

Might or might notMight or might not

Probably notProbably not

Definitely notDefinitely not

Items
Very important

Moderately important

Not important

Q7.Q7. How important are fashion trends and styles to you? 

 

Fashion trends are...Fashion trends are... 73

Q8.Q8. How familiar are you with the concept of sustainable/organic/green clothing?

 

I am...I am...

Q9.Q9. Overall, are you interested in the concept of sustainable fashion?

Q10.Q10. Where have you first heard about sustainable fashion?
 

OtherOther
Matching personal styleMatching personal style 1

PricePrice 2

ComfortComfort 3

FitFit 4

Environmental impactEnvironmental impact 1

StyleStyle 2

Production countryProduction country 3

Trendy designTrendy design 4

SustainabilitySustainability 5

Brand reputationBrand reputation 6

QualityQuality 7

BrandBrand 8

MaterialMaterial 9

FunctionalityFunctionality 1

Availabil ity in store nearbyAvailabil ity in store nearby 2

Availabil ity onlineAvailabil ity online 3

Not importantNot important Slightly importantSlightly important ImportantImportant
ModeratelyModerately

importantimportant Extremely importantExtremely important

  0 10 20 30 40 50 60 70 80 90 100

Not familiar at allNot familiar at all Slightly familiarSlightly familiar Moderately familiarModerately familiar Very familiarVery familiar Extremely familiarExtremely familiar

  0 10 20 30 40 50 60 70 80 90 100
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In DenmarkIn Denmark

In my home countryIn my home country

OtherOther 

FriendsFriends

Social Media (e.g. Facebook, Instagram, Blogs,...)Social Media (e.g. Facebook, Instagram, Blogs,...)

In storeIn store

Broadcasting media (e.g. radio, TV,...)Broadcasting media (e.g. radio, TV,...)

Events (e.g. fairs, talks, flea markets,...)Events (e.g. fairs, talks, flea markets,...)

Local communities (e.g. expats, neighbourhood,...)Local communities (e.g. expats, neighbourhood,...)

Work or studiesWork or studies

OtherOther 

Q11.Q11. How did you hear about sustainable fashion? 
(You may select multiple answers)

Q12.Q12. In your opinion, how well known is the concept of sustainable fashion in your home country and in Denmark?

 

In my home country,In my home country,

sustainable fashionsustainable fashion

is...is...

40

In Denmark,In Denmark,

sustainable fashionsustainable fashion

is...is...

71

..   Great to hear that you are interested in sustainable fashion! Great to hear that you are interested in sustainable fashion! 

  

In the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. PleaseIn the next four questions we would like you to tell us a bit more about what sustainable/ organic/ green fashion means to you. Please

write down everything that you think is relevant. write down everything that you think is relevant. 

If you don't have the time to answer in great detail, you can also just put down a few bullet points.If you don't have the time to answer in great detail, you can also just put down a few bullet points.

Q13b.Q13b.   The concept of sustainable fashion interests me, because ...The concept of sustainable fashion interests me, because ...

Not well known at allNot well known at all Slightly well knownSlightly well known
Moderately wellModerately well

knownknown Very well knownVery well known
Extremely wellExtremely well

knownknown

  0 10 20 30 40 50 60 70 80 90 100
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...is c lothing designed for long lifetime use...is c lothing designed for long lifetime use

...is produced locally...is produced locally

...is produced under ethical working conditions...is produced under ethical working conditions

...causes little or no harm to the environment...causes little or no harm to the environment

...makes use of eco-labelled or recycled materials...makes use of eco-labelled or recycled materials

...requires brands to highlight transparency of manufacturing conditions...requires brands to highlight transparency of manufacturing conditions

...is characterised by timeless design that is independent of fashion trends...is characterised by timeless design that is independent of fashion trends

NoneNone

11 

2-52-5 

5 or more5 or more 

No point to create too much waste. It's also economical friendly.

Q14b.Q14b. Imagine you are on a shopping trip with your friend and you see a nice sweater that is labelled "sustainable". Your friend has no
idea what that means and you're explaining the concept to him or her.
 
In your opinion, which 3 criteria out of those listed below best describe the concept of sustainable fashion? (You may select
up to 3 answers)

Sustainable fashion...
 

Q15b.Q15b. How many pieces of clothing do you own that you would consider to be "sustainable"? Please give an example.
 

Q16b.Q16b.  You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of You are standing in a clothing store in front of two clothing racks. Both of them display identical, nice T-shirts. However, one of

them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. them is labelled "sustainable" and costs 250 kr., while the other one is a regular T-shirt and costs 150kr. 

Which T-shirt do you choose and why?Which T-shirt do you choose and why?
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Under 18Under 18

18-24 years18-24 years

25-34 years25-34 years

35 - 44 years35 - 44 years

45 - 60 years45 - 60 years

60 years or older60 years or older

MaleMale

FemaleFemale

OtherOther

Perhaps regular because 100dkk extra is a bit too much for me.

Q17.Q17. How old are you?

Q18.Q18. What is your gender?

..  Thank you for participating in our survey! We very much appreciate your input. Thank you for participating in our survey! We very much appreciate your input.

  

Do you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter yourDo you have time to tell us a bit more about yourself, your life in Denmark and your views on sustainable fashion? No matter your

opinion and experiences - we would like to hear about it.opinion and experiences - we would like to hear about it.

  

We are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skypeWe are looking for candidates who are available for a few follow-up questions (either over a nice cup of coffee or via skype

- it's up to you!). - it's up to you!). 

  

If this sounds good to you, please enter your email address:If this sounds good to you, please enter your email address:

ruth0109@gmail.com

..  Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for Note: All contact details will be treated confidentially and will not be used for other purposes than contacting potential candidates for

follow-up questions.follow-up questions.
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Location Data

Location: (55.666702270508, 12.583297729492)

Source: GeoIP Estimation
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Interview 1 
(P1): Participant 
(I): Interviewer 
Duration: 49:04 
 
(I): First of all, thank you for doing this interview with us. Before we start, I want to inform you 1 
that everything you say will be treated confidentially and your name and any personal data 2 
will be anonymised. Also, since we are using this interview for our Master’s thesis, it will be 3 
recorded. Is that ok for you? 4 
(P1): Yes, it’s okay for me.  5 
(I): Okay, great. And just as an introduction I wanted to explain the structure of the interview 6 
to you, so that you’re prepared. So we have it divided into different topics and for each topic 7 
we’re gonna start with a broader question, where we would like you to talk as much as 8 
possible and then we might follow up with some other questions before we go over to the 9 
next topic. 10 
(P1): Okay. 11 
(I): Yes. Then let’s start with the first topic of your life and how you came to Denmark. And I'd 12 
like to know when and why you came to Denmark what were your intentions motivations 13 
expectations and how your first year basically went or in general… 14 
(P1): I came to Denmark in 2015 to start my Master there. I was lucky that I got accepted for 15 
this Master at CBS. The Master was in Management of the Creative Business Processes. 16 
It's a Master that is targeted to the creative industries and has topics of marketing and 17 
project management and also some social studies. Before that I did an interview in a fashion 18 
eh- an internship in fashion company and I was always interested in the fashion industry and 19 
I thought with that kind of Master I could maybe also, like, I was also interested in the 20 
creative industry general and I thought with master I could, yeah, follow that kind of. Yeah 21 
and that was the main, yeah, the main reason and yeah, only reason more or less why I 22 
came to Denmark. And yeah, in the first year I would say it was lot of out like, yeah, just 23 
finding the way in Denmark and getting to know the culture and the studies and yeah. 24 
(I): Mhm. Okay. 25 
(P1): Yeah so I would say that was kinda the first year and the reason why I came to 26 
Denmark. 27 
(I): What were your expectations when you came? 28 
(P1): I was looking forward to studying an international degree, also to studying in English 29 
and yeah I heard that yeah, that the Danish culture is really liberal and like, very open… 30 
Ehm… yeah so, that was kind of a nice, open international environment, yeah. 31 
(I): Have these expectations been fulfilled then? 32 
(P1): Yeah, I would say so. Especially also with the other international people. In in my friend 33 
circle I don't have so many Danes, but I connected more to the international people but it 34 
wouldn't say that like, the Danes are in general close to that or an cultural… it’s just, yeah it 35 
just happened like that but in general I would say that I was not disappointed in that. 36 
(I): Mhm, okay. So are you planning to stay in Denmark then? 37 
(P1): It’s kinda 50-50. I see many good things, they have a good social system there are also 38 
some jobs in my field, within the creative industry so in that sense it would be, it would be 39 
really nice to stay also. 40 
(I): How do you see your role right now in Denmark, how would you define yourself kind of?  41 
(P1): I'm looking for a job *laughing* but yeah, (.) my role… I would say, like, yeah, I’m a 42 
graduate, yeah, that is looking for the next step kind of and trying to maybe fit in somehow 43 
within the work market and exploring the work market in my field. Yeah, kinda like that. 44 
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(I): How would you describe your relationship to your home country right now? If you’re 45 
considering maybe going somewhere else, or something…? 46 
(P1): I still think I have a close relationship to my home country but it's also that now I 47 
haven’t lived there since 2015, so it’s kinda, like, divided. It’s still close because it’s my home 48 
country and it’s where my family lives and It’s still like home in some way but then, like, the 49 
majority of my life is, also the major part, is here now so (..) it's kinda a bit divided I would 50 
say. 51 
(I): Okay. Do you still- yeah, sorry. 52 
(P1): In terms of, also in terms of social life, of course I live here, I have my friends here, like, 53 
there is a grate focus also here and there is my family and some old friends also in Germany  54 
(I): So, you still have strong social ties to Germany? 55 
(P1): Especially in terms of my family and some friends they, like, all went different ways but, 56 
yeah, I would also say that it takes some time to find your- or put down your roots here and 57 
find, like, nice people and build up your friend circle and now I would say I’m at a point where 58 
I have that quite well and it maybe took some time also in the beginning and you have to 59 
settle in and all that so that would also be hard to leave if I would to go back to Germany or 60 
to another country. 61 
(I): You already said you mainly have international friends but do you have Danish friends or 62 
boyfriend? 63 
(P1): I have a Danish boyfriend. Yeah, I think that’s my main Danish contact *laughs* 64 
unfortunately. It is also because my program is- was really international and those were kind 65 
of the first people I connected with and yeah, somehow those internationals they know other 66 
internationals and then you get to know them and yeah. I don’t know, some people say it’s a 67 
bit hard to connect really to the Danes but I guess it also depends on the situation or on the 68 
people of course but, yeah my boyfriend is my main- yeah, the Danish person I’m most 69 
connected to. 70 
(I): Do you speak Danish? 71 
(P1): A little bit.  72 
(I): How would you describe your level? 73 
(P1): More or less still beginner, ehm, yeah. I started learning it, then I stopped because I 74 
also had to find a new apartment and all that, yeah, with having the international friends it 75 
also becomes a bit hard to start again and yeah, now I started again, but I would say I'm at 76 
beginner. 77 
(I): So, is that something that's important to you to learn? 78 
(P1): Ehm, yeah, I would- yeah, especially to, yeah, to have better chances to find a job and 79 
also then if I would decide to stay, I definitely need to learn it and that's also something I 80 
regret a bit that I didn't really do it from the beginning, and yeah, just went through with it. 81 
(I): Okay. Was there a situation in Denmark, where you felt especially challenged?  82 
(P1): Ehm (...) I found the beginning really hard. It was also because I had the last day of my 83 
internship and then kind of in the night, early morning I came to Denmark because there was 84 
no time between the study start and the end of the internship, so it was a really, yeah, like a 85 
really, in terms of the time, like really tight from one thing to starting a whole new thing, but 86 
yeah, also in terms of finding an apartment. Everybody is struggling with that and, yeah, it's 87 
also a way-, when you come here and from Germany, it's way more expensive of course, 88 
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yeah. So, at the beginning, like, until finding an apartment, like finding a home and settling in 89 
and having that out of your mind that I found was a real challenge. 90 
(I): Was there then a moment when you felt like you really arrived? 91 
(P1). Yeah. I remember that I was really happy to be able to say I have a home now and I 92 
was also lucky that I could stay until now even. So, yeah, I was lucky with that and I didn't 93 
have to change so much, but I had to look a lot and you have to be on all these groups all 94 
the time and there is also scammers and all that and when you come to a new country and 95 
you start, like a new studies and all that you- it's so much new things already that finding a 96 
home is really essential I would say for, like, feeling- for settling in and feeling welcomed in a 97 
country. But I guess in big cities it's always a bit hard *laughing*. Here I experienced as very 98 
crazy *laughing* 99 
(I): If there was a friend of yours who would consider moving to Denmark, what advice would 100 
you give him? 101 
(P1): I would advise him to come a bit earlier before the study start, especially to find an 102 
apartment and maybe already find a job and yeah, and then I would say if that is kind of off 103 
the list, maybe just enjoy it and yeah, be a bit prepared for the winter. Like, a good advice 104 
would be to come a bit earlier before the study start and yeah, have a bit more time to get to 105 
know the city a bit and get to know the system of the apartments and the CPR number and 106 
to get a bike and all these things that you have to organise when you come here. 107 
(I): Do you feel like you developed personally over the time you have been in Denmark? 108 
(P1): I actually never thought about that *laughing*, but I would guess that, yeah, it's always 109 
that challenges make you stronger in some way and you learn how to deal with like, the 110 
problems and also be on your own with all that, like, nobody really gives you an apartment or 111 
is like aah, sometimes it's also that there are so many rules that when you don't really know 112 
how the system works, like it can take some time to find everything out and I guess that also 113 
teached me a yeah, maybe independence in some way? And I guess also maybe 114 
sometimes I even forget that or like, when you live here and are used to English all the time 115 
and living abroad that it's actually not so common for people in Germany, like also my 116 
German friends, it's, like, it's not difficult anymore but it's still something that probably I 117 
developed in that, like living abroad and not speaking your mother tongue. And yeah, 118 
sometimes I even forget that, that's even like a thing that other people don't have when they 119 
live in their home country, for example. 120 
(I): When looking back at your childhood back in Germany, are there any values that you 121 
grew up with, that your parents taught you that you still live by or consider important? 122 
(P1): (...) I have to think about it *laughing* 123 
(I): Yeah yeah. Take your time. 124 
(P1): (...) Yeah I guess that (...) yeah that you have to work for things and also be kind of 125 
independent in that and (.) yeah, I wouldn't say that so much was like, I don't have 126 
particularly rich parents and they also had to support me here, which sometimes I felt bad 127 
about. I also got some help from the German government, but yeah, that have to kinda, 128 
yeah, work for your goals and it's not (...) yeah, like that some things they should not be 129 
taken for granted or something like that and then I would say that also, I think we still have a 130 
strong family bond, it's- sometimes it's hard because I'm the only one is kind of away and the 131 
rest is, like, together in the village, ‘cause I am from a small village, and, yeah, I think that 132 
kinda (.) holding together and family, strong family ties. That's also something. Thinking of 133 
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anything else... I guess also, maybe to be able to- but that's more like internally, like family, 134 
like to talk about things and be open and honest about things and maybe also because 135 
yeah, some things, sometimes things are easier, sometimes things are harder and I would 136 
say, also be humble about things in some way.  137 
(I): Okay. Now we're moving over to your shopping in Denmark. How do you shop in 138 
Denmark and can you tell me maybe about a typical weekly shop? 139 
(P1): More related to clothes or food? 140 
(I): Just whatever you think of. 141 
(P1): Okay. Yeah, weekly shop is mainly about food (...) yeah, going to the supermarket, 142 
buying groceries maybe sometimes buying food outside or going to buy take away with 143 
friends (...) clothes actually not so much, mainly because they are very expensive. I mainly 144 
still buy most of my clothes in Germany, sometimes I shop for clothes here, but it's more like, 145 
maybe once a month or if there are sales or yeah, it's not like on a weekly basis. On a 146 
weekly basis it's more about food and the general stuff that you need for the household. 147 
(I): So what kind of products do you buy in Denmark? 148 
(P1): Ehm... I buy (...) besides food or? 149 
(I): Yeah, whatever you think of when it's like on a weekly basis, when it's like your general 150 
shop. 151 
(P1): (...) I would say food, like vegetables, fruit, bread *laughing* more what I eat and then 152 
yeah if I need some household stuff, to clean or (...) like, for the kitchen or something, 153 
something like that and very rarely also cosmetic stuff. But I mainly try to bring it from 154 
Germany when I was there for Christmas, like to bring more, like, something like body lotion 155 
or make-up stuff. I didn't buy that so much here, like not on a weekly basis at all. Just really if 156 
I need it and I can't get it from Germany somehow. 157 
(I): What are the reasons for that? 158 
(P1): Because it's cheaper. Like, one reason is because it's cheaper and especially when I 159 
was studying I was really on a tight budget and then I would rather go with my friends to eat 160 
outside or to the cinema or something and try to somehow get those stuff from Germany and 161 
sometimes it's also about the products that I have of special products that I know I like and 162 
they don't have them here and, yeah. Of course if I need a shower gel or hair washing 163 
product or something I would also buy that here, like, if it's really necessary and I can't really 164 
find it or I see a cheap, good one then I would also buy it here. 165 
(I): Are there any products that you really can't live without that you only can get in 166 
Germany? 167 
(P1): Ehm (...) There are some cosmetics, because I really like to use, like natural face 168 
products and there are some brands here, but mainly they are more expensive and there are 169 
also some brands that I could only find in Germany so far. So, for that, but there is no- I can't 170 
think of a special brand that I can't find here at all. 171 
(I): Okay. Can you think about any part of your consumption that has changed since you 172 
came to Denmark? 173 
(P1): I would say maybe buying clothes has gotten a bit less, or more, yeah, maybe a bit 174 
less. Also *laughing* due to money, it all evolves around the money. But also, yeah, mainly a 175 
bit because of money actually and then I would buy when I was home and maybe when I 176 
was in my Bachelor I would buy maybe clothes twice a month or just like a dress sometimes 177 
and here I would think more about, like do I really need it or do I wanna spend the money for 178 
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something else and should I wait until I'm in Germany and then, also after- yeah at some 179 
point you also get used to it and then you kinda change it- change the consumption a bit that 180 
you have in mind, okay I buy something when I'm back or, of course sometimes also you just 181 
want to go a bit into the city and have a look or you go to H&M or just to, yeah, any other 182 
shop and have a look. It's not like I didn't buy nothing at all, but the majority I bought in 183 
Germany and in general I would say I bought-, I'm buying less than before and using the 184 
clothes I have more than, like, longer without buying something new, which is also, like, not 185 
a bad thing to kinda learn that *laughing*. So, I would say maybe with that experience 186 
everything has become a bit more to, like, do I really need it, is a product empty or do I buy a 187 
new one, which maybe before I would have more of something and not wait until it's empty 188 
or something, but maybe, yeah, I don't know if that would change again *laughing* if-, like 189 
now I'm looking for a job and let's say I find a job if that would change again, but it's definitely 190 
a good experience to learn that it is not always necessary to go shopping every week or 191 
something. 192 
(I): Okay. Now for products in general, not only clothes but everything, how do you feel your 193 
transition to Denmark has influenced your attitude towards sustainable products? 194 
(P1): I would say that since I came to Denmark I've learned about sustainability in terms of, 195 
especially in terms of fashion, and also through my thesis, where my partner and me we 196 
interviewed sustainable fashion brands about their identity and what kind of different 197 
components they have in their identity and also hearing about sustainability and hearing for 198 
example about the Copenhagen- I think it's called Copenhagen Fashion Summit- or 199 
sustainable fashion summit, and yeah, with all that getting more interested in that, like I 200 
would say that Denmark definitely has contributed to maybe getting more awareness of the 201 
topic and yeah, getting more interested in it, since maybe it is more present than in Germany 202 
here (...) Yeah, with the, with the cosmetic products I had it a bit before because I found that 203 
they are good for my skin and somehow I was happy with using them and it's good if they 204 
don't test on animals for example, they have less of the toxic stuff and yeah, that I really 205 
liked before, but I think before I came to Denmark I haven't been so aware of sustainable 206 
fashion. 207 
(I): And now coming to fashion in general. If you look at your wardrobe, or what's in your 208 
closet, how has it developed over the past years? Has it changed a lot or is there a specific 209 
situation in which you noticed change? 210 
(P1): I would say it hasn't changed. that. much. Instead I have a lot of clothes that I've been 211 
wearing since a while and that now or maybe like, soonish they-, you can see that maybe 212 
they can be thrown out because they look worn out... it's not that it has-, I'm trying to also, 213 
after my internship, because it was in the fabric buying department and it had a lot to do with 214 
how the suppliers made the print for the next fashion piece and if it's like a good print or if 215 
the hand feel is good and the quality is good and I try to buy more quality fashion, or pieces 216 
that kind of feel good and that are of quality and also try to look more at , ah is the print good 217 
or I can see that if it's not a good print, like before the internship I didn't have any- or I didn't 218 
care really about it or I didn't pay any attention, but yeah, I would still say that since, yeah I 219 
just came from the student status and I'm now starting into the working live and earning like 220 
more constant money I still don't really have the finances to buy really high quality. 221 
Sometimes you can also find good quality in the cheaper brands and I also can't really afford 222 
good sustainable brands, so it has not changed that much, just that maybe I'm a bit more 223 
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aware of if I buy something that hopefully lasts longer and yeah is a bit of more better 224 
quality. 225 
(I): Okay. And what does clothing in general mean to you? 226 
(P): Ehm, (.) I would say, it's an expression of identity in some way and also of your mood 227 
sometimes and also yeah, on a daily basis how you feel, like, sometimes you want to have 228 
the most comfortable sweater and you don't really care if you look good or not and yeah, 229 
sometimes you feel like you wanna dress up more, so it's a lot about, yeah, I would say 230 
identity and mood and (...) yeah, of course it's also functional and especially here with the 231 
weather *laughing* and the wind. I think here, especially in Denmark, it's also really 232 
important that the clothes are functional and also comfortable, I feel like that's really 233 
important for the Danes in my opinion, or from my impression. Yeah.  234 
(I): How would you characterise the Danish fashion style in general then? 235 
(P): (.) Yeah, I would say comfort is important. I would say that the cuts are more wider in 236 
general. It's not so much about being sexy or something *laughing*, it's more (.) yeah, wider 237 
cuts. The colours are overall more black, grey, beige, but not only, like, you can also find-, (.) 238 
find colourful clothes but in comparison to Spain, for example, it's way more-, yeah, less 239 
colourful. (...) What else... Yeah, also the functionality in terms of sweaters and warm clothes 240 
and rain clothes, it's really important and it has this Scandinavian style touch of it. Yeah. 241 
(I): Have you taken that on for yourself as well? Kind of the Danish way? 242 
(P): I tried a bit, yeah. And I also like it. Yeah, I think, sometimes I see Danes in the city and I 243 
think god it looks so good *laughing* With the, like, long skirts and also now in summer and 244 
the sweaters on top. I think, yeah, that also I got a lot of inspiration from that. I don't know if 245 
I'm able to fully, like, yeah, put it into reality, but I would have a lot of ideas and I would have 246 
a lot of stuff that I would buy that I see in the shops that I would be happy to buy and yeah, 247 
integrate in my wardrobe. 248 
(I): Yeah. Mhm. So, now coming to the survey and more of the sustainable fashion topic. 249 
You gave some really great answers in the survey, so we would like to talk a bit more about 250 
that. And first of all, you stated that you're definitely interested in sustainable fashion. When 251 
you look back, what was your first experience with sustainable fashion and do you 252 
remember when you first heard about it?  253 
(P): Hm. (...) It's a good question. I think that I maybe more got aware of it when I watched 254 
the documentary The true cost, I think it's called. Yeah, where it shows how harmful it 255 
actually is and what kind of great impact it has on the environment and then I also heard 256 
about the collapse of the factory of H&M that's also in the documentary (...) Yeah, and I 257 
found it-, I find it kinda paradox that on the one hand it's something we all really love and or 258 
that is loved by so many people and it's so important and it's like such a part of-, especially 259 
for women, but also for men, like for the everyday life and it's like there is so much love and 260 
creativity in it, but on the other hand it's like so destructive and harmful for the environment 261 
and it's-, I think in the documentary they also say that it's- (.) they compare it to the oil 262 
industry and the impact of something like that and yeah, that it really has a great destructive 263 
impact on the environment and the big companies they have so much money and they could 264 
change something, but yeah then it's all about the money and about low cost and everything, 265 
they don't really do that and yeah, maybe it was this documentary that kind of shocked me in 266 
some way and maybe some things that yeah, I already knew a bit or heard of, but yeah, 267 
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seeing it like there and then (.) yeah, then maybe also with the thesis topic and hearing here 268 
and there about it in Denmark. Yeah, then bit by bit I got more interested in it. 269 
(I): You say 'here and there in Denmark'...? 270 
(P): Well, yeah, ehm *laughing* I think maybe also hearing about brands that work on it, for 271 
example, before the thesis and all that I heard about Carcel, that- I don't know if you heard 272 
about them, but they have this great approach of helping women in prison and I think maybe 273 
they had a presentation at CBS at some point. So, yeah, kinda through CBS a bit and 274 
through hearing about brands that have this approach. (...) Yeah, maybe, like, reading a 275 
case about it, so yeah. That's kinda like here and there, yeah. 276 
(I): And in the survey you were asked to choose three criteria for your definition of 277 
sustainable fashion. Do you have your own, personal definition of sustainable fashion? 278 
(P): I think it's really hard to define it. I remember that also in the thesis- *laughing* again 279 
with the thesis- but that it was very hard for us to define it or to say what we mean by it, 280 
because it has so many different components and also from the research it's looked at 281 
differently and some people have this opinion and some people say it's more about the 282 
certificates or something and for me it's yeah, it's very hard to find one definition or say that 283 
it's only that or something. It definitely has to do with trying to make the least impact in any 284 
way, I guess it's very hard to make it-, like, do this least impact in all ways, like on the 285 
environment and the people that work for the companies and yeah, and all the other different 286 
factors. So, yeah, I find it very hard to find one definition. And then it also has to do with the 287 
consumer in some way that how much does the consumer, like-, also the consumer can 288 
have a sustainable approach towards consumerism and (.) cuts and designs can be 289 
sustainable in some way. So, yeah, in my opinion it's a very broad and complex thing to 290 
define. 291 
(I): And what does sustainable fashion mean to you personally? 292 
(P1): I would say it's-, it means like a counter approach in some way to how fashion is done 293 
usually or in the majority of the industry and trying to make a change in terms of this impact 294 
and trying to fight for better working conditions, just also TRYING to make a difference and 295 
to get kind of out of this low cost, and, you know, care about the people and yeah, of this 296 
approach. (.) And I think it's very hard to fulfil all the different criteria, but I think as a start it's 297 
already something to focus on one thing or two things and then go from there and it would 298 
be amazing if also the big companies would do that more and yeah, promote that more. 299 
(I): Mhm. And you stated in the survey that do not any sustainable products or clothing items 300 
yourself. What are the reasons for that? 301 
(P1): Mainly money, actually. I would LOVE to have a sweater from Carselle for example, 302 
they look amazing, I guess they feel amazing and they also have this from the alpaca wool 303 
and they have the good cause with the women in prison and I also think the quality must be 304 
really good, for example, but I just can't afford it and I haven't found a brand that is 305 
sustainable and produces clothes that I can actually afford, like as a normal-, of course 306 
maybe in some years when I will earn-, hopefully-, when I'm like a working person that earns 307 
good money I can afford it, but yeah, right now that's kind of the problem, that I would buy it, 308 
but then I would really need to save up for it and yeah. 309 
(I): How does that make you feel that you are not able to afford it? 310 
(P1): I would love to afford it. It's kinda sad that I can't and it's also sad that there is no 311 
brand-, like I don't exactly know, like if it would be possible to have a brand that sells 312 
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something that is maybe a bit more expensive than the usual clothes, of course more 313 
expensive than H&M or something, but that me as a consumer would just need to pay a BIT 314 
more and then have something sustainable, I don't know if that's possible within the 315 
production and everything, but I guess for the great brands it would be possible somehow. I 316 
don't know, but that's kind of a pity that also as a consumer if I would want to buy something, 317 
there is not really something on the market that is more affordable than paying 300 euros for 318 
a sweater *laughing* So, yeah that's kind of (.) sad in some way and I would, yeah, if it 319 
would be there it would be easier to buy sustainable fashion then.  320 
(I): Do you talk with your friends or family about sustainable fashion? 321 
(P1): Mainly my thesis partnering friend we talked about it a lot during the whole thesis and 322 
all that, but with my other friends... I haven't really talked about sustainable fashion with 323 
them and also with my family not really. Somehow it wasn't a topic and I don't really know if 324 
they actually are aware of it or think about it. 325 
(I): You also indicated in the survey that you think sustainable fashion is better known in 326 
Denmark than in Germany. Can you elaborate on that? On that difference? 327 
(P1): (...) Yeah, it's just-, I (.) don't really know but it's more like my impression that I got 328 
know, also because I lived in Denmark now for almost 3 years, so I got more to hear about 329 
the sustainable fashion here and about the brands and the summit and all that, yeah I just 330 
had the feeling that in Germany it's not SOO relevant or I also think-, of course here I have 331 
also not talked with my friends about, but with my friends in Germany I don't think they ever 332 
thought about it or if you're not really interested in fashion and how it develops and all that, it 333 
hasn't really been a topic and I also at the moment don't really know about so many German 334 
sustainable brands from Germany. Actually at the moment of none, but there are of course 335 
some and sometimes I also hear about them and (.) yeah. But I feel like it's more present 336 
here. 337 
(I): Okay. In your opinion, what does the typical consumer of sustainable fashion look like? 338 
(P1): *laughing* (...) I would say... (.) Yeah, let's say it's a woman, like it also can be a man, 339 
but I would just draw the example of a woman, as like a woman a man, it doesn't matter, but 340 
let's say (...) woman in their- (.), in her (.) early thirties, mid-thirties, good job, (.) yeah, 341 
earning a good amount of money, having yeah, career something and (.) being able to afford 342 
it and having the freedom to kind of choose what she buys and what kind of brand she buys 343 
and she maybe choose between the really expensive non-sustainable brand or semi-344 
expensive and then-, or the sustainable brand and then she can make the choice to buy that 345 
having maybe also, hopefully, like and awareness of sustainable fashion and (.) yeah, being 346 
happy to support the brands and, like, enjoying the quality of the clothes (.) yeah. But 347 
definitely NOT a student *laughing* (.) I would say. Of course it's just, yeah. It's just an 348 
impression thing. Yeah. That's how I would imagine it. (...) Maybe also buying sustainable 349 
fashion for their kids, there are also some kids' brands that-, kids fashion brands that try to 350 
do that, like if it's a family and they are more conscious about it. Yeah. 351 
(I): Yes, and you indicated in the survey as well that you first heard about-, or we have also 352 
talked about that you first heard about it in Denmark and you've also heard about it on social 353 
media I believe you said in the survey? Have you seen related trends in other countries as 354 
well or do you-, do you think it's even a global "trend" or development? 355 
(P1): (...) I think-, I haven't really heard about it in other countries so much. I know there is on 356 
Instagram-, I saw a girl that started, like she is very young and she has started a fashion 357 
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company in Poland and now she's all-, I think now I think she wants to promote sustainable-, 358 
like the company she started was not sustainable at all, but it was really successful and now 359 
she kinda wants to switch into promoting sustainable fashion and (.) I know, yeah, Stella 360 
McCartney and some brands that I heard of, US brands (.) So, I think it's a global 361 
phenomenon, but I haven't heard- or I don't have the insights of how much and how popular 362 
it is in all the other countries. (.) But I think that in general maybe it has become more and 363 
more-, the awareness has risen more and more within the last years, so. And more and 364 
more brands occur and try to do it and also different kinds of brands, like shoe brands and 365 
jeans brands and sport brands (.) even jewellery, yeah. So, I think it has risen. 366 
(I): How do you see the future of sustainable clothing then? 367 
(P1): I would hope it would arise more *laughing* (.) I think it's also the majority of the 368 
consumer-, or it's important that also maybe the consumers they learn more about it and that 369 
(.) they yeah, get more informed about it and somehow get there and get more aware, but I 370 
also think it's mainly like, it's important to (.) have it on both sides, or that both, like- that the 371 
companies show-, no *laughing*, that the companies like offer products that are sustainable 372 
and that are maybe also like, more affordable and that also the consumers are kinda asking 373 
for that (.) because the consumer maybe the overall, average consumer is still also more 374 
asking for the cheap clothes and the fast fashion clothes and maybe that's also what we are 375 
used to buy in some way and I think that also needs to develop more in some way, but then 376 
also the companies need to offer (.) the sustainable clothes that are actually maybe more 377 
affordable, not so NICHE products, like *laughing* (...) yeah.  378 
(I): Yeah. I think that's all from my side. Do you have anything, any remarks or comments, 379 
or? 380 
(P1): Eh, no. 381 
(I): Then thanks again, for doing the interview. 382 
(P1): Thank you too *laughing* 383 
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(I): So, first of all thank you for a agreeing to be interviewed for our project and before we 1 

start I wanted to inform you that everything you say will be of course treated confidentially 2 

and your name and personal information will be anonymised and also as we are using this 3 

interview as data for our Master's thesis we will record it. Is that okay with you? 4 

(P2): Yes. 5 

(I): Okay perfect. Then just few words on the interview and how we're going to conduct this, 6 

so there is, we have several section in the interview, first of all we will ask you a bit about 7 

how you came to Denmark and (.) your life in Denmark in general and then we will move 8 

over to question regarding your shopping behavior, fashion and also of course then 9 

sustainable fashion, as you've been answering questions on that in the survey. 10 

(P2): Okay. 11 

(I): Yes, and for each section we will have some narrative questions, so that means that we 12 

encourage you to tell us something about yourself. So say anything that you think is 13 

relevant, don't hold back or think that it's boring, just (.) tell something and then I will ask 14 

follow-up questions. 15 

(P2): Yeah, okay. 16 

(I): Okay, good. Then I would like to start with- (.), I would like to hear about your story of 17 

how you came to Denmark, when you came to Denmark and what was your motivation and 18 

your expectations, so it would be great if you could give me an impression of your first year. 19 

How was that for you? 20 

(P2): Okay, so I lived in Australia prior-, before I came to Denmark and the reason why I'm in 21 

Denmark is because I was living in Australia and I realized that I wanna study and I wanted 22 

to-, so I'm from Finland and I wanted to get TO home or closer to home. So I applied to 23 

schools in Denmark, Sweden and Finland and to get into university in Finland is the hardest 24 

thing you can do. It's like (.) you apply to get in, you have an exam to maybe to get in and I 25 

just sent for Denmark and Sweden I could only send my papers and a motivation letter and 26 

maybe some assignment and have an interview and that's it, and then before I even was 27 

approved to be applicable to apply for the (.) entry exams in Finland I got into Denmark and 28 

Sweden and then the school that I'm in in Herning was the one that I thought was most 29 

appealing (.) so that's why I'm in Denmark because I thought I can then stay in Australia 30 

three months longer and travel rather than go to Finland, spend my three months in the 31 

library to study to an exam. So that's why I'm here *laugh*. And I arrived August 2015, ehm 32 

(...) and yeah, 2015 was my first year in Denmark and eh (.) it was exciting times 'cause I 33 

started studying and Denmark with-, it's not that much different so if you look at the 34 

governmental things and how the society is supported and built up, then Finland or any other 35 

Nordic country they all basically have the same benefits and (.) for me coming from another 36 

Nordic country, I can just (.) walk in with my passport so it was super easy to adapt in, in that 37 

way, (.) ehm, (.) what else do you wanna know? *laughs* 38 

(I): Your expectations? 39 

(P2): Aah, I don't know, I think I didn’t really have (...) many, like I just wanted to start 40 

studying, and well I guess I also have assumed a certain level of education and my 41 

university has like, it provided a very good standard at the beginning and due to 42 

governmental cuts, whatever, teachers changing then that went (.) down. 43 

(I): So that was before? 44 

(P2): Yeah. 45 
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(I): Before you came to Denmark? 46 

(P2): Eh, when I started studying I was just excited to study without any expectations 47 

towards the level of education, but it was pretty good, and then it's gone down afterwards, 48 

yeah. (...) Something else? 49 

(I): Yeah, maybe a bit more on your first year, so how did you feel arriving in Denmark, how 50 

was that for you, like (.) on the personal level? 51 

(P2): Ah, well I lived in England, Australia, so then moving to another country really doesn't- 52 

(.) it's nothing to me in a way, ehm, then living in Herning is, it's a claustrophobic place, it is 53 

super tiny, it's, it's, there's nothing to do, ehm and it's not very good for a young person 54 

without a family, I don't think so, ehm and I don't really enjoy living there and I figured out 55 

quite fast after I moved to Herning that ‘okay I'm just gonna be here for my studies and then 56 

I'm gonna move out because there's not reason for me to stay here’, and that's been my 57 

experience the past three years.  58 

(I): Okay, would you like to stay in Denmark (.) in general, if it’s not Herning? 59 

(P2): Yeah, I would probably move to Aarhus or Copenhagen, I've made friends, through my 60 

boyfriend I have extended family members here in (.) Denmark and I think it's a nice, super 61 

nice place to (.) work and there's a lot of opportunities, ehm, but I think Aarhus or 62 

Copenhagen is the place for me then to establish a life after studying. 63 

(I): Okay so you mentioned your boyfriend, is he from Denmark? 64 

(P2): Yes. 65 

(I): Okay, so you also have friends then? 66 

(P2): Yeeah. 67 

(I): So how would you describe your friends circle? 68 

(P2): Ehm, (...) can you elaborate what you wanna know? *laughs* 69 

(I): I mean is it only Danish people, is it... 70 

(P2): Ah not, it's a mixture between Danish and international, ehm (.), I have a few Danish 71 

people that I met before I came to Denmark when I was living abroad, Australia and 72 

whatever, ehm, and then through my (.) boyfriend I met-, I guess because we have a similar 73 

lifestyle so I met people with same interests through him and otherwise I think it's in Herning 74 

where I live it's super hard to find people with similar interests that I have, ehm, so I think I 75 

have a close and small group of friends which I (.) enjoy rather than large and spread, yeah. 76 

(I): Yeah, okay. Do you speak Danish? 77 

(P2): I understand it and I speak some, but, I don't know if this is relevant, but I went to 78 

Danish classes and it was horrible. I would spend 6 months trying pronunciation which 79 

doesn't help on communication and I just was too busy with other things and I didn't see the 80 

value of going to Danish classes. 81 

(I): Okay, but do you see the value in learning Danish? Is that something you would like to 82 

do in general? 83 

(P2): I think, if I'm gonna stay here I'm torn between improving my Swedish than I could 84 

communicate and do business with all Nordic countries and survive in Denmark as well 85 

*laugh* and I think I rather learn with my Swedish on a professional level than learn Danish, I 86 

don't (...) yeah. 87 

(I): Okay. How would you describe your relationship to your home country or like how do you 88 

see yourself, yeah, (.) how do you feel when you are in your home country, what's your 89 

relation in general? 90 

233



 
 
Interview 2 
(P2): Participant 

(I): Interviewer 

Duration: 46:13 

 

 

(P2): I value my home country a lot, it's a, (.) one beautiful country. It's (...) amazing nature, 91 

and it's-, I really, really miss it sometimes, ehm and I would, that's why I would like to live in 92 

Copenhagen cause then I could go to Finland very often, (.) ‘cause the flights and airport is 93 

right here and it's not too expensive. 94 

(I): So has there been a situation here in Denmark where you felt challenged, can you 95 

remember any specific situation? 96 

(P2): No, not really. 97 

(I): Do you have the feeling it's very close to Finnish culture in the way of living? 98 

(P2): Hmm I think I (...) I hasn't been in terms of any challenges between settling in on paper 99 

(.) or whatever that's not hard for me, but maybe, ehm, challenging is when in living in a 100 

small town like Herning in Denmark and that doesn't meet my needs and the culture is 101 

Denmark, it's very DANISH in Herning with beer and meat and roast and that and I'm like 102 

‘noo, get me out of hear!’ *laugh* so there's challenges in like an emotional way when I'm, I 103 

need to live in Herning, physically stay, I guess I could move out (.), I'm choosing to stay 104 

there to study, ehm, and that's hard. 105 

(I): Okay, if a friend of yours from your home country would like to come to Denmark, what 106 

would you advise them then? 107 

(P2): Copenhagen, or Aarhus. 108 

(I): Okay, cool. Ehm, so you said in general coming to Denmark was not that big a deal for 109 

you 110 

(P2):No 111 

(I): So there was also not really a situation for you where you felt like you arrived here, it's 112 

just one- 113 

(P2): (.) Ehm. No, I don't know (...), no like I arrived, but it wasn't any, I can from 'cause I had 114 

classmates who that was the first time when they came to study here that was the first time 115 

they moved somewhere, for them it was a big deal, and but I've done it before so it's just. 116 

(I): So, ehm, now a question that might not be directly related to that, but when you look 117 

back to your childhood, ehm (.) can you think of any values that you grew up with that you 118 

would consider important for yourself that would still (.) think you are living by? 119 

(P2): Probably so many *laughs*. I think it's to find what you like to do, ehm, and also like by 120 

working you achieve pretty much whatever you want to achieve if you are willing to put in the 121 

work (.) ehm, well like, fit lifestyle, take care of yourself, mentally, physically, ehm, yeah, I 122 

guess those from the top of my head that I can-... 123 

(I): Cool, yes, then I will move on to the next topic and that is about your shopping behavior 124 

in Denmark and that includes all sorts of (.) buying things. So when you do your weekly shop 125 

of groceries or cosmetics or anything that you buy, what is most important to you, what are 126 

your most important criteria when you go out to the supermarket and you decide, you walk 127 

through the aisle and you decide, what are you picking? What are the most important criteria 128 

for you? 129 

(P2): It's organic and plant-based and (.) no animal-products in it in any way ehm, freshness 130 

(.) and also price, but that's secondary. I like the good quality-, like if I eat something I want it 131 

to be organic and good quality. For ehm (...) then eh, skin care and that stuff, like natural 132 

cosmetics and not, (.) eh what do you say (.), they don't test on animals, how do you say, 133 

cruelty-free, ehm and I shop a lot on second-hand or try to swap clothes with friends or give 134 
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them my clothes or they give me their clothes and (...) I donate my clothes to h&m recycling, 135 

ehm (...) ja. 136 

(I): Okay. So are there any (.) products from your home country or any of the other places 137 

you've lived at, where you lived before. Is there anything that you are missing here in 138 

Denmark? 139 

(P2): Yeah, Rye-bread I miss from Finland. 140 

(I): Okay, is that different? 141 

(P2): Yes! You do that weird-, okay it's not weird, it's your way. You have the seeds and 142 

everything. So it's not rye-bread, so it's rye in it but, what I-, for us rye-bread is rye, it's dark 143 

it's hard to bite and it's yeah, ehm, so THAT I've asked my mum to send me multiple time, or 144 

if I go to Malmö I buy that because they sell that Finnish bread in Sweden. And then I miss 145 

all the vegan options, 'cause it's so limited in Denmark.  146 

(I): Is it? 147 

(P2): Copenhagen is better, but basically what, you can buy Alpro and that's it in Jylland, (...) 148 

yeah. 149 

(I): So there's more options in Finland? 150 

(P2): Yeah, like it's (...) thousand times better, but vegan is a lot larger movement (.) in 151 

Finland. And eating plant-based is bigger in Finland I guess that comes from Danish culture. 152 

If you produce so much bacon and meat products and it's just part of your culture for so 153 

long, then what's a meal without meat *laugh*. 154 

(I): So how about (.) sustainable products, is that the same? Do you get more in general in 155 

Finland? 156 

(P2): Ehm I don't know, 'cause you get *says Finnish brand name* and then on the other 157 

hand providing not cosmetics or other stuff and you got cleaning products that can be 158 

organic or, ehm (.), environmentally friendly or even have cradle-to-cradle mark on them so I 159 

think that's like (.) easy, but you do have organic food and all that, (.) yeah. Oh and then I 160 

miss-, in the summertime we have markets for food every day and I haven't seen that, like, 161 

maybe once a week you get a market in your home, somewhere, but it's everyday, Monday 162 

to Sunday in Finland where you can buy fish, potatoes, vegetables, (.) everything and that's 163 

just super nice. 164 

(I): Yes, (.) then I have a question about, eh, we're moving on to fashion, so just in general, if 165 

you look at your wardrobe, everything that's in your closet, how has it developed in the past 166 

years. What would you say? 167 

(P2): Eeehm, no, it hasn't developed that much, because I have a lot of clothes from even 10 168 

years ago, five years ago, ehm so I buy for need and very rarely for just 'cause (.) it's nice. 169 

Ehm and then it's a lot of second-hand-, that's changed in the past five years that it's 170 

probably 50/50 on second-hand (.) and then bought new stuff. Maybe it's become more- that 171 

I'm more aware of how I consume fashion and how it impacts, that it's like a slow-fashion 172 

closet *laugh* (.) yeah. 173 

(I): Was there a triggering situation for that, because you said your consumption has 174 

changed? 175 

(P2): When I moved out of Finland I needed to limit what I have (.) and I gave a lot of away 176 

and then also ehm then I changed countries three times within the past six years, seven 177 

years so I also like that's impacted that I shouldn't buy stuff (.) and then I read on fashion 178 

and read on- (...) I'm so  concerned about global warming and I'm hundred percent sure that 179 
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the world is gonna be destroyed in the next hundred years *laugh* that I’ve read like-, that's 180 

why I don’t shop a lot of fashion or if I do I want it to be as good as it can be, and that is has 181 

a minimal impact on the environment, that's also why I eat vegan food because for me that's 182 

the easiest way for me to minimize my impact on the environment.  183 

(I): Okay, so what would you say, does clothing mean to you in general? 184 

(P2): I think clothes, fashion style it's super fun and I don't think that should be compromised 185 

because it needs to be sustainable I think fashion still can be what it is today, but it can be 186 

produced in a more sustainable way ehm and I believe that's also the issue because if you 187 

talk about sustainable fashion or conscious fashion people might have the assumption of 188 

that's it's a hemp shirt and ugly and not flattering which doesn't need to be the case and so I 189 

think it would be more ... if the prices would go a bit down, 'cause now it might be we're 190 

sustainable bla bla bla so then a shirt starts from a 150 euros let's say. And it could be a bit 191 

less *laughs*, 'cause it doesn't mean that it’s sustainable that the production of that t-shirt 192 

would cost a brand 95 euros. It would still be probably under 30 euros to produce it for a 193 

brand so a t-shirt could cost 55 euros, which would probably would be a bit more easy for 194 

people to buy then, (.) if it was a bit cheaper. 195 

(I): So you think price is a general issue then? 196 

(P2): yeah, within the sustainable fashion. for it to become attractive and more accessible for 197 

people. 198 

(I): So you mentioned in the survey that you did that you have more than five sustainable 199 

fashion items. So what kind of and why are they sustainable do you think and what kind of 200 

items are that? 201 

(P2): Ehm, second-hand clothing and I got organic cotton which is then not so harmful for 202 

the environment and it still uses a lot of water and (...) raw materials, but it's better than 203 

GMO cotton that does impact that it's-. I got Stella McCartney which is then by current 204 

standards the most stylish sustainable brand that you can get, (.) ehm and yeah then those 205 

that I have are Nude jeans, I don't know if you know the brand. I bought their jeans ten years 206 

ago and I still have them. If you break them you can send it back and they replace it, so fix it 207 

or replace it, so they also want you to buy quality and then if-, like I hadn't had any issues 208 

with them in the past ten years. They haven't broken not like anywhere, everything works 209 

and the color is fine ehm so I paid 140 euros ten years ago for a pair of jeans that I still wear. 210 

Sooo, I think that's a pretty good price for something that I'm still wearing and yeah also that 211 

the brand uses organic cotton and environmental-friendly production and takes care of the 212 

producers and everything yeah. 213 

(I): Okay, yeah. That's impressive! So yeah, back then ten years ago was your intention to 214 

buy a sustainable product? 215 

(P2): No my intention was to buy quality that would last time without me being completely-, 216 

lie didn't think about it in a sustainable way, just that okay I want basic blue jeans that fit me 217 

and I can wear them forever 218 

(I): And then the concept of sustainable fashion, that came later that you became aware of 219 

that? 220 

(P2): Yeah. 221 

(I): You can remember when you became aware of that idea, this whole concept? 222 

(P2): Hmmm, no. I think I became an environmentally-concerned consumer, I don't know 223 

when it happened. 224 
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(I): Like roughly, a certain time of your life. 225 

(P2): I think when I was, eh, when working back home in Finland full-time and then I just had 226 

time to like (.) read up on things because I was only working and I had more free time to 227 

study stuff and then I think it also (.) increased the amount when we talked global warming 228 

and all that so around that time and then I think everything was fairly equal, (.) like how 229 

would I eat and what I would do and what I would think and then when I traveled I moved to 230 

new countries and saw things and heard things, it increased and then when I started 231 

studying the fashion really like stepped up with being sustainable fashion, yeah. Cause in my 232 

school we, it's sustainable fashion that we talk about from the first day basically, yeah. 233 

(I): Is there a special focus? Is it from the school or is it the program? 234 

(P2): Yeah, It's from the school, because it's the design technology and then we have 235 

fashion design, furniture design, branding and marketing management and they emphasize 236 

sustainability on everything. 237 

(I): So you already mentioned a lot of aspects like material and environment, but if you had 238 

to summarize the definition of sustainable fashion what would be your answer to that, if you 239 

had to explain it somebody else. 240 

(P2): That it doesn't deplete any parts of the supply chain, human capital or natural capital 241 

that it’s in touch with its ehm (...), prosperous if you could say, that it rather it supports aaand 242 

encourages sustainable growth, (.) ehm and it's not-, cause now it's a lot of just taking, be 243 

more a symbiosis of okay we go here and produce then we also give something (.) and 244 

yeah. 245 

(I): Okay *laugh both*. Yeah, makes sense. You said in the survey that you think sustainable 246 

fashion is less known in Denmark than in Finland. How come? What makes you think that? 247 

(P2): Eeh I just don't, okay, I live in Jylland *laugh*. If I would live here I might have a 248 

different opinion, but there I don't think there is any concerns about anything sustainable. It's 249 

(...) yeah, it's just consuming (...) ehm and it's a lot of people that I talk to they don't really- 250 

they just buy it because it's pretty, yeah *laugh* and maybe also the people that I have 251 

around or see, but I-, and I also I don't think there is - the Designer Remix brand from 252 

Denmark they started off as very sustainable in a way 'cause they took old clothing and 253 

remade them, but then they started producing from scratch. And I think Denmark is-, you're 254 

known for fashion you got all these fashion brands, but I don't-, I worked at Bestseller and I 255 

attended many things and none of them really-, now Bestseller's Selected brand now started 256 

being really like as sustainable as possible, I don't think there is also-, I don't see anything 257 

around it. And I think in Copenhagen you have many second-hand stores with awesome 258 

quality stuff and I think that supports more sustainable and conscious consuming, but I think, 259 

and it's not wrong at all, but I think for customers it is the value of money that they can buy 260 

something pretty much even unused with tags on cheaper from a second, those nice 261 

second-hand stores than going to a retailer. And there's nothing wrong with that and it's 262 

good that so many people have the option to buy very nice second-hand stuff in 263 

Copenhagen, but as like on, here I also don't know how much an average consumer should 264 

really know about sustainable fashion, 'cause in my head it also should be at the brands and 265 

people involved in the industry they by default should design sustainably and build their 266 

corporation or brand in a sustainable way so that a consumer doesn't need to think about it. 267 

(I): So you think it's not the consumer's responsibility? 268 
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(P2): Yes, like I think we need more consumers being aware of things and demanding, but 269 

then (...), like, I also think if you just take as a person I think, every person should be aware 270 

of consequences of their own actions and that should then be part of any corporate 'cause 271 

there would be persons aware of their actions and consequences of those actions working in 272 

a corporate realizing okay we cannot test, do things that affect and then- (...) for a consumer 273 

it should be easier, if you go buy something it should be good for everyone. 274 

(I): Yeah, ideal world. 275 

(P2): Yeah! *laugh* 276 

(I): So how would you compare that to Finland then, (.) to the Finnish market of sustainable 277 

clothing items, how would you describe that? 278 

(P2): Yeah, (.) aah, I think like in- (.), I don't know (.) maybe in Finland because we don't 279 

really-, like we are not known for our own fashion companies so maybe that has impacted on 280 

a bit of consumption and that it's- (...), there's a lot of- (.), like more on quality, like quality 281 

and not so much- (.), not that people do not shop or what, but it's different (...) and in a way 282 

'cause it hasn't always been available and I think maybe also, (...) hmm, I've always been 283 

surrounded with some sort of recycling or other options, (...) I don't really-, (.) I don't know 284 

how to explain this. *Speaks slowly and takes many pauses* 285 

(I): It's fine. 286 

(P2): Yeah, but it's just been different, ehm (...) *takes long pause*, eh (.) yeah, I think that 287 

what's provided and the way we consume in Finland is, ah (...) *hesitates*, supported to be 288 

more sustainable. 289 

(I): More conscious consumption? 290 

(P2): Ehm, yeah in a way, no I don't, but then my friends back home, I don't know how if you 291 

compare my group of friends or my age people to younger generations, if there's a 292 

difference between how we consume, 'cause I, in my youth or when I was ten I think, we got 293 

like h&m and that stuff to Finland, so we've, I've grown up with like, there's not so much 294 

clothing or like fashion stores around me, but if you take someone who's born ten years 295 

later, they had all the options. 296 

(I): Okay, so you think that might have influenced you consumption? 297 

(P2): yeah, and my answer on, 'cause yeah. 298 

(I): Yeah, okay, ehm, sustainable fashion, is that something you talk about with friends and 299 

family. Is that something you discuss or not? 300 

(P2): Yeah, with certain friends I discuss, but and then (.) ehm, yeah people who share the 301 

interest and are in the industry, we discuss it, but not really outside of it, but like we go 302 

second-hand shopping together and we talk about effect of food and we talk about, like, 303 

environmental issues and it can then impact on. 304 

(I): So it's part of a bigger discussion? 305 

(P2): Yeah, exactly. 306 

(I): So do you think there's a typical consumer of sustainable clothing? 307 

(P2): Aaah (...), no actually (...) 308 

(I): So if somebody asked so what's the typical consumer of sustainable fashion, you could 309 

describe a set of traits that that person have to have, or? 310 

(P2): Noo, I think there is-, there can be someone who is sustainable without them realising 311 

it, 'cause let's say they might shop less frequently and they might just buy when something 312 

breaks they buy new stuff and when they shop something then they shop like Levis jeans for 313 
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example because it's good quality and it lasts a long time, so that's quite sustainable without 314 

that person considering it being sustainable. Then there is on the other hand there is the 315 

person who's buying from People Tree, buying from organic cotton T-shirts and really aware 316 

of where they put the money and then I think there might be someone in between as well 317 

that occasionally buys the organic shirt, yeah. 318 

(I): So it could be anyone? 319 

(P2): Yeah. 320 

(I): Okay. Do you think it's a global trend talking about sustainable clothing? 321 

(P2): Ehm, yeah? I hope so at least and I would think so 'cause it's been on papers a lot and 322 

in newspapers or topics (.) ehm, but I think there's a difference between people as a 323 

consumer side talking about it and people within the industry talking about it. And I think 324 

there's definitely a difference, with people saying that say fast fashion cannot be sustainable. 325 

And then assuming what is sustainable fashion also, they don't-, probably they assume that 326 

it's a hemp t-shirt that cannot be fashionable or like the trendiest skirt or whatever, ehm, but I 327 

think it's talked about, but I think it's, there is the people inside the industry talking about how 328 

to make it more sustainable and finding ways and then there's the consumer who's like 329 

heard something about it, then they hear h&m burns their clothes, aaah baaad *laugh* and 330 

then they don't know anything else, but that, and then they're like, that's not sustainable (.) 331 

ehm yeah. 332 

(I): What do you think needs to be done to change that? 333 

(P2): Ehm, I think it needs to-, sustainability within fashion or in general needs to be 334 

explained in in layman's terms to people so that they, 'cause lot of people might not even 335 

understand what is sustainability, ehm to explain what the word means, (.) ehm, and then 336 

like just, is it Arken, h&m's new brand, they try to be sustainable, like, telling where the 337 

garment is made and the journey and then, more quality and the whole experience, and they 338 

having the vegetarian café in it and all that, that is physical experience for a consumer to like 339 

have so this is one way of sustainable, I think it's just a matter of showing it and explaining it 340 

and telling about it and talking about it (.) ehm, and then raising a generation that 341 

understands it and lives being sustainable, and it should become part of who we are, how 342 

society functions or anything's built, (.) ehm and I think we might get there, 'cause there's 343 

also like, my parents are born just after the war so then there was, maybe your parents as 344 

well, but, like my parents are still the generation where you wanted work, you wanted a roof 345 

over your head and a good steady life, so that was just building all around the world, building 346 

a society that functions and the people have a good well-being (.) ehm and that was all 347 

good, done in good faith without, and everything seems so plenty, like there was no worry 348 

about global warming or anything but now it's shifted to we have the functioning society, 349 

everyone is taken care of, like in Nordic countries and most of Europe there's nothing for you 350 

to worry about, but as in whole world we need to worry about what the fuck we're doing for 351 

the environment. 352 

(I): Okay, so do you see that, do you see that in the Nordic countries it's more a thing 353 

because of that, because you say we don't have anything to worry about, so kind of we start 354 

worrying about our impact? 355 

(P2): Yes, definitely. If you go to South-East Asia or India and all those, there's people 356 

struggling to make a living and getting a shelter and food so they if you take Maslow's 357 

hierarchy, they are on the first steps trying to establish something and their governments 358 
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don't support their people on building like a society that could flourish, sounds harsh, but 359 

like, so there's some people who have a good living standard that they can put focus on, 360 

global things focus on, other things, but then there's millions and millions of people who are 361 

just worrying where do I food for my family this evening. They have no energy to, oh, there's 362 

plastic on the beach, okay I can't eat that *laugh*, I don't care, (.) ehm so I think that's also 363 

why us developed Western world needs to support the developing countries, but then there's 364 

also so much we can do, 'cause their cultures are different, ehm, we cannot be like, do that 365 

'cause we do that, 'cause it doesn't like, it's a whole lot of world, that we should help them to 366 

build, working supportive nations, but we cannot just point fingers, you suck at this do it our 367 

way. hm yeah 368 

(I): Okay *laugh*. getting deep into the topic (.). No but ehm that's great and I think we're 369 

done, we don't have any questions. 370 

 371 

 372 
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(I): Thank you very much for agreeing to being interviewed for our project. 1 

(P3): No problem. 2 

(I): And before we start I would like to inform you that everything you say will be treated 3 

confidentially and your name and personal information will be anonymised. And also, since 4 

we are using the interview as data for our Master's thesis we will record this, I hope that's 5 

okay for you? 6 

(P3): That's okay. 7 

(I): Perfect. So, then before we start I would just like to give you a quick overview of what's 8 

gonna happen.  9 

(P3): Okay. 10 

(I): So, we have divided the interview in several parts. The first part will deal mostly with your 11 

life in Denmark and how you came to Denmark. Then we will go over to fashion, what you 12 

think about fashion. Then we'll quickly talk about your shopping behaviour in Denmark and 13 

then the last part will of course be sustainable fashion. And for each part we have some 14 

more narrative questions, where we would like you to just tell us everything that comes to 15 

mind and anything could be relevant, so don't hold back, just tell us whatever you think could 16 

be interesting. And then we will follow up with some, just usual questions, where we go more 17 

in detail with some of the things you said or follow up on that. So, is that clear? 18 

(P3): Mhm. 19 

(I): Yeah? Great. Then let's start. The first thing that I would like to hear is your story of how 20 

you came to Denmark. That includes your motivation and your expectations and maybe a 21 

quick outline of your first year. 22 

(P3): Okay, So, I moved to Denmark because of my Master *laughing* I didn't really plan to 23 

come to Denmark in the first place, I was just looking for a Master that I was interested in 24 

and something related to communication and marketing and something that I could access 25 

with my previous degree, which is translation and interpreting, so I found this Master and it 26 

was in Copenhagen and I knew that CBS has a really good reputation, so that was like, the 27 

reason why I came to Denmark, it was not because I was determined to be in Copenhagen 28 

in any way and I applied and I got in and I was very happy and I moved to Denmark and 29 

then... So, the first year, I should talk about it, so the first year. It was a bit tough settling 30 

down in Denmark, because, well on one hand it's very easy because everything-, a lot of 31 

things are in English and the bureaucracy is pretty self-explanatory and all that, but it was a 32 

bit difficult in terms of truly, like for example, finding a job and also finding a place to stay, 33 

because apartment hunting is pretty stressful and the start with the studies, aside from that 34 

the studies were-, I really enjoyed and it was-, on one hand it was really easy in terms of, like 35 

people, because there are so many-, it's so easy to meet people in university and it's so 36 

easy to be at CBS and to meet new people through CBS, so I guess mixed feelings in that 37 

sense. Did I reply to the question or...? 38 

(I): Yeah, maybe what were your expectations? 39 

(I): Oh my expectations, my expectations. I was expecting to come here and be able to 40 

sustain myself financially. Didn't really happen for the first year, but okay *laughing* And also 41 

to have a really smooth academic experience in the sense of having a good balance 42 

between having a work-, a job and having studies and friends and like, being able to enjoy 43 

while also studying something interesting, so that was my expectations and that was why I 44 

decided to come to Denmark because I knew it's very to common to have a part-time job 45 
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and being able to earn money for yourself and also the way that the programme is 46 

structured, you have more free time compared to my Bachelor for example. So, yeah. 47 

(I): Okay, so you knew that before you came? 48 

(P3): Yes, kind of, yeah. 49 

(I): Are you planning to stay in Denmark? 50 

(P3): Yes, I', planning to stay in Denmark when I graduate. Yeah. I don't have a, kind of-, I 51 

don't have a plan so to say. I mean, I wanna stay until I wanna stay and I know life is 52 

unpredictable so we'll see what happens, but right now I don't have any plans to move 53 

elsewhere. 54 

(I): Okay. So, do you have Danish friends, partner...? 55 

(P3): No, mostly I don't have close Danish friends, but well, yeah, (.) that's-, okay, so I 56 

interact with Danish people mostly during the choir rehearsals, because I'm in CBS 57 

international choir, and at work, but I would say that my closest friends are not Danish, 58 

although I have some colleagues that are Danish and we get along really well and again, 59 

there are some people in the choir that are Danish and we get along really well, but (.) 60 

nobody is THAT close yet. So, yeah.  61 

(I): Do you think that's gonna come? 62 

(P3): Ehm, yeah, I think it's because the kind of people that-, the Danish people that I hang 63 

out with are people that I meet during my hobbies, so I don't-, well also at work, but it's 64 

obviously- it's different, so I think for those kind of relationships in that kind of environment it 65 

takes more time to build them up, because also at work, I mean I really enjoy being with my 66 

colleagues but I don't necessarily want to be with them also in my time off, so I think it takes 67 

time to build something there, because I don't wanna spend my whole free time with them 68 

necessarily, even though I like them. So, yeah, and also I hope, like, that once I learn Danish 69 

it will be- (.) I guess, more easy, at least to interact with Danish people. 70 

(I): Okay, so you're not fluent in Danish yet? 71 

(P3): No, I'm not fluent in Danish. My plan is to start again, because already-, I had already 72 

started last year, but then because I was too busy I kinda stopped and now my plan is to 73 

pick it up again in September and give it my all, kinda *laughing*  74 

(I): Okay. So, you think it's important to learn Danish? In general? 75 

(P3): So, my opinion is, I think it is important. My expectation when it comes to learning 76 

Danish is not to have, like, only Danish friends and use it necessarily for friendship reasons, 77 

if it makes sense, it's more for me it's more important for the little things like going to the 78 

supermarket, going to the pharmacy and going to the doctor and even calling my internet 79 

provider and all of that, but I think ultimately English is the language I'm most comfortable 80 

with expressing my feelings and expressing my deepest thoughts, so I don't think it will-, I 81 

don't think it will change that, so I think that my friendship language will always be English. 82 

(I): Okay. Cool. So, how would you say you see your role in Danish society? How do you see 83 

yourself? What do you call yourself? 84 

(P3): Well, now I'm not-, I still, for a week, I'm still a student *laughing* (.) I feel, I mean-, my 85 

role in Danish society, that's a bit of a tough question. I feel like (.) I'm just a young (.) worker 86 

and-, but I still feel like I'm contributing to society in a way, because I'm still paying taxes and 87 

I did vote for elections that were last autumn, so. (...) Yeah, I don't know. Is that (.) I don't 88 

know, maybe it's a bit vague question, so I don't really know how to reply to that. 89 
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(I): Yeah. But I mean, it's your answer. It's more the question, do you see yourself as an 90 

immigrant, or? Would you call yourself that, for example? 91 

(P3): Oh! No I would never call myself an immigrant *laughing* No.  92 

(I): Why not? 93 

(P3): Because whether it's good or bad, like, I feel the word immigrant is used related to 94 

some negative stereotypes, like people that have-, come from a disadvantaged background 95 

and that have less-, they are not so-, yeah, they don't have a lot of money and they come 96 

here because back at home they have no opportunities and I don't think that applies to me, 97 

but again, that might not be the best definition of immigrant, but I don't see myself as a 98 

person that comes here because I didn't have any opportunities elsewhere, I chose to come 99 

here because I like the programme and yeah. 100 

(I): Can you come up with an alternative term then? 101 

(P3): (...) Expat.  102 

(I): Okay. 103 

(P3): Yeah. I think I'm an expat. Yeah. 104 

(I): Okay. So, how would you describe your relationship with your home country? 105 

(P3): *laughing* Okay, so. I (...) I think I don't have the-, I'm not that close to home country, 106 

compared to many other people. I mean obviously it's my home country and when I go 107 

home- 108 

(I): -and it's Italy, right? 109 

(P3): -it's Italy, yes. So, when I go home I'm happy and there are a lot of things I miss, but 110 

I'm not the closest person to my home country and I don't wanna move back there and, like, 111 

I don't visit even that often. It's just, I feel very distant to my native culture, so to say, like I 112 

feel like I have come a long way from there so I don't think I would ever be able to 113 

reintegrate there. I just think it's too-, Italian culture to me is too (.) outdated and too old 114 

fashion for me and there are so many things that piss me off that-, ehm, in the mentality of 115 

people, so... 116 

(I): What is that, for example? 117 

(P3): I think, lately, especially it's like the role of women and how men approach women and 118 

how women are seen. For me it's like, leaving Denmark is like, Oh my god no! *laughing* 119 

Yeah, gender equality, I would say. But also many-, like just open-mindedness, if that even 120 

exists as a word. But there are other things that I really appreciate, like the food culture and, 121 

I don't know, I mean I feel like it's a really beautiful country, architecture-wise and landscape, 122 

so, yeah. I feel like, actually how I would describe this, I would say that if a person that has 123 

always been living in Italy and never moved abroad they are 100% Italian. I would say that 124 

I'm maybe (.) 30% Italian (.) and, like the other percentage are like other places I've been 125 

living and I took some-, or maybe 40% Italian and then I took some percentage from other 126 

countries I've been living in and I'm not 100% Italian anymore, you know what I mean? So, I 127 

would say, maybe I'm 40% Italian and then 20% Danish and then 10% German and 10% 128 

French or something, because I feel like every place you live, it just kinda changes you. 129 

(I): Okay. Interesting. So, but then-, okay, when you talk about the 40% Italian, can you think 130 

of any values that you were taught during your childhood, that you grew up with, that you still 131 

live by or that are still important to you, that are persistent in that development? 132 

(P3): Well, I think, this might not be related to the research, but I think it's just the sense of 133 

there are some basic rules that I think I've been growing up with, which are, for example, the 134 
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rules of being together with your family. Like, if you-, if your at the table you really-, you are 135 

not on your phone and you're really enjoying the conversation and you're really into the 136 

conversation with people and you are enjoying the food and it's not one thing that I can still 137 

not get used to is the idea of just eating and finish your meal and just standing up and do 138 

something else, like for me being at a table is something you spend a lot of time doing. 139 

That's the first thing that comes into my mind, but (...) what other-, I mean, should those 140 

values be related to my nationality somehow? 141 

(I): They don't have to. 142 

(P3): Okay. Ehm, well, I mean it's a very interesting question, but on top of my head, nothing 143 

else comes to mind. 144 

(I): No, but that's fine. Has there been a moment where you felt like you really arrived in 145 

Denmark? 146 

(P3): Yes. *laughing* It was when I got my part-time job and I could finally get SU and I could 147 

pay taxes and also, shortly after I moved to Copenhagen, because I was living outside. So, 148 

the moment, where I got my part-time job and yeah, and I also moved to Nørrebro that was 149 

the time I felt like I did it, like Denmark is not rejecting me anymore. So, yeah.  150 

(I): Okay. And can you also tell us about a situation, where you felt challenged in Denmark? 151 

(P3): Yeah, it was definitely the job search *laughing* experience, because I felt like I had a 152 

lot to offer, but first of all, you don't really know how it works in terms of what are the 153 

unspoken rules, or even the spoken rules for job search. Then I, yeah, I felt like (.) I don't 154 

know, like, I felt like my previous experience was not as relevant, just because it was not in 155 

Denmark, or yeah. So, I really felt challenged when looking for a part-time job, because I just 156 

didn't want to do any service jobs, or any jobs that would make me absolutely miserable. So, 157 

that was really challenging for me and also, the very first week, when I got here, I think I 158 

have a trauma related to that, because I didn't have a place to stay, so I was looking for an 159 

apartment, desperately. And maybe I was kind of being a bit of a drama queen at the time, 160 

but it was really challenging, like being on my phone 24/7 and just looking through all the 161 

available rooms and trying to find anything. So that was really challenging. Yeah, but aside 162 

from that I think life in Denmark can be pretty easy, yeah. 163 

(I): Why do you think that? 164 

(P3): Because, I mean, I also think it's the university, because that's what I've been doing for 165 

the past two years. I feel like the way our courses were structured left you a lot of time to do 166 

something else, also, I mean, they were rarely overlapping, or they were not overlapping 167 

because the timetable was made for you and I just-, I mean, on mycbs.dk there is so much 168 

information on how to do things and the requirements and so, then there is also the 169 

StudentHub, I mean there are a lot of structures in place to help you find your way around 170 

and you can always call  somebody to ask how to do this and that and I mean, (.) I mean you 171 

can always ask in English, which I think, actually, I take it for granted a lot of the times, but 172 

it's pretty amazing, because I would have never been able to do that in other countries, like 173 

in Italy there is no way, in France there is no way, even in Germany you don't get around 174 

with English that much.  175 

(I): Yeah. Okay. So, if you look back, since you came here, how would you say you 176 

developed personally? 177 

(P3): I think, I-, okay, how I developed personally (...) Well, through my job experience I 178 

learned a lot on-, I just learned a lot from my job and I think I (...) personally it's a bit difficult, 179 
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because I always think about more, I don't know, academically or professionally (...) I think it 180 

just opened my mind more (...) to, just being in Denmark, to Danish culture to be honest (.) 181 

and eh, (...) yeah, I think, I mean, I think I'm adulting pretty well, so I think I developed a way, 182 

like, I mean, not that I wasn't doing this before, but now I sustain myself, so I think I (.) I 183 

developed myself in the sense of, like, doing everything from paying taxes to work and trying 184 

to find my balance in life and like, the happy medium of doing all of that and (.) I don't know, 185 

like, making new friends, it's not-, it can be a bit challenging at times. But I think I find my-, I 186 

think the main thing is that I found my way to be happy, like I kind of created my path to 187 

happiness and that's the main thing, I think.  188 

(I): That's nice. 189 

(P3): Okay.  190 

(I): Do you think you would have done that the same way at another place? 191 

(P3): I think at other places it would have been a bit more challenging in terms of, because 192 

for me, happiness is related to having a group of people around me that I can trust and I 193 

think maybe in other places it wouldn't have been so easy as it was here, or, yeah, because 194 

(.) I mean, the fact that I had so much free time and I could dedicate it to various hobbies 195 

and I could do multiple things that really made me happy and that was related to the fact that 196 

the university allows you to do that and yeah, building a network, sometimes it can be a bit 197 

more challenging.  198 

(I): Okay. Cool. Yes. Then, I'll move over to shopping. 199 

(P3): Yes. 200 

(I): So, think of a typical weekly shopping Denmark. So, you walk down the aisle in the 201 

supermarket.  202 

(P3): Yes. 203 

(I): What is most important to you when you choose products. So, how do you choose what 204 

to buy? 205 

(P3): I choose what to buy, if we are talking about food, I choose- 206 

(I): -Anything. 207 

(P3): Anything, okay. So, I mean, I need to like the product and I need to (...) think that I can 208 

use it and that I can-, I'm not just buying it because it's pretty or because it's, yeah, because 209 

it's TRENDY. It's because I know that I really like it and I really, I will really use it and I-, yeah 210 

I can make it work with the things that I already have.  211 

(I): Okay. When you think about food, for example? 212 

(P3): Yes. So, if we think about food, I will try to buy ingredients that I know, like, I try to 213 

avoid just randomly buying stuff, although it happens sometimes. I try to think about meals, 214 

so how to combine the things that I already have or how to combine ingredients that make 215 

sense together and not just like randomly buying stuff and also, I mean, I also, I'm really 216 

attracted by the packaging of stuff. So, (...) yeah. And obviously quality, but to be honest I'm 217 

not to focused on only buying bio products, although at the end of the day it ends up being 218 

like that, because just in Denmark I feel like everything is bio, so I'm like...  219 

(I): Really? 220 

(P3): Yeah, no. I mean, sometimes I go home and I'm like, so this is bio, this is bio, this is 221 

bio, okay I didn't choose it but okay, I mean I didn't intentionally choose it but often times it 222 

happens like that and then, yeah, I think (.) Did I reply to the question? 223 

(I): Yeah. I mean, whatever you can think of. 224 
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(P3): Yeah. (.) And then, I mean, I guess I also try to be conscious about the price. But (.) I 225 

don't know, when it comes to food, I'm also like, I wanna enjoy what I'm eating, so 226 

sometimes I'm not too bothered about that.  227 

(I): Okay. So, for you it's mostly about need and being conscious about what you really 228 

need? 229 

(P3): (...) When it comes to food, you mean or in general? 230 

(I): No, just to summarise what you said before... 231 

(P3): No, I think it's mostly about, yeah, I guess, yeah, I mean it IS about need, but also 232 

about what I like. 233 

(I): Okay. 234 

(P3): Yeah.  235 

(I): Are there any products that you miss in Denmark? 236 

(P3): I've gotten pretty used to living-, I mean I've lived here for two years, so I don't even 237 

remember necessarily on a day to day basis, I just shop what there is. But I'm sure there are 238 

lots of products that I miss. I think, I'm in general, I'm used to shopping in Denmark, so on a 239 

day to day basis I don't really notice these things, because I'm just, I'm just in that mentality 240 

that I live here and yeah. BUT (.) occasionally, I will have (.) Oh I wish I could have that 241 

product and also I feel like supermarkets, at least the one I go to, are in Denmark in general, 242 

I don't like them, because I feel like they have few products and only limited choice and 243 

granted I shop in REMA, so it's not the most expensive one, but even Irma, I think they are 244 

not very well stocked. 245 

(I): Yeah okay. You can't think of any specific products from Italy that you would miss here or 246 

that you would like to have? 247 

(P3): Eh, well, a lot of cleaning products I miss. 248 

(I): Okay. 249 

(P3):And ehm, also (...) also, some food, like cheese, some types of cheese and cookies 250 

and things like that. Yeah. 251 

(I): Okay. Can you think about a specific part of of your consumption that has changed since 252 

you came to Denmark? 253 

(P3): Well, definitely I have been-, I think, living in Denmark I've been eating more "hip" food, 254 

you know, because-, because I like it and that's what I can buy kind of thing, so things with 255 

avocado-, I mean when I was living in Italy I would never eat avocado, first of all because it 256 

was-, it was maybe-, okay, the last time I was actually living in Italy was 5 years ago-, no, a 257 

bit less, but I mean, it's too expensive and you cannot easily find avocado. So, but also, like, 258 

quinoa and things, like I can find it in REMA every day, or like Chia seeds *laughing* but in 259 

Italy you don't really eat that kind of stuff. So, I think I'm eating a lot more hip food, like wok 260 

and soy sauce and, you know, asian inspired stuff and hummus and all of that hip food, 261 

which is actually really tasty, but I would never eat it in Italy. 262 

(I): Okay, but why do you think you started that here? 263 

(P3): Because-, so, in Denmark you can either buy Danish food and you know how to cook it 264 

but I never really-, you know-, learn how to prepare Danish food, so my other option was to 265 

go for this kind of melting pot cuisine, which is like the-, I would define it maybe the 266 

millennial, because, you know, something. And I just got more into that and it was so easy to 267 

have access to it so I just experimented with it and it's not that expensive, so and it's pretty 268 

easy to cook, so that's why I went for that, kind of. 269 
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(I): Okay. Do you have the feeling that your transition to Denmark has influenced your 270 

attitude towards sustainable products of any kind? 271 

(P3): (...) I would say, not consciously, but unconsciously I think there is such a-, there is 272 

always a topic about sustainability in Denmark, I mean at CBS every second course, it's 273 

about sustainability and I think it's just something that is, like, in the air everywhere. It's like 274 

sustainability here, sustainability there, so I do think there are so many initiatives and I feel 275 

like there are so many places and cafes and things around, like it's just a really talked about 276 

subject, topic. So, I feel like unconsciously it has influenced me, I mean yeah, but I don't 277 

know if it-, well, I think it has influenced me, I just don't realise it I think.  278 

(I): Okay. So, it's more on a an awareness level, like? 279 

(P3): I think so, it's just that I don't think about it, you know, I'm not there in my room thinking, 280 

Uhm has this changed?- I don't know, maybe, maybe it has, I don't know.  281 

(I): Yeah. That's good. Good, then we move over to fashion. 282 

(P3): Yes. 283 

(I): So, if you look at your wardrobe, so everything that's in your closet, how would you say it 284 

has developed over the past years? 285 

(P3): So. Over the past years I've been trying to (...) be more picky with the things I buy and-286 

, so I feel like, when you go in the shop, the shop is made for you to buy as much as 287 

possible. So, they try to trick you into, you know, if you like something you need to buy it, but 288 

sometimes you like something, but you have something very similar at home, so why should 289 

you buy it? I mean, if you have already a white T-shirt with a logo, why do you need to have 290 

two white T-shirt with a logo? So, even though the one in the shop is very, very nice, so I've 291 

been trying to be more critical with shopping choices, like, if I see something that I like, I 292 

think, do I already have something similar in my wardrobe and if I do, it's like, (.) or does the 293 

item bring something new to my wardrobe, like, and also I try to think what can I pair it with, 294 

because I think there is nothing worse than buying a T-Shirt that you really like and then you 295 

get home and you're like, that doesn't go with anything I have, so now I need to buy 296 

something else *laughing* So, over the past years I've been trying to be very critical also 297 

with the fabrics of the items I buy, because, I mean, I'm 26 and I've been shopping in H&M 298 

for 10 years and now I know what kind of fabrics in H&M are gonna last and what kind of 299 

fabrics are not gonna last and the same goes for Zara, because I have so much experience 300 

in buying stuff there that I know exactly what works well and what doesn't and like, some 301 

fabric are fine for an item of clothing that I'm gonna wear once or twice a month, like a dress, 302 

but if it's a T-shirt, I want a higher quality, if it's something that I know I'm gonna wear every 303 

week or like, every third day, then I really want to have good quality fabric and good quality 304 

items and also versatile. Yeah. 305 

(I): Okay. Can you remember a specific situation or event that has caused changes in you 306 

wardrobe? 307 

(P3): Well, I think it's because I was watching a lot of YouTube and there was this 308 

MOVEMENT, where-, that is called capsule wardrobe, which is-, the idea is that you just 309 

have a couple of items that you can mix and match and they are very versatile and you don't 310 

have to have a massive wardrobe but you can just strip it down to the basics, so I was really 311 

inspired by that and I'm not necessarily doing it, but that inspired me to downsize and be 312 

very critical and be like, okay, I don't like this anymore, this should go out of my wardrobe. 313 

(I): Okay. So what does clothing mean to you in general? 314 
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(P3): For me it's-, I think, everybody expresses their personalities through clothing, even if 315 

they don't like fashion or they don't think they are, but I think your choices of clothing are like 316 

an expression of your personality. Yeah. For me, it's-,32 I express myself basically through 317 

clothing.  318 

(I): So one of your friends is asking you if and how Danish fashion is different from you home 319 

country's. What would you reply? 320 

(P3): So I'd say there is a lot of black and white *laughing* and it's very monochrome, so to 321 

say, and it's very (...) sleek in the sense of like, the cut-, Also, first of all, I feel like the cuts 322 

are more (.) more androgynous and less, you know, sexy and tailored, I would say, and 323 

clothing tend to be a bit larger, like a bit-, I mean, I think women tend to wear more loose 324 

clothing and also more covered, I guess, like, it's not uncommon to see just-, I think, I mean, 325 

you don't see a lot of cleavage, for example, and you don't necessarily see a lot of, like, 326 

arms and shoulders necessarily and also, it's pretty laid-back, so, you don't see heels a lot in 327 

Copenhagen. Ever. *laughing* And you can just wear sneakers everywhere, even with 328 

dresses. So (.) yeah.  329 

(I): Okay. Yeah. Good. Then we're coming to sustainable fashion and the survey that you 330 

answered for us. And yeah, you gave some great answers in the survey and now we would 331 

like to just ask you for a few more details on that. So, you stated in the survey that you are 332 

interested in sustainable fashion. When you look back, can you pinpoint a-, your first 333 

experience with sustainable fashion or where you kind of first heard about it? 334 

(P3): I think-, well, first of all I think maybe my perception of sustainable fashion is very 335 

broad, like for sustainable fashion could be second-hand clothing, but it could be also, you 336 

know, more conscious lines from the mainstream retailers and could be also organic piece of 337 

clothing from a boutique, all things considered, although, I think my think my first experience 338 

with sustainable fashion, I think, was going second hand shopping, although I wasn't doing it 339 

for sustainable reasons, I just though it was COOL and cheap. So, I think that would be my 340 

first experience and that was about, I don't know, five years ago or something, but after that 341 

my second, like my more, I would say my second experience with sustainable fashion, but 342 

where I was maybe more aware of it, because H&M started to have a line called conscious 343 

collection and, yeah, and I really like the items and I think they are made with recycled 344 

fabrics. So, I think that's the, yeah, the thing there. Yeah, and that was-, I just saw these 345 

items had better quality and I-, for me it's more about-, it's a bit more selfish, the reason why 346 

I go for sustainable clothing, it's not to save the world or anything, but it's more to have a 347 

wardrobe that stands the test of time, so yeah.  348 

(I): Okay. So, yeah. If you had to summarise, how would you define sustainable fashion?  349 

(P3): So, I would define sustainable fashion as (.) well, okay, so I think sustainable fashion is 350 

first and foremost a type of fashion that doesn't want to impact the world negatively in the 351 

sense of, like, using certain maybe recycled materials, but also (.) not to-, so, it’s also about 352 

the production, the way the clothing is produced, so maybe not produced in third world 353 

countries, or if it is, then at least to provide good working conditions for the factories over 354 

there. But-, so this is the first definition, maybe the first maybe things that come to mind, but 355 

for me sustainable fashion could also be try not to-, try to fight consumerism in the sense of 356 

buying clothing that are of good quality and maybe going for second hand instead of 357 

continuously buying new clothing from H&M that you throw away after three months, after a 358 

year or something. Yeah.  359 
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(I): Okay. So based on that, what does sustainable clothing mean to you then personally? 360 

(P3): Personally, in my life sustainable clothing is more about (.) buying things that stand the 361 

test of time, so buying items that are good quality, like even for me, the way I perceive 362 

sustainable fashion in my life at least, okay, maybe I buy from COS and it's not a sustainable 363 

brand, but it's a good quality brand, so I know that if I buy things there, I will not throw them 364 

away after one season and then (.) yeah, also, I mean, I think also sometimes buying from a 365 

small shop instead of buying from a mainstream retailer, like H&M, I don't know if it can be 366 

considered as sustainable fashion, but at least I feel like I'm giving the money to somebody 367 

that actually needs it and they are doing something different and it's not like, yeah, it's not 368 

just-, it's sustaining, like, it's supporting small businesses around my area for example and (.) 369 

and then (.) I'm not very informed about the importance of organic cotton, but maybe I 370 

should *laughing* Yeah. That's kind of my answer. 371 

(I): Good.So, you stated in the survey that you have 2-5 pieces that are sustainable. What 372 

kind of pieces are those? 373 

(P3): Okay, so I have a T-shirt that I bought from a boutique in Valby, near my house, which 374 

is made of-, I think, if I'm not wrong, it's made of organic cotton and there is written on the 375 

label that it has zero impact on the environment, I don't know, I think it is because it was 376 

made, maybe, in Denmark and it was not shipped from, like, Vietnam or whatever. And then, 377 

I have two items from H&M conscious collection and then in my view of sustainable fashion, 378 

if you count also second hand, I have some second hand pieces. Yeah.  379 

(I): Okay. Do you talk to friends and family about this or why you bought this, for example? 380 

Do you discuss this with your...? 381 

(P3): These specific items or...? 382 

(I): Both the specific items and the concept itself, both. 383 

(P3): Yeah well, I- (.) I think if go shopping with somebody, with a friend, I would always tell 384 

them, like, to you really need this, like, does it really fit with you wardrobe? Because I just 385 

hate that-, the idea of people just going to the shop and buying stuff and not using them or 386 

like, cheap stuff, I just don't like it. Even if my friends do it, I'm like, I don't know, I think 387 

everybody should be more conscious with their choices in clothing. I don't necessarily use 388 

the word sustainable fashion, but (...) I mean I do-, I do, I think I do talk about going second 389 

hand shopping and then (...) I do-, I do talk about it, but yeah, at times, yeah. In general. 390 

(I): Okay. So, so for you conscious choice is the most important? 391 

(P3): Yeah. I would say. 392 

(I): Why do you think that's so important to you? Do you have any... 393 

(P3) Because I hate having too much stuff and I hate this idea of just buying and throwing 394 

away and buying and throwing away, I think-, I love the idea of living of fewer things and not 395 

having a house that is too full of stuff and things that last longer, so (.) yeah. 396 

(I): Okay. So, you indicated in the survey that sustainable fashion is more known in Denmark 397 

than in your home country? 398 

(P3): Yes. 399 

(I): And, yeah, can you elaborate on that, why you think that? 400 

(P3): Because when I was in Italy I never heard about-, like I don't know any shops that sell 401 

sustainable clothing. I don't know-, I mean I never heard this-, like, it's not that I never heard 402 

it in Italy, but I never heard about it around me in the surrounding, like, yeah. There are not a 403 

lot of second hand shops, there are no boutiques that sell-, maybe now there are, but when I 404 
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was living there, there were no shops selling, like, sustainable clothing (.) yeah. i just never 405 

heard it there.  406 

(I): Okay. in your opinion, is there a typical consumer of sustainable clothing? 407 

(P3): I think there is-, in my head there is a bit of a stereotype that sustainable clothing is 408 

more for-, is not that fashionable, first of all, or is not that, you know, (.) trendy or follows the 409 

trend that much and that there is more for a bit of a hippie person that doesn't care about 410 

their appearance that much, or following trends as much. So, there is that stereotype, but I 411 

also know that it's not necessarily like that. Ehm, yeah.  412 

(I): Yeah. Okay. (.) So, you also said in the survey that you heard about it through social 413 

media, I think?  414 

(P3): Yes. 415 

(I): So, do you think it's something that is-, do you think the awareness of sustainable 416 

clothing consumption, that's something global? 417 

(P3): No. 418 

(I): No. 419 

(P3): I think, I mean, you hear about it on social media, but it's not very out there to be 420 

honest, I think it should be more advertised or more yeah, more talked about and I don't 421 

think it's global. 422 

(I): Okay. Where do you think it's present then, mostly? 423 

(P3): I think it's (.) well, I think in the US and (.) in-, in- Europe, specifically (...) probably in 424 

Germany and I would say in Scandinavia and maybe in the UK, but yeah. Not in yeah, not in 425 

southern part of Europe as far as I know. 426 

(I): Yeah. Okay. So how do you see the future of sustainable clothing? 427 

(P3): (...) The future of sustainable clothing. Well, I think-, I think it will become more 428 

widespread first of all and there will be more choices and it will not be, necessarily related to, 429 

you know, hippie people that doesn't care about how they look, but they care more about the 430 

impact of the clothing on the environment. I think, like, I think it will kind of become the norm. 431 

In my head it will not be- (.) like, you will have a lot of choices of clothing within the 432 

sustainable clothing sphere, you will not have to (.) compromise fashion and sustainability in 433 

that sense. I think, that's the direction. So, hopefully multiple brands, bigger brand like H&M 434 

is already doing-, they will have a line that is more sustainable in one way or another, 435 

whatever they think is important. Yeah, so, I think that's the future. 436 

(I). Okay. Good. Then, we're through with our questions. *laughing* 437 

(P3): I hope this was interesting *laughing* 438 

(I): Yes of course. Do you have any questions on what we talked about, or? 439 

(P3): No, but I wanted to add something. Because to the fact-, to my behaviour in terms of 440 

not throwing away things, or-, no that's not true-, buying things that last longer and I think (.) 441 

In my family, like my parents didn't have this behaviour I wanna say, like, it's not something 442 

that they pass on to me, if anything, it's kind of the opposite, I feel like my parents always 443 

went for the cheaper option and then things broke and I was so upset about-, I was like, oh 444 

not again, you know. Like, my mom would buy like, this really shitty luggage that would 445 

break in the airport and I'm like (.) Just invest in stuff. So, I think if anything, what my parents 446 

passed me is, like a bad example that I want to counteract. Yeah. It just made me think 447 

when you asked me, so.  448 

(I): Yeah. That's interesting. Yeah. Cool. Great. Then, thank you again. 449 
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(I): Thank you for doing the interview first of all. And before we start I just wanted to inform you that 1 
your personal data will be anonymised and since we use the interview as data for our Master 2 
thesis we will record it. Is that okay for you? 3 
(P4): Yes. 4 
(I): We divided the interview into several topics, we are going to start with how you came to 5 
Denmark, and your life in Denmark and anything like that and move on to shopping in Denmark 6 
and fashion and finally we're gonna talk a bit about the survey and sustainable fashion in general. 7 
And for each topic we have kind of an introductory question where we would like you to talk as 8 
much as possible and everything you can think of and that you...everything is relevant, so don't 9 
hold back and then we might follow up with some questions. Okay. So first of all I'd like to hear 10 
when and why you came to Denmark and what were your intentions, motivations, expectations and 11 
kind of just how you first year went basically 12 
(P4): So I came to Denmark is August 2016 and so basically the main thing is to do my master 13 
here and actually one of the reasons that I chose is because I hope my future career can be 14 
related to sustainability in a way so I thought, okay, Denmark has a good reputation in this so I 15 
thought it could be nice to come here. Yeah, and yeah so I came here to do the Master and I tried 16 
to also beside our major program I did my minor in also it's called sustainable entrepreneurship. I 17 
think it's nice, they really have a lot of focus on this, so I also get more like new ideas and things. 18 
So yeah, what else was the question? 19 
(I): Expectations when you came? 20 
(P4): So yeah of course I expected it to be very international the study environment and also 21 
because I heard so, I didn't really know a lot about Denmark, but at least I heard about it's very 22 
like, people bike a lot and it's very sustainable in different ways they are investing a lot in 23 
renewable energy things. So I had some imagination to see how it is really like living here. I think 24 
that's it. 25 
(I): So you're planning to stay in Denmark as well? 26 
(P4): Yeah, I would like to *laughs* 27 
(I): Was there a situation in Denmark where you felt challenged? 28 
(P4): Eeh, sometimes maybe, in the beginning I think it was the way you study at school because 29 
the system is completely from where I came from so some like, I'm not really used to having to 30 
argue myself so often, so that was really so strange in the beginning, so I tried to incorporate and 31 
yeah (...). What is challenging (...). I think, yeah, most Danes speak very good English, so the 32 
language is not really a huge issue, but I kind of feel if you want to really get into like, (.) how do 33 
you say, eh if you really want to be a part of the society you kind of need to know Danish. So that's 34 
a bit yeah, (.) I don't think they are like closed, but I think it's easier if you speak their language. 35 
(I): Yeah, okay. So how would you describe your Danish level?  36 
(P4): *Laughs* I'm learning (...) I'm in module 4 now so I keep-, but I think the difficult thing is to 37 
really speak, because the pronunciation is just really crazy and when people don't understand me 38 
then they just switch to English, so it's kind of like ‘okay…’ *Laughs*. And I mean in our program 39 
most people, there are a lot of foreigners and everyone speaks English, so- (...) It's like you have 40 
to be conscious to tell yourself to speak Danish in order to really improve, (.) but yeah. 41 
(I): What does your social circle look like? 42 
(P4): Ehm, actually I have some-, okay, that's a very-, when I first arrived because there was 43 
something wrong with my apartment so I couldn't move in in time so I happened to stay with a 44 
Danish family. So that was really nice, that was like an accident, but it turned out really nice, 45 
because I was living with a Danish family and they treated me really well, so I feel, I think maybe 46 
that's why I really like Denmark, because most Danes I met are nice and also because I met a lot 47 
of international students. So basically my social life is with these, the Danish family that I knew and 48 
my roommate is also a Dane so his family sometimes come and of course people from our 49 
program. I think it's a bit difficulty because there are too many people, so it's basically the people I 50 
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did the project together with or like in the choir, like this, and also people from my Danish class. I 51 
think these are the main people that I hang out with. 52 
(I): How do you see your role in Denmark? How would you kind of call yourself? 53 
(P4): My role?? 54 
(I): Do you have a label for yourself? 55 
(P4): Hmm, I actually, I didn't really thought about this before. I just think that everyone, like there 56 
are a lot of international students. Like, it's just like everyone else, but I kind of appreciate that for 57 
example in our program, at least in our year, I think I'm the only Taiwanese. So it was like, yeah, 58 
that's nice, I kind of like it *laughs*. And I think it's, when I'm having a conversation with 59 
international people I realise, yeah, I actually have some different views, maybe it's because I'm 60 
from Asia, so I think that's interesting. But I also found it interesting because I was traveling last 61 
summer around Europe and it was my first time to introduce myself like, okay, I'm from Taiwan, but 62 
I come from Denmark. Like I'm studying and living in Denmark. I was a bit surprised when I 63 
actually introduced myself as I came from Denmark. So I thought that's quite-. I don't know if that 64 
answers your question *laughs*. 65 
(I): Yeah, I mean it's your own definition, so that's completely fine. Yeah, and how would you 66 
describe your relation with your home country Taiwan now that you live in Denmark? 67 
(P4): Ooh, that's a- (...) I, so I came here basically because I have always thought about studying 68 
abroad and then I decided to came to Denmark and I quite like it. So now at this point I really hope 69 
I can stay, but for me, the, it's not I want to live in Denmark for the rest of my life. It's more like, I 70 
would like some experience here now that I have most-, most my experience is at the school. I 71 
would like also some professional experience here. And for me I also like living in different cities, 72 
so I thought, and also I'm lucky because now my parents, I don't have to take care of them, so it's 73 
fine too, and I think their support is also important, but I really appreciate that they are not like, ‘Oh, 74 
you cannot-, you have to come back to Taiwan, you have to live with us, bla bla’ like this. I think 75 
there is a strong connection and when you go to a new environment you adapt yourself and I think 76 
I, my, my values, my view, how to call that, values, actually changes after I moved here, for 77 
example we are not used to this flexible schedule. Also for school, back in Taiwan we always-, like 78 
every Monday you have the same class, so it's completely fixed, so in the beginning I was not 79 
used, but now I appreciate this flexibility. So yeah there are diff-, I think my viewpoint changes, a 80 
lot, so maybe actually when I come back to Taiwan now I couldn't really fit in the work 81 
environment, I imagine, so I think it's nice that now I have the opportunity. So it would be nice to 82 
explore more here. But I think at some point, I still, when I talk with international people, I still 83 
reflect on myself and there's still some value that I think it came from my Taiwanese root and it's 84 
still there, I mean I changed some, but there's something I don't think it will change.  85 
(I): What are those? 86 
(P4): Eeeh, hmm, like I don't know, I think we really value, I think in our culture family is really 87 
important and sometimes it's hard for me to complete be, like just independent to, to make 88 
decisions in my life. I cannot ignore my parents' opinion for example, so that's still a bit, like I think 89 
I'm shifting (...) a bit. So maybe now I consider more what I really want, but still I couldn't complete 90 
ignore their opinion like this, yeah. 91 
(I): Okay, and how strong are your social ties to Taiwan, do you still have friends there? 92 
(P4): Yeah. There are actually more Taiwanese than expected here and I only knew one girl before 93 
I came, (.) Taiwanese girl. But afterwards I also met some people who are also studying and 94 
working here and it's nice, but for me I really think now that I'm living in Denmark, so I would prefer 95 
to get into the Danish society instead of always gathering with Taiwanese people. So I don't really 96 
actively participate in order, for example today is actually a Taiwanese holiday, it's called dragon 97 
boat festival. They had some event in the weekend at the ambassadors place. People gathered to 98 
eat. Like I don't actively participate in those with a hundred Taiwanese people. But I have like five, 99 
seven Taiwanese friends who are, like we are close and we meet from time to time. So I think it's 100 
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important to have some connections, but I'm not like oah I have to know, I want to know all the 101 
people from home. 102 
(I): Yeah, okay. And was there a moment in Denmark where you felt like you really arrived? 103 
(P4): Arrived? 104 
(I): Yeah where you first felt like ‘this is my home’. 105 
(P4): Aah! Oh, I actually had this feeling when I first traveled like, I think it was the new year from 106 
2016 to 17 that's the first time I flew outside Denmark after and actually when I land and arrive at 107 
the airport I felt like ‘Okay, I'm coming home’ and I was quite surprised because I didn't, I wasn't 108 
aware of this, but I actually felt ‘Oh, I'm going home’. 109 
(I): Yeah, that's nice *laugh*. 110 
(P4): Yeah, it was. 111 
(I): And if a friend from Taiwan would consider moving to Denmark, is there any advice you would 112 
give him? 113 
(P4): I- (...) yeah, I think it's important you try, you open yourself, because I think the most Danes, 114 
they are friendly, but they are not like, because I think in our culture it's more like people reach out 115 
to people, (.) it's more like Latino in a way. I don't know, it's like people are actively seeing a huge 116 
group of people as their family and it's everyone, but here it seems like they're not opening their 117 
arms to include everyone, but once you reach out to them they usually are very kind and helpful. 118 
So I think if someone is coming planning to stay I would say they should be open and just see what 119 
happens, yeah. 120 
(I): Okay, yeah and you already said you already adapted to Denmark in a way in the culture. How 121 
would you say you developed personally over the years? 122 
(P4): Personally? Eeh, I think maybe it's this independent thing. Of course, one of the reason is 123 
that I'm living by myself, so of course you have to and it's also for example if I'm biking, I didn't 124 
have a bike before and I mean I know how to bike, if the bike broke, I cannot call my dad or my 125 
brother like you have to figure things out by yourself and also in terms of school like i wasn't really 126 
used to this type of learning and I am not, I'm also not really used to the exams here, so I had to 127 
ask some friends who did their bachelor here to know what advice they have, so I think that, this 128 
process to kind of figure things out and explore yourself I think maybe that's the, one of the most 129 
valuable learnings I guess.  130 
(I): Interesting. We're now moving on to shopping in Denmark. How do you shop in Denmark? 131 
When you go into a supermarket, what is important to you? How do you choose your products? 132 
What are kind of important buying criteria for you?  133 
(P4): When I firsts arrived, everything was super expensive for me, like every single thing. I was 134 
like, okay, I go around and I couldn't really buy anything, because I was like, how can I pay this 135 
much for, I don't know, this food or whatever. But I like going to different supermarkets just for fun. 136 
So I go to like every different supermarket. But now that I- actually think, it's actually not that crazy 137 
expensive, if you buy from supermarket the ingredients. I mean it's expensive if you eat out, but if 138 
you buy the ingredients and make it yourself it's not that crazy and I mean after living for a while, I 139 
know where you can have discount and like sometimes there are some things that you will always 140 
use, but it's not like they can stay long so I just store the things when they're on sale and then, so 141 
you kind of figure out a way to live even though it's still expensive. 142 
(I): Are there any products that you miss in Denmark that you find in Taiwan that you really can't 143 
live without. 144 
(P4): In terms of food I think I'm fine, of course there's some ingredients I could have find and 145 
sometimes I miss it, but when my friends visit me they usually bring something so I'm not that (...) 146 
and I'm quite okay with food. So I think I'm not that, it's not a problem, like it happens sometimes, 147 
you really miss something, but I think it's not an issue. 148 
(I): Okay, and other than food, is there anything? 149 
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(P4): Okay, I actually think I don't really shop very often. So the most frequent place I shop is the 150 
supermarket and it's for food and other stuff if it's- (...). Okay, I cannot really (...). Maybe the 151 
clothes I'm not used to, because I think in Asia the style or the different, like people here are taller 152 
so sometimes I want to find the proper size with the proper length sometimes you have to try ten, 153 
twenty in order to find one that is finally okay. So, I'm like, eh it's easier to do that in Taiwan, 154 
because I know where I can find what I need, but here I think it's a bit different. So it takes more 155 
time, but (...) it's okay. 156 
(I): Can you think of a specific part of your consumption that has changed in Denmark? I mean 157 
now it's mostly about food, but is there anything else that... 158 
(P4): *pause* Hmm, yeah maybe I think, maybe it's because things are expensive here so before I 159 
buy like shoes or a jacket whatever, I think more, because I want to buy something that can last for 160 
longer time, so I think more, okay, this costs a thousand kroner, but if I can use this jacket like 161 
everyday in the winter and it's really functioning then I guess it's worth it. So I'm like, I think I care, I 162 
consider more how long it can last and the actual function for example in the wind or the rain or 163 
snow whatever weather condition it is. Yeah I think more about this now. 164 
(I): How do you feel your transition to Denmark has influenced your attitude towards sustainable 165 
products.  166 
(P4): Eh, I think, I think here they have a lot of, how do you say it, some new ideas and concepts 167 
that I wasn't aware of before and after I read about-, I think it's also because they are very 168 
innovative then when I get these ideas I try to search something and then I realize actually, okay in 169 
other part of the world and even in Taiwan there's someone doing this it was just that I wasn't 170 
aware of this because I didn't, I just don't have the resource to learn about this so I think that was 171 
nice so you know there are actually more possibilities in terms of whatever kinds of food, clothes, 172 
furniture whatever. So I think it's this, it's like new inspiration so you know there are other, you can 173 
be-, you can find good things and look, nice looking, but it's also good for the society or whatever. 174 
(I): But you've consumed sustainable products in Taiwan already or in other countries? 175 
(P4): Yeah. In Taiwan, okay, basically food. A lot of their-, and they're getting more and more 176 
organic stores and things and I think also we started buying like organic, like what do you call that-177 
? (...) Clothes made from organic- 178 
(I): Cotton? 179 
(P4): Yeah. Usually those would be more expensive, but you also think about how it, I mean it's 180 
something you're wearing and if it can last longer and if it's good for the environment, we 181 
sometimes buy organic. 182 
(I): Yeah okay, and staying within the fashion topic kind of, if you look at your wardrobe or what's in 183 
your closet. How has it developed over the past years? Was there any changes or do you recall a 184 
situation where you noticed change? 185 
(P4): The funny thing is actually that because I couldn't bring all the clothes I had from home of 186 
course so the closet that I have now is actually smaller than the one I used to have, but I just 187 
realised I can actually live with just this small part like I don't really need so many thing and that 188 
was quite-, I was like ‘yeah, okay, I don't actually-,’ like my closet back home was actually still full I 189 
guess, but I don't, I mean I haven't worn them for almost two years and I'm totally fine with that and 190 
I think I got new stuff here more for the cold because we don't need this thick jacket, so basically 191 
it's a-, I think I got a jacket and I haven't really bought a lot of new clothes here, but the few that I 192 
have it's really like, I'm using it like almost every day. So I think it's nice to realise that you don't 193 
really need so many, yeah. 194 
(I): What does clothing in general mean to you? 195 
(P4): Eeh, of course, you have to have something to fit in different occasions for example if you go 196 
to an interview or if you go to a presentation or if you are going to a party you need to have 197 
everything that has the function, that fits, but normally I think it's, like in daily life I think it should 198 
just be comfortable. 199 
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(I): How is that in Denmark? If somebody would ask you, what do Danes wear, what is kind of the 200 
Danish style? How would you describe that? 201 
(P4): I think they are very, I think they have their style. Like they really care about their 202 
appearance, but it's also very simple in a way. The design and also the color. I actually think 203 
especially in the winter, sometimes when they're complete black from the top to the bottom, I think 204 
that's a bit too black, you can have some colour *laughs*. I mean black is easy to go with 205 
everything, but if it's like complete black and the weather is already so dark, I don't really get that. 206 
But I think normally they are really, like it's very simple and I think they're also very elegant in a 207 
way. LIke when people are biking, I think they still look, I don't know why I'm always sweating like 208 
crazy on a bike *laugh*, but they're like in a dress or a nice suite and then they're biking and they 209 
look nice and I look like a kid or whatever. So that's something- I thought it was fun.  210 
(I): Have you incorporated some of that Danish style into your own wardrobe? 211 
(P4): I'm trying, but I don't think I have gotten to the point yet. *laughs* But I mean I have also 212 
some black things, so... I can be kind of Danish *laugh*. Yeah, but I don't think I'm really trying to 213 
wear like a Dane, like I don't, because I think like referring to the previous question, also the 214 
clothes shows a person's style or his or her like personality in a way and I think it's nice if I saw 215 
someone wearing like nicely on the street maybe I would consider this kind of, how do you say, 216 
outfit, but of course it doesn't fit everyone and I'm not really trying to become a Danish style, but I 217 
think there's something, there's some element that I can try to learn and maybe adopt. 218 
(I): Yeah. So now we're moving on to the survey and of our main topic. You gave some interesting 219 
in the survey so we would like to talk a bit more about that. You stated that you're definitely 220 
interested in sustainable fashion  221 
(P4): Yes. 222 
(I): ...and when you look back is there a specific situation where you got interested in it or where 223 
you first came in touch with sustainable fashion. 224 
(P4): Yeah I think, okay, because I heard about this, they have good reputation in sustainable 225 
fashion, but before I was more thinking about renewable energy, I don't know, food, I was more 226 
thinking about this. But I think it was actually, I actually don't remember what event it actually was, 227 
maybe it was some entrepreneur day at CBS or some event where there are a lot of booths, I don't 228 
remember what the event was exactly, but there was this Carcel and there, I think I didn't know 229 
about it,  but I just happened to walk by or something and then I talked with one of the women 230 
there and I thought it was a really, I think you know about this, yeah, and I thought it was really 231 
interesting, I really- (.) because before I was more thinking about this using organic ingredients or 232 
using like fair trade, taking care of the farmers bla bla bla, but I haven't thought about, because 233 
they also teach the women in the prison to use, to make the clothes and I thought that was also 234 
very, I mean, sustainability can also relate to the society and the community, but I wasn't really 235 
thinking in this aspect. So I think that was a very inspiring thing and I thought they had a really 236 
good idea and concept and they are really doing it and they are getting bigger in a way, so yeah, I 237 
think the idea is to, eh, they also incorporate the social aspect and that was, I wasn't really thinking 238 
about that so that was quite something for me *laugh*. 239 
(I): You've also kind of touched upon the definition of sustainable clothing, sustainability in general. 240 
Do you have a personal definition of sustainable clothing? 241 
(P4): Eeh, yeah I think it's important for, like, not only the materials but also the process, how you 242 
produce, how you make the clothing, like there should be minimised pollution and thing and also 243 
this taking care of the people that are working- (...) it  doesn't have to be a special group of people 244 
like the people in the prison it can also be just normal, I don't know, workers, but their working 245 
condition in terms of safety and their welfare maybe, but I think it's also related to the consumers 246 
like myself, how I really sustain these clothing and things so I think it's also, yeah I actually, there's 247 
also another thing that I heard about here, I think it's some, I don't know if it's a start-up or if it's just 248 
an event, like people exchange their clothes and I think that's also a good idea, because, yeah, it's 249 
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like you cannot avoid that you want to change your clothes sometimes, but you don't really have to 250 
buy like all the things and sometimes it's just for few occasions and if you can just exchange from 251 
people and some clothes, you had it, but maybe you haven't worn it for like six months or 252 
something and maybe some other people can use it. And I also heard people doing this like 253 
privately, so they just invite friends to their place and then everyone exchanged clothes. So I think 254 
that's also a like, a way to be sustainable, to circulate the clothing in a way.  255 
(I): Do you talk with friends and family about sustainable clothing. 256 
(P4): Yes sometimes. For example when I heard about the Carcel thing, because it's new for me 257 
so I told my family about it and when my friends visited me, I think they sometimes have some 258 
event at the stores or whatever, so when my friends visit me, I also try to explain to them, 'aw this 259 
is a good idea, we can take a look at this if you're interested'. So yeah, I sometimes try to spread 260 
this thing. 261 
(I): Do you get them to be interested then? 262 
(P4): Some, but not all (laughs). 263 
(I): Okay, yeah. And you indicated in the survey that you have 2-5 pieces of sustainable clothing? 264 
(P4): Yeah, I think so. 265 
(I): I think you said that it was many socks and underwear or something? What... Can you tell me 266 
how and why you bought them? 267 
(P4): I think actually some of them it got it back in Taiwan. I think it's also because my mum is kind 268 
of, she's really, how do you say, she's very scared of all the chemical, like bla bla whatever thing. 269 
So sometimes she's like, like the underwears is like directly, how do you say, connected to your 270 
skin bla bla bla, so she's really aware of this, so she started having like underwear from, how do 271 
you call it like from organic cotton thing. So I have those. And the socks it's just saw it... I think it's 272 
maybe they are sustainable in the way that they have, it's more for the sustainable working 273 
environment of the labours, something like, I don't really remember, but I think it's some support for 274 
the, like they take care of the production is safe, the production site and process is safe something 275 
certified bla bla. So I was like yeah, I can afford this and I can use it for long so yeah, I will buy it. 276 
(I): Okay, and how do you feel when you wear sustainable clothing items? Does it give you a 277 
special feeling? Or is it  just normal? 278 
(P4): I think I don't really think that much when I'm wearing it, more when I'm buying it because I'm 279 
deciding, okay, what is what and if I'm paying more then I'm aware that okay, I'm paying more for 280 
this and I think if this is something I can afford then I would choose to spend more money on this if 281 
it really, if it can have some good for the environment or for the people. So I think I think more 282 
about this sustainable issue when I'm actually buying, but I don't really think about it when I'm 283 
wearing it. 284 
(I): Okay, yeah. 285 
(P4): Maybe because it's also because it's mostly underwear. If it's a clothe, maybe I would think 286 
about it, I'm not sure *laughs*. 287 
(I): Okay, yeah. And in your opinion, what does the typical consumer of sustainable fashion look 288 
like? 289 
(P4): (…) They must have some awareness of this, because I don't think, like I think if you wouldn't 290 
want to pay more if you don't think about this and yeah normally people just go for the look or the 291 
price, so if people consume sustainable products I think they have this consciousness and 292 
sometimes I think, they have this, how do you say, I think they look comfortable with..., they have 293 
maybe some kind of self-confidence or whatever you call it. It's like, they have, they show this 294 
comfortable manner I feel like. 295 
(I): Yeah. Ehm, is there a specific, you already said like Carcel is something you associate with 296 
sustainable clothing. Are there other brands you can think of? 297 
(P4): I don't really know a brand, but then after because of this I sometimes read some news about 298 
this innovation or whatever and then I realised there are actually people making clothes from the 299 
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fiber of pineapple and banana to make clothes, shoes and purses. So I don't remember the name 300 
exactly, but I heard about this and I thought that was also pretty nice. And some of them are like 301 
really high-end like those accessories you use when you are on a, like when you go for a fashion 302 
show or whatever, but maybe if they have already this idea it will be implemented into like normal 303 
daily clothing so that could be something to look forward to.  304 
(I): So, is that where you see the future of sustainable fashion? Or where do you see the future? 305 
(P4): Yeah, I think that's a part of, because usually you just throw those fibers away like there's no 306 
use, so it can be reused in a way and which can be, have good function and also like stylish then 307 
it's a win-win-win I guess. So I think that can be part of the, yeah. 308 
(I): And have you heard about sustainable fashion in other countries as well? Do you think it's 309 
something global? 310 
(P4): I think, I'm not really like I don't really know a lot in other countries But those news I see, I 311 
think they're also from other parts of Europe and also some I heard it from Taiwan. So at least I 312 
think it's global , but it's kind of still, I think it's maybe still a bit niche, so it's like, there ARE, but it 313 
hasn't become like a web, like spreading yet. I guess. 314 
(I): Do you think it could become the new norm? 315 
(P4): Yeah, I think it's possible, but I think it will take some time I guess because for me people 316 
around me the I try to share this idea with them, of course not everybody accepts and also I think 317 
when you feel interested in this you start doing, you start being aware of it and maybe you find 318 
some news and you look for, you search for this, but I think it still takes some time before you 319 
really buy things, because of course it's more expensive at this point, like that's why. Like Carcel I 320 
think they have a good idea, but I haven't really bought anything there, so I couldn't say, because 321 
it's just too expensive, so I think the first thing is to be interested in this and to be aware, so this 322 
idea has to spread for, to more people, but then afterwards it's another process for people to really 323 
consume this and for some people this exchanging clothes idea could be strange or some people, 324 
they don't want to wear something other people used before, so that's, I think it demands a change 325 
also in the concept of what clothes is. So I think it will take some time, but it's possible to become a 326 
more normal trend. 327 
(I): Yeah, okay, well I think that was it from my side. Do you have anything you want to add? 328 
(P4): (Laughs) 329 
(I): It's okay if not. 330 
(P4): Not really, but I really hope it can become more widely accepted, so it can also, just to spread 331 
to more different part of the world. I don't really have other to add (laughs) 332 
(I): Then, thank you again. 333 
 334 

 335 
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(I): Okay, so, let's start. yes, so thank you for agreeing to be interviewed for our project. 1 
(P5): You're welcome. 2 
(I): and before you start I would like to inform you that everything you say will be treated 3 
confidentially and your name and personal information will be anonymised and also since we are 4 
using the data for our Master's thesis we will record this. Is that okay for you? 5 
(P5): Yeah, no problem. 6 
(I): Good. Then I would just like to give you a quick overview of the interview, so we have divided 7 
the interview into several part. First of all, we would like to hear from you why you are in Denmark, 8 
like your story of how you came to Denmark and how you like living here. Then we're going to 9 
move over to shopping; how you shop in Denmark and the talk about fashion and in the end of 10 
course then the topic that you also answered the survey questions on, sustainable fashion. Also 11 
just so you're prepared, we will ask you a few a questions where we would like you to just tell us 12 
whatever you, whatever comes to mind, whatever you think could be interesting, don't hold back, 13 
just give us everything. Okay, good, then I will start with the first question and that is, so, I would 14 
like to hear about your story how you came to Denmark. 15 
(P5): I came to Denmark seven years with my ex-husband, he's French, eehm we were living in 16 
different countries for thirteen years, traveling around, and we came to Denmark to settle some 17 
roots. We chose to come here eeh and then yeah, I got a baby and we got divorced and we both 18 
decided to stay in Denmark for our kid and also because we like to live here, we think, yeah I think 19 
life here is easy and things work and you can have opportunities, ehm in this country. So that's a 20 
little bit, yeah, summary of my story. 21 
(I): so what were your expectations when you came to Denmark, can you remember that? 22 
(P5): My expectations, I was focusing on the family life compared to other countries I live in, I think 23 
Denmark puts a lot of value on family, family time and respecting that even if you work you have a 24 
life after work and you can enjoy your life with your family, that was a main reason why I chose this 25 
country.  26 
(I): Can you remember the beginning when you came here? Can you remember how you felt? 27 
(P5): I felt great! I think I had a, I fell in love and I had a love story for three years with Denmark, 28 
where I was very in love, and then as always when you live in country you start seeing things you 29 
don't like, but that happens in all the countries you live in. I lived in different countries already and 30 
you start to see the dark side of the place, but I'm choosing still to stay here, because the pros are 31 
much more than the cons 32 
(I): What is the dark side to you? 33 
(P5): The dark side? Ehm, (...) for me coming from Argentina, I think it's more the emotional part of 34 
getting to reach the Danish, because yeah we are too different, in Argentina we are very 35 
expressive, maybe too emotional and, and so when I, yeah, meet Danish and I see that you can be 36 
more contained with emotions maybe it's a bit of a shock for me, but it's a matter of getting used to 37 
and learn to live with people that behave differently. Yeah, maybe that's the part that I'm 38 
sometimes struggling, but yeah.  39 
(I): Okay. So what were the other countries you lived in? 40 
(P5): I lived in France, in Russia, in Venezuela and of course Argentina. 41 
(I): That's a lot of different places! 42 
(P5): Yeah. 43 
(I): So do you speak Danish? 44 
(P5): I speak a little bit Danish, I read more than I speak, yeah I studied Danish in the school, but I 45 
think my problem is for work, now I'm not working, but for work that was in English and I don't have 46 
a boyfriend or husband that is Danish so I'm not practicing enough, but yeah, I need to work more 47 
on that. 48 
(I): So would you like improve your Danish? 49 
(P5): Yes, yes, definitely, yeah. Yeah it's a key. Yes. 50 
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(I): How would you describe your social circle here in Denmark? 51 
(P5): Most of them are foreigners, but I have some Danish friends, in general the Danish friends I 52 
have, they lived abroad as well. That's something I see is more difficult meet locals when the locals 53 
are didn't travel or lived abroad. That is not specifically from Denmark. It happens also in France, 54 
eeh, in Russia, Venezuela they are more curious, so it's different, but yeah that would be my circle 55 
of friends. 56 
(I): Why do you think this is the case? 57 
(P5): Ehm, I think it's in general when you live in a country, you have your friends from school, 58 
university and you have your family and more if you have kids, then you start to have a family life 59 
and you don't have that much time to meet new people and also if you maybe need to speak 60 
English with your new friends, that's a like limitation as well to express yourself, so I think it's just, 61 
yeah, how you build your life, yeah. 62 
(I): Ehm, has there been a moment where you felt like you arrived in Denmark, like you really are 63 
part of this place? 64 
(P5): Ehm, no. Not because I'm not feeling welcomed, but it's more about my story living in 65 
different countries, I think I, as a foreigner you never become part, you adapt to the place and you 66 
adapt to the way of life which is great, I like that, eh, but you are not going to become one of them. 67 
Yeah, even, in France, I speak French, I have French nationality, but I don't feel I'm French. I love 68 
France and I have my heart there, but, yeah I think as a foreigner you are always a foreigner, ehm, 69 
so it's not negative, it's not positive, it's just a fact on my case, ehm, I don't suffer of that, but I like 70 
to adapt to the place and respect the rules and the laws and how you behave in a country. 71 
(I): So based on that, what do you call yourself, what is your role, what would you say is your role 72 
in Denmark, what is your label? 73 
(P5): What's my label? Until a couple years ago I was an expat, but I don't feel I'm an expat 74 
anymore, because since I got divorced I decided to stay here so, yeah, I'm an immigrant, I think 75 
*laugh* 76 
(I): So moving from country to country, having lived in different places, how would you say that has 77 
developed you personally? 78 
(P5): Well, I, I learned a lot about my country being far and going back there and seeing how 79 
people behave in my country and for instance I don't wanna go there again *laugh*. It's like I love 80 
Argentina, but it's like no thank you. You change when you live abroad, you (...) You get detached 81 
of what you think you are, what your roots are, so finally you find yourself more, you find your 82 
personality more, you expose yourself places where you don't have the protection of the cultural 83 
fact, factor and that makes you become more individual, ehm, so yeah, I, I when I go to Argentina I 84 
don't feel I'm from there, I'm not from here, I'm, I'm you just become individual and you move 85 
around with yourself *laugh* 86 
(I): Interesting thought *laugh*: Yeah, okay, but do you think there are any values from Argentina, 87 
from, that you've been taught during your childhood that you think are persistent that you are still 88 
carrying with you. 89 
(P5): Yes, yes, yeah, we give a lot of value to friendship and family, so it's a Christian country, so 90 
family is very important, ehm, then ehm, something we have I think is we are very, we fight to get a 91 
good life, yeah we were going through so many economic crises that we need to have a plan B, 92 
and C, and D all the time, yeah to survive. yeah, I think in solidarity, we help each other, ehm I 93 
think those are the main values I can think now. 94 
(I): Okay, yeah, good, then ehm, oh yeah one last question about that topic, if a friend from your 95 
home country would like to move to Denmark, is there any advice you would give that person? 96 
(P5): First, start learning Danish, ehm to investigate about the country, to know where he's coming, 97 
some people come here, I know, I know some examples of people that are coming here, like 98 
*laugh*, no yeah you need to get interested on the place, ehm and then to build some, a base of 99 
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yeah, start searching for a job maybe before, eh, a place to stay like all the practical part. You 100 
need to start to take care before you come, ehm, and then to, yeah to be open to the people, yeah. 101 
(I): Yeah, good. 102 
(P5): And not be scared of the weather *laugh* 103 
(I): very important point *laugh*. Cool, then we move on to your shopping in Denmark, so ehm, just 104 
think like a weekly shop you do. You walk into the supermarket, you walk down the aisle. What are 105 
the most important criteria for you when you choose what to buy? 106 
(P5): When it comes to food, well I'm vegetarian, so I'm going for a vegetables and I try not to buy 107 
too many of these like replacements of meat, because still processed food, so it's, I'm not sure 108 
what is inside and how safe it's to eat that. Ehm, I try to buy ecological as much as I can and if I 109 
don't buy ecological I buy local. Yeah, I try to not buy like just things just because ‘aaw that's nice 110 
packaging’, yeah I try to have at least not to buy extras inside with it I don't need, yeah for food is 111 
that.  112 
(I): If you think about other products than food? 113 
(P5): For cleaning stuff, I try to buy, yeah to have like one product to clean the whole and not have 114 
like a lot of bottles. Ehm, for shampoo and shower gel, that I, I couldn't find a good alternative, I 115 
would like to buy, you know you have these soaps that are bar soaps or shampoos that are bar 116 
shampoos, but I checked the prices and for a moment, I saw one in bar that was 130 crowns and 117 
that was okay, yeah, I love my planet, but *laugh*, so for that I buy regular products, yeah. 118 
(I): Are there any products from your home country or from any of the other places that you lived at 119 
that you're missing? 120 
(P5): Hm not really, no, no. I try not to, yeah, I left in 1999 from Argentina, so I kind of like got 121 
detached of the things I cannot have easily, so ehm no, not really, I'm not searching for it. 122 
(I): Can you think of any specific part of your consumption that has changed when you came to 123 
Denmark? 124 
(P5): That has changed (...) Ehm, not really. No, because before Denmark I lived in France and it's 125 
kind of, yeah, the same. Eh when it comes to clothes as well, I was already trying to search for 126 
sustainable things in France. It was in France that I discovered sustainable brands for clothes, 127 
ehm. Well the thing that changed is that I had a baby, that added a different way of buying for your 128 
kid. Maybe I'm buying more in second-hand shops because you have more of this here in 129 
Copenhagen than in other countries maybe. 130 
(I): Do you think your consumption of sustainable products has changed since you came to 131 
Denmark. 132 
(P5):Yeah, yeah, I think I became more aware of it. In fact when I answered the questionnaire I 133 
realised after that I answered more about my all behaviour of how was buying and then I realised 134 
that it's been like  I don't know four months I'm  not buying anything and the couple of things I 135 
bought before was in second-hand, so yeah 136 
(I): So you're more aware in general. 137 
(P5): Yes, hmm. 138 
(I): Good. then I would like to ask you a few questions about fashion in general. So if you look at 139 
your wardrobe everything that's in your closet. How has that developed over the past years? Do 140 
you see any change in that? 141 
(P5): Ehm, maybe I, that my style kind of like settled more, eh, without, like when I buy something, 142 
I buy something because I really like it and I feel good with it not because everybody is using pink 143 
in the street for that season, yeah I think it developed in that way. When I buy something it's 144 
because it gets well with the rest and yeah, like the style get more settled. 145 
(I): Can you remember any specific situation or events in your life that have triggered that 146 
development? 147 
(P5): yeah, that is an emotional event is when I got divorced. Well, I was 13 years with this person 148 
and I realised I lost myself. I didn't know who I was in a certain point so when I started to 149 
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rediscover myself, the, yeah, well how you dress also expresses how you feel so kind of started 150 
like to be more sure about how I was dressing because I was feeling better with myself, so yeah. 151 
(I): So, now I already mentioned it a bit, so what does clothing mean to you? 152 
(P5): Ehm, I, I think it's, yeah, a way of expressing yourself. The way you dress also influences 153 
how you will feel in the day. If you are more confident or not. If you put something you are not sure 154 
about and then you leave home and you're like Oh no why did I put this? it really influences your 155 
day. Also I really respect fashion. I think lots of people like think it's like superficial, but I think it can 156 
be art. I really respect designers and the work they do. I can can get moved by seeing an 157 
exhibition by Yves Saint Laurent or Christian Lacroix when you see their dresses - Aaah - it's like 158 
seeing a piece of art sometimes *laugh*. So yeah, it's important. For me fashion, yeah, it's 159 
important. 160 
(I): Have you always had that interest for fashion. 161 
(P5): Yes, yes, yeah, I always had liked to watch the runway and dream and check the different 162 
styles and see how things started changing and evolving in the fashion industry. 163 
(I): Okay, so have you worked yourself in the fashion industry? 164 
(P5): No, no, but as I told to you I have a project of opening a shop with sustainable clothes here in 165 
Denmark, so, yeah I'm doing some online courses with BOF. It's Business of Fashion. It's a British 166 
- not company, but organisation. And they have courses, fashion courses online so I'm, and I'm 167 
reading a lot. I'm getting as much information as I can. 168 
(I): So it's your plan to open that. So you haven't opened it yet, so it's a project? 169 
(P5): Yeah it's a project and the idea is to open in January. So, yeah, let's see how it... 170 
(I): That's exciting! Do you already have a location? 171 
(P5): No, I didn't start searching for a location. Me and my partner, we are working on all the 172 
business plan and market research and yeah to make a really solid concept and then I think in 173 
September we start searching for a location. 174 
(I): So, now thinking about the Danish, Danish fashion, how would you describe Danish fashion, 175 
how people are dressed in the street in general? 176 
(P5): One thing I really like from Danish fashion is that you go out on the street and everyone looks 177 
dressed up, you really like to look good. Without making so much, it's not like over-dress. It's 178 
stylish, ehm, you are not afraid of different shapes and cuts. There is something that is very unisex 179 
in the fashion that I like. That I think that's the way fashion is going in certain, yeah, areas of the 180 
fashion. Ehm, I see, I all the time ask myself if there is any influence from Japan here, because I 181 
see a lot of like cuts of clothes that are like Japanese style, so sometimes I'm like, Hmm who 182 
influenced who? And I think you have, yeah, you develop trends as well. Like for me the sneakers, 183 
to use sneakers with being dressed up, and with sneakers is very, it started HERE *laugh*. So to 184 
make fashion more easy for the everyday-life. 185 
(I): Do you think that has influenced you as well in your...? 186 
(P5): yeah, definitely, yeah, you get influenced by the place you live in. It gives you ideas and then 187 
you adapt in our own way to dress. 188 
(I): So we already talked a bit about the sustainable parts of fashion, yeah, can you remember the 189 
first time you got in touch with that concept, that you heard about sustainable fashion 190 
consumption? 191 
(P5): Yeah, it was in France, I was going to buy groceries supermarket that was organic next to my 192 
place and they had also some, a small space with clothes, so then yeah, then I started to see that 193 
people were trying to work with organic cotton and then, yeah, I started to search more to see if 194 
there were other shops in Paris with this concept and I found some, but at that time it was still very 195 
...hippie. You know a look that was like not my style. So I could buy some basics and it was only 196 
focusing on organic cotton when today organic cotton shouldn't be the main fabric, but more with 197 
recycling, synthetic, but yeah, that was my first like contact with sustainable fashion. 198 
(I): When was that? 199 
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(P5): Ach, pff, it was probably 2007, something like that. 200 
(I): Okay, so some time ago. So do you think it has developed since then? 201 
(P5): Yes, yeah, but it took time. More to this change of, okay, we shouldn't use that much organic 202 
cotton, but try to find other kinds of fabrics and some places this like stigma of hippie style is still 203 
there, ehm, and it's kind of a negative side for sustainable fashion that, yeah, (pause) And also 204 
something that took, is taking time is if the people are ready to spend the money on a t-shirt 400 205 
crown against one that they can pay 50 in h&m just because it's sustainable, so that's something 206 
that is taking time and I understand as well. 207 
(I): So now you're talked a lot about materials, but how would you define sustainable fashion, 208 
sustainable clothing for you? 209 
(P5): well, there are a lot of factors. So from the fabric they use, if they're recycling fabrics or not. 210 
Then how they produce the garments, labor, if they respect human rights with the workers. Yeah, 211 
that's a big part of it. Then if they can do like a circular economy with it, recovering the used 212 
garments and recycle them, (...) chemicals they use, how much water they are using. For instance 213 
for jeans, jeans can spend a lot of water, and also the chemicals that are used for jeans are very 214 
bad, but some, this sustainable brands are kind of like, having another way to treat jeans to use 215 
less water and less chemicals. So, yeah, I think it could be ethical, human rights when it's 216 
sustainable from where the fabrics are coming, and then also how the brand is producing. If they 217 
have a eight seasons, how much you produce, so slow fashion should be part of the sustainable, 218 
or else it's like what's the point to produce sustainable if you are still producing like in an amount of 219 
garments that are too much. 220 
(I): So it's a lot of different factors. 221 
(P5): Yeah, it's a lot involved. 222 
(I): Is there anything you're focusing on in your business? 223 
(P5): well, yeah, all these three points for each designer, it's like, if they don't respect one of them, 224 
they're not sustainable for me. 225 
(I): yeah, okay, so it has to be everything. 226 
(P5): Almost all to be vegan if they can. And also in my case I would like to focus only on Europe 227 
because that's also the print of CO2. If you are bringing stuff that are sustainable from Canada or 228 
the States it's like well you are also doing something that is not that cool, so yeah work in, with 229 
Europe, so that would be the focus of the concept. 230 
(I): And you stated in the survey that you have 5 pieces of sustainable fashion yourself what kind of 231 
pieces are those? 232 
(P5): Designer clothes I have you mean? 233 
(I): Or like, what kind of, which clothing items are sustainable? 234 
(P5): Sustainable? Well, yeah I have t-shirts, organic t-shirts. Then I have some, what ehm, 235 
sweaters, yeah. And what else... Shoes, yeah vegan shoes, vegan leather. 236 
(I): What is vegan leather? 237 
(P5): It's eh, they are doing leathers with pineapples, they are developing also with Banana, eh, 238 
the-, (...) 239 
(I): Fiber? I don't know... 240 
(P5): yeah, yes, also you have vegan leather that came from some trees. You know there's these 241 
trees, you cut and you have this white liquid coming, they can do leather with this from certain 242 
trees. Yeah the vegan shoes I have are Doc Marten's. They are developing a vegan line and they 243 
look great! You don't realise it's not leather. And the colour is so pretty. 244 
(I): So, yeah, how do you feel when you are wearing sustainable clothing? 245 
(P5): How I feel when? 246 
(I): When you wear sustainable clothing items 247 
(P5): I'm proud *laugh*. I'm happy to actually use something that I know that had a less print, like 248 
pollution print, eh in the world, I don't know, ehm, yes. yeah I think that's the way we should go in 249 
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fact. Also to consume less. In the shop  one concept would be to teach people to buy less. Even 250 
though it sounds like crazy for a business. Okay, if you're going to buy, don't buy five, buy one that 251 
is really going t fit your wardrobe and you will use for years, not just for three months.  252 
(I): Is it, is this something you discuss with friends and family in general? 253 
(P5): With friends, but not too much, because I don't wanna preach, yeah, people can get tired of, 254 
it's kind of like doing the moral to people. Like woaah, what you have leather there, think about the 255 
cow you killed! no, yeah a little bit, but not too much. For the moment I'm just working on the 256 
project and yeah. 257 
(I): Do you also talk about it with people from Argentina? 258 
(P5): With my family yeah, because they are aware of what I'm doing, ehm, but there yeah, you 259 
have a lot of small like young designers going on that direction, but it will take some time until it's 260 
settled, because the economical part is not healthy. People once when they need clothes they go 261 
very cheap, because they cannot afford more sometimes. 262 
(I): Can you, can you, okay you said that of course it's more known in Denmark than in Argentina? 263 
So then that's the reason for it, because of economic-...? 264 
(P5): Yes I think also, I don't know how aware people are of the impact the clothes industry has. 265 
It's about information and also economic reasons. I don't know how much information they get from 266 
the media. 267 
(I): Do you-, are there any certain brands that come to mind when you talk or when you think about 268 
sustainable fashion? 269 
(P5): Yeah (Tennis brand) they are one of the first ones that started with the, trying to produce 270 
shoes that were vegan. I remember when they started in France, ehm, they were really small, and 271 
now they're like everywhere. Stella McCartney of course. She is doing something that is not only 272 
for her brand but she's yeah, like the head of the movement kind of, for sustainable. She's really 273 
powerful. Ehm, and then (pause) I don't think of another one right now. There are many. Ehm 274 
yeah, Patagonia, the oldest one probably and the started pretty long time ago, recycling plastic to 275 
do their vests, yeah, Patagonia. (pause) I can't remember the name of this one. There is a 276 
Canadian one, it will come. 277 
(I): Do you think there is a typical consumer of sustainable clothing? 278 
(P5): No, I don't think yet, no. 279 
(I): Can you think of any traits, character traits has to have to be a consumer of sustainable 280 
clothing. 281 
(P5): I think it should be someone of a socio-economical level that is kind of like high, because it's 282 
people that will get more information. So economically also with more income to spend in clothes 283 
that is, that are more expensive than the regular H&M, yeah street brands. Should be someone, 284 
I'm describing my client in fact, someone who is interested in having a style and appreciative of the 285 
cuts of the garment, ehm. Or if I talk about another person, probably someone who is really into 286 
organic, yeah, slow life, more like holistic maybe, (...) spiritual *laugh*. 287 
(I): And you think you have that audience here in Denmark?  288 
(P5): The spiritual one? 289 
(I): No like, all the others you described, all the different kinds of people. 290 
(P5): I think yes, yes. I think pretty aware in Denmark of sustainable. It's starting to, it's a good 291 
place to start I think.  292 
(I): Do you think then that it's, do you think it's a global movement, or it has the potential to be 293 
global? 294 
(P5): Yes, yes, if you read all the articles, and the different associations that are appearing. I think 295 
like 5 years ago or even three years ago, you didn't have so many articles coming up on websites 296 
and websites and now it's like every day, mainly talking about sustainable. Then also since there 297 
was, you know what happened in Bangladesh. I think that, yeah it's some sad thing, but this made 298 
a lot of people awake. So since that something is happening more, with more consistency. So yes, 299 
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I think it's global, yeah. At least Europe, the States, yes. I hope, it should be, yeah if we 300 
keep  doing what we do now we are going to mess up a lot, so or it becomes the norm naturally or 301 
in a moment we will be forced to stop that kind of consumption. I don't know how, but I imagine that 302 
kind of like a matrix where you are allowed to buy like three pieces of clothes per year in a special 303 
store and everything is white *laugh*. Yeah I don't know, yeah (...) It's, yeah I hope it will change 304 
for like more than norm to that direction. The thing is in the last, what, ten years this fast fashion 305 
arrived and it was, for it was like they gave cocaine to junkies. Everybody got crazy because it's so 306 
nice to go to h&m, ooh I have these, these look so cool and they are so cheap and then you buy, 307 
buy, buy. And now how you take the drugs out of people? How do you tell them now "No that's not 308 
the way". And the companies are happy to earn so much money, they're like trying to change the 309 
perspective and the way they produce, but I don't know much they're putting on it really. It's like, for 310 
me it's not working that h&m has just a little part of the shop with organic cotton and that's all. It's 311 
just organic cotton and it's just basics, but the rest is like a huge collection that is changing every 312 
week sometimes for some. They have arrivals every week. 313 
(I): Cool. So I think we're done with our questions. Anything you would like to add? 314 
(P5): Maybe to ask you. What, how you see young designers in Denmark. Are they, do you know if 315 
you have like a lot of young designers coming from the design school of fashion and focusing on 316 
sustainability today? 317 
(I): Yeah I think it's become more of a topic in university as well, so they also already come from 318 
university with that mindset. I know there is one in Jylland that actually focuses on that on the 319 
business side of it, so yeah I think that's becoming more and more of a topic even in, as a part of 320 
the education.  321 
... 322 
(P5): Germany is the place in Europe for sustainable. Berlin is THE capital for sustainable fashion 323 
for me. Lot of designers, lot of shops with multi-brand, multi-brand shops. Very, very aware of that 324 
and I think that there is a fashion week that is sustainable in Berlin. They started some years ago. 325 
Yeah, Germany is like a model to follow. 326 
I have a friend in Berlin so I go there often. From the story of Germany, as you were closed for so 327 
long, and then things changed, you are not dependent on trends, and what I see when I go there is 328 
that I see people dressing as they want and they all have a style and I love that. And so they don't 329 
have the influence. You know how to be, so some trends are developing inside the country and 330 
maybe sustainable started as a trend, but now it's like, more solid. I have this German friend living 331 
in Berlin and she says "yeah those Germans, it is too much", you go out with this to-go-cup of 332 
coffee and people look at you like "you don't have a recycled one at home". Yeah, you are very 333 
focused on recycling and yeah. 334 
Tour to visit sustainable designers and shops 335 
What I see by reading all these articles and getting informed is you have on one side al the 336 
associations and companies that are trying to produce in a more respectful way and they are like 337 
struggling because the task is huge, but on the other side you have the side that is how you 338 
educate the public and I think if you don't take care of that one, nothing is going to happen until 339 
these companies will get a good price for sustainable clothes and it's not going to happen because 340 
it costs more money. 341 
(I): No but I really liked what you said about giving cocaine to the junky, because we get addicted 342 
to all this variety, what we can buy. 343 
(P5): Yeah, and you can afford easily. 344 
(I): And we can't really change it ourselves. We need the rehab I think, we need someone to help 345 
us. Like, you can only buy two pieces per year. 346 
(P5): Yes, yes. And two good ones. 347 
.... 348 
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(P5): But I have hope. What I would like in my shop is to teach people to buy less, find their style 349 
as well, to respect themselves not try to dress like everybody and also try to treat them to come 350 
inside the shop because the clothes are really nice. 351 
(P5): I think the difficulty is to find the balance between not becoming moralistic, like having 352 
pictures of animals suffering and you know what. 353 
(I): No, exactly and that's always the fine balance. 354 
... 355 
(P5): A few weeks ago we were in Paris because my partner is from there. We were visiting a 356 
couple of shops and in one of them the owner was there and she was immediately asking us, okay 357 
are you here as a customer or as an entrepreneur. So we started just to talk about the project and 358 
she was so open and given us information and I have the feeling it's not in-competitive, but it's 359 
more about helping each other as well, there's another way, another mood in the community of 360 
people working on sustainable. It's like okay, let's do this together, I think it's really nice, you know. 361 
(I): Sounds like an exciting project you have! 362 
(P5): I’m scared like shit *laugh*. 363 
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(I): Okay, well, thank you first of all for doing the interview with us. Before we start I just want 1 
to inform you that everything you say will be treated confidentially and all your personal data 2 
and name will be anonymised and since we are using the interview for our Master's thesis, 3 
we will record it. Is that okay for you  4 
(P6): Yes. That's okay. 5 
(I): Great. Just before we start I'd like to introduce you to the structure of the interview, so we 6 
have it divided into different topics and we are gonna start with how you came to Denmark 7 
and your life in Denmark, then how you shop in Denmark and fashion in general and then, 8 
finally, the survey and sustainable fashion, which is kind of the main focus. And for each 9 
topic we have one question that is a bit broader, where we would like you to talk as much as 10 
possible and don't hold back, everything is interesting and then we might follow up with 11 
some other questions.  12 
(P6): Mhm. 13 
(I): Okay. Great. Then let's start with your life in Denmark and I would like to hear when and 14 
why you came to Denmark, what your expectations were, motivations and kind of your first 15 
year. 16 
(P6): So, I came to Denmark 6 months ago, because of my boyfriend studied here for two 17 
years and after two years he got a job, so then I decided that it's time for me to also move 18 
here. 19 
(I): Yeah. 20 
(P6): I started-, in January I started my Danish course and then I found an internship and it's 21 
actually at this company that rents out designer clothes. There I do social media and 22 
marketing, so I take a lot of pictures and for Instagram and Facebook. But since it's an 23 
unpaid internship, I also work in a hotel. One month ago I started. Yeah. (...) Until now it's all 24 
good *laughing* 25 
(I): Yeah. What were your expectations before you came? 26 
(P6): I think my expectation was that it would be easier to find a job *laughing* But it's a little 27 
bit harder than in my home country. But otherwise I like it. 28 
(I): Okay. Are you planning to stay in Denmark? 29 
(P6): (.) Yes, for a few years. But I think it's not specific at the moment. So, we will just see 30 
how we like it. But the plan is 5 maybe 10 years, something around that. 31 
(I): So, semi-permanent? 32 
(P6): Yeah.  33 
(I): Hm. And you boyfriend he's not Danish or? 34 
(P6): He's German. 35 
(I): Okay. *laughing* And what does your social circle here look like? 36 
(P6): Yeah, mostly my boyfriend's ex classmates from university. Actually one of them is a 37 
roommate. Also, I (.) meet a lot with my Danish course. The people from my Danish course 38 
we sometimes meet. (...) Sometimes, yeah, I see the people I work with.  39 
(I): So, it's mostly internationals? 40 
(P6): Mostly yes.  41 
(I): Do you have some Danish friends or? 42 
(P6): Yes we have my boyfriends co workers. They are Danish and sometimes we meet with 43 
them outside of the office. And also some friends from the photography club. 44 
(I): Mhm.  45 
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(P6): (...) That's all the Danish people we know *Laughing*  46 
(I): What's your danish level like right now? 47 
(P6): I'm now doing module three. 48 
(I): Okay. 49 
(P6): Now it's summer vacation, so in september I should finish module three. 50 
(I): So do you feel comfortable speaking it yet or? 51 
(P6): Actually when I go shopping I sometimes attempt Danish. (.) So, I try to talk whenever I 52 
go shopping somewhere I try to talk Danish. 53 
(I): Yeah. 54 
(P6): Sometimes I don't understand and we switch to English, but yeah, it's okay. It's going 55 
good. 56 
(I): Mhm. (...) And how do you see your role in Denmark? How would you "label" yourself 57 
kind of? 58 
(P6): (...) I don't know *laughing* (...) I still feel a little bit like I'm a tourist. 59 
(I): Okay. 60 
(P6): (...) Because before I moved here, I came here a lot of times to visit my boyfriend. So, 61 
for me it was always like I come here on vacation. So, when I moved here I still felt like I'm 62 
here on vacation. So, it's still-, now it started to feel like I actually moved here, because I 63 
have a job and an internship (..) but ehm, yeah. It's still hard, I think, to actually feel (...) like, 64 
to feel that I actually-, it's my home. 65 
(I): So there hasn't been a moment where you felt like you actually arrived? 66 
(P6): (...) Not yet. No. *laughing* 67 
(I): Yeah. Was there a situation that you found especially challenging? 68 
(P6): Just I think finding a job. (...) Yeah. Just that part. (...) OH! And a these online things 69 
that we have, like the NEM ID, CPR number-, the CPR number is okay, it's easy to make. I 70 
didn't know I need a tax card. I found out last minute (...) Just all these things that you need. 71 
How to make a bank account and for a long time I couldn't get a bank account. Just this kind 72 
of things that in my home country the company, they do everything with the tax, you don't 73 
have to do anything yourself. So that was a little bit challenging. (...) 74 
(I): What is your relationship with your home country like now? 75 
(P6): (.) I go, I think, every three months. I already went home twice since I'm here, so yeah, 76 
every three months. (..) It's very good because, I have a direct plane from Malmö. So, it's not 77 
so complicated to get home. (...) I still talk with my friends on chat, messenger, Skype with 78 
my parents (...) 79 
(I): So, you still have, like, strong social ties to home? 80 
(P6): Yes *laughing*  81 
(I): Yeah? Yeah. And when you look back at your childhood are there any values that you 82 
could think of that you still live by even though you live abroad now? Something that your 83 
parents taught you. 84 
(P6): (...) I think just what my parents taught me was to always be nice to everybody and (.) 85 
don't trust strangers *laughing* but I do-, I trust strangers, so. Especially here in Denmark it's 86 
very easy to trust anybody and to just leave your stuff somewhere and you come back and 87 
you know it's still there. 88 
(I): Is that different in your home country? 89 
(P6): I wouldn't leave my stuff (.) in the pub somewhere, for example. I would take it with me.  90 
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(I): How would you describe the cultural difference in general? 91 
(P6): I think it's very big. (...) From a lot of points of views. In my home country, I think, 92 
people are more (...) I think, more welcoming, I think. And they are friendly and they always 93 
try to (...) be hospitable, like when somebody is coming to visit you then in Romania they 94 
always-, they're giving you everything and oh, please try this and try that, but here it's not 95 
like that (.) So, but I'm just to that. (.) Yes. I just, again, the trust. How women just leave their 96 
kids outside of the store or so. When my friend visited me, she also had a baby and she was 97 
shocked that they leave their babies outside and she always took everything inside. (...) And 98 
I just think, (.) just different. I think, just how people eat for example. Like, in Romania you 99 
eat a lot of meat, but here people don't eat so much and they don't eat so late. In Romania 100 
you would eat even at 10 o'clock or 11 o'clock and here they don't. But now I get used to 101 
that, like, now I'm used to that, now also eat dinner at 6 o'clock. So, there are things that I 102 
get used to. What else? The-, how early the sun rises *laughing*. Like, different. (...) Yeah. 103 
Also (...) that people (...) what I noticed that people don't shop so much food, for example, in 104 
Romania people would a buy a complete cart of food and then your fridge is always full. 105 
That's also different here (...) Yeah. And also how people have there own little houses, the 106 
summer houses where they have a garden, that's also a big difference.  107 
(I): Have you lived in other countries before? 108 
(P6): I lived in the Netherlands. For six months I did an Erasmus internship, but that, I think, 109 
is very similar to Denmark. The lifestyle and how people are much more reserved, I think. 110 
(...) 111 
(I): Okay. Then, we move over to shopping in Denmark. When you're in the supermarket and 112 
you look at the products and everything, what is important to you? What are kind of your 113 
buying criteria when you go shopping on a weekly basis, maybe? 114 
(P6): Well, in the beginning it was also-, a criteria for me was how expensive it is, or how 115 
cheap it is (.), but I think now that I have a job and now that I have an income, then now I 116 
can also look more at the facts and how environmentally friendly it is, for example, even if it's 117 
like 10 kroner more or something, then it's okay, I can give a little bit more, because I have a 118 
job. So, now I also look at the fact that it's not wrapped in plastic (...) Yeah, where does it 119 
come from, for example, if it's coming from Denmark or from somewhere far away (...) And 120 
also after I try (...) from every company, then I would decide which one I like, but for 121 
example, in the beginning I had problems with cucumbers until I found the one that I like, I 122 
tried all of them and when I found the one I like I know which one to buy. So, (.) after a while 123 
I already know which product I prefer, so that's how I decide what to buy. 124 
(I): Yeah. Okay. So, you already shop kind of sustainably, also in the supermarket? 125 
(P6): Now more than in the beginning. 126 
(I): Has that changed since you've come to Denmark or...? 127 
(P6): Ye-es. Yes. Because (.) in Romania it's not yet so popular to buy food that is not made 128 
out of plastic. I mean, you get free plastic bags at the end (...) Since I came here I saw how 129 
in the supermarkets it's the-, for example, the vegetable are differently arranged. At first you 130 
have everything that's eco-friendly and they are more expensive and then you have things 131 
that are not organic, vegetable that aren't organic, but a little bit cheaper. So, that is also a 132 
big difference in the beginning. That is a big difference in the supermarkets, how things are 133 
arranged. (.) And here, I just, people in general, I think, are more aware. So that also made 134 
me-, it just makes it easier I think, to be-, to buy more sustainable than (.) like, in Romania.  135 
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(I): Did you already have that conscious back in Romania? 136 
(P6): Yes. *laughing. Yes. (...) Since I was a kid, I think-, I don't know how it started, actually, 137 
but I just read somewhere about climate change, that-, what you can do and I remember that 138 
as a kid I used to turn of the lights in the house and as a kid, when I was growing up and I 139 
(...) and like every day I learned something new that I didn't know in the beginning. What can 140 
you do better (...) and what's actually hurting the environment and what's good. (...) So. 141 
(I): Yeah. Was there any specific part of your consumption that has changed since you came 142 
to Denmark other than that? 143 
(P6): (...) Well, actually today I went Løs market, you know this market. So, now I started to 144 
switch to these little reusable bags. But I think-, I know it takes some time until you, like, you 145 
completely switch these little reusable bags. And also, I think also since I came here six 146 
months (.) I only went once shopping for clothes. (.) And that's only because I received a gift 147 
card *laughing* So, but otherwise I didn't shop for clothes since I moved here (.) and also 148 
when I lived in the Netherlands for six months, I only had my-, I only had one bag pack of 149 
clothes and that was enough for me for six months. And then I also didn't buy so many 150 
clothes. So (...)  151 
(I): Yeah but that's fine if you can't come up with anything else, that's okay. 152 
(I): Is there anything that you miss that you can't get here that you can get in Romania that 153 
you really can't live without? 154 
(P6): (...) No? No there are also many Romanian shops here. So, if I really miss something 155 
then I would go there and just buy, sometimes would just buy all the ingredients and cook it 156 
myself if I miss something. (...) What I don't find here is actually this pasta for soup. We have 157 
a lot of that, but here it's very hard to find. But except that I think I can find, if I go to the 158 
Romanian supermarket. But I never went there, so I never missed Romanian food so much 159 
that I would go there and buy. And also it was easy for me to stop eating so much meat, for 160 
example. It was easy for me to switch to eating a lot of vegetables (...)  161 
(I): Yeah. Now talking about fashion. You already talked about that you kind of minimise your 162 
wardrobe when you went to the Netherlands. Has your wardrobe changed otherwise in the 163 
recent years or how has it developed? 164 
(P6): I started-, there was a time when I would buy a lot of clothes and then two months after 165 
it wasn't fashionable anymore and then I couldn't- (.) yeah, I couldn't really wear it anymore. 166 
So, then I started thinking of how to buy clothes in a way that it would be always fashionable. 167 
So, I started to buy very-, like not so colourful clothes and things that are not just one month 168 
ago started to be stylish, like for example those bell pants. (...) Yes. (...) So, that's how I 169 
started to do and (...) also, when I moved here, to Denmark, I packed a big luggage and a 170 
small luggage and then at home I still had six bags of clothes that I just couldn't bring here 171 
and didn't even wanted them anymore. Yeah, so I just gave them to my sister and my cousin 172 
to choose whatever they like from those clothes and that's when I realised also then-, I just 173 
bought to many clothes and I just didn't wear them for years and I realised that you don't 174 
need so much. 175 
(I): Yeah. What does clothing in general mean to you?  176 
(P6): (...) Sometimes (.) I'm in the mood to dress up and go out in the city (.) Then for me it's 177 
important to feel that I'm unique with my clothes and also there are days that I don't care, so 178 
I will just wear some sports clothes and just go in the city and I wouldn't care, but, for 179 
example, in Romania, girls would never do that, they would never go out in the city wearing 180 
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sports clothes and yeah, but I would sometimes do that. (.) Yeah. I mean, I'm not-, I think I'm 181 
somewhere in between. It's not too important for me, but sometimes it's nice to dress up. 182 
(I): How would you describe Danish fashion, like if a friend would ask you? 183 
(P6): Different. Very different. (...) I've been following quite a few bloggers, like fashion 184 
bloggers in Denmark, and I think it's very different and sometimes there inspired by, I feel 185 
like, the 80s or 90s and they are wearing a lot of pants, for example, and (.) they sometimes 186 
combine this older styles from the 80s with something new. (...) Also, I think it's very simple 187 
(...) and they are not very colourful, I don't see people wearing very colourful clothes (...) 188 
Yeah. I think it's something different about the Danish clothes. They wear a lot of these long 189 
jackets (...) and a lot of interesting combinations with sports shoes and something elegant. 190 
(...) And yeah, very darey I would say. 191 
(I): Have you incorporated that yourself already as well? 192 
(P6): Sometimes, yes. Actually, I think this jackets *points to own jacket* I think it's very 193 
Danish. It's actually my mother's. 194 
(I): So also vintage? 195 
(P6): Yeah. She didn't wear it anymore and then I could have it. And (.) yes. My shoes, I 196 
think, (.) when bought them, I bought them in Romania, but I knew that I was moving here, 197 
so I chose my shoes like, how I felt this looks very Danish. Like if it's cream, and it wasn't 198 
high heels-, also, that's another thing that Danish, I don't see many Danish women wearing 199 
high heels, but in Romania most of the girls wear high heels, like even during the day (...) 200 
And longer pants and longer dresses, I think, also. It's a Danish-, and ehm, not very 201 
revealing. In Romania, for example, the girls dress like from here *points to chest* and to 202 
here *points to thighs*, so they are just very revealing, but here I feel that girls are more 203 
covered. So, I also started-, *laughing* not I used to reveal a lot, but I also started (...) 204 
wearing clothes that are (.) covering more *laughing* (...) 205 
(I): Yeah. And then, coming to the survey. You gave some really interesting answers we 206 
thought, so we would like to talk a bit more about that and, first of all, you said that you are 207 
definitely interested in sustainable fashion and we would like to hear what got you interested 208 
in it and can you point to a specific time or situation? 209 
(P6): Well, so in the beginning since I moved here I also-, I was always interested in being 210 
environmentally friendly and for example, I didn't know that fashion can be bad to the 211 
environment. I only found that out, I think when there was this accident, I think in Bangladesh 212 
and since then there were a lot of documentaries and I read a lot of news about how bad the 213 
fashion industry can be for the economy, for the people there, but also how they leave all the 214 
paint in the waters, so also for the environment, not just for the people. And slowly, slowly I 215 
started to realise that it's actually not so nice to buy too many dresses and especially from 216 
these companies, like H&M and the others and what actually really triggered the sustainable 217 
fashion is when I found this internship where I work now and what they do is, they buy 218 
designer clothes and I think most of the time these designer clothes are also made in a 219 
sustainable manner and they rent it and they rent it for one month. So, you don't have to buy 220 
clothes, but you always buy a new wardrobe for every month and then you have different 221 
clothes every month, but you didn't buy any. So, you're not wasting clothes. You don't create 222 
any waste, because you just rent every month. And it's quite cheap, I think. In comparison 223 
with the Danish earnings, like the average Danish earnings, I think it's a good idea. And 224 
since I started that internship, that is when I became very interested in sustainable fashion. I 225 
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still didn't buy anything since then, because I also-, since I work there I also can use the 226 
clothes. 227 
(I): Okay. That's nice. 228 
(P6): Yeah *laughing* 229 
(I): How would you define sustainable clothing? Like your personal definition? 230 
(P6): (...) I think (...) I think it's very important to at least to (.) to-, the first step I think is to 231 
stop buying clothes just because it's cheap, because that was-, I think that's the problem 232 
with my girlfriends. In Romania there are lots and lots of stores that have very cheap clothes. 233 
You could buy a dress for 3 Euros, like a whole dress! And a lot of people just buy it there 234 
because it's cheap and they have so many clothes that they forgot, you know, that they have 235 
them, they just shop somewhere and it's somehow it's therapy for the girls, oh what do we 236 
do, we meet, oh let's go shopping. I think that is a very common activity to do with your 237 
girlfriends. So, I think it's the first step, to just try to reduce, because nobody remembers that 238 
you wore the same top every Monday. And even if, you cleaned them and so. But yeah, 239 
very-, I have many friends that-, they just are ashamed to wear the same clothes and just 240 
because it's cheap they say, oh I buy it. And sometimes you start talking about these things, 241 
what happens with the factories and for some of them the motivation is, well yees, but if the 242 
factory wouldn't have not been there, then they wouldn't have a job, so, actually they are 243 
supporting them to have a job by buying those clothes, which I don't agree with. So, so the 244 
first *laughing* that was the first step defining sustainable fashion, it's just try to reduce your 245 
closet, because it's possible. I don't have so many clothes and it's possible. And secondly, 246 
when you buy things, I think it's important for them to be made as locally as possible (...) 247 
because there are, for example, organic cotton, but I saw this documentary that said, okay it 248 
is organic, but it comes all the way from China, so the pollution it makes, like, coming all the 249 
way from China, it sort of makes it natural, because it's organic cotton. So, I think it's very 250 
important that it's local. And not just clothes, also food. As local as possible. So that's the 251 
second thing. And (...) Yeah. If, for example, when you go to weddings (.) then, I think it's 252 
good if you can borrow clothes from your girlfriends, or rent instead of buying a new dress 253 
for every wedding you go to or every party. Sometimes what I would do is, I would buy a 254 
long dress, I would wear it to two or three weddings (.) and then maybe I would change it 255 
somehow. Like, cut it short or add something to it and then you can have different styles with 256 
the same dress. From my experience people really don't remember if you wear the same 257 
dress. Especially when you go to different people's weddings. So I think that's how I would 258 
define. First try to reduce and then buy locally and then to try to rent. 259 
(I): Yeah. Okay. So, you already mentioned that you talk with your friends a little bit about 260 
sustainable clothing. Do you do that generally or is that something you talk often about with 261 
others. 262 
(P6): Not so often, I think. Maybe, like, once a month we would talk about it. It's not the thing 263 
that we would always bring up. I mean we talk about fashion in general, when somebody 264 
bought something new then we talk about it, but not necessarily about sustainable things. 265 
(I): And you indicated in the survey that you think sustainable fashion is more known in 266 
Denmark than in your home country. Can you elaborate a bit on that? 267 
(P6): Yes. I think, just, like I said, that people don't realise that fashion can also be 268 
something better for the environment, because you don't think about it, you usually just think 269 
about maybe cars being better for the environment, plastic, but you don't really think that 270 
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clothes can be something bad and I think unless you watch a documentary or you hear it in 271 
the news you don't really find out this information and in Romania there is not so much in the 272 
news and there is not so much talking about sustainability and sustaining things in general. 273 
And also, the thing in Romania is that people have bigger problem at the moment than being 274 
sustainable. (...) Yeah, we don't even have recycling, so in the house people just throw out 275 
the things together. So there is not yet this mentality of we should be nice to the 276 
environment. 277 
(I): And in Denmark? 278 
(P6): In Denmark I think-, I mean, of course I was expecting that I would become more 279 
aware of this here, but also when I would walk in the street and every shop it says ECO 280 
coffee. Eco-coffee? I didn't know that was this thing as eco coffee. Ecological food? And 281 
they are selling ecological clothes. I also didn't know that there are ecological clothes. So, 282 
there are all these things that I didn't know about that surprised me, but I think everywhere 283 
it's ecological. 284 
(I): And in your opinion, what does the typical consumer of sustainable consumer look like? 285 
Or is there even one? 286 
(P6): (...) I think maybe people are a little bit older maybe? Because when you're young 287 
maybe you don't-, you either don't have the money to buy more expensive things. (...) Yeah, 288 
I think just people are little bit more mature. And people who are genuinely environmentally 289 
friendly. I think they also think about this side about sustainable fashion. But otherwise, I 290 
don't there is something that they would have in common. 291 
(I): Do you think sustainable clothing is a global trend? 292 
(P6): I think it's starting to be. Yeah. I think it's starting to be. I also saw in New York the 293 
ecological stores. There was even a sustainable conference in Copenhagen in May, right? 294 
And there were people coming from all over the world. And also, H&M now have some 295 
conscious, fashion-conscious department and they recycle it, so. So, yes I think it's starting 296 
to-, maybe Europe and America. Yeah.  297 
(I): Do you think it can become the new norm? 298 
(P6): Slowly. Slowly. (...) But I think more and more-, it's more and more-, people are more 299 
and more aware. Because now the news go very fast in the media and everybody can see it. 300 
And everybody has access to information and they are starting to be more and more 301 
conscious about fashion. 302 
(I): Yeah. 303 
(P6): But yeah, only in countries that are more developed, like Europe and America, 304 
because also, like in Romania, it's just not your priority. Your priority is to have a house and 305 
to have things to eat. So, I think in poor countries not yet. But slowly, slowly.  306 
(I): Okay, I think that was it from my side. Do you have any comments or? 307 
(P6): No. 308 
(I). Oh, I have one more question. What did you study? 309 
(P6): So, international relations and then project management. More like for European funds, 310 
to like, how to write projects for the European Union.  311 
(I): Okay. Thank you. 312 
(P6): You're welcome.  313 
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(I): Thank you for doing the interview with us.  1 
(P7): You're welcome 2 
(I): And before we start I just wanted to inform you that your personal data will be anonymised and 3 
since we use the interview as data for our Master thesis we will record it. Is that okay for you? 4 
(P7): Yeah that's fine. 5 
(I): So then before (.) getting started for real I would just like to explain, eh, yeah how the interview 6 
is structured. So we have, we have different sections of different areas of questions we will ask you 7 
and we will start with how you came to Denmark and your story about how you like living here and 8 
everything around that and then we will move over to how you shop in Denmark. Then we will talk 9 
a bit about fashion and in the very end we will talk about sustainable fashion consumption what 10 
you also, you know, answered the questions about in the survey. And we have a few question that 11 
encourage you to tell a bit more about yourself, and whatever comes to mind, please don't hold 12 
back and give us everything. So let's get started. So first of all, can you tell me about your story, 13 
how you came to Denmark and ehm, what were your expectations, your motivations and how did 14 
your first year go? 15 
(P7): Okay. And you mean in general, not like fashion-wise or clothing? 16 
(I): Now, it's just about YOU and Denmark. 17 
(P7): So I moved to Denmark two years ago to study my Master at CBS. I (.) was expecting it to be 18 
different of course, because I've never been to Denmark, I didn't know anyone. I think I actually 19 
didn't come with expectations, the biggest expectation for me was that things would be different, 20 
people would be different. Ehm, my first year was pretty much revolving around CBS, around the 21 
student organisation I volunteered for, the International Student Ambassadors, and just busy with 22 
classes and stuff related to university life, and... Can you tell me what else-, what other areas are 23 
you interested in in knowing about? 24 
(I): How did you choose Denmark?  25 
(P7): Why I chose Denmark? 26 
(I): How, why? 27 
(P7): No, no that's fine. Okay, I chose to come to Denmark again because of CBS and the only 28 
way I knew about CBS is because my father has a-, he's come to Copenhagen quite often for work 29 
and he knew about CBS because he’s met some alumni and he was really impressed with the 30 
school. That was one part of it, but the second part was-, I also got a scholarship at CBS. So that 31 
was the reason why I chose to come to study my Master here, because it was free and I'd have to 32 
pay if I was in India or anywhere else. So that’s the main motivation for me to come to Denmark 33 
more than anything else. Ehm, yeah (...)?  34 
(I): Maybe a bit more on your first year here in (.) Denmark (...) 35 
(P7): Like my experiences or what? 36 
(I): Yeah you're experiences, like take us through your first year. 37 
(P7): I think for me, a lot of it was also, this was the first time that I've been away from home, so a 38 
lot of it was about how to live alone, how to be independent and do basic stuff. So I don't know, 39 
cooking and doing laundry and buying groceries were all new things for ME. And I don't think that's 40 
specific because, oh, I was in Denmark and I had to do these things. It was just because I was 41 
away from home and I have my family to do these things for me. So it was a lot of adulting in a way 42 
and a lot of my experiences were just, okay, ‘how do I take care of myself and manage school and 43 
I manage everything else that I want to do in a way where I can have fun and be responsible?’. I 44 
also learned how to talk to people from different cultures and different countries, I don't think I've 45 
had as many international friends before as I did when I moved to Denmark. So a lot of my 46 
experiences were learning about, ‘oh how do people in the West do things, you know, what are 47 
they like, how do you social with them or how it works’. And it was also really weird for me in 48 
Denmark because everything is so planned and structured so you have to be punctual, you have 49 
to make an appointment just to see your friends you know and for me that's really weird because in 50 
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India we don't do that. We just call up and say, you up for meeting and you just go to that place, so 51 
things like that. And I think it's not just Danish, or when I was meeting you German people for 52 
example or people from where you are generally more planned. So for me that was a learning 53 
experience, ‘okay I can't be the way I was and they'll adjust to me because I'm the one who's the 54 
outsider here, so you know I have to change my way’. Besides that, I think my experiences were 55 
pretty much university abroad, studying abroad kind of experiences where you learn how to deal 56 
with a new educational system, you learn how to deal with the, you know you use first names with 57 
your professors and that's not something we do back home. So things like that which were (.) 58 
different, but not necessarily a defining, I don't know, (.) thing. 59 
(I): Okay, so would you say you developed personally? 60 
(P7): Definitely yeah. Like for me it was-, like I said, you know I don't think a lot of it has to do with 61 
the fact, that oh I'm in Denmark and that's the reason I did so and so and so. A lot of it was just 62 
being completely away from my comfort zone, being away from family for so long, not having 63 
anybody to really talk me through things and figuring things out on my own. So in terms of that I 64 
grew a lot, I learned how to open up, I learned how to take things in my stride, you know, before I 65 
used to be the kind of person, I would think a lot before asking people for help or I would think a lot 66 
before opening up, but now, you know, I can't do that because if I don't ask I'm the one who 67 
suffers, right, because I'm the one who's new. So in terms of that I think I grew a lot and I learned 68 
how to be independent, I learned how to take care of myself and do it as well as I could. So for me 69 
that was the major takeaway from my first year at least. (...) Should I also talk about my second 70 
year? 71 
(I): You can do that. 72 
(P7): No, it's because the only reason why my second year was different is because I was also 73 
interning in my second year full-time and that was the first experience where I was working, full-74 
time, so that was another new, new (.) thing I did in Denmark. And it also changed my life in a lot of 75 
ways. I didn't have so much time as before, so I had to be much more planned and I had to plan 76 
my meals and so on, because I couldn't just go buy grocery shopping whenever I wanted to. I had 77 
to figure out, okay what time am I gonna be home, and yeah, what time are the shops gonna be 78 
open and whatever that is. And also working in Denmark taught me how to work, how to have 79 
professional relationships and that's something which was completely new to me. It was different 80 
and at the same time it was (.) enriching, because it did give me much more than it took. I was also 81 
really stressed because I had to juggle school alongside that and because I had two full-time 82 
courses as well as the internship, it was a lot on my plate. So it think my second year was a bit 83 
different, because it was more-, I had more to do, more to juggle than in my first year. So that was 84 
the major, I don't know, experience that I appreciate. 85 
(I): Do you think it would have been different if you had had these life experiences, I mean like (...) 86 
living alone and going to graduate school, starting a job, do you think it would have been different if 87 
you had done that in India. 88 
(P7): Definitely! And I think-, and this is just my impression, or this is just my view that I feel like 89 
when you've done something before in another place you will always compare the new place to 90 
that. So for example I have, maybe I would say that I have done a project in marketing back home 91 
right and then when I come to Denmark and they give me a similar project I will always go back to 92 
what I did before and then see that, oh this is not the same, this is better back there, this is better 93 
here and I think that's also similar in your life experiences, because when you have people who 94 
have, maybe who, you know, who are here on exchange and they've have like done graduate 95 
school back home they always have some referral or like some kind of (.) place of reference rather 96 
to go back to in their heads and for me because I didn't have that. I was pretty much a clean slate 97 
where everything Denmark offered to me was like, ‘okay, I can do this, because it's new and I 98 
haven't done this before’. I didn't have a place to go back to and say, ‘this is interesting’, you know. 99 
So for me it was just-, I was pretty impressionable I think. So for me Denmark was okay, because I 100 
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didn't have anything to compare it against so whatever I did over here was the first time I'm doing 101 
it, so- (...) 102 
(I): Was there time where you felt challenged? Can you remember a specific situation where you 103 
felt challenged? 104 
(P7): Because I was in Denmark? Or (.)? 105 
(I): Yeah, both... 106 
(P7): I think it's a yes and no because, like I said a lot of things that I did for the first time, I was just 107 
a bit (.), how do I say this (.), I mean I was always the first person who had not done this, so 108 
among my peer-group everyone has been living on their own for a while, or also because they're 109 
older than me, so they have more experiences, some of them have worked. So when I was in 110 
class with people who have a lot of work experience I was the one person who has just finished 111 
her bachelor and then, you know, I'm on my master right away, so I felt like, okay, maybe I don't 112 
know as much about the real working world in terms like that. I wouldn't say it's a challenge, but it 113 
was just differences I could see amongst (.) my peer-group in some places. That's one part of it. 114 
The second part also in Denmark I think specifically, the language was (.) different. I know people 115 
speak English and even I don't speak any Danish I can manage, but eh, you know, like if you have 116 
to call the doctor or anything like that then you have to have some basic Danish, like if you get 117 
letters from the commune, everything is always in Danish, so things like that it takes a bit of getting 118 
used to. And also grocery shopping, I'm vegetarian, so I need to know the names for the things I 119 
must avoid. So they're not really challenges, just new ways of doing things, which I probably 120 
wouldn't have to do if I was in an English-speaking country. So, yeah. that's what I would go back 121 
to in terms of that. 122 
(I): How is your Danish language level then. 123 
(P7): Hm, it's okay I think. I can, well okay, I've done about 2 and a half modules, I was supposed 124 
to finish module 3, but I couldn't do it because of my internship, but it's-, I haven't really passed the 125 
exam. It's okay, but I think I'm also really conscious about it, so I understand a bit and within a 126 
context I can figure out, a little a bit, okay, I think they're talking about this. I can speak some basic 127 
Danish, you know talk about my name is this and my birthday is 26 of July or whatever it is, but I 128 
feel a bit conscious because my pronunciation is of course not near native level, and I always feel 129 
like people don't understand what I mean, because my accent is so much different from theirs (.), 130 
so in terms of that that's my biggest challenge with the language. I don't think it's necessarily so 131 
hard and you can never do it. But I just think you need some confidence and for me that's 132 
something that I need to build on, personally, for me that's the biggest roadblock I think to getting 133 
through. And I think people have made it pretty convenient with having, you know, the language 134 
courses, I know the rules have changed now, at least back when I came to Denmark it was free, 135 
you had people from CBS, fellow international students in your class and all that, so I thought it 136 
was pretty convenient to also learn the language. 137 
(I): But you want to learn Danish? 138 
(P7): Definitely, and I mean, I'm also at a stage, because I just graduated so I'm not sure if I stay in 139 
Denmark, I mean it depends if I get a job here. But I want to learn Danish, not just because I want 140 
to live in Denmark and you know it makes sense, but it's just for me it's something that-, like I said I 141 
know I'm lacking the confidence right now and I just want to get through it just to make sure that it 142 
doesn't become a limitation, so[00:11:18] that's the only reason I want to do it and just be like I 143 
know something, I learned something, (.) yeah, definitely. 144 
(I): okay, yeah, ehm do you have Danish friends? 145 
(P7): Hmm some (.), I mean like a lot of them are also like they are half Danish, half something 146 
else because I told you about my volunteer so a lot of volunteers from CBS are half Danish and 147 
maybe half German or half whatever it is. From my program itself I know a few, (.) but I'm probably 148 
close to one. Most of my friends I think are more international than Danish. 149 
(I): Has there been a moment where you felt like you really arrived in Denmark? 150 
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(P7): I think it was when I got my bike last year *laugh*. That was kind of like ‘okay now I'm really 151 
doing this’. And another, that was just like okay, I knew that that's something people do as soon as 152 
they get to Denmark, but for me I'm so directionally-challenged that I knew it wouldn't work, I would 153 
get lost or I would get, you know, I would stop on the way because I'm not sure which turn to take 154 
and people behind me would just be like, what the hell are you doing. So it was something I waited 155 
a long time with other than most people. So I got it last year maybe around this time. So for me 156 
that was a moment when I felt like, okay, now I'm more established because I know at least the 157 
basic routes to school and to other places and all that. That was a defining moment as such. 158 
(I): Ehm, how would you see your role in Denmark or in Danish society? What's your label? 159 
(P7): I think for me a lot of-, you know that's also what I'm contemplating when I'm thinking of 160 
staying back in Denmark, it's like I kind of have this inward obligation to give back to the society, 161 
because eh I've been very fortunate to have a scholarship and it was also very different from the 162 
SU rules where I was not required to work. So I had a full fee tuition waiver as well as a monthly 163 
grant to support myself and also because I come from Denmark, my tax rules were pretty (.) 164 
relaxed in terms of other countries. So for me I have this feeling that you-, Denmark has done a lot 165 
for me. It's kind of taking me in and taken care of me in a way, so for me I have the feeling that I 166 
need to give back to this country, because this country has taught me so much. It has developed 167 
me into a person I never thought I would be. So I have that responsibility in a way that I can't just 168 
be one of those people who come here reap the benefits and then leave ‘oh whatever, I was there 169 
for a few years and that’s it’. That's how I see my role in a way. And I also know that Denmark is in 170 
a phase where it IS international, but not quite, so I think it can- having more international talents 171 
around, people working in more professional areas from different countries can really up the 172 
diversity in a way where that's more embedded in the culture you know right now it's like Danish 173 
culture and then Danes who are international or like the international people, there are different, 174 
you know the Venn diagram is a bit different and then you have a bit of intersection. It's not so 175 
much as one melting pot as maybe New York would be or even Mumbai for that matter. So for me 176 
that's-, that’s something where internationals like me can play a role and help internationalise the 177 
country, so that's where I see it. 178 
(I): Do you feel like you stand out in Denmark then? 179 
(P7): (.) Yes and no. I mean for most of my time in Denmark against other countries, people are 180 
pretty relaxed with being who you are and nobody judges you for whatever you're doing, but at the 181 
same time (.) lately I have felt like-, I don't know, maybe that's just me remembering isolated 182 
incidents, but there have been times when especially by people who are a bit older in age, where 183 
they feel a bit like (.) ‘you are not Danish’ or ‘you don't belong in Denmark’. And that has been very 184 
few incidents, but it has been lately at least in the past maybe six months I've experienced more of 185 
it than I have in the past one and a half year. I would say that in general people in Denmark are not 186 
really exclusive or trying to make you feel isolated, but there are some people and maybe that's 187 
also everywhere you know. Everywhere will have these people where they feel like the outsiders 188 
are the enemy. So (...) 189 
(I): How would you describe your relationship with your home country then? 190 
(P7): I love India *laugh*. I mean for me it's, it's home. Of course when compared to Denmark 191 
there are lots of places where we just, we can't be compared because, simply first thing is the size. 192 
You know the population is worlds apart, so I can't really say what we do in Denmark is gonna 193 
work in India, because it's so different. But of course there are things, I mean for me especially, I 194 
like to think of it this way, like India is my roots and Denmark is my wings, you know, so both of it is 195 
kind of a part of who I am and both of them are of course very, very close to me and I wouldn't 196 
want to give up either. So my relationship as such would be (.) emotional, very strong emotional 197 
ties back home. It would be (...) a lot of cultural things that I carry forward and of course which I 198 
adapt, you know, in Denmark, which won't work and the rest are things which I can be like ‘this is 199 
where I draw the line’ because these are things I believe in whatever it is. Eh (.) so yeah, I mean 200 
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that would be how I would describe how I feel about India and I think in some, you being away 201 
from India for two years has also made me a bit more objective where I can kind of see. So for 202 
example when I talk to my friends back home I can see some differences now, which, I would have 203 
been one of them you know two years ago, but now when I talk to them, the things they talk about, 204 
they way they talk about it, I can see some clear differences. So it kind of has made me more 205 
aware of the differences or the things that make us uniquely (.) Indian in a way. So that would be 206 
how I would describe my relationship. 207 
(I): So do you talk a lot with people from back home? 208 
(P7): I talk to my family every day. I'm very, very close to my family. So family aside, I have a few 209 
best, good, really best friends, or whatever it is. I speak to them very often. And other people it's in 210 
passing, you know, like sometimes they would give me a call once in a while to wish me something 211 
or I wish them happy birthday and then we talk for a while, but not really like, where we know 212 
everything that is going on. (.) So it's just a few people back home, but not as many as.. 213 
(I): Okay. And what are those (.) core values that you talked about where you don't cross the line. 214 
Can you list some of those? 215 
(P7): I think for me for example, I'm quite religious or more than religious, I kind of have a very (.) 216 
strong faith. And I know that in Denmark people are generally, and this is just my impression, that 217 
people are not so-,  such sticklers for religion or faith or something. So they don't really believe in 218 
anything or whatever it is and that's fine, but for me that's something which, which helps me a lot 219 
personally, so that's where I would be like ‘it’s fine that you don't believe, but I will continue believe 220 
in whatever I do, praying or whatever it is". So things like that are very dear to me personally. 221 
Another thing I would also think is, it comes probably because I'm Indian is this idea of (.) 222 
respecting kind of people who are (.) elder than you. And this is weird also because also I know 223 
that in Denmark you have this flat kind of you know way of doing things, and it doesn't matter that 224 
someone is 60 and you just call her Susan or whatever. But for me I have this weird thing, you 225 
know, at the back of my head "okay she's really old so I kind of have to respect that she's so much 226 
older than I am and I'm kind of the newbie over here". So that-, that's also something that I could 227 
see in my experience in the internship where I felt a little bit more (...) obliged to respect people of 228 
power, because it, their titles and their age means something, but in Denmark it's not as (.) 229 
embedded. And that's not something where I'm saying where I would draw the line, but it's 230 
embedded in my and I'm not always aware of it, but I know it plays a part in how I do things. 231 
(I): I know that very well *laugh*. So now if you think about ehm, yeah (.) just imagine that there's 232 
friend from India who would like to come to Denmark. Is there any advice you would give that 233 
friend? 234 
(P7): So like the friend that wants to visit or to study or (...)? 235 
(I): Wants to come here to live here. 236 
(P7): Oh, I think I would just say, keep an open mind you know, because (.) as Denmark, (.) it's 237 
hard to describe it in one way, because everybody has different experiences. Like I know people 238 
who love the place at the same time I met people who had really horrible experiences and they're 239 
all justified in their own ways. So I would say keep an open mind, try to, you know, learn as much 240 
as can when you get here about the people, about the language , because it's different, it's 241 
something you don't see back home. And at the same time, remember to, and this is something 242 
that I wish more people would do, is remember to have respect for your home country, because I 243 
can see a lot of Indians or you like a lot of Indian students now at CBS who try to feel like ‘oh now 244 
I'm in Denmark and everything is, so India is shit, let's talk about the pollution, let's talk about-’, but 245 
not in a way where they want to be aware of the problems, but more in a way where they want to 246 
(.) put it down, because they're in a place which is better and that's the way they think is the key to 247 
fit in and that's something which I would think is not good for them or the people you're trying to 248 
impress, but it just means that you're not proud of your heritage and why would anybody respect 249 
that. So for me that's just like ‘don't do that’. 250 
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(I): But have you felt like that from the beginning or do you think that's something that has to 251 
develop also over time? 252 
(P7): I think I've always been someone who's respected my country, I mean, I’ve-, of course I have 253 
been faced with challenges or things I probably wouldn't have had to face if I was elsewhere, but 254 
I've always had this pride or love for my country and I think that's only been amplified here, 255 
because often at least when I moved to Denmark I was only like the first or the only Indian in the 256 
group. So a lot of people would turn to me and ask, ‘so how is it in India? How does it work’ and I 257 
mean it's just plain curiosity and that made me feel like I kind of have a choice here. Do I talk about 258 
the bad things, because that’s also true, or do I tell, do I try to give people a more holistic 259 
perspective. Yes, we have problems, but we also have different ways, different things going which 260 
are good, you know, or getting better. Kind of encouraging to learn more about the culture or the 261 
country. 262 
(I): Are you a bit of an ambassador? 263 
(P7): I would like to think so *laugh*. I mean I can, I think it's also because, I think it's more to do 264 
with the fact that I'm the only Indian in the room. So even at CBS there's been like an entire lecture 265 
on a case study on India and I was the only Indian student in the room so I felt like the pressure 266 
that everything I say goes back to reflect on my country. So I can't just be someone who puts it 267 
down even if I might- (.), I know the problem. So that's, that was my impression of it. 268 
(I): Cool. Then let's move on to the next topic. So if you think about a weekly shop you do in 269 
Denmark. I mean we're talking about all kinds of shopping now, for example you're going to the 270 
supermarket. How do you choose products in there? 271 
(P7): I think for me in terms in groceries or in terms of supermarkets stuff, like I said I'm vegetarian. 272 
So a lot of the basic things that I would buy are fruits and vegetables. And that depends, like 273 
sometimes for example like I buy a lot of fresh fruit, but vegetables depending on what I'm planning 274 
to make. If I'm making like something (.), I don’t know, where, I don't know something where I can 275 
use frozen vegetables then I will do that, but if I'm planning to make something more (...), I don't 276 
know, with more rare vegetables or like more (...), you know where I can't really by with frozen then 277 
I would buy fresh. That would be the core stuff that I buy and then there's milk and yoghurt or 278 
whatever I need at that time. But those are the main things that I look for and for me by now I have 279 
preferences in terms of which brand and what-, how much that I should buy. Because like I said I 280 
live alone and I know exactly how much I make on a weekly basis and how much I should buy 281 
before it goes to waste. So I don't really have a (...), I'm looking for discounts and whenever there's 282 
a discount I buy this. I just know that these are these are the things, so I need to cut it a bit, so I 283 
need one cut of yoghurt, these are the standard things I use and I would buy that regardless if 284 
there's a discount or not. So that would be the way I shop rather. 285 
(I): Okay, so what's your most important criteria then? 286 
(P7): I think for me it's utility because I find that sometimes you know, I- and this has also 287 
happened to me like when you're at føtex or like the big supermarket and you feel like this could be 288 
interesting I could buy this and you end up buying a lot and you end up wasting all of it. So for me 289 
that's just something I've learned to avoid. So even though, you know, it feels nice when you buy 290 
something for ten kroner and with it's supposed to cost 50. If you don't use it, it's a waste of food, 291 
it's a waste of money. So why bother? So my important criteria would be utility then. 292 
(I): Okay, are there any products that you miss in Denmark (.) from home? 293 
(P7): Hm yeah, I mean I don't miss it, but t's just that it's a bit harder to get it. So for example we 294 
have a special kind of cheese that you don't get in most supermarkets and you have to go to the 295 
Indian store, eh the green chillies I have to go to the Indian store, like the fresh spices and things 296 
like that. But again it's not something that I don't-, that I think you can't find, you can find, you just 297 
have to work a little bit harder than just going to Netto. 298 
(I): So you go to the Indian store sometimes? 299 
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(P7): I do, and also because my family visits often so I ask them to bring stuff from home so I don't 300 
have to go to the Indian store and also you know I feel like when they bring it from home the quality 301 
is better of course because it's local. So I ask them and I normally have stock because of their 302 
visits. 303 
(I): Okay, yeah so that's also kind of important for you that you have these ingredients? 304 
(P7): Yes, because most of the cooking that I do for myself is Indian cooking. Where it's simple 305 
vegetarian dishes where I have rice and maybe some lentils or maybe I have some like vegetables 306 
and some spices. And that's pretty much what I eat on a daily basis and sometimes maybe I would 307 
make like (.) something to do with an omelette or so. Whatever's simple, but not really like I'm 308 
trying to be fancy and cooking Italian tonight or whatever. It's just basic stuff. 309 
(I): Can you- (...), I mean now you say you're cooking very Indian, but can you think of anything 310 
within your consumption that has changed when you came to Denmark? 311 
(P7): I think I eat a lot of eggs *laugh*. I used to never eat eggs back home, also because my 312 
parents don't eat eggs, so there was never egg at home so whatever and I made whatever anyone 313 
made so I was like ‘okay, that's food I'm gonna eat’. But here eggs are something that are easy to 314 
make and it's also good in the winter because it makes you, it's a bit more fattening than regular 315 
vegetarian food. So I eat more eggs here. I also feel like I'm, I have these- (.) I wouldn't say my 316 
consumption has changed so much, but it's just the preparation way has differed. If I cooked back 317 
home I think it would be more elaborate where I would boil the vegetables and (.) it would take me 318 
longer, but here I don't have that much time, I'm lazy and I'm the only person who's gonna eat what 319 
I make, so I do it as quick as I can and it might not be the most perfect way to do it, but works for 320 
me and I'm fine with that (.). So that's something which I would say is because of living here. 321 
(I): And if you think about other parts of your consumption. I mean if we (.) take out food? If we talk 322 
about cosmetics or any other parts. 323 
(P7): I think here again with cosmetics I get most of what I use from back home. Now this is 324 
because (.) my family comes often so it's not like I have to wait too long. And B, when I talk about 325 
skin care products maybe if I talk about foundation, it's really hard to find my shade here. It's 326 
because I'm so much darker than the people in Denmark and the darker shades I find are too dark 327 
for me. So it's very hard for me to find my shade and I know I can get it easily from home. So those 328 
come from home, but things like body lotion or chapsticks where it doesn't matter I would buy it as 329 
in when I need it. And again here this is-, (.) it's more utility and more ‘do I need this, am I out of 330 
this’ kind of thinking that prompts it and when I go into the store and I'm looking for something, I 331 
would look at-, okay, (.) is going to achieve what I'm looking for and is it something I can afford at 332 
the moment, is it too expensive, can I get a cheaper alternative and that's it. I don't focus too much 333 
on brand, it would be nice if it was something that's standard like a Nivea or something and not 334 
something that I don't know, But it's not the prime criteria. I would be willing to take a lesser known 335 
if it serves my utility and if it serves my price range, I'm fine with it. 336 
(I): Do you think you're transition, your life here in Denmark, has changed your attitude towards 337 
sustainable products? 338 
(P7): I don't think so. I think I'm more aware now of the fact that oh there are, I know amongst 339 
people that I talk to, amongst my friends, I know a lot of them are very passionate about this idea 340 
of promoting sustainable fashion or eco-friendly products or things like that. And that's really nice, 341 
but for me that's not something which resonates very deeply, and I think that's because maybe I'm 342 
not used to it and also because I feel a little bit like-, okay here is the thing, so I don't shop a lot. I 343 
only shop when I need something, and when I do that I don't think it matters if it's eco-friendly as 344 
such, because I'm not buying all the time and I would use it until it wears out. So I'm not really 345 
wasting as such and it's still fabric so I know it can be used in some way or the other and it can be 346 
recycled. It just doesn't need the label for it to be a certain thing, you know. So for me it's not 347 
something-, it's something I can appreciate and it's something I would like to be more aware, more 348 
informed about rather, but it's not something which I find to be a core value for me, personally. 349 
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(I): Okay, good to know. 350 
(P7): Sorry *laugh*. I hate to break it to you. 351 
(I): Haha, no, no. And when you talk about food, I mean organic food? 352 
(P7): Eeh, okay, like I said, I like to shop fresh, because you know the food tastes better, but I 353 
don't, maybe if I was buying fruits I would ecologic because then I feel like, okay, it's more healthy, 354 
but it's not really something which is a huge deal to me. Like sometimes I feel like it would still, 355 
maybe this is because back home in India you know we have street markets. Okay, so like you 356 
have these vendors that sit and then they have like baskets of fruit right on the roads and who 357 
know where that's coming from or who knows what has happened to that and that's what I've eaten 358 
for 22 years and I'm fine. So I'm just like, okay I don't think if it matters if they have ecologic label I 359 
thought I survived, I'm gonna survive, it's fine. It's not as big a deal as some people like to make it 360 
out to be. So I don't think it really, like it's a huge deal to me. Sometimes, you know, when I find it 361 
on discount, I'm like "oh it's ecologic , I buy it", but it's not like it has to be. So it's fine... 362 
(I): Then let's talk a bit about fashion and clothing in general. So what would you say what does 363 
clothing mean to you? 364 
(P7): Something which serves, which has value, which has purpose, right? So, something which 365 
suites or kind of which is warm enough or soft enough or whatever it is, depending on the weather, 366 
which fits the occasion, depending on where you are planning to use it, and something which is 367 
durable and not something which I'm going to have to replace every week or every two weeks or 368 
whatever. So these are the main criteria when I'm looking for something to buy. And like I said I'm 369 
not so much of a fashion-driven person. I don't care that much. It would be nice to have something, 370 
you know which is trendy, but it's not really something that I'm so passionate about, I don't really 371 
care. So it's fine with me. 372 
(I): Ehm, do you think your wardrobe has developed in the past years? 373 
(P7): Ehm, I wouldn't say developed, but it has become more, okay I have more winter clothes 374 
than I ever thought possible and that's just basically because I live somewhere where it's cold. And 375 
also when I was going for my internship, I have more formal clothes shaped by what people 376 
around me are wearing. And that's not so much to do with, I think that's something that would 377 
happen regardless of being in Denmark or not. So for me that's , I wouldn't say "I live in Denmark 378 
and therefore I wear these different things now". I would say, I mean looking back, I mean I wear a 379 
lot less colourful than I used to back home, So and that's because I don't want to stand out where 380 
everyone is looking me like "why would you do this". And that would be what happens to me, I'm 381 
pretty sure if I chose to wear the colours that I choose back home. So in terms of the colour 382 
choices, I make them a little more neutral. I still wear a lot of yellow, that's not gonna change, but 383 
besides that I stick to more neutral colours because it fits better, so yeah. 384 
(I): How would you describe Danish fashion style? 385 
(P7): I think I find it very simple, but very elegant, and I also think that people make a lot of, make a 386 
lot of effort to look effortless. So because you know they want to always look natural, but they kind 387 
óf put a lot of work into looking natural which is ironic, but that's the impression I get that they 388 
would choose these simple outfits and then work it up in a way, where they look nice, but at the 389 
same time they look like "aah I just woke up and this was the easiest thing I could wear", you know 390 
so, it's funny for me to see that. And I also see that in their use of make-up, where it's just enough 391 
to make them look like fresh or whatever it is, but mot so much where you look at them and say 392 
"wow you put a lot of, you used every product you have". 393 
(I): Okay, yeah, true *laugh*. Do you think your relationship to, with clothing has developed over 394 
the years? Do you think anything has changed in that? 395 
(P7): By over the years you mean like before Denmark or what? 396 
(I): The last five years, I don't know, maybe the last two years, if there's anything that you think has 397 
changed in Denmark. 398 
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(P7): I think it's more maybe because of the use of Instagram as you know people flaunting their 399 
outfits and stuff like that. You become more aware of what people are wearing. And for me, and 400 
this is because I'm not the kind of person who would sit on the bus and look at what everyone else 401 
is wearing, it's not something that I pay that much attention to. But if I see it on social media then I 402 
would pay attention to. Which is weird, because it's pretty much the same thing. But when I see it 403 
online and then I see people commenting, "oh I love the colour, I love the outfit" then  I think "oh 404 
that could be nice, I could look for something like this". But it's not really something, which I've 405 
become so... stringent where I only shop based on my wish list from what I saw it things like that. I 406 
would just go into the shop, "that looks nice I can do it". So I don't think it has changed as 407 
dramatically, but of course there's been subtle influences from other place which were not there 408 
before. 409 
(I): yeah, then we come to our last topic, which is sustainable fashion, which you answered... yeah 410 
you gave some good answers to the survey and we would like you to elaborate a bit on that, so 411 
you stated that you might or might not be interested in sustainable fashion. Ehm can you 412 
remember when was the first time you heard about it, of the concept of sustainable fashion 413 
consumption? 414 
(P7): I think for me the whole idea of, okay, there is this topic which exists, it's when I came to 415 
Denmark, it's not so much something that I've heard back home and then when I moved to 416 
Denmark and I heard people around me talking about this I actually found a lot of stuff online on 417 
Indian sustainable fashion, which came out of nowhere and it caught my eye. So it's not something 418 
which was not prevalent, it's just something I never payed attention to and which was not spoken 419 
about in my peer-group. So for me it started in Denmark and then that's when I started realising, 420 
that okay, people here are very much... you know influenced by this "I care for the planet, I like to 421 
be as green as I can be and I really want to know where everything is sourced from" and stuff like 422 
that. And for me that's not something that I actually ever paid any attention to. So when I come 423 
here and then I shop with my friends sometimes and the they look at the labels and they're like "oh 424 
this is made in this particular area" and then they know that, okay, the working conditions there are 425 
like this, so I can't buy this. And I'm a little bit like wow, okay, I would never do this. It's not like I'm 426 
saying it's a bad thing that you're doing this, it's just something that would have never struck me 427 
and now if I go alone I would notice it, but it would not be as a big a factor for me to not buy a 428 
thing. If it fits every other criteria I would be "I'm sorry from which ever country, if I'm hurting you, 429 
but it's in the shop and somebody is gonna buy it, it might as well be me". So I don't have a very 430 
stringent or, I don't know, a very sharp view on that I think. I'm a bit malleable-. 431 
(I): So the "might or might not be" are you thinking you could be more interested in it if... 432 
(P7): So it's like I said, I don't know enough. So if I was more involved and I actually sat and read 433 
up on it, I'm sure, because there is a reason why people have such strong views on that and 434 
people are talking about it. And given the fact that we have so much things going on with the 435 
environmental challenges we're facing. You know these small things that you do, if they're gonna 436 
make a big impact, of course it would be a change I'm willing to make. It's just right now, I don't 437 
know enough about it. And yes, people around me talk a bit, but it's not something I feel like I'm 438 
ignorant if I don't know what they're talking about. It's not like not knowing what's going on in world 439 
politics. It's not as big a deal as such. So I feel a little bit like I can get away with not knowing and 440 
I've been a little bit lax on not reading up or not really involving myself. So it's something which I 441 
can't say at the moment, because I don't know enough. And that's why, that's more with me than 442 
anybody else, yeah, that's- 443 
(I): So it is a topic that comes up among friends? 444 
(P7): Yes, and also at CBS now, I know that they have this whole sustainability, green week, 445 
fashion week and I've seen the event, but I haven't actually gone to any of the talks because you 446 
know when they had the sustainable week that they had, it was when I was writing my thesis and I 447 
was really busy, so I was like "I'm sorry, I'm not, I don't have time for this". And also another thing 448 
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that I've actually read a lot about in terms of recently, you do, when you're reading up on your 449 
thesis or when you're reading up in just business topics, is this whole circular value chain and 450 
industry 4 and all that. And that's when I kind of was like, "okay, this could be something which is 451 
going to be a huge revolution, but something that I don't know a lot about. I'm more focused on 452 
maybe things like, oh, Artificial Intelligence seems to be the new thing or whatever. And that's a 453 
thing which I think I've seen more of so that's where I feel like that's what I should know more of 454 
rather than the sustainability or like things like that. 455 
(I): But do you think this whole awareness of the planet and what you said, which is very present in 456 
Denmark, is it something you would talk about with your parents or your family in general? 457 
(P7): I think I would talk about it, but I don't think it would be easy for me to convince them that if 458 
you buy, or if you stop buying products from Bangladesh for example, I don't know, then you're 459 
gonna save the planet. Because then they're gonna say that's bullshit. Because you know for them 460 
the more pressing things would be, okay, and this also has a little bit to do with the maturity of the 461 
countries we come from. So when you come back, the first thing you will see is there is so much of 462 
immediate things around you, right, you see pollution like never before. Pollution of all sorts, you 463 
see plastic in almost everything, and those are the basic things, right. And then once you eliminate 464 
those you can look at where your clothes are sourced from. So for me, I think we are not at a level 465 
where we've eliminated these basic things, so we don't, it's kind of like Maslows's hierarchy, you 466 
know, we're not at the level, we've not gone through the basic threshold, so we can't go to the top 467 
and say, okay, what about this material, where does it come from? That's, that's too advanced for 468 
us at the moment and that's also something to say, to do with me, you know, this is not something 469 
which I've been very aware of when I was home. Maybe that has more to do with me than my 470 
country of course, but when you talk to me about sustainable fashion, I'm a little bit like, I haven't 471 
really made the cross-over to being a super environmentally-conscious person in general. So for 472 
me when you talk about clothing, it's a little bit too far, like I need to take baby steps, first read up, 473 
know what's going on and then I can make a choice on whether it matters to me or not. So right 474 
now it's not something which I would shoot down and say, oh it's bullshit, it’s like you guys talk 475 
about alternative theories of the universe or whatever, it's not like that, but it's just I don't know 476 
enough about it and I'm not, that's the reason I'm not completely convinced with it and I'm not a 477 
pro-sustainable fashion person, yeah. 478 
(I): Good, so ehm, we talked a lot about this term sustainable fashion, but what does it actually 479 
mean to you? How would you describe it? 480 
(P7): Yeah, at least this is my understanding of it, is that it's something which is sourced from good 481 
working conditions, not child labour, no, I don't know, no non-humanitarian reasons, it's something 482 
that can be recycled, made with good, made with eco-friendly products or eco-friendly elements. 483 
That's the key teller for me when they say something like sustainable fashion. It could also be 484 
something which is made out of recycled, eh I don't know, fabric from before in a way or whatever 485 
it is. 486 
(I): Okay, and ehm, I think you stated in the survey that you don't own any pieces that you consider 487 
sustainable? 488 
(P7): Not that I know of at least. 489 
(I): No, okay. I mean you said in the beginning that when you shop, you don't shop as often, so you 490 
don't feel like it matters that much, where your clothes come from. So do you think that could also 491 
be a way of being sustainable in your clothing consumption? 492 
(P7): I don't think, okay the reason I don't shop that much is not because I want to save the planet, 493 
to be very honest. It's more to do with I don't really feel the need to buy anything. It's not something 494 
which motivated me greatly or gives me this great happiness. I'm not the kind of person who's 495 
having a bad day and then goes to a shop and buys a dress and then you know, "oh, I'm starting to 496 
feel a bit better": For me, I would buy a book rather than doing that. So it's just my personal, 497 
feelings to do with shopping. I don't really shopping to a great extent. I'm fine with it, but it's not 498 
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something which makes me feel really excited, A, and B, I also feel like I'm going to end up 499 
spending so much money on things I don't really need. So I would rather spend the money on 500 
something else, I go for a movie or whatever.  501 
(I): Yeah, okay. And you mentioned that you came across some Indian brands that are doing 502 
sustainable clothing. Ehm, how would you compare the level of, I mean you already talked about it 503 
a bit, the level of awareness in Denmark and in India. 504 
(P7): I think okay, so this is a bit deep-rooted, but India is a very layered market, so the kind of 505 
people who talk about sustainable fashion, who talk about that Danish people talk about, or which 506 
gains more attraction in Denmark are more elitist back home. So when you look at the common 507 
everyday Indian person who you find on a local train and you ask what is sustainable fashion, he's 508 
gonna say, he's gonna tell you "don't you have anything else to do with your life, why are you 509 
wasting my time?". So I think, ehm, it's a topic which is of course very, which is quite popular now 510 
amongst people who, who are like I said, who are at the level where they can think about things 511 
like that. Who have eliminated the basic things, gone through it, been informed and now can 512 
embrace this idea of sustainable fashion, bit it's not something which is prevalent across all section 513 
of society, because like I said, you can't compare Denmark and India in terms of the market. It's 514 
completely different. So that's how I would think the topics are different. 515 
(I): So if I asked you if it can be a global trend, I guess that would give me the same answer? 516 
(P7): I mean, I would say, you know a global trend, I don't think the idea is just sustainable fashion. 517 
Why are we talking about this whole sustainability concept, right? You go back to the roots and 518 
then you talk about the environmental challenges and that's what I think has to be a bigger focus 519 
right now, where people are aware of everything that's going wrong with the planet and things we 520 
really need to rectify and where we're in big trouble and THEN you talk about ways to solve that 521 
where sustainable fashion is ONE of them, but not so much like 'let's all wear eco-friendly clothes' 522 
because people then will miss the forest for the trees and that's not the point.  523 
(I): So it's part of a bigger picture? 524 
(P7): I would think so. For me that's how I would see it. If you come and just say hashtag 525 
'sustainable fashion' every day without knowing why and then I used plastic straws everyday, it 526 
defeats the purpose, right? For me that's how I would think about it or that's how I would imagine it 527 
to work rather. 528 
(I): Good, I think we're done with the questions. Is there anything you would like to add?  529 
(P7): No I think for me, I think one thing I would like to add is, I made some references to the 530 
Indian market and things like that and that's of course my personal opinion. It has nothing to do 531 
with how the reality is. It could be very different to what I think it is. 532 
(I): Good, thank you! 533 
(P7): You're welcome! 534 
 535 

 536 
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(I): Okay. Well, thanks, first of all, for doing the interview with us. Before we start, I would like 1 
to inform you that everything you say will be treated confidentially and all your personal data 2 
and name and everything will be anonymised. And since we are using this interview for our 3 
Master's thesis, we will record it. Is that okay for you? 4 
(P8): Yes. 5 
(I): Okay, great. And just before we get started, I'd also like to introduce you to the structure 6 
of the interview. We have different topics and for each topic, we kind of have one 7 
introductory question that kind of asks you to talk a bit more and tell a bit of a story or 8 
something like that and then we might follow up with some other questions. And  topic-wise 9 
we're gonna start with how you came to Denmark and your life in Denmark and how you 10 
shop, then we're gonna more over to fashion in general and then finally, the survey and 11 
sustainable fashion. 12 
(P8): Mhm.  13 
(I): Great, Then, first of all, I'd like to hear when and why you came to Denmark and kind of 14 
your motivation, expectations and kind of your first year, the whole experience? 15 
(P8): So, I came in 2010, so that's due to an exchange study. Also, before Denmark I have 16 
lived in another Nordic country. So, for me it was a bit shocking with, again, some 17 
differences, but then in the meantime, I recall more cultural shock when I was studying in 18 
Finland for the first year. So, in general both places would be ranked really expensive and I 19 
didn't-, I didn't plan to stay long, but then, at that time, also with this concept of kind of free 20 
education, mostly at that time it was only in Finland. So, in Denmark the free education for 21 
non-European students was not valid anymore. So, I thought I would just finish my Master 22 
and just see how life is, but then I ended up staying longer, working here and so on. So, eh. 23 
Did I get everything answered, or...? 24 
(I): Yeah. Yeah, expectations, maybe? 25 
(P8): Yeah, I-, I thought it was more like-, I'm originally from Taiwan and there people don't 26 
know that much about Nordics in general, so it was also a bit more pioneering adventure, 27 
adventurer attitude. Perhaps I can get to know more that I wouldn't otherwise know in 28 
Taiwan and it's also like (.) it's hard to know what to expect, but it's kinda like, yeah, let's see 29 
what would happen, because then many things seem to be open and it's just like a new 30 
path. Before Denmark I lived in Finland for two and a half years, so already from there I kind 31 
of experienced that life sometimes is full of surprises. Yeah, so-, yeah, but then, actually, 32 
maybe if I evaluate, like, when I came, at that time it was supposed to be just one semester 33 
exchange, but then I figured out that I really like Denmark and also because when I studied 34 
in Finland it wasn't in the capital city. So, here, I guess, the difference is also, it is 35 
Copenhagen, so I do feel like (.) even how people dress and how everything was nicely 36 
decorated at that time, for instance this library wasn't even looking like this, but it's like, a lot 37 
of things that were attractive, so it triggered a bit also an expectation to explore more what 38 
makes people trendy, happy and like, how can another lifestyle BE. Yeah.  39 
(I): Yeah, that's fine *laughing* And now you've been here for a long time already. Are you 40 
planning to stay for, like a longer time? 41 
(P8): Hmm, yes and no, because all of my family they still live in Asia and for me it's still 42 
more or less a bit depending on my Visa, when I'm not a European person *laughing* so, 43 
then-, right now I still have my Visa valid, so I don't quickly want to switch my status by, like, 44 
making a dramatic decision that I have to go home, but if condition allows, then I'll stay and 45 
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I'm also trying to still enjoy a lot my life here, but yeah, it's hard to say if I wanna be here for 46 
good and it depends also on if I end up having a new family here or somewhere else. 47 
(I): So, now you're working here? 48 
(P8): Yeah. 49 
(I): What kind of job do you have? 50 
(P8): Eeh, I've been changing different kinds, because, as I said, my background is in 51 
humanities and it's in general not that easy to get a job here when you have to compete with 52 
the locals, so I've been doing different-, working in different industries as well and right now 53 
this one is with ecommerce. So, it's kind of funny, I never really had a business background, 54 
but this one somehow suits well with accumulated experiences, so we are selling Nordic 55 
brands to China through ecommerce. So, I kind of have both knowledges, yeah. 56 
(I): So that's an international company as well? 57 
(P8): It's very Danish-based, but aiming quiet, like, ambitious, I would say. It's-, yeah, we got 58 
the investors PostNord, it's like the postal that's now merged with the Swedish one, so, yeah, 59 
they're like, the big investor. Apart from the logistic part that they normally were known to 60 
focus, now they of course want to develop this international business. So, that's also how 61 
this kind of got started.  62 
(I): So, do you work together with Danes together as well? 63 
(P8): Yeah, yeah. 64 
(I): So, what does your general social circle look like here? Is it mostly Danes, or? 65 
(P8): No, that's also another tricky thing, because I-, for instance, before coming here today I 66 
was seeing a Chinese church and, like, we have a Chinese church here, like a protestant 67 
one, so it's also like a small minority community in a way that, that kept me quite busy, but 68 
that related to probably something that (P4) told you, but it's like, then I'm most of the time 69 
during the free time having my church friends as my social circle and they are mostly all 70 
foreigners you can say, it's not only people from China, I'm from Taiwan and there are 71 
people from Hong Kong, Singapore, Malaysia, so you can say, yeah, North East Asian, but 72 
yeah, but ASIAN mostly. But then at work, then it's pretty much Danish or it depends also a 73 
little bit on which phases I was in Denmark, because when I came, then I mostly had 74 
international friends, because of my classmates and activities that I take part and now it's 75 
more either Danish or this church. Yeah. 76 
(I): Okay. Do you speak Danish then? 77 
(P8): Yes. 78 
(I): How would you describe your level? 79 
(P8): Mmm, it's eh (.) close to work proficient I would say now. Or at least I work with Danish 80 
now and then my colleague understood me even if I make mistakes and so on, but I guess-, 81 
like, for my colleague my Danish was okay. Yeah. But I wouldn't say I'm like fluent.  82 
(I): But that's cool. How would you-, or, do you think that's something important? The 83 
language? 84 
(P8): If you want to stay here longer, yes. And I'm definitely also taking the benefit of it when, 85 
like, when you only speak English now, of course you would most of the time could 86 
communicate with the Danish people, but for instance, like this library, they were offering a 87 
lot of fantastic activities but if it's only in Danish then you feel like it's not for you. So then, 88 
yeah, I think, also, work-wise. In case you also wanted to say, just minor convenient 89 
*laughing* Yeah, it helps a lot with the social aspect, because I mean when everybody can 90 
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speak English, they don't always remember to do that and I understand that too. So, it's also 91 
for yourself not to feel like a little bit excluded all the time. I mean they probably didn't want 92 
to exclude you, but it's like, then they cannot help but switch back to Danish. So, yeah and I 93 
think, now I'm really having a lot of benefits from, like, using Danish, but I know it's also very 94 
difficult, also because this is my third job now and this is the only one where I was required 95 
to have to work everything in Danish, but in my previous two jobs I'm fully fine with English. 96 
So, it's like-, then it also depends on which circle you wanted to be. When you only speak 97 
English, you mostly are with the international friends. So, yeah, it depends a bit, but I guess 98 
for whoever wants to be here longer and then all the time feeling you're an outside, then 99 
Danish language is definitely a plus. Yeah. 100 
(I): Yeah. When you think back, was there a situation where you felt challenged in Denmark? 101 
(P8): Still now everyday can be challenging *laughing* because different mentality and so on 102 
and then, like, I think the Nordic people and now that I have two experiences so I would call 103 
it the Nordic lands, that in comparison they are quite aware that they are remote and I mean, 104 
for Finland and Denmark at least, they're both quite aware that they have really small 105 
populations, so for them it's very common that they have to know more about the world. So, I 106 
think they acknowledge themselves more (.) like, willing to know about the world and 107 
similarly also to gain, like, let's say international news access and so on, but definitely they 108 
cannot know everything. So, many times for instance I have to correct people, I'm not really 109 
Chinese and so on *laughing* which, yeah, for them probably didn't make a big difference if 110 
they kind of think they have heard about Taiwan and, I mean, that's just a small example 111 
about, like, how people were even not knowing your country. So, then it's even harder for 112 
them to accommodate your life habits and ways of using money and so on. So, like, just for 113 
instance at lunch time we usually eat with the colleagues and my company right now is very 114 
small. So, I'm never been in those big corporate company, where I know people have more 115 
access to different people, different cultures and, like, you also have more independency, if 116 
you choose not to eat with the colleagues, but in our very small setup then we dine every 117 
day together and you from time to time find some topics that people talked about and you're 118 
kinda like, okay I have no way to involve *laughing* So, that could as well be a kind of 119 
pressure that either you have to take it like kinda cool, okay that's fine, like I'm totally 120 
excluded but it's okay or then sometimes you just have to try hard, see how I can be a part 121 
of it. Yeah. 122 
(I): Was there then a moment where you felt like you really arrived in Denmark? Like, now 123 
it's my home? 124 
(P8): Mmm, I don't know if any place wherever give people that feeling, it's like-, maybe 125 
because I'm like the first generation-, I mean if I get to immigrate here for instance, then I will 126 
be the first generation and I think for me it would be extra important to GUARD one identity. 127 
Let's say, just comparing if I was growing up here like all the time, then maybe I can easily 128 
identify, I'm also a Dane and I'm also a Taiwanese, if I have some root, but for me now I'm 129 
like the first one and I know all my family are still home there so it's almost more important 130 
that you can choose one to stem from or else when people ask where I come from you kind 131 
of also got, like, confused and to be honest now that I've lived here too long, I feel a little bit-, 132 
not that confident if I have to describe everything in Taiwan. I probably know better 133 
Copenhagen than some part in Taiwan. But-, so in a way it's home, but then you are as well 134 
reminded that I mean by appearance I already look different, but yeah, I think this probably 135 
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will be always there as for me, when I wasn't really growing up here and I once heard 136 
actually a very interesting description about how people are, like, living in another country for 137 
a really long time, and people said it's like you become a mermaid as well *laughing* We are 138 
half human, half fish, or you are like half half something, so you're not only one thing. So, I 139 
think Taiwan is also home, where my family are still there, but more things I get also identify 140 
with Denmark. But I don't even know if I'm able or qualified to call it home, when I for 141 
instance don't have the Visa or the passport here, in the legal aspect certifying me as a 142 
Dane. So, and even if one day I get that I would still know that I would never be able to 143 
speak as fluent as a Dane or to talk about the things that they grow up with, like we wouldn't 144 
share, like exactly the same. So, yeah, that's how I now feel a bit, yeah.  145 
(I): So do you have-, how would you label yourself in Danish society? Do you-, what is your 146 
role kind of?  147 
(P8): I feel like I'm a, somehow an ambassador. Like, if you see the diplomat aspect that in a 148 
way for me I'm like a Taiwanese ambassador living here, knowing both cultures and I 149 
sometimes also take the advantage that if I have heard something that I don't find very 150 
comfortable to be part of then I can easily pretend I'm a tourist *laughing* and then 151 
sometimes I can act as a local speaking Danish, helping people, guiding people and bridge 152 
people to know more about Denmark, or at least the Denmark that I know. Yeah, it's like this 153 
ambassador role in a way, or trying to perceive it that way *laughing* 154 
(I): Yeah, interesting! And what is your relationship with your-, with Taiwan like now that you 155 
have lived here for so long? Do you still have a lot of friends there or are you in close 156 
contact? 157 
(P8): Yeah, I definitely would say, also thanks to the technology, I think-, I'm actually very 158 
older than you, I guess, but the time when I was like you, studying abroad, doing my Master 159 
then it was the time Facebook JUST showed up. So, I actually had my Master called Digital 160 
Culture and that time we still, like studying Facebook and other social media as the very 161 
starting phase. So, I would say thanks to that, definitely now it is easier to keep contact with 162 
everything. Also visually or even-, now call, I guess even more often to my family than if I 163 
lived in another city in Taiwan. I mean with the video call or, like, all the posting, sharing. 164 
Here, I know you use more WhatsApp, but in Taiwan there are other social media softwares 165 
and I try, like, now that I started to work I feel less guilty if I have to have my parents pay my 166 
ticket, so if I am able to buy my tickets with my own salary then I try once a year going back 167 
to Taiwan. So, I think it's still, like, quite close relationship and as I described, we have also 168 
Chinese church who mostly are not Taiwanese, but I think also because I'm one of the 169 
Taiwanese who accidentally get to-, or had the privilege to stay here in Denmark for a pretty 170 
long time. So, even our actual, like, ambassador or our representative office, they had to 171 
sometimes consult me for certain things. So, like, I'm still with quite close connection in 172 
some ways to Taiwan, I would say, but definitely not on a everyday basis, yeah. 173 
(I): Are there any values that you grew up with that you still live by even though you've been 174 
living abroad for so long? 175 
(P8): Yeah, I would say one of the apparent things, here people really accept individualism 176 
and they are pretty fine with, like, caring your own business and I think in Asia, where you 177 
have big population then it could be bad thing, but if you use it to a good way, like, people 178 
always need to care about the others somehow and then, the downside could be that you 179 
care too much about others and you don't know what you want. So, I think on that note, if I 180 
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take the good ones, then I can be-, normally I got comments of, even my colleagues, that I'm 181 
very service minded and very sweet, because I try to be thoughtful as if I was in Asia, then 182 
you kind of need to think for others before yourself. So, that's in one way a good thing, but 183 
I'm also having challenges with-, in the beginning, for instance, just a funny example. In 184 
Taiwan we have very good health care system and it's like, basically cannot afford to be sick 185 
so you normally also try to get healed as soon as possible. So, I remember when I started 186 
my first work and I was once having a bit severe cold, but then I kept my Taiwanese spirit 187 
and I though, I'm going to work to show the boss how I devoted to my job. You probably 188 
already imagine the result, you can imagine it wouldn't be fully appreciated when you're 189 
coughing all the time and colleagues were like, why don't you just go home and get fresh 190 
and don't try to pass around to us. And you are like, okay this wouldn't be the same case in 191 
Taiwan, like if you kind of say, okay today I'm sick I gotta stay home and people are like, 192 
how DARE you, don't you burn your life for your work and so on. So, you wouldn't get the 193 
same appreciation here. So, yeah, so there is always this cultural thing and mentality 194 
differences that I'm facing. Yeah. 195 
(I): How would you say you developed personally over the past years? 196 
(P8): I mean of course I'm trying to learn what's better to keep and what should I try to be 197 
flexible with. Like, (.) sometimes I-, I mean, before, I think in Asia people try to avoid to be 198 
too, like, I don't know, it's like a little bit tricky thing. You want to be outstanding, but you don't 199 
want to be too, eh-, too much a troublemaker. And I guess here as well, you shouldn't be a 200 
troublemaker, but you should still have the, like, independent thinking ability. So, I mean, 201 
then now I would give myself more space to challenge things, to have a little bit critical mind, 202 
which I wasn't very used to or practiced enough in my culture before and I find it, like, helpful 203 
at work. That's also why I'm slightly worried that if one day I really need to move back and I 204 
know there is another cultural adjustment that I have to encounter, because now I'm more 205 
free to speak my mind and I learned also some of the things from my culture, which doesn't 206 
exist that often here - could be a good thing - for instance, like, just for example in our church 207 
we often arrange things so that we get people aaall together. And here I know- [...] Yeah, I 208 
mean, like, here everything is expensive, so you don't often invite people home and so on, 209 
but like, at church then it's very common that we would keep also a little bit like, the student 210 
type that perhaps you're not providing huge meal, whatever, but you often wanted to have 211 
gatherings and I think that helped a lot during winter time. When it's really dark and cold and 212 
if there is no one arranging something, you could easily end up alone and then, like, feeling 213 
very melancholy or whatsoever, yeah. So, that one I will try not be compromised by the 214 
weather and the lifestyle here, where people are more caring about their own small circle. I 215 
try to recruit more and link people. So, yeah. 216 
(I): Okay. If a friend from you home country would consider moving to Denmark, what advice 217 
would you give him? 218 
(P8): A lot *laughing* From everyday life, I mean just simple, small (.) like, you know, the 219 
cold water is drinkable, I mean, we would start even with that and then like, what to dress 220 
during different weather and then what activities to attend and most important thing, if he's 221 
from my home country and usually I will offer a lot of tips where to save money. Because the 222 
economic level is not the same, so many will have difficulties if they wanted to completely 223 
live the same live. Yeah, and maybe if time permits, supermarket tour, like many times I also 224 
offer because all the words are different and usually in Taiwan we don't have the habit of 225 
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cooking yourself, because it's almost easier and cheaper to dine out. So, like, even myself, I 226 
learned how to cook when I firstly went abroad to study. I mean, it was even forbidden in our 227 
university college in Taiwan, that you couldn't cook. Because they don't want you to make 228 
fire and so on, so it's like, it's just different. So, I think with life there is already lots of 229 
differences to share and more to the friendship or, like, emotional level, then we would 230 
definitely tell them, don't be discouraged when you try to learn Danish and then people never 231 
understand you or it's fine not drinking that much alcohol you can actually take a soda drink 232 
*laughing*. Because, I mean people will have that sometimes, oh I don't know how to say no 233 
or how to express my true feeling and not to be rude and so on and I think yeah it's like, I 234 
also accepted on thing that because some people were really expecting NOW I'm abroad, I 235 
don't want to be together with my kind, I want to completely new, like for instance, all Danish 236 
friends and so on and some try really hard, but I think to a certain point, sometimes it's 237 
healthy to meet also people from your kind or at least share a bit similar culture so you don't 238 
feel completely alone and strange. And then it's also healthier to talk with people who 239 
experienced the same cultural shock as you. Yeah, and by that it really helps, like mentally 240 
as well to have someone who is on the same path. Because now that I've lived here so long 241 
I probably don't share the same excitement of some people who JUST came. Yeah, so then 242 
I would tell them it's fine if you wanted to have some Taiwanese gathering then where to find 243 
this and so on. Yeah. 244 
(I): Okay. So, now moving on to a different topic. Your shopping in Denmark. If you think 245 
about your weekly shop and when you enter a supermarket, what is kind of your buying 246 
criteria and what is most important to you when you buy things? 247 
(P8): Yeah, I-, as I mentioned, I carried a bit the habit, or like, the cultural shock with the 248 
economic differences. So, I think, when I was living in Finland I already felt everything was 249 
expensive. So, at that time for us, when we buy clothes, especially those clothing I can’t 250 
easily get in a tropical country then we end up buying things in a, like, Red Cross, like those 251 
second hand shops. So, that's where I learned, like ok there is a good place to buy things 252 
and you don't feel too bad if unfortunately one day you need to leave or move, to throw that 253 
away. So, I think I carried that for a pretty long time, probably still until now, that I normally 254 
go for the price and then it's like, I would even check what's on sale first. I remember even 255 
once we had a business trip and then our luggage was delayed and I was able to shop 256 
whatever, because everything would be covered by the insurance and I seriously didn't know 257 
where to start, like, my boss was like, you can just pick whatever you like, but then for me 258 
like, I don't know how, because I don't know the value and I cannot really see which brand-, 259 
it was Indonesia, so as well, like, there is no brand that I really look after and so on. So, I 260 
ended up just going to different unknown brands and check what they are having on sale 261 
and choose from there. Like, for me it's just like, okay maybe when they are on sale, so 262 
probably they were once more precious, I don't know, it's just like, for me, I didn't really go 263 
for the most trendiest or expensive things, so yeah. Supermarket, I think, I check a lot before 264 
even I do the shopping. 265 
(I): Okay. Are there any products in Denmark that you miss, that you can't get here? Or any 266 
products from Taiwan that you can't get in Denmark that you miss? 267 
(P8): Not specific brands. But there are things that are just quite missing here. So, I actually 268 
don't but that much stuff here, a little bit different-, or like, whatever, that made me a little bit 269 
special from others with the shopping habit is also because now with this church community, 270 
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it's like people more or less came from this similar background, they all recognise here 271 
things are expensive and then as Asians-, I think it comparison with many Europeans, 272 
Asians are more common to collect a lot of-, perhaps useless things, but if they rank this 273 
valuable then not everyone will feel very fine to just throw things away. So, then at church 274 
we sometimes also try to arrange that-, you probably just have an extra thing and you find 275 
someone in need, then you give. So, I've been also getting a lot of stuff from, like, exchange 276 
students who left, like already from Finland. So, like, nowadays even my clothes maybe 1% I 277 
bought myself and all the rest is like, if people are leaving or if people think, oh I cannot fit in 278 
anymore, I'm not that chubby, so I can take a lot of clothes. So, yeah. I barely shop. 279 
(I): Is that something that changed when you came to Denmark or was that already 280 
something you practiced in Taiwan? 281 
(P8): In Taiwan I think the-, just on clothes side, is very cheap. So, I was having more a 282 
shopping habit, like I would have a lot of them, but all, like, cheap, because for me it's a 283 
great way to not spending a lot but still satisfying my desire to be different all the time and I 284 
don't think a lot of fortune, which I know some people would rather choose high quality and 285 
like, sustainable in that way that they don't buy too much, but for me it's like, you almost feel 286 
you have to have something new all the time. So, in Taiwan I would shop in that way, but 287 
here it's just like, I've got too many and then it's also like, when you get clothes from others, 288 
it's not all the time choose. So, it's already kind of fun to test different styles on you and 289 
learning, okay maybe this can fit and you feel also more generous if you have to give it away 290 
to someone else to get. So, then there is this recycling possibility. 291 
(I): Yeah. Would you regard that as sustainable consumption already or? 292 
(P8): Yeah, in a way, because I mean, another thing is, I feel I already had quite low desire 293 
to material things before, but now it's even less, or it's less, but I just don't feel the need that I 294 
have to spend a lot of money, if I could, yeah, have a not just cheaper, but more meaningful 295 
way, yeah. 296 
(I): And what does clothing in general mean to you? 297 
(P8): I think it shaped a person and the image the person wanted to convey. It shows taste, 298 
maybe status and most of the time it's also different occasions that you have to have 299 
something fitting. So, yeah. It's an identity builder as well.  300 
(I): How do you see Danish fashion in general? How would you describe the Danish style? 301 
(P8): Well, I'm getting accommodated to it *laughing* I would say. Well, like in the first few 302 
years people always joked about oh see how boring they are wearing always black, grey and 303 
white, but now you find it more elegant and I think with the whole mentality they have in the 304 
society, which is not to be too outstanding, you're not better than the others and so on, this 305 
Jante law, then I also feel extremely embarrassing and awkward if I sometimes have to wear 306 
my completely yellow shiny, totally normal raincoat, which I brought from Taiwan, in very 307 
quality and also good design, where you can even see your watch, it's totally designed for 308 
being visible in the rain and in the traffic, but here I find it like, sometimes too embarrassing if 309 
I have to wear it, even if it's complete practical *laughing* It's very shiny *laughing*  310 
(I): Yeah. And now moving-, yeah we already talked a bit about sustainable fashion, but now 311 
moving more over to the survey and everything. You indicated that you're definitely 312 
interested in sustainable fashion and I would like to hear when you first got in touch with 313 
sustainable fashion, if you remember a situation related to that? 314 

290



 
 
Interview 8 
(P8): Participant 
(I): Interviewer 
Duration: 50:40 
 
(P8): It's actually interesting now that I'm thinking of the questionnaire that you've made, 315 
because there you had some definition also about sustainable fashion and I think, for me, 316 
like, the criteria you offered wouldn't be what came to my mind in the first place, because for 317 
me to recycle things, could be something sustainable and I get to learn more about if you 318 
have something with really good quality, timeless design, which you don't need to buy a lot 319 
of it, that's also sustainable, but I would say these kind of later concepts wasn't like built 320 
when I was already in Taiwan, because there it was more, I mean, the cost was low and 321 
people need to encourage consuming action all the time. So, you feel in Asia it's more 322 
common that people look after fashions or you probably go for a new iPhone even though 323 
your previous one is still being able to being used. So, yeah, for me sustainable, if I'm 324 
involving more and I would really feel like it's something recyclable and I didn't have that 325 
much of like, the ecological, environmental friendly concept to start with, but I think also this 326 
has been a topic that's really popular these years, where you also see different clothing 327 
fashion brands are trying to be hooked with this idea, where they talked about that they don't 328 
want to do this fast consumption or, like, unethical labour and so on, which I didn't link so 329 
much to sustainable in that way. 330 
(I): Okay. So your definition would more be like, reusing clothes and recycling, or what would 331 
your personal definition be? 332 
(P8): I mean, initially, but I kinda understand now all these are a whole package you can say 333 
and then people are more aware of it. So, I would think the first impression I had when I 334 
have known about sustainable fashion it wasn't pretty much like what we would be talking 335 
about now.  336 
(I): Okay, but that was already in Denmark or? Where you first got in touch with the concept? 337 
(P8): (..) I think most of those were already when I was in Europe. Yeah. Because yeah, I 338 
also lived in Taiwan for a really long time, like 10-, more than 10 years ago and I think 10 339 
years ago the world hasn't even been talking about the same thing before. Just imagine now 340 
Facebook is already another story, so yeah, it wasn't a topic when I was still in Taiwan, I 341 
would say. 342 
(I): Is it now? In Taiwan specifically? 343 
(P8): (..) Yes and no. Because, I think there is a limit to-, we are still pretty much (...) We're 344 
still pretty much known for manufacturing things, so I think it's easier for here people are 345 
more just consumer to say, yeah we need to support those good labour and-, it will be 346 
coming, but then if we are still there being a manufacturer and then you have just your offer, 347 
cheap price, low cost and you take all the pollutions. So, I think now it's in Taiwan even 348 
changing that I don't even know if that's relevant, but when I was a kid, things marked made 349 
in Taiwan was a little bit-, you would feel like, I want to buy something made in Europe, or 350 
somewhere else, but now made in Taiwan is almost like a quality guarantee. Comparing to 351 
for instance China. So, on that note, it's kinda like, yeah, we would support our local, we feel 352 
our production was much more better and the quality would be, yeah, much better than 353 
things made in China for example. So, it's also changing in that way. But I wouldn't say 354 
people are very fond of-, I mean, I can also see this second hand clothing thing is also 355 
getting more popular, but the other day I was even telling my sister, it's with some 356 
circumstances a limitation, for instance with the climate. I mean, in Taiwan it's very humid, so 357 
it's not as easy to preserve certain things there, like, here the clothes you have it, like, nice. 358 
You can preserve clothes for a really long time when the air is pretty much dry, but there if 359 
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you want to save some baby clothes-, like, my sister just got some from some other friends 360 
and she was complaining to me, like, those clothes seem to be put for really long time, so 361 
they smell and she didn't want to put it on her baby and I have to say it's not people not 362 
trying to preserve it well, but it's very humid there. So, you won't be able to preserve the 363 
same thing for the same length at the same quality. Yeah. So, there is also this climate 364 
limitation I would say.  365 
(I): Yeah. And what does sustainable clothing consumption mean to you personally?  366 
(P8): (...) I sometimes don't even understand how they actually do, because, for instance, I 367 
know in H&M they have this campaign about, at least I noticed in New York, that you can 368 
bring two, three or up to five of your old H&M clothes and then you can get one for free, but I 369 
have no idea, like, how they use those that they recycle to. So, yeah, I sometimes-, for me 370 
it's also like, I mean, they are still trying to make a lot of new fashion. I don't know-, in that 371 
way would all that be called a part of a sustainable programme in some ways, because then 372 
they make good fashion, though out of the season, more friendly to be purchased, but yeah, 373 
it's like for all those recycled clothes, were they well treated? Because, like, in Taiwan we 374 
still encourage people to donate all clothes to poor areas or orphanages and so on. As I 375 
said, with the climate thing, sometimes I wonder if some of the clothes would anyone still find 376 
useful. So, it also takes you conscious to judge is this really someone's treasure or it's 377 
completely garbage. So, I think it also takes a bit conscious to judge those. I'm almost kind 378 
of doubting, especially when it's a programme coming from a bigger brand and you know 379 
they still were famous for using cheap labour, child labour and so on. So, you don't even 380 
know if it's more like a way to mild their negative reputation, or are they really doing 381 
something. Yeah. 382 
(I): Is it something important to you personally to be sustainable in your clothing 383 
consumption? 384 
(P8): For me right now, I think I'm practicing it by just wearing everyone's clothes and try to 385 
keep my clothes in a good condition, where I can give again and then, I thought about one 386 
thing I'm doing, which you heard from (P4), was that also like considering many people 387 
might also find clothing expensive and I know a lot of students coming here, finding 388 
everything so expensive, but as nature of female, we all want to look nice and so on. So, that 389 
was why two weeks ago I opened my house and then I asked everyone to bring whatever 390 
has stayed in their closet too long and then do this clothing swap and then we are not 391 
charging anything. So, we just said whatever is left, if nobody can fit, then I will send it to all 392 
those recycling boxes, which is also a very good thing here that it is quite accessible with a 393 
lot of boxes, then you can just put like clothes or shoes or yeah, accessories in. So, that was 394 
like a minor thing that I feel I can do, which I'm not fully thinking of sustainable clothing, but I 395 
know this will help someone and it was also very encouraging after the end of that day, for 396 
instance, a student who is only 18 and not having a lot of money here, she was so slim, so 397 
she could fit almost everything everybody was bringing that day and she got so happy that 398 
she said, I didn't even know I can fit this, I never tried this kind of shoes and then, it's also 399 
because we are bunch of sisters, so everyone is like, Oh this one suits you better, oh no you 400 
can try this, so people are also trying to get opinions and care, Oh let me help you, this 401 
would be dressing this way.. So, it's more like, also for social, I would say. So, yeah, then I 402 
don't know if I'm that for sustainable clothing, but I think this can be made something 403 
meaningful. So, that was why I was doing it.  404 
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(I): Yeah. In your opinion is there something like a typical consumer of sustainable clothing? 405 
Like, can you describe certain traits of a person, whose like, okay, he's consuming 406 
sustainable clothing, or she. 407 
(P8): (...) I think if people like from time to time to visit a second hand shop, it's one way to 408 
do this and then I knew, or another friend of mine earlier had actually practiced this 409 
sustainable clothing in another business direction. It's like, they had a shop not too big, but 410 
they offer the fashion rental. So, it's like you pay a monthly fee and then you can choose 411 
three, five clothes and then swap next round if you are still paying and then it's like those 412 
clothes that you probably don't wear daily, but if there is a special occasion you might need 413 
those special designer clothes. So, I don't know how well they are doing, but for me it was 414 
also a new concept that, I mean, now the sharing economy is everywhere on all industries. 415 
So, I think if someone is willing to take part in that, that might also be supporting sustainable 416 
clothing and maybe also as the fact here in Denmark that the summer loppemarked is a 417 
MUST. I mean, they started when kids were small, right? To just resell their toys and so on. 418 
So, I think, yeah. If people are not purchasing overly without using, I mean, I came to 419 
convince my family to donate more clothes in their closet, where I said if you just leave it in 420 
the closet for three to five years, you always think this is valuable clothes, but you'll never fit 421 
it again. It's kinda like hanging garbage in your closet, where you might have someone doing 422 
better use, if you're not just throwing it into the trash bin, but somewhere that- even if you 423 
give to a friend who wouldn't mind second hand clothes. So, yeah. 424 
(I): We have already talked about that this is becoming more and more of a topic. Do you 425 
think it could become something global? Or is this already global? 426 
(P8): I think it still depends a lot on the economical status in the world, because let's say 427 
China is booming with their growing economy and I think for some Chinese they would feel 428 
really ashamed if they would say, Oh, this is a clothes from someone else. I mean, for many 429 
of them, I mean, if you suddenly got a lot of wealth you definitely wanted to show people how 430 
you are able to afford and then I guess also with all the fashion week, sometimes for me it's 431 
also like, it's still there, it's a whole industry and I have no idea how they can change that if 432 
they are still with this fashion design, a lot of show, a lot of branding and it's a lot of cost, 433 
hidden cost and then they had to hold the sales price to a certain level, then how could it be 434 
sustainable if you're always expect watching people, the stars on the red carpet wearing 435 
something different. So, I don't know how down to earth level people can at all do it, but I'm 436 
just seeing maybe some hope when people are trying to think about it and then trying to do it 437 
in the way they can, but in some aspect I'm a little bit skeptical about how fundamentally 438 
people can change and you can as well say this is the same thing with being a vegetarian. 439 
Like, how much it's really helping with the food and sustainable dining. It's like you always 440 
know someone would be eating the fancy, like, steak and so on and someone would still 441 
consume fur. So, people are also different. So, I just hope that when people are talking 442 
about it, hopefully everybody more or less have a little bit conscious about it and then they 443 
eventually do it in the way they can. But it's hard to say in what level is the whole world 444 
changing into the level that everybody will say, okay this is the standard.  445 
(I): Yeah. Okay. That was it from my side. Do you have any comments or something you 446 
would like to add? 447 
(P8): (...) No. 448 
(I): Yeah, okay. Well, thank you again. 449 

293



	 	 APPENDIX	7	
List	of	Codes	and	Themes	
	

294



List of Themes and Codes 

P
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  Theme Code

Process of settling in DK Exciting Beginning
Finding a home
Reality shock
Challenge of English as Lingue Franca
Stay depends on rational reasons
Finding a job
Planning to stay
Seeking contact with locals
Feeling foreign
Cultural shock
Prevailing challenge
Feeling at home
HC as a constant abroad
Tough beginning
Consumption change

Danish Language Beginner Level
Motivation dependent on situational need
Learning Danish as a challenge
Rational Motivation
Feeling guilty for not learning Danish
Language as integration factor
Intermediate level
Insecurity
Learning Danish as an achievement
Work proficiency

Reasons for coming to DK Study
Being close to home
Not country specific
Career in sustainability
Educational system
Spouse
Settling down
Scholarship

Perception of DK Similar to HC
Different to HC
International Environment
Liberal culture
Meat-based food culture
Known for sustainability
Work Life Balance
Family-friendly
Trust/safety
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Limited cultural accommodation
Negative stereotypes
Known for fashion
Admiration
Simple and elegant fashion

Conditions for settling in DK Difficult to connect with locals
Rural/Urban differences
No conscious challenges
Organisational challenges
Housing market
High price level
Social system
Job market
Generally high English language level
Simple public structures and institutions
Easy to meet new people
Language courses
Racism
Availability of special stores

Social life in DK Danish partner/family
Mixed social circle
International social circle
Natural connection to other internationals
Limited contact with Danes
Danes with international experience
Dependent on language

Cultural identification Torn between countries
Fluid culture
Individuality

Relationship to HC Close relation to roots
Cultural awareness
Distant relation to HC
Emotional relation
Purchases from HC
No purchases from HC

Role identification Job seeking graduate
International student
Contributing member in Danish society
Not an immigrant
Expat
Immigrant
Tourist
Ambassador

Personal development abroad Independence
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Living abroad as an achievement
Open-mindedness
DK as facilitator
Intercultural skills
Life transitions
Adapting
Self-reflection
International experience

Childhood values Work hard
Self-care
Appreciation
Family
Honesty
Humility
Solidarity
Religion
Respect for elder people

Participant characteristics International orientation
Environmental concern
Ability to reflect
Interest in sustainability
Flexibility/Openness
Sustainable lifestyle
Interest in fashion
No interest in fashion
Lived abroad in multiple countries

HC characteristics Facilitates sustainable lifestyle
Socio-economic differences
Hospitality
Survival
Does not facilitate sustainable lifestyle
Hierarchy
Consumerism

General consumption Utility
Environmentally friendly
Quality
Organic/natural
No price sensitivity
Price sensitivity
Appreciation of variety
Dependent on life stage
Minimised consumption due to move abroad
No preference for organic products
Media influence
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  SC consumption Second-hand

Recycling/Reusing
Non-consumption
Organic cotton
SC brands
Basics

Motivation for SC consumption Willingness to pay
SC as part of sustainable lifestyle
Chemicals
Emotional meaning
Long-lasting
Anti-consumerism
Protecting environment
Social impact

DK sustainability market Innovation
Low presence of sustainable options
Good availability of second-hand
Triggers awareness
High presence of eco-friendly products

Meaning of clothing Fashion as creativity
Shopping as leisure activity
Clothing as identity
Social meaning
Clothing as representation of mood
Functionality

SC limitations Misperception of SC
Price as limitation
SC as a luxury
Hypocricy
Fashion paradox

SC awareness Self-study
University
Rural/urban awareness
Global media attention
Generational differences
Events
Documentary
Presence in multiple countries
Retail
Brands
Topic among peer-group
No topic among peer-group

Personal SC definition Sustainable supply chain
Social sustainability
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Environmental impact
Unconscious vs  conscious sustainable behavior
SC as Quality
Counterapproach to fast fashion
Material innovation
Reusing
Conscious lines
Minimised consumption
Local production
Dynamic concept

SC re uirements Re uires fashion interest
Re uires consumer education
Re uires societal development
Re uires self-awareness
Re uires industry change
Re uires consumer behaviour change
Re uires environmental concern
Re uires financial resources
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Interview Analysis: Themes, Codes and Quotes
Quote 
No.

P No. Line(s) Quote Code Theme

1 1 15
I came to Denmark in 2015 to start my Master there. Study Reasons for coming to 

DK

2 1 18-19
Before that I did an interview in a fashion eh- an internship in fashion company Interest in fashion Participant 

characteristics

3 1 20-21

I was always interested in the fashion industry and I thought with that kind of Master I 
could maybe also, like, I was also interested in the creative industry general and I 
thought with master I could, yeah, follow that kind of.

Interest in fashion Participant 
characteristics

4 1 29-31

I was looking forward to studying an international degree, also to studying in English 
and yeah I heard that yeah, that the Danish culture is really liberal and like, very open… 
Ehm… yeah so, that was kind of a nice, open international environment, yeah.

International 
Orientation

Participant 
characteristics

5 1 30 I heard that yeah, that the Danish culture is really liberal and like, very open Liberal culture Perception of DK

6 1 31
Ehm… yeah so, that was kind of a nice, open international environment, yeah. International 

Environment
Perception of DK

7 1 33-36

In in my friend circle I don't have so many Danes, but I connected more to the 
international people but it wouldn't say that like, the Danes are in general close to that or 
an cultural… it’s just, yeah it just happened like that

International Social 
Circle

Social life in DK

8 1 34-36
but I connected more to the international people but it wouldn't say that like, the Danes 
are in general close to that or an cultural… it’s just, yeah it just happened like that

Natural connection to 
other internationals

Social life in DK

9 1 38-40

I see many good things, they have a good social system there are also some jobs in my 
field, within the creative industry so in that sense it would be, it would be really nice to 
stay also.

Job market Conditions for settling in 
DK

10 1 38-41

I see many good things, they have a good social system there are also some jobs in my 
field, within the creative industry so in that sense it would be, it would be really nice to 
stay also.

Social system Conditions for settling in 
DK

11 1 38-42

I see many good things, they have a good social system there are also some jobs in my 
field, within the creative industry so in that sense it would be, it would be really nice to 
stay also.

Stay depends on 
rational reasons

Process of settling in DK

12 1 42-44

I'm looking for a job *laughing* but yeah, (.) my role… I would say, like, yeah, I’m a 
graduate, yeah, that is looking for the next step kind of and trying to maybe fit in 
somehow within the work market and exploring the work market in my field.

Jobseeking graduate Role identification

13 1 47-49

I still think I have a close relationship to my home country but it's also that now I haven’t 
lived there since 2015, so it’s kinda, like, divided. It’s still close because it’s my home 
country and it’s where my family lives and It’s still like home in some way

Close relation to roots Relationship to HC

14 1 49-51
but then, like, the majority of my life is, also the major part, is here now so (..) it's kinda a 
bit divided I would say.

Torn between countries Cultural identification

15 1 53-54

In terms of, also in terms of social life, of course I live here, I have my friends here, like, 
there is a great focus also here and there is my family and some old friends also in 
Germany

Torn between countries Cultural identification

16 1 57-61

I would also say that it takes some time to find your- or put down your roots here and 
find, like, nice people and build up your friend circle and now I would say I’m at a point 
where I have that quite well and it maybe took some time also in the beginning and you 
have to settle in and all that so that would also be hard to leave if I would to go back to 
Germany or to another country.

Feeling at home Process of settling in DK

17 1 64
I have a Danish boyfriend. Yeah, I think that’s my main Danish contact *laughs* 
unfortunately.

Limited contact with 
Danes

Social life in DK

18 1 65-67

It is also because my program is- was really international and those were kind of the first 
people I connected with and yeah, somehow those internationals they know other 
internationals and then you get to know them and yeah. 

Natural connection to 
other internationals

Social life in DK

19 1 67-69
I don’t know, some people say it’s a bit hard to connect really to the Danes but I guess it 
also depends on the situation or on the people of course

Difficult to connect with 
locals

Conditions for settling in 
DK

20 1 74-77

More or less still beginner, ehm, yeah. I started learning it, then I stopped because I also 
had to find a new apartment and all that, yeah, with having the international friends it 
also becomes a bit hard to start again and yeah, now I started again, but I would say I'm 
at beginner.

Beginner level Danish Language

21 1 74-76

I started learning it, then I stopped because I also had to find a new apartment and all 
that, yeah, with having the international friends it also becomes a bit hard to start again 
and yeah

Motivation dependent 
on situational need

Danish Language

22 1 79-80
Ehm, yeah, I would- yeah, especially to, yeah, to have better chances to find a job and also 
then if I would decide to stay

Language as integration 
factor

Danish Language

23 1 80-81
I definitely need to learn it and that's also something I regret a bit that I didn't really do it 
from the beginning, and yeah, just went through with it.

Feeling guilty for not 
learning Danish

Danish Language

24 1 83-86

Ehm (...) I found the beginning really hard. It was also because I had the last day of my 
internship and then kind of in the night, early morning I came to Denmark because there 
was no time between the study start and the end of the internship, so it was a really, 
yeah, like a really, in terms of the time, like really tight from one thing to starting a whole 
new thing

Tough beginning Process of settling in DK

25 1 87
also in terms of finding an apartment. Everybody is struggling with that Housing market Conditions for settling in 

DK

26 1 88-89
when you come here and from Germany, it's way more expensive of course, yeah. High price level Conditions for settling in 

DK

27 1 89-90
until finding an apartment, like finding a home and settling in and having that out of your 
mind that I found was a real challenge.

Finding a home Process of settling in DK
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28 1 92-98

Yeah. I remember that I was really happy to be able to say I have a home now and I was 
also lucky that I could stay until now even. So, yeah, I was lucky with that and I didn't 
have to change so much, but I had to look a lot and you have to be on all these groups all 
the time and there is also scammers and all that and when you come to a new country 
and you start, like a new studies and all that you- it's so much new things already that 
finding a home is really essential I would say for, like, feeling- for settling in and feeling 
welcomed in a country.

Finding a home Process of settling in DK

29 1 64 I have a Danish boyfriend. Danish partner/family Social life in DK

30 1 109-114

I actually never thought about that *laughing* but I would guess that, yeah, it's always 
that challenges make you stronger in some way and you learn how to deal with like, the 
problems and also be on your own with all that, like, nobody really gives you an 
apartment or is like aah, sometimes it's also that there are so many rules that when you 
don't really know how the system works, like it can take some time to find everything 
out and I guess that also teached me a yeah, maybe independence in some way?

Independence Personal development 
abroad

31 1 114-116

And I guess also maybe sometimes I even forget that or like, when you live here and are 
used to English all the time and living abroad that it's actually not so common for people 
in Germany, like also my German friends, it's, like, it's not difficult anymore but it's still 
something that probably I developed in that, like living abroad and not speaking your 
mother tongue. And yeah, sometimes I even forget that, that's even like a thing that other 
people don't have when they live in their home country, for example.

Adjusting Process of settling in DK

32 1 114-120

maybe sometimes I even forget that or like, when you live here and are used to English 
all the time and living abroad that it's actually not so common for people in Germany, 
like also my German friends, it's, like, it's not difficult anymore but it's still something 
that probably I developed in that, like living abroad and not speaking your mother 
tongue. And yeah, sometimes I even forget that, that's even like a thing that other people 
don't have when they live in their home country, for example.

Living abroad as an 
achievement

Personal development 
abroad

33 1 125-129

also be kind of independent in that and (.) yeah, I wouldn't say that so much was like, I 
don't have particularly rich parents and they also had to support me here, which 
sometimes I felt bad about. I also got some help from the German government, but yeah, 
that have to kinda, yeah, work for your goals

Independence Personal development 
abroad

34 1 125  yeah that you have to work for things Work hard Childhood values
35 1 129-130 yeah, like that some things they should not be taken for granted or something like that Appreciation Childhood values

36 1 130-133

I think we still have a strong family bond, it's- sometimes it's hard because I'm the only 
one is kind of away and the rest is, like, together in the village, ‘cause I am from a small 
village, and, yeah, I think that kinda (.) holding together and family, strong family ties.

Family Childhood values

37 1 134-135
I guess also, maybe to be able to- but that's more like internally, like family, like to talk 
about things and be open and honest about things

Honesty Childhood values

38 1 136-137 I would say, also be humble about things in some way Humility Childhood values
39 1 144 clothes actually not so much, mainly because they are very expensive Price sensitivity General Consumption

40 1 144-146
I mainly still buy most of my clothes in Germany, sometimes I shop for clothes here, but 
it's more like, maybe once a month or if there are sales or yeah

Purchases from HC Relationship to HC

41 1 154-157

very rarely also cosmetic stuff. But I mainly try to bring it from Germany when I was 
there for Christmas, like to bring more, like, something like body lotion or make-up stuff. 
I didn't buy that so much here, like not on a weekly basis at all. Just really if I need it and 
I can't get it from Germany somehow.

Purchases from HC Relationship to HC

42 1 159 Because it's cheaper. Price sensitivity General Consumption

43 1 159-161

Like, one reason is because it's cheaper and especially when I was studying I was really 
on a tight budget and then I would rather go with my friends to eat outside or to the 
cinema or something and try to somehow get those stuff from Germany

Self-reflection Personal development 
abroad

44 1 162-163
sometimes it's also about the products that I have of special products that I know I like 
and they don't have them here 

Purchases from HC Relationship to HC

45 1 168-171

There are some cosmetics, because I really like to use, like natural face products and 
there are some brands here, but mainly they are more expensive and there are also some 
brands that I could only find in Germany so far. So, for that, but there is no- I can't think 
of a special brand that I can't find here at all.

Purchases from HC Relationship to HC

46 1 174-176

I would say maybe buying clothes has gotten a bit less, or more, yeah, maybe a bit less. 
Also *laughing* due to money, it all evolves around the money. But also, yeah, mainly a 
bit because of money actually and then I would buy when I was home 

Price sensitivity General Consumption

47 1 176-181

when I was in my Bachelor I would buy maybe clothes twice a month or just like a dress 
sometimes and here I would think more about, like do I really need it or do I wanna 
spend the money for something else and should I wait until I'm in Germany and then, 
also after- yeah at some point you also get used to it and then you kinda change it- 
change the consumption a bit that you have in mind, okay I buy something when I'm 
back

Price sensitivity General Consumption

48 1 183-189

It's not like I didn't buy nothing at all, but the majority I bought in Germany and in 
general I would say I bought-, I'm buying less than before and using the clothes I have 
more than, like, longer without buying something new, which is also, like, not a bad thing 
to kinda learn that *laughing*. So, I would say maybe with that experience everything 
has become a bit more to, like, do I really need it, is a product empty or do I buy a new 
one, which maybe before I would have more of something and not wait until it's empty 
or something

Price sensitivity General Consumption

49 1 189-190
but maybe, yeah, I don't know if that would change again *laughing* if-, like now I'm 
looking for a job and let's say I find a job if that would change again,

Dependent on life stage General Consumption

50 1 190-192
but it's definitely a good experience to learn that it is not always necessary to go 
shopping every week or something

Dependent on life stage General consumption

51 1 195-196
I would say that since I came to Denmark I've learned about sustainability in terms of, 
especially in terms of fashion

Triggers awareness DK sustainability market

52 1 195-198

I've learned about sustainability in terms of, especially in terms of fashion, and also 
through my thesis, where my partner and me we interviewed sustainable fashion brands 
about their identity and what kind of different components they have in their identity

Interest in fashion Participant 
characteristics

53 1 198-200

and also hearing about sustainability and hearing for example about the Copenhagen- I 
think it's called Copenhagen Fashion Summit- or sustainable fashion summit, and yeah, 
with all that getting more interested in that

Events SC awareness
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54 1 200-203

I would say that Denmark definitely has contributed to maybe getting more awareness 
of the topic and yeah, getting more interested in it, since maybe it is more present than in 
Germany here

Known for 
sustainability

Perception of DK

55 1 200-202
like I would say that Denmark definitely has contributed to maybe getting more 
awareness of the topic and yeah, getting more interested in it

Triggers awareness DK sustainability market

56 1 203-205

Yeah, with the, with the cosmetic products I had it a bit before because I found that they 
are good for my skin and somehow I was happy with using them and it's good if they 
don't test on animals for example, they have less of the toxic stuff and yeah

Organic/Natural General Consumption

57 1 203-204
Yeah, with the, with the cosmetic products I had it a bit before because I found that they 
are good for my skin 

Quality General Consumption

58 1 206-207 but I think before I came to Denmark I haven't been so aware of sustainable fashion. Triggers awareness DK sustainability market

59 1 213-216

I'm trying to also, after my internship, because it was in the fabric buying department 
and it had a lot to do with how the suppliers made the print for the next fashion piece 
and if it's like a good print or if the hand feel is good and the quality is good

Interest in fashion Participant 
characteristics

60 1 214-216

I try to buy more quality fashion, or pieces that kind of feel good and that are of quality 
and also try to look more at , ah is the print good or I can see that if it's not a good print, 
like before the internship I didn't have any- or I didn't care really about it or I didn't pay 
any attention

Quality General Consumption

61 1 219-222

but yeah, I would still say that since, yeah I just came from the student status and I'm 
now starting into the working live and earning like more constant money I still don't 
really have the finances to buy really high quality. Sometimes you can also find good 
quality in the cheaper brands and I also can't really afford good sustainable brands, so it 
has not changed that much, just that maybe I'm a bit more aware of if I buy something 
that hopefully lasts longer and yeah is a bit of more better quality.

Price as limitation SC limitations

62 1 219-222

but yeah, I would still say that since, yeah I just came from the student status and I'm 
now starting into the working live and earning like more constant money I still don't 
really have the finances to buy really high quality. Sometimes you can also find good 
quality in the cheaper brands and I also can't really afford good sustainable brands, so it 
has not changed that much, just that maybe I'm a bit more aware of if I buy something 
that hopefully lasts longer and yeah is a bit of more better quality.

SC as Quality Personal SC definition

63 1 227 I would say, it's an expression of identity in some way Clothing as identity Meaning of clothing

64 1 227-231

I would say, it's an expression of identity in some way and also of your mood sometimes 
and also yeah, on a daily basis how you feel, like, sometimes you want to have the most 
comfortable sweater and you don't really care if you look good or not and yeah, 
sometimes you feel like you wanna dress up more, so it's a lot about, yeah, I would say 
identity and mood

Clothing as 
representation of mood

Meaning of clothing

65 1 227-231

I would say, it's an expression of identity in some way and also of your mood sometimes 
and also yeah, on a daily basis how you feel, like, sometimes you want to have the most 
comfortable sweater and you don't really care if you look good or not and yeah, 
sometimes you feel like you wanna dress up more, so it's a lot about, yeah, I would say 
identity and mood

Social meaning Meaning of clothing

66 1 231-234

yeah, of course it's also functional and especially here with the weather *laughing* and 
the wind. I think here, especially in Denmark, it's also really important that the clothes 
are functional and also comfortable, I feel like that's really important for the Danes in my 
opinion, or from my impression. Yeah

Functionality Meaning of clothing

67 1 243-248

And I also like it. Yeah, I think, sometimes I see Danes in the city and I think god it looks 
so good *laughing* With the, like, long skirts and also now in summer and the sweaters 
on top. I think, yeah, that also I got a lot of inspiration from that. I don't know if I'm able 
to fully, like, yeah, put it into reality, but I would have a lot of ideas and I would have a lot 
of stuff that I would buy that I see in the shops that I would be happy to buy and yeah, 
integrate in my wardrobe.

Admiration Perception of DK

68 1 254-255
Hm. (...) It's a good question. I think that I maybe more got aware of it when I watched 
the documentary The true cost, I think it's called.

Documentary SC awareness

69 1 256-257
and then I also heard about the collapse of the factory of H&M that's also in the 
documentary

Global media attention SC awareness

70 1 257-260

Yeah, and I found it-, I find it kinda paradox that on the one hand it's something we all 
really love and or that is loved by so many people and it's so important and it's like such 
a part of-, especially for women, but also for men, like for the everyday

Social meaning Meaning of clothing

71 1 257-261

(...) Yeah, and I found it-, I find it kinda paradox that on the one hand it's something we 
all really love and or that is loved by so many people and it's so important and it's like 
such a part of-, especially for women, but also for men, like for the everyday life and it's 
like there is so much love and creativity in it, but on the other hand it's like so 
destructive and harmful for the environment

Fashion paradox SC limitations

72 1 262-264

in the documentary they also say that it's- (.) they compare it to the oil industry and the 
impact of something like that and yeah, that it really has a great destructive impact on 
the environment

Environmental impact Personal SC definition

73 1 264-266
the big companies they have so much money and they could change something, but yeah 
then it's all about the money and about low cost and everything, they don't really do that

Fashion paradox SC limitations

74 1 266-268
maybe it was this documentary that kind of shocked me in some way and maybe some 
things that yeah, I already knew a bit or heard of, but yeah, seeing it like there

Documentary SC awareness

75 1 268
yeah, then maybe also with the thesis topic Interest in fashion Participant 

characteristics

76 1 268-269
hearing here and there about it in Denmark. Yeah, then bit by bit I got more interested in 
it.

Triggers awareness DK sustainability market

77 1 271-273

Well, yeah, ehm *laughing* I think maybe also hearing about brands that work on it, for 
example, before the thesis and all that I heard about Carcel, that- I don't know if you 
heard about them, but they have this great approach of helping women in prison

Triggers awareness DK sustainability market

78 1 273-276

I think maybe they had a presentation at CBS at some point. So, yeah, kinda through CBS 
a bit and through hearing about brands that have this approach. (...) Yeah, maybe, like, 
reading a case about it, so yeah.

University SC awareness
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79 1 279-284

I think it's really hard to define it. I remember that also in the thesis- *laughing* again 
with the thesis- but that it was very hard for us to define it or to say what we mean by it, 
because it has so many different components and also from the research it's looked at 
differently and some people have this opinion and some people say it's more about the 
certificates or something and for me it's yeah, it's very hard to find one definition or say 
that it's only that or something.

Environmental impact Personal SC definition

80 1 284-287

It definitely has to do with trying to make the least impact in any way, I guess it's very 
hard to make it-, like, do this least impact in all ways, like on the environment and the 
people that work for the companies and yeah, and all the other different factors.

Social sustainability Personal SC definition

81 1 287-289

And then it also has to do with the consumer in some way that how much does the 
consumer, like-, also the consumer can have a sustainable approach towards 
consumerism

Requires consumer 
behaviour change

SC requirements

82 1 293-294
I would say it's-, it means like a counter approach in some way to how fashion is done 
usually or in the majority of the industry

Counterapproach to 
fast fashion

Personal SC Definition

83 1 294-295
trying to make a change in terms of this impact and trying to fight for better working 
conditions

Social sustainability Personal SC definition

84 1 295-296
just also TRYING to make a difference and to get kind of out of this low cost Counterapproach to 

fast fashion
Personal SC Definition

85 1 302 Mainly money, actually. Price as limitation SC limitations

86 1 302-305

I would LOVE to have a sweater from Carcel for example, they look amazing, I guess they 
feel amazing and they also have this from the alpaca wool and they have the good cause 
with the women in prison and I also think the quality must be really good, for example

Emotional meaning Motivation for SC 
consumption

87 1 305-308

but I just can't afford it and I haven't found a brand that is sustainable and produces 
clothes that I can actually afford, like as a normal-, of course maybe in some years when I 
will earn-, hopefully-, when I'm like a working person that earns good money I can afford 
it, but yeah, right now that's kind of the problem, that I would buy it, but then I would 
really need to save up for it and yeah.

Price as limitation SC limitations

88 1 311-312
I would love to afford it. It's kinda sad that I can't and it's also sad that there is no brand Emotional meaning Motivation for SC 

consumption

89 1 316-320

I don't know, but that's kind of a pity that also as a consumer if I would want to buy 
something, there is not really something on the market that is more affordable than 
paying 300 euros for a sweater *laughing* So, yeah that's kind of (.) sad in some way and 
I would, yeah, if it would be there it would be easier to buy sustainable fashion then.

Price as limitation SC limitations

90 1 322-325

Mainly my thesis partnering friend we talked about it a lot during the whole thesis and 
all that, but with my other friends... I haven't really talked about sustainable fashion with 
them and also with my family not really. Somehow it wasn't a topic and I don't really 
know if they actually are aware of it or think about it.

No topic among peer-
group

SC awareness

91 1 328-333

Yeah, it's just-, I (.) don't really know but it's more like my impression that I got know, 
also because I lived in Denmark now for almost 3 years, so I got more to hear about the 
sustainable fashion here and about the brands and the summit and all that, yeah I just 
had the feeling that in Germany it's not SOO relevant or I also think-, of course here I 
have also not talked with my friends about, but with my friends in Germany I don't think 
they ever thought about it

Triggers awareness DK sustainability market

92 1 334-337

I also at the moment don't really know about so many German sustainable brands from 
Germany. Actually at the moment of none, but there are of course some and sometimes I 
also hear about them and (.) yeah. But I feel like it's more present here.

Triggers awareness DK sustainability market

93 1 334-338

I also at the moment don't really know about so many German sustainable brands from 
Germany. Actually at the moment of none, but there are of course some and sometimes I 
also hear about them and (.) yeah. But I feel like it's more present here.

Does not facilitate 
sustainable lifestyle

HC characteristics

94 1 341-343

good job, (.) yeah, earning a good amount of money, having yeah, career something and 
(.) being able to afford it having the freedom to kind of choose what she buys and what 
kind of brand she buys and she maybe choose between the really expensive non-
sustainable brand or semi-expensive and then-, or the sustainable brand and then she 
can make the choice to buy that

Requires financial 
resources

SC requirements

95 1 346-347

having maybe also, hopefully, like an awareness of sustainable fashion and (.) yeah, 
being happy to support the brands

Unconscious vs. 
conscious sustainable 
behavior

Personal SC definition

96 1 347-349
But definitely NOT a student *laughing* (.) I would say. Of course it's just, yeah. It's just 
an impression thing

Dependent on life stage General Consumption

97 1 356-361

I know there is on Instagram-, I saw a girl that started, like she is very young and she has 
started a fashion company in Poland and now she's all-, I think now I think she wants to 
promote sustainable-, like the company she started was not sustainable at all, but it was 
really successful and now she kinda wants to switch into promoting sustainable fashion 
[...] I know, yeah, Stella McCartney and some brands that I heard of, US brands

Presence in multiple 
countries

SC awareness

98 1 361-364

So, I think it's a global phenomenon, but I haven't heard- or I don't have the insights of 
how much and how popular it is in all the other countries. (.) But I think that in general 
maybe it has become more and more-, the awareness has risen more and more within 
the last years, so. And more and more brands occur and try to do it and also different 
kinds of brands, like shoe brands and jeans brands and sport brands (.) even jewellery, 
yeah. So, I think it has risen.

Presence in multiple 
countries

SC awareness

99 1 369-370
it's important that also maybe the consumers they learn more about it and that (.) they 
yeah, get more informed about it and somehow get there and get more aware

Requires consumer 
education

SC requirements

100 1 370-373

but I also think it's mainly like, it's important to (.) have it on both sides, or that both, 
like- that the companies show-, no *laughing*, that the companies like offer products 
that are sustainable and that are maybe also like, more affordable and that also the 
consumers are kinda asking for that

Requires industry 
change

SC requirements

101 1 374-376

because the consumer maybe the overall, average consumer is still also more asking for 
the cheap clothes and the fast fashion clothes and maybe that's also what we are used to 
buy in some way and I think that also needs to develop more in some way

Requires consumer 
behaviour change

SC requirements

102 1 376-378
but then also the companies need to offer (.) the sustainable clothes that are actually 
maybe more affordable, not so NICHE products

SC as a luxury SC limitations

103 1 219-221
yeah I just came from the student status and I'm now starting into the working live and 
earning like more constant money

Life transitions Personal development 
abroad
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104 1 42-44

I would say, like, yeah, I’m a graduate, yeah, that is looking for the next step kind of and 
trying to maybe fit in somehow within the work market and exploring the work market 
in my field.

Life transitions Personal development 
abroad

105 2 21
Okay, so I lived in Australia prior-, before I came to Denmark Lived abroad in 

multiple countries
Participant 
characteristics

106 2 21-22
and the reason why I'm in Denmark is because I was living in Australia and I realized 
that I wanna study

Study Reasons for coming to 
DK

107 2 22-24
I wanted to-, so I'm from Finland and I wanted to get TO home or closer to home. So I 
applied to schools in Denmark, Sweden and Finland

Being close to home 
country

Reasons for coming to 
DK

108 2 22-24
I wanted to-, so I'm from Finland and I wanted to get TO home or closer to home. So I 
applied to schools in Denmark, Sweden and Finland

Close relation to roots Relationship to HC

109 2 33-38

it was exciting times 'cause I started studying and Denmark with-, it's not that much 
different so if you look at the governmental things and how the society is supported and 
built up, then Finland or any other Nordic country they all basically have the same 
benefits and (.) for me coming from another Nordic country, I can just (.) walk in with my 
passport so it was super easy to adapt in, in that way

Similar to HC Perception of DK

110 2 33-34 it was exciting times 'cause I started studying Exciting beginning Process of settling in DK

111 2 33-34
it was exciting times 'cause I started studying Life transitions Personal development 

abroad

112 2 52-53
Ah, well I lived in England, Australia, so then moving to another country really doesn't- 
(.) it's nothing to me in a way

Lived abroad in 
multiple countries

Participant 
characteristics

113 2 53-55
then living in Herning is, it's a claustrophobic place, it is super tiny, it's, it's, there's 
nothing to do, ehm and it's not very good for a young person without a family,

Rural/urban 
differences

Conditions for settling in 
DK

114 2 55-58

I don't really enjoy living there and I figured out quite fast after I moved to Herning that 
‘okay I'm just gonna be here for my studies and then I'm gonna move out because there's 
no reason for me to stay here’, and that's been my experience the past three years. 

Reality shock Process of settling in DK

115 2 60-63

I would probably move to Aarhus or Copenhagen, I've made friends, through my 
boyfriend I have extended family members here in (.) Denmark and I think it's a nice, 
super nice place to (.) work and there's a lot of opportunities, ehm, but I think Aarhus or 
Copenhagen is the place for me then to establish a life after studying.

Rural/urban 
differences

Conditions for settling in 
DK

116 2 60-61
I've made friends, through my boyfriend I have extended family members here in 
Denmark

Danish partner/family Social life in DK

117 2 71-74

Ah not, it's a mixture between Danish and international, ehm (.), I have a few Danish 
people that I met before I came to Denmark when I was living abroad, Australia and 
whatever, ehm, and then through my (.) boyfriend I met-, I guess because we have a 
similar lifestyle so I met people with same interests through him

Mixed social circle Social life in DK

118 2 78 I understand it and I speak some Beginner level Danish language

119 2 80-81
I just was too busy with other things and I didn't see the value of going to Danish classes. Motivation limited by 

situational need
Danish language

120 2 78-81

I understand it and I speak some, but, I don't know if this is relevant, but I went to 
Danish classes and it was horrible. I would spend 6 months trying pronunciation which 
doesn't help on communication and I just was too busy with other things and I didn't see 
the value of going to Danish classes.

Learning Danish as a 
challenge

Danish language

121 2 84-85

if I'm gonna stay here I'm torn between improving my Swedish than I could 
communicate and do business with all Nordic countries and survive in Denmark as well 

Motivation limited by 
situational need

Danish language

122 2 91-94

I value my home country a lot, it's a, (.) one beautiful country. It's (...) amazing nature, 
and it's-, I really, really miss it sometimes, ehm and I would, that's why I would like to 
live in Copenhagen cause then I could go to Finland very often, (.) ‘cause the flights and 
airport is right here and it's not too expensive.

Emotional relation Relationship to HC

123 2 95-100

(I): So has there been a situation here in Denmark where you felt challenged, can you 
remember any specific situation? (P2): No, not really. (I): Do you have the feeling it's 
very close to Finnish culture in the way of living? (P2): Hmm I think I (...) I hasn't been in 
terms of any challenges between settling in on paper (.) or whatever that's not hard for 
me,

No conscious 
challenges

Conditions for settling in 
DK

124 2 100-105

but maybe, ehm, challenging is when in living in a small town like Herning in Denmark 
and that doesn't meet my needs and the culture is Denmark, it's very DANISH in Herning 
with beer and meat and roast and that and I'm like ‘noo, get me out of hear!’ *laugh* so 
there's challenges in like an emotional way when I'm, I need to live in Herning, physically 
stay, I guess I could move out (.), I'm choosing to stay there to study, ehm, and that's 
hard.

Rural/urban 
differences

Conditions for settling in 
DK

125 2 102-104

it's very DANISH in Herning with beer and meat and roast and that and I'm like ‘noo, get 
me out of here!’ *laugh* so there's challenges in like an emotional way when I'm, I need 
to live in Herning

Negative stereotypes Perception of DK

126 2 106-108
(I): Okay, if a friend of yours from your home country would like to come to Denmark, 
what would you advise them then? (P2): Copenhagen, or Aarhus.

Rural/urban 
differences

Perception of DK

127 2 114-116

I had classmates who that was the first time when they came to study here that was the 
first time they moved somewhere, for them it was a big deal, and but I've done it before 
so it's just-.

International 
Experience

Personal development 
abroad

128 2 120-123

Probably so many *laughs*. I think it's to find what you like to do, ehm, and also like by 
working you achieve pretty much whatever you want to achieve if you are willing to put 
in the work (.) ehm, well like, fit lifestyle, take care of yourself, mentally, physically, ehm, 
yeah, I guess those from the top of my head that I can-...

Work hard Childhood values

129 2 120-123

Probably so many *laughs*. I think it's to find what you like to do, ehm, and also like by 
working you achieve pretty much whatever you want to achieve if you are willing to put 
in the work (.) ehm, well like, fit lifestyle, take care of yourself, mentally, physically, ehm, 
yeah, I guess those from the top of my head that I can-...

Self-care Childhood values

130 2 130-134

It's organic and plant-based and (.) no animal-products in it in any way ehm, freshness 
(.) and also price, but that's secondary. I like the good quality-, like if I eat something I 
want it to be organic and good quality. For ehm (...) then eh, skin care and that stuff, like 
natural cosmetics and not, (.) eh what do you say (.), they don't test on animals, how do 
you say, cruelty-free, ehm

Organic/natural General consumption
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131 2 130-134

It's organic and plant-based and (.) no animal-products in it in any way ehm, freshness 
(.) and also price, but that's secondary. I like the good quality-, like if I eat something I 
want it to be organic and good quality. For ehm (...) then eh, skin care and that stuff, like 
natural cosmetics and not, (.) eh what do you say (.), they don't test on animals, how do 
you say, cruelty-free, ehm

No price sensitivity General consumption

132 2 130-134

It's organic and plant-based and (.) no animal-products in it in any way ehm, freshness 
(.) and also price, but that's secondary. I like the good quality-, like if I eat something I 
want it to be organic and good quality. For ehm (...) then eh, skin care and that stuff, like 
natural cosmetics and not, (.) eh what do you say (.), they don't test on animals, how do 
you say, cruelty-free, ehm

Quality General consumption

133 2 130-134

It's organic and plant-based and (.) no animal-products in it in any way ehm, freshness 
(.) and also price, but that's secondary. I like the good quality-, like if I eat something I 
want it to be organic and good quality. For ehm (...) then eh, skin care and that stuff, like 
natural cosmetics and not, (.) eh what do you say (.), they don't test on animals, how do 
you say, cruelty-free, ehm

Sustainable lifestyle Participant 
characteristics

134 2 134-135
I shop a lot on second-hand or try to swap clothes with friends or give them my clothes 
or they give me their clothes

Second-hand SC consumption

135 2 135 I donate my clothes to h&m recycling, Recycling/Reusing SC consumption

136 2 140-145

(P2): Yeah, Rye-bread I miss from Finland. (I): Okay, is that different? (P2): Yes! You do 
that weird-, okay it's not weird, it's your way. You have the seeds and everything. So it's 
not rye-bread, so it's rye in it but, what I-, for us rye-bread is rye, it's dark it's hard to bite 
and it's yeah, ehm, so THAT I've asked my mum to send me multiple time, or if I go to 
Malmö I buy that because they sell that Finnish bread in Sweden

Purchases from HC Relationship to HC

137 2 145-146
And then I miss all the vegan options, 'cause it's so limited in Denmark. Low presence of 

sustainable options
DK sustainability market

138 2 152-154

And eating plant-based is bigger in Finland I guess that comes from Danish culture. If 
you produce so much bacon and meat products and it's just part of your culture for so 
long, then what's a meal without meat *laugh*.

Negative stereotypes Perception of DK

139 2 157-164

I don't know, 'cause you get *says Finnish brand name* and then on the other hand 
providing not cosmetics or other stuff and you got cleaning products that can be organic 
or, ehm (.), environmentally friendly or even have cradle-to-cradle mark on them so I 
think that's like (.) easy, but you do have organic food and all that, (.) yeah. Oh and then I 
miss-, in the summertime we have markets for food every day and I haven't seen that, 
like, maybe once a week you get a market in your home, somewhere, but it's everyday, 
Monday to Sunday in Finland where you can buy fish, potatoes, vegetables, (.) everything 
and that's just super nice.

Facilitates sustainable 
lifestyle

HC characteristics

140 2 160-164

Oh and then I miss-, in the summertime we have markets for food every day and I 
haven't seen that, like, maybe once a week you get a market in your home, somewhere, 
but it's everyday, Monday to Sunday in Finland where you can buy fish, potatoes, 
vegetables, (.) everything and that's just super nice.

No farmers markets DK sustainability market

141 2 168-173
Maybe it's become more- that I'm more aware of how I consume fashion and how it 
impacts, that it's like a slow-fashion closet *laugh* (.) yeah.

Sustainable lifestyle Participant 
characteristics

142 2 168-173

no, it [the wardrobe] hasn't developed that much, because I have a lot of clothes from 
even 10 years ago, five years ago, ehm so I buy for need and very rarely for just 'cause (.) 
it's nice. Ehm and then it's a lot of second-hand-, that's changed in the past five years that 
it's probably 50/50 on second-hand (.) and then bought new stuff. Maybe it's become 
more- that I'm more aware of how I consume fashion and how it impacts, that it's 
like a slow-fashion closet *laugh* (.) yeah.

Minimised 
consumption due to 
move abroad

General consumption

143 2 168-169
I have a lot of clothes from even 10 years ago, five years ago, ehm so I buy for need and 
very rarely for just 'cause (.) it's nice. 

Utility General consumption

144 2 168-169
I have a lot of clothes from even 10 years ago, five years ago, ehm so I buy for need and 
very rarely for just 'cause (.) it's nice. 

Non-consumption SC consumption

145 2 170-171
Ehm and then it's a lot of second-hand-, that's changed in the past five years that it's 
probably 50/50 on second-hand (.) and then bought new stuff. 

Second-hand SC consumption

146 2 176-178

When I moved out of Finland I needed to limit what I have (.) and I gave a lot of away and 
then also ehm then I changed countries three times within the past six years, seven years 
so I also like that's impacted that I shouldn't buy stuff (.)

Minimised 
consumption due to 
move abroad

General consumption

148 2 177-178
I changed countries three times within the past six years, seven years so I also like that's 
impacted that I shouldn't buy stuff (.)

International 
orientation

Participant 
characteristics

149 2 177-178
I changed countries three times within the past six years, seven years so I also like that's 
impacted that I shouldn't buy stuff (.)

Lived abroad in 
multiple countries

Participant 
characteristics

150 2 178-180

then I read on fashion and read on- (...) I'm so  concerned about global warming and I'm 
hundred percent sure that the world is gonna be destroyed in the next hundred years 
*laugh* 

Interest in 
sustainability

Participant 
characteristics

151 2 178-180

then I read on fashion and read on- (...) I'm so  concerned about global warming and I'm 
hundred percent sure that the world is gonna be destroyed in the next hundred years 
*laugh* 

Environmental concern Participant 
characteristics

152 2 180-183

That's why I don’t shop a lot of fashion or if I do I want it to be as good as it can be and 
that is has a minimal impact on the environment, that's also why I eat vegan food 
because for me that's the easiest way for me to minimize my impact on the environment. 

Sustainable lifestyle Participant 
characteristics

153 2 180-183

that I’ve read like-, that's why I don’t shop a lot of fashion or if I do I want it to be as good 
as it can be and that is has a minimal impact on the environment, that's also why I eat 
vegan food because for me that's the easiest way for me to minimize my impact on the 
environment. 

Environmentally 
friendly

General consumption

154 2 178-180

then I read on fashion and read on- (...) I'm so  concerned about global warming and I'm 
hundred percent sure that the world is gonna be destroyed in the next hundred years 
*laugh* that I’ve read like-, that's why I don’t shop a lot of fashion

Non-consumption SC consumption

155 2 185-186
I think clothes, fashion style it's super fun and I don't think that should be compromised 
because it needs to be sustainable

Fashion as creativity Meaning of clothing

156 2 186-190

I think fashion still can be what it is today, but it can be produced in a more sustainable 
way ehm and I believe that's also the issue because if you talk about sustainable fashion 
or conscious fashion people might have the assumption of that's it's a hemp shirt and 
ugly and not flattering which doesn't need to be the case and so I think it would be more 
... 

Requires industry 
change

SC requirements
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157 2 187-190

I believe that's also the issue because if you talk about sustainable fashion or conscious 
fashion people might have the assumption of that's it's a hemp shirt and ugly and not 
flattering which doesn't need to be the case and so I think it would be more ... 

Misperception of SC SC limitations

158 2 190-198

if the prices would go a bit down, 'cause now it might be we're sustainable bla bla bla so 
then a shirt starts from a 150 euros let's say. And it could be a bit less *laughs*, 'cause it 
doesn't mean that it’s sustainable that the production of that t-shirt would cost a brand 
95 euros. It would still be probably under 30 euros to produce it for a brand so a t-shirt 
could cost 55 euros, which would probably would be a bit more easy for people to buy 
then, (.) if it was a bit cheaper. (I): So you think price is a general issue then? (P2): yeah, 
within the sustainable fashion. for it to become attractive and more accessible for 
people.

Price as limitation SC limitations

159 2 202-204

Ehm, second-hand clothing and I got organic cotton which is then not so harmful for the 
environment and it still uses a lot of water and (...) raw materials, but it's better than 
GMO cotton that does impact that it's-. 

Second-hand SC consumption

160 2 202-204

Ehm, second-hand clothing and I got organic cotton which is then not so harmful for the 
environment and it still uses a lot of water and (...) raw materials, but it's better than 
GMO cotton that does impact that it's-. 

Organic cotton SC consumption

161 2 204-213

I got Stella McCartney which is then by current standards the most stylish sustainable 
brand that you can get, (.) ehm and yeah then those that I have are Nudie jeans, I don't 
know if you know the brand. I bought their jeans ten years ago and I still have them. If 
you break them you can send it back and they replace it, so fix it or replace it, so they 
also want you to buy quality and then if-, like I hadn't had any issues with them in the 
past ten years. They haven't broken not like anywhere, everything works and the color is 
fine ehm so I paid 140 euros ten years ago for a pair of jeans that I still wear. Sooo, I 
think that's a pretty good price for something that I'm still wearing and yeah also that 
the brand uses organic cotton and environmental-friendly production and takes care of 
the producers and everything yeah.

Willingness to pay Motivation for SC 
consumption

162 2 204-213

I got Stella McCartney which is then by current standards the most stylish sustainable 
brand that you can get, (.) ehm and yeah then those that I have are Nudie jeans, I don't 
know if you know the brand. I bought their jeans ten years ago and I still have them. If 
you break them you can send it back and they replace it, so fix it or replace it, so they 
also want you to buy quality and then if-, like I hadn't had any issues with them in the 
past ten years. They haven't broken not like anywhere, everything works and the color is 
fine ehm so I paid 140 euros ten years ago for a pair of jeans that I still wear. Sooo, I 
think that's a pretty good price for something that I'm still wearing and yeah also that 
the brand uses organic cotton and environmental-friendly production and takes care of 
the producers and everything yeah.

SC brands SC consumption

163 2 216-218

No my intention was to buy quality that would last time without me being completely-, 
like I didn't think about it in a sustainable way, just that okay I want basic blue jeans that 
fit me and I can wear them forever

Quality SC consumption

164 2 222-224

(I): You can remember when you became aware of that idea, this whole concept? (P2): 
Hmmm, no. I think I became an environmentally-concerned consumer, I don't know 
when it happened.

SC as part of 
sustainable lifestyle

Motivation for SC 
consumption

165 2 226-228

I think when I was, eh, when working back home in Finland full-time and then I just had 
time to like (.) read up on things because I was only working and I had more free time to 
study stuff 

Self-study SC awareness

166 2 228-230

then I think it also (.) increased the amount when we talked global warming and all that 
so around that time and then I think everything was fairly equal, (.) like how would I eat 
and what I would do and what I would think 

Sustainable lifestyle Participant 
characteristics

168 2 230-232

Then when I traveled and I moved to new countries and saw things and heard things, my 
interest in sustainability increased and then when I started studying the fashion really 
like stepped up with being sustainable fashion

Life transitions Personal development 
abroad

169 2 230-232

then when I traveled I moved to new countries and saw things and heard things, it 
increased and then when I started studying the fashion really like stepped up with being 
sustainable fashion

University SC awareness

170 2 232-233
Cause in my school we-, it's sustainable fashion that we talk about from the first day 
basically, yeah.

University SC awareness

171 2 241-245

That it doesn't deplete any parts of the supply chain, human capital or natural capital 
that it's in touch with its ehm (...), prosperous if you could say, that it rather it supports 
aaand encourages sustainable growth, (.) ehm and it's not-, cause now it's a lot of just 
taking, be more a symbiosis of okay we go here and produce then we also give something 
(.) and yeah.

Sustainable supply 
chain

Personal SC definition

172 2 241-245

That it doesn't deplete any parts of the supply chain, human capital or natural capital 
that it's in touch with its ehm (...), prosperous if you could say, that it rather it supports 
aaand encourages sustainable growth, (.) ehm and it's not-, cause now it's a lot of just 
taking, be more a symbiosis of okay we go here and produce then we also give something 
(.) and yeah.

Social sustainability Personal SC definition

173 2 241-245

That it doesn't deplete any parts of the supply chain, human capital or natural capital 
that it's in touch with its ehm (...), prosperous if you could say, that it rather it supports 
aaand encourages sustainable growth, (.) ehm and it's not-, cause now it's a lot of just 
taking, be more a symbiosis of okay we go here and produce then we also give something 
(.) and yeah.

Environmental impact Personal SC definition

174 2 248-252

Eeh I just don't, okay, I live in Jylland *laugh*. If I would live here I might have a different 
opinion, but there I don't think there is any concerns about anything sustainable. It's (...) 
yeah, it's just consuming (...) ehm and it's a lot of people that I talk to they don't really- 
they just buy it because it's pretty, yeah *laugh* and maybe also the people that I have 
around or see

Rural/urban awareness SC awareness

175 2 248-252

Eeh I just don't, okay, I live in Jylland *laugh*. If I would live here I might have a different 
opinion, but there I don't think there is any concerns about anything sustainable. It's (...) 
yeah, it's just consuming (...) ehm and it's a lot of people that I talk to they don't really- 
they just buy it because it's pretty, yeah *laugh* and maybe also the people that I have 
around or see

Rural/urban 
differences

Perception of DK
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176 2 252-255

also I don't think there is - the Designer Remix brand from Denmark they started off as 
very sustainable in a way 'cause they took old clothing and remade them, but then they 
started producing from scratch. And I think Denmark is-, you're known for fashion you 
got all these fashion brands, but I don't-, I worked at Bestseller and I attended many 
things and none of them really-, now Bestseller's Selected brand now started being really 
like as sustainable as possible, I don't think there is also-, I don't see anything around it

Low presence of 
sustainable options

DK sustainability market

177 2 252-255

also I don't think there is - the Designer Remix brand from Denmark they started off as 
very sustainable in a way 'cause they took old clothing and remade them, but then they 
started producing from scratch. And I think Denmark is-, you're known for fashion you 
got all these fashion brands, but I don't-, 

Known for fashion Perception of DK

178 2 255-256
I worked at Bestseller and I attended many things Interest in fashion Participant 

characteristics

179 2 258-264

And I think in Copenhagen you have many second-hand stores with awesome quality 
stuff and I think that supports more sustainable and conscious consuming, but I think, 
and it's not wrong at all, but I think for customers it is the value of money that they can 
buy something pretty much even unused with tags on cheaper from a second, those nice 
second-hand stores than going to a retailer. And there's nothing wrong with that and it's 
good that so many people have the option to buy very nice second-hand stuff in 
Copenhagen, 

Good availability of 
second-hand

DK sustainability market

180 2 258-264

And I think in Copenhagen you have many second-hand stores with awesome quality 
stuff and I think that supports more sustainable and conscious consuming, but I think, 
and it's not wrong at all, but I think for customers it is the value of money that they can 
buy something pretty much even unused with tags on cheaper from a second, those nice 
second-hand stores than going to a retailer. And there's nothing wrong with that and it's 
good that so many people have the option to buy very nice second-hand stuff in 
Copenhagen, 

Reusing Personal SC definition

181 2 264-267

I also don't know how much an average consumer should really know about sustainable 
fashion, 'cause in my head it also should be at the brands and people involved in the 
industry they by default should design sustainably and build their corporation or brand 
in a sustainable way so that a consumer doesn't need to think about it.

Requires industry 
change

SC requirements

182 2 269-274

, like I think we need more consumers being aware of things and demanding, but then 
(...), like, I also think if you just take as a person I think, every person should be aware of 
consequences of their own actions and that should then be part of any corporate 'cause 
there would be persons aware of their actions and consequences of those actions 
working in a corporate realizing okay we cannot test, do things that affect and then- (...) 
for a consumer it should be easier, if you go buy something it should be good for 
everyone.

Requires consumer 
education

SC requirements

183 2 269-274

, like I think we need more consumers being aware of things and demanding, but then 
(...), like, I also think if you just take as a person I think, every person should be aware of 
consequences of their own actions and that should then be part of any corporate 'cause 
there would be persons aware of their actions and consequences of those actions 
working in a corporate realizing okay we cannot test, do things that affect and then- (...) 
for a consumer it should be easier, if you go buy something it should be good for 
everyone.

Requires consumer 
behaviour change

SC requirements

184 2 269-274

, like I think we need more consumers being aware of things and demanding, but then 
(...), like, I also think if you just take as a person I think, every person should be aware of 
consequences of their own actions and that should then be part of any corporate 'cause 
there would be persons aware of their actions and consequences of those actions 
working in a corporate realizing okay we cannot test, do things that affect and then- (...) 
for a consumer it should be easier, if you go buy something it should be good for 
everyone.

Requires self-
awareness

SC requirements

185 2 279-285

I think like in- (.), I don't know (.) maybe in Finland because we don't really-, like we are 
not known for our own fashion companies so maybe that has impacted on a bit of 
consumption and that it's- (...), there's a lot of- (.), like more on quality, like quality and 
not so much- (.), not that people do not shop or what, but it's different (...) and in a way 
'cause it hasn't always been available and I think maybe also, (...) hmm, I've always been 
surrounded with some sort of recycling or other options, (...) I don't really-, (.) I don't 
know how to explain this. *Speaks slowly and takes many pauses* [...] I think that what's 
provided and the way we consume in Finland is, ah (...) *hesitates*, supported to be 
more sustainable.

Facilitates sustainable 
lifestyle

HC characteristics

186 2 291-296

Ehm, yeah in a way, no I don't, but then my friends back home, I don't know how if you 
compare my group of friends or my age people to younger generations, if there's a 
difference between how we consume, 'cause I, in my youth or when I was ten I think, we 
got like h&m and that stuff to Finland, so we've, I've grown up with like, there's not so 
much clothing or like fashion stores around me, but if you take someone who's born ten 
years later, they had all the options.

Facilitates sustainable 
lifestyle

HC characteristics

187 2 301-304

Yeah, with certain friends I discuss, but and then (.) ehm, yeah people who share the 
interest and are in the industry, we discuss it, but not really outside of it, but like we go 
second-hand shopping together and we talk about effect of food and we talk about, like, 
environmental issues and it can then impact on.

Topic among peer-
group

SC awareness

188 2 309-320

(I): So if somebody asked so what's the typical consumer of sustainable fashion, you 
could describe a set of traits that that person have to have, or? (P2): Noo, I think there is-
, there can be someone who is sustainable without them realising it, 'cause let's say they 
might shop less frequently and they might just buy when something breaks they buy 
new stuff and when they shop something then they shop like Levis jeans for example 
because it's good quality and it lasts a long time, so that's quite sustainable without that 
person considering it being sustainable. Then there is on the other hand there is the 
person who's buying from People Tree, buying from organic cotton T-shirts and really 
aware of where they put the money and then I think there might be someone in between 
as well that occasionally buys the organic shirt, yeah. (I): So it could be anyone?
(P2): Yeah.

Unconscious vs. 
conscious sustainable 
behavior

Personal SC definition

189 2 311-313

I think there is-, there can be someone who is sustainable without them realising it, 
'cause let's say they might shop less frequently and they might just buy when something 
breaks they buy new stuff 

Minimised 
consumption

Personal SC Definition

308



190 2 311-315

I think there is-, there can be someone who is sustainable without them realising it, 
'cause let's say they might shop less frequently and they might just buy when something 
breaks they buy new stuff and when they shop something then they shop like Levis jeans 
for example because it's good quality and it lasts a long time, so that's quite sustainable 
without that person considering it being sustainable. 

SC as Quality Personal SC definition

191 2 322-323
I hope so at least and I would think so 'cause it's been on papers a lot and in newspapers 
or topics (.)

Global media attention SC awareness

192 2 324-332

And I think there's definitely a difference, with people saying that say fast fashion cannot 
be sustainable. And then assuming what is sustainable fashion also, they don't-, probably 
they assume that it's a hemp t-shirt that cannot be fashionable or like the trendiest skirt 
or whatever, ehm, but I think it's talked about, but I think it's, there is the people inside 
the industry talking about how to make it more sustainable and finding ways and then 
there's the consumer who's like heard something about it, then they hear h&m burns 
their clothes, aaah baaad *laugh* and then they don't know anything else, but that, and 
then they're like, that's not sustainable (.) ehm yeah.

Misperception of SC SC limitations

193 2 334-336

Ehm, I think it needs to-, sustainability within fashion or in general needs to be explained 
in in layman's terms to people so that they, 'cause lot of people might not even 
understand what is sustainability, ehm to explain what the word means, (.) ehm, and 
then like just, is it Arken, h&m's new brand, they try to be sustainable, like, telling where 
the garment is made and the journey and then, more quality and the whole experience, 
and they having the vegetarian café in it and all that, that is physical experience for a 
consumer to like have so this is one way of sustainable, I think it's just a matter of 
showing it and explaining it and telling about it and talking about it 

Requires consumer 
education

SC requirements

194 2 341-352

ehm, and then raising a generation that understands it and lives being sustainable, and it 
should become part of who we are, how society functions or anything's built, (.) ehm and 
I think we might get there, 'cause there's also like, my parents are born just after the war 
so then there was, maybe your parents as well, but, like my parents are still the 
generation where you wanted work, you wanted a roof over your head and a good 
steady life, so that was just building all around the world, building a society that 
functions and the people have a good well-being (.) ehm and that was all good, done in 
good faith without, and everything seems so plenty, like there was no worry about global 
warming or anything but now it's shifted to we have the functioning society, everyone is 
taken care of, like in Nordic countries and most of Europe there's nothing for you to 
worry about, but as in whole world we need to worry about what the fuck we're doing 
for the environment.

Generational 
differences

SC awareness

195 2 341-343

ehm, and then raising a generation that understands it and lives being sustainable, and it 
should become part of who we are, how society functions or anything's built, (.) ehm and 
I think we might get there

Requires consumer 
education

SC requirements

196 2 356-367

If you go to South-East Asia or India and all those, there's people struggling to make a 
living and getting a shelter and food so they if you take Maslow's hierarchy, they are on 
the first steps trying to establish something and their governments don't support their 
people on building like a society that could flourish, sounds harsh, but like, so there's 
some people who have a good living standard that they can put focus on, global things 
focus on, other things, but then there's millions and millions of people who are just 
worrying where do I food for my family this evening. They have no energy to, oh, there's 
plastic on the beach, okay I can't eat that *laugh*, I don't care, (.) ehm so I think that's 
also why us developed Western world needs to support the developing countries, but 
then there's also so much we can do, 'cause their cultures are different, ehm, we cannot 
be like, do that 'cause we do that, 'cause it doesn't like, it's a whole lot of world, that we 
should help them to build, working supportive nations, but we cannot just point fingers, 
you suck at this do it our 

Requires societal 
development

SC requirements

197 2 356-367

If you go to South-East Asia or India and all those, there's people struggling to make a 
living and getting a shelter and food so they if you take Maslow's hierarchy, they are on 
the first steps trying to establish something and their governments don't support their 
people on building like a society that could flourish, sounds harsh, but like, so there's 
some people who have a good living standard that they can put focus on, global things 
focus on, other things, but then there's millions and millions of people who are just 
worrying where do I food for my family this evening. They have no energy to, oh, there's 
plastic on the beach, okay I can't eat that *laugh*, I don't care, (.) ehm so I think that's 
also why us developed Western world needs to support the developing countries, but 
then there's also so much we can do, 'cause their cultures are different, ehm, we cannot 
be like, do that 'cause we do that, 'cause it doesn't like, it's a whole lot of world, that we 
should help them to build, working supportive nations, but we cannot just point fingers, 
you suck at this do it our way

Ability to reflect Participant 
characteristics

198 3 23
Okay, So, I moved to Denmark because of my Master Study Reasons for coming to 

DK

199 3 23-30

I didn't really plan to come to Denmark in the first place, I was just looking for a Master 
that I was interested in and something related to communication and marketing and 
something that I could access with my previous degree, which is translation and 
interpreting, so I found this Master and it was in Copenhagen and I knew that CBS has a 
really good reputation, so that was like, the reason why I came to Denmark, it was not 
because I was determined to be in Copenhagen in any way and I applied and I got in and 
I was very happy and I moved to Denmark and then...

Not country specific Reasons for coming to 
DK

200 3 26-27
so I found this Master and it was in Copenhagen and I knew that CBS has a really good reputation, so that was like, the reason why I came to DenmarkEducational system Reasons for coming to 

DK

201 3 30-32
well on one hand it's very easy because everything-, a lot of things are in English and the 
bureaucracy is pretty self-explanatory and all that

Generally high English 
language level

Conditions for settling in 
DK

202 3 30-33

well on one hand it's very easy because everything-, a lot of things are in English and the 
bureaucracy is pretty self-explanatory and all that

Simple public 
structures and 
institutions

Conditions for settling in 
DK

203 3 32-34
but it was a bit difficult in terms of truly, like for example, finding a job and also finding a 
place to stay, because apartment hunting is pretty stressful and the start with the studies

Housing market Conditions for settling in 
DK

204 3 32-35
but it was a bit difficult in terms of truly, like for example, finding a job and also finding a 
place to stay, because apartment hunting is pretty stressful 

Finding a home Process of settling in DK

205 3 32-33 but it was a bit difficult in terms of truly, like for example, finding a job Finding a job Process of settling in DK
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206 3 35-37
like people, because there are so many-, it's so easy to meet people in university and it's 
so easy to be at CBS and to meet new people through CBS,

Easy to meet new 
people

Conditions for settling in 
DK

207 3 40-41
Oh my expectations, my expectations. I was expecting to come here and be able to 
sustain myself financially. Didn't really happen for the first year, but okay *laughing*

Exciting beginning Process of settling in DK

208 3 42-45

to have a really smooth academic experience in the sense of having a good balance 
between having a work-, a job and having studies and friends and like, being able to 
enjoy while also studying something interesting, so that was my expectations and that 
was why I decided to come to Denmark

Work Life Balance Perception of DK

209 3 44-47

and that was why I decided to come to Denmark because I knew it's very to common to 
have a part-time job and being able to earn money for yourself and also the way that the 
programme is structured, you have more free time compared to my Bachelor for 
example.

Educational system Reasons for coming to 
DK

210 3 51-54

Yes, I'm, planning to stay in Denmark when I graduate. Yeah. I don't have a, kind of-, I 
don't have a plan so to say. I mean, I wanna stay until I wanna stay and I know life is 
unpredictable so we'll see what happens, but right now I don't have any plans to move 
elsewhere.

Flexibility/Openness Participant 
characteristics

211 3 51-54

Yes, I'm, planning to stay in Denmark when I graduate. Yeah. I don't have a, kind of-, I 
don't have a plan so to say. I mean, I wanna stay until I wanna stay and I know life is 
unpredictable so we'll see what happens, but right now I don't have any plans to move 
elsewhere.

Planning to stay Process of settling in DK

212 3 56-61

No, mostly I don't have close Danish friends, but well, yeah, (.) that's-, okay, so I interact 
with Danish people mostly during the choir rehearsals, because I'm in CBS international 
choir, and at work, but I would say that my closest friends are not Danish, although I 
have some colleagues that are Danish and we get along really well and again, there are 
some people in the choir that are Danish and we get along really well, but (.) nobody is 
THAT close yet. So, yeah.

Limited contact with 
Danes

Social life in DK

213 3 56-62

No, mostly I don't have close Danish friends, but well, yeah, (.) that's-, okay, so I interact 
with Danish people mostly during the choir rehearsals, because I'm in CBS international 
choir, and at work, but I would say that my closest friends are not Danish, although I 
have some colleagues that are Danish and we get along really well and again, there are 
some people in the choir that are Danish and we get along really well, but (.) nobody is 
THAT close yet. So, yeah.

Mixed social circle Social life in DK

214 3 69-70
So, yeah, and also I hope, like, that once I learn Danish it will be- (.) I guess, more easy, at 
least to interact with Danish people.

Language as integration 
factor

Danish Language

215 3 72-74

My plan is to start again, because already-, I had already started last year, but then 
because I was too busy I kinda stopped and now my plan is to pick it up again in 
September and give it my all, kinda *laughing*

Motivation dependent 
on situational need

Danish Language

216 3 76-80

So, my opinion is, I think it is important. My expectation when it comes to learning 
Danish is not to have, like, only Danish friends and use it necessarily for friendship 
reasons, if it makes sense, it's more for me it's more important for the little things like 
going to the supermarket, going to the pharmacy and going to the doctor and even 
calling my internet provider and all of that

Language as integration 
factor

Danish Language

217 3 80-82

but I think ultimately English is the language I'm most comfortable with expressing my 
feelings and expressing my deepest thoughts, so I don't think it will-, I don't think it will 
change that, so I think that my friendship language will always be English.

International 
orientation

Participant 
characteristics

218 3 80-82

but I think ultimately English is the language I'm most comfortable with expressing my 
feelings and expressing my deepest thoughts, so I don't think it will-, I don't think it will 
change that, so I think that my friendship language will always be English.

Flexibility/Openness Participant 
characteristics

219 3 85-88

Well, now I'm not-, I still, for a week, I'm still a student *laughing* (.) I feel, I mean-, my 
role in Danish society, that's a bit of a tough question. I feel like (.) I'm just a young (.) 
worker and-, but I still feel like I'm contributing to society in a way, because I'm still 
paying taxes and I did vote for elections that were last autumn, so. (...) Yeah, I don't 
know.

Contributing member 
in Danish society

Role identification

220 3 85-86

Well, now I'm not-, I still, for a week, I'm still a student *laughing* (.) I feel, I mean-, my 
role in Danish society, that's a bit of a tough question. I feel like (.) I'm just a young (.) 
worker

Life transitions Personal development 
abroad

221 3 92 Oh! No I would never call myself an immigrant *laughing* No. Not an immigrant Role identification
222 3 104 Yeah. I think I'm an expat. Yeah. Expat Role identification

223 3
106-108, 
110-116

Okay, so. I (...) I think I don't have the-, I'm not that close to home country, compared to 
many other people. I mean obviously it's my home country and when I go home- [...] So, 
when I go home I'm happy and there are a lot of things I miss, but I'm not the closest 
person to my home country and I don't wanna move back there and, like, I don't visit 
even that often. It's just, I feel very distant to my native culture, so to say, like I feel like I 
have come a long way from there so I don't think I would ever be able to reintegrate 
there. I just think it's too-, Italian culture to me is too (.) outdated and too old fashion for 
me and there are so many things that piss me off that-, ehm, in the mentality of people, 
so...

Distant relation to HC Relationship to HC

224 3 118-123

I think, lately, especially it's like the role of women and how men approach women and 
how women are seen. For me it's like, leaving Denmark is like, Oh my god no! *laughing* 
Yeah, gender equality, I would say. But also many-, like just open-mindedness, if that 
even exists as a word. But there are other things that I really appreciate, like the food 
culture and, I don't know, I mean I feel like it's a really beautiful country, architecture-
wise and landscape, so, yeah. I feel like, actually how I would describe this,

Distant relation to HC Relationship to HC

225 3 123-129

I would say that if a person that has always been living in Italy and never moved abroad 
they are 100% Italian. I would say that I'm maybe (.) 30% Italian (.) and, like the other 
percentage are like other places I've been living and I took some-, or maybe 40% Italian 
and then I took some percentage from other countries I've been living in and I'm not 
100% Italian anymore, you know what I mean? So, I would say, maybe I'm 40% Italian 
and then 20% Danish and then 10% German and 10% French or something, because I 
feel like every place you live, it just kinda changes you.

Fluid culture Cultural identification
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226 3 123-129

I would say that if a person that has always been living in Italy and never moved abroad 
they are 100% Italian. I would say that I'm maybe (.) 30% Italian (.) and, like the other 
percentage are like other places I've been living and I took some-, or maybe 40% Italian 
and then I took some percentage from other countries I've been living in and I'm not 
100% Italian anymore, you know what I mean? So, I would say, maybe I'm 40% Italian 
and then 20% Danish and then 10% German and 10% French or something, because I 
feel like every place you live, it just kinda changes you.

Lived abroad in 
multiple countries

Participant 
characteristics

227 3 133-139

Well, I think, this might not be related to the research, but I think it's just the sense of 
there are some basic rules that I think I've been growing up with, which are, for example, 
the rules of being together with your family. Like, if you-, if your at the table you really-, 
you are not on your phone and you're really enjoying the conversation and you're really 
into the conversation with people and you are enjoying the food and it's not one thing 
that I can still not get used to is the idea of just eating and finish your meal and just 
standing up and do something else, like for me being at a table is something you spend a 
lot of time doing.

Family Childhood values

228 3 147-150

Yes. *laughing* It was when I got my part-time job and I could finally get SU and I could 
pay taxes and also, shortly after I moved to Copenhagen, because I was living outside. So, 
the moment, where I got my part-time job and yeah, and I also moved to Nørrebro that 
was the time I felt like I did it, like Denmark is not rejecting me anymore. So, yeah.

Finding a job Process of settling in DK

229 3 152-157

Yeah, it was definitely the job search *laughing* experience, because I felt like I had a lot 
to offer, but first of all, you don't really know how it works in terms of what are the 
unspoken rules, or even the spoken rules for job search. Then I, yeah, I felt like (.) I don't 
know, like, I felt like my previous experience was not as relevant, just because it was not 
in Denmark, or yeah. So, I really felt challenged when looking for a part-time job, because 
I just didn't want to do any service jobs, or any jobs that would make me absolutely 
miserable

Job market Conditions for settling in 
DK

230 3 157-162

So, that was really challenging for me and also, the very first week, when I got here, I 
think I have a trauma related to that, because I didn't have a place to stay, so I was 
looking for an apartment, desperately. And maybe I was kind of being a bit of a drama 
queen at the time, but it was really challenging, like being on my phone 24/7 and just 
looking through all the available rooms and trying to find anything. So that was really 
challenging.

Housing market Conditions for settling in 
DK

231 3 171-175

I mean you can always ask in English, which I think, actually, I take it for granted a lot of 
the times, but it's pretty amazing, because I would have never been able to do that in 
other countries, like in Italy there is no way, in France there is no way, even in Germany 
you don't get around with English that much.

Generally high English 
language level

Conditions for settling in 
DK

232 3 180-181
(...) I think it just opened my mind more (...) to, just being in Denmark, Open-mindedness Personal development 

abroad

233 3 182-188

I think I'm adulting pretty well, so I think I developed a way, like, I mean, not that I 
wasn't doing this before, but now I sustain myself, so I think I (.) I developed myself in 
the sense of, like, doing everything from paying taxes to work and trying to find my 
balance in life and like, the happy medium of doing all of that and (.) I don't know, like, 
making new friends, it's not-, it can be a bit challenging at times. But I think I find my-, I 
think the main thing is that I found my way to be happy, like I kind of created my path to 
happiness and that's the main thing, I think.

Independence Personal development 
abroad

234 3 192-194

I think at other places it would have been a bit more challenging in terms of, because for 
me, happiness is related to having a group of people around me that I can trust and I 
think maybe in other places it wouldn't have been so easy as it was here

International 
environment

Perception of DK

235 3 165-171

Because, I mean, I also think it's the university, because that's what I've been doing for 
the past two years. I feel like the way our courses were structured left you a lot of time to 
do something else, also, I mean, they were rarely overlapping, or they were not 
overlapping because the timetable was made for you and I just-, I mean, on mycbs.dk 
there is so much information on how to do things and the requirements and so, then 
there is also the StudentHub, I mean there are a lot of structures in place to help you find 
your way around and you can always call  somebody to ask how to do this and that and I 
mean,

Simple public 
structures and 
institutions

Conditions for settling in 
DK

236 3 72 No, I'm not fluent in Danish. Beginner Level Danish Language

237 3 98-100
but I don't see myself as a person that comes here because I didn't have any 
opportunities elsewhere, I chose to come here because I like the programme and yeah.

Flexibility/Openness Participant 
characteristics

238 3 237-238
I've gotten pretty used to living-, I mean I've lived here for two years, so I don't even 
remember necessarily on a day to day basis

Feeling at home Process of settling in DK

239 3 237-238
I've gotten pretty used to living-, I mean I've lived here for two years, so I don't even 
remember necessarily on a day to day basis

International 
experience

Personal development 
abroad

240 3 264-267

Because-, so, in Denmark you can either buy Danish food and you know how to cook it 
but I never really-, you know-, learn how to prepare Danish food, so my other option was 
to go for this kind of melting pot cuisine, which is like the-, I would define it maybe the 
millennial, because, you know, something.

International 
orientation

Participant 
characteristics

241 3 264-267

Because-, so, in Denmark you can either buy Danish food and you know how to cook it 
but I never really-, you know-, learn how to prepare Danish food, so my other option was 
to go for this kind of melting pot cuisine, which is like the-, I would define it maybe the 
millennial, because, you know, something.

Consumption change Process of settling in DK

242 3 114-116
I just think it's too-, Italian culture to me is too (.) outdated and too old fashion for me 
and there are so many things that piss me off that-, ehm, in the mentality of people, so..

Traditionalism HC Characteristics

243 3 118-120

I think, lately, especially it's like the role of women and how men approach women and 
how women are seen. For me it's like, leaving Denmark is like, Oh my god no! *laughing* 
Yeah, gender equality, I would say. But also many-, like just open-mindedness

Traditionalism HC Characteristics

244 3 208-2011

So, I mean, I need to like the product and I need to (...) think that I can use it and that I 
can-, I'm not just buying it because it's pretty or because it's, yeah, because it's TRENDY. 
It's because I know that I really like it and I really, I will really use it and I-, yeah I can 
make it work with the things that I already have.

Utility General consumption

245 3 217-219

but to be honest I'm not to focused on only buying bio products, although at the end of 
the day it ends up being like that, because just in Denmark I feel like everything is bio, so 
I'm like...

High presence of eco-
friendly products

DK sustainability market
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246 3 213-216

So, if we think about food, I will try to buy ingredients that I know, like, I try to avoid just 
randomly buying stuff, although it happens sometimes. I try to think about meals, so how 
to combine the things that I already have or how to combine ingredients that make sense 
together and not just like randomly buying stuff and also

Utility General consumption

247 3 216-217
I mean, I also, I'm really attracted by the packaging of stuff. So, (...) yeah. And obviously 
quality

Quality General consumption

248 3 225-227

And then, I mean, I guess I also try to be conscious about the price. But (.) I don't know, 
when it comes to food, I'm also like, I wanna enjoy what I'm eating, so sometimes I'm not 
too bothered about that.

No price sensitivity General consumption

249 3 239-241
I'm in general, I'm used to shopping in Denmark, so on a day to day basis I don't really 
notice these things, because I'm just, I'm just in that mentality that I live here and yeah.

Feeling at home Process of settling in DK

250 3 241-245

Oh I wish I could have that product and also I feel like supermarkets, at least the one I go 
to, are in Denmark in general, I don't like them, because I feel like they have few 
products and only limited choice and granted I shop in REMA, so it's not the most 
expensive one, but even Irma, I think they are not very well stocked.

Appreciation of variety General consumption

251 3 254-262

Well, definitely I have been-, I think, living in Denmark I've been eating more "hip" food, 
you know, because-, because I like it and that's what I can buy kind of thing, so things 
with avocado-, I mean when I was living in Italy I would never eat avocado, first of all 
because it was-, it was maybe-, okay, the last time I was actually living in Italy was 5 
years ago-, no, a bit less, but I mean, it's too expensive and you cannot easily find 
avocado. So, but also, like, quinoa and things, like I can find it in REMA every day, or like 
Chia seeds *laughing* but in Italy you don't really eat that kind of stuff. So, I think I'm 
eating a lot more hip food, like wok and soy sauce and, you know, asian inspired stuff 
and hummus and all of that hip food, which is actually really tasty, but I would never eat 
it in Italy.

Consumption change Process of settling in DK

252 3 272-278

I would say, not consciously, but unconsciously I think there is such a-, there is always a 
topic about sustainability in Denmark, I mean at CBS every second course, it's about 
sustainability and I think it's just something that is, like, in the air everywhere. It's like 
sustainability here, sustainability there, so I do think there are so many initiatives and I 
feel like there are so many places and cafes and things around, like it's just a really talked 
about subject, topic. So, I feel like unconsciously it has influenced me, I mean yeah, but I 
don't know if it-, well, I think it has influenced me, I just don't realise it I think.

Triggers awareness DK sustainability market

253 3 273-274 I mean at CBS every second course, it's about sustainability University SC awareness

254 3 286-292

So. Over the past years I've been trying to (...) be more picky with the things I buy and-, 
so I feel like, when you go in the shop, the shop is made for you to buy as much as 
possible. So, they try to trick you into, you know, if you like something you need to buy it, 
but sometimes you like something, but you have something very similar at home, so why 
should you buy it? I mean, if you have already a white T-shirt with a logo, why do you 
need to have two white T-shirt with a logo? So, even though the one in the shop is very, 
very nice, so I've been trying to be more critical with shopping choices

Non-consumption SC consumption

255 3 292-297

if I see something that I like, I think, do I already have something similar in my wardrobe 
and if I do, it's like, (.) or does the item bring something new to my wardrobe, like, and 
also I try to think what can I pair it with, because I think there is nothing worse than 
buying a T-Shirt that you really like and then you get home and you're like, that doesn't 
go with anything I have, so now I need to buy something else *laughing*

Utility General consumption

256 3 297-305

So, over the past years I've been trying to be very critical also with the fabrics of the 
items I buy, because, I mean, I'm 26 and I've been shopping in H&M for 10 years and now 
I know what kind of fabrics in H&M are gonna last and what kind of fabrics are not gonna 
last and the same goes for Zara, because I have so much experience in buying stuff there 
that I know exactly what works well and what doesn't and like, some fabric are fine for 
an item of clothing that I'm gonna wear once or twice a month, like a dress, but if it's a T-
shirt, I want a higher quality, if it's something that I know I'm gonna wear every week or 
like, every third day, then I really want to have good quality fabric and good quality 
items and also versatile. Yeah.

Quality General consumption

257 3 308-313

Well, I think it's because I was watching a lot of YouTube and there was this MOVEMENT, 
where-, that is called capsule wardrobe, which is-, the idea is that you just have a couple 
of items that you can mix and match and they are very versatile and you don't have to 
have a massive wardrobe but you can just strip it down to the basics, so I was really 
inspired by that and I'm not necessarily doing it, but that inspired me to downsize and be 
very critical and be like, okay, I don't like this anymore, this should go out of my 
wardrobe.

Non-consumption SC consumption

258 3 308-309
Well, I think it's because I was watching a lot of YouTube and there was this MOVEMENT, 
where-, that is called capsule wardrobe

Global media attention SC awareness

259 3 310-313

you don't have to have a massive wardrobe but you can just strip it down to the basics, 
so I was really inspired by that and I'm not necessarily doing it, but that inspired me to 
downsize and be very critical and be like, okay, I don't like this anymore, this should go 
out of my wardrobe.

Anti-consumerism Motivation for SC 
consumption

260 3 315-318

For me it's-, I think, everybody expresses their personalities through clothing, even if 
they don't like fashion or they don't think they are, but I think your choices of clothing 
are like an expression of your personality. Yeah. For me, it's-, I express myself basically 
through clothing.

Clothing as identity Meaning of clothing

261 3 335-336
I think-, well, first of all I think maybe my perception of sustainable fashion is very broad, 
like for sustainable fashion could be second-hand clothing

Reusing Personal SC definition

262 3 335-338

I think-, well, first of all I think maybe my perception of sustainable fashion is very broad, 
like for sustainable fashion could be second-hand clothing, but it could be also, you 
know, more conscious lines from the mainstream retailers and could be also organic 
piece of clothing from a boutique

Material innovation Personal SC definition

263 3 335-338

I think-, well, first of all I think maybe my perception of sustainable fashion is very broad, 
like for sustainable fashion could be second-hand clothing, but it could be also, you 
know, more conscious lines from the mainstream retailers and could be also organic 
piece of clothing from a boutique

Conscious lines Personal SC definition

264 3 338-340

I think my think my first experience with sustainable fashion, I think, was going second 
hand shopping, although I wasn't doing it for sustainable reasons, I just though it was 
COOL and cheap.

Unconscious vs. 
conscious sustainable 
behavior

Personal SC definition
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265 3 338-340

I think my think my first experience with sustainable fashion, I think, was going second 
hand shopping, although I wasn't doing it for sustainable reasons, I just though it was 
COOL and cheap.

Second-hand SC consumption

266 3 342-345

I would say my second experience with sustainable fashion, but where I was maybe 
more aware of it, because H&M started to have a line called conscious collection and, 
yeah, and I really like the items and I think they are made with recycled fabrics.

SC brands SC consumption

267 3 345-348

Yeah, and that was-, I just saw these items had better quality and I-, for me it's more 
about-, it's a bit more selfish, the reason why I go for sustainable clothing, it's not to save 
the world or anything, but it's more to have a wardrobe that stands the test of time, so 
yeah.

Long-lasting Motivation for SC 
consumption

268 3 350-353

So, I would define sustainable fashion as (.) well, okay, so I think sustainable fashion is 
first and foremost a type of fashion that doesn't want to impact the world negatively in 
the sense of, like, using certain maybe recycled materials, but also (.) not to-, so, it*s also 
about the production, the way the clothing is produced

Sustainable supply 
chain

Personal SC definition

269 3 352-355

so, it’s also about the production, the way the clothing is produced, so maybe not 
produced in third world countries, or if it is, then at least to provide good working 
conditions for the factories over there.

Social sustainability Personal SC definition

270 3 355-359

But-, so this is the first definition, maybe the first maybe things that come to mind, but 
for me sustainable fashion could also be try not to-, try to fight consumerism in the sense 
of buying clothing that are of good quality and maybe going for second hand instead of 
continuously buying new clothing from H&M that you throw away after three months, 
after a year or something.

Counterapproach to 
fast fashion

Personal SC definition

271 3 361-368

Personally, in my life sustainable clothing is more about (.) buying things that stand the 
test of time, so buying items that are good quality, like even for me, the way I perceive 
sustainable fashion in my life at least, okay, maybe I buy from COS and it's not a 
sustainable brand, but it's a good quality brand, so I know that if I buy things there, I will 
not throw them away after one season and then (.) yeah, also, I mean, I think also 
sometimes buying from a small shop instead of buying from a mainstream retailer, like 
H&M, I don't know if it can be considered as sustainable fashion, but at least I feel like 
I'm giving the money to somebody that actually needs it and they are doing something 
different

Long-lasting Motivation for SC 
consumption

272 3 367-368

I mean, I think also sometimes buying from a small shop instead of buying from a 
mainstream retailer, like H&M, I don't know if it can be considered as sustainable 
fashion, but at least I feel like I'm giving the money to somebody that actually needs it 
and they are doing something different

Social impact Motivation for SC 
consumption

273 3 374-376

Okay, so I have a T-shirt that I bought from a boutique in [city outside of Copenhagen], 
near my house, which is made of-, I think, if I'm not wrong, it's made of organic cotton 
and there is written on the label that it has zero impact on the environment,

Organic cotton SC consumption

274 3 376-377
I don't know, I think it is because it was made, maybe, in Denmark and it was not 
shipped from, like, Vietnam or whatever.

Local production Personal SC definition

275 3 384-388

Yeah well, I- (.) I think if go shopping with somebody, with a friend, I would always tell 
them, like, to you really need this, like, does it really fit with you wardrobe? Because I 
just hate that-, the idea of people just going to the shop and buying stuff and not using 
them or like, cheap stuff, I just don't like it. Even if my friends do it, I'm like, I don't know, 
I think everybody should be more conscious with their choices in clothing.

Topic among peer-
group

SC awareness

276 3 385-388

Because I just hate that-, the idea of people just going to the shop and buying stuff and 
not using them or like, cheap stuff, I just don't like it. Even if my friends do it, I'm like, I 
don't know, I think everybody should be more conscious with their choices in clothing.

Emotional meaning Motivation for SC 
consumption

277 3 388-390

I don't necessarily use the word sustainable fashion, but (...) I mean I do-, I do, I think I do 
talk about going second hand shopping and then (...) I do-, I do talk about it, but yeah, at 
times, yeah. In general.

Unconscious vs. 
conscious sustainable 
behavior

Personal SC definition

278 3 394-396

Because I hate having too much stuff and I hate this idea of just buying and throwing 
away and buying and throwing away [...] I love the idea of living of fewer things and not 
having a house that is too full of stuff and things that last longer, so (.) yeah.

Anti-consumerism Motivation for SC 
consumption

279 3 395-396
I love the idea of living of fewer things and not having a house that is too full of stuff and 
things that last longer, so (.) yeah.

Long-lasting Motivation for SC 
consumption

280 3 408-412

I think there is-, in my head there is a bit of a stereotype that sustainable clothing is more 
for-, is not that fashionable, first of all, or is not that, you know, (.) trendy or follows the 
trend that much and that there is more for a bit of a hippie person that doesn't care 
about their appearance that much, or following trends as much. So, there is that 
stereotype, but I also know that it's not necessarily like that. Ehm, yeah.

Misperception of SC SC limitations

281 3420-422; 424-426

I think, I mean, you hear about it on social media, but it's not very out there to be honest, 
I think it should be more advertised or more yeah, more talked about and I don't think 
it's global. [...] I think it's (.) well, I think in the US and (.) in-, in- Europe, specifically (...) 
probably in Germany and I would say in Scandinavia and maybe in the UK, but yeah. Not 
in yeah, not in southern part of Europe as far as I know.

Presence in multiple 
countries

SC awareness

282 3 428-436

The future of sustainable clothing. Well, I think-, I think it will become more widespread 
first of all and there will be more choices and it will not be, necessarily related to, you 
know, hippie people that doesn't care about how they look, but they care more about the 
impact of the clothing on the environment. I think, like, I think it will kind of become the 
norm. In my head it will not be- (.) like, you will have a lot of choices of clothing within 
the sustainable clothing sphere, you will not have to (.) compromise fashion and 
sustainability in that sense. I think, that's the direction. So, hopefully multiple brands, 
bigger brand like H&M is already doing-, they will have a line that is more sustainable in 
one way or another, whatever they think is important. Yeah, so, I think that's the future.

Requires industry 
change

SC requirements

283 3 428-436

The future of sustainable clothing. Well, I think-, I think it will become more widespread 
first of all and there will be more choices and it will not be, necessarily related to, you 
know, hippie people that doesn't care about how they look, but they care more about the 
impact of the clothing on the environment. I think, like, I think it will kind of become the 
norm. In my head it will not be- (.) like, you will have a lot of choices of clothing within 
the sustainable clothing sphere, you will not have to (.) compromise fashion and 
sustainability in that sense. I think, that's the direction. So, hopefully multiple brands, 
bigger brand like H&M is already doing-, they will have a line that is more sustainable in 
one way or another, whatever they think is important. Yeah, so, I think that's the future.

Dynamic concept Personal SC definition

313



284 3 440-448

Because to the fact-, to my behaviour in terms of not throwing away things, or-, no that's 
not true-, buying things that last longer and I think (.) In my family, like my parents 
didn't have this behaviour I wanna say, like, it's not something that they pass on to me, if 
anything, it's kind of the opposite, I feel like my parents always went for the cheaper 
option and then things broke and I was so upset about-, I was like, oh not again, you 
know. Like, my mom would buy like, this really shitty luggage that would break in the 
airport and I'm like (.) Just invest in stuff. So, I think if anything, what my parents passed 
me is, like a bad example that I want to counteract. Yeah. It just made me think when you 
asked me, so.

Long-lasting Motivation for SC 
consumption

285 4 13-14
So I came to Denmark is August 2016 and so basically the main thing is to do my master 
here

Study Reasons for coming to 
DK

286 4 14-16

...and actually one of the reasons that I chose is because I hope my future career can be 
related to sustainability in a way so I thought, okay, Denmark has a good reputation in 
this so I thought it could be nice to come here. 

Career in sustainability Reasons for coming to 
DK

287 4 14-16

...and actually one of the reasons that I chose is because I hope my future career can be 
related to sustainability in a way so I thought, okay, Denmark has a good reputation in 
this so I thought it could be nice to come here. 

Known for 
sustainability

Perception of DK

288 4 16-18

Yeah, and yeah so I came here to do the Master and I tried to also beside our major 
program I did my minor in also it's called sustainable entrepreneurship. I think it's nice, 
they really have a lot of focus on this, so I also get more like new ideas and things. 

Interest in 
sustainability

Participant 
characteristics

289 4 21-22
So yeah of course I expected it to be very international the study environment and also 
because I heard so,

International 
environment

Perception of DK

290 4 22-24

I didn't really know a lot about Denmark, but at least I heard about it's very like, people 
bike a lot and it's very sustainable in different ways they are investing a lot in renewable 
energy things.

Known for 
sustainability

Perception of DK

291 4 28-32

(I): Was there a situation in Denmark where you felt challenged?
(P4): Eeh, sometimes maybe, in the beginning I think it was the way you study at school 
because the system is completely from where I came from so some like, I'm not really 
used to having to argue myself so often, so that was really so strange in the beginning, so 
I tried to incorporate and yeah (...).

Different to HC Perception of DK

292 4 32-35

What is challenging (...). I think, yeah, most Danes speak very good English, so the 
language is not really a huge issue, but I kind of feel if you want to really get into like, (.) 
how do you say, eh if you really want to be a part of the society you kind of need to know 
Danish. So that's a bit yeah, (.) I don't think they are like closed, but I think it's easier if 
you speak their language.

Generally high English 
language level

Conditions for settling in 
DK

293 4 36-37
(I): Yeah, okay. So how would you describe your Danish level? (P4): *Laughs* I'm 
learning (...)

Beginner level Danish Language

294 4 37-41

I'm in module 4 now so I keep-, but I think the difficult thing is to really speak, because 
the pronunciation is just really crazy and when people don't understand me then they 
just switch to English, so it's kind of like ‘okay…’ *Laughs*. And I mean in our program 
most people, there are a lot of foreigners and everyone speaks English, so- (...) It's like 
you have to be conscious to tell yourself to speak Danish in order to really improve, (.) 
but yeah.

Learning Danish as a 
challenge

Danish Language

295 4 43-46

Ehm, actually I have some-, okay, that's a very-, when I first arrived because there was 
something wrong with my apartment so I couldn't move in in time so I happened to stay 
with a Danish family. So that was really nice, that was like an accident, but it turned out 
really nice, because I was living with a Danish family and they treated me really well

Danish partner/family Social life in DK

296 4 46-52

...so I feel, I think maybe that's why I really like Denmark, because most Danes I met are 
nice and also because I met a lot of international students. So basically my social life is 
with these, the Danish family that I knew and my roommate is also a Dane so his family 
sometimes come and of course people from our program. I think it's a bit difficulty 
because there are too many people, so it's basically the people I did the project together 
with or like in the choir, like this, and also people from my Danish class. I think these are 
the main people that I hang out with.

Mixed social circle Social life in DK

297 4 46-48
...so I feel, I think maybe that's why I really like Denmark, because most Danes I met are 
nice and also because I met a lot of international students.

Natural connection to 
other internationals

Social life in DK

298 4 56-57
Hmm, I actually, I didn't really thought about this before. I just think that everyone, like 
there are a lot of international students. Like, it's just like everyone else,

International student Role identification

299 4 57-61

but I kind of appreciate that for example in our program, at least in our year, I think I'm 
the only Taiwanese. So it was like, yeah, that's nice, I kind of like it *laughs*. And I think 
it's, when I'm having a conversation with international people I realise, yeah, I actually 
have some different views, maybe it's because I'm from Asia, so I think that's interesting. 

Cultural awareness Relationship to HC

300 4 57-61

but I kind of appreciate that for example in our program, at least in our year, I think I'm 
the only Taiwanese. So it was like, yeah, that's nice, I kind of like it *laughs*. And I think 
it's, when I'm having a conversation with international people I realise, yeah, I actually 
have some different views, maybe it's because I'm from Asia, so I think that's interesting. 

Ambassador Role identification

301 4 61-64

But I also found it interesting because I was traveling last summer around Europe and it 
was my first time to introduce myself like, okay, I'm from Taiwan, but I come from 
Denmark. Like I'm studying and living in Denmark. I was a bit surprised when I actually 
introduced myself as I came from Denmark. So I thought that's quite-. 

Fluid culture Cultural identification

302 4 68-72

Ooh, that's a- (...) I, so I came here basically because I have always thought about 
studying abroad and then I decided to came to Denmark and I quite like it. So now at this 
point I really hope I can stay, but for me, the, it's not I want to live in Denmark for the 
rest of my life. It's more like, I would like some experience here now that I have most-, 
most my experience is at the school. I would like also some professional experience here. 

Planning to stay Process of settling in DK

303 4 72
And for me I also like living in different cities Lived abroad in 

multiple countries
Participant 
characteristics

304 4 73-75

so I thought, and also I'm lucky because now my parents, I don't have to take care of 
them, so it's fine too, and I think their support is also important, but I really appreciate 
that they are not like, ‘Oh, you cannot-, you have to come back to Taiwan, you have to live 
with us, bla bla’ like this. 

Family Childhood values

314



307 4 75-80

I think there is a strong connection and when you go to a new environment you adapt 
yourself and I think I, my, my values, my view, how to call that, values, actually changes 
after I moved here, for example we are not used to this flexible schedule. Also for school, 
back in Taiwan we always-, like every Monday you have the same class, so it's 
completely fixed, so in the beginning I was not used, but now I appreciate this flexibility. 

Different to HC Perception of DK

308 4 75-80

I think there is a strong connection and when you go to a new environment you adapt 
yourself and I think I, my, my values, my view, how to call that, values, actually changes 
after I moved here, for example we are not used to this flexible schedule. Also for school, 
back in Taiwan we always-, like every Monday you have the same class, so it's 
completely fixed, so in the beginning I was not used, but now I appreciate this flexibility. 

Cultural awareness Relationship to HC

309 4 80-82
So yeah there are diff-, I think my viewpoint changes, a lot, so maybe actually when I 
come back to Taiwan now I couldn't really fit in the work environment, I imagine, 

Torn between countries Cultural identification

310 4 83-85

But I think at some point, I still, when I talk with international people, I still reflect on 
myself and there's still some value that I think it came from my Taiwanese root and it's 
still there, I mean I changed some, but there's something I don't think it will change. 

Self-reflection Personal development 
abroad

311 4 87-91

I think we really value, I think in our culture family is really important and sometimes 
it's hard for me to complete be, like just independent to, to make decisions in my life. I 
cannot ignore my parents' opinion for example, so that's still a bit, like I think I'm 
shifting (...) a bit. So maybe now I consider more what I really want, but still I couldn't 
complete ignore their opinion like this, yeah

Family Childhood values

312 4 95-96
but for me I really think now that I'm living in Denmark, so I would prefer to get into the 
Danish society instead of always gathering with Taiwanese people. 

Seeking contact with 
locals

Process of settling in DK

313 4 100-102
So I think it's important to have some connections, but I'm not like oah I have to know, I 
want to know all the people from home.

Close relation to roots Relationship to HC

314 4 106-109

Aah! Oh, I actually had this feeling when I first traveled like, I think it was the new year 
from 2016 to 17 that's the first time I flew outside Denmark after and actually when I 
land and arrive at the airport I felt like ‘Okay, I'm coming home’ and I was quite 
surprised because I didn't, I wasn't aware of this, but I actually felt ‘Oh, I'm going home’.

Feeling at home Process of settling in DK

315 4 114-118

I- (...) yeah, I think it's important you try, you open yourself, because I think the most 
Danes, they are friendly, but they are not like, because I think in our culture it's more like 
people reach out to people, (.) it's more like Latino in a way. I don't know, it's like people 
are actively seeing a huge group of people as their family and it's everyone, but here it 
seems like they're not opening their arms to include everyone, but once you reach out to 
them they usually are very kind and helpful. 

Difficult to connect with 
locals

Conditions for settling in 
DK

316 4 114-118

I- (...) yeah, I think it's important you try, you open yourself, because I think the most 
Danes, they are friendly, but they are not like, because I think in our culture it's more like 
people reach out to people, (.) it's more like Latino in a way. I don't know, it's like people 
are actively seeing a huge group of people as their family and it's everyone, but here it 
seems like they're not opening their arms to include everyone, but once you reach out to 
them they usually are very kind and helpful. 

Hospitality HC characteristics

317 4 123-130

Personally? Eeh, I think maybe it's this independent thing. Of course, one of the reason is 
that I'm living by myself, so of course you have to and it's also for example if I'm biking, I 
didn't have a bike before and I mean I know how to bike, if the bike broke, I cannot call 
my dad or my brother like you have to figure things out by yourself and also in terms of 
school like i wasn't really used to this type of learning and I am not, I'm also not really 
used to the exams here, so I had to ask some friends who did their bachelor here to know 
what advice they have, so I think that, this process to kind of figure things out and 
explore yourself I think maybe that's the, one of the most valuable learnings I guess. 

Independence Personal development 
abroad

318 4 123-130

Personally? Eeh, I think maybe it's this independent thing. Of course, one of the reason is 
that I'm living by myself, so of course you have to and it's also for example if I'm biking, I 
didn't have a bike before and I mean I know how to bike, if the bike broke, I cannot call 
my dad or my brother like you have to figure things out by yourself and also in terms of 
school like i wasn't really used to this type of learning and I am not, I'm also not really 
used to the exams here, so I had to ask some friends who did their bachelor here to know 
what advice they have, so I think that, this process to kind of figure things out and 
explore yourself I think maybe that's the, one of the most valuable learnings I guess. 

Life transitions Personal development 
abroad

319 4 134-136

When I first arrived, everything was super expensive for me, like every single thing. I 
was like, okay, I go around and I couldn't really buy anything, because I was like, how can 
I pay this much for, I don't know, this food or whatever.

High price level Conditions for settling in 
DK

320 4 136-137
But I like going to different supermarkets just for fun. So I go to like every different 
supermarket. 

Appreciation of variety General consumption

321 4 139-142

I mean after living for a while, I know where you can have discount and like sometimes 
there are some things that you will always use, but it's not like they can stay long so I just 
store the things when they're on sale and then, so you kind of figure out a way to live 
even though it's still expensive.

Consumption change Process of settling in DK

323 4 145-148

In terms of food I think I'm fine, of course there's some ingredients I could have find and 
sometimes I miss it, but when my friends visit me they usually bring something so I'm 
not that (...) and I'm quite okay with food. So I think I'm not that, it's not a problem, like it 
happens sometimes, you really miss something, but I think it's not an issue.

Purchases from HC Relationship to HC

324 4 150-151
Okay, I actually think I don't really shop very often. So the most frequent place I shop is 
the supermarket and it's for food and other stuff if it's- (...). Okay, I cannot really (...). 

Utility General consumption

325 4 151-156

Maybe the clothes I'm not used to, because I think in Asia the style or the different, like 
people here are taller so sometimes I want to find the proper size with the proper length 
sometimes you have to try ten, twenty in order to find one that is finally okay. So, I'm 
like, eh it's easier to do that in Taiwan, because I know where I can find what I need, but 
here I think it's a bit different. So it takes more time, but (...) it's okay.

Purchases from HC Relationship to HC

326 4 159-164

Hmm, yeah maybe I think, maybe it's because things are expensive here so before I buy 
like shoes or a jacket whatever, I think more, because I want to buy something that can 
last for longer time, so I think more, okay, this costs a thousand kroner, but if I can use 
this jacket like everyday in the winter and it's really functioning then I guess it's worth it. 
So I'm like, I think I care, I consider more how long it can last and the actual function for 
example in the wind or the rain or snow whatever weather condition it is. Yeah I think 
more about this now.

High price level Conditions for settling in 
DK

315



327 4 159-164

Hmm, yeah maybe I think, maybe it's because things are expensive here so before I buy 
like shoes or a jacket whatever, I think more, because I want to buy something that can 
last for longer time, so I think more, okay, this costs a thousand kroner, but if I can use 
this jacket like everyday in the winter and it's really functioning then I guess it's worth it. 
So I'm like, I think I care, I consider more how long it can last and the actual function for 
example in the wind or the rain or snow whatever weather condition it is. Yeah I think 
more about this now.

Consumption change Process of settling in DK

328 4 167-169

Eh, I think, I think here they [Denmark] have a lot of, how do you say it, some new ideas 
and concepts that I wasn't aware of before and after I read about-, I think it's also 
because they are very innovative

Innovation DK sustainability market

329 4 169-173

then when I get these ideas I try to search something and then I realize actually, okay in 
other part of the world and even in Taiwan there's someone doing this it was just that I 
wasn't aware of this because I didn't, I just don't have the resource to learn about this so 
I think that was nice so you know there are actually more possibilities in terms of 
whatever kinds of food, clothes, furniture whatever. So I think it's this, it's like new 
inspiration so you know there are other, you can be-, you can find good things and look, 
nice looking, but it's also good for the society or whatever.

Triggers awareness DK sustainability market

330 4 176-178

(I): But you've consumed sustainable products in Taiwan already or in other countries? 
(P4): Yeah. In Taiwan, okay, basically food. A lot of their-, and they're getting more and 
more organic stores and things and I think also we started buying like organic, like what 
do you call that-? (...) Clothes made from organic- (I): Cotton?
(P4): Yeah. Usually those would be more expensive, but you also think about how it, iI 
mean t's something you're wearing and if it can last longer and if it's good for the 
environment, we sometimes buy organic.

Facilitates sustainable 
lifestyle

HC characteristics

331 4 176-178

(I): But you've consumed sustainable products in Taiwan already or in other countries? 
(P4): Yeah. In Taiwan, okay, basically food. A lot of their-, and they're getting more and 
more organic stores and things and I think also we started buying like organic, like what 
do you call that-? (...) Clothes made from organic- (I): Cotton?
(P4): Yeah. Usually those would be more expensive, but you also think about how it-, I 
mean it's something you're wearing and if it can last longer and if it's good for the 
environment, we sometimes buy organic.

Organic/natural General consumption

332 4 180-182

Yeah. Usually those would be more expensive, but you also think about how it, I mean it's 
something you're wearing and if it can last longer and if it's good for the environment, 
we sometimes buy organic.

Organic cotton SC consumption

333 4 180-182

Yeah. Usually those would be more expensive, but you also think about how it, I mean it's 
something you're wearing and if it can last longer and if it's good for the environment, 
we sometimes buy organic.

SC as Quality Personal SC definition

334 4 180-183

Yeah. Usually those would be more expensive, but you also think about how it, I mean it's 
something you're wearing and if it can last longer and if it's good for the environment, 
we sometimes buy organic.

Long-lasting Motivation for SC 
consumption

335 4 180-182

Yeah. Usually those would be more expensive, but you also think about how it, I mean it's 
something you're wearing and if it can last longer and if it's good for the environment, 
we sometimes buy organic.

Protecting environment Motivation for SC 
consumption

336 4 186-191

The funny thing is actually that because I couldn't bring all the clothes I had from home 
of course so the closet that I have now is actually smaller than the one I used to have, but 
I just realised I can actually live with just this small part like I don't really need so many 
thing and that was quite-, I was like ‘yeah, okay, I don't actually-,’ like my closet back 
home was actually still full I guess, but I don't, I mean I haven't worn them for almost 
two years and I'm totally fine with that 

Minimised 
consumption due to 
move abroad

General consumption

337 4 191-194

I think I got new stuff here more for the cold because we don't need this thick jacket, so 
basically it's a-, I think I got a jacket and I haven't really bought a lot of new clothes here, 
but the few that I have it's really like, I'm using it like almost every day. So I think it's 
nice to realise that you don't really need so many, yeah.

Utility General consumption

338 4 196-199

Eeh, of course, you have to have something to fit in different occasions for example if you 
go to an interview or if you go to a presentation or if you are going to a party you need to 
have everything that has the function, that fits, but normally I think it's, like in daily life I 
think it should just be comfortable.

Social meaning Meaning of clothing

339 4 196-199

Eeh, of course, you have to have something to fit in different occasions for example if you 
go to an interview or if you go to a presentation or if you are going to a party you need to 
have everything that has the function, that fits, but normally I think it's, like in daily life I 
think it should just be comfortable.

Functionality Meaning of clothing

340 4 202-210

I think they are very, I think they have their style. Like they really care about their 
appearance, but it's also very simple in a way. The design and also the color. I actually 
think especially in the winter, sometimes when they're complete black from the top to 
the bottom, I think that's a bit too black, you can have some colour *laughs*. I mean black 
is easy to go with everything, but if it's like complete black and the weather is already so 
dark, I don't really get that. But I think normally they are really, like it's very simple and I 
think they're also very elegant in a way. Like when people are biking, I think they still 
look, I don't know why I'm always sweating like crazy on a bike *laugh*, but they're like 
in a dress or a nice suite and then they're biking and they look nice and I look like a kid 
or whatever. So that's something- I thought it was fun. 

Known for fashion Perception of DK

341 4 202-210

I think they are very, I think they have their style. Like they really care about their 
appearance, but it's also very simple in a way. The design and also the color. I actually 
think especially in the winter, sometimes when they're complete black from the top to 
the bottom, I think that's a bit too black, you can have some colour *laughs*. I mean black 
is easy to go with everything, but if it's like complete black and the weather is already so 
dark, I don't really get that. But I think normally they are really, like it's very simple and I 
think they're also very elegant in a way. Like when people are biking, I think they still 
look, I don't know why I'm always sweating like crazy on a bike *laugh*, but they're like 
in a dress or a nice suite and then they're biking and they look nice and I look like a kid 
or whatever. So that's something- I thought it was fun. 

Admiration Perception of DK

316



342 4 212-218

I'm trying, but I don't think I have gotten to the point yet. *laughs* But I mean I have also 
some black things, so... I can be kind of Danish *laugh*. Yeah, but I don't think I'm really 
trying to wear like a Dane, like I don't, because I think like referring to the previous 
question, also the clothes shows a person's style or his or her like personality in a way 
and I think it's nice if I saw someone wearing like nicely on the street maybe I would 
consider this kind of, how do you say, outfit, but of course it doesn't fit everyone and I'm 
not really trying to become a Danish style, but I think there's something, there's some 
element that I can try to learn and maybe adopt.

Admiration Perception of DK

343 4 212-218

I'm trying, but I don't think I have gotten to the point yet. *laughs* But I mean I have also 
some black things, so... I can be kind of Danish *laugh*. Yeah, but I don't think I'm really 
trying to wear like a Dane, like I don't, because I think like referring to the previous 
question, also the clothes shows a person's style or his or her like personality in a way 
and I think it's nice if I saw someone wearing like nicely on the street maybe I would 
consider this kind of, how do you say, outfit, but of course it doesn't fit everyone and I'm 
not really trying to become a Danish style, but I think there's something, there's some 
element that I can try to learn and maybe adopt.

Consumption change Process of settling in DK

344 4 212-218

I'm trying, but I don't think I have gotten to the point yet. *laughs* But I mean I have also 
some black things, so... I can be kind of Danish *laugh*. Yeah, but I don't think I'm really 
trying to wear like a Dane, like I don't, because I think like referring to the previous 
question, also the clothes shows a person's style or his or her like personality in a way 
and I think it's nice if I saw someone wearing like nicely on the street maybe I would 
consider this kind of, how do you say, outfit, but of course it doesn't fit everyone and I'm 
not really trying to become a Danish style, but I think there's something, there's some 
element that I can try to learn and maybe adopt.

Simple and elegant 
fashion

Perception of DK

345 4 225-227

Yeah I think, okay, because I heard about this, they have good reputation in sustainable 
fashion, but before I was more thinking about renewable energy, I don't know, food, I 
was more thinking about this. 

Known for 
sustainability

Perception of DK

346 4 227-232

But I think it was actually, I actually don't remember what event it actually was, maybe it 
was some entrepreneur day at CBS or some event where there are a lot of booths, I don't 
remember what the event was exactly, but there was this Carcel and there, I think I 
didn't know about it,  but I just happened to walk by or something and then I talked with 
one of the women there and I thought it was a really, I think you know about this, yeah, 
and I thought it was really interesting, 

University SC awareness

347 4 232-239

I really- (.) because before I was more thinking about this using organic ingredients or 
using like fair trade, taking care of the farmers bla bla bla, but I haven't thought about, 
because they also teach the women in the prison to use, to make the clothes and I 
thought that was also very, I mean, sustainability can also relate to the society and the 
community, but I wasn't really thinking in this aspect. So I think that was a very inspiring 
thing and I thought they had a really good idea and concept and they are really doing it 
and they are getting bigger in a way, so yeah, I think the idea is to, eh, they also 
incorporate the social aspect and that was, I wasn't really thinking about that so that was 
quite something for me *laugh*.

Triggers awareness DK sustainability market

349 4 242-246

Eeh, yeah I think it's important for, like, not only the materials but also the process, how 
you produce, how you make the clothing, like there should be minimised pollution and 
thing and also this taking care of the people that are working- (...) it  doesn't have to be a 
special group of people like the people in the prison it can also be just normal, I don't 
know, workers, but their working condition in terms of safety and their welfare maybe,...

Social sustainability Personal SC definition

350 4 242-243
Eeh, yeah I think it's important for, like, not only the materials but also the process, how 
you produce, how you make the clothing, like there should be minimised pollution

Environmental impact Personal SC definition

351 4 246-255

but I think it's also related to the consumers like myself, how I really sustain these 
clothing and things so I think it's also, yeah I actually, there's also another thing that I 
heard about here, I think it's some, I don't know if it's a start-up or if it's just an event, 
like people exchange their clothes and I think that's also a good idea, because, yeah, it's 
like you cannot avoid that you want to change your clothes sometimes, but you don't 
really have to buy like all the things and sometimes it's just for few occasions and if you 
can just exchange from people and some clothes, you had it, but maybe you haven't worn 
it for like six months or something and maybe some other people can use it. And I also 
heard people doing this like privately, so they just invite friends to their place and then 
everyone exchanged clothes. So I think that's also a like, a way to be sustainable, to 
circulate the clothing in a way. 

Reusing Personal SC definition

352 4 246-255

but I think it's also related to the consumers like myself, how I really sustain these 
clothing and things so I think it's also, yeah I actually, there's also another thing that I 
heard about here, I think it's some, I don't know if it's a start-up or if it's just an event, 
like people exchange their clothes and I think that's also a good idea, because, yeah, it's 
like you cannot avoid that you want to change your clothes sometimes, but you don't 
really have to buy like all the things and sometimes it's just for few occasions and if you 
can just exchange from people and some clothes, you had it, but maybe you haven't worn 
it for like six months or something and maybe some other people can use it. And I also 
heard people doing this like privately, so they just invite friends to their place and then 
everyone exchanged clothes. So I think that's also a like, a way to be sustainable, to 
circulate the clothing in a way. 

Requires consumer 
behaviour change

SC requirements

353 4 257-261

Yes sometimes. For example when I heard about the Carcel thing, because it's new for 
me so I told my family about it and when my friends visited me, I think they sometimes 
have some event at the stores or whatever, so when my friends visit me, I also try to 
explain to them, 'aw this is a good idea, we can take a look at this if you're interested'. So 
yeah, I sometimes try to spread this thing.

Topic among peer-
group

SC awareness

354 4 268-272

I think actually some of them it got it back in Taiwan. I think it's also because my mum is 
kind of, she's really, how do you say, she's very scared of all the chemical, like bla bla 
whatever thing. So sometimes she's like, like the underwears is like directly, how do you 
say, connected to your skin bla bla bla, so she's really aware of this, so she started having 
like underwear from, how do you call it like from organic cotton thing. So I have those. 

Chemicals Motivation for SC 
consumption

355 4 272-276

And the socks it's just saw it... I think it's maybe they are sustainable in the way that they 
have, it's more for the sustainable working environment of the labours, something like, I 
don't really remember, but I think it's some support for the, like they take care of the 
production is safe, the production site and process is safe something certified bla bla. So I 
was like yeah, I can afford this and I can use it for long so yeah, I will buy it.

Social impact Motivation for SC 
consumption
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356 4 279-284

I think I don't really think that much when I'm wearing it, more when I'm buying it 
because I'm deciding, okay, what is what and if I'm paying more then I'm aware that 
okay, I'm paying more for this and I think if this is something I can afford then I would 
choose to spend more money on this if it really, if it can have some good for the 
environment or for the people. So I think I think more about this sustainable issue when 
I'm actually buying, but I don't really think about it when I'm wearing it.

Willingness to pay Motivation for SC 
consumption

357 4 279-284

I think I don't really think that much when I'm wearing it, more when I'm buying it 
because I'm deciding, okay, what is what and if I'm paying more then I'm aware that 
okay, I'm paying more for this and I think if this is something I can afford then I would 
choose to spend more money on this if it really, if it can have some good for the 
environment or for the people. So I think I think more about this sustainable issue when 
I'm actually buying, but I don't really think about it when I'm wearing it. Maybe because 
it's also because it's mostly underwear. If it's a clothe, maybe I would think about it, I'm 
not sure *laughs*.

Protecting environment Motivation for SC 
consumption

358 4 290-295

They must have some awareness of this, because I don't think, like I think if you wouldn't 
want to pay more if you don't think about this and yeah normally people just go for the 
look or the price, so if people consume sustainable products I think they have this 
consciousness and sometimes I think, they have this, how do you say, I think they look 
comfortable with..., they have maybe some kind of self-confidence or whatever you call 
it. It's like, they have, they show this comfortable manner I feel like.

Requires self-
awareness

SC requirements

359 4 298-304

I don't really know a brand, but then after because of this I sometimes read some news 
about this innovation or whatever and then I realised there are actually people making 
clothes from the fiber of pineapple and banana to make clothes, shoes and purses. So I 
don't remember the name exactly, but I heard about this and I thought that was also 
pretty nice. And some of them are like really high-end like those accessories you use 
when you are on a, like when you go for a fashion show or whatever, but maybe if they 
have already this idea it will be implemented into like normal daily clothing so that could 
be something to look forward to. 

Counterapproach to 
fast fashion

Personal SC definition

360 4 298-304

I don't really know a brand, but then after because of this I sometimes read some news 
about this innovation or whatever and then I realised there are actually people making 
clothes from the fiber of pineapple and banana to make clothes, shoes and purses. So I 
don't remember the name exactly, but I heard about this and I thought that was also 
pretty nice. And some of them are like really high-end like those accessories you use 
when you are on a, like when you go for a fashion show or whatever, but maybe if they 
have already this idea it will be implemented into like normal daily clothing so that could 
be something to look forward to. 

SC as a luxury SC limitations

361 4 298-304

I don't really know a brand, but then after because of this I sometimes read some news 
about this innovation or whatever and then I realised there are actually people making 
clothes from the fiber of pineapple and banana to make clothes, shoes and purses. So I 
don't remember the name exactly, but I heard about this and I thought that was also 
pretty nice. And some of them are like really high-end like those accessories you use 
when you are on a, like when you go for a fashion show or whatever, but maybe if they 
have already this idea it will be implemented into like normal daily clothing so that could 
be something to look forward to. 

Material innovation Personal SC definition

362 4 306-308

Yeah, I think that's a part of, because usually you just throw those fibers away like 
there's no use, so it can be reused in a way and which can be, have good function and 
also like stylish then it's a win-win-win I guess. So I think that can be part of the, yeah.

Counterapproach to 
fast fashion

Personal SC definition

363 4 311-314

I think, I'm not really like I don't really know a lot in other countries But those news I 
see, I think they're also from other parts of Europe and also some I heard it from Taiwan. 
So at least I think it's global , but it's kind of still, I think it's maybe still a bit niche, so it's 
like, there ARE, but it hasn't become like a web, like spreading yet. I guess.

Global media attention SC awareness

364 4 311-314

I think, I'm not really like I don't really know a lot in other countries But those news I 
see, I think they're also from other parts of Europe and also some I heard it from Taiwan. 
So at least I think it's global , but it's kind of still, I think it's maybe still a bit niche, so it's 
like, there ARE, but it hasn't become like a web, like spreading yet. I guess.

Presence in multiple 
countries

SC awareness

365 4 316-320

Yeah, I think it's possible, but I think it will take some time I guess because for me people 
around me the I try to share this idea with them, of course not everybody accepts and 
also I think when you feel interested in this you start doing, you start being aware of it 
and maybe you find some news and you look for, you search for this, but I think it still 
takes some time before you really buy things, because of course it's more expensive at 
this point, like that's why.

Requires consumer 
behaviour change

SC requirements

366 4 316-327

Like Carcel I think they have a good idea, but I haven't really bought anything there, so I 
couldn't say, because it's just too expensive, so I think the first thing is to be interested in 
this and to be aware, so this idea has to spread for, to more people, but then afterwards 
it's another process for people to really consume this and for some people this 
exchanging clothes idea could be strange or some people, they don't want to wear 
something other people used before, so that's, I think it demands a change also in the 
concept of what clothes is. So I think it will take some time, but it's possible to become a 
more normal trend.

Requires consumer 
education

SC requirements

367 4 316-327

Like Carcel I think they have a good idea, but I haven't really bought anything there, so I 
couldn't say, because it's just too expensive, so I think the first thing is to be interested in 
this and to be aware, so this idea has to spread for, to more people, but then afterwards 
it's another process for people to really consume this and for some people this 
exchanging clothes idea could be strange or some people, they don't want to wear 
something other people used before, so that's, I think it demands a change also in the 
concept of what clothes is. So I think it will take some time, but it's possible to become a 
more normal trend.

Requires consumer 
behaviour change

SC requirements

368 4 316-327

Like Carcel I think they have a good idea, but I haven't really bought anything there, so I 
couldn't say, because it's just too expensive, so I think the first thing is to be interested in 
this and to be aware, so this idea has to spread for, to more people, but then afterwards 
it's another process for people to really consume this and for some people this 
exchanging clothes idea could be strange or some people, they don't want to wear 
something other people used before, so that's, I think it demands a change also in the 
concept of what clothes is. So I think it will take some time, but it's possible to become a 
more normal trend.

Price as limitation SC limitations
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369 4 320-327

but then afterwards it's another process for people to really consume this and for some 
people this exchanging clothes idea could be strange or some people, they don't want to 
wear something other people used before, so that's, I think it demands a change also in 
the concept of what clothes is. So I think it will take some time, but it's possible to 
become a more normal trend.

Requires consumer 
education

SC requirements

370 4 331-332
Not really, but I really hope it can become more widely accepted, so it can also, just to 
spread to more different part of the world.

Dynamic concept Personal SC definition

371 5 16-18

I came to Denmark seven years ago with my ex-husband, he's French, eehm we were 
living in different countries for thirteen years, traveling around, and we came to 
Denmark to settle some roots. 

Settling down Reasons for coming to 
DK

372 5 18-21

We chose to come here eeh and then yeah, I got a baby and we got divorced and we both 
decided to stay in Denmark for our kid and also because we like to live here, we think, 
yeah I think life here is easy and things work and you can have opportunities, ehm in this 
country. So that's a little bit, yeah, summary of my story

Planning to stay Process of settling in DK

373 5 19-21

I think life here is easy and things work and you can have opportunities, ehm in this 
country. So that's a little bit, yeah, summary of my story

Simple public 
structures and 
institutions

Conditions for settling in 
DK

374 5 23-26

My expectations, I was focusing on the family life compared to other countries I live in, I 
think Denmark puts a lot of value on family, family time and respecting that even if you 
work you have a life after work and you can enjoy your life with your family, that was a 
main reason why I chose this country.

Family-friendly Perception of DK

375 5 27-29

(I): Can you remember the beginning when you came here? Can you remember how you 
felt? (P5): I felt great! I think I had a-, I fell in love and I had a love story for three years 
with Denmark, where I was very in love...

Exciting beginning Process of settling in DK

376 5 28-32

I felt great! I think I had a-, I fell in love and I had a love story for three years with 
Denmark, where I was very in love, and then as always when you live in country you 
start seeing things you don't like, but that happens in all the countries you live in. I lived 
in different countries already and you start to see the dark side of the place, but I'm 
choosing still to stay here, because the pros are much more than the cons

Reality shock Process of settling in DK

377 5 34-39

The dark side? Ehm, (...) for me coming from Argentina, I think it's more the emotional 
part of getting to reach the Danish, because yeah we are too different, in Argentina we 
are very expressive, maybe too emotional and, and so when I, yeah, meet Danish and I 
see that you can be more contained with emotions maybe it's a bit of a shock for me, but 
it's a matter of getting used to and learn to live with people that behave differently. Yeah, 
maybe that's the part that I'm sometimes struggling, but yeah. 

Difficult to connect with 
locals

Conditions for settling in 
DK

378 5 34-39

The dark side? Ehm, (...) for me coming from Argentina, I think it's more the emotional 
part of getting to reach the Danish, because yeah we are too different, in Argentina we 
are very expressive, maybe too emotional and, and so when I, yeah, meet Danish and I 
see that you can be more contained with emotions maybe it's a bit of a shock for me, but 
it's a matter of getting used to and learn to live with people that behave differently. Yeah, 
maybe that's the part that I'm sometimes struggling, but yeah. 

Different to HC Perception of DK

379 5 34-39

The dark side? Ehm, (...) for me coming from Argentina, I think it's more the emotional 
part of getting to reach the Danish, because yeah we are too different, in Argentina we 
are very expressive, maybe too emotional and, and so when I, yeah, meet Danish and I 
see that you can be more contained with emotions maybe it's a bit of a shock for me, but 
it's a matter of getting used to and learn to live with people that behave differently. Yeah, 
maybe that's the part that I'm sometimes struggling, but yeah. 

Intercultural skills Personal development 
abroad

380 5 41
I lived in France, in Russia, in Venezuela and of course Argentina. Lived abroad in 

multiple countries
Participant 
characteristics

381 5 45 I speak a little bit Danish, I read more than I speak. Beginner level Danish language

382 5 46-48

I yeah, I studied Danish in the school, but I think my problem is for work, now I'm not 
working, but for work that was in English and I don't have a boyfriend or husband that is 
Danish so I'm not practicing enough, but yeah, I need to work more on that.

Feeling guilty for not 
learning Danish

Danish language

383 5 49-50
(I): So would you like improve your Danish?
(P5): Yes, yes, definitely, yeah. Yeah it's a key. Yes.

Language as integration 
factor

Danish language

384 5 52
Most of them are foreigners, but I have some Danish friends International social 

circle
Social life in DK

385 5 52-56

Most of them are foreigners, but I have some Danish friends, in general the Danish 
friends I have, they lived abroad as well. That's something I see is more difficult meet 
locals when the locals are didn't travel or lived abroad. That is not specifically from 
Denmark. It happens also in France, eeh, in Russia, Venezuela they are more curious, so 
it's different, but yeah that would be my circle of friends.

Danes with 
international 
experience

Social life in DK

386 5 58-62

Ehm, I think it's in general when you live in a country, you have your friends from school, 
university and you have your family and more if you have kids, then you start to have a 
family life and you don't have that much time to meet new people and also if you maybe 
need to speak English with your new friends, that's a like limitation as well to express 
yourself, so I think it's just, yeah, how you build your life, yeah.

Dependent on language Social life in DK

387 5 63-71

(I): Ehm, has there been a moment where you felt like you arrived in Denmark, like you 
really are part of this place? (P5): Ehm, no. Not because I'm not feeling welcomed, but it's 
more about my story living in different countries, I think I, as a foreigner you never 
become part, you adapt to the place and you adapt to the way of life which is great, I like 
that, eh, but you are not going to become one of them. Yeah, even, in France, I speak 
French, I have French nationality, but I don't feel I'm French. I love France and I have my 
heart there, but, yeah I think as a foreigner you are always a foreigner, ehm, so it's not 
negative, it's not positive, it's just a fact on my case, ehm, I don't suffer of that, but I like 
to adapt to the place and respect the rules and the laws and how you behave in a 
country.

Feeling foreign Process of settling in DK
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388 5 63-71

(I): Ehm, has there been a moment where you felt like you arrived in Denmark, like you 
really are part of this place? (P5): Ehm, no. Not because I'm not feeling welcomed, but it's 
more about my story living in different countries, I think I, as a foreigner you never 
become part, you adapt to the place and you adapt to the way of life which is great, I like 
that, eh, but you are not going to become one of them. Yeah, even, in France, I speak 
French, I have French nationality, but I don't feel I'm French. I love France and I have my 
heart there, but, yeah I think as a foreigner you are always a foreigner, ehm, so it's not 
negative, it's not positive, it's just a fact on my case, ehm, I don't suffer of that, but I like 
to adapt to the place and respect the rules and the laws and how you behave in a 
country.

Individuality Cultural identification

389 5 69-71

I think as a foreigner you are always a foreigner, ehm, so it's not negative, it's not 
positive, it's just a fact on my case, ehm, I don't suffer of that, but I like to adapt to the 
place and respect the rules and the laws and how you behave in a country.

Intercultural skills Personal development 
abroad

390 5 74-76

What's my label? Until a couple years ago I was an expat, but I don't feel I'm an expat 
anymore, because since I got divorced I decided to stay here so, yeah, I'm an immigrant, I 
think *laugh*

Immigrant Role identification

391 5 79-81

Well, I, I learned a lot about my country being far and going back there and seeing how 
people behave in my country and for instance I don't wanna go there again *laugh*. It's 
like I love Argentina, but it's like no thank you.

Distant relation to HC Relationship to HC

392 5 79-81

Well, I, I learned a lot about my country being far and going back there and seeing how 
people behave in my country and for instance I don't wanna go there again *laugh*. It's 
like I love Argentina, but it's like no thank you.

Emotional relation Relationship to HC

393 5 81-86

You change when you live abroad, you (...) You get detached of what you think you are, 
what your roots are, so finally you find yourself more, you find your personality more, 
you expose yourself places where you don't have the protection of the cultural fact, 
factor and that makes you become more individual, ehm, so yeah, I, I when I go to 
Argentina I don't feel I'm from there, I'm not from here, I'm, I'm you just become 
individual and you move around with yourself *laugh*

Individuality Cultural identification

394 5 81-86

You change when you live abroad, you (...) You get detached of what you think you are, 
what your roots are, so finally you find yourself more, you find your personality more, 
you expose yourself places where you don't have the protection of the cultural fact, 
factor and that makes you become more individual, ehm, so yeah, I, I when I go to 
Argentina I don't feel I'm from there, I'm not from here, I'm, I'm you just become 
individual and you move around with yourself *laugh*

Self-reflection Personal development 
abroad

395 5 81-86

You change when you live abroad, you (...) You get detached of what you think you are, 
what your roots are, so finally you find yourself more, you find your personality more, 
you expose yourself places where you don't have the protection of the cultural fact, 
factor and that makes you become more individual, ehm, so yeah, I, I when I go to 
Argentina I don't feel I'm from there, I'm not from here, I'm, I'm you just become 
individual and you move around with yourself *laugh*

Distant relation to HC Relationship to HC

396 5 90-91
Yes, yes, yeah, we give a lot of value to friendship and family, so it's a Christian country, 
so family is very important, ehm,

Family Childhood values

397 5 91-94

...then ehm, something we have I think is we are very, we fight to get a good life, yeah we 
were going through so many economic crises that we need to have a plan B, and C, and D 
all the time, yeah to survive.

Work hard Childhood values

398 5 93-94
I think in solidarity, we help each other, ehm I think those are the main values I can think 
now.

Solidarity Childhood values

399 5 95-97

Okay, yeah, good, then ehm, oh yeah one last question about that topic, if a friend from 
your home country would like to move to Denmark, is there any advice you would give 
that person? (P5): First, start learning Danish

Language as integration 
factor

Danish language

400 5 107-110

When it comes to food, well I'm vegetarian, so I'm going for a vegetables and I try not to 
buy too many of these like replacements of meat, because still processed food, so it's, I'm 
not sure what is inside and how safe it's to eat that. Ehm, I try to buy ecological as much 
as I can and if I don't buy ecological I buy local. 

Organic/natural General consumption

401 5 107-110

When it comes to food, well I'm vegetarian, so I'm going for a vegetables and I try not to 
buy too many of these like replacements of meat, because still processed food, so it's, I'm 
not sure what is inside and how safe it's to eat that. Ehm, I try to buy ecological as much 
as I can and if I don't buy ecological I buy local. 

Sustainable lifestyle Participant 
characteristics

402 5 110-112
Yeah, I try to not buy like just things just because ‘aaw that's nice packaging’, yeah I try 
to have at least not to buy extras inside with it I don't need, yeah for food is that. 

Utility General consumption

403 5 114-115
For cleaning stuff, I try to buy, yeah to have like one product to clean the whole and not 
have like a lot of bottles. 

Utility General consumption

404 5 115-118

Ehm, for shampoo and shower gel, that I, I couldn't find a good alternative, I would like 
to buy, you know you have these soaps that are bar soaps or shampoos that are bar 
shampoos, but I checked the prices and for a moment, I saw one in bar that was 130 
crowns and that was okay, yeah, I love my planet, but *laugh*, so for that I buy regular 
products, yeah.

Price sensitivity General consumption

406 5 119-122

I): Are there any products from your home country or from any of the other places that 
you lived at that you're missing?
(P5): Hm not really, no, no. I try not to, yeah, I left in 1999 from Argentina, so I kind of 
like got detached of the things I cannot have easily, so ehm no, not really, I'm not 
searching for it.

Distant relation to HC Relationship to HC

407 5 125-126
That has changed (...) Ehm, not really. No, because before Denmark I lived in France and 
it's kind of, yeah, the same.

International 
experience

Personal development 
abroad

408 5 126-130

Eh when it comes to clothes as well, I was already trying to search for sustainable things 
in France. It was in France that I discovered sustainable brands for clothes, ehm. Well the 
thing that changed is that I had a baby, that added a different way of buying for your kid. 
Maybe I'm buying more in second-hand shops because you have more of this here in 
Copenhagen than in other countries maybe.

Interest in 
sustainability

Participant 
characteristics

409 5 126-130

Eh when it comes to clothes as well, I was already trying to search for sustainable things 
in France. It was in France that I discovered sustainable brands for clothes, ehm. Well the 
thing that changed is that I had a baby, that added a different way of buying for your kid. 
Maybe I'm buying more in second-hand shops because you have more of this here in 
Copenhagen than in other countries maybe.

Organic/natural General consumption
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410 5 126-129

Eh when it comes to clothes as well, I was already trying to search for sustainable things 
in France. It was in France that I discovered sustainable brands for clothes, ehm. Well the 
thing that changed is that I had a baby, that added a different way of buying for your kid. 

Dependent on life stage General Consumption

411 5 126-129

Eh when it comes to clothes as well, I was already trying to search for sustainable things 
in France. It was in France that I discovered sustainable brands for clothes, ehm. Well the 
thing that changed is that I had a baby, that added a different way of buying for your kid. 

Life transitions Personal development 
abroad

412 5 126-128
Eh when it comes to clothes as well, I was already trying to search for sustainable things 
in France. It was in France that I discovered sustainable brands for clothes, ehm.

Presence in multiple 
countries

SC awareness

413 5 129-130
Maybe I'm buying more in second-hand shops because you have more of this here in 
Copenhagen than in other countries maybe.

Good availability of 
second-hand

DK sustainability market

414 5 129-130
Maybe I'm buying more in second-hand shops because you have more of this here in 
Copenhagen than in other countries maybe.

Second-hand SC consumption

415 5 133-136

Yeah, yeah, I think I became more aware of it. In fact when I answered the questionnaire 
I realised after that I answered more about my all behaviour of how was buying and then 
I realised that it's been like  I don't know four months I'm  not buying anything and the 
couple of things I bought before was in second-hand, so yeah

Second-hand SC consumption

416 5 133-136

Yeah, yeah, I think I became more aware of it. In fact when I answered the questionnaire 
I realised after that I answered more about my all behaviour of how was buying and then 
I realised that it's been like  I don't know four months I'm  not buying anything and the 
couple of things I bought before was in second-hand, so yeah

Non-consumption SC consumption

417 5 131-136

(I): Do you think your consumption of sustainable products has changed since you came 
to Denmark. (P5): Yeah, yeah, I think I became more aware of it. In fact when I answered 
the questionnaire I realised after that I answered more about my all behaviour of how 
was buying and then I realised that it's been like  I don't know four months I'm  not 
buying anything and the couple of things I bought before was in second-hand, so yeah

Triggers awareness DK sustainability market

418 5 142-145

Ehm, maybe I, that my style kind of like settled more, eh, without, like when I buy 
something, I buy something because I really like it and I feel good with it not because 
everybody is using pink in the street for that season, yeah I think it developed in that 
way. When I buy something it's because it gets well with the rest and yeah, like the style 
get more settled.

Clothing as identity Meaning of clothing

419 5 142-145

Ehm, maybe I, that my style kind of like settled more, eh, without, like when I buy 
something, I buy something because I really like it and I feel good with it not because 
everybody is using pink in the street for that season, yeah I think it developed in that 
way. When I buy something it's because it gets well with the rest and yeah, like the style 
get more settled.

Utility General consumption

420 5 142-145

Ehm, maybe I, that my style kind of like settled more, eh, without, like when I buy 
something, I buy something because I really like it and I feel good with it not because 
everybody is using pink in the street for that season, yeah I think it developed in that 
way. When I buy something it's because it gets well with the rest and yeah, like the style 
get more settled.

Non-consumption SC consumption

421 5 148-151

yeah, that is an emotional event is when I got divorced. Well, I was 13 years with this 
person and I realised I lost myself. I didn't know who I was in a certain point so when I 
started to rediscover myself

Life transitions Personal development 
abroad

422 5 146-151

(I): Can you remember any specific situation or events in your life that have triggered 
that development? (P5): yeah, that is an emotional event is when I got divorced. Well, I 
was 13 years with this person and I realised I lost myself. I didn't know who I was in a 
certain point so when I started to rediscover myself, the, yeah. Well how you dress also 
expresses how you feel so kind of started like to be more sure about how I was dressing 
because I was feeling better with myself, so yeah.

Clothing as identity Meaning of clothing

423 5 150-151
Well how you dress also expresses how you feel so kind of started like to be more sure 
about how I was dressing because I was feeling better with myself, so yeah

Clothing as 
representation of mood

Meaning of clothing

424 5 153-156

Ehm, I, I think it's, yeah, a way of expressing yourself. The way you dress also influences 
how you will feel in the day. If you are more confident or not. If you put something you 
are not sure about and then you leave home and you're like Oh no why did I put this? it 
really influences your day. 

Clothing as 
representation of mood

Meaning of clothing

425 5 153-156

Ehm, I, I think it's, yeah, a way of expressing yourself. The way you dress also influences 
how you will feel in the day. If you are more confident or not. If you put something you 
are not sure about and then you leave home and you're like Oh no why did I put this? it 
really influences your day. 

Clothing as identity Meaning of clothing

426 5 156-160

Also I really respect fashion. I think lots of people like think it's like superficial, but I 
think it can be art. I really respect designers and the work they do. I can can get moved 
by seeing an exhibition by Yves Saint Laurent or Christian Lacroix when you see their 
dresses - Aaah - it's like seeing a piece of art sometimes *laugh*. So yeah, it's important. 
For me fashion, yeah, it's important.

Fashion as creativity Meaning of clothing

427 5 162-163
Yes, yes, yeah, I always had liked to watch the runway and dream and check the different 
styles and see how things started changing and evolving in the fashion industry.

Interest in fashion Participant 
characteristics

428 5 164-170

(I): Okay, so have you worked yourself in the fashion industry? (P5): No, no, but as I told 
to you I have a project of opening a shop with sustainable clothes here in Denmark, so, 
yeah I'm doing some online courses with BOF. It's Business of Fashion. It's a British - not 
company, but organisation. And they have courses, fashion courses online so I'm, and I'm 
reading a lot. I'm getting as much information as I can. (I): So it's your plan to open that. 
So you haven't opened it yet, so it's a project? (P5): Yeah it's a project and the idea is to 
open in January. So, yeah, let's see how it...

Interest in fashion Participant 
characteristics

429 5 177-181

One thing I really like from Danish fashion is that you go out on the street and everyone 
looks dressed up, you really like to look good. Without making so much, it's not like over-
dress. It's stylish, ehm, you are not afraid of different shapes and cuts. There is 
something that is very unisex in the fashion that I like. That I think that's the way fashion 
is going in certain, yeah, areas of the fashion.

Known for fashion Perception of DK

430 5 177-181

One thing I really like from Danish fashion is that you go out on the street and everyone 
looks dressed up, you really like to look good. Without making so much, it's not like over-
dress. It's stylish, ehm, you are not afraid of different shapes and cuts. There is 
something that is very unisex in the fashion that I like. That I think that's the way fashion 
is going in certain, yeah, areas of the fashion.

Simple and elegant 
fashion

Perception of DK
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431 5 183-185

And I think you have, yeah, you develop trends as well. Like for me the sneakers, to use 
sneakers with being dressed up, and with sneakers is very, it started HERE *laugh*. So to 
make fashion more easy for the everyday-life.

Known for fashion Perception of DK

432 5 183-185

And I think you have, yeah, you develop trends as well. Like for me the sneakers, to use 
sneakers with being dressed up, and with sneakers is very, it started HERE *laugh*. So to 
make fashion more easy for the everyday-life.

Simple and elegant 
fashion

Perception of DK

433 5 187-188
yeah, definitely, yeah, you get influenced by the place you live in. It gives you ideas and 
then you adapt in our own way to dress.

Consumption change Process of settling in DK

434 5 187-188
yeah, definitely, yeah, you get influenced by the place you live in. It gives you ideas and 
then you adapt in our own way to dress.

Self-reflection Personal development 
abroad

436 5 192-198

Yeah, it was in France, I was going to buy groceries supermarket that was organic next to 
my place and they had also some, a small space with clothes, so then yeah, then I started 
to see that people were trying to work with organic cotton and then, yeah, I started to 
search more to see if there were other shops in Paris with this concept and I found some, 
but at that time it was still very ...hippie. You know a look that was like not my style. So I 
could buy some basics and it was only focusing on organic cotton when today organic 
cotton shouldn't be the main fabric, but more with recycling, synthetic, but yeah, that 
was my first like contact with sustainable fashion.

Retail SC awareness

437 5 192-198

Yeah, it was in France, I was going to buy groceries supermarket that was organic next to 
my place and they had also some, a small space with clothes, so then yeah, then I started 
to see that people were trying to work with organic cotton and then, yeah, I started to 
search more to see if there were other shops in Paris with this concept and I found some, 
but at that time it was still very ...hippie. You know a look that was like not my style. So I 
could buy some basics and it was only focusing on organic cotton when today organic 
cotton shouldn't be the main fabric, but more with recycling, synthetic, but yeah, that 
was my first like contact with sustainable fashion.

Self-study SC awareness

438 5 192-198

Yeah, it was in France, I was going to buy groceries supermarket that was organic next to 
my place and they had also some, a small space with clothes, so then yeah, then I started 
to see that people were trying to work with organic cotton and then, yeah, I started to 
search more to see if there were other shops in Paris with this concept and I found some, 
but at that time it was still very ...hippie. You know a look that was like not my style. So I 
could buy some basics and it was only focusing on organic cotton when today organic 
cotton shouldn't be the main fabric, but more with recycling, synthetic, but yeah, that 
was my first like contact with sustainable fashion.

Dynamic concept Personal SC definition

439 5 192-198

Yeah, it was in France, I was going to buy groceries supermarket that was organic next to 
my place and they had also some, a small space with clothes, so then yeah, then I started 
to see that people were trying to work with organic cotton and then, yeah, I started to 
search more to see if there were other shops in Paris with this concept and I found some, 
but at that time it was still very ...hippie. You know a look that was like not my style. So I 
could buy some basics and it was only focusing on organic cotton when today organic 
cotton shouldn't be the main fabric, but more with recycling, synthetic, but yeah, that 
was my first like contact with sustainable fashion.

Material innovation Personal SC definition

440 5 200-207

(I): When was that? (P5): Ach, pff, it was probably 2007, something like that. (I): Okay, so 
some time ago. So do you think it has developed since then? (P5): Yes, yeah, but it took 
time. More to this change of, okay, we shouldn't use that much organic cotton, but try to 
find other kinds of fabrics and some places this like stigma of hippie style is still there, 
ehm, and it's kind of a negative side for sustainable fashion that, yeah, (...) And also 
something that took, is taking time is if the people are ready to spend the money on a t-
shirt 400 crown against one that they can pay 50 in h&m just because it's sustainable, so 
that's something that is taking time and I understand as well.

Dynamic concept Personal SC definition

441 5 200-204

(I): When was that? (P5): Ach, pff, it was probably 2007, something like that. (I): Okay, so 
some time ago. So do you think it has developed since then? (P5): Yes, yeah, but it took 
time. More to this change of, okay, we shouldn't use that much organic cotton, but try to 
find other kinds of fabrics and some places this like stigma of hippie style is still there, 
ehm, and it's kind of a negative side for sustainable fashion that, yeah, (...) 

Misperception of SC SC limitations

442 5 204-207

And also something that took-, is taking time is if the people are ready to spend the 
money on a t-shirt 400 kroner against one that they can pay 50 in h&m just because it's 
sustainable, so that's something that is taking time and I understand as well.

Price as limitation SC limitations

443 5 204-207

And also something that took-, is taking time is if the people are ready to spend the 
money on a t-shirt 400 crowns against one that they can pay 50 in h&m just because it's 
sustainable, so that's something that is taking time and I understand as well.

Requires consumer 
education

SC requirements

444 5 210
well, there are a lot of factors. So from the fabric they use, if they're recycling fabrics or 
not. 

Environmental impact Personal SC definition

445 5 210
well, there are a lot of factors. So from the fabric they use, if they're recycling fabrics or 
not. 

Material innovation Personal SC definition

446 5 211-212
Then how they produce the garments, labor, if they respect human rights with the 
workers. Yeah, that's a big part of it.

Social sustainability Personal SC definition

447 5 212-216

Then if they can do like a circular economy with it, recovering the used garments and 
recycle them, (...) chemicals they use, how much water they are using. For instance for 
jeans, jeans can spend a lot of water, and also the chemicals that are used for jeans are 
very bad, but some, this sustainable brands are kind of like, having another way to treat 
jeans to use less water and less chemicals. 

Environmental impact Personal SC definition

448 5 212-216

Then if they can do like a circular economy with it, recovering the used garments and 
recycle them, (...) chemicals they use, how much water they are using. For instance for 
jeans, jeans can spend a lot of water, and also the chemicals that are used for jeans are 
very bad, but some, this sustainable brands are kind of like, having another way to treat 
jeans to use less water and less chemicals. 

Sustainable supply 
chain

Personal SC definition

449 5 216-217
So, yeah, I think it could be ethical, human rights when it's sustainable from where the 
fabrics are coming, 

Social sustainability Personal SC definition

450 5 217-220

And then also how the brand is producing. If they have eight seasons, how much you 
produce, so slow fashion should be part of the sustainable, or else it's like what's the 
point to produce sustainable if you are still producing like in an amount of garments that 
are too much.

Counterapproach to 
fast fashion

Personal SC definition
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451 5 227-230

Almost all to be vegan if they can. And also in my case I would like to focus only on 
Europe because that's also the print of CO2. If you are bringing stuff that are sustainable 
from Canada or the States it's like well you are also doing something that is not that cool, 
so yeah work in, with Europe, so that would be the focus of the concept.

Environmental impact Personal SC definition

452 5 227-230

Almost all to be vegan if they can. And also in my case I would like to focus only on 
Europe because that's also the print of CO2. If you are bringing stuff that are sustainable 
from Canada or the States it's like well you are also doing something that is not that cool, 
so yeah work in, with Europe, so that would be the focus of the concept.

Local production Personal SC definition

453 5 237-244

I): What is vegan leather? (P5): It's eh, they are doing leathers with pineapples, they are 
developing also with Banana, eh, the-, (...) (I): Fiber? I don't know... (P5): yeah, yes, also 
you have vegan leather that came from some trees. You know there's these trees, you cut 
and you have this white liquid coming, they can do leather with this from certain trees. 
Yeah the vegan shoes I have are Doc Marten's. They are developing a vegan line and they 
look great! You don't realise it's not leather. And the colour is so pretty.

Material innovation Personal SC Definition

454 5 237-244

I): What is vegan leather? (P5): It's eh, they are doing leathers with pineapples, they are 
developing also with Banana, eh, the-, (...) (I): Fiber? I don't know... (P5): yeah, yes, also 
you have vegan leather that came from some trees. You know there's these trees, you cut 
and you have this white liquid coming, they can do leather with this from certain trees. 
Yeah the vegan shoes I have are Doc Marten's. They are developing a vegan line and they 
look great! You don't realise it's not leather. And the colour is so pretty.

SC as part of 
sustainable lifestyle

Motivation for SC 
consumption

455 5 245-248

(I): So, yeah, how do you feel when you are wearing sustainable clothing? [...] (P5): I'm 
proud *laugh*.

Emotional meaning Motivation for SC 
consumption

456 5 249-250
I'm happy to actually use something that I know that had a less print, like pollution print 
in the world, I don't know, ehm, yes. yeah I think that's the way we should go in fact.

Protecting environment Motivation for SC 
consumption

457 5 250-252

Also to consume less. In the shop  one concept would be to teach people to buy less. Even 
though it sounds like crazy for a business. Okay, if you're going to buy, don't buy five, buy 
one that is really going to fit your wardrobe and you will use for years, not just for three 
months. 

Non-consumption SC consumption

458 5 254-257

With friends, but not too much, because I don't wanna preach, yeah, people can get tired 
of, it's kind of like doing the moral to people. Like woaah, what you have leather there, 
think about the cow you killed! no, yeah a little bit, but not too much. For the moment I'm 
just working on the project and yeah.

No topic among peer-
group

SC awareness

459 5 254-257

With friends, but not too much, because I don't wanna preach, yeah, people can get tired 
of, it's kind of like doing the moral to people. Like woaah, what you have leather there, 
think about the cow you killed! no, yeah a little bit, but not too much. For the moment I'm 
just working on the project and yeah.

Hypocrisy SC limitations

460 5 258-262

(I): Do you also talk about it with people from Argentina? (P5): With my family yeah, 
because they are aware of what I'm doing, ehm, but there yeah, you have a lot of small 
like young designers going on that direction, but it will take some time until it's settled, 
because the economical part is not healthy. People once when they need clothes they go 
very cheap, because they cannot afford more sometimes.

Requires societal 
development

SC requirements

461 5 258-262

(I): Do you also talk about it with people from Argentina? (P5): With my family yeah, 
because they are aware of what I'm doing, ehm, but there yeah, you have a lot of small 
like young designers going on that direction, but it will take some time until it's settled, 
because the economical part is not healthy. People once when they need clothes they go 
very cheap, because they cannot afford more sometimes.

Survival HC characteristics

462 5 258-262

(I): Do you also talk about it with people from Argentina? (P5): With my family yeah, 
because they are aware of what I'm doing, ehm, but there yeah, you have a lot of small 
like young designers going on that direction, but it will take some time until it's settled, 
because the economical part is not healthy. People once when they need clothes they go 
very cheap, because they cannot afford more sometimes.

Price as limitation SC limitations

463 5 265-267

Yes I think also, I don't know how aware people are of the impact the clothes industry 
has. It's about information and also economic reasons. I don't know how much 
information they get from the media.

Requires societal 
development

SC requirements

464 5 265-267

Yes I think also, I don't know how aware people are of the impact the clothes industry 
has. It's about information and also economic reasons. I don't know how much 
information they get from the media.

Requires consumer 
education

SC requirements

465 5 270-276

Yeah, (Tennis brand) they are one of the first ones that started  with the, trying to 
produce shoes that were vegan. I remember when they started in France, ehm, they were 
really small, and now they're like everywhere. Stella McCartney of course. She is doing 
something that is not only for her brand but she's yeah, like the head of the movement 
kind of, for sustainable. She's really powerful. Ehm, and then (…) I don't think of another 
one right now. There are many. Ehm yeah, Patagonia, the oldest one probably and the 
started pretty long time ago, recycling plastic to do their vests, yeah, Patagonia. (…) I 
can't remember the name of this one.

Brands SC awareness

466 5 282-287

I think it should be someone of a socio-economical level that is kind of like high, because 
it's people that will get more information. So economically also with more income to 
spend in clothes that is, that are more expensive than the regular H&M, yeah street 
brands. Should be someone, I'm describing my client in fact, someone who is interested 
in having a style and appreciative of the cuts of the garment, ehm. Or if I talk about 
another person, probably someone who is really into organic, yeah, slow life, more like 
holistic maybe, (...) spiritual *laugh*.

Requires societal 
development

SC requirements

467 5 282-287

I think it should be someone of a socio-economical level that is kind of like high, because 
it's people that will get more information. So economically also with more income to 
spend in clothes that is, that are more expensive than the regular H&M, yeah street 
brands.

Requires financial 
resources

SC requirements

468 5 282-287

I think it should be someone of a socio-economical level that is kind of like high, because 
it's people that will get more information. So economically also with more income to 
spend in clothes that is, that are more expensive than the regular H&M, yeah street 
brands.

Requires societal 
development

SC requirements
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469 5 282-284

I think it should be someone of a socio-economical level that is kind of like high, because 
it's people that will get more information. So economically also with more income to 
spend in clothes that is, that are more expensive than the regular H&M, yeah street 
brands.

Requires consumer 
education

SC requirements

470 5 284-287

Should be someone, I'm describing my client in fact, someone who is interested in having 
a style and appreciative of the cuts of the garment, ehm. Or if I talk about another person, 
probably someone who is really into organic, yeah, slow life, more like holistic maybe, 
(...) spiritual *laugh*.

Environmental impact Personal SC definition

471 5 284-287

Should be someone, I'm describing my client in fact, someone who is interested in having 
a style and appreciative of the cuts of the garment, ehm. Or if I talk about another person, 
probably someone who is really into organic, yeah, slow life, more like holistic maybe, 
(...) spiritual *laugh*.

Requires fashion 
interest

SC requirements

472 5 284-287

Should be someone, I'm describing my client in fact, someone who is interested in having 
a style and appreciative of the cuts of the garment, ehm. Or if I talk about another person, 
probably someone who is really into organic, yeah, slow life, more like holistic maybe, 
(...) spiritual *laugh*.

Requires 
environmental concern

SC requirements

473 5 282-284

I think it should be someone of a socio-economical level that is kind of like high, because 
it's people that will get more information. So economically also with more income to 
spend in clothes that is, that are more expensive than the regular H&M, yeah street 
brands.

Requires financial 
resources

SC requirements

474 5 291-292
I think yes, yes. I think people are pretty aware in Denmark of sustainable. It's starting 
to, it's a good place to start I think. 

Triggers awareness DK sustainability market

475 5 293-297

(I): Do you think then that it's, do you think it's a global movement, or it has the potential 
to be global? (P5): Yes, yes, if you read all the articles, and the different associations that 
are appearing. I think like 5 years ago or even three years ago, you didn't have so many 
articles coming up on websites and websites and now it's like every day, mainly talking 
about sustainable.

Global media attention SC awareness

476 5 297-299

Then also since there was, you know what happened in Bangladesh. I think that, yeah it's 
some sad thing, but this made a lot of people awake. So since that something is 
happening more, with more consistency

Global media attention SC awareness

477 5 299-300 So yes, I think it's global, yeah. At least Europe, the States, yes Global media attention SC awareness

478 5 299-300
So yes, I think it's global, yeah. At least Europe, the States, yes Presence in multiple 

countries
SC awareness

479 5 300-304

I hope, it should be, yeah if we keep  doing what we do now we are going to mess up a 
lot, so or it becomes the norm naturally or in a moment we will be forced to stop that 
kind of consumption. I don't know how, but I imagine that kind of like a matrix where 
you are allowed to buy like three pieces of clothes per year in a special store and 
everything is white *laugh*. 

Requires consumer 
education

SC requirements

480 5 300-304

I hope, it should be, yeah if we keep  doing what we do now we are going to mess up a 
lot, so or it becomes the norm naturally or in a moment we will be forced to stop that 
kind of consumption. I don't know how, but I imagine that kind of like a matrix where 
you are allowed to buy like three pieces of clothes per year in a special store and 
everything is white *laugh*. 

Requires consumer 
behaviour change

SC requirements

481 5 304-309

Yeah I don't know, yeah (...) It's, yeah I hope it will change for like more than norm to 
that direction. The thing is in the last, what, ten years this fast fashion arrived and it was, 
for it was like they gave cocaine to junkies. Everybody got crazy because it's so nice to go 
to h&m, ooh I have these, these look so cool and they are so cheap and then you buy, buy, 
buy. And now how you take the drugs out of people? How do you tell them now "No 
that's not the way". 

Requires consumer 
behaviour change

SC requirements

482 5 309-313

And the companies are happy to earn so much money, they're like trying to change the 
perspective and the way they produce, but I don't know much they're putting on it really. 
It's like, for me it's not working that h&m has just a little part of the shop with organic 
cotton and that's all. It's just organic cotton and it's just basics, but the rest is like a huge 
collection that is changing every week sometimes for some. They have arrivals every 
week.

Topic among peer-
group

SC awareness

483 5 335-340

What I see by reading all these articles and getting informed is you have on one side all 
the associations and companies that are trying to produce in a more respectful way and 
they are like struggling because the task is huge, but on the other side you have the side 
that is how you educate the public and I think if you don't take care of that one, nothing 
is going to happen until these companies will get a good price for sustainable clothes and 
it's not going to happen because it costs more money.

Requires consumer 
education

SC requirements

484 5 335-340

What I see by reading all these articles and getting informed is you have on one side all 
the associations and companies that are trying to produce in a more respectful way and 
they are like struggling because the task is huge, but on the other side you have the side 
that is how you educate the public and I think if you don't take care of that one, nothing 
is going to happen until these companies will get a good price for sustainable clothes and 
it's not going to happen because it costs more money.

Requires industry 
change

SC requirements

485 5 348-350

But I have hope. What I would like in my shop is to teach people to buy less, find their 
style as well, to respect themselves not try to dress like everybody and also try to trick 
them to come inside the shop because the clothes are really nice.

Requires consumer 
education

SC requirements

486 5 352-353
I think the difficulty is to find the balance between not becoming moralistic, like having 
pictures of animals suffering and you know what.

Misperception of SC SC limitations

487 5 356-361

A few weeks ago we were in Paris because my partner is from there. We were visiting a 
couple of shops and in one of them the owner was there and she was immediately asking 
us, okay are you here as a customer or as an entrepreneur. So we started just to talk 
about the project and she was so open and given us information and I have the feeling 
it's not in-competitive, but it's more about helping each other as well, there's another 
way, another mood in the community of people working on sustainable. It's like okay, 
let's do this together, I think it's really nice, you know.

Dynamic concept Personal SC definition

488 6 17-19
So, I came to Denmark 6 months ago, because of my boyfriend studied here for two years 
and after two years he got a job, so then I decided that it's time for me to also move here.

Spouse Reasons for coming to 
DK

489 6 21-22
I found an internship and it's actually at this company that rents out designer clothes. Interest in fashion Participant 

characteristics

490 6 27-28
I think my expectation was that it would be easier to find a job *laughing* But it's a little 
bit harder than in my home country. But otherwise I like it.

Job market Conditions for settling in 
DK
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491 6 30-31
Yes, for a few years. But I think it's not specific at the moment. So, we will just see how 
we like it. But the plan is 5 maybe 10 years, something around that.

Flexibility/Openness Participant 
characteristics

492 6 38-44

I (.) meet a lot with my Danish course. The people from my Danish course we sometimes 
meet. (...) Sometimes, yeah, I see the people I work with. 
(I): So, it's mostly internationals?
(P6): Mostly yes. 
(I): Do you have some Danish friends or?
(P6): Yes we have my boyfriends co workers. They are Danish and sometimes we meet 
with them outside of the office. And also some friends from the photography club.

Mixed social circle Social Life in DK

493 6
52-53; 

55-56

Actually when I go shopping I sometimes attempt Danish. (.) So, I try to talk whenever I 
go shopping somewhere I try to talk Danish. [...] Sometimes I don't understand and we 
switch to English, but yeah, it's okay. It's going good.

Intermediate level Danish language

494 6 59 I don't know *laughing* (...) I still feel a little bit like I'm a tourist. Tourist Role identification

495 6 62-65

So, when I moved here I still felt like I'm here on vacation. So, it's still-, now it started to 
feel like I actually moved here, because I have a job and an internship (..) but ehm, yeah. 
It's still hard, I think, to actually feel (...) like, to feel that I actually-, it's my home.

Exciting beginning Process of settling in DK

496 6 69-70

OH! And a these online things that we have, like the NEM ID, CPR number-, the CPR 
number is okay, it's easy to make.

Simple public 
structures and 
institutions

Conditions for settling in 
DK

497 6 68-69
(I): Yeah. Was there a situation that you found especially challenging?
(P6): Just I think finding a job.

Job market Conditions for settling in 
DK

498 6 76-69

I go, I think, every three months. I already went home twice since I'm here, so yeah, 
every three months. (..) It's very good because, I have a direct plane from Malmö. So, it's 
not so complicated to get home. (...) I still talk with my friends on chat, messenger, Skype 
with my parents (...)

Close relation to roots Relationship to HC

499 6 86-88
Especially here in Denmark it's very easy to trust anybody and to just leave your stuff 
somewhere and you come back and you know it's still there.

Trust/safety Perception of DK

500 6 92-94
In my home country, I think, people are more (...) I think, more welcoming, I think. And 
they are friendly and they always try to (...) be hospitable

Difficult to connect with 
locals

Conditions for settling in 
DK

501 6 96-99

Yes. I just, again, the trust. How women just leave their kids outside of the store or so. 
When my friend visited me, she also had a baby and she was shocked that they leave 
their babies outside and she always took everything inside. (...) And I just think, (.) just 
different.

Trust/safety Perception of DK

502 6 94-96
like when somebody is coming to visit you then in Romania they always-, they're giving 
you everything and oh, please try this and try that, but here it's not like that

Hospitality HC characteristics

503 6 101-103
But now I get used to that, like, now I'm used to that, now also eat dinner at 6 o'clock. So, 
there are things that I get used to. 

Adjusting Process of settling in DK

504 6 103-106

Like, different. (...) Yeah. Also (...) that people (...) what I noticed that people don't shop so 
much food, for example, in Romania people would a buy a complete cart of food and then 
your fridge is always full. That's also different here

Survival HC Characteristics

505 6 109-110
I lived in the Netherlands. For six months I did an Erasmus internship, but that, I think, is 
very similar to Denmark.

International 
experience

Personal development 
abroad

506 6 109-110
I lived in the Netherlands. For six months I did an Erasmus internship, but that, I think, is 
very similar to Denmark.

Lived abroad in 
multiple countries

Participant 
characteristics

507 6 110
The lifestyle and how people are much more reserved, I think. Difficult to connect with 

locals
Conditions for settling in 
DK

508 6 233-238

In Romania there are lots and lots of stores that have very cheap clothes. You could buy a 
dress for 3 Euros, like a whole dress! And a lot of people just buy it there because it's 
cheap and they have so many clothes that they forgot, you know, that they have them, 
they just shop somewhere and it's somehow it's therapy for the girls, oh what do we do, 
we meet, oh let's go shopping. I think that is a very common activity to do with your 
girlfriends.

Consumerism HC characteristics

509 6 240-241
I have many friends that-, they just are ashamed to wear the same clothes and just 
because it's cheap they say, oh I buy it.

Consumerism HC characteristics

510 6 272-277

in Romania there is not so much in the news and there is not so much talking about 
sustainability and sustaining things in general. And also, the thing in Romania is that 
people have bigger problem at the moment than being sustainable. (...) Yeah, we don't 
even have recycling, so in the house people just throw out the things together. So there is 
not yet this mentality of we should be nice to the environment.

Does not facilitate 
sustainable lifestyle

HC characteristics

511 6 274-275
And also, the thing in Romania is that people have bigger problem at the moment than 
being sustainable. (...)

Survival HC characteristics

512 6 279-284

In Denmark I think-, I mean, of course I was expecting that I would become more aware 
of this here, but also when I would walk in the street and every shop it says ECO coffee. 
Eco-coffee? I didn't know that was this thing as eco coffee. Ecological food? And they are 
selling ecological clothes. I also didn't know that there are ecological clothes. So, there 
are all these things that I didn't know about that surprised me, but I think everywhere 
it's ecological.

Known for 
sustainability

Perception of DK

513 6 128-129
in Romania it's not yet so popular to buy food that is not made out of plastic. I mean, you 
get free plastic bags at the end

Does not facilitate 
sustainable lifestyle

HC characteristics

514 6 129-135

Since I came here I saw how in the supermarkets it's the-, for example, the vegetable are 
differently arranged. At first you have everything that's eco-friendly and they are more 
expensive and then you have things that are not organic, vegetable that aren't organic, 
but a little bit cheaper. So, that is also a big difference in the beginning. That is a big 
difference in the supermarkets, how things are arranged. (.) And here, I just, people in 
general, I think, are more aware. So that also made me-, it just makes it easier I think, to 
be-, to buy more sustainable than (.) like, in Romania.

High presence of eco-
friendly products

DK sustainability market

515 6 134-135
And here, I just, people in general, I think, are more aware. So that also made me-, it just 
makes it easier I think, to be-, to buy more sustainable than (.) like, in Romania.

Triggers awareness DK sustainability market
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516 6 137-141

Yes. *laughing. Yes. (...) Since I was a kid, I think-, I don't know how it started, actually, 
but I just read somewhere about climate change, that-, what you can do and I remember 
that as a kid I used to turn of the lights in the house and as a kid, when I was growing up 
and I (...) and like every day I learned something new that I didn't know in the beginning. 
What can you do better (...) and what's actually hurting the environment and what's 
good. (...) So.

Interest in 
sustainability

Participant 
characteristics

517 6 137-141

Yes. *laughing. Yes. (...) Since I was a kid, I think-, I don't know how it started, actually, 
but I just read somewhere about climate change, that-, what you can do and I remember 
that as a kid I used to turn of the lights in the house and as a kid, when I was growing up 
and I (...) and like every day I learned something new that I didn't know in the beginning. 
What can you do better (...) and what's actually hurting the environment and what's 
good. (...) So.

Environmental concern Participant 
characteristics

518 6 115-119

Well, in the beginning it was also-, a criteria for me was how expensive it is, or how 
cheap it is (.), but I think now that I have a job and now that I have an income, then now I 
can also look more at the facts and how environmentally friendly it is, for example, even 
if it's like 10 kroner more or something, then it's okay, I can give a little bit more, 
because I have a job.

Dependent on life stage General consumption

519 6 115-119

Well, in the beginning it was also-, a criteria for me was how expensive it is, or how 
cheap it is (.), but I think now that I have a job and now that I have an income, then now I 
can also look more at the facts and how environmentally friendly it is, for example, even 
if it's like 10 kroner more or something, then it's okay, I can give a little bit more, 
because I have a job.

No price sensitivity General consumption

520 6 119-120
So, now I also look at the fact that it's not wrapped in plastic (...) Yeah, where does it 
come from, for example, if it's coming from Denmark or from somewhere far away

Environmentally 
friendly

General consumption

521 6 144-148

Well, actually today I went to Løs market, you know this market. So, now I started to 
switch to these little reusable bags. But I think-, I know it takes some time until you, like, 
you completely switch these little reusable bags. And also, I think also since I came here 
six months (.) I only went once shopping for clothes. (.) And that's only because I 
received a gift card *laughing* So, but otherwise I didn't shop for clothes since I moved 
here

SC as part of 
sustainable lifestyle

Motivation for SC 
consumption

522 6 144-148

Well, actually today I went Løs market, you know this market. So, now I started to switch 
to these little reusable bags. But I think-, I know it takes some time until you, like, you 
completely switch these little reusable bags. And also, I think also since I came here six 
months (.) I only went once shopping for clothes. (.) And that's only because I received a 
gift card *laughing* So, but otherwise I didn't shop for clothes since I moved here

Environmentally 
friendly

General consumption

523 6 148-151

and also when I lived in the Netherlands for six months, I only had my-, I only had one 
bag pack of clothes and that was enough for me for six months. And then I also didn't buy 
so many clothes. So (...)

Minimised 
consumption due to 
move abroad

General consumption

524 6 155-160

No there are also many Romanian shops here. So, if I really miss something then I would 
go there and just buy, sometimes would just buy all the ingredients and cook it myself if I 
miss something. (...) What I don't find here is actually this pasta for soup. We have a lot of 
that, but here it's very hard to find. But except that I think I can find, if I go to the 
Romanian supermarket. But I never went there, so I never missed Romanian food so 
much that I would go there and buy.

No purchases from HC Relationship to HC

525 6 159-161

But I never went there, so I never missed Romanian food so much that I would go there 
and buy.And also it was easy for me to stop eating so much meat, for example. It was 
easy for me to switch to eating a lot of vegetables (...)

Consumption change Process of settling in DK

526 6 165-167

I started-, there was a time when I would buy a lot of clothes and then two months after 
it wasn't fashionable anymore and then I couldn't- (.) yeah, I couldn't really wear it 
anymore. So, then I started thinking of how to buy clothes in a way that it would be 
always fashionable.

Anti-consumerism Motivation for SC 
consumption

527 6 170-175

when I moved here, to Denmark, I packed a big luggage and a small luggage and then at 
home I still had six bags of clothes that I just couldn't bring here and didn't even wanted 
them anymore. Yeah, so I just gave them to my sister and my cousin to choose whatever 
they like from those clothes and that's when I realised also then-, I just bought to many 
clothes and I just didn't wear them for years and I realised that you don't need so much.

Minimised 
consumption due to 
move abroad

General consumption

528 6 165-169

I started-, there was a time when I would buy a lot of clothes and then two months after 
it wasn't fashionable anymore and then I couldn't- (.) yeah, I couldn't really wear it 
anymore. So, then I started thinking of how to buy clothes in a way that it would be 
always fashionable. So, I started to buy very-, like not so colourful clothes and things that 
are not just one month ago started to be stylish

Non-consumption SC consumption

529 6 177-179

Sometimes (.) I'm in the mood to dress up and go out in the city (.) Then for me it's 
important to feel that I'm unique with my clothes and also there are days that I don't 
care, so I will just wear some sports clothes and just go in the city and I wouldn't care

Clothing as identity Meaning of clothing

530 6 177-179

Sometimes (.) I'm in the mood to dress up and go out in the city (.) Then for me it's 
important to feel that I'm unique with my clothes and also there are days that I don't 
care, so I will just wear some sports clothes and just go in the city and I wouldn't care

Clothing as 
representation of mood

Meaning of clothing

531 6 196 Yeah. She didn't wear it anymore and then I could have it. Second-hand SC consumption

532 6 196-198
My shoes, I think, (.) when bought them, I bought them in Romania, but I knew that I was 
moving here, so I chose my shoes like, how I felt this looks very Danish.

Consumption change Process of settling in DK

533 6 184-191

I've been following quite a few bloggers, like fashion bloggers in Denmark, and I think 
it's very different and sometimes there inspired by, I feel like, the 80s or 90s and they are 
wearing a lot of pants, for example, and (.) they sometimes combine this older styles 
from the 80s with something new. (...) Also, I think it's very simple (...) and they are not 
very colourful, I don't see people wearing very colourful clothes (...) Yeah. I think it's 
something different about the Danish clothes. They wear a lot of these long jackets (...) 
and a lot of interesting combinations with sports shoes and something elegant. (...) And 
yeah, very darey I would say.

Known for fashion Perception of DK

534 6 184-191

I've been following quite a few bloggers, like fashion bloggers in Denmark, and I think 
it's very different and sometimes there inspired by, I feel like, the 80s or 90s and they are 
wearing a lot of pants, for example, and (.) they sometimes combine this older styles 
from the 80s with something new. (...) Also, I think it's very simple (...) and they are not 
very colourful, I don't see people wearing very colourful clothes (...) Yeah. I think it's 
something different about the Danish clothes. They wear a lot of these long jackets (...) 
and a lot of interesting combinations with sports shoes and something elegant. (...) And 
yeah, very darey I would say.

Media influence General consumption
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535 6 202-205

In Romania, for example, the girls dress like from here *points to chest* and to here 
*points to thighs*, so they are just very revealing, but here I feel that girls are more 
covered. So, I also started-, *laughing* not I used to reveal a lot, but I also started (...) 
wearing clothes that are (.) covering more *laughing*

Consumption change Process of settling in DK

536 6 210-212

Well, so in the beginning since I moved here I also-, I was always interested in being 
environmentally friendly and for example, I didn't know that fashion can be bad to the 
environment. I only found that out, I think when there was this accident, I think in 
Bangladesh

Global media attention SC awareness

537 6 220-211
Well, so in the beginning since I moved here I also-, I was always interested in being 
environmentally friendly

Interest in 
sustainability

Participant 
characteristics

538 6 212-217

I only found that out, I think when there was this accident, I think in Bangladesh and 
since then there were a lot of documentaries and I read a lot of news about how bad the 
fashion industry can be for the economy, for the people there, but also how they leave all 
the paint in the waters, so also for the environment, not just for the people. And slowly, 
slowly I started to realise that it's actually not so nice to buy too many dresses and 
especially from these companies, like H&M and the others

Documentary SC awareness

539 6 217-220

what actually really triggered the sustainable fashion is when I found this internship 
where I work now and what they do is, they buy designer clothes and I think most of the 
time these designer clothes are also made in a sustainable manner and they rent it and 
they rent it for one month.

Interest in fashion Participant 
characteristics

540 6 231-232
I think it's very important to at least to (.) to-, the first step I think is to stop buying 
clothes just because it's cheap

Anti-consumerism Motivation for SC 
consumption

541 6 238-239
So, I think it's the first step, to just try to reduce, because nobody remembers that you 
wore the same top every Monday. And even if, you cleaned them and so.

Minimised 
consumption

Personal SC definition

542 6 246-251

And secondly, when you buy things, I think it's important for them to be made as locally 
as possible (...) because there are, for example, organic cotton, but I saw this 
documentary that said, okay it is organic, but it comes all the way from China, so the 
pollution it makes, like, coming all the way from China, it sort of makes it natural, 
because it's organic cotton. So, I think it's very important that it's local. And not just 
clothes, also food. As local as possible

Local production Personal SC definition

543 6 252-254

Yeah. If, for example, when you go to weddings (.) then, I think it's good if you can 
borrow clothes from your girlfriends, or rent instead of buying a new dress for every 
wedding you go to or every party.

Reusing Personal SC definition

544 6 254-257

Sometimes what I would do is, I would buy a long dress, I would wear it to two or three 
weddings (.) and then maybe I would change it somehow. Like, cut it short or add 
something to it and then you can have different styles with the same dress.

Recycling/Reusing SC consumption

545 6 263-265

Not so often, I think. Maybe, like, once a month we would talk about it. It's not the thing 
that we would always bring up. I mean we talk about fashion in general, when somebody 
bought something new then we talk about it, but not necessarily about sustainable 
things.

No topic among peer-
group

SC awareness

546 6 268-272

Yes. I think, just, like I said, that people don't realise that fashion can also be something 
better for the environment, because you don't think about it, you usually just think about 
maybe cars being better for the environment, plastic, but you don't really think that 
clothes can be something bad and I think unless you watch a documentary or you hear it 
in the news you don't really find out this informatio

Requires consumer 
education

SC requirements

547 6 274-277

And also, the thing in Romania is that people have bigger problem at the moment than 
being sustainable. (...) Yeah, we don't even have recycling, so in the house people just 
throw out the things together. So there is not yet this mentality of we should be nice to 
the environment.

Requires societal 
development

SC requirements

548 6 279-286

In Denmark I think-, I mean, of course I was expecting that I would become more aware 
of this here, but also when I would walk in the street and every shop it says ECO coffee. 
Eco-coffee? I didn't know that was this thing as eco coffee. Ecological food? And they are 
selling ecological clothes. I also didn't know that there are ecological clothes. So, there 
are all these things that I didn't know about that surprised me, but I think everywhere 
it's ecological.

Triggers awareness DK sustainability market

549 6 279-286

In Denmark I think-, I mean, of course I was expecting that I would become more aware 
of this here, but also when I would walk in the street and every shop it says ECO coffee. 
Eco-coffee? I didn't know that was this thing as eco coffee. Ecological food? And they are 
selling ecological clothes. I also didn't know that there are ecological clothes. So, there 
are all these things that I didn't know about that surprised me, but I think everywhere 
it's ecological.

High presence of eco-
friendly products

DK sustainability market

550 6 287-289

I think maybe people are a little bit older maybe? Because when you're young maybe you 
don't-, you either don't have the money to buy more expensive things. (...) Yeah, I think 
just people are little bit more mature.

Requires financial 
resources

SC requirements

551 6 289-290

And people who are genuinely environmentally friendly. I think they also think about 
this side about sustainable fashion.

Unconscious vs. 
conscious sustainable 
behavior

Personal SC definition

552 6 293-297

I think it's starting to be. Yeah. I think it's starting to be. I also saw in New York the 
ecological stores. There was even a sustainable conference in Copenhagen in May, right? 
And there were people coming from all over the world. And also, H&M now have some 
conscious, fashion-conscious department and they recycle it, so. So, yes I think it's 
starting to-, maybe Europe and America. Yeah.

Presence in multiple 
countries

SC awareness

553 6 299-302

But I think more and more-, it's more and more-, people are more and more aware. 
Because now the news go very fast in the media and everybody can see it. And 
everybody has access to information and they are starting to be more and more 
conscious about fashion.

Global media attention SC awareness

554 6 304-306

But yeah, only in countries that are more developed, like Europe and America, because 
also, like in Romania, it's just not your priority. Your priority is to have a house and to 
have things to eat. So, I think in poor countries not yet. But slowly, slowly.

Requires societal 
development

SC requirements

555 6 309-311
(I). Oh, I have one more question. What did you study?
(P6): So, international relations and then project management. More like for European funds, to like, how to write projects for the European Union. 

International 
orientation

Participant 
characteristics

556 7 18
So I moved to Denmark two years ago to study my Master at CBS. Study Reasons for coming to 

DK

327



557 7 18-21

I (.) was expecting it to be different of course, because I've never been to Denmark, I 
didn't know anyone. I think I actually didn't come with expectations, the biggest 
expectation for me was that things would be different, people would be different. 

Different to HC Perception of DK

558 7 28-34

I chose to come to Denmark again because of CBS and the only way I knew about CBS is 
because my father has a-, he's come to Copenhagen quite often for work and he knew 
about CBS because he’s met some alumni and he was really impressed with the school. 
That was one part of it, but the second part was-, I also got a scholarship at CBS. So that 
was the reason why I chose to come to study my Master here, because it was free and I'd 
have to pay if I was in India or anywhere else. So that’s the main motivation for me to 
come to Denmark more than anything else. 

Educational system Reasons for coming to 
DK

559 7 38-44

I think for me, a lot of it was also, this was the first time that I've been away from home, 
so a lot of it was about how to live alone, how to be independent and do basic stuff. So I 
don't know, cooking and doing laundry and buying groceries were all new things for ME. 
And I don't think that's specific because, oh, I was in Denmark and I had to do these 
things. It was just because I was away from home and I have my family to do these things 
for me. So it was a lot of adulting in a way and a lot of my experiences were just, okay, 
‘how do I take care of myself and manage school and I manage everything else that I 
want to do in a way where I can have fun and be responsible?’. 

Life transitions Personal development 
abroad

560 7 40-42

And I don't think that's specific because, oh, I was in Denmark and I had to do these 
things. It was just because I was away from home and I have my family to do these things 
for me. 

Life transitions Personal development 
abroad

561 7 38-44

I think for me, a lot of it was also, this was the first time that I've been away from home, 
so a lot of it was about how to live alone, how to be independent and do basic stuff. So I 
don't know, cooking and doing laundry and buying groceries were all new things for ME.

Independence Personal development 
abroad

562 7 40-44

And I don't think that's specific because, oh, I was in Denmark and I had to do these 
things. It was just because I was away from home and I have my family to do these things 
for me. So it was a lot of adulting in a way and a lot of my experiences were just, okay, 
‘how do I take care of myself and manage school and I manage everything else that I 
want to do in a way where I can have fun and be responsible?’. 

Life transitions Personal development 
abroad

564 7 44-48

I also learned how to talk to people from different cultures and different countries, I 
don't think I've had as many international friends before as I did when I moved to 
Denmark. So a lot of my experiences were learning about, ‘oh how do people in the West 
do things, you know, what are they like, how do you social with them or how it works’. 

Intercultural skills Personal development 
abroad

565 7 48-53

And it was also really weird for me in Denmark because everything is so planned and 
structured so you have to be punctual, you have to make an appointment just to see your 
friends you know and for me that's really weird because in India we don't do that. We 
just call up and say, you up for meeting and you just go to that place, so things like that. 
And I think it's not just Danish, or when I was meeting you German people for example 
or people from where you are generally more planned. 

Different to HC Perception of DK

566 7 53-55

So for me that was a learning experience, ‘okay I can't be the way I was and they'll adjust 
to me because I'm the one who's the outsider here, so you know I have to change my 
way’.

Intercultural skills Personal development 
abroad

567 7 55-59

Besides that, I think my experiences were pretty much university abroad, studying 
abroad kind of experiences where you learn how to deal with a new educational system, 
you learn how to deal with the, you know you use first names with your professors and 
that's not something we do back home. So things like that which were (.) different, but 
not necessarily a defining, I don't know, (.) thing.

Different to HC Perception of DK

568 7 55-59

Besides that, I think my experiences were pretty much university abroad, studying 
abroad kind of experiences where you learn how to deal with a new educational system, 
you learn how to deal with the, you know you use first names with your professors and 
that's not something we do back home. So things like that which were (.) different, but 
not necessarily a defining, I don't know, (.) thing.

Hierarchy HC characteristics

569 7 61-70

Like for me it was-, like I said, you know I don't think a lot of it has to do with the fact, 
that oh I'm in Denmark and that's the reason I did so and so and so. A lot of it was just 
being completely away from my comfort zone, being away from family for so long, not 
having anybody to really talk me through things and figuring things out on my own. So in 
terms of that I grew a lot, I learned how to open up, I learned how to take things in my 
stride, you know, before I used to be the kind of person, I would think a lot before asking 
people for help or I would think a lot before opening up, but now, you know, I can't do 
that because if I don't ask I'm the one who suffers, right, because I'm the one who's new. 
So in terms of that I think I grew a lot and I learned how to be independent, I learned 
how to take care of myself and do it as well as I could. So for me that was the major 
takeaway from my first year at least. 

Life transitions Personal development 
abroad

570 7 73-76

No, it's because the only reason why my second year was different is because I was also 
interning in my second year full-time and that was the first experience where I was 
working, full-time, so that was another new, new (.) thing I did in Denmark. And it also 
changed my life in a lot of ways.

Life transitions Personal development 
abroad

571 7 79-83

And also working in Denmark taught me how to work, how to have professional 
relationships and that's something which was completely new to me. It was different and 
at the same time it was (.) enriching, because it did give me much more than it took. I 
was also really stressed because I had to juggle school alongside that and because I had 
two full-time courses as well as the internship, it was a lot on my plate.

Life transitions Personal development 
abroad

572 7 83-85

So it think my second year was a bit different, because it was more-, I had more to do, 
more to juggle than in my first year. So that was the major, I don't know, experience that 
I appreciate.

Reality shock Process of settling in DK

573 7 97-102

I was pretty much a clean slate where everything Denmark offered to me was like, ‘okay, 
I can do this, because it's new and I haven't done this before’. I didn't have a place to go 
back to and say, ‘this is interesting’, you know. So for me it was just-, I was pretty 
impressionable I think. So for me Denmark was okay, because I didn't have anything to 
compare it against so whatever I did over here was the first time I'm doing it, so- (...)

Open-mindedness Personal development 
abroad

574 7 110-114

So when I was in class with people who have a lot of work experience I was the one 
person who has just finished her bachelor and then, you know, I'm on my master right 
away, so I felt like, okay, maybe I don't know as much about the real working world in 
terms like that. I wouldn't say it's a challenge, but it was just differences I could see 
amongst (.) my peer-group in some places

Life transitions Personal development 
abroad
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575 7 115-122

The second part also in Denmark I think specifically, the language was (.) different. I 
know people speak English and even I don't speak any Danish I can manage, but eh, you 
know, like if you have to call the doctor or anything like that then you have to have some 
basic Danish, like if you get letters from the commune, everything is always in Danish, so 
things like that it takes a bit of getting used to. And also grocery shopping, I'm 
vegetarian, so I need to know the names for the things I must avoid. 

Learning Danish as an 
integration factor

Danish Language

576 7 120-122

So they're not really challenges, just new ways of doing things, which I probably 
wouldn't have to do if I was in an English-speaking country. So, yeah. that's what I would 
go back to in terms of that.

Adjusting Process of settling in DK

577 7 126-127
It's okay, but I think I'm also really conscious about it, so I understand a bit and within a 
context I can figure out, a little a bit, okay, I think they're talking about this.

Insecurity Danish Language

578 7 127-131

I can speak some basic Danish, you know talk about my name is this and my birthday is 
XX of July or whatever it is, but I feel a bit conscious because my pronunciation is of 
course not near native level, and I always feel like people don't understand what I mean, 
because my accent is so much different from theirs (.), so in terms of that that's my 
biggest challenge with the language

Learning Danish as a 
challenge

Danish Language

579 7 132-134

I don't think it's necessarily so hard and you can never do it. But I just think you need 
some confidence and for me that's something that I need to build on, personally, for me 
that's the biggest roadblock I think to getting through

Insecurity Danish Language

580 7 134-137

And I think people have made it pretty convenient with having, you know, the language 
courses, I know the rules have changed now, at least back when I came to Denmark it 
was free, you had people from CBS, fellow international students in your class and all 
that, so I thought it was pretty convenient to also learn the language

Language classes Conditions for settling in 
DK

581 7 139-140
I'm also at a stage, because I just graduated so I'm not sure if I stay in Denmark, I mean it 
depends if I get a job here. 

Stay depends on 
rational reasons

Process of settling in DK

582 7 140-144

But I want to learn Danish, not just because I want to live in Denmark and you know it 
makes sense, but it's just for me it's something that-, like I said I know I'm lacking the 
confidence right now and I just want to get through it just to make sure that it doesn't 
become a limitation, so that's the only reason I want to do it and just be like I know 
something, I learned something, (.) yeah, definitely.

Learning Danish as an 
achievement

Danish Language

583 7 146-149

I mean like a lot of them are also like they are half Danish, half something else because I 
told you about my volunteer so a lot of volunteers from CBS are half Danish and maybe 
half German or half whatever it is. From my program itself I know a few, (.) but I'm 
probably close to one. Most of my friends I think are more international than Danish.

International social 
circle

Social life in DK

584 7 150-158

(I): Has there been a moment where you felt like you really arrived in Denmark?
(P7): I think it was when I got my bike last year *laugh*. That was kind of like ‘okay now 
I'm really doing this’. [...] So it was something I waited a long time with other than most 
people. So I got it last year maybe around this time. So for me that was a moment when I 
felt like, okay, now I'm more established because I know at least the basic routes to 
school and to other places and all that. That was a defining moment as such.

Feeling at home Process of settling in DK

586 7 160-170

I think for me a lot of-, you know that's also what I'm contemplating when I'm thinking of 
staying back in Denmark, it's like I kind of have this inward obligation to give back to the 
society, because eh I've been very fortunate to have a scholarship [...] So for me I have 
this feeling that you-, Denmark has done a lot for me. It's kind of taking me in and taken 
care of me in a way, so for me I have the feeling that I need to give back to this country, 
because this country has taught me so much. It has developed me into a person I never 
thought I would be. So I have that responsibility in a way that I can't just be one of those 
people who come here reap the benefits and then leave ‘oh whatever, I was there for a 
few years and that’s it’. That's how I see my role in a way.

Contributing member 
in Danish society

Role identification

587 7 170-178

And I also know that Denmark is in a phase where it IS international, but not quite, so I 
think it can- having more international talents around, people working in more 
professional areas from different countries can really up the diversity in a way where 
that's more embedded in the culture [...]. It's not so much as one melting pot as maybe 
New York would be or even Mumbai for that matter. So for me that's-, that’s something 
where internationals like me can play a role and help internationalise the country, so 
that's where I see it.

Limited cultural 
accommodation

Perception of DK

588 7 180-189

I mean for most of my time in Denmark against other countries, people are pretty 
relaxed with being who you are and nobody judges you for whatever you're doing, but at 
the same time (.) lately I have felt like-, I don't know, maybe that's just me remembering 
isolated incidents, but there have been times when especially by people who are a bit 
older in age, where they feel a bit like (.) ‘you are not Danish’ or ‘you don't belong in 
Denmark’. And that has been very few incidents, but it has been lately at least in the past 
maybe six months I've experienced more of it than I have in the past one and a half year. 
I would say that in general people in Denmark are not really exclusive or trying to make 
you feel isolated, but there are some people and maybe that's also everywhere you 
know. Everywhere will have these people where they feel like the outsiders are the 
enemy. So (...)

Racism Conditions for settling in 
DK

589 7 191 I love India *laugh*. I mean for me it's, it's home. Emotional relation Relationship to HC

590 7 191-194

Of course when compared to Denmark there are lots of places where we just, we can't be 
compared because, simply first thing is the size. You know the population is worlds 
apart, so I can't really say what we do in Denmark is gonna work in India, because it's so 
different.

Different to HC Perception of DK

591 7 194-197

I mean for me especially, I like to think of it this way, like India is my roots and Denmark 
is my wings, you know, so both of it is kind of a part of who I am and both of them are of 
course very, very close to me and I wouldn't want to give up either. 

Fluid culture Cultural identification

592 7 197-202

So my relationship as such would be (.) emotional, very strong emotional ties back home. 
It would be (...) a lot of cultural things that I carry forward and of course which I adapt, 
you know, in Denmark, which won't work and the rest are things which I can be like ‘this 
is where I draw the line’ because these are things I believe in whatever it is. Eh (.) so 
yeah, I mean that would be how I would describe how I feel about India.

Emotional relation Relationship to HC

593 7 197-202

So my relationship as such would be (.) emotional, very strong emotional ties back home. 
It would be (...) a lot of cultural things that I carry forward and of course which I adapt, 
you know, in Denmark, which won't work and the rest are things which I can be like ‘this 
is where I draw the line’ because these are things I believe in whatever it is. Eh (.) so 
yeah, I mean that would be how I would describe how I feel about India.

Close relation to roots Relationship to HC
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594 7 202-207

So for example when I talk to my friends back home I can see some differences now, 
which, I would have been one of them you know two years ago, but now when I talk to 
them, the things they talk about, they way they talk about it, I can see some clear 
differences. So it kind of has made me more aware of the differences or the things that 
make us uniquely (.) Indian in a way. So that would be how I would describe my 
relationship.

Cultural awareness Relationship to HC

595 7 209-210
I talk to my family every day. I'm very, very close to my family. So family aside, I have a 
few best, good, really best friends, or whatever it is. I speak to them very often. 

Close relation to roots Relationship to HC

596 7 216-221

I'm quite religious or more than religious, I kind of have a very (.) strong faith. And I 
know that in Denmark people are generally, and this is just my impression, that people 
are not so-,  such sticklers for religion or faith or something. So they don't really believe 
in anything or whatever it is and that's fine, but for me that's something which, which 
helps me a lot personally, so that's where I would be like ‘it’s fine that you don't believe, 
but I will continue believe in whatever I do, praying or whatever it is". So things like that 
are very dear to me personally. 

Religion Childhood values

597 7 216-221

I'm quite religious or more than religious, I kind of have a very (.) strong faith. And I 
know that in Denmark people are generally, and this is just my impression, that people 
are not so-,  such sticklers for religion or faith or something. So they don't really believe 
in anything or whatever it is and that's fine, but for me that's something which, which 
helps me a lot personally, so that's where I would be like ‘it’s fine that you don't believe, 
but I will continue believe in whatever I do, praying or whatever it is". So things like that 
are very dear to me personally. 

Religion HC characteristics

598 7 217-218
And I know that in Denmark people are generally, and this is just my impression, that 
people are not so-,  such sticklers for religion or faith or something.

Different to HC Perception of DK

599 7 222-223
Another thing I would also think is, it comes probably because I'm Indian is this idea of 
(.) respecting kind of people who are (.) elder than you. 

Respect for elder 
people

Childhood values

600 7 222-223
Another thing I would also think is, it comes probably because I'm Indian is this idea of 
(.) respecting kind of people who are (.) elder than you. 

Hierarchy HC characteristics

601 7 223-231

And this is weird also because also I know that in Denmark you have this flat kind of you 
know way of doing things, and it doesn't matter that someone is 60 and you just call her 
Susan or whatever. But for me I have this weird thing, you know, at the back of my head 
"okay she's really old so I kind of have to respect that she's so much older than I am and 
I'm kind of the newbie over here". So that-, that's also something that I could see in my 
experience in the internship where I felt a little bit more (...) obliged to respect people of 
power, because it, their titles and their age means something, but in Denmark it's not as 
(.) embedded. And that's not something where I'm saying where I would draw the line, 
but it's embedded in my and I'm not always aware of it, but I know it plays a part in how 
I do things

Different to HC Perception of DK

602 7 240-242

So I would say keep an open mind, try to, you know, learn as much as can when you get 
here about the people, about the language , because it's different, it's something you 
don't see back home. 

Open-mindedness Personal development 
abroad

603 7 242-250

And at the same time, remember to, and this is something that I wish more people would 
do, is remember to have respect for your home country, because I can see a lot of Indians 
or you like a lot of Indian students now at CBS who try to feel like ‘oh now I'm in 
Denmark and everything is, so India is shit, let's talk about the pollution, let's talk about-
’, but not in a way where they want to be aware of the problems, but more in a way 
where they want to (.) put it down, because they're in a place which is better and that's 
the way they think is the key to fit in and that's something which I would think is not 
good for them or the people you're trying to impress, but it just means that you're not 
proud of your heritage and why would anybody respect that. So for me that's just like 
‘don't do that’.

Close relation to roots Relationship to HC

604 7 253-257

I think I've always been someone who's respected my country, I mean, I’ve-, of course I 
have been faced with challenges or things I probably wouldn't have had to face if I was 
elsewhere, but I've always had this pride or love for my country and I think that's only 
been amplified here, because often at least when I moved to Denmark I was only like the 
first or the only Indian in the group. 

Emotional relation Relationship to HC

605 7 257-262

So a lot of people would turn to me and ask, ‘so how is it in India? How does it work’ and 
I mean it's just plain curiosity and that made me feel like I kind of have a choice here. Do 
I talk about the bad things, because that’s also true, or do I tell, do I try to give people a 
more holistic perspective. Yes, we have problems, but we also have different ways, 
different things going which are good, you know, or getting better. Kind of encouraging 
to learn more about the culture or the country.

Ambassador Role identification

606 7 264-268

I mean I can, I think it's also because, I think it's more to do with the fact that I'm the only 
Indian in the room. So even at CBS there's been like an entire lecture on a case study on 
India and I was the only Indian student in the room so I felt like the pressure that 
everything I say goes back to reflect on my country. So I can't just be someone who puts 
it down even if I might- (.), I know the problem. So that's, that was my impression of it.

Ambassador Role identification

607 7 272-280

I think for me in terms in groceries or in terms of supermarkets stuff, like I said I'm 
vegetarian. So a lot of the basic things that I would buy are fruits and vegetables. And 
that depends, like sometimes for example like I buy a lot of fresh fruit, but vegetables 
depending on what I'm planning to make. If I'm making like something (.), I don’t know, 
where, I don't know something where I can use frozen vegetables then I will do that, but 
if I'm planning to make something more (...), I don't know, with more rare vegetables or 
like more (...), you know where I can't really by with frozen then I would buy fresh. That 
would be the core stuff that I buy and then there's milk and yoghurt or whatever I need 
at that time. But those are the main things that I look for and for me by now I have 
preferences in terms of which brand and what-, how much that I should buy. 

Quality General consumption

608 7 280-285

Because like I said I live alone and I know exactly how much I make on a weekly basis 
and how much I should buy before it goes to waste. So I don't really have a (...), I'm 
looking for discounts and whenever there's a discount I buy this. I just know that these 
are these are the things, so I need to cut it a bit, so I need one cut of yoghurt, these are 
the standard things I use and I would buy that regardless if there's a discount or not. So 
that would be the way I shop rather.

Utility General consumption
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609 7 287-292

I think for me it's utility because I find that sometimes you know, I- and this has also 
happened to me like when you're at føtex or like the big supermarket and you feel like 
this could be interesting I could buy this and you end up buying a lot and you end up 
wasting all of it. So for me that's just something I've learned to avoid. So even though, 
you know, it feels nice when you buy something for ten kroner and with it's supposed to 
cost 50. If you don't use it, it's a waste of food, it's a waste of money. So why bother? So 
my important criteria would be utility then.

Utility General consumption

610 7 294-298

Hm yeah, I mean I don't miss it, but t's just that it's a bit harder to get it. So for example 
we have a special kind of cheese that you don't get in most supermarkets and you have 
to go to the Indian store, eh the green chillies I have to go to the Indian store, like the 
fresh spices and things like that. But again it's not something that I don't-, that I think 
you can't find, you can find, you just have to work a little bit harder than just going to 
Netto.

Availability of special 
stores

Conditions for settling in 
DK

611 7 299-303

(I): So you go to the Indian store sometimes? (P7): I do, and also because my family visits 
often so I ask them to bring stuff from home so I don't have to go to the Indian store and 
also you know I feel like when they bring it from home the quality is better of course 
because it's local. So I ask them and I normally have stock because of their visits.

Close relation to roots Relationship to HC

612 7 304-309

(I): Okay, yeah so that's also kind of important for you that you have these ingredients? 
(P7): Yes, because most of the cooking that I do for myself is Indian cooking. Where it's 
simple vegetarian dishes where I have rice and maybe some lentils or maybe I have 
some like vegetables and some spices. And that's pretty much what I eat on a daily basis 
and sometimes maybe I would make like (.) something to do with an omelette or so. 
Whatever's simple, but not really like I'm trying to be fancy and cooking Italian tonight 
or whatever. It's just basic stuff.

Close relation to roots Relationship to HC

613 7 304-309

(I): Okay, yeah so that's also kind of important for you that you have these ingredients? 
(P7): Yes, because most of the cooking that I do for myself is Indian cooking. Where it's 
simple vegetarian dishes where I have rice and maybe some lentils or maybe I have 
some like vegetables and some spices. And that's pretty much what I eat on a daily basis 
and sometimes maybe I would make like (.) something to do with an omelette or so. 
Whatever's simple, but not really like I'm trying to be fancy and cooking Italian tonight 
or whatever. It's just basic stuff.

Close relation to roots Relationship to HC

614 7 312-316

I think I eat a lot of eggs *laugh*. I used to never eat eggs back home, also because my 
parents don't eat eggs, so there was never egg at home so whatever and I made whatever 
anyone made so I was like ‘okay, that's food I'm gonna eat’. But here eggs are something 
that are easy to make and it's also good in the winter because it makes you, it's a bit 
more fattening than regular vegetarian food. So I eat more eggs here.

Dependent on life stage General consumption

615 7 312-316

I think I eat a lot of eggs *laugh*. I used to never eat eggs back home, also because my 
parents don't eat eggs, so there was never egg at home so whatever and I made whatever 
anyone made so I was like ‘okay, that's food I'm gonna eat’. But here eggs are something 
that are easy to make and it's also good in the winter because it makes you, it's a bit 
more fattening than regular vegetarian food. So I eat more eggs here.

Consumption change Process of settling in DK

616 7 316-321

I also feel like I'm, I have these- (.) I wouldn't say my consumption has changed so much, 
but it's just the preparation way has differed. If I cooked back home I think it would be 
more elaborate where I would boil the vegetables and (.) it would take me longer, but 
here I don't have that much time, I'm lazy and I'm the only person who's gonna eat what 
I make, so I do it as quick as I can and it might not be the most perfect way to do it, but 
works for me and I'm fine with that (.). So that's something which I would say is because 
of living here

Dependent on life stage General consumption

617 7 316-321

I also feel like I'm, I have these- (.) I wouldn't say my consumption has changed so much, 
but it's just the preparation way has differed. If I cooked back home I think it would be 
more elaborate where I would boil the vegetables and (.) it would take me longer, but 
here I don't have that much time, I'm lazy and I'm the only person who's gonna eat what 
I make, so I do it as quick as I can and it might not be the most perfect way to do it, but 
works for me and I'm fine with that (.). So that's something which I would say is because 
of living here

Consumption change Process of settling in DK

618 7 324-328

I think here again with cosmetics I get most of what I use from back home. Now this is 
because (.) my family comes often so it's not like I have to wait too long. And B, when I 
talk about skin care products maybe if I talk about foundation, it's really hard to find my 
shade here. It's because I'm so much darker than the people in Denmark and the darker 
shades I find are too dark for me. So it's very hard for me to find my shade and I know I 
can get it easily from home. 

Purchases from HC Relationship to HC

619 7 328-336

So those come from home, but things like body lotion or chapsticks where it doesn't 
matter I would buy it as in when I need it. And again here this is-, (.) it's more utility and 
more ‘do I need this, am I out of this’ kind of thinking that prompts it and when I go into 
the store and I'm looking for something, I would look at-, okay, (.) is going to achieve 
what I'm looking for and is it something I can afford at the moment, is it too expensive, 
can I get a cheaper alternative and that's it. I don't focus too much on brand, it would be 
nice if it was something that's standard like a Nivea or something and not something that 
I don't know, But it's not the prime criteria. I would be willing to take a lesser known if it 
serves my utility and if it serves my price range, I'm fine with it.

Utility General consumption

620 7 333-336

I don't focus too much on brand, it would be nice if it was something that's standard like 
a Nivea or something and not something that I don't know, But it's not the prime criteria. 
I would be willing to take a lesser known if it serves my utility and if it serves my price 
range, I'm fine with it.

Price sensitivity General consumption

621 7 339-343

I think I'm more aware now of the fact that oh there are, I know amongst people that I 
talk to, amongst my friends, I know a lot of them are very passionate about this idea of 
promoting sustainable fashion or eco-friendly products or things like that. And that's 
really nice, but for me that's not something which resonates very deeply, and I think 
that's because maybe I'm not used to it and also because I feel a little bit like-, 

Triggers awareness DK sustainability market

622 7 339-343

I think I'm more aware now of the fact that oh there are, I know amongst people that I 
talk to, amongst my friends, I know a lot of them are very passionate about this idea of 
promoting sustainable fashion or eco-friendly products or things like that. And that's 
really nice, but for me that's not something which resonates very deeply, and I think 
that's because maybe I'm not used to it and also because I feel a little bit like-, 

Does not facilitate 
sustainable lifestyle

HC characteristics
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623 7 339-343

I think I'm more aware now of the fact that oh there are, I know amongst people that I 
talk to, amongst my friends, I know a lot of them are very passionate about this idea of 
promoting sustainable fashion or eco-friendly products or things like that. And that's 
really nice, but for me that's not something which resonates very deeply, and I think 
that's because maybe I'm not used to it and also because I feel a little bit like-, 

Topic among peer-
group

SC awareness

624 7 343-347

okay here is the thing, so I don't shop a lot. I only shop when I need something, and when 
I do that I don't think it matters if it's eco-friendly as such, because I'm not buying all the 
time and I would use it until it wears out. So I'm not really wasting as such and it's still 
fabric so I know it can be used in some way or the other and it can be recycled. It just 
doesn't need the label for it to be a certain thing, you know. 

Utility General consumption

625 7 343-347

okay here is the thing, so I don't shop a lot. I only shop when I need something, and when 
I do that I don't think it matters if it's eco-friendly as such, because I'm not buying all the 
time and I would use it until it wears out. So I'm not really wasting as such and it's still 
fabric so I know it can be used in some way or the other and it can be recycled. It just 
doesn't need the label for it to be a certain thing, you know. 

Functionality Meaning of clothing

626 7 343-347

okay here is the thing, so I don't shop a lot. I only shop when I need something, and when 
I do that I don't think it matters if it's eco-friendly as such, because I'm not buying all the 
time and I would use it until it wears out. So I'm not really wasting as such and it's still 
fabric so I know it can be used in some way or the other and it can be recycled. It just 
doesn't need the label for it to be a certain thing, you know. 

Minimised 
consumption

Personal SC definition

627 7 345-347

So I'm not really wasting as such and it's still fabric so I know it can be used in some way 
or the other and it can be recycled. It just doesn't need the label for it to be a certain 
thing, you know. 

Unconscious vs. 
conscious sustainable 
behavior

Personal SC definition

628 7 347-349

So for me it's not something-, it's something I can appreciate and it's something I would 
like to be more aware, more informed about rather, but it's not something which I 
find to be a core value for me, personally.

Requires societal 
development

SC requirements

629 7 347-349

So for me it's not something-, it's something I can appreciate and it's something I would 
like to be more aware, more informed about rather, but it's not something which I 
find to be a core value for me, personally.

Requires consumer 
education

SC requirements

630 7 353-362

Eeh, okay, like I said, I like to shop fresh, because you know the food tastes better, but I 
don't, maybe if I was buying fruits I would ecologic because then I feel like, okay, it's 
more healthy, but it's not really something which is a huge deal to me. Like sometimes I 
feel like it would still, maybe this is because back home in India you know we have street 
markets. Okay, so like you have these vendors that sit and then they have like baskets of 
fruit right on the roads and who know where that's coming from or who knows what has 
happened to that and that's what I've eaten for 22 years and I'm fine. So I'm just like, 
okay I don't think if it matters if they have ecologic label I thought I survived, I'm gonna 
survive, it's fine. It's not as big a deal as some people like to make it out to be. So I don't 
think it really, like it's a huge deal to me. Sometimes, you know, when I find it on 
discount, I'm like "oh it's ecologic , I buy it", but it's not like it has to be. So it's fine...

Utility General consumption

631 7 353-362

Eeh, okay, like I said, I like to shop fresh, because you know the food tastes better, but I 
don't, maybe if I was buying fruits I would ecologic because then I feel like, okay, it's 
more healthy, but it's not really something which is a huge deal to me. Like sometimes I 
feel like it would still, maybe this is because back home in India you know we have street 
markets. Okay, so like you have these vendors that sit and then they have like baskets of 
fruit right on the roads and who know where that's coming from or who knows what has 
happened to that and that's what I've eaten for 22 years and I'm fine. So I'm just like, 
okay I don't think if it matters if they have ecologic label I thought I survived, I'm gonna 
survive, it's fine. It's not as big a deal as some people like to make it out to be. So I don't 
think it really, like it's a huge deal to me. Sometimes, you know, when I find it on 
discount, I'm like "oh it's ecologic , I buy it", but it's not like it has to be. So it's fine...

Organic/Natural General consumption

632 7 365-369

Something which serves, which has value, which has purpose, right? So, something 
which suites or kind of which is warm enough or soft enough or whatever it is, 
depending on the weather, which fits the occasion, depending on where you are planning 
to use it, and something which is durable and not something which I'm going to have to 
replace every week or every two weeks or whatever. So these are the main criteria when 
I'm looking for something to buy.

Functionality Meaning of clothing

633 7 365-369

Something which serves, which has value, which has purpose, right? So, something 
which suites or kind of which is warm enough or soft enough or whatever it is, 
depending on the weather, which fits the occasion, depending on where you are planning 
to use it, and something which is durable and not something which I'm going to have to 
replace every week or every two weeks or whatever. So these are the main criteria when 
I'm looking for something to buy.

Social meaning Meaning of clothing

634 7 369-372

And like I said I'm not so much of a fashion-driven person. I don't care that much. It 
would be nice to have something, you know which is trendy, but it's not really something 
that I'm so passionate about, I don't really care. So it's fine with me.

No interest in fashion Participant 
characteristics

635 7 374-375

Ehm, I wouldn't say developed, but it has become more, okay I have more winter clothes 
than I ever thought possible and that's just basically because I live somewhere where it's 
cold. 

Functionality Meaning of clothing

636 7 375-379

And also when I was going for my internship, I have more formal clothes shaped by what 
people around me are wearing. And that's not so much to do with, I think that's 
something that would happen regardless of being in Denmark or not. So for me that's , I 
wouldn't say "I live in Denmark and therefore I wear these different things now".

Social meaning Meaning of clothing

637 7 379-384

I would say, I mean looking back, I mean I wear a lot less colourful than I used to back 
home, So and that's because I don't want to stand out where everyone is looking me like 
"why would you do this". And that would be what happens to me, I'm pretty sure if I 
chose to wear the colours that I choose back home. So in terms of the colour choices, I 
make them a little more neutral. I still wear a lot of yellow, that's not gonna change, but 
besides that I stick to more neutral colours because it fits better, so yeah.

Simple and elegant 
fashion

Perception of DK
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638 7 379-384

I would say, I mean looking back, I mean I wear a lot less colourful than I used to back 
home, So and that's because I don't want to stand out where everyone is looking me like 
"why would you do this". And that would be what happens to me, I'm pretty sure if I 
chose to wear the colours that I choose back home. So in terms of the colour choices, I 
make them a little more neutral. I still wear a lot of yellow, that's not gonna change, but 
besides that I stick to more neutral colours because it fits better, so yeah.

Consumption change Process of settling in DK

639 7 386-393

I think I find it very simple, but very elegant, and I also think that people make a lot of, 
make a lot of effort to look effortless. So because you know they want to always look 
natural, but they kind of put a lot of work into looking natural which is ironic, but that's 
the impression I get that they would choose these simple outfits and then work it up in a 
way, where they look nice, but at the same time they look like "aah I just woke up and 
this was the easiest thing I could wear", you know so, it's funny for me to see that. And I 
also see that in their use of make-up, where it's just enough to make them look like fresh 
or whatever it is, but mot so much where you look at them and say "wow you put a lot of, 
you used every product you have".

Simple and elegant 
fashion

Perception of DK

640 7 386-393

I think I find it very simple, but very elegant, and I also think that people make a lot of, 
make a lot of effort to look effortless. So because you know they want to always look 
natural, but they kind óf put a lot of work into looking natural which is ironic, but that's 
the impression I get that they would choose these simple outfits and then work it up in a 
way, where they look nice, but at the same time they look like "aah I just woke up and 
this was the easiest thing I could wear", you know so, it's funny for me to see that. And I 
also see that in their use of make-up, where it's just enough to make them look like fresh 
or whatever it is, but mot so much where you look at them and say "wow you put a lot of, 
you used every product you have".

Admiration Perception of DK

641 7 399-409

I think it's more maybe because of the use of Instagram as you know people flaunting 
their outfits and stuff like that. You become more aware of what people are wearing. And 
for me, and this is because I'm not the kind of person who would sit on the bus and look 
at what everyone else is wearing, it's not something that I pay that much attention to. 
But if I see it on social media then I would pay attention to. Which is weird, because it's 
pretty much the same thing. But when I see it online and then I see people commenting, 
"oh I love the colour, I love the outfit" then  I think "oh that could be nice, I could look for 
something like this". But it's not really something, which I've become so... stringent 
where I only shop based on my wish list from what I saw it things like that. I would just 
go into the shop, "that looks nice I can do it". So I don't think it has changed as 
dramatically, but of course there's been subtle influences from other place which were 
not there before.

Fashion as creativity Meaning of clothing

642 7 399-409

I think it's more maybe because of the use of Instagram as you know people flaunting 
their outfits and stuff like that. You become more aware of what people are wearing. And 
for me, and this is because I'm not the kind of person who would sit on the bus and look 
at what everyone else is wearing, it's not something that I pay that much attention to. 
But if I see it on social media then I would pay attention to. Which is weird, because it's 
pretty much the same thing. But when I see it online and then I see people commenting, 
"oh I love the colour, I love the outfit" then  I think "oh that could be nice, I could look for 
something like this". But it's not really something, which I've become so... stringent 
where I only shop based on my wish list from what I saw it things like that. I would just 
go into the shop, "that looks nice I can do it". So I don't think it has changed as 
dramatically, but of course there's been subtle influences from other place which were 
not there before.

Media influence General consumption

643 7 415-420

I think for me the whole idea of, okay, there is this topic which exists, it's when I came to 
Denmark, it's not so much something that I've heard back home and then when I moved 
to Denmark and I heard people around me talking about this I actually found a lot of stuff 
online on Indian sustainable fashion, which came out of nowhere and it caught my eye. 
So it's not something which was not prevalent, it's just something I never payed 
attention to and which was not spoken about in my peer-group

Triggers awareness DK sustainability market

644 7 420-431

So for me it started in Denmark and then that's when I started realising, that okay, 
people here are very much (...), you know, influenced by this "I care for the planet, I like 
to be as green as I can be and I really want to know where everything is sourced from" 
and stuff like that. And for me that's not something that I actually ever paid any attention 
to. So when I come here and then I shop with my friends sometimes and the they look at 
the labels and they're like "oh this is made in this particular area" and then they know 
that, okay, the working conditions there are like this, so I can't buy this. And I'm a little 
bit like wow, okay, I would never do this. It's not like I'm saying it's a bad thing that 
you're doing this, it's just something that would have never struck me and now if I go 
alone I would notice it, but it would not be as a big a factor for me to not buy a thing. If it 
fits every other criteria I would be "I'm sorry from which ever country, if I'm hurting 
you, but it's in the shop and somebody is gonna buy it, it might as well be me". So I don't 
have a very stringent or, I don't know, a very sharp view on that I think. I'm a bit 
malleable-.

Known for 
sustainability

Perception of DK

645 7 420-426

So for me it started in Denmark and then that's when I started realising, that okay, 
people here are very much... you know influenced by this "I care for the planet, I like to 
be as green as I can be and I really want to know where everything is sourced from" and 
stuff like that. And for me that's not something that I actually ever paid any attention to. 
So when I come here and then I shop with my friends sometimes and the they look at the 
labels and they're like "oh this is made in this particular area" and then they know that, 
okay, the working conditions there are like this, so I can't buy this. And I'm a little bit like 
wow, okay, I would never do this. 

Topic among peer-
group

SC awareness

646 7 420-423

So for me it started in Denmark and then that's when I started realising, that okay, 
people here are very much... you know influenced by this "I care for the planet, I like to 
be as green as I can be and I really want to know where everything is sourced from" and 
stuff like that. And for me that's not something that I actually ever paid any attention to.

Triggers awareness DK sustainability market

647 7 426-431

And I'm a little bit like wow, okay, I would never do this. It's not like I'm saying it's a bad 
thing that you're doing this, it's just something that would have never struck me and 
now if I go alone I would notice it, but it would not be as a big a factor for me to not buy a 
thing. If it fits every other criteria I would be "I'm sorry from which ever country, if I'm 
hurting you, but it's in the shop and somebody is gonna buy it, it might as well be me". So 
I don't have a very stringent or, I don't know, a very sharp view on that I think. I'm a bit 
malleable-.

Does not facilitate 
sustainable lifestyle

HC characteristics

333



649 7 433-443

So it's like I said, I don't know enough. So if I was more involved and I actually sat and 
read up on it, I'm sure, because there is a reason why people have such strong views on 
that and people are talking about it. And given the fact that we have so much things 
going on with the environmental challenges we're facing. You know these small things 
that you do, if they're gonna make a big impact, of course it would be a change I'm 
willing to make. It's just right now, I don't know enough about it. And yes, people around 
me talk a bit, but it's not something I feel like I'm ignorant if I don't know what they're 
talking about. It's not like not knowing what's going on in world politics. It's not as big a 
deal as such. So I feel a little bit like I can get away with not knowing and I've been a little 
bit lax on not reading up or not really involving myself. So it's something which I can't 
say at the moment, because I don't know enough. And that's why, that's more with me 
than anybody else, yeah, that's-

Requires consumer 
education

SC requirements

650 7 433-443

So it's like I said, I don't know enough. So if I was more involved and I actually sat and 
read up on it, I'm sure, because there is a reason why people have such strong views on 
that and people are talking about it. And given the fact that we have so much things 
going on with the environmental challenges we're facing. You know these small things 
that you do, if they're gonna make a big impact, of course it would be a change I'm 
willing to make. It's just right now, I don't know enough about it. And yes, people around 
me talk a bit, but it's not something I feel like I'm ignorant if I don't know what they're 
talking about. It's not like not knowing what's going on in world politics. It's not as big a 
deal as such. So I feel a little bit like I can get away with not knowing and I've been a little 
bit lax on not reading up or not really involving myself. So it's something which I can't 
say at the moment, because I don't know enough. And that's why, that's more with me 
than anybody else, yeah, that's-

Topic among peer-
group

SC awareness

651 7 435-440

And given the fact that we have so much things going on with the environmental 
challenges we're facing. You know these small things that you do, if they're gonna make a 
big impact, of course it would be a change I'm willing to make. It's just right now, I don't 
know enough about it. And yes, people around me talk a bit, but it's not something I feel 
like I'm ignorant if I don't know what they're talking about. It's not like not knowing 
what's going on in world politics. It's not as big a deal as such.

Hypocrisy SC limitations

652 7 444-448

(I): So it is a topic that comes up among friends? (P7): Yes, and also at CBS now, I know 
that they have this whole sustainability, green week, fashion week and I've seen the 
event, but I haven't actually gone to any of the talks because you know when they had 
the sustainable week that they had, it was when I was writing my thesis and I was really 
busy, so I was like "I'm sorry, I'm not, I don't have time for this".

Topic among peer-
group

SC awareness

653 7 444-448

(I): So it is a topic that comes up among friends? (P7): Yes, and also at CBS now, I know 
that they have this whole sustainability, green week, fashion week and I've seen the 
event, but I haven't actually gone to any of the talks because you know when they had 
the sustainable week that they had, it was when I was writing my thesis and I was really 
busy, so I was like "I'm sorry, I'm not, I don't have time for this".

University SC awareness

654 7 448-455

And also another thing that I've actually read a lot about in terms of recently, you do, 
when you're reading up on your thesis or when you're reading up in just business topics, 
is this whole circular value chain and industry 4 and all that. And that's when I kind of 
was like, "okay, this could be something which is going to be a huge revolution, but 
something that I don't know a lot about. I'm more focused on maybe things like, oh, 
Artificial Intelligence seems to be the new thing or whatever. And that's a thing which I 
think I've seen more of so that's where I feel like that's what I should know more of 
rather than the sustainability or like things like that.

Requires consumer 
education

SC requirements

655 7 456-470

(I): But do you think this whole awareness of the planet and what you said, which is very 
present in Denmark, is it something you would talk about with your parents or your 
family in general? (P7): I think I would talk about it, but I don't think it would be easy for 
me to convince them that if you buy, or if you stop buying products from Bangladesh for 
example, I don't know, then you're gonna save the planet. Because then they're gonna 
say that's bullshit. Because you know for them the more pressing things would be, okay, 
and this also has a little bit to do with the maturity of the countries we come from. So 
when you come back, the first thing you will see is there is so much of immediate things 
around you, right, you see pollution like never before. Pollution of all sorts, you see 
plastic in almost everything, and those are the basic things, right. And then once you 
eliminate those you can look at where your clothes are sourced from. So for me, I think 
we are not at a level where we've eliminated these basic things, so we don't, it's kind of 
like Maslows's hierarchy, you know, we're not at the level, we've not gone through the 
basic threshold, so we can't go to the top and say, okay, what about this material, where 
does it come from? That's, that's too advanced for us at the moment and that's also 
something to say, to do with me, you know, this is not something which I've been very 
aware of when I was home.

Requires societal 
development

SC requirements

656 7 456-470

(I): But do you think this whole awareness of the planet and what you said, which is very 
present in Denmark, is it something you would talk about with your parents or your 
family in general? (P7): I think I would talk about it, but I don't think it would be easy for 
me to convince them that if you buy, or if you stop buying products from Bangladesh for 
example, I don't know, then you're gonna save the planet. Because then they're gonna 
say that's bullshit. Because you know for them the more pressing things would be, okay, 
and this also has a little bit to do with the maturity of the countries we come from. So 
when you come back, the first thing you will see is there is so much of immediate things 
around you, right, you see pollution like never before. Pollution of all sorts, you see 
plastic in almost everything, and those are the basic things, right. And then once you 
eliminate those you can look at where your clothes are sourced from. So for me, I think 
we are not at a level where we've eliminated these basic things, so we don't, it's kind of 
like Maslows's hierarchy, you know, we're not at the level, we've not gone through the 
basic threshold, so we can't go to the top and say, okay, what about this material, where 
does it come from? That's, that's too advanced for us at the moment and that's also 
something to say, to do with me, you know, this is not something which I've been very 
aware of when I was home.

Ability to reflect Participant 
characteristics
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657 7 456-470

(I): But do you think this whole awareness of the planet and what you said, which is very 
present in Denmark, is it something you would talk about with your parents or your 
family in general? (P7): I think I would talk about it, but I don't think it would be easy for 
me to convince them that if you buy, or if you stop buying products from Bangladesh for 
example, I don't know, then you're gonna save the planet. Because then they're gonna 
say that's bullshit. Because you know for them the more pressing things would be, okay, 
and this also has a little bit to do with the maturity of the countries we come from. So 
when you come back, the first thing you will see is there is so much of immediate things 
around you, right, you see pollution like never before. Pollution of all sorts, you see 
plastic in almost everything, and those are the basic things, right. And then once you 
eliminate those you can look at where your clothes are sourced from. So for me, I think 
we are not at a level where we've eliminated these basic things, so we don't, it's kind of 
like Maslows's hierarchy, you know, we're not at the level, we've not gone through the 
basic threshold, so we can't go to the top and say, okay, what about this material, where 
does it come from? That's, that's too advanced for us at the moment and that's also 
something to say, to do with me, you know, this is not something which I've been very 
aware of when I was home.

SC as a luxury SC limitations

658 7 470-478

Maybe that has more to do with me than my country of course, but when you talk to me 
about sustainable fashion, I'm a little bit like, I haven't really made the cross-over to 
being a super environmentally-conscious person in general. So for me when you talk 
about clothing, it's a little bit too far, like I need to take baby steps, first read up, know 
what's going on and then I can make a choice on whether it matters to me or not. So right 
now it's not something which I would shoot down and say, oh it's bullshit, it’s like you 
guys talk about alternative theories of the universe or whatever, it's not like that, but it's 
just I don't know enough about it and I'm not, that's the reason I'm not completely 
convinced with it and I'm not a pro-sustainable fashion person, yeah.

Hypocrisy SC limitations

659 7 470-478

Maybe that has more to do with me than my country of course, but when you talk to me 
about sustainable fashion, I'm a little bit like, I haven't really made the cross-over to 
being a super environmentally-conscious person in general. So for me when you talk 
about clothing, it's a little bit too far, like I need to take baby steps, first read up, know 
what's going on and then I can make a choice on whether it matters to me or not. So right 
now it's not something which I would shoot down and say, oh it's bullshit, it’s like you 
guys talk about alternative theories of the universe or whatever, it's not like that, but it's 
just I don't know enough about it and I'm not, that's the reason I'm not completely 
convinced with it and I'm not a pro-sustainable fashion person, yeah.

Requires consumer 
education

SC requirements

660 7 481-486

Yeah, at least this is my understanding of it, is that it's something which is sourced from 
good working conditions, not child labour, no, I don't know, no non-humanitarian 
reasons, it's something that can be recycled, made with good, made with eco-friendly 
products or eco-friendly elements. That's the key teller for me when they say something 
like sustainable fashion. It could also be something which is made out of recycled, eh I 
don't know, fabric from before in a way or whatever it is.

Social sustainability Personal SC definition

661 7 481-486

Yeah, at least this is my understanding of it, is that it's something which is sourced from 
good working conditions, not child labour, no, I don't know, no non-humanitarian 
reasons, it's something that can be recycled, made with good, made with eco-friendly 
products or eco-friendly elements. That's the key teller for me when they say something 
like sustainable fashion. It could also be something which is made out of recycled, eh I 
don't know, fabric from before in a way or whatever it is.

Environmental impact Personal SC definition

662 7 481-486

Yeah, at least this is my understanding of it, is that it's something which is sourced from 
good working conditions, not child labour, no, I don't know, no non-humanitarian 
reasons, it's something that can be recycled, made with good, made with eco-friendly 
products or eco-friendly elements. That's the key teller for me when they say something 
like sustainable fashion. It could also be something which is made out of recycled, eh I 
don't know, fabric from before in a way or whatever it is.

Material innovation Personal SC definition

663 7 490-501

I): No, okay. I mean you said in the beginning that when you shop, you don't shop as 
often, so you don't feel like it matters that much, where your clothes come from. So do 
you think that could also be a way of being sustainable in your clothing consumption? 
(P7): I don't think, okay the reason I don't shop that much is not because I want to save 
the planet, to be very honest. It's more to do with I don't really feel the need to buy 
anything. It's not something which motivated me greatly or gives me this great 
happiness. I'm not the kind of person who's having a bad day and then goes to a shop 
and buys a dress and then you know, "oh, I'm starting to feel a bit better": For me, I 
would buy a book rather than doing that. So it's just my personal, feelings to do with 
shopping. I don't really go shopping to a great extent. I'm fine with it, but it's not 
something which makes me feel really excited, A, and B, I also feel like I'm going to end 
up spending so much money on things I don't really need. So I would rather spend the 
money on something else, I go for a movie or whatever.

Unconscious vs. 
conscious sustainable 
behavior

Personal SC definition

664 7 490-501

I): No, okay. I mean you said in the beginning that when you shop, you don't shop as 
often, so you don't feel like it matters that much, where your clothes come from. So do 
you think that could also be a way of being sustainable in your clothing consumption? 
(P7): I don't think, okay the reason I don't shop that much is not because I want to save 
the planet, to be very honest. It's more to do with I don't really feel the need to buy 
anything. It's not something which motivated me greatly or gives me this great 
happiness. I'm not the kind of person who's having a bad day and then goes to a shop 
and buys a dress and then you know, "oh, I'm starting to feel a bit better": For me, I 
would buy a book rather than doing that. So it's just my personal, feelings to do with 
shopping. I don't really go shopping to a great extent. I'm fine with it, but it's not 
something which makes me feel really excited, A, and B, I also feel like I'm going to end 
up spending so much money on things I don't really need. So I would rather spend the 
money on something else, I go for a movie or whatever.

Utility General consumption

665 7 493-498

I don't shop that much is not because I want to save the planet, to be very honest. It's 
more to do with I don't really feel the need to buy anything. It's not something which 
motivated me greatly or gives me this great happiness. I'm not the kind of person who's 
having a bad day and then goes to a shop and buys a dress and then you know, "oh, I'm 
starting to feel a bit better": For me, I would buy a book rather than doing that. So it's 
just my personal, feelings to do with shopping. I don't really go shopping to a great 
extent. 

Functionality Meaning of clothing
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666 7 505-515

I think okay, so this is a bit deep-rooted, but India is a very layered market, so the kind of 
people who talk about sustainable fashion, who talk about that Danish people talk about, 
or which gains more attraction in Denmark are more elitist back home. So when you look 
at the common everyday Indian person who you find on a local train and you ask what is 
sustainable fashion, he's gonna say, he's gonna tell you "don't you have anything else to 
do with your life, why are you wasting my time?". So I think, ehm, it's a topic which is of 
course very, which is quite popular now amongst people who, who are like I said, who 
are at the level where they can think about things like that. Who have eliminated the 
basic things, gone through it, been informed and now can embrace this idea of 
sustainable fashion, bit it's not something which is prevalent across all section of society, 
because like I said, you can't compare Denmark and India in terms of the market. It's 
completely different. So that's how I would think the topics are different.

Requires societal 
development

SC requirements

667 7 505-515

I think okay, so this is a bit deep-rooted, but India is a very layered market, so the kind of 
people who talk about sustainable fashion, who talk about that Danish people talk about, 
or which gains more attraction in Denmark are more elitist back home. So when you look 
at the common everyday Indian person who you find on a local train and you ask what is 
sustainable fashion, he's gonna say, he's gonna tell you "don't you have anything else to 
do with your life, why are you wasting my time?". So I think, ehm, it's a topic which is of 
course very, which is quite popular now amongst people who, who are like I said, who 
are at the level where they can think about things like that. Who have eliminated the 
basic things, gone through it, been informed and now can embrace this idea of 
sustainable fashion, but it's not something which is prevalent across all sections of 
society, because like I said, you can't compare Denmark and India in terms of the market. 
It's completely different. So that's how I would think the topics are different.

Different to HC Perception of DK

668 7 517-523

I mean, I would say, you know a global trend, I don't think the idea is just sustainable 
fashion. Why are we talking about this whole sustainability concept, right? You go back 
to the roots and then you talk about the environmental challenges and that's what I think 
has to be a bigger focus right now, where people are aware of everything that's going 
wrong with the planet and things we really need to rectify and where we're in big 
trouble and THEN you talk about ways to solve that where sustainable fashion is ONE of 
them, but not so much like 'let's all wear eco-friendly clothes' because people then will 
miss the forest for the trees and that's not the point. 

Hypocrisy SC limitations

669 7 517-523

I mean, I would say, you know a global trend, I don't think the idea is just sustainable 
fashion. Why are we talking about this whole sustainability concept, right? You go back 
to the roots and then you talk about the environmental challenges and that's what I think 
has to be a bigger focus right now, where people are aware of everything that's going 
wrong with the planet and things we really need to rectify and where we're in big 
trouble and THEN you talk about ways to solve that where sustainable fashion is ONE of 
them, but not so much like 'let's all wear eco-friendly clothes' because people then will 
miss the forest for the trees and that's not the point. 

Environmental impact Personal SC definition

670 7 524-528

(I): So it's part of a bigger picture?
(P7): I would think so. For me that's how I would see it. If you come and just say hashtag 
'sustainable fashion' every day without knowing why and then I used plastic straws 
everyday, it defeats the purpose, right? For me that's how I would think about it or that's 
how I would imagine it to work rather.

Hypocrisy SC limitations

671 8 16
So, I came in 2010, so that's due to an exchange study. Study Reasons for coming to 

DK

672 8 16-17
Also, before Denmark I have lived in another Nordic country. Lived abroad in 

multiple countries
Participant 
characteristics

673 8 17-19
So, for me it was a bit shocking with, again, some differences, but then in the meantime, I 
recall more cultural shock when I was studying in Finland for the first year.

Cultural shock Process of settling in DK

674 8 19
So, in general both places would be ranked really expensive High price level Conditions for settling in 

DK

675 8 19-22

I didn't-, I didn't plan to stay long, but then, at that time, also with this concept of kind of 
free education, mostly at that time it was only in Finland. So, in Denmark the free 
education for non-European students was not valid anymore.

Social system Conditions for settling in 
DK

676 8 22-23
So, I thought I would just finish my Master and just see how life is, but then I ended up 
staying longer, working here and so on

Flexibility/Openness Participant 
characteristics

677 8 26-28

Yeah, I-, I thought it was more like-, I'm originally from Taiwan and there people don't 
know that much about Nordics in general, so it was also a bit more pioneering 
adventure, adventurer attitude.

International 
orientation

Participant 
characteristics

678 8 28-32

Perhaps I can get to know more that I wouldn't otherwise know in Taiwan and it's also 
like (.) it's hard to know what to expect, but it's kinda like, yeah, let's see what would 
happen, because then many things seem to be open and it's just like a new path. Before 
Denmark I lived in Finland for two and a half years, so already from there I kind of 
experienced that life sometimes is full of surprises.

Flexibility/Openness Participant 
characteristics

679 8 34-36
I figured out that I really like Denmark and also because when I studied in Finland it 
wasn't in the capital city. So, here, I guess, the difference is also, it is Copenhagen

Rural/Urban 
differences

Conditions for settling in 
DK

680 8 36-39

so I do feel like (.) even how people dress and how everything was nicely decorated at 
that time, for instance this library wasn't even looking like this, but it's like, a lot of 
things that were attractive, so it triggered a bit also an expectation to explore more what 
makes people trendy, happy and like, how can another lifestyle BE. Yeah.

Flexibility/Openness Participant 
characteristics

681 8 36-39

so I do feel like (.) even how people dress and how everything was nicely decorated at 
that time, for instance this library wasn't even looking like this, but it's like, a lot of 
things that were attractive, so it triggered a bit also an expectation to explore more what 
makes people trendy, happy and like, how can another lifestyle BE. Yeah.

Admiration Perception of DK

682 8 42-46

Hmm, yes and no, because all of my family they still live in Asia and for me it's still more 
or less a bit depending on my Visa, when I'm not a European person *laughing* so, then-, 
right now I still have my Visa valid, so I don't quickly want to switch my status by, like, 
making a dramatic decision that I have to go home, but if condition allows, then I'll stay 
and I'm also trying to still enjoy a lot my life here

Stay depends on 
rational reasons

Process of settling in DK

683 8 46-47
but yeah, it's hard to say if I wanna be here for good and it depends also on if I end up 
having a new family here or somewhere else.

Flexibility/Openness Participant 
characteristics

684 8 51-53

Eeh, I've been changing different kinds, because, as I said, my background is in 
humanities and it's in general not that easy to get a job here when you have to compete 
with the locals

Job market Conditions for settling in 
DK
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685 8 66-73

No, that's also another tricky thing, because I-, for instance, before coming here today I 
was seeing a Chinese church and, like, we have a Chinese church here, like a protestant 
one, so it's also like a small minority community in a way that, that kept me quite busy, 
but that related to probably something that (P4) told you, but it's like, then I'm most of 
the time during the free time having my church friends as my social circle and they are 
mostly all foreigners you can say, it's not only people from China, I'm from Taiwan and 
there are people from Hong Kong, Singapore, Malaysia, so you can say, yeah, North East 
Asian, but yeah, but ASIAN mostly. But then at work, then it's pretty much Danish

Mixed social circle Social life in DK

686 8 73-76

But then at work, then it's pretty much Danish or it depends also a little bit on which 
phases I was in Denmark, because when I came, then I mostly had international friends, 
because of my classmates and activities that I take part and now it's more either Danish 
or this church. Yeah.

Life transitions Personal development 
abroad

687 8 80-82

Mmm, it's eh (.) close to work proficient I would say now. Or at least I work with Danish 
now and then my colleague understood me even if I make mistakes and so on, but I 
guess-, like, for my colleague my Danish was okay. Yeah. But I wouldn't say I'm like 
fluent.

Work proficiency Danish Language

688 8 85-94

If you want to stay here longer, yes. And I'm definitely also taking the benefit of it when, 
like, when you only speak English now, of course you would most of the time could 
communicate with the Danish people, but for instance, like this library, they were 
offering a lot of fantastic activities but if it's only in Danish then you feel like it's not for 
you. So then, yeah, I think, also, work-wise. In case you also wanted to say, just minor 
convenient *laughing* Yeah, it helps a lot with the social aspect, because I mean when 
everybody can speak English, they don't always remember to do that and I understand 
that too. So, it's also for yourself not to feel like a little bit excluded all the time. I mean 
they probably didn't want to exclude you, but it's like, then they cannot help but switch 
back to Danish. So, yeah and I think, now I'm really having a lot of benefits from, like, 
using Danish

Language as integration 
factor

Danish Language

689 8 97-100

So, it's like-, then it also depends on which circle you wanted to be. When you only speak 
English, you mostly are with the international friends. So, yeah, it depends a bit, but I 
guess for whoever wants to be here longer and then all the time feeling you're an 
outsider, then Danish language is definitely a plus. Yeah.

Dependent on language Social life in DK

690 8 94-96

but I know it's also very difficult, also because this is my third job now and this is the 
only one where I was required to have to work everything in Danish, but in my previous 
two jobs I'm fully fine with English.

Generally high English 
language level

Conditions for settling in 
DK

691 8 102 Still now everyday can be challenging *laughing* because different mentality and so on Prevailing challenge Process of settling in DK

692 8 103-108

I think the Nordic people and now that I have two experiences so I would call it the 
Nordic lands, that in comparison they are quite aware that they are remote and I mean, 
for Finland and Denmark at least, they're both quite aware that they have really small 
populations, so for them it's very common that they have to know more about the world. 
So, I think they acknowledge themselves more (.) like, willing to know about the world 
and similarly also to gain, like, let's say international news access and so on

International 
Environment

Perception of DK

693 8 113-122

So, like, just for instance at lunch time we usually eat with the colleagues and my 
company right now is very small. So, I'm never been in those big corporate company, 
where I know people have more access to different people, different cultures and, like, 
you also have more independency, if you choose not to eat with the colleagues, but in our 
very small setup then we dine every day together and you from time to time find some 
topics that people talked about and you're kinda like, okay I have no way to involve 
*laughing* So, that could as well be a kind of pressure that either you have to take it like 
kinda cool, okay that's fine, like I'm totally excluded but it's okay or then sometimes you 
just have to try hard, see how I can be a part of it. Yeah.

Feeling foreign Process of settling in DK

694 8 106-113

So, I think they acknowledge themselves more (.) like, willing to know about the world 
and similarly also to gain, like, let's say international news access and so on, but 
definitely they cannot know everything. So, many times for instance I have to correct 
people, I'm not really Chinese and so on *laughing* which, yeah, for them probably didn't 
make a big difference if they kind of think they have heard about Taiwan and, I mean, 
that's just a small example about, like, how people were even not knowing your country. 
So, then it's even harder for them to accommodate your life habits and ways of using 
money and so on.

Limited cultural 
accommodation

Perception of DK

695 8 109-110
So, many times for instance I have to correct people, I'm not really Chinese and so on 
*laughing* which, yeah, for them probably didn't make a big difference

Emotional relation Relationship to HC

696 8 118-120

you from time to time find some topics that people talked about and you're kinda like, 
okay I have no way to involve *laughing* So, that could as well be a kind of pressure that 
either you have to take it like kinda cool, okay that's fine, like I'm totally excluded but it's 
okay or then sometimes you just have to try hard, see how I can be a part of it. Yeah.

Intercultural skills Personal development 
abroad

697 8 126-132

I mean if I get to immigrate here for instance, then I will be the first generation and I 
think for me it would be extra important to GUARD one identity. Let's say, just 
comparing if I was growing up here like all the time, then maybe I can easily identify, I'm 
also a Dane and I'm also a Taiwanese, if I have some root, but for me now I'm like the 
first one and I know all my family are still home there so it's almost more important that 
you can choose one to stem from or else when people ask where I come from you kind of 
also got, like, confused

Torn between countries Cultural identification

698 8 136-139

I once heard actually a very interesting description about how people are, like, living in 
another country for a really long time, and people said it's like you become a mermaid as 
well *laughing* We are half human, half fish, or you are like half half something, so 
you're not only one thing. So, I think Taiwan is also home, where my family are still 
there, but more things I get also identify with Denmark.

Fluid culture Cultural identification

699 8 141-143

But I don't even know if I'm able or qualified to call it home, when I for instance don't 
have the Visa or the passport here, in the legal aspect certifying me as a Dane. So, and 
even if one day I get that I would still know that I would never be able to speak as fluent 
as a Dane or to talk about the things that they grow up with, like we wouldn't share, like 
exactly the same. So, yeah, that's how I now feel a bit, yeah.

Prevailing challenge Process of settling in DK
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700 8 149-154

I feel like I'm a, somehow an ambassador. Like, if you see the diplomat aspect that in a 
way for me I'm like a Taiwanese ambassador living here, knowing both cultures and I 
sometimes also take the advantage that if I have heard something that I don't find very 
comfortable to be part of then I can easily pretend I'm a tourist *laughing* and then 
sometimes I can act as a local speaking Danish, helping people, guiding people and 
bridge people to know more about Denmark, or at least the Denmark that I know. Yeah, 
it's like this ambassador role in a way, or trying to perceive it that way *laughing*

Ambassador Role identification

701 8 164-169

I mean with the video call or, like, all the posting, sharing. Here, I know you use more 
WhatsApp, but in Taiwan there are other social media softwares and I try, like, now that 
I started to work I feel less guilty if I have to have my parents pay my ticket, so if I am 
able to buy my tickets with my own salary then I try once a year going back to Taiwan. 
So, I think it's still, like, quite close relationship and as I described, we have also Chinese 
church who mostly are not Taiwanese

Close relation to roots Relationship to HC

702 8 171-174

So, even our actual, like, ambassador or our representative office, they had to sometimes 
consult me for certain things. So, like, I'm still with quite close connection in some ways 
to Taiwan, I would say, but definitely not on a everyday basis, yeah.

Close relation to roots Relationship to HC

703 8 176-183

Yeah, I would say one of the apparent things, here people really accept individualism and 
they are pretty fine with, like, caring your own business and I think in Asia, where you 
have big population then it could be bad thing, but if you use it to a good way, like, 
people always need to care about the others somehow and then, the downside could be 
that you care too much about others and you don't know what you want. So, I think on 
that note, if I take the good ones, then I can be-, normally I got comments of, even my 
colleagues, that I'm very service minded and very sweet, because I try to be thoughtful as 
if I was in Asia, then you kind of need to think for others before yourself.

Hospitality HC characteristics

705 8 197-206

I mean of course I'm trying to learn what's better to keep and what should I try to be 
flexible with. Like, (.) sometimes I-, I mean, before, I think in Asia people try to avoid to 
be too, like, I don't know, it's like a little bit tricky thing. You want to be outstanding, but 
you don't want to be too, eh-, too much a troublemaker. And I guess here as well, you 
shouldn't be a troublemaker, but you should still have the, like, independent thinking 
ability. So, I mean, then now I would give myself more space to challenge things, to have 
a little bit critical mind, which I wasn't very used to or practiced enough in my culture 
before and I find it, like, helpful at work. That's also why I'm slightly worried that if one 
day I really need to move back and I know there is another cultural adjustment that I 
have to encounter, because now I'm more free to speak my mind

Fluid culture Cultural identification

706 8 206-216

I learned also some of the things from my culture, which doesn't exist that often here - 
could be a good thing - for instance, like, just for example in our church we often arrange 
things so that we get people aaall together. And here I know- [...] Yeah, I mean, like, here 
everything is expensive, so you don't often invite people home and so on, but like, at 
church then it's very common that we would keep also a little bit like, the student type 
that perhaps you're not providing huge meal, whatever, but you often wanted to have 
gatherings and I think that helped a lot during winter time. When it's really dark and 
cold and if there is no one arranging something, you could easily end up alone and then, 
like, feeling very melancholy or whatsoever, yeah. So, that one I will try not be 
compromised by the weather and the lifestyle here, where people are more caring about 
their own small circle. I try to recruit more and link people. So, yeah.

Fluid culture Cultural identification

707 8 217-229

(I): Okay. If a friend from you home country would consider moving to Denmark, what 
advice would you give him? (P8): A lot *laughing* From everyday life, I mean just simple, 
small (.) like, you know, the cold water is drinkable, I mean, we would start even with 
that and then like, what to dress during different weather and then what activities to 
attend and most important thing, if he's from my home country and usually I will offer a 
lot of tips where to save money. Because the economic level is not the same, so many will 
have difficulties if they wanted to completely live the same live. Yeah, and maybe if time 
permits, supermarket tour, like many times I also offer because all the words are 
different and usually in Taiwan we don't have the habit of cooking yourself, because it's 
almost easier and cheaper to dine out. So, like, even myself, I learned how to cook when I 
firstly went abroad to study. I mean, it was even forbidden in our university college in 
Taiwan, that you couldn't cook. Because they don't want you to make fire and so on, so 
it's like, it's just different.

Adjusting Process of settling in DK

708 8 229-233

 So, I think with life there is already lots of differences to share and more to the 
friendship or, like, emotional level, then we would definitely tell them, don't be 
discouraged when you try to learn Danish and then people never understand you... 

Learning Danish as a 
challenge

Danish Language

709 8 232-234

...or it's fine not drinking that much alcohol you can actually take a soda drink *laughing*. 
Because, I mean people will have that sometimes, oh I don't know how to say no or how 
to express my true feeling and not to be rude and so on. 

Intercultural skills Personal development 
abroad

710 8 234-244

And I think yeah it's like, I also accepted one thing that because some people were really 
expecting NOW I'm abroad, I don't want to be together with my kind, I want to 
completely new, like for instance, all Danish friends and so on and some try really hard, 
but I think to a certain point, sometimes it's healthy to meet also people from your kind 
or at least share a bit similar culture so you don't feel completely alone and strange. And 
then it's also healthier to talk with people who experienced the same cultural shock as 
you. Yeah, and by that it really helps, like mentally as well to have someone who is on the 
same path. Because now that I've lived here so long I probably don't share the same 
excitement of some people who JUST came. Yeah, so then I would tell them it's fine if you 
wanted to have some Taiwanese gathering then where to find this and so on. Yeah.

Self-reflection Process of settling in DK

711 8 234-244

And I think yeah it's like, I also accepted one thing that because some people were really 
expecting NOW I'm abroad, I don't want to be together with my kind, I want to 
completely new, like for instance, all Danish friends and so on and some try really hard, 
but I think to a certain point, sometimes it's healthy to meet also people from your kind 
or at least share a bit similar culture so you don't feel completely alone and strange. And 
then it's also healthier to talk with people who experienced the same cultural shock as 
you. Yeah, and by that it really helps, like mentally as well to have someone who is on the 
same path. Because now that I've lived here so long I probably don't share the same 
excitement of some people who JUST came. Yeah, so then I would tell them it's fine if you 
wanted to have some Taiwanese gathering then where to find this and so on. Yeah.

Cultural shock Process of settling in DK

712 8 134-136

But-, so in a way it's home, but then you are as well reminded that I mean by appearance 
I already look different, but yeah, I think this probably will be always there as for me, 
when I wasn't really growing up here

Feeling foreign Process of settling in DK
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713 8 222-224
Because the economic level is not the same, so many will have difficulties if they wanted 
to completely live the same live.

High price level Conditions for settling in 
DK

714 8 237-241

sometimes it's healthy to meet also people from your kind or at least share a bit similar 
culture so you don't feel completely alone and strange. And then it's also healthier to talk 
with people who experienced the same cultural shock as you. Yeah, and by that it really 
helps, like mentally as well to have someone who is on the same path.

HC as a constant abroad Process of settling in DK

715 8 241-244

Because now that I've lived here so long I probably don't share the same excitement of 
some people who JUST came. Yeah, so then I would tell them it's fine if you wanted to 
have some Taiwanese gathering then where to find this and so on. Yeah.

Exciting beginning Process of settling in DK

716 8 248-250

Yeah, I-, as I mentioned, I carried a bit the habit, or like, the cultural shock with the 
economic differences. So, I think, when I was living in Finland I already felt everything 
was expensive.

Cultural shock Process of settling in DK

717 8 250-254

So, at that time for us, when we buy clothes, especially those clothing I can’t easily get in 
a tropical country then we end up buying things in a, like, Red Cross, like those second 
hand shops. So, that's where I learned, like ok there is a good place to buy things and you 
don't feel too bad if unfortunately one day you need to leave or move, to throw that 
away.

Second-hand SC consumption

718 8 254-262

So, I think I carried that for a pretty long time, probably still until now, that I normally go 
for the price and then it's like, I would even check what's on sale first. I remember even 
once we had a business trip and then our luggage was delayed and I was able to shop 
whatever, because everything would be covered by the insurance and I seriously didn't 
know where to start, like, my boss was like, you can just pick whatever you like, but then 
for me like, I don't know how, because I don't know the value and I cannot really see 
which brand-, it was Indonesia, so as well, like, there is no brand that I really look after 
and so on. So, I ended up just going to different unknown brands and check what they 
are having on sale and choose from there.

Price sensitivity General consumption

719 8 274-279

So, then at church we sometimes also try to arrange that-, you probably just have an 
extra thing and you find someone in need, then you give. So, I've been also getting a lot of 
stuff from, like, exchange students who left, like already from Finland. So, like, nowadays 
even my clothes maybe 1% I bought myself and all the rest is like, if people are leaving or 
if people think, oh I cannot fit in anymore, I'm not that chubby, so I can take a lot of 
clothes. So, yeah. I barely shop.

Second-hand SC consumption

720 8 282-288

In Taiwan I think the-, just on clothes side, is very cheap. So, I was having more a 
shopping habit, like I would have a lot of them, but all, like, cheap, because for me it's a 
great way to not spending a lot but still satisfying my desire to be different all the time 
and I don't think a lot of fortune, which I know some people would rather choose high 
quality and like, sustainable in that way that they don't buy too much, but for me it's like, 
you almost feel you have to have something new all the time. So, in Taiwan I would shop 
in that way, but here it's just like, I've got too many

Minimised 
consumption due to 
move abroad

General consumption

721 8 293-296

Yeah, in a way, because I mean, another thing is, I feel I already had quite low desire to 
material things before, but now it's even less, or it's less, but I just don't feel the need 
that I have to spend a lot of money, if I could, yeah, have a not just cheaper, but more 
meaningful way, yeah.

Reusing Personal SC definition

722 8 298-300

I think it shaped a person and the image the person wanted to convey. It shows taste, 
maybe status and most of the time it's also different occasions that you have to have 
something fitting. So, yeah. It's an identity builder as well.

Clothing as identity Meaning of clothing

723 8 298-300

I think it shaped a person and the image the person wanted to convey. It shows taste, 
maybe status and most of the time it's also different occasions that you have to have 
something fitting. So, yeah. It's an identity builder as well.

Social meaning Meaning of clothing

724 8 302-308

Well, I'm getting accommodated to it *laughing* I would say. Well, like in the first few 
years people always joked about oh see how boring they are wearing always black, grey 
and white, but now you find it more elegant and I think with the whole mentality they 
have in the society, which is not to be too outstanding, you're not better than the others 
and so on, this Jante law, then I also feel extremely embarrassing and awkward if I 
sometimes have to wear my completely yellow shiny, totally normal raincoat, which I 
brought from Taiwan, in very good quality and also good design

Consumption change Process of settling in DK

725 8 315-320

It's actually interesting now that I'm thinking of the questionnaire that you've made, 
because there you had some definition also about sustainable fashion and I think, for me, 
like, the criteria you offered wouldn't be what came to my mind in the first place, 
because for me to recycle things, could be something sustainable and I get to learn more 
about if you have something with really good quality, timeless design, which you don't 
need to buy a lot of it, that's also sustainable

Reusing Personal SC definition

726 8 315-320

It's actually interesting now that I'm thinking of the questionnaire that you've made, 
because there you had some definition also about sustainable fashion and I think, for me, 
like, the criteria you offered wouldn't be what came to my mind in the first place, 
because for me to recycle things, could be something sustainable and I get to learn more 
about if you have something with really good quality, timeless design, which you don't 
need to buy a lot of it, that's also sustainable

SC as Quality Personal SC definition

727 8 320-324

but I would say these kind of later concepts wasn't like built when I was already in 
Taiwan, because there it was more, I mean, the cost was low and people need to 
encourage consuming action all the time. So, you feel in Asia it's more common that 
people look after fashions or you probably go for a new iPhone even though your 
previous one is still being able to being used.

Consumerism HC characteristics

728 8 224-230

So, yeah, for me sustainable, if I'm involving more and I would really feel like it's 
something recyclable and I didn't have that much of like, the ecological, environmental 
friendly concept to start with, but I think also this has been a topic that's really popular 
these years, where you also see different clothing fashion brands are trying to be hooked 
with this idea, where they talked about that they don't want to do this fast consumption 
or, like, unethical labour and so on, which I didn't link so much to sustainable in that 
way.

Unconscious vs. 
conscious sustainable 
behavior

Personal SC definition

729 8 338-342

I think most of those were already when I was in Europe. Yeah. Because yeah, I also lived 
in Taiwan for a really long time, like 10-, more than 10 years ago and I think 10 years ago 
the world hasn't even been talking about the same thing before. Just imagine now 
Facebook is already another story, so yeah, it wasn't a topic when I was still in Taiwan, I 
would say.

Generational 
differences

SC awareness
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730 8 344-349

Because, I think there is a limit to-, we are still pretty much (...) We're still pretty much 
known for manufacturing things, so I think it's easier for here people are more just 
consumer to say, yeah we need to support those good labour and-, it will be coming, but 
then if we are still there being a manufacturer and then you have just your offer, cheap 
price, low cost and you take all the pollutions. So, I think now it's in Taiwan even 
changing that

Requires societal 
development

SC requirements

731 8 354-265

So, it's also changing in that way. But I wouldn't say people are very fond of-, I mean, I 
can also see this second hand clothing thing is also getting more popular, but the other 
day I was even telling my sister, it's with some circumstances a limitation, for instance 
with the climate. I mean, in Taiwan it's very humid, so it's not as easy to preserve certain 
things there, like, here the clothes you have it, like, nice. You can preserve clothes for a 
really long time when the air is pretty much dry, but there if you want to save some baby 
clothes-, like, my sister just got some from some other friends and she was complaining 
to me, like, those clothes seem to be put for really long time, so they smell and she didn't 
want to put it on her baby and I have to say it's not people not trying to preserve it well, 
but it's very humid there. So, you won't be able to preserve the same thing for the same 
length at the same quality. Yeah. So, there is also this climate limitation I would say.

Does not facilitate 
sustainable lifestyle

HC characteristics

732 8 267-274

I sometimes don't even understand how they actually do, because, for instance, I know in 
H&M they have this campaign about, at least I noticed in New York, that you can bring 
two, three or up to five of your old H&M clothes and then you can get one for free, but I 
have no idea, like, how they use those that they recycle to. So, yeah, I sometimes-, for me 
it's also like, I mean, they are still trying to make a lot of new fashion. I don't know-, in 
that way would all that be called a part of a sustainable programme in some ways, 
because then they make good fashion, though out of the season, more friendly to be 
purchased, but yeah, it's like for all those recycled clothes, were they well treated? 

Hypocrisy SC limitations

733 8 278-282

I'm almost kind of doubting, especially when it's a programme coming from a bigger 
brand and you know they still were famous for using cheap labour, child labour and so 
on. So, you don't even know if it's more like a way to mild their negative reputation, or 
are they really doing something. Yeah.

Hypocrisy SC limitations

734 8 285-293

For me right now, I think I'm practicing it by just wearing everyone's clothes and try to 
keep my clothes in a good condition, where I can give again and then, I thought about 
one thing I'm doing, which you heard from (P4), was that also like considering many 
people might also find clothing expensive and I know a lot of students coming here, 
finding everything so expensive, but as nature of female, we all want to look nice and so 
on. So, that was why two weeks ago I opened my house and then I asked everyone to 
bring whatever has stayed in their closet too long and then do this clothing swap and 
then we are not charging anything. So, we just said whatever is left, if nobody can fit, 
then I will send it to all those recycling boxes,

Social impact Motivation for SC 
consumption

735 8 294-404

So, that was like a minor thing that I feel I can do, which I'm not fully thinking of 
sustainable clothing, but I know this will help someone and it was also very encouraging 
after the end of that day, for instance, a student who is only 18 and not having a lot of 
money here, she was so slim, so she could fit almost everything everybody was bringing 
that day and she got so happy that she said, I didn't even know I can fit this, I never tried 
this kind of shoes and then, it's also because we are bunch of sisters, so everyone is like, 
Oh this one suits you better, oh no you can try this, so people are also trying to get 
opinions and care, Oh let me help you, this would be dressing this way.. So, it's more like, 
also for social, I would say. So, yeah, then I don't know if I'm that for sustainable clothing, 
but I think this can be made something meaningful. So, that was why I was doing it.

Social impact Motivation for SC 
consumption

736 8 294-404

So, that was like a minor thing that I feel I can do, which I'm not fully thinking of 
sustainable clothing, but I know this will help someone and it was also very encouraging 
after the end of that day, for instance, a student who is only 18 and not having a lot of 
money here, she was so slim, so she could fit almost everything everybody was bringing 
that day and she got so happy that she said, I didn't even know I can fit this, I never tried 
this kind of shoes and then, it's also because we are bunch of sisters, so everyone is like, 
Oh this one suits you better, oh no you can try this, so people are also trying to get 
opinions and care, Oh let me help you, this would be dressing this way.. So, it's more like, 
also for social, I would say. So, yeah, then I don't know if I'm that for sustainable clothing, 
but I think this can be made something meaningful. So, that was why I was doing it.

Social impact Motivation for SC 
consumption

737 8 410-415

It's like, they had a shop not too big, but they offer the fashion rental. So, it's like you pay 
a monthly fee and then you can choose three, five clothes and then swap next round if 
you are still paying and then it's like those clothes that you probably don't wear daily, 
but if there is a special occasion you might need those special designer clothes. So, I don't 
know how well they are doing, but for me it was also a new concept that, I mean, now the 
sharing economy is everywhere on all industries.

Reusing Personal SC definition

738 8 416-418

So, I think if someone is willing to take part in that, that might also be supporting 
sustainable clothing and maybe also as the fact here in Denmark that the summer 
loppemarked is a MUST. I mean, they started when kids were small, right? To just resell 
their toys and so on.

Reusing Personal SC definition

739 8 419-424

So, I think, yeah. If people are not purchasing overly without using, I mean, I came to 
convince my family to donate more clothes in their closet, where I said if you just leave it 
in the closet for three to five years, you always think this is valuable clothes, but you'll 
never fit it again. It's kinda like hanging garbage in your closet, where you might have 
someone doing better use, if you're not just throwing it into the trash bin, but 
somewhere that- even if you give to a friend who wouldn't mind second hand clothes. So, 
yeah.

Minimised 
consumption

Personal SC definition

740 8 427-431

I think it still depends a lot on the economical status in the world, because let's say China 
is booming with their growing economy and I think for some Chinese they would feel 
really ashamed if they would say, Oh, this is a clothes from someone else. I mean, for 
many of them, I mean, if you suddenly got a lot of wealth you definitely wanted to show 
people how you are able to afford

Requires societal 
development

SC requirements

741 8 431-436

I guess also with all the fashion week, sometimes for me it's also like, it's still there, it's a 
whole industry and I have no idea how they can change that if they are still with this 
fashion design, a lot of show, a lot of branding and it's a lot of cost, hidden cost and then 
they had to hold the sales price to a certain level, then how could it be sustainable if 
you're always expect watching people, the stars on the red carpet wearing something 
different.

Requires industry 
change

SC requirements
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742 8 440-445

Like, how much it's really helping with the food and sustainable dining. It's like you 
always know someone would be eating the fancy, like, steak and so on and someone 
would still consume fur. So, people are also different. So, I just hope that when people are 
talking about it, hopefully everybody more or less have a little bit conscious about it and 
then they eventually do it in the way they can. But it's hard to say in what level is the 
whole world changing into the level that everybody will say, okay this is the standard.

Requires self-
awareness

SC requirements

743 8 186-195

So, I remember when I started my first work and I was once having a bit severe cold, but 
then I kept my Taiwanese spirit and I though, I'm going to work to show the boss how I 
devoted to my job. You probably already imagine the result, you can imagine it wouldn't 
be fully appreciated when you're coughing all the time and colleagues were like, why 
don't you just go home and get fresh and don't try to pass around to us. And you are like, 
okay this wouldn't be the same case in Taiwan, like if you kind of say, okay today I'm sick 
I gotta stay home and people are like, how DARE you, don't you burn your life for your 
work and so on. So, you wouldn't get the same appreciation here. So, yeah, so there is 
always this cultural thing and mentality differences that I'm facing.

Cultural awareness Relationship to HC

744 3 123-129

I would say that if a person that has always been living in Italy and never moved abroad 
they are 100% Italian. I would say that I'm maybe (.) 30% Italian (.) and, like the other 
percentage are like other places I've been living and I took some-, or maybe 40% Italian 
and then I took some percentage from other countries I've been living in and I'm not 
100% Italian anymore, you know what I mean? So, I would say, maybe I'm 40% Italian 
and then 20% Danish and then 10% German and 10% French or something, because I 
feel like every place you live, it just kinda changes you.

International 
experience

Personal development 
abroad

745 4 268-272

I think actually some of them it got it back in Taiwan. I think it's also because my mum is 
kind of, she's really, how do you say, she's very scared of all the chemical, like bla bla 
whatever thing. So sometimes she's like, like the underwears is like directly, how do you 
say, connected to your skin bla bla bla, so she's really aware of this, so she started having 
like underwear from, how do you call it like from organic cotton thing. So I have those. 

Basics SC consumption

746 2 204-213

I got Stella McCartney which is then by current standards the most stylish sustainable 
brand that you can get, (.) ehm and yeah then those that I have are Nudie jeans, I don't 
know if you know the brand. I bought their jeans ten years ago and I still have them. If 
you break them you can send it back and they replace it, so fix it or replace it, so they 
also want you to buy quality and then if-, like I hadn't had any issues with them in the 
past ten years. They haven't broken not like anywhere, everything works and the color is 
fine ehm so I paid 140 euros ten years ago for a pair of jeans that I still wear. Sooo, I 
think that's a pretty good price for something that I'm still wearing and yeah also that 
the brand uses organic cotton and environmental-friendly production and takes care of 
the producers and everything yeah.

Basics SC consumption

747 5 192-198

Yeah, it was in France, I was going to buy groceries supermarket that was organic next to 
my place and they had also some, a small space with clothes, so then yeah, then I started 
to see that people were trying to work with organic cotton and then, yeah, I started to 
search more to see if there were other shops in Paris with this concept and I found some, 
but at that time it was still very ...hippie. You know a look that was like not my style. So I 
could buy some basics and it was only focusing on organic cotton when today organic 
cotton shouldn't be the main fabric, but more with recycling, synthetic, but yeah, that 
was my first like contact with sustainable fashion.

Basics SC consumption

748 4 272-276

And the socks it's just saw it... I think it's maybe they are sustainable in the way that they 
have, it's more for the sustainable working environment of the labours, something like, I 
don't really remember, but I think it's some support for the, like they take care of the 
production is safe, the production site and process is safe something certified bla bla. So I 
was like yeah, I can afford this and I can use it for long so yeah, I will buy it.

Long-lasting Motivation for SC 
consumption

749 7 242-250

And at the same time, remember to, and this is something that I wish more people would 
do, is remember to have respect for your home country, because I can see a lot of Indians 
or you like a lot of Indian students now at CBS who try to feel like ‘oh now I'm in 
Denmark and everything is, so India is shit, let's talk about the pollution, let's talk about-
’, but not in a way where they want to be aware of the problems, but more in a way 
where they want to (.) put it down, because they're in a place which is better and that's 
the way they think is the key to fit in and that's something which I would think is not 
good for them or the people you're trying to impress, but it just means that you're not 
proud of your heritage and why would anybody respect that. So for me that's just like 
‘don't do that’.

HC as a constant abroad Process of settling in DK

750 2 52-53
Ah, well I lived in England, Australia, so then moving to another country really doesn't- 
(.) it's nothing to me in a way

Flexibility/Openness Participant 
characteristics

751 7 28-34

I chose to come to Denmark again because of CBS and the only way I knew about CBS is 
because my father has a-, he's come to Copenhagen quite often for work and he knew 
about CBS because he’s met some alumni and he was really impressed with the school. 
That was one part of it, but the second part was-, I also got a scholarship at CBS. So that 
was the reason why I chose to come to study my Master here, because it was free and I'd 
have to pay if I was in India or anywhere else. So that’s the main motivation for me to 
come to Denmark more than anything else. 

Scholarship Reasons for coming to 
DK

752 5 63-71

(I): Ehm, has there been a moment where you felt like you arrived in Denmark, like you 
really are part of this place? (P5): Ehm, no. Not because I'm not feeling welcomed, but it's 
more about my story living in different countries, I think I, as a foreigner you never 
become part, you adapt to the place and you adapt to the way of life which is great, I like 
that, eh, but you are not going to become one of them. Yeah, even, in France, I speak 
French, I have French nationality, but I don't feel I'm French. I love France and I have my 
heart there, but, yeah I think as a foreigner you are always a foreigner, ehm, so it's not 
negative, it's not positive, it's just a fact on my case, ehm, I don't suffer of that, but I like 
to adapt to the place and respect the rules and the laws and how you behave in a 
country.

Intercultural skills Personal development 
abroad

753 4 73-75

so I thought, and also I'm lucky because now my parents, I don't have to take care of 
them, so it's fine too, and I think their support is also important, but I really appreciate 
that they are not like, ‘Oh, you cannot-, you have to come back to Taiwan, you have to live 
with us, bla bla’ like this. 

Solidarity Childhood values
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754 8 206-216

I learned also some of the things from my culture, which doesn't exist that often here - 
could be a good thing - for instance, like, just for example in our church we often arrange 
things so that we get people aaall together. And here I know- [...] Yeah, I mean, like, here 
everything is expensive, so you don't often invite people home and so on, but like, at 
church then it's very common that we would keep also a little bit like, the student type 
that perhaps you're not providing huge meal, whatever, but you often wanted to have 
gatherings and I think that helped a lot during winter time. When it's really dark and 
cold and if there is no one arranging something, you could easily end up alone and then, 
like, feeling very melancholy or whatsoever, yeah. So, that one I will try not be 
compromised by the weather and the lifestyle here, where people are more caring about 
their own small circle. I try to recruit more and link people. So, yeah.

Solidarity Childhood values

755 8 217-229

(I): Okay. If a friend from you home country would consider moving to Denmark, what 
advice would you give him? (P8): A lot *laughing* From everyday life, I mean just simple, 
small (.) like, you know, the cold water is drinkable, I mean, we would start even with 
that and then like, what to dress during different weather and then what activities to 
attend and most important thing, if he's from my home country and usually I will offer a 
lot of tips where to save money. Because the economic level is not the same, so many will 
have difficulties if they wanted to completely live the same live. Yeah, and maybe if time 
permits, supermarket tour, like many times I also offer because all the words are 
different and usually in Taiwan we don't have the habit of cooking yourself, because it's 
almost easier and cheaper to dine out. So, like, even myself, I learned how to cook when I 
firstly went abroad to study. I mean, it was even forbidden in our university college in 
Taiwan, that you couldn't cook. Because they don't want you to make fire and so on, so 
it's like, it's just different.

Different to HC Perception of DK

756 3 133-139

Well, I think, this might not be related to the research, but I think it's just the sense of 
there are some basic rules that I think I've been growing up with, which are, for example, 
the rules of being together with your family. Like, if you-, if your at the table you really-, 
you are not on your phone and you're really enjoying the conversation and you're really 
into the conversation with people and you are enjoying the food and it's not one thing 
that I can still not get used to is the idea of just eating and finish your meal and just 
standing up and do something else, like for me being at a table is something you spend a 
lot of time doing.

Hospitality HC characteristics

757 3 401-406

Because when I was in Italy I never heard about-, like I don't know any shops that sell 
sustainable clothing. I don't know-, I mean I never heard this-, like, it's not that I never 
heard it in Italy, but I never heard about it around me in the surrounding, like, yeah. 
There are not a lot of second hand shops, there are no boutiques that sell-, maybe now 
there are, but when I was living there, there were no shops selling, like, sustainable 
clothing (.) yeah. i just never heard it there.

Does not facilitate 
sustainable lifestyle

HC characteristics

758 5 90-91
Yes, yes, yeah, we give a lot of value to friendship and family, so it's a Christian country, 
so family is very important, ehm,

Religion HC characteristics

759 5 90-91
Yes, yes, yeah, we give a lot of value to friendship and family, so it's a Christian country, 
so family is very important, ehm,

Hospitality HC characteristics

760 5 258-262

(I): Do you also talk about it with people from Argentina? (P5): With my family yeah, 
because they are aware of what I'm doing, ehm, but there yeah, you have a lot of small 
like young designers going on that direction, but it will take some time until it's settled, 
because the economical part is not healthy. People once when they need clothes they go 
very cheap, because they cannot afford more sometimes.

Does not facilitate 
sustainable lifestyle

HC characteristics

761 5 291-292
I think yes, yes. I think people are pretty aware in Denmark of sustainable. It's starting 
to, it's a good place to start I think. 

Known for 
sustainability

Perception of DK

762 3 237-238
I've gotten pretty used to living-, I mean I've lived here for two years, so I don't even 
remember necessarily on a day to day basis, I just shop what there is.

No purchases from HC Relationship to HC

763 5 119-122

I): Are there any products from your home country or from any of the other places that 
you lived at that you're missing?
(P5): Hm not really, no, no. I try not to, yeah, I left in 1999 from Argentina, so I kind of 
like got detached of the things I cannot have easily, so ehm no, not really, I'm not 
searching for it.

No purchases from HC Relationship to HC

764 3 157-162

So, that was really challenging for me and also, the very first week, when I got here, I 
think I have a trauma related to that, because I didn't have a place to stay, so I was 
looking for an apartment, desperately. And maybe I was kind of being a bit of a drama 
queen at the time, but it was really challenging, like being on my phone 24/7 and just 
looking through all the available rooms and trying to find anything. So that was really 
challenging.

Tough beginning Process of settling in DK

765 5 34-39

The dark side? Ehm, (...) for me coming from Argentina, I think it's more the emotional 
part of getting to reach the Danish, because yeah we are too different, in Argentina we 
are very expressive, maybe too emotional and, and so when I, yeah, meet Danish and I 
see that you can be more contained with emotions maybe it's a bit of a shock for me, but 
it's a matter of getting used to and learn to live with people that behave differently. Yeah, 
maybe that's the part that I'm sometimes struggling, but yeah. 

Cultural shock Process of settling in DK

766 7 115-122

The second part also in Denmark I think specifically, the language was (.) different. I 
know people speak English and even I don't speak any Danish I can manage, but eh, you 
know, like if you have to call the doctor or anything like that then you have to have some 
basic Danish, like if you get letters from the commune, everything is always in Danish, so 
things like that it takes a bit of getting used to. And also grocery shopping, I'm 
vegetarian, so I need to know the names for the things I must avoid. 

Generally high English 
level

Conditions for settling in 
DK

767 1 102-107

I would advise him to come a bit earlier before the study start, especially to find an 
apartment and maybe already find a job and yeah, and then I would say if that is kind of 
off the list, maybe just enjoy it and yeah, be a bit prepared for the winter. Like, a good 
advice would be to come a bit earlier before the study start and yeah, have a bit more 
time to get to know the city a bit and get to know the system of the apartments and the 
CPR number and to get a bike and all these things that you have to organise when you 
come here.

Tough beginning Process of settling in DK
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768 8 302-308

Well, I'm getting accommodated to it *laughing* I would say. Well, like in the first few 
years people always joked about oh see how boring they are wearing always black, grey 
and white, but now you find it more elegant and I think with the whole mentality they 
have in the society, which is not to be too outstanding, you're not better than the others 
and so on, this Jante law, then I also feel extremely embarrassing and awkward if I 
sometimes have to wear my completely yellow shiny, totally normal raincoat, which I 
brought from Taiwan, in very good quality and also good design

Simple and elegant 
fashion

Perception of DK

769 1 236-241

Yeah, I would say comfort is important. I would say that the cuts are more wider in 
general. It's not so much about being sexy or something *laughing*, it's more (.) yeah, 
wider cuts. The colours are overall more black, grey, beige, but not only, like, you can 
also find-, (.) find colourful clothes but in comparison to Spain, for example, it's way 
more-, yeah, less colourful. (...) What else... Yeah, also the functionality in terms of 
sweaters and warm clothes and rain clothes, it's really important and it has this 
Scandinavian style touch of it. Yeah.

Simple and elegant 
fashion

Perception of DK

770 3 321-329

So I'd say there is a lot of black and white *laughing* and it's very monochrome, so to 
say, and it's very (...) sleek in the sense of like, the cut-, Also, first of all, I feel like the cuts 
are more (.) more androgynous and less, you know, sexy and tailored, I would say, and 
clothing tend to be a bit larger, like a bit-, I mean, I think women tend to wear more loose 
clothing and also more covered, I guess, like, it's not uncommon to see just-, I think, I 
mean, you don't see a lot of cleavage, for example, and you don't necessarily see a lot of, 
like, arms and shoulders necessarily and also, it's pretty laid-back, so, you don't see heels 
a lot in Copenhagen. Ever. *laughing* And you can just wear sneakers everywhere, even 
with dresses. So (.) yeah.

Simple and elegant 
fashion

Perception of DK

771 6 202-205

In Romania, for example, the girls dress like from here *points to chest* and to here 
*points to thighs*, so they are just very revealing, but here I feel that girls are more 
covered. So, I also started-, *laughing* not I used to reveal a lot, but I also started (...) 
wearing clothes that are (.) covering more *laughing*

Simple and elegant 
fashion

Perception of DK

772 8 217-229

(I): Okay. If a friend from you home country would consider moving to Denmark, what 
advice would you give him? (P8): A lot *laughing* From everyday life, I mean just simple, 
small (.) like, you know, the cold water is drinkable, I mean, we would start even with 
that and then like, what to dress during different weather and then what activities to 
attend and most important thing, if he's from my home country and usually I will offer a 
lot of tips where to save money. Because the economic level is not the same, so many will 
have difficulties if they wanted to completely live the same live. Yeah, and maybe if time 
permits, supermarket tour, like many times I also offer because all the words are 
different and usually in Taiwan we don't have the habit of cooking yourself, because it's 
almost easier and cheaper to dine out. So, like, even myself, I learned how to cook when I 
firstly went abroad to study. I mean, it was even forbidden in our university college in 
Taiwan, that you couldn't cook. Because they don't want you to make fire and so on, so 
it's like, it's just different.

Consumption change Process of settling in DK

773 5 237-244

I): What is vegan leather? (P5): It's eh, they are doing leathers with pineapples, they are 
developing also with Banana, eh, the-, (...) (I): Fiber? I don't know... (P5): yeah, yes, also 
you have vegan leather that came from some trees. You know there's these trees, you cut 
and you have this white liquid coming, they can do leather with this from certain trees. 
Yeah the vegan shoes I have are Doc Marten's. They are developing a vegan line and they 
look great! You don't realise it's not leather. And the colour is so pretty.

SC brands SC consumption

774 2 178-180

then I read on fashion and read on- (...) I'm so concerned about global warming and I'm 
hundred percent sure that the world is gonna be destroyed in the next hundred years 
*laugh* that I’ve read like-, that's why I don’t shop a lot of fashion

Protecting environment Motivation for SC 
consumption

775 1 302-305

I would LOVE to have a sweater from Carcel for example, they look amazing, I guess they 
feel amazing and they also have this from the alpaca wool and they have the good cause 
with the women in prison and I also think the quality must be really good, for example

Social impact Motivation for SC 
consumption

776 3 440-448

Because to the fact-, to my behaviour in terms of not throwing away things, or-, no that's 
not true-, buying things that last longer and I think (.) In my family, like my parents 
didn't have this behaviour I wanna say, like, it's not something that they pass on to me, if 
anything, it's kind of the opposite, I feel like my parents always went for the cheaper 
option and then things broke and I was so upset about-, I was like, oh not again, you 
know. Like, my mom would buy like, this really shitty luggage that would break in the 
airport and I'm like (.) Just invest in stuff. So, I think if anything, what my parents passed 
me is, like a bad example that I want to counteract. Yeah. It just made me think when you 
asked me, so.

Generational 
differences

SC awareness

777 2 204-213

I got Stella McCartney which is then by current standards the most stylish sustainable 
brand that you can get, (.) ehm and yeah then those that I have are Nudie jeans, I don't 
know if you know the brand. I bought their jeans ten years ago and I still have them. If 
you break them you can send it back and they replace it, so fix it or replace it, so they 
also want you to buy quality and then if-, like I hadn't had any issues with them in the 
past ten years. They haven't broken not like anywhere, everything works and the color is 
fine ehm so I paid 140 euros ten years ago for a pair of jeans that I still wear. Sooo, I 
think that's a pretty good price for something that I'm still wearing and yeah also that 
the brand uses organic cotton and environmental-friendly production and takes care of 
the producers and everything yeah.

Long-lasting Motivation for SC 
consumption

778 4 53-57

(I): How do you see your role in Denmark? How would you kind of call yourself? (P4): 
My role?? (I): Do you have a label for yourself? (P4): Hmm, I actually, I didn't really 
thought about this before. I just think that everyone, like there are a lot of international 
students. Like, it's just like everyone else,'
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Additional	Interview	Findings	

The	 interviews	 revealed	 a	 number	 of	 findings	which	were	 not	 directly	 related	 to	 the	 overall	

research	 question.	 These	 have	 been	 collected	 in	 this	 appendix,	 as	 they	 deliver	 additional	

insights	related	to	other	possible	 influences	on	SC	consumption	(1),	aspects	related	 to	 female	

expatriate’s	consumer	acculturation	process	in	Denmark	(2)	and	general	consumption	patterns	

(3),	which	can	point	towards	future	research.		

	

1	Other	possible	influences	on	(SC)	consumption	
	SC	awareness	

Participants	 further	mentioned	global	media	 attention	 around	general	 issues	 and	 scandals	 in	

the	 fashion	 industry	as	an	 influential	 aspect	 triggering	 their	awareness	of	 alternatives	 to	 fast	

fashion	consumption.	P1	and	P6	refer	to	documentaries	such	as	The	True	Cost	which	informed	

them	about	the	negative	sides	of	the	fashion	industry	(P1,	Q.68;	Q.74;	P6,	Q.538).	P1,	P6	and	P5	

both	 addressed	a	 famous	 fatal	 incident	 in	a	 factory	 in	Bangladesh	as	a	 trigger	 event	 for	 their	

consumption	change	towards	SC	(P1,	Q.69;	P5,	Q.476):	“I	didn't	know	that	fashion	can	be	bad	to	

the	environment.	I	only	found	that	out,	I	think	when	there	was	this	accident,	I	think	in	Bangladesh”	

(P6,	 Q.536).	 Further,	 P2,	 P5	 and	 P6	 stated	 that	 they	 had	 the	 impression	 the	 overall	 media	

coverage	 increased	over	 the	past	 years:	 “I	 think	 like	 5	 years	 ago	or	 even	 three	 years	 ago,	 you	

didn't	have	so	many	articles	coming	up	on	websites	[...]	and	now	it's	like	every	day,	mainly	talking	

about	 sustainable.”	 (P5,Q.476).	 Candidates	 further	 emphasised	 the	 importance	of	 the	 internet	

and	social	media	in	spreading	news	globally:	“But	I	think	[...]	people	are	more	and	more	aware.	

Because	now	the	news	go	very	fast	in	the	media	and	everybody	can	see	it.	And	everybody	has	access	

to	information	and	they	are	starting	to	be	more	and	more	conscious	about	fashion.”	(P6,	Q.553)	P2	

and	 P5	 emphasised	 that	 their	 awareness	 of	 SC	 stemmed	 from	 self-study	 and	 research	which	

they	did	 in	 their	 freetime	 to	 learn	more	 about	 sustainable	 alternatives	 for	 their	 own	 clothing	

consumption	(P2,	Q.165;	P5,	Q.437).	

	

Regarding	 the	 global	awareness	 level,	multiple	participants	noted	 that	 SC	 is	a	 concept	 that	 is	

present	in	multiple	different	countries	(e.g.	P1,	Q.97).	P1	and	P5	stated	that	they	think	that	the	

awareness	has	 risen	 to	 a	 global	 level,	which	 led	 to	 the	 emergence	of	 an	 increased	number	of	

brands	offering	a	wider	range	of	sustainable	clothing		(e.g.	P1,	Q.98;	P5,	Q.478).	Yet,	participants	

expressed	doubts	that	SC	could	become	a	globally	adopted	consumption	concept.	P3,	P5,	P4	and	

P6	see	future	potential	especially	in	Europe	and	the	States	(P6,	Q.552).	P3	and	P4	argued	that	

the	media	attention	is	still	too	limited	as	they	see	SC	as	a	nice	movement,	which,	however,	has	

345



the	potential	to	spread	(P3,	Q.281;	P4,	Q.364).	Several	participants	hence	argue	 that	a	certain	

level	of	societal	development	is	required	as	a	prerequisite	for	an	interest	in	SC	(e.g.	P2,	Q.196;	

P5,	Q.466;	P7,	Q.655).	P2	and	P3	further	identified	a	generational	difference	regarding	the	level	

of	awareness	and	interest	in	the	novel	concept:		

“like	my	parents	are	still	the	generation	where	you	wanted	work,	you	wanted	a	roof	over	

your	head	and	a	good	steady	life,	so	that	was	just	[...]	building	a	society	that	functions	and	

the	people	have	a	good	well-being	(.)	[...]	like	there	was	no	worry	about	global	warming	or	

anything	but	now	it's	shifted	to	we	have	the	functioning	society,	everyone	is	taken	care	of,	

like	in	Nordic	countries	and	most	of	Europe	there's	nothing	for	you	to	worry	about,	but	as	

in	whole	world	we	need	to	worry	about	what	the	fuck	we're	doing	for	the	environment.”;	

“I	wanna	say,	 like,	 it's	not	something	that	they	pass	on	to	me,	 if	anything,	 it's	kind	of	the	

opposite,	I	feel	like	my	parents	always	went	for	the	cheaper	option	and	then	things	broke	

and	I	was	so	upset”	(P3,	Q.776)	

As	for	previously	described	factors,	P2	also	noticed	a	difference	in	the	awareness	level	between	

rural	and	urban	environments	in	Denmark.	Accordingly,	she	has	the	impression	that	consumers	

living	in	Jutland	are	less	aware	of	the	concept	than	people	living	in	Copenhagen	(P2,	Q.174).		

	

In	 general,	 sustainable	 clothing	 is	 also	 a	 common	 topic	 among	 P2,	 P3,	 P4,	 P5,	 and	 P7’s	peer	

group,	 for	 example,	 talking	 about	 it	 with	 like-minded	 people,	 as	 described	 by	 P2:	 “[...]	 yeah	

people	who	share	the	interest	and	are	in	the	industry,	we	discuss	it,	but	not	really	outside	of	it,	but	

like	we	go	second-hand	shopping	together	and	we	talk	about	effect	of	food	and	we	talk	about,	like,	

environmental	 issues[...]”	 (Q.187).	 Additionally,	 participants	 share	 things	 they	 learned	 or	

experiences	with	 their	peers,	 spreading	 awareness	 among	 them:	 “Yes	 sometimes.	 For	 example	

when	I	heard	about	the	Carcel	thing,	because	it's	new	for	me	so	I	told	my	family	about	it	and	when	

my	friends	visited	me,	[...]	I	also	try	to	explain	to	them,	'aw	this	is	a	good	idea,	we	can	take	a	look	at	

this	if	you're	interested'.	So	yeah,	I	sometimes	try	to	spread	this	thing.”	(P4,	Q353).	However,	P5	

also	consciously	decided	not	to	talk	too	much	about	the	topic	with	people	that	do	not	already	

have	an	interest	 in	 it,	afraid	of	 it	being	perceived	 in	a	negative	way:	“With	 friends,	but	not	 too	

much,	because	I	don't	wanna	preach,	yeah,	people	can	get	tired	of,	it's	kind	of	like	doing	the	moral	

to	people.	Like	woaah,	what	you	have	leather	there,	think	about	the	cow	you	killed!	no,	yeah	a	little	

bit,	but	not	too	much.	[...]”	(P5,	Q.458).	For	P1	and	P6	the	topic	did	not	come	up	when	they	talked	

to	friends	and	family	(P1,	Q.90;	P6,	Q.545).	

	

Life	transitions	
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Participants’	 personal	development	 abroad	also	was	 found	 to	 coincide	with	 other	 changes	 in	

their	lives.	As	described	above,	this	can	mean	leaving	the	parents	home	to	study	abroad	or,	e.g.	

going	from	a	student	to	a	working	citizen,	such	as	P7:		

“No,	 it's	because	the	only	reason	why	my	second	year	was	different	is	because	I	was	also	

interning	 in	 my	 second	 year	 full-time	 and	 that	 was	 the	 first	 experience	 where	 I	 was	

working,	 full-time,	 so	 that	was	another	new,	 new	 (.)	 thing	 I	 did	 in	Denmark.	And	 it	 also	

changed	my	life	in	a	lot	of	ways.”	(P7,	Q.571)		

	

Another	example	is	provided	by	P5,	who	described	her	divorce	as	something	that	had	an	effect	

on	her	personal	development:	“yeah,	that	is	an	emotional	event	is	when	I	got	divorced.	Well,	I	was	

13	years	with	this	person	and	I	realised	I	lost	myself.	I	didn't	know	who	I	was	in	a	certain	point	so	

when	 I	 started	 to	 rediscover	myself”	 (P5,	 Q.421).	These	 life	 changes	 also	 had	 an	 affect	 on	 the	

participants	consumption.	Specifically	for	P1	(Q.46)	and	6,	price	sensitivity	represents	a	buying	

criterion	closely	related	to	the	life	stage	they	are	currently	in,	for	example,	going	from	being	a	

student	to	a	paid	employee:		

“Well,	in	the	beginning	it	was	also-,	a	criteria	for	me	was	how	expensive	it	is,	or	how	cheap	

it	 is	(.),	but	I	think	now	that	I	have	a	job	and	now	that	I	have	an	income,	then	now	I	can	

also	look	more	at	the	facts	and	how	environmentally	friendly	it	is,	for	example,	even	if	it's	

like	10	kroner	more	or	something,	then	it's	okay,	I	can	give	a	little	bit	more,	because	I	have	

a	job.”	(P6,	Q.518)	

In	 a	 similar	 nature,	 P1,	 for	 example,	 expects	 her	 current	 minimised,	 price-conscious	

consumption	 to	 change	 again	 once	 she	 leaves	 her	 unemployment	 status:	 “but	maybe,	 yeah,	 I	

don't	know	if	that	would	change	again	*laughing*	if-,	like	now	I'm	looking	for	a	job	and	let's	say	I	

find	a	job	if	that	would	change	again,”	(P1,	Q.49).	Further,	signifying	a	major	change	in	her	life,	

P5	stated	that	her	buying	behaviour	changed	when	she	became	a	mother:	“Well	the	thing	that	

changed	is	that	I	had	a	baby,	that	added	a	different	way	of	buying	for	your	kid.“	(P5,	Q.410).		

	

Interest	in	Fashion	

Participants	1,	2,	5	and	6,	who	all	have	prior	experience	working	in	the	industry	(e.g.	P1,	Q.59;	

P2,	 Q.176),	 expressed	 an	 interest	 in	 fashion.	 P6	 is	 currently	 working	 at	 a	 start-up	 offering	

designer	 clothes	 for	 rental	 (P6,	Q.539).	 P1	and	P5	 expressed	 their	desire	 to	develop	a	 career	

within	fashion	(P1,	Q.3;	P5,	Q.428).	P5	stated	that	she	was	even	planning	to	open	her	own	shop	

selling	sustainable	fashion	in	Copenhagen.	On	a	personal	level,	P2	sees	fashion	as	a	source	for	

creativity	 (P2,	 Q.155),	 while	 fashion	 always	 played	 an	 important	 role	 for	 P1:	 “I	 was	 always	

interested	in	the	fashion	industry”	(P1,	Q.3).	Further,	P5	expressed	a	strong	personal	interest	in	

fashion	designs	and	trends,	naming	it	as	one	of	her	main	passions:	“I	always	had	liked	to	watch	
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the	 runway	and	dream	and	 check	 the	different	 styles	 and	 see	how	 things	 started	 changing	and	

evolving	 in	 the	 fashion	 industry.”	 (P5,	 Q.427).	 Additionally,	 P5	 argues	 that	 an	 already	 existing	

personal	 interest	 in	 fashion	acts	as	a	requirement	for	 the	consumption	of	sustainably	sourced	

clothing	 “[...]	 someone	 who	 is	 interested	 in	 having	 a	 style	 and	 appreciative	 of	 the	 cuts	 of	 the	

garment	[...]”	(P5,	Q.471).	P7,	on	the	other	hand,	specifically	stated	that	she	has	no	 interest	 in	

fashion:	 “And	 like	 I	 said	 I'm	not	 so	much	 of	 a	 fashion-driven	 person.	 I	 don't	 care	 that	much.	 It	

would	be	nice	to	have	something,	you	know	which	is	trendy,	but	it's	not	really	something	that	I'm	

so	passionate	about,	I	don't	really	care.	So	it's	fine	with	me.”	(P7,	Q.634).		

Correlation	between	SC	consumption	and	interest	in	fashion	

The	 findings	supported	Cervellon	et	al.’s	(2010)	 finding	on	green	attitudes	and	behaviours,	as	

female	 expatriates	were	 found	 to	have	 a	 general	 professional	 or	personal	 interest	 in	 fashion,	

while	displaying	a	positive	attitude	towards	consuming	sustainable	clothing.	At	the	same	time,	

female	expatriates	who	do	not	consume	clothing	sustainably	were	also	found	to	have	a	lack	of	

interest	in	fashion.	Thus,	it	can	be	argued	that	a	positive	attitude	towards	sustainable	clothing	is	

further	related	to	a	general	interest	in	fashion	among	female	expatriates,	favouring	sustainable	

clothing	consumption.		

Denmark	as	a	fashion	nation	
Another	common	pattern	is	Denmark’s	reputation	as	a	country	known	for	fashion	design,	with	a	

world-wide	 presence	 of	 many	 fashion	 brands	 founded	 in	 Denmark	 (e.g.	 P2,	 Q.177).	 All	 eight	

participants	further	addressed	their	perception	of	Danish	fashion	style,	which	they	described	as	

special	and	distinctive.	All	identified	common	traits	of	Danish	fashion	and	defined	it	in	a	similar	

way:	simple	and	elegant	(P5,	Q431;	P7,	Q.639;	P8,	Q.768.),	stylish	(P5,	Q.430),	but	comfortable	

(P1,	 Q.769),	 dominated	 by	 dark,	 neutral	 colours	 (P4,	 Q.340;	 P6,	 Q.533;	 P3,	 Q.770)	 and	

unconventional	 in	 chosen	 cuts	 (P6,	 Q.533;	 P5,	 Q.430;	 P3,	 Q.770).	 P5	 stated	 that	 she	 had	 the	

impression	that	fashion	trends	start	in	Denmark	(P5,	Q.431)	while	P6	points	out	the	influence	of	

Danish	 fashion	 bloggers	 (P6,	 Q.533).	 P1,	 P3,	 P6	 and	 P5	 perceived	 Danish	 fashion	 design	 as	

rather	unisex	and	noticed	that	women	tend	to	wear	clothes	that	are	less	revealing	than	common	

in	other	fashion	cultures	(P1,	Q.769,	P3,	Q.770;	P5,	Q.430;	P6,	Q.771).	Further,	the	participants’	

comments	 regarding	 fashion	 in	Denmark	pointed	 towards	a	 shared	admiration	of	 the	Danish	

fashion	style:	P5,	P6	and	P7	argued	that	Danish	 fashion	seems	effortless	and	natural	and	 that	

Danes	 give	 off	 a	 natural	 confidence	 (P7,	 Q.639).	 P4	 summarised	 her	 impression	 of	 Danes	 as	

follows:	 “I	 think	 they	 are	 very,	 I	 think	 they	 have	 their	 style.	 Like	 they	 really	 care	 about	 their	

appearance,	but	it's	also	very	simple	in	a	way.	The	design	and	also	the	color.	[...]	I	think	normally	
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they	are	really,	like	it's	very	simple	and	I	think	they're	also	very	elegant	in	a	way.	[...]”	(P4,	Q.340).	

This	admiration	could	further	be	observed	with	P1,	P4,	P7	and	P8:		

	

“And	I	also	like	it.	Yeah,	I	think,	sometimes	I	see	Danes	in	the	city	and	I	think	god	it	looks	so	

good	*laughing*	With	 the,	 like,	 long	skirts	and	also	now	 in	summer	and	the	sweaters	on	

top.	I	think,	yeah,	that	also	I	got	a	lot	of	 inspiration	from	that.	I	don't	know	if	I'm	able	to	

fully,	like,	yeah,	put	it	into	reality,	but	I	would	have	a	lot	of	ideas	and	I	would	have	a	lot	of	

stuff	 that	 I	 would	 buy	 that	 I	 see	 in	 the	 shops	 that	 I	 would	 be	 happy	 to	 buy	 and	 yeah,	

integrate	in	my	wardrobe”	(P1,Q.67)	

	

These	participants	saw	the	Danish	style	 -	 this	 included	also	other	aspects	besides	 fashion	 -	as	

something	to	strive	for	and	its	adoption	as	an	achievement	of	blending	into	Danish	society	(P4,	

Q.341;	 P7,	 Q.640;	 P8,	 Q.681).	 Participants	 explained	 how	 their	 attitudes	 towards	 clothes	

changed	 as	 they	 observed	 people	 around	 them.	 P8	 reported	 that	 she	 started	 to	 incorporate	

simple	Danish	fashion	styles	over	the	past	years	as	she	began	to	appreciate	it:	“Well,	like	in	the	

first	few	years	people	always	joked	about,	oh	see	how	boring	they	are	wearing	always	black,	grey	

and	white,	but	now	you	find	it	more	elegant	and	I	think	with	the	whole	mentality	they	have	in	the	

society,	which	is	not	to	be	too	outstanding,	you're	not	better	than	the	others”	(P8,	Q.724).	P7	and	

P6	 further	 reported	 that	 they	 changed	 her	 way	 of	 dressing	 according	 to	 their	 perception	 of	

Danish	 clothing	 style	 as	 simple,	 not	 revealing	 and	 based	 on	 muted	 colours	 as	 had	 been	

portrayed	 above	 (P6,	 Q.535;	 P7,	 Q.638).	 Both	 explained	 that	 their	 consumption	 change	 was	

based	on	the	motivation	to	blend	into	the	new	environment:	“I	would	say,	I	mean	looking	back,	I	

mean	I	wear	a	lot	less	colourful	than	I	used	to	back	home,	So	and	that's	because	I	don't	want	to	

stand	out	where	everyone	is	looking	at	me	like	‘why	would	you	do	this’.”	(P7,	Q.638);	“My	shoes,	I	

think,	(.)	when	bought	them,	I	bought	them	in	Romania,	but	I	knew	that	I	was	moving	here,	so	I	

chose	my	shoes	like,	how	I	felt	this	looks	very	Danish.”	(P6,	Q.532)		P5	acknowledged	the	general	

influence	of	the	environment	on	the	clothing	style:	“You	get	influenced	by	the	place	you	live	in.	It	

gives	you	ideas	and	then	you	adapt	in	our	own	way	to	dress.”	(P5,	Q.433).		

	
The	 present	 research	 suggests	 that	 Denmark	 is	 known	 for	 fashion	 designs	 among	 female	

expatriates.	This	 is	supported	by	 the	success	of	Danish	 fashion	companies,	 such	as	Bestseller,	

and	 events	 such	 as	 Copenhagen	 fashion	 week	 (source).	 Denmark	 is	 therefore	 providing	 a	

favorable	environment	for	SC	consumption,	which	was	found	to	be	crucial	by	Bly	et	al.	(2015).	

On	 the	one	hand,	the	high	presence	of	 fashion	 in	Denmark	sparks	and	nurtures	expatriates	in	

fashion	which	was	found	to	be	a	factor	favouring	SC	consumption,	supporting	Cervellon	et	al.’s	

(2010)	 claim.	 On	 the	 other	 hand,	 it	 provides	 an	 environment	 for	 fashion	 innovation	 which	
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favors	 the	 development	 of	 SC	 innovation	 environment	 and,	 hence,	 increases	 availability	 of	

companies	 offering	 SC.	 Further,	 they	 associate	 Danish	 fashion	 with	 a	 particular	 style	

characterized	by	elegant,	but	simple,	neutral	and	unisex	designs.		

	

The	 awareness	of	Danish	 fashion	 styles	 is	 paired	with	 an	 admiration	 for	 them.	Based	on	 this	

feeling	 of	 admiration,	 female	 expatriates	 tend	 to	 adapt	 their	 own	 clothing	 styles	 to	 Danish	

trends:	

“And	I	also	like	it.	Yeah,	I	think,	sometimes	I	see	Danes	in	the	city	and	I	think	god	it	looks	so	

good	*laughing*	With	 the,	 like,	 long	skirts	and	also	now	 in	summer	and	the	sweaters	on	

top.	I	think,	yeah,	that	also	I	got	a	lot	of	 inspiration	from	that.	I	don't	know	if	I'm	able	to	

fully,	like,	yeah,	put	it	into	reality,	but	I	would	have	a	lot	of	ideas	and	I	would	have	a	lot	of	

stuff	 that	 I	 would	 buy	 that	 I	 see	 in	 the	 shops	 that	 I	 would	 be	 happy	 to	 buy	 and	 yeah,	

integrate	in	my	wardrobe”	(P1,Q.67)	

In	their	consumer	acculturation	process,	expat	consumers	in	Denmark	seem	to	choose	clothing	

as	an	area	of	consumption	in	which	they	consciously	adopt	aspects	of	the	host	culture	context.	

In	this	case,	clothing	takes	on	the	symbolic	meaning	of	becoming	part	of	Danish	society,	thereby	

expressing	 social	 conformity	 as	 suggested	 by	 Thompson	 and	 Haytko	 (1997).	 Therefore,	

Denmark	as	a	country	known	and	admired	 for	 its’	fashion	can	be	seen	as	an	additional	 factor	

favouring	positive	attitudes	towards	SC	among	female	expatriates.	

	

Overall,	additional	findings	reveal	the	role	fashion	plays	for	participants,	as	well	as	in	the	host	

country,	as	a	potential	 influence	on	attitudes	towards	SC	and	consumption.	This	points	 to	 the	

complexity	 of	 the	 issue	 and	 highlights	 that	 positive	 attitudes	 towards	 SC	 cannot	 solely	 be	

ascribed	 to	 cosmopolitan	 values	 and	 international	 experience,	 but	 other	 contextual	 and	

personal	characteristics	play	a	role	as	well.	

	

	

2	Aspects	related	to	Acculturation	in	Denmark	
Perceived	home	culture	characteristics	

Home	culture	characteristics	named	by	participants	were	dependent	on	the	country	they	come	

from.	However,	 the	 home	 countries	 Germany	 and	 Finland	were	 not	 further	 characterised	 by	

participants.		

	

P3	 characterises	 her	 home	 country,	 Italy,	 as	 hospitable,	 especially	 in	 connection	 to	 its	 food	

culture	(P3,	Q.756)	However,	she	sees	 Italy	as	being	 traditionalist	when	 it	comes	 to	views	on	
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equality	and	general	open-mindedness,	which	she	distances	herself	from	when	describing	it	in	

the	following	statement:		

	

“I	just	think	it's	too-,	Italian	culture	to	me	is	too	(.)	outdated	and	too	old	fashion	for	me	and	

there	are	so	many	things	that	piss	me	off	that-,	ehm,	in	the	mentality	of	people,	so..	[...]	I	

think,	lately,	especially	it's	like	the	role	of	women	and	how	men	approach	women	and	how	

women	are	seen.	For	me	it's	like,	leaving	Denmark	is	like,	Oh	my	god	no!	*laughing*	Yeah,	

gender	equality,	I	would	say.	But	also	many-,	like	just	open-mindedness” (P3,	Q242-243)	

	

P4	 and	 P8	 (Q.708)	 both	 emphasise	 hospitality,	 getting	 people	 together	 and	 having	 the	 well-

being	of	 the	other	 in	mind	when	 characterising	 their	home	 country,	Taiwan,	 as,	 for	 example,	

expressed	by	P4	in	the	following	statement:		

	

“I-	 (...)	 yeah,	 I	 think	 it's	 important	 you	 try,	 you	 open	 yourself,	 because	 I	 think	 the	most	

Danes,	they	are	friendly,	but	they	are	not	like,	because	I	think	in	our	culture	it's	more	like	

people	reach	out	to	people,	(.)	it's	more	like	Latino	in	a	way.	I	don't	know,	it's	like	people	

are	actively	 seeing	a	huge	group	of	 people	 as	 their	 family	 and	 it's	 everyone,	 but	 here	 it	

seems	 like	 they're	not	opening	 their	arms	 to	include	everyone,	but	once	you	reach	out	 to	

them	they	usually	are	very	kind	and	helpful.“	(P4,	Q.316)	

	

Argentina	as	a	country	 is	described	by	P5	as	being	based	on	it’s	Christian	religion,	which	also	

has	an	influence	on	it’s	hospitality:	“Yes,	yes,	yeah,	we	give	a	lot	of	value	to	friendship	and	family,	

so	 it's	 a	 Christian	 country,	 so	 family	 is	 very	 important”	 (P5;	Q.759).	 Similar	 to	 the	Argentinian	

nature,	Romania	is	described	by	P6	as	particularly	hospitable:	“like	when	somebody	is	coming	to	

visit	you	then	in	Romania	they	always-,	they're	giving	you	everything	and	oh,	please	try	this	and	try	

that,	but	here	it's	not	like	that”	(P6,	Q.502).	According	to	P7,	India	is	characterised	by	it’s	religion	

(Q.597)	and	social	hierarchy:	“Another	thing	I	would	also	think	is,	it	comes	probably	because	I'm	

Indian	is	this	idea	of	(.)	respecting	kind	of	people	who	are	(.)	elder	than	you.”	(P7,	Q.600).	

	

Childhood	values	

During	 the	 interviews,	 various	 childhood	 values	 prevailing	 even	when	 living	 abroad	 became	

apparent	among	the	participants.	While	most	values	were	individual	to	the	participant,	namely	

appreciation	(P1,	Q.35),	honesty	(P1,	Q.37),	humility	(P1,	Q38),	religion	(P7,	Q.596),	respect	for	

elder	 people	 (P7,	 Q.599)	 and	 self	 care	 (P2,	 Q.129),	 while	 other	 values	 were	 shared	 among	

several	participants.	The	most	predominant	value	named	by	participant	was	 family	(P1,	Q.36;	

P3,	Q.227;	P4,	Q311),	as	mentioned	by	P5:	“Yes,	yes,	yeah,	we	give	a	lot	of	value	to	friendship	and	
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family,	 so	 it's	 a	 Christian	 country,	 so	 family	 is	 very	 important”	 (Q.396).	 Further,	 the	 value	 of	

solidarity	 was	 expressed	 by	 two	 participants	 from	 Taiwan	 (P4,	 Q.753;	 P8,	 Q.754)	 and	 one	

participant	coming	from	Argentina	(P5,	Q.398).	One	of	the	Taiwanese	participants	is	particularly	

trying	to	preserve	this	value	even	when	living	abroad,	as	can	be	seen	in	the	following	statement:	

	

“I	 learned	also	 some	of	 the	 things	 from	my	 culture,	which	doesn't	 exist	 that	 often	here	 -	

could	be	a	good	thing	-	for	instance,	like,	just	for	example	in	our	church	we	often	arrange	

things	so	that	we	get	people	aaall	together.	[...]	So,	that	one	I	will	try	not	be	compromised	

by	the	weather	and	the	lifestyle	here,	where	people	are	more	caring	about	their	own	small	

circle.	I	try	to	recruit	more	and	link	people.	So,	yeah.”	(P8,	Q.754)	

	

Finally,	participants	also	learned	that	they	need	to	work	hard	for	what	they	want	to	achieve	and	

still	try	to	live	by	this	value	now	(P1,	Q.34;	P2,	Q.218;	P3,	Q.397).	As	P2	puts	it,	“by	working	you	

achieve	pretty	much	whatever	you	want	to	achieve	if	you	are	willing	to	put	in	the	work” (Q.128).	

Values	 like	 religion	 and	 respect	 for	 elderly	 people,	 as	 well	 as	 solidarity	 directly	 relate	 to	

characteristics	 ascribed	 to	 their	 home	 countries	 by	 the	 respective	 participants,	 as	 described	

above.	

	

Reasons	for	coming	to	DK	

Participants	provided	various	different	reasons	for	why	they	decided	to	move	to	Denmark.	P1,	

P2,	P3,	P4,	P7	and	P8	stated	that	their	primary	motivation	was	to	study	at	a	Danish	university,	

which	thereby	signified	the	predominant	reason	for	relocating	to	Denmark	given	by	participants	

(P1,	Q.1;	P2,	Q.106;	P3,	Q.198;	P4,	Q285;	P7,	Q556;	P8,	671).	 In	connection	 to	 this,	P3	and	P7	

named	the	good	reputation	of	the	Danish	educational	system	and	CBS	as	a	reason	for	choosing	

Denmark	(P3,	Q.200,	Q.209;	P7,	Q.558).	Further,	P7	stated	that	she	was	granted	a	scholarship	

which	made	it	possible	for	her	to	study	for	free	at	a	Danish	university.	P3,	however,	stated	that	

her	 decision	 had	 not	 been	 country-specific	 in	 the	 first	 place,	 but	 instead	 was	 guided	 by	 the	

search	for	a	program	that	suited	her	career	plans.	P2,	on	the	other	hand,	stated	that	she	chose	

Denmark	 specifically	 in	 order	 to	 be	 located	 closer	 to	 her	 home	 country	 Finland	 (P2,	 Q.107).	

Based	on	her	perception	of	Denmark	as	a	good	environment	for	sustainability,	P4	named	her	life	

goal	of	a	career	in	sustainability	as	a	motivator	to	start	studying	in	Denmark	(P4,	Q286).	P5	and	

P6	both	named	personal	reasons	 for	 their	moves	 to	Denmark.	P6	 followed	her	spouse	who	 is	

working	 in	 Denmark	 (P6,	 Q.488).	 P5	 chose	Denmark	as	 a	 country	 to	 settle	down	 and	 start	 a	

family:	“I	came	to	Denmark	seven	years	ago	with	my	ex-husband,	he's	French,	ehm	we	were	living	

in	different	countries	for	thirteen	years,	traveling	around,	and	we	came	to	Denmark	to	settle	some	

roots”	(P5,	Q371).	
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Perception	of	DK	

Participants	showed	a	predominantly	positive	perception	of	Denmark	as	a	living	environment.	

This	included	for	example	Denmark’s	family-friendliness,	which	led	P5	to	choosing	Denmark	as	

a	 place	 to	 settle	 down:	 “My	 expectations,	 I	 was	 focusing	 on	 the	 family	 life	 compared	 to	 other	

countries	I	 live	in,	I	think	Denmark	puts	a	lot	of	value	on	family,	 family	time	and	respecting	that	

even	if	you	work	you	have	a	life	after	work	and	you	can	enjoy	your	life	with	your	family,	that	was	a	

main	reason	why	I	chose	this	country.”	(P5,	Q371).	P6	stated	that	she	perceives	Denmark	as	an	

environment	where	 she	 can	 feel	 safe	 and	where	 people	 trust	 each	 other	 (P6,	 Q.499;	 Q.501).	

Further,	P1,	P3,	P4	and	P8	pointed	out	that	they	perceive	Denmark	as	an	international	country	

with	an	open-minded	mentality	(e.g.	P4,	Q.289;	P3,	Q.234):		

“I	think	the	Nordic	people	[...]	I	mean,	for	Finland	and	Denmark	at	least,	they're	both	quite	

aware	that	they	have	really	small	populations,	so	for	them	it's	very	common	that	they	have	

to	 know	 more	 about	 the	 world.	 So,	 I	 think	 they	 acknowledge	 themselves	 more	 (.)	 like,	

willing	to	know	about	the	world	and	similarly	also	to	gain,	like,	let's	say	international	news	

access	and	so	on”	(P8,	Q.692).		

P1	further	stated:	“I	heard	that	yeah,	that	the	Danish	culture	is	really	liberal	and	like,	very	open”	

(P1,	Q.5).	She	overall	has	a	positive	impression	of	the	Danish	system	and	the	culture	(P1,	Q.31).	

Another	aspect	highlighted	by	P4	is	the	work	life	balance	she	associates	with	the	Danish	work	

culture	and	which	also	played	a	role	in	her	decision	to	come	to	Denmark	(P3,	Q.208).		

	

Negative	perceptions	of	Denmark	were	primarily	mentioned	by	P2.	These	were,	 for	 example,	

her	negatively	shaped	impression	of	Danish	culture:	“it's	very	DANISH	in	Herning	with	beer	and	

meat	and	roast	and	that	and	I'm	like	‘noo,	get	me	out	of	here!”	(P2,	Q125).	However,	she	strongly	

connects	 these	cultural	characteristics	with	 the	rural	environment	of	Herning,	a	small	city	on	

the	Danish	mainland	where	P2	is	studying.	Overall,	she	mentioned	that	she	perceives	a	strong	

rural-urban	 contrast	 in	Denmark	which	 she	 associated	with	diverging	values	 and	attitudes	 in	

rural	 and	 urban	 population	 especially	 regarding	 sustainable	 consumption	 (P2,	 Q.126)	 and	

which	hence	make	her	feel	uncomfortable	living	in	a	rural	environment.	Further,	contrasting	P1,	

P3	and	P8’s	impression	of	Denmark	as	an	international	country,	P7	and	P8	stated	that	they	had	

experienced	a	 limited	cultural	accommodation	and	degree	of	 ignorance	 toward	other	cultures		

in	Denmark.	However,	P7	sees	a	potential	for	Denmark	to	become	more	diverse:		

“And	I	also	know	that	Denmark	is	in	a	phase	where	it	IS	international,	but	not	quite,	so	I	

think	 it	 can-	 having	 more	 international	 talents	 around,	 people	 working	 in	 more	

professional	areas	from	different	countries	can	really	up	the	diversity	in	a	way	where	that's	

more	embedded	in	the	culture	[...].	It's	not	so	much	as	one	melting	pot	as	maybe	New	York	
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would	 be	 or	 even	 Mumbai	 for	 that	 matter.	 So	 for	 me	 that's-,	 that’s	 something	 where	

internationals	like	me	can	play	a	role	and	help	internationalise	the	country,	so	that's	where	

I	see	it”	(P7,	Q.587).	

	

P2,	P4,	P5,	P7,	P8	express	their	perception	of	Denmark	by	comparing	it	to	their	home	countries.	

On	the	one	hand,	P2	emphasises	how	similar	Denmark	is	to	her	home	country	Finland:	

“it's	not	that	much	different	so	if	you	look	at	the	governmental	things	and	how	the	society	

is	supported	and	built	up,	then	Finland	or	any	other	Nordic	country	they	all	basically	have	

the	same	benefits	and	(.)	for	me	coming	from	another	Nordic	country,	I	can	just	(.)	walk	in	

with	my	passport	so	it	was	super	easy	to	adapt	in,	in	that	way”	(P2,	Q.109).	

		

Conditions	for	settling	in	DK	

Being	 strongly	 connected	 to	 the	 overall	 perception	 of	 Denmark,	 participants’	 perceptions	 of	

Denmark’s	conditions	for	settling	in	as	a	foreigner	were	manifold.	Participants	presented	both	

structural	 and	 social	 facilitators	and	obstacles	 to	 a	 smooth	process	 of	 settling	 in	 in	Denmark,	

with	a	slight	focus	on	experienced	challenges	characteristic	to	Denmark.		On	a	structural	level,	

P1,	 P4	 and	 P8	 mentioned	 the	 high	 price	 level	 as	 a	 common	 issue	 hindering	 the	 process	 of	

establishing	oneself	in	Denmark	(e.g.	P1,	Q.26;	P8,	Q.674):	“When	I	first	arrived,	everything	was	

super	expensive	for	me,	 like	every	single	thing.	I	was	like,	okay,	I	go	around	and	I	couldn't	really	

buy	anything,	because	I	was	like,	how	can	I	pay	this	much	for,	I	don't	know,	this	food	or	whatever.”	

(P4,	 Q.319).	 These	 participants	 stated	 that	 they	 had	 to	 adjust	 their	 buying	 behavior	 to	 this	

higher	price	 level	in	order	 to	sustain	their	 lifestyle	 in	Denmark:	 “Because	 the	economic	 level	 is	

not	the	same,	so	many	will	have	difficulties	if	they	wanted	to	completely	live	the	same	live.”	(P8,	

Q.713)	Connected	to	the	high	cost	of	living,	P1	and	P3	identified	the	Danish	housing	market	as	a	

major	barrier	to	a	successful	start	in	Denmark	(P1,	Q.25;	P3,	Q.203):		

“So,	that	was	really	challenging	for	me	and	also,	the	very	first	week,	when	I	got	here,	I	think	

I	have	a	trauma	related	to	that,	because	I	didn't	have	a	place	to	stay,	so	I	was	looking	for	

an	apartment,	desperately.	And	maybe	I	was	kind	of	being	a	bit	of	a	drama	queen	at	the	

time,	but	it	was	really	challenging,	like	being	on	my	phone	24/7	and	just	looking	through	

all	 the	available	rooms	and	trying	 to	 find	anything.	So	 that	was	really	challenging.”	(P3,	

Q.230)	

Adding	to	the	distress	caused	by	financial	 limitations	and	a	difficult	search	for	housing,	P3,	P6	

and	 P8	 stated	 a	 competitive	 job	market	 as	 a	major	 challenge	 for	 establishing	 themselves	 in	

Denmark	 (P3,	 Q.229;	 P6,	 Q490;).	 P8	 especially	 noted	 that	 she	 believes	 to	 be	 in	 an	 inferior	

position	when	competing	for	jobs	with	locals	(P8,	Q.684).		
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As	 mentioned	 above,	 P2	 especially	 experienced	 the	 difference	 between	 rural	 and	 urban	

environments	 in	Denmark	 as	an	 emotional	 challenge	 to	her	process	of	 settling	 in	(P2,	Q.113;	

Q.115):	 “[...]	 Challenging	 is	when	 I’m	 living	 in	 a	 small	 town	 like	 Herning	 in	 Denmark	 and	 that	

doesn't	meet	my	needs.	[...]	So	there's	challenges	in	like	an	emotional	way	when	I'm,	I	need	to	live	in	

Herning,	physically	stay,	I	guess	I	could	move	out	(.),	I'm	choosing	to	stay	there	to	study	and	that's	

hard”.	 (P2,	 Q.124).	 Seeing	 the	 urban/	 rural	 divide	 in	 a	 positive	 light,	 P8	 noted	 that	 she	

appreciates	the	urban	environment	of	Copenhagen	compared	to	the	smaller	city	she	lived	in	in	

Finland	(P8,	Q.679).	Similarly,	P7	further	stated	that	she	embraces	the	availability	of	specialty	

stores	in	Copenhagen,	such	as	an	Indian	supermarket,	where	she	can	purchase	products	typical	

for	her	home	country	(P7,	Q.610).	

	

Participants	 further	 mentioned	 a	 number	 of	 structural	 conditions	 that	 they	 appreciated	 in	

Denmark	and	which	were	perceived	to	foster	the	process	of	settling	in.	P1	and	P8	both	praised	

the	 Danish	 social	 system	 and	 concept	 of	 free	 education	 (P1,	 Q.10;	 P8,	 Q.675).	 Moreover,	

straightforward	public	 structures	 and	 institutions	 in	 Denmark	were	 acknowledged	 by	 P3,	 P5	

and	P6	(e.g.	P3,	Q.201):	“OH!	And	a	these	online	things	that	we	have,	like	the	NEM	ID,	CPR	number-

,	the	CPR	number	is	okay,	it's	easy	to	make”	(P6,	Q.496);	“I	think	life	here	is	easy	and	things	work	

and	you	can	have	opportunities	in	this	country	[...]”	(P5,	Q.373).	In	addition,	the	availability	of	free	

language	 courses	 for	 foreigners	 willing	 to	 learn	 Danish	 was	 perceived	 to	 be	 beneficial	 as	 an	

institution	fostering	integration	into	the	Danish	society.		

	

Regarding	 social	 factors	 determining	 the	 conditions	 for	 settling	 in	 in	 Denmark,	 some	

participants	stated	that	they	found	it	challenging	to	form	friendships	with	Danes:	“I	don’t	know,	

some	people	 say	 it’s	a	bit	hard	 to	connect	really	 to	 the	Danes	but	 I	guess	 it	also	depends	on	 the	

situation	or	on	the	people	of	course”	(P1,	Q.19).	P4	and	P5	perceived	a	lack	of	expressiveness	and	

openness	 in	 Danish	 people	 and	 compared	 this	 to	 their	 home	 cultures	 (P5,	 Q.377).	 This	 is	 in	

contrast	to	the	perceived	open	and	liberal	culture	perceived	by	multiple	participants	described	

above.	P4	further	advised	foreigners	to	take	initiative	to	approach	Danes:		

“I-	 (...)	 yeah,	 I	 think	 it's	 important	 you	 try,	 you	 open	 yourself,	 because	 I	 think	 the	most	

Danes,	they	are	friendly,	but	they	are	not	like,	because	I	think	in	our	culture	it's	more	like	

people	reach	out	to	people,	(.)	it's	more	like	Latino	in	a	way.	I	don't	know,	it's	like	people	

are	actively	 seeing	a	huge	group	of	 people	 as	 their	 family	 and	 it's	 everyone,	 but	 here	 it	

seems	 like	 they're	not	opening	 their	arms	 to	include	everyone,	but	once	you	reach	out	 to	

them	they	usually	are	very	kind	and	helpful.”	(P4,	Q.315)	
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Although	perceiving	Denmark	as	a	generally	tolerant	and	 inclusive	environment,	P7,	 reported	

that	 she	 had	 experienced	 racism	 especially	 from	 older	people.	 These	 incidents	 caused	 her	 to	

perceive	the	conditions	for	immigrants	in	Denmark	as	less	welcoming:	

“I	mean	for	most	of	my	time	in	Denmark	against	other	countries,	people	are	pretty	relaxed	

with	being	who	you	are	[...]	but	there	have	been	times	when	especially	by	people	who	are	a	

bit	older	in	age,	where	they	feel	a	bit	 like	(.)	 ‘you	are	not	Danish’	or	 ‘you	don't	belong	in	

Denmark’.	 [...]	 I	would	say	 that	 in	general	people	 in	Denmark	are	not	really	exclusive	or	

trying	 to	 make	 you	 feel	 isolated,	 but	 there	 are	 some	 people	 and	 maybe	 that's	 also	

everywhere,	you	know.	[...]”	(P7,	Q.588)	

On	the	positive	side,	P3,	P4,	P7	and	P8	noted	the	generally	high	level	of	English	as	an	important	

factor	fostering	acclimatisation	(P3,	Q.201;	P4,	Q.292;	P8,	Q.690).	P3	perceived	this	to	be	unique	

to	Denmark:	“I	mean	you	can	always	ask	in	English,	which	I	think,	actually,	I	take	it	for	granted	a	

lot	of	the	times,	but	it's	pretty	amazing,	because	I	would	have	never	been	able	to	do	that	in	other	

countries,	 like	in	Italy	there	is	no	way,	 in	France	there	is	no	way,	even	in	Germany	you	don't	get	

around	with	English	that	much.”	(P3,	Q.231)	

	

Process	of	settling	in	DK	

Participants	described	different	stages	 in	 their	process	of	settling	 in	 in	Denmark	and	detailed	

how	various	factors	influenced	this	process.	Addressing	their	arrival	phase	in	Denmark,	P2,	P3,	

P5	and	P8	all	described	the	beginning	phase	as	exciting	(P3,	Q.207;	P8,	Q.715;	P2,	Q.110):	“(I):	

Can	you	remember	the	beginning	when	you	came	here?	Can	you	remember	how	you	felt?	(P5):	I	

felt	great!	I	think	I	had	a-,	I	fell	in	love	and	I	had	a	love	story	for	three	years	with	Denmark,	where	I	

was	very	in	love”	(P5,	375).	P6	who	at	the	time	of	the	interview	had	been	in	Denmark	for	only	six	

months	mentioned	that	her	first	week	felt	like	she	was	on	vacation	despite	her	working	full-time	

(P6,	Q.495).	P3	and	P1,	however,	also	remembered	the	challenges	they	faced	in	the	early	phases:	

“But	it	was	a	bit	difficult	in	terms	of	truly-,	like	for	example,	finding	a	job	and	also	finding	a	place	

to	stay,	because	apartment	hunting	is	pretty	stressful”	(P3,	Q.204).	For	both	this	experience	was	

strongly	 connected	 to	 the	 competitive	 housing	 and	 job	 market	 as	 described	 in	 the	 previous	

section	(P3,	Q.764;	P3,	Q.207;	P1,	Q.767).	Both	candidates	further	emphasized	the	importance	of	

finding	 a	 place	 to	 live	 for	 the	 overall	 process	 of	 settling	 in	 and	 feeling	 at	 home	 in	 the	 new	

country:	“Yeah.	I	remember	that	I	was	really	happy	to	be	able	to	say	I	have	a	home	now	[...].	I	had	

to	look	a	lot	[...]	and	when	you	come	to	a	new	country	and	you	start,	like	a	new	studies	and	all	that	

you-	 it's	so	much	new	things	already	 that	 finding	a	home	 is	really	essential	 I	would	say	 for,	 like,	

feeling-	 for	 settling	in	and	 feeling	welcomed	in	a	country.”	(P1,	Q.28)	Yet,	having	overcome	the	

struggles	of	searching	 for	an	apartment	and	a	 job	signified	an	 important	 turning	point	for	P3:	
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“[...]	So,	the	moment,	where	I	got	my	part-time	job	and	yeah,	and	I	also	moved	to	Nørrebro	that	was	

the	time	I	felt	like	I	did	it,	like	Denmark	is	not	rejecting	me	anymore”	(P3,	Q.228)	

	

Following	the	exciting	beginning	phase,	several	participants	reported	challenges	that	they	had	

noticed	in	the	course	of	their	stay,	which	influenced	their	process	of	settling	in.	P2,	P5	and	P7	

described	how	their	excitement	was	replaced	by	a	reality	shock.	For	P2	this	came	together	with	

the	realisation	that	the	rural	environment	of	Herning	did	not	meet	her	expectations	of	Denmark	

(P2,	Q.114).	P7’s	reality	shock	came	after	her	first	year	when	her	life	changed	due	to	a	full-time	

position	she	started	 in	Denmark	(P7,	Q.572).	P5	noticed	“the	dark	side	of	 the	place”	after	her	

“love	story”	(P5,	Q.376)	with	Denmark	ended	after	three	years	and	she	realised	major	cultural	

differences.	 P5	 and	 P8	 further	 described	 similar	 signs	 of	 a	 cultural	 shock	 where	 differences	

between	Denmark	 and	 their	 home	 country	 became	 apparent	 to	 them	 (P8,	 Q.673;	 P5,	 Q.716).	

While	P4	explained	that	she	during	her	two	years	in	Denmark	she	has	made	an	effort	to	mingle	

with	Danes	instead	of	other	Taiwanese	in	order	to	become	a	part	of	Danish	society	(P4,	Q.312),	

P8,	having	 lived	 in	Denmark	 for	about	8	years,	concluded	that	“sometimes	 it's	healthy	 to	meet	

also	people	from	your	kind	or	at	least	share	a	bit	similar	culture	so	you	don't	feel	completely	alone	

and	 strange.	And	then	 it's	 also	healthier	 to	 talk	with	people	who	 experienced	 the	 same	 cultural	

shock	as	you.	Yeah,	and	by	that	it	really	helps,	like	mentally	as	well	to	have	someone	who	is	on	the	

same	path.”	(P8,	Q.714).	Having	lived	abroad	for	a	long	time,	P8	hence	came	to	the	realisation	

that	 one	 should	 connect	with	 people	 from	 the	 same	 background.	 P5	 on	 the	 contrary	 did	 not	

show	such	a	connection.	Similarly,	P7	communicated	her	strong	connection	to	and	pride	for	her	

home	country,	despite	not	having	been	abroad	for	that	long.	She,	however,	also	criticises	other	

fellow	 countrymen	 that	 reject	 their	 heritage	 or	 portray	 their	 country	 in	 a	negative	 light	 (P7,	

Q.749).	

	

Talking	about	their	process	of	settling	in,	interview	candidates	showed	different	definitions	and	

degrees	of	feeling	at	home	in	the	new	country.	As	mentioned	above,	having	an	apartment	and	a	

job	 signified	 two	of	 the	 factors	 reported	by	participants	 for	 feeling	at	 home	 in	Denmark	 (P3,	

Q.228).	Participants	 further	named	other	 factors	 that	 influenced	whether	 they	 felt	 like	having	

settled	 in	 successfully.	 This	 included	 building	 a	 stable	 social	 circle	 over	 time	 (P1,	 Q.16)	 and	

starting	 to	have	 a	 everyday	 life	 in	 the	new	place	(P3,	Q.238;	Q249).	 P4	 remembered	 that	 she	

first	 felt	 like	 Denmark	 was	 her	 home	 when	 returning	 from	 a	 trip	 	 outside	 of	 Denmark	 (P4,	

Q.314).	 She	 further	 said	 that	 she	 was	 surprised	 to	 notice	 this	 feeling	 of	 coming	 home	 (P4,	

Q.314).	P7	connected	the	feeling	of	being	established	in	Denmark	with	the	purchase	of	a	her	a	

bike,	which	she	made	after	having	stayed	in	Denmark	for	one	year	(P7,	Q.584).	In	contrast,	P6	

stated	that	even	 though	she	started	working,	she	does	not	 feel	 like	Denmark	her	home	yet	as	
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everything	still	feels	new	and	exciting	(P6,	Q.495).	Both	being	from	a	country	outside	of	Europe	

and	having	lived	abroad	for	more	 than	10	years,	P5	and	P8	showed	a	rational,	down-to-earth	

awareness	 of	 their	 position	 in	 Danish	 society,	 stating	 that	 they	 do	 not	 feel	 like	 they	 can	 call	

Denmark	 their	 homes.	 P5	 argued	 that	 her	 past	 of	 having	 lived	 in	 several	 different	 countries	

made	her	feel	like	she	does	not	have	a	home:		

“Not	 because	 I'm	 not	 feeling	welcomed,	 but	 it's	more	 about	my	 story	 living	 in	 different	

countries,	I	think	I,	as	a	foreigner	you	never	become	part,	you	adapt	to	the	place	and	you	

adapt	to	the	way	of	life	which	is	great,	I	like	that,	eh,	but	you	are	not	going	to	become	one	

of	them.	[...]	I	think	as	a	foreigner	you	are	always	a	foreigner,	ehm,	so	it's	not	negative,	it's	

not	positive,	it's	just	a	fact	on	my	case,	[...]”	(P5,	Q.387)	

This	is	strongly	connected	to	her	individual	cultural	identification	described	above.	Similarly,	P8	

doubted	if	she	will	ever	be	able	to	call	Denmark	her	home	based	on	formal	and	cultural	reasons:		

“But	I	don't	even	know	if	I'm	able	or	qualified	to	call	it	home,	when	I	for	instance	don't	have	

the	Visa	or	the	passport	here,	 in	the	legal	aspect	certifying	me	as	a	Dane.	So,	and	even	if	

one	day	I	get	that	I	would	still	know	that	I	would	never	be	able	to	speak	as	fluent	as	a	Dane	

or	to	talk	about	the	things	that	they	grow	up	with,	like	we	wouldn't	share,	like	exactly	the	

same.	So,	yeah,	that's	how	I	now	feel	a	bit,	yeah.”		

She	 also	 described	 her	 life	 in	 Denmark	 as	 a	 prevailing	 challenge:	 “Still	 now	 everyday	 can	 be	

challenging	*laughing*	because	different	mentality	and	so	on.”	(P8,	Q.691)	

	

Despite	 the	ambivalent	 feeling	regarding	 feeling	at	home	 in	 the	new	country	most	candidates	

stated	that	 they	would	like	 to	stay	in	Denmark	(e.g.	P3,	Q.211;	P5,	Q.372;	P1,	Q.11).	P4	stated	

that	she	would	like	to	complement	her	studies	at	CBS	with	some	work	experience	at	a	Danish	

company.	P3	 explained	 that	 she	would	 like	 to	 stay,	 but	wouldn’t	mind	going	 somewhere	 else	

later	in	life:	“Yes,	I'm,	planning	to	stay	in	Denmark	when	I	graduate.	[...]	I	don't	have	a	plan	so	to	

say.	 I	mean,	 I	wanna	 stay	until	 I	wanna	 stay	and	 I	know	 life	 is	 unpredictable	 so	we'll	 see	what	

happens,	but	right	now	I	don't	have	any	plans	to	move	elsewhere.”	(P4,	Q.302).	Looking	into	their	

future	in	Denmark,	P1,	P7	and	P8	outlined	that	their	stay	depends	on	rational	reasons	such	as	

finding	a	job	after	graduation	(P1,	Q.11;	P8,	Q.682):	“I'm	also	at	a	stage,	because	I	just	graduated	

so	I'm	not	sure	if	I	stay	in	Denmark,	I	mean	it	depends	if	I	get	a	job	here.”	(P7,	Q.581)	

	

Consumption	change	in	DK	

As	part	of	the	process	of	settling	in	in	Denmark,	participants	described	how	their	consumption,	

buying	behaviour	and	overall	habits	changed	while	living	in	the	new	country.	These	changes	in	

consumption	 patterns	 are	 influenced	 by	 the	 participants’	 Perception	 of	 Denmark	 and	 the	

perceived	Conditions	for	settling	in,	mentioned	in	previous	sections.	One	aspect	mentioned	by	P4	
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was	a	shift	towards	more	conscious	consumption	due	to	high	price	level	in	Denmark		(Q.327):	“I	

mean	after	living	for	a	while,	I	know	where	you	can	have	discount	and	so	you	kind	of	figure	out	a	

way	to	live	even	though	it's	still	expensive.”	(P4,	Q.321).	Her	buying	behaviour	is	further	guided	

by	 the	 special	 requirements	 due	 to	 unfamiliar	 cold	 climate	 play	 an	 important	 role	 to	 her	

consumption	in	Denmark.	

“I	think,	maybe	it's	because	things	are	expensive	here	so	before	I	buy	like	shoes	or	a	jacket	

whatever,	I	think	more,	because	I	want	to	buy	something	that	can	last	for	longer	time,	so	I	

think	more,	okay,	this	costs	a	thousand	kroner,	but	if	I	can	use	this	jacket	like	everyday	in	

the	winter	and	it's	really	functioning	then	I	guess	it's	worth	it.	So	I'm	like,	I	think	I	care,	I	

consider	more	how	long	it	can	last	and	the	actual	function	for	example	in	the	wind	or	the	

rain	or	snow	whatever	weather	condition	it	is.	Yeah	I	think	more	about	this	now.	

	

Regarding	their	food	consumption	and	shopping	of	groceries,	several	participants	reported	that	

they	had	noticed	changes	during	their	stay	in	Denmark.	P8	explained	that	she	had	to	learn	how	

to	cook	when	she	moved	to	Denmark,	as	it	was	not	common	to	cook	for	oneself	in	Taiwan	(P8,	

Q.772).	P6	stated	that,	as	she	moved	to	Denmark,	she	was	happy	 to	change	her	nutrition	 to	a	

more	vegetable-based	diet	as	compared	to	heavy	meat-based	dishes	she	was	used	to	eat	in	her	

home	country	Romania	(P6,	Q.525).	According	to	P7,	her	consumption	did	not	change	as	such,	

but	 instead	her	way	of	preparing	traditional	Indian	 food	shifted	 towards	less	 time-consuming	

and	elaborate	procedures	(P7,	Q.617;	Q.615).	P3	further	elaborated	how	her	food	consumption	

changed	towards	what	she	described	as	“this	kind	of	melting	pot	cuisine,	[...]	I	would	define	it	

maybe	 the	 millennial.”	 (P3,	 Q.241).	 This	 was	 influenced	 by	 the	 availability	 of	 international	

ingredients	in	Danish	supermarkets,	which	were	not	commonly	available	in	Italy	or	above	her	

price	level:	“So,	but	also,	like,	quinoa	and	things,	like	I	can	find	it	in	REMA	every	day,	or	like	Chia	

seeds	*laughing*	but	in	Italy	you	don't	really	eat	that	kind	of	stuff.	So,	I	think	I'm	eating	a	lot	more	

hip	food,	like	wok	and	soy	sauce	and,	you	know,	Asian	inspired	stuff	and	hummus	and	all	of	that	hip	

food,	which	is	actually	really	tasty,	but	I	would	never	eat	it	in	Italy.”	(P3,	Q.251)		

	

Social	life	in	DK	

The	participants’	 social	 life	 in	Denmark	varies	 in	 the	degree	 to	which	 they	have	 contact	with	

Danes	or	mostly	 other	 internationals.	While	P1,	 P5	 and	P7	have	 a	mostly	 international	 social	

circle	(P1,	Q.7;	P5,	Q.384;	P7,	Q.583),	the	remaining	P2,	P3,	P4,	P6	and	P8	have	regular	contact	

with	 both	 internationals	 and	 Danes	 (P2,	 Q.117;	 P3,	 Q.213;	 P4,	 Q.196;	 P6,	 Q.492;	 P8,	 Q.685)	

Contact	with	Danes	 is,	 for	 example,	 established	at	work	or	 at	 free	 time	activities,	where	 they	

share	the	same	interests:	“No,	mostly	I	don't	have	close	Danish	friends,	but	well,	yeah,	(.)	that's-,	

okay,	 so	 I	 interact	 with	 Danish	 people	 mostly	 during	 the	 choir	 rehearsals,	 because	 I'm	 in	 CBS	
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international	choir,	and	at	work	[...]”	(P3,	Q.213).	Additionally,	P1	(Q.29)	and	P2	have	a	Danish	

partner,	who	 bridges	 contact	 between	 them	 and	 other	Danes:	 “I've	made	 friends,	 through	my	

boyfriend	I	have	extended	family	members	here	in	Denmark”	(P2;	Q.116).	However,	participants	

also	generally	feel	a	natural	connection	to	other	internationals,	as,	for	example,	described	by	P1:	

“but	 I	connected	more	 to	 the	 international	people	but	 it	wouldn't	say	 that	 like,	the	Danes	are	in	

general	 close	 to	 that	 or	 an	 cultural…	 it’s	 just,	 yeah	 it	 just	 happened	 like	 that”	 (P1,	 Q.8).	

Nevertheless,	P5	describes	a	similar	natural	connection	to	people	that	have	lived	abroad	before	

and,	hence,	share	the	same	mindset	as	her:		

	

“Most	of	them	are	foreigners,	but	I	have	some	Danish	friends,	in	general	the	Danish	friends	

I	have,	they	lived	abroad	as	well.	That's	something	I	see	is	more	difficult	meet	locals	when	

the	 locals	 are	 didn't	 travel	 or	 lived	 abroad.	 That	 is	 not	 specifically	 from	 Denmark.	 It	

happens	also	 in	France,	eeh,	 in	Russia,	Venezuela	 they	are	more	curious,	 so	it's	different,	

but	yeah	that	would	be	my	circle	of	friends.”	(P5,	Q.385)	

	

In	 addition,	 P5	 (Q.386)	and	P8	perceive	 social	 contacts	 to	be	dependent	on	 language	 as	well,	

where	 the	 English	 language	 acts	 as	 a	 limitation	 to	 connect	 with	 locals	 and	 a	 facilitator	 for	

connecting	with	internationals,	as	described	in	the	following	by	P8:		

	

“So,	it's	like-,	then	it	also	depends	on	which	circle	you	wanted	to	be.	When	you	only	speak	

English,	you	mostly	are	with	the	international	friends.	So,	yeah,	it	depends	a	bit,	but	I	guess	

for	whoever	wants	to	be	here	longer	and	then	all	the	time	feeling	you're	an	outsider,	then	

Danish	language	is	definitely	a	plus.	Yeah.”	(P8,	Q.689)	

	

Danish	language	

Participants	 display	 varying	 Danish	 language	 levels.	 While	 most	 participants	 are	 still	 at	 a	

beginner’s	level	(P1,	Q.20;	P2,	Q.118;	P3,	Q.236;	P4,	Q.293;	P5,	Q.381),	P6	already	achieved	an	

intermediate	 level	 (P6,	 Q.493)	 and	 P8	 even	work	 proficiency	 level	 (P8,	 Q.687).	 Being	 able	 to	

speak	Danish	is	generally	seen	as	an	integration	factor	by	several	participants,	for	example,	as	

described	by	P8:	

	

“[...]	I'm	definitely	also	taking	the	benefit	of	it	when,	like,	when	you	only	speak	English	now,	

of	course	you	would	most	of	the	time	could	communicate	with	the	Danish	people,	but	for	

instance,	 like	 this	 library,	 they	were	offering	a	 lot	of	 fantastic	activities	but	 if	 it's	only	 in	

Danish	then	you	feel	like	it's	not	for	you.	So	then,	yeah,	I	think,	also,	work-wise.	In	case	you	

also	wanted	 to	 say,	 just	minor	convenient	 *laughing*	Yeah,	 it	 helps	 a	 lot	with	 the	 social	
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aspect,	because	I	mean	when	everybody	can	speak	English,	they	don't	always	remember	to	

do	 that	 and	 I	 understand	 that	 too.	 So,	 it's	 also	 for	 yourself	 not	 to	 feel	 like	 a	 little	 bit	

excluded	all	the	time.	I	mean	they	probably	didn't	want	to	exclude	you,	but	it's	 like,	then	

they	cannot	help	but	switch	back	to	Danish.	So,	yeah	and	I	think,	now	I'm	really	having	a	

lot	of	benefits	from,	like,	using	Danish”	(P8,	Q.688)	

	

Thus,	participants	also	feel	guilty	if	they	are	not	learning	Danish:	“I	definitely	need	to	learn	it	and	

that's	also	something	I	regret	a	bit	that	I	didn't	really	do	it	from	the	beginning,	and	yeah,	just	went	

through	with	 it.”	 (P1,	Q.23).	However,	 for	P1,	P2	 and	P3,	 their	motivation	depends	 largely	on	

their	situational	need	and	other	priorities	at	the	time.	P1’s	motivation,	for	example,	is	limited	by	

her	 priority	 of	 finding	 a	 home	 and	 being	 able	 to	 communicate	 in	 English	 with	 her	 close	

international	 circle:	 “I	 started	 learning	 it,	 then	 I	 stopped	 because	 I	 also	 had	 to	 find	 a	 new	

apartment	and	all	that,	yeah,	with	having	the	international	friends	it	also	becomes	a	bit	hard	to	

start	again	and	yeah”	(P1,	Q.21).	P2,	on	the	other	hand,	prioritises	learning	Swedish	instead,	to	

be	able	to	apply	the	language	in	a	broader	context,	not	just	specifically	in	Denmark:	“if	I'm	gonna	

stay	here	I'm	torn	between	improving	my	Swedish	than	I	could	communicate	and	do	business	with	

all	Nordic	countries	and	survive	in	Denmark	as	well“	(P2,	Q.121).		

	

Additionally,	participants	perceive	learning	Danish	as	a	challenge	(e.g.	P4,	Q.294;	P7,	Q.578;	P8,	

Q.708).	For	P2	this	was	even	the	reason	for	discontinuing	to	learn	the	language:		

	

“I	understand	it	and	I	speak	some,	but,	I	don't	know	if	this	is	relevant,	but	I	went	to	Danish	

classes	 and	 it	was	horrible.	 I	would	 spend	6	months	 trying	pronunciation	which	doesn't	

help	on	communication	and	I	just	was	too	busy	with	other	things	and	I	didn't	see	the	value	

of	going	to	Danish	classes.” (P2,	Q.120) 

	

Other	participants	feel	more	challenged	by	their	insecurity	to	speak	the	language,	as	described	

by	P7:	“I	don't	think	it's	necessarily	so	hard	and	you	can	never	do	it.	But	I	just	think	you	need	some	

confidence	and	for	me	that's	something	that	I	need	to	build	on,	personally,	for	me	that's	the	biggest	

roadblock	I	think	to	getting	through”	(P7,	Q.579).	At	the	same	time,	however,	learning	Danish	is	

also	seen	as	an	achievement	and	a	learning	experience	for	them	personally,	for	example,	as	by	

P7:		

	

“But	I	want	to	learn	Danish,	not	just	because	I	want	to	live	in	Denmark	and	you	know	it	

makes	 sense,	 but	 it's	 just	 for	me	 it's	 something	 that-,	 like	 I	 said	 I	 know	 I'm	 lacking	 the	

confidence	right	now	and	 I	 just	want	 to	 get	 through	 it	 just	 to	make	 sure	 that	 it	 doesn't	
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become	 a	 limitation,	 so	 that's	 the	 only	 reason	 I	 want	 to	 do	 it	 and	 just	 be	 like	 I	 know	

something,	I	learned	something,	(.)	yeah,	definitely.”	(P7,	Q.582)	

	

Role	identification	

Participants	 provided	 different	 labels	 for	 themselves	 and	 their	 roles	 in	 Danish	 society.	 Some	

participants	 identified	with	 roles	 independent	 from	 their	 status	 as	 a	 foreigner,	with	 P3	 even	

specifically	stating	“Oh!	No	I	would	never	call	myself	an	immigrant”	(Q.221).	Instead,	P3,	as	well	

as	P1	(Q.12)	and	7	(Q.586)	see	themselves	more	as	members	of	the	labour	market	and	thereby	

contributing	members	in	Danish	society:	“I	feel	like	(.)	I'm	just	a	young	(.)	worker	and-,	but	I	still	

feel	 like	 I'm	 contributing	 to	 society	 in	 a	 way,	 because	 I'm	 still	 paying	 taxes	 and	 I	 did	 vote	 for	

elections	that	were	last	autumn,	so.	(...)	Yeah,	I	don't	know.”	(P3,	Q.219).		

	

P4,	on	the	other	hand,	label	themselves	as	an	international	student	(P4,	Q.298)	and	P	6	even	as	a	

tourist	(Q.494).	P5	sees	herself	more	as	an	immigrant	and	characterises	this	role	as	an	advanced	

stage	of	being	an	expat:	“[...]	Until	a	couple	years	ago	I	was	an	expat,	but	I	don't	feel	I'm	an	expat	

anymore,	because	since	I	got	divorced	I	decided	to	stay	here	so,	yeah,	I'm	an	immigrant,	I	think”	

(P5,	Q.390).	These	roles	relate	more	to	the	participants	international	status	in	Denmark.	

	

Additionally,	 several	 participants,	 sharing	 an	 Asian	 background,	 take	 on	 the	 role	 of	 an	

ambassador	for	their	home	country	abroad	(e.g.	P4,	Q.300;	P7,	Q.605;	P8,	Q.700),	still	being	able	

to	relate	to	both	countries:		

	

“I	 feel	 like	 I'm	a,	 somehow	an	ambassador.	Like,	 if	you	see	 the	diplomat	aspect	 that	in	a	

way	 for	 me	 I'm	 like	 a	 Taiwanese	 ambassador	 living	 here,	 knowing	 both	 cultures	 and	 I	

sometimes	also	 take	 the	advantage	 that	 if	 I	have	heard	something	 that	 I	don't	 find	very	

comfortable	 to	 be	 part	 of	 then	 I	 can	 easily	 pretend	 I'm	 a	 tourist	 *laughing*	 and	 then	

sometimes	I	can	act	as	a	local	speaking	Danish,	helping	people,	guiding	people	and	bridge	

people	to	know	more	about	Denmark,	or	at	least	the	Denmark	that	I	know.	Yeah,	it's	like	

this	ambassador	role	in	a	way,	or	trying	to	perceive	it	that	way”	(P8,	Q.700)	

	
3	General	consumption	patterns	
While	 consumption	 patterns	 among	 participants	 are	 mostly	 individual,	 some	 common	

tendencies	could	be	discovered.	For	P2,	P3,	P4,	P5,	and	P7	utility	 is	one	of	 the	main	shopping	

criteria	across	product	categories	(e.g.	P2,	Q.143;	P3,	Q.246;	P4,	Q.324;	P5,	Q.402;	P7,	Q.609),	

focusing	primarily	on	buying	based	on	need	as	opposed	to	desire:		
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“So,	I	mean,	I	need	to	like	the	product	and	I	need	to	(...)	think	that	I	can	use	it	and	that	I	

can-,	I'm	not	just	buying	it	because	it's	pretty	or	because	it's,	yeah,	because	it's	TRENDY.	

It's	because	 I	know	that	 I	 really	 like	 it	and	 I	 really,	 I	will	 really	use	 it	and	 I-,	 yeah	 I	can	

make	it	work	with	the	things	that	I	already	have.”	(P3,	Q.244)	

	

At	the	same	time,	P2,	P3,	P7	and	P1	are	also	focused	on	buying	quality	products	that	are	fresh	

when	it	comes	to	food	(e.g.	P7,	Q.607),	or	longer-lasting	when	it	comes	to	clothes,	for	example,	

as	stated	by	P2:	

	

“[...]	 some	 fabric	 are	 fine	 for	 an	 item	 of	 clothing	 that	 I'm	 gonna	 wear	 once	 or	 twice	 a	

month,	like	a	dress,	but	if	it's	a	T-shirt,	I	want	a	higher	quality,	if	it's	something	that	I	know	

I'm	gonna	wear	every	week	or	like,	every	third	day,	then	I	really	want	to	have	good	quality	

fabric	and	good	quality	items	and	also	versatile.”	(P2,	Q.256)	

	

P2	 directly	 connects	 high	 quality	 to	 organic	 and	 natural	 products,	 which	 is	 one	 of	 her	main	

buying	criteria	connecting	to	her	overall	sustainable	lifestyle:	“It's	organic	and	plant-based	and	

(.)	no	animal-products	in	it	in	any	way	ehm,	freshness	(.)	and	also	price,	but	that's	secondary.	I	like	

the	good	quality-,	like	if	I	eat	something	I	want	it	to	be	organic	and	good	quality.	[...]”	(P2,	Q.132).	

P1,	 P4	 and	 P7	make	 a	 similar	 connection,	which	 results	 in	 them	 buying	 organic	 and	 natural	

products	based	on	their	quality	criterion,	but	also	 the	products’	environmental	 impact:	“Yeah.	

Usually	 those	would	be	more	 expensive,	 but	 you	also	 think	about	how	 it-,	 I	mean	 it's	 something	

you're	wearing	and	 if	 it	 can	 last	 longer	and	 if	 it's	 good	 for	 the	 environment,	we	 sometimes	buy	

organic.”	 (P4,	Q.331).	However,	while	P7	 also	buys	organic	product	based	on	 their	perceived	

quality,	she	is	less	concerned	about	their	environmental	impact:	“I	like	to	shop	fresh,	because	you	

know	the	food	tastes	better,	but	I	don't,	maybe	if	I	was	buying	fruits	I	would	ecologic	because	then	I	

feel	like,	okay,	it's	more	healthy,	but	it's	not	really	something	which	is	a	huge	deal	to	me.	[...]”	(P7,	

Q.648). Similar	 to	 P2,	 P5	 also	 applies	 the	 organic	 and	 natural	 criterion	 to	 her	 shopping	

behaviour	as	a	part	of	her	sustainable	lifestyle:		

	

“When	it	comes	to	food,	well	I'm	vegetarian,	so	I'm	going	for	a	vegetables	and	I	try	not	to	

buy	too	many	of	these	like	replacements	of	meat,	because	still	processed	food,	so	it's,	 I'm	

not	sure	what	is	inside	and	how	safe	it's	to	eat	that.	Ehm,	I	try	to	buy	ecological	as	much	as	

I	can	and	if	I	don't	buy	ecological	I	buy	local.”	(P5,	Q.409)	

	

Additionally,	 P2	 and	 P6	 also	 try	 to	 be	 generally	 environmentally	 friendly	 in	 their	 shopping	

behaviour,	for	example,	by	minimising	their	use	of	plastic	(P6,	Q.520	&	Q.522),	eating	vegan	or	
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generally	minimising	their	consumption	(P2,	Q.153).		

	

When	applying	the	above	mentioned	criteria,	participants	also	show	an	appreciation	for	variety,	

which	can	be	seen	in	their	negative	perception	of	which	in	Denmark.	This	is	specifically	pointed	

out	by	P3,	who	states	that	Danish	supermarkets	are	“not	very	well	stocked.”	(P3,	Q.250).	Thus,	a	

lack	of	variety	in	Danish	supermarkets,	specifically	connected	to	sustainable	options,	also	acts	

as	a	limitation	for	a	consumption	based	on	participants’	personal	criteria,	as	for	example	for	P2:	

“And	then	I	miss	all	the	vegan	options,	'cause	it's	so	limited	in	Denmark.“	(P2,	Q.137).	

	

The	above	mentioned	criteria	are	for	P2,	P3	and	P6	even	prioritised	over	price,	for	example,	as	

stated	 by	 P2:	 “It's	 organic	 and	 plant-based	 and	 (.)	 no	 animal-products	 in	 it	 in	 any	 way	 ehm,	

freshness	(.)	and	also	price,	but	that's	secondary.”	(P2,	Q.131).	P5,	P7	and	P8,	on	the	other	hand,	

prioritise	price	over,	for	example,	brand:	“I	don't	focus	too	much	on	brand,	[...]	I	would	be	willing	

to	take	a	lesser	known	if	it	serves	my	utility	and	if	it	serves	my	price	range,	I'm	fine	with	it.”	(P7,	

Q.620).	However,	specifically	for	P1	(Q.46)	and	6,	price	sensitivity	is	also	related	to	the	life	stage	

they	are	currently	in,	for	example,	going	from	being	a	student	to	a	paid	employee:		

	

“Well,	in	the	beginning	it	was	also-,	a	criteria	for	me	was	how	expensive	it	is,	or	how	cheap	

it	 is	(.),	but	I	think	now	that	I	have	a	job	and	now	that	I	have	an	income,	then	now	I	can	

also	look	more	at	the	facts	and	how	environmentally	friendly	it	is,	for	example,	even	if	it's	

like	10	kroner	more	or	something,	then	it's	okay,	I	can	give	a	little	bit	more,	because	I	have	

a	job.”		

	

Life	 stages	 also	 influence	 participants’	 consumption	 as	 a	whole.	 P1,	 for	 example,	 expects	 her	

current	 minimised,	 price-conscious	 consumption	 to	 change	 again	 once	 she	 leaves	 her	

unemployment	status:	“but	maybe,	yeah,	I	don't	know	if	that	would	change	again	*laughing*	if-,	

like	now	I'm	 looking	 for	 a	 job	and	 let's	 say	 I	 find	a	 job	 if	 that	would	 change	again,”	 (P1,	Q.49).	

Similarly,	P5	stated	 that	her	buying	behaviour	changed	when	she	became	a	mother:	 “Well	 the	

thing	that	changed	is	 that	I	had	a	baby,	 that	added	a	different	way	of	buying	 for	your	kid.“	 (P5,	

Q.410).	 Another	 factor	 influencing	 specifically	 clothing	 consumption	 is	 social	 media,	 as	

described	by	P6	(Q.534)	and	P7:		

	

“I	 think	 it's	more	maybe	 because	 of	 the	 use	 of	 Instagram	 as	 you	 know	 people	 flaunting	

their	outfits	and	stuff	like	that.	You	become	more	aware	of	what	people	are	wearing.	And	

for	me,	and	this	is	because	I'm	not	the	kind	of	person	who	would	sit	on	the	bus	and	look	at	

what	everyone	else	is	wearing,	it's	not	something	that	I	pay	that	much	attention	to.	But	if	I	
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see	it	on	social	media	then	I	would	pay	attention	to.	[...]	So	I	don't	think	it	has	changed	as	

dramatically,	but	of	course	there's	been	subtle	influences	from	other	place	which	were	not	

there	before.”	(P7,	Q.642)	
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Survey	Analysis	

The	survey	analysis	comprises	a	basic	quantitative	analysis	of	general	demographics,	as	well	as	

selected	 relevant	 trends	 and	 tendencies.	 General	 findings	 can	 be	 seen	 in	 the	 general	 survey	

report	 in	Appendix	1,	while	 findings	based	on	cross	references	can	be	 found	 in	separate	data	

extractions,	which	are	referenced	together	with	the	respective	findings	in	the	text.	

	

The	respondents’	countries	of	origin	include	European	as	well	as	Asian,	North	American,	South	

American	 and	 Oceanian	 countries.	 Reasons	 for	 coming	 to	 Denmark	 vary	 from	 studies	 and	

professional	reasons	to	spouses,	family	and	simply	exploring	new	opportunities	and	countries.	

Others	stated	better	living	conditions	and	more	like-minded	people	as	their	primary	reason	for	

leaving	their	home	country	to	live	in	Denmark.	One	of	the	respondents	reported	to	be	part	of	the	

Programme	of	European	Commission.	The	participants	have	been	living	in	Denmark	for	varying	

periods	of	time,	ranging	from	less	than	a	year	to	more	than	five	years.		

	

General	 clothing	 consumption	 behaviour	 was	 characterised	 by	 a	 strong	 focus	 on	 functional	

attributes	 of	 clothing,	 with	 price,	 fit,	 comfort	 and	 quality	 as	 the	 commonly	 selected	 most	

important	 buying	 criteria.	 Sustainability	 aspects	 as	 buying	 criteria,	 including	 sustainability,	

environmental	impact	and	country	of	origin	were	generally	down-prioritised	with	a	moderate	

importance	 after	 the	 previously	named	 criteria.	 This	 even	 applied	 to	 those	 participants,	who	

indicated	that	they	are	“definitely	interested”	in	sustainable	fashion	and	own	sustainable	items	

(see	Appendix	12A).		

	

With	 a	 mean	 of	 68	 out	 of	 100,	 those	 participants	 who	 indicated	 that	 they	 are	 “definitely	

interested”	 in	 sustainable	 fashion	 also	 show	 the	 greatest	 familiarity	 with	 the	 concept	 (see	

Appendix	12B).	However,	they	are	followed	by	those,	who	stated	that	they	“might	or	might	not”	

be	 interested,	 with	 a	 mean	 of	 54.6,	 which	 is	 approximately	 5	 points	 higher	 than	 for	 those	

participants,	 who	 are	 “probably”	 interested.	 The	 least	 interested	 group	 also	 shows	 the	 least	

familiarity	 with	 the	 concept	 with	 a	 mean	 of	 43,3	 out	 of	 100.	 Accordingly,	 with	 a	 rising	

consumption	 relative	 to	 interest	 in	 sustainable	 clothing,	 a	 positive	 relationship	 between	 the	

degree	of	interest	and	the	number	of	sustainable	clothing	items	owned	can	be	observed,	even	

though	not	all	participants	who	are	“definitely	interested”	in	sustainable	clothing	actually	also	

own	a	piece	of	clothing	they	would	consider	sustainable	(see	Appendix	12C).	 
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In	 general,	 slightly	 more	 participants	 first	 heard	 about	 sustainable	 fashion	 in	 their	 home	

country	instead	of	in	Denmark.	Yet,	most	of	the	participants	who	have	been	living	in	Denmark	

for	less	than	a	year	first	heard	about	it	in	their	home	country,	whereas	most	of	those	who	have	

been	living	in	Denmark	for	one	year	and	longer	first	heard	about	it	in	Denmark	(see	Appendix	

12D).	However,	 some	participants	 could	not	 remember	 their	physical	 location	at	 the	 time,	 as	

they	found	out	about	sustainable	fashion	on	the	internet,	more	specifically	social	media.	This	is	

also	 how	 the	 vast	 majority	 of	 all	 participants	 first	 heard	 about	 sustainable	 fashion.	 Other	

popular	information	sources	include	friends	and	family,	work	or	studies	and	in-store.	Almost	all	

participants,	no	matter	how	long	they	have	been	living	in	Denmark,	evaluate	that	the	concept	of	

sustainable	 fashion	 is	 less	well	known	 in	 their	home	country	 than	 in	Denmark.	However,	 few	

participants,	for	example	one	from	Finland,	also	perceive	sustainable	fashion	as	being	less	well	

known	in	Denmark	than	in	their	home	country	(see	P2’s	answers	in	Appendix	6).		

	

Overall,	97%	of	all	participants	stated	that	they	are	to	varying	degrees	interested	in	sustainable	

fashion,	while	the	remaining	three	are	“probably	not”	interested.	When	asked	for	the	three	most	

relevant	 aspects	 of	 their	 sustainable	 fashion	 definition,	 the	 three	 most	 common	 elements	

chosen	by	participants,	who	are	interested	in	sustainable	fashion,	are	“causes	little	or	no	harm	

for	 the	 environment”,	 “is	produced	under	ethical	working	conditions”	and	“makes	use	of	eco-

labelled	materials”.	 “Local	production”	 and	 “Timeless	design”	 are	 aspects	 that	were	 generally	

down-prioritised	 in	 the	 participants’	 definition.	 Only	 participants	 who	 are	 interested	 in	

sustainable	fashion	where	asked	to	state	their	definition	of	the	concept.	

	

The	three	participants,	who	stated	that	they	are	not	interested	in	sustainable	fashion	indicated	

that	 their	 lack	 of	 interest	 is	 due	 to	 a	 lack	 of	 information.	 Other	 chosen	 reasons	 include	 not	

knowing	where	 to	buy	 sustainable	 clothing	 and	not	being	 interested	where	 the	 clothes	 come	

from,	but	none	of	the	participants	stated	that	their	lack	of	interest	is	based	on	the	feeling	of	not	

being	able	to	make	a	difference.	They	all	 indicated	 that	 they	would	be	more	motivated	 to	buy	

sustainable	fashion	if	it	was	more	conveniently	available	to	them	in	the	shops	they	normally	buy	

at.	 Other	 factors	 stated	 include	 lower	 prices,	 trendier	 designs	 and	 more	 easily	 accessible	

information.	 However,	 social	 aspects,	 like	 the	 direct	 social	 circle	 buying	 sustainable	 clothing,	

and	the	feeling	of	making	a	difference	do	not	seem	to	play	a	role.	Even	though	the	participants	

are	 not	 interested	 in	 sustainable	 fashion,	 they	 are	 slightly	 to	 moderately	 familiar	 with	 the	

concept	and	first	heard	about	it	in	Denmark	in	connection	with	their	studies	or	work.	
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	 	 APPENDIX	11	
Survey	Graphs	
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Default Report
Sustainable Clothing Survey
July 30, 2018 4:48 PM CEST

Q6 - Which criteria are most important to you when buying clothes? Please use drag and

drop to sort the following criteria according to their importance.

QID50 - Groups

Price

Material

Trendy design

Comfort

Fit

Availability in
store nearby

Brand

Quality

Style

Functionality

Production country

Environmental impact

Sustainability

Very important
Moderately important
Not important

Appendix 12A: Buying Criteria of those who are definitely interested
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End of Report

Matching personal
style

Other

Availability online

Brand reputation

0 2 4 6 8 10 12 14 16 18 20 22 24

Q6_15_TEXT - Other

Showing Records: 1 - 1 Of 1

Other

I don’t buy clothes often at all. When I do, One quick look in the store is enough to figure if I want something or not. I never buy if I don’t truly like.
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Default Report
Sustainable Clothing Survey
July 30, 2018 5:03 PM CEST

Q8 - How familiar are you with the concept of sustainable/organic/green clothing?

End of Report

# Field Minimum Maximum Mean Std Deviation Variance Count

1 Definitely yes 14.00 100.00 68.00 20.30 412.06 36

2 Probably yes 27.00 85.00 49.90 17.77 315.69 20

3 Might or might not 21.00 94.00 54.14 24.83 616.69 7

4 Probably not 22.00 56.00 43.33 15.17 230.22 3

5 Definitely not 0.00 0.00 0.00 0.00 0.00 0

Appendix 12B: Familiarity of those who are definitely interested
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Interest vs. Consumption of SC 

 

Appendix 12C: Interest vs. Consumption of SC
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Default Report
Sustainable Clothing Survey
July 30, 2018 6:00 PM CEST

Q10 - Where have you first heard about sustainable fashion?

Less than 1 year

1-2 years

2-5 years

More than 5 years

I do not currently
live in Denmark

0 2 4 6 8 10 12 14 16

In Denmark
In my home country
Other

Showing Rows: 1 - 3 Of 3

# Field
Less than 1

year
1-2 years 2-5 years

More than 5
years

I do not currently live in
Denmark

Total

1 In Denmark 3.23% 1 29.03% 9 48.39% 15 19.35% 6 0.00% 0 31

2 In my home country 38.46% 10 23.08% 6 26.92% 7 11.54% 3 0.00% 0 26

3 Other 44.44% 4 22.22% 2 22.22% 2 11.11% 1 0.00% 0 9

Q10_3_TEXT - Other

Less than 1 year

Showing Records: 1 - 4 Of 4

Other

Commercials like h&m

Austria

Sweden

on the internet, but not remembering where I was.

Appendix 12D: Years lived in DK vs. Country that triggered awareness of SC
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End of Report

1-2 years

Showing Records: 1 - 2 Of 2

2-5 years

Showing Records: 1 - 2 Of 2

More than 5 years

Showing Records: 1 - 1 Of 1

I do not currently live in Denmark

Other

Germany

Germany

Other

Online, so not specific to a country, I think I would've gotten the same information both in Germany and Denmark. I think I first heard about it in
Germany, but have become more aware of it during the last few years in Denmark.

dont know

Other

France

Other
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