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Abstract

This thesis explores the concept of Europe as a continent. Taking as a point of departure 

a  strictly geographical  definition  it  then  explores  its  historical,  political  and  social  

sources and expressions. The picture emerging from these varied sources is incoherent 

and not adequately  supported by coherent data, so the thesis looks for an  appropriate 

angle to provide a more clear-cut picture of the most problematic part of overall picture. 

After  identifying  global  businesses  as  an  appropriate source  of  data on  general 

perception of the continent it sets to explore the discourse created by the biggest of the 

transnational businesses by exploring their websites. It finds them a rich source of data, 

with a majority of  the  international companies using a spatial division of the world on 

continental level that includes Europe in some way. 

It  estabilishes  that  the  companies' spatial  understanding draws the  Eastern  border  of 

Europe  in  a  way that  includes  Russia  and  Turkey  but  excludes Kazakhstan. That 

corresponds to a broad, inclusive vision of Europe. It finds that Armenia, Azerbaijan and 

Georgia are generally considered European, but they are a relatively unknown region 

and doubts persists about them among the transnational companies. Generally, most of 

the region researched appears to be marginal for the global businesses, the data collected 

underline  uneven  character  of  globalisation. Approach  used manages  to  measure 

a gradual decline in Europeanness from the core towards the margins. According to this 

picture, Soviet Union nearly completely ceased to be a point of reference, and European 

Union is still less important label than Europe in general.

The  thesis  describe  possible  practical  repercussions of  such  an  image.  European 

integration, global geopolitical situation and globalization, the position of Russia in the 

modern world are discussed. High level of usage and uniform picture point to relevance 

of Europe as a concept and consequently further integration of Europe is predicted. The 

European projects should also include territories in the east.
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1. What is Europe?

Europe  seems  to  be a definite  geographic  concept.  It  can  be  looked  up  in 

an encyclopedia,  with  its  eastern  boundary easily  traceable up from  the 

Baydaratskaya Bay (68 degrees  east from Greenwich) and Novaya Zemlya island 

along the Ural mountains, Emba river, Caspian Sea, watershed of Greater Caucasus, 

Black Sea, Bosphorus all the way south to the Mediterranean island of Crete.1 At first 

glance the line looks clearly defined and backed by some sound objective arguments. 

However,  that boundary  sits  astraddle  many  other  borders  –  political,  economic, 

cultural, regional and even municipal ones (in the middle of Istanbul there is a sign 

announcing  "Welcome to  Asia",  and also  cities  of  Ural  such  as  Jekaterinburg  sit 

on this  boundary2). In  comparison  to  a straightforward  western  border  it  presents 

more interpretative pitfalls.

The  goal  of  this  thesis  is  to  deconstruct  eastern  European  boundary.  Through 

examining processes of its creation and reproduction, I want to to answer a question 

about where the continent actually ends in the east. It is an under-researched subject 

and existing  work  gives  only  a  vague  answer  about  the  extent  of  our  continent. 

Furthermore, the data that we do find is sometimes contradictory. Multiple aspects 

of the  phenomenon  are  not  adequately  taken  into  account.  It  should  be possible 

to extract data that would sharpen the picture of the European border as it is actually 

used more systematically that has been done until now.

Europe  could  be  described  as  containing  an  inherent  paradox.  It  was  possible 

to watch an UEFA European Championship qualification match between Kazakhstani 

1 Encyclopedia Brittanica Online Europe, http://www.britannica.com/EBchecked/topic/195686/Europe, accessed on 
22nd of December 2011

2 City of Jekaterinburg itself is somewhat east of the strict geographical border, which goes nearer to the city of 
Piervouralsk (see Geografia). The border indeed goes through municipal boundaries in that area, the website of 
Aleksiej Minin maps the phenomenon contrasting it with the boundaries of the city of Sysert: 
http://velikijporog.narod.ru/st_evraz_gran.htm (accessed 21st of December 2011)

3



and  Armenian  football  representations  in  Yerevan,  technically  an  Asian  city3. 

Armenia  is  fully  outside  the  aforementioned  boundary,  Kazakhstan  has  only 

European bits and pieces. Yet both compete in various European sport championships 

and Armenia is a member of Council of Europe, while Kazakhstan is invited to the 

council as special guest4. During such a match we might easily believe that Europe 

is an outreaching  sphere uniting East  and West,  reaching Almaty and Vladivostok. 

Indeed,  some institutions  that  use  Europe  in  their  name,  from  Organization  for 

Security  and  Co-operation  in  Europe to  Intra-European  Organisation  of  Tax 

Administrations5, have a spatial scope that confirms such a belief.

But that inclusiveness is just illusory when we examine other demonstrations of the 

European frontier. One could cite many examples of a constrained image of Europe, 

much smaller than the geographical definition. Participation of Kazakhstan in various 

European sport championships is frequently greeted with disbelief and ridicule6. For 

many people their mental frontier languishes very far west, maybe even along the 

river  Elbe.  From  a  purely  geographic  point  of  view  an  Englishman  dismissing 

an Eurovision song competition final as not containing any real European when it in 

fact included Serbia, Ukraine, Russia, Turkey, Bulgaria,  Belarus, Greece, Armenia, 

Hungary and Moldova7 is grotesque when we compare it to official lists of European 

countries. But such an opinion is not an isolated incident, as Czesław Miłosz summed 

up once  :  "In Western Europe it  is  enough to come from the  largely  untravelled 

territories in the East and North to be regarded visitor from Septentrion, about which 

only one thing is known: it is cold"8 Those are just  two of many stories confirming 

3 official match report at UEFA website can be found at 
http://www.uefa.com/uefaeuro/season=2008/matches/round=2241/match=83805/index.html (accessed 21st of 
December 2011), Kazakhstan won

4 Iwiński, Tadeusz Situation in Kazakhstan and its relations with the Council of Europe Council of Europe 
(DOC11007), 2006

5 official website: http://www.iota-tax.org/, accessed 22nd of December 2011
6 as reported for example by wp.pl, Frankowski-widoki jak w filmie Borat, 11th of July 2007 

http://ekstraklasa.wp.pl/kat,75914,title,Frankowski-widoki-jak-w-filmie-Borat,wid,13573897,wiadomosc.html 
7 Douglas Muir Eurovision: Who’s European? posted on http://fistfulofeuros.net/afoe/culture/eurovision-whos-

european/ on 14th of May 2007
8 Davies, Norman Europe. A History Oxford University Press, 1996, p.190
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the  popular  view  of  Europe  as  west-centered  organism that  could  be  roughly 

described as the cores of former colonial, cultural or economical empires in Western 

Europe. European  Fair  Trade  Organisation9,  Hospitality  Europe10 and other  lobby 

groups are a useful counter-examples of organisations that use Europe in their name 

but actually cover it just in part.

As a result of such a dichotomy the boundary between Europe and the rest of the 

world is not accurately conceptualized, as there is still a dissonance between a strictly 

geographical,  scientific  and  supposedly  objective description  of  reality  and some 

actual perceptions of the border. The knowledge about the way the image of Europe 

is  created  is  inadequate  and  fragmented  and  therefore  in  this  thesis I  will  try 

to develop a framework to conceptualize the border of Europe and establish a more 

concrete picture of its Eastern border through capturing at least one of the dimensions 

along which it is constructed.

2. Research problem

Probably the most appropriate way to study identity of is to demarcate its frontiers, 

either between individuals or spatially. As Ivar Neumann puts it, "In a classic volume 

published in 1969, Frederic Barth and colleagues proposed that ethnicity (and, one 

could  argue  by  extension,  collective  identity  formation  generally)  could  most 

fruitfully be studied by taking the boundaries as a point of departure."11 As a point 

between "us" and "them" they tell us what we embrace as our own and friendly and 

what we distrust as foreign and dangerous.

When we follow such a line of reasoning, it is evident that the border cannot be fully 

9 official website: http://www.eftafairtrade.org/, accessed 22nd of December 2011
10 official website: http://www.hotrec.eu, accessed 22nd of December 2011
11 Neumann, Iver B. Self and Other in International Relations European Journal of International Relations 2(2), 1996, 

p. 5
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analysed as just a feature in space, a dehumanized object out there. Border is a line 

in human minds and is put in a place by the humans themselves. It is used to denote 

a place  where  "ours"  ends  and  "theirs"  begin.  It  is  dependent  on  practices  that 

reinforce it, it can be also moved when the perceptions change. Without reproduction 

of the idea within a global discourse a border becomes forgotten and ceases to exist. 

Therefore research of borders allows us to understand how we perceive the world, 

how we  organize  the  space  around us,  it  helps  to  investigate  how such  barriers 

influence various flows: cultural, economical and financial.

As I have already argued, Europe is an important object within the collective identity 

and therefore its reflection should be present in the general discourse and be used as 

a point  of  reference beyond occasions related directly to the phenomenon. As the 

border of Europe is not self-evident institutionally, physically or culturally, we have 

to isolate its reflection in reliable and measurable sources that allow us to filter out 

possible biases and distortions.

Illustration 1  below  shows  three possible visions  of  spatial  scope  of  Europe: 

a minimal one,  limited  mostly  to  former  seafaring  colonial  empires'  centres, 

a maximal one,  which includes all  the countries  that  have at  least  a part  of  their 

territory  in  Europe and a  limited one in-between the two.  As those  visions  form 

completely  different  spatial  points of  reference,  any  practical  effects  of  such 

perception would be proportionately different.  In this thesis I  will  try to establish 

which one is actually used. My hypothesis is that the minimal vision is probably less 

usable,  as it  becomes outdated and  irrelevant,  but that maximal vision is not true 

either, with the boundary being somewhat east of the limited version.
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The dominant entities that are used to organise our spatial image of the world are the 

sovereign countries. They are usually the most visible and easily identified entities 

that  claim  spatial  exclusivity  and  monopoly  of  power  and  are  able  to  secure 

discoursive hegemony over other entities. Europe would be an additional conceptual 

level, a concept used to group countries in order to simplify the image of the world 

in order  to  make  it  more  comprehensible.  In  opposition  to  nation-state level, 

on continental level there is no formal entity that claims spatial exclusivity over the 

continent and could be unambiguously used as a synonymous with Europe.

7
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3. Methodology

As I observed in my professional life  there is  a tendency  among the transnational 

companies to group their subsidiaries into continent-sized groupings. I gathered that 

we could confer their view of the European border by looking at those groupings. 

I predict that  when companies sorted the information needed for presenting on their 

websites, in order to simplify navigation and provide references for users who may 

not  necessarily be familiar  with  names  of  particular countries the  companies  are 

involved in, they would organise the information in an easily understandable way. 

They would group countries where their activity takes place into continents or similar 

regions and they would use "Europe" as one of the entities in  such categorisations. 

They would use it for practical reasons and therefore the labels used would have to be 

compatible with general discourse in order to serve their purpose.

But how to capture an image of  an entity so large as an transnational  company? 

We cannot rely on explicit opinions of companies as they rarely  present any about 

that question.  A direct question  asked expecting  personal, "rational" answers to the 

researchers would trigger conscious analysis and therefore involve implicit, personal, 

political  or  cultural biases of  the  questioned  people.  However,  any  reflection 

on Europe included in they normal, work-related activities would correspond to their 

unbiased, technical reflection of European boundary.

Looking at  transnational companies means looking at them as one community with 

shared characteristics. Thus it is  taken into account that they are bound by a global 

network of contacts and share a set of practices used to communicate with each other, 

Furthermore, within the biggest companies lies a significant economic power, and 

therefore are bound to influence other actors operating on such a big scale.

By looking at companies we look at one of the processes used to form an European 
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boundary. We deconstruct one of  numerous narratives that together form the border 

discourse. That allows us to better understand how the boundary was constructed and 

in  what  direction  it  will  go  in  the  future.  The  final  observable  phenomenon is 

a composite  effect  of  various  human actions,  and if  we decompose  those  actions 

we might find their causes and effects unrelated directly to the subject investigated. 

Furthermore, the act of deconstruction allows us to trace the border more accurately 

than trying to define an "objective" one, as being aware of the process of construction 

makes us vary about contested  character of the  vision and different processes that 

influence the usage of the term.

There is more than one truth out there, the border constructed by companies is one of 

the angles we have to acknowledge  in order  to  build a  complete  picture of reality. 

It competes with narratives build by other social groups. Using the assumptions listed 

above, the picture of the border should be its accurate reflection from this one angle 

and therefore it enables to draw empirically grounded conclusions especially about 

the group and its influence on processes related to the subject, which makes it a more 

accurate  study  than  writing  a  free-flowing  polititological  essay  based  on indirect 

sources,  perhaps drawn  exclusively  from  within  the  epistemological  community, 

as many of such essays are.

Looking on data the companies produce means treating them as a black box and not 

analysing their internal processes.  A common criticism within economics that such 

an approach often ignores important dynamics and distorts research results. It is not 

investigated  here  which processes lead to spatial data being employed by firms. It 

might be important for analysing what processes, inspirations and power relations are 

crucial in creating a discourse. I assume that the people creating public presentations 

within companies are  representative for  their  internal  cultures and do not occupy 

a significantly abnormal positions in companies' networks. Analysing such an aspect 

is beyond the scope of this thesis, as its objective is only to reveal how the countries 
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are perceived globally. 

In order to derive a statistically significant amount of data I will have to look through 

a considerable number of  globally oriented companies.  I  chose to use  the newest 

Fortune Global 500 list compiled every year by the Fortune magazine12. It groups the 

biggest  companies  in  the  world  by  revenue. The companies on  the  list would 

essentially have the most  global  spread in  order to  become biggest  in  the world. 

Although most  of  the  transnational  companies  on  the  list  have  quite  rarely  truly 

global reach, very few institutions can claim a broader outreach.  It is not a random 

sample out taken out of all  transnational enterprises as there exists no practical way 

to obtain a data set of all global companies. The list of the most valuable enterprises 

in the world is neutrally compiled and should therefore include a broad selection 

of companies. Isolating  a  representative  sample  of  all  companies  active  in  the 

researched countries would be a more accurate method of measuring perception, but 

due to lack of a single reliable registry covering the researched area creating such 

a sample is impractical, if not simply impossible.

Taking as a point of departure conventional geographic boundary of Europe, I will 

concentrate on some borderline countries in the East of the continent: Kazakhstan, 

Georgia, Armenia and Azerbaijan, Turkey, Russia, Ukraine, Belarus and Moldova. As 

controls I will  use Greece, Latvia and Finland, also  lying  in the same part of the 

continent but closer to the centre. My hypothesis is that all of the countries except 

Kazakhstan  are  indeed perceived as  European ones,  with  even  doubtful  cases  as 

Turkey and  the  Caucasus still being classified as members of European groupings. 

I will look at each country individually as well as assess the global picture, taking 

into account the boundary location, noting also differences between the countries.

The websites were analysed in August and September 2011. The approximate web-

12 The list can be found under http://money.cnn.com/magazines/fortune/global500/2010/, accessed on 19th of 
September 2011
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addresses  of  the  pages  used  to  classify  the  entries  are  listed in  Appendix  1. 

Sometimes it was impossible to provide a direct link due to technical set-up of the 

website, for example when it was  created  in the  Flash technology. When there was 

no regionalisation scheme to be found in expected places,  the  whole of the website 

was browsed for content relevant for the  study.  Reasons for rejection of companies 

are also justified  shortly in  the  appendix. The  data  is  specific  for  the  time  of 

conducting research, as websites could and did change since completing the research.

The qualitative descriptions can be converted into quantitative data by using binary 

scale - a country can be mentioned in a given data source either as Europe (thus 

variable E - Europe being one) or as something else (variable E being zero), with the 

same procedure repeated for regions of Asia (A), Middle East (M) and a category 

of other  (O).  More  than  one  variable  can  have  positive  value  when  a  country 

is labelled twice. If  the company uses a mixed label that  nonetheless corresponds 

to the  continent-based  division,  such  as  Europe  and  Middle  East,  the  entry 

is categorised  as  other.  Under  the  label  other  entries  under  descriptions  such 

as Commonwealth of Independent States and similar are expected.

 

The 0 hypothesis for all the countries can be stated

E ≤ A + M + O

meaning that more companies consider it a non-European country than an European 

one. Only when we can say that

E > A + M + O

is true we can consider the country European.
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As the sample is not selected randomly we cannot preclude any biases and distortions 

that skewed our data. It is a known danger and probable biases and distortions are 

pointed out where possible to enable critical reception of the data. As the sample 

is selected to meaningfully reflect prevalent discourse we can treat it  as a normal 

distribution and subject any findings to regular analysis, though. As they are treated 

as objective any results can be used to draw conclusions about researched problems.

4. The scope of the thesis

All  continent-based  regional  divisions  are  taken  into  account,  not  only  the  ones 

corresponding  strictly  to  the  geographical  division of  the  world  into  continents. 

Therefore using labels of "the Americas" or "Asia-Pacific" is still included within the 

researched  framework.  Also  Middle  East  is  treated  as  an  equally  justified  and 

important description that can be used as a counterpart to Europe on an equal level. 

The divisions that imply omitting one of the continents (for example, labelling China 

as Europe while not using any Asian labels) are excluded from research, while the 

ones that join two or three regions together ( such as "Europe and Middle East") are 

still taken into account.

I chose to omit the Balkan countries and concentrate on the countries farther east. 

Although political scientists such as Sabina Mihelj show in their research that Balkan 

countries are not always treated as a part of Europe, the degree of integration with the 

European Union and the  direction of trade13 indicate that they are unambiguously 

within Europe. They are already on the path towards European Union as well - their 

classification carry less empirical consequences than in case of countries farther east.

The southern, western and northern borders are much less in doubt than the eastern 

13 the top partners for all the Balkan countries are from core Europe, source: CIA World Factobook, 
https://www.cia.gov/library/publications/the-world-factbook/fields/2050.html#mk, accessed on 12th of February 
2012
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one. As Gerard Delanty points out the southern border, especially in the Middle Ages, 

was not so self-evident as it is today. Byzantine Empire stretched at some points far 

into North Africa and Arabian Peninsula, and it could be perceived as a part of  the 

Christendom  and therefore Europe.  Today, it  is  political,  cultural,  economical  and 

geographical boundary that is hardly contested. It was not always so - Mediterranean 

Sea was often surrounded by one political and economical space, united by powers 

such  as  Rome,  Byzantium,  Arabs,  Venice  and  France.  Independence  of  Algeria 

in 1962 marked  the  final European pull-out of the area south of the sea. Morocco 

ended  its  negotiations  with  the  European  Union  also  because  it  was  perceived 

as a strictly  non-European organism14. Klaus  Eder  claims  that  the  event  sealed 

formation of the southern border.15

Scandinavia  used to be excluded from Europe as home of  the  barbarian Vikings. 

As late period as  the  18th  century  has  seen  an  Ottoman ambassador  noting  that 

"houses in Stockholm are not  at  all  like in Europe"16.  In the West,  the American 

colonies were perceived as  an extension of Europe17. On the other hand, as Johan 

Olsen points out, Great Britain was sometimes excluded from Europe and perceived 

separately18. It is still somewhat visible especially in British internal discourse, where 

using phrase "the continent" (i.e. Europe) clearly excludes Great Britain and whole of 

Ireland, following a belief in British exceptionalism. Today, though, there is a clear 

dichotomy between Europe and America and the Nordic countries are often seen even 

as a part of the core Europe19.

 

The  only  data  I  am able  to  gather  is  qualitative,  in the form of  labels  that  the 

14 The Economist Open Sesame, July 25, 1987; p. 38
15 Eder, ibidem, p. 263
16 Yapp, M. E. Europe in the Turkish Mirror Past & Present 137, 1992, p., 136

17 for a more detailed discussion about extent of Europe borders consult chapter 4 of Delanty, 1995, ibidem
18 Olsen, Johan P. The Many Faces of Europeanization Journal of Common Market Studies 40(5), 2002, p. 926

19 for example the notion is discussed as self-evident in Hugh, Edward Is Finland Really A Closet Member Of The  
Eurozone Periphery? on 18th of December 2011 in http://fistfulofeuros.net/afoe/is-finland-really-a-closet-member-
of-the-eurozone-periphery/
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companies give to countries in their publicly visible information sources in order to 

group them.  It will be gathered by inspecting the companies' websites, as provided 

on the Fortune Global 500 website.  Nowadays the Internet is the major, ubiquitous 

way to connect to the customers and very few of the biggest companies choose not 

to use it in their marketing. It is also a data source that does not command significant 

resources to  reach  and  that  enables  easy  comparisons. The  information  relevant 

to this research is usually located in an internal address directory, global locations site 

or similar sections. The data will be used when several countries are listed in some 

way, for example as national divisions,  with continent-level options provided first 

when looking for various locations or group of countries labelled clearly on a list. 

The  countries  on  such  a  list  have  to  be divided  into  regions  that  are  linked 

to geographical continents in order to be included.

By  including  "Commonwealth  of  Independent  States"  and  similar  labels  in  my 

research,  I  will  be  able  to  also  check  if  the  business  perceives  Russia  and  its 

neighbours  as  significant  and  worth  a  separate  category. Before  the  dissolution 

of Soviet Union the Communist world was worthy of its own category, reflected for 

example in division into the First, Second and Third worlds. The position of Russia 

and its  neighbours in  the geopolitical  setup in  the  21st century is  a  question that 

is important  to the study of  modern international  relations and related disciplines. 

If Russia and its neighbour countries no longer merit a separate sphere in the eyes 

of business an argument supporting presenting its downfall is significant. 

In this thesis I am not going to question or deconstruct legitimacy of the concept 

of the state. Although states are rarely  homogeneous and huge differences do exist 

within countries, sovereign states are a basic building bloc of current political theory 

and most lists in practical use are based on them. Within the researched area we can 

find four disputed territories, governed by de-facto unrecognised states and separated 

from  their  formal  centres:  Transnistria,  Abkhazia,  South  Ossetia  and  Nagorno-

14



Karabakh. In this  thesis  it is assumed that  it is  their de  iure status is acknowledged 

by most  observers.  The  reality  on  the  ground  is  different20,  but  it  fails  to  break 

through to general discussion. Furthermore, some researchers propose using different 

base units for comparing economical, social and geographical statistics and facts than 

sovereign states, especially for large, differentiated, federal states  such as Russia21. 

Although both criticisms are viable, the framework and the data used here are based 

on  state-based  vision  of  the  world  and  those  divisions  are  unlikely  to  surface 

in commercial presentations.

5. Theoretical background

The main theoretical  background  of this  thesis lies  in the area of  border studies, 

sometimes  called  limology.  It  is  an  interdisciplinary  field  of  study,  where 

contributions drawn from  political  scientists,  sociologists,  ethnologists, 

psychologists, anthropologists, lawyers, economists, physical geographers and even 

specialists in technical sciences can be found22. Its history can be traced back to the 

19th century. The most important recent studies in the field highlight the connections 

between identity and borders, and the way they both shape each other. Here scientists 

such  as  Ivar  Neumann,  Anssi Paasi  and  David  Newman  made  significant 

contributions.  The  concept  of  a  border  as  a  tool  of  separating  "us"  and  "other" 

is especially prominent.

When we try to define Europe, we can draw on a substantial body of literature from 

various disciplines. The most comprehensive description of the continent can perhaps 

20 Recent research confirms stark difference in resident's attitudes: O'Loughin, John, Vladimir Kollosov and Gearóid Ó 
Tuathail Inside Abkhazia: A Survey of Attitudes in a De Facto State Post-Soviet Affairs 27 (1), 2011, pp. 1-36

21 Anne Fredell, Jake Coolidge and Martin Lewis recently tried to promote such claim by presenting DEMIC atlas, 
which is based on diffrent assumtions than state-based ones. It is online under 
http://www.stanford.edu/group/spatialhistory/cgi-bin/site/viz.php?id=349&project_id=0, accesed on 12th of January 
2012

22 Kolossov, Vladimir New borders for new world orders: territorialities at the fin-de-siecle in GeoJournal 44.3, 1998, 
pp. 259
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be found in historical monographies about Europe. One of the more resonant recent 

positions is "Europe" by Norman Davies, trying to define the continent and to sum 

up its  entire  history  into  a  single  volume. A broader  list  of  historical  literature 

of Europe can be  found,  for  example,  in  Peter  Burke's  article  "Did Europe Exist 

before 1700?" Multiple  volumes have been devoted to the theme,  and have even 

earned  a  separate  category  in  Dewey  Decimal  system of  bibliographical 

classification23. Throughout the world's universities we can find courses on subjects 

named  European  law,  European  economy,  European  geography24,  showing  the 

practicality of the term for various disciplines.

In this thesis I follow a constructivist philosophy of science. A core statement could 

be stated that it is often impossible to isolate "the real world" from the mechanisms 

used by the to comprehend it by us. A focaultian argument proposes that not only the 

world influences the way we describe it,  but also the way we describe the world 

influences  it. Connected  to those  comprehension mechanisms  are our  cognitive 

biases,  acquired conceptions and ideological positions that are inseparable from the 

phenomena observed. 

Therefore  it  is  meaningful  to  study  the  reality  by  researching  the  ways  it is 

understood, perceived, reported and how the supposed knowledge about it becomes 

disseminated in  societies. The way we see  our  world  is  instrumental  in  how we 

interact with it and with other people and so it is impossible to isolate the objective 

and  single truth  about  the  world.  There  might  be  one truth  out  there,  but  our 

perception of it  can lead to change in effects the analysed object has on us. One 

object might play a completely different role in two societies if it was described and 

understood differently.

23 940 - History of Europe
24 just to quote one example, Hamburg University of Applied Sciences offers a Bachelors degree in European 

Computer Science: http://www.informatik.haw-hamburg.de/european_computer_science.html, accessed on 15th of 
April 2012
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Scientists, politicians and even so-called public opinion shape their visions of reality 

more or  less  explicitly. In that  process,  they often draw on their  views,  personal 

convictions and the way their statements might be perceived by the receivers of the 

message. In other words they are subject to cognitive biases that distort their view of 

the world to some extent. It does not have to be as direct as the influence Peter the 

Great had on Ivan Tatishchev's work, but we can assume that there is some reflection 

of  politics,  stereotypes  and  power  relations  in  scientific,  journalistic  and public-

opinion (whether in a structured opinion pool or  casual  "man I met in a pub"-type 

stories) statements. 

Companies, on the other hand, are in the “business of making money”, as a popular 

catchphrase  goes. They  are  usually as  organisations disinterested  in  politics  not 

directly  affecting  their  activities. As  such,  they could  be  a  less-biased  receptors 

of imagined geography. They would use, in principle, any tools in connection with 

their activities in order to get the best, i.e. the most profitable reaction. As a result, 

their opinions would more  closely  mirror the  image  of  Europe  in  its  practical 

reception,  as opposed to the political one. That practical reception would be more 

realistic and therefore more  robust  and impartial. That is  not  to say that they are 

completely  impartial,  but  at  least  they  are  less  directly  involved  in  the  subject 

on hand.

Treating companies as a one, interconnected group sharing common practices means 

acknowledging their  status  as  a global interpretative  community.  We assume that 

despite a significant spatial dispersion they will use one set of preferred meanings 

common among most  of  the  participants. Such  a  set  of  shared  meanings  should 

strengthen  their  position  as  a  social  group,  both  by  simplifying  communication 

between them and by presenting a coherent world view to other social groups.
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This  thesis is  based  on  research  of perception of  the  phenomenon  of  European 

borderlands generally as opposed to affiliation of people and institutions populating 

the  continent.  Consequentially,  a  majority  of  the  subjects  of  this  research are 

outsiders to the  regions near the border, and often also to Europe itself. As a result, 

we  get  a  picture  of  the  region  as  viewed  from  outside,  as  even  the  European 

companies mostly are outside the region surveyed. If we studied affiliation of either 

companies  or  people  actually  living  in  the  studied  areas,  we  might  get  starkly 

different results. The results could be different if we studied different interpretative 

communities  or  social  groups. It  is  important  to  distinguish  those  two  concepts 

as they support different lines of reasoning.

Some scholars, such as Rob Shield25, distinguish methodologically between borders 

and  boundaries,  with  the  former  being  just  dividing  lines and  boundaries being 

a wider term encompassing border areas and accompanying phenomena. Although 

a difference in defining both terms is significant and properly reasoned, in this thesis 

I  will  use  both  terms,  and  also  the  word  frontier,  interchangeably.  I  believe  the 

distinction  would not  add  to  ontological  clarity  of  this  work.  It  also  not  clearly 

enough reflected in broad scientific and general usage.

Terms border/boundary used in this  thesis can be defined as  a set of phenomenons 

separating two polities, economies, local groupings or cultures that has to be studied 

in its entirety. Border can be used for dividing  many formal and informal entities and 

should be analysed in connection with the separated entities. It is generally used with 

geographical space as a point of reference, and as such is connected to cartography. 

A line on the map or a in the field just an empty symbol without practices supporting 

and reproducing it. An unmentioned, unused and unnoticed border vanishes and fades 

into irrelevance, as one might witness on sites of former borders such as Berlin Wall. 

That line on the map will be initial point of departure in exploring border of Europe, 

25 Shield, Rob Boundary thinking in Theories of Present European Journal of Social Theory 9(2), 2006, pp. 223-237
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but the emptiness of that symbol is taken into account here.

As you will repeatedly notice in this thesis, I consider myself European. Furthermore, 

when  we  use  one  particular  definition  of  Europe,  I  never  left  its  borders before 

writing this thesis. It is reflected in structure of this work. This thesis is written from 

an European standpoint. It looks only at the European side of the border and does not 

strive  to  define  what  Europe  borders  with.  Although  the  sample  of  companies 

is global and to some extent reflects global views, academic references and examples 

are almost exclusively derived from Europe itself. It would be useful to map adjacent 

spheres to determine if we border Asia and Africa or rather Asia and the Middle East, 

but it is far beyond the scope of this thesis.

A result  of  using  countries  as  the  base  subject  of  research  is  conceptualizing 

boundaries  as  idealized  lines  in  the  sand.  Etienne  Balibar  claims  that  nowadays 

countries are borders, in contrast to the past, when they had borders26. I dismiss such 

a line of reasoning in this research - although the borders nowadays indeed do change 

their appearance and function, I think it is still useful to demarcate an exact point 

where perception (as understood  in approach used here) changes. In many aspects, 

especially on the national borders, but also in more subtle areas, the points where two 

opposing trends meet are possible to isolate and may be crucial to understand given 

phenomenon.

The countries that lie on borders of a bigger entity are on its margins - Noel Parker's 

theorizing of margins can be used as a counterweight to Balibar's idea. The borders 

are still an obstacle to flow of goods, people and ideas, as economic research such as 

John McCallum's demonstrate and stretching the concept to cover whole countries 

diminishes their potential importance. The practical effects of borders are often still 

visible  in  the  micro  scale,  even  in  regions  where  they have  ceased to  be  highly 

26 as quoted in Rumford, Chris Theorizing Borders European Journal of Social Theory 9(2), 2006, p. 156
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significant  such as within Benelux.

6. Do the borders really matter?

The concept that geography is socially constructed, that it is not just a mere physical 

fact, has been raised by various scholars since Edward Said coined the term imagined 

geography in his studies in 1970s27. Geography is imagined in a sense that it reflects 

human ideas about reality, our ways of thinking, identities and prejudices. It is not 

purely dependent on the rocks, seas and winds it describes. The same spatial situation 

could be presented in two different ways with both ways remaining true, differing 

only on the level of human input. Geography should be studied taking into account 

the  way  described phenomenons are  constructed  and  the  way  cartographic 

or geographic representation reflects the way we look at things. 

Geography as an area of science strives to represent the reality on the ground, but 

most concepts presented as geographical facts are socially constructed projections - 

they represent  the way we understand the reality, and there are many possible ways 

to conceptualize  any  given  spatiality. Looking  at  geography  as  a  purely  physical 

phenomenon and treating it as objective science directly related to reality would miss 

important insights about human society. "Maps express our perceptions of places and 

their characteristics, including what we judge to be important and unimportant."28 - 

when people organise spatiality, they emphasis on the perception of crucial elements 

of surrounding reality.

 

Taking a line on the map as a mere direct representation of objective reality does not 

fit with shifting perceptions of  the world around us in the human minds.  Multiple 

27 as quoted in Valentine, Gill Imagining geographies, Geograhical knowledges of self and other in Human Geography 
Today Doreen Massey, John Allen, Phil Sarre, Polity Press, 1999, p. 45
28 Zeigler, D.J. Post-communist Eastern Europe and the cartography of independence Political 

Geography 21(5), 2002, p. 673
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points  of  reference  and  various descriptive  labels can  be  used. Geography  can 

be interpreted as a narrative - it renders spatiality understandable by connecting parts 

of  timespace  to  "a  constructed  configuration  or  a  social  network  (...)  composed 

of symbolic, institutional and material practices.29 As Derek Gregory and John Urry 

put  it  "spatial  structure is  now seen not  merely as  an  arena  on which social  life 

unfolds,  but  rather  as a medium through which social  relations are produced and 

reproduced"30. As such, geography can be seen as an important part of social life and 

significant carrier of meaning.

Borders are a part of geographical setup that is most influenced by narrative creation. 

They are  a  result  of  various  processes  -  they reflect  community  building,  power 

balances,  economical  frameworks,  administrative  build-up  and  past  international 

relations. In  this  thesis we  explore  a  border  of  a  continent. An  institution  most 

directly associable with the idea of a border is the nation-state. "Borders are supposed 

to be focal points for conflicting historical memories and political wills of nations and 

states"  writes  Roman Laba31,  highlighting  the  close  relationship  between  the  two 

terms. They also need to be somehow reproduced, repeatedly used in everyday social 

process  in  order  not  to  stop  being  recognised  objects  used  in  describing  the 

surrounding  world.

Empirical  economic  research  supports  the  notion  that  borders  indeed  have  direct 

impact on the way economic activity is conducted. The most direct evidence comes 

from so-called  gravity  equations,  which try  to  model  the  effect  of  borders  while 

accounting  for  such  things  as  trade  barriers,  distance  and  the  size  of  economy. 

A widely quoted study by John McCallum from 1995 showed that the trade between 

a given Canadian province and other Canadian provinces is significantly higher than 

29 Simons and Gibson (1994) as quoted in Meinhof, Ulrike (ed.) Living (With) Borders Ashgate, 2002, p. 50
30 as quoted ibidem, p. 70
31 as quoted in  Wolczuk, Katerina  History, Europe and the “National Idea”: the “Official” Narrative of National  

Identity in Ukraine Nationalities Papers 28(4), 2000 p. 674

21



the trade between it and American states as adjusted by gravity equations for trade 

barriers, gross domestic products and population32. He emphasizes that between both 

countries  low  cultural  and  formal  barriers  to  trade exist,  as  they  have  similar 

institutions,  use  mostly  the  same  language  and  are  not  very  different  culturally, 

therefore the isolated effect is most likely attributable to existence of border alone. 

Although  subsequent  studies  showed  that  McCallum's results  are  somewhat 

overstated, his thesis that borders hamper economic activity is still valid.

Some research, such as McCallum's paper, concentrates on nation-states. However, 

bigger regions, such as Europe, are also examined. Alan Rugman and Alain Verbeke 

conducted a study that tried to establish whether the biggest multinational companies 

are truly global.33 It is worth noting that they worked on a similar data sample as is 

used in this  thesis,  as  they used earlier  version of  Fortune Global  500 list.  They 

examined whether the activity of biggest companies is evenly distributed among the 

Triad of Europe, America and Asia/Pacific and found out that only 9 companies out 

of a sample of 383 qualify as truly global. Most of the companies have their activity 

concentrated  in  one  of  the  three  regions.  The  study  shows that  not  only  nation-

countries are a significant point of reference when we study economic activity, also 

less formal phenomena such as regions of the Triad have a measurable reflection 

in businesses actions.

The  term  "business  culture"  has  been  an  important  focus  of  research  lately. 

An important related concept is the one of cultural distance and the ways it influences 

management  and  trade  relations.  As  Oded  Shenkar  points  out,  the  phenomenon 

is hard  to  measure  and  research  due  to  its  nature. Continents  can  be  points 

of reference for business culture, with Asia (also labelled as an Asia-Pacific region) 

32 McCallum, John National Borders Matter: Canada-US Regional Trade Patterns The American Economic Reviev 
85(3), 1995, pp. 615-623
33 Rugman, Alan and Alain Verbeke A Perspective on Regional and Global Strategies of Multinational Enterprises  

Journal of International Business Studies 35 (1), 2004, pp. 3-18
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compared to Western/European culture34 and difference between USA and Europe 

also researched.  As the concept of Europe is to some extent a cultural concept the 

location of the border and the fact if the country is European or not could be used 

in connection with other measures of cultural distance. If a country is perceived to be 

on the same continent as a potential investor, it implies that the cultural distance is 

lower and it might be more worth, for example, to try to attract a potential investor.

The concept of a continent is  understood  on a different level of reasoning than the 

one of a country as it is not based solely on man-made objects and divisions but 

is supposed  to  follow  physical and  therefore  objective divisions  on  the  ground. 

However, the picture of continents, especially Europe,  cannot be defended as being 

based solely on geographical basis but is clearly also influenced by the same factors 

as more researched state borders to some point. As it is argued throughout this work, 

picture  of  Europe as a  continent was and is  constructed and  is as  much a social 

sciences phenomenon as a natural sciences one. Therefore we can apply most of the 

concepts derived from study of borders between states to European border as well.

The  definition  of  continent  as  a  geographical  term  is  not  universally  supported 

as viable. As Gerard Delanty points out, water bodies, which are the defining element 

of  continental  division,  often  played  a  uniting rather  than  dividing role  through 

facilitating transport. The major mountain chains, which are mostly included within 

the  continents,  played  a  much  more  separating role  as  a  significant  barrier 

to movement of people and goods35. "Pigeonholing historical and cultural data into 

a continental  framework  fundamentally  distorts  the  spatial  patterns"  claim Martin 

Lewis and Karen Wigen36, who devoted a whole book to debunking what they claim 

is a myth of continents. 

34 Chang, Tzöl Zae Culture: A Key to Management Communication Between the Asian-Pacific and Europe European 

Management Journal 9(4), 1991. pp. 419-424

35 Delanty, Gerard Inventing Europe MacMillan 1995, p. 21
36 Lewis, Marin and Karen Wigen The Myth of Continents: A Critique of Metageography University of California 
Press, 1997, p. 35
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However,  there  is  no  other  popular  frame  of  reference  at  this  spatial  level  and 

it remains used and understood in various situations. It is learned by us already very 

early, as it is incorporated within virtually all geography textbooks and being a point 

of reference in most disciplines from biology to sport37. Despite its ubiquity the image 

of  continents  remains  imprecise,  they are  just  "more  or  less  landmasses",  to  use 

Lewis and Wigen's  phrase. As they show, definitions of continents vary significantly. 

Therefore  mapping usage of continent-related labels should provide us with a more 

fixed point of reference when discussing spatial divisions.

7. Does the concept of Europe really matter?

The very fact of an existence of a boundary between Asia and Europe is an effect 

of processes loosely associated with actual spatiality. It is an indirect result of the fact 

37 ibidem, p. 29
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that  modern science originates from European countries  and  is based on Europe-

derived concepts -  if  we follow the geographers  own  ways of  reasoning,  Europe 

could be just  a peninsula within  the  Asian landmass. As we will  see in the next 

section, the  definition of our continent evolved  in the scientific writings for a long 

time and is a product of  traceable  social and cultural processes. We can say that 

Europe was not  discovered, but it  was derived from various social  processes and 

could have turned out as a very different concept without conflicting with physical 

reality. "For  hundreds  of  years  geopoliticians  have  drawn  lines  of  inclusion  and 

exclusion that were based on power politics, culture and even physical geographical 

arguments"38 -  if  we  want  to  construct  it  objectively,  we  could  use  different 

argumentations in order to arrive at a seemingly impartial  conclusion. It would still 

deliver  a valid and logical  division,  despite  being completely incompatible to the 

current solution.

A result of such a mode of construction of European border is that we can interpret 

it in two ways - as a line on the map dividing just major landmasses and a division 

of countries and territories into two distinct  broad  categories of European and non-

European,  with  various  consequences  for  the areas concerned.  A border  creates 

an identity and an anticipated conflict between us and people from other continents. 

The  second  definition  of  the  border  should  have  impact  on  various  issues,  from 

political to cultural.

The second interpretation of the border is also more reflected in a broad use.  The 

term "Europe" is not a high-register term found exclusively in political and scientific 

vocabulary. We can track the feeling associated with the continent also in popular 

culture, where it for example reflects the fears of the other. As Polish punk-rock band 

Defekt Muzgó sung in 1991: "Dwie głowy, dwa państwa, dwa różne kontynenty,/ 

będą  bawić  się  w wojnę,  a  nas  wyślą  do świętych/  (...)  Podzielą  Europę granice 

38 Tunander et al., as quoted by Paasi, Anssi Europe as a Social Process and Discourse European Urban and Regional 
Studies 8(1), 2001, p. 4
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żelazne,/ dom swój  odnajdziesz  w  niedalekiej  Azji"39. The  text  of  the  song  also 

indicates that the band feels some connection to the current localisation  of Poland 

on the European side of  the divide,  a feeling shared by other Europeans. It  even 

became a topic of jokes, for example in Warsaw people from the left bank of Vistula 

call going to the right bank "crossing the boundary of Europe"40 or "going to Asia".

On  the  scale  of  individuals,  the  other,  the  group we  find  distant  and  menacing 

to some extent might happen already on the other side of the river. However, if we 

take a broader view and align views  over a larger area  we might find that the real 

other,  the  one  that  we  collectively  define  against,  is  quite  far  away.  The  level 

of continents would in fact show us the broadest level of identification - because one 

cannot get farther away from oneself than to an other continent.

We  must  remember  that  the  image  of  Europe  is  not  static.  "Although  produced 

by different  countries,  the  maps,  even  those  from  Belarus,  tended  to  end  at  the 

40th meridian,  thereby literally  cutting  Russia  largely  out  of  the  picture41”  -  was 

possible to say just a generation ago. Such an image was even used on the front page 

of "Frontiers of Europe" by Malcolm Anderson and Eberhardt Bort in 1998. Back 

then spatial points of reference where different and used for other reasons than today, 

so the image of Europe might have been different as well. 

Today that assertion is no longer unambiguously true, even the most popular on-line 

source  of  casual  knowledge,  Wikipedia,  uses  maps  that  extend  eastwards up 

to Urals42. Especially after the fall of  the  Soviet block the perception shifted along 
39 Two heads, two countries, two different continents,/ they will play war and send us to the saints/ (...) Iron borders 

will divide Europe/your house will you find in the nearby Asia -  Defekt Muzgó  Defekt Muzgó  Wszyscy jedziemy..., 

Yumi Records, 1991

40 as an example: http://jacek23151.pinger.pl/m/10442145/epidemicznie-i-cholerycznie-czyli-o-cmentarzach, accessed 
14th of February 2012

41 Zeigler, ibidem, p. 685
42 map template of Europe: http://pl.wikipedia.org/w/index.php?title=Plik:Europe_%28orthographic_projection
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with the political  realities.  There was a  strong current  of  countries  praising their 

return  to  Europe  after  fall  of  the  Iron  Curtain.  Therefore  capturing  current  state 

of European narrative should probably uncover meanings important for contemporary 

people  and  make  general  conclusions  about  changing  perspectives  on  the  world 

we live in. "The borders of Europe are as much physical as they are political and 

ideological",  to  quote  Krzysztof  Pomian43,  and  therefore  they  represent  concrete 

social facts.

Some of the proposed images of Europe are stoking our doubt about its shape - if we 

exclude Russia and Turkey as a result we get a continent with a West and a Center 

(tomes  of  scientific  literature  were  devoted  to  Mitteleurope, as listed  by  Robin 

Okey44) but no discernible  East.  Some views implied that the  eastern border of the 

continent was on the  suburbs of Vienna while at the same time Austria was part of 

Western Europe45.  It  would be impossible from purely geographical point of view, 

and is  a  reflection of inclusion and exclusion processes  that  shape the continent. 

A proposition of such a spatial definition - a loop-sided image, in effect - implies that 

the continent would be a limited and inward-looking construct.

Why does boundary of Europe really matter then? It is just a line on the map, after 

all, it is really easy to dismiss it as something insignificant. It does not reflect any 

hard political realities, it is not a true barrier to any movements, whether of people, 

goods or ideas, in its pure geographical form. I would follow the scholars that raise 

an opposite point -  the concept of Europe has deep practical repercussions on the 

reality on the ground. We need to define Europe, as Luiza Białasiewicz and Claudio 

Minca put it46, in order to clarify its role in the world. The geopolitical order today 

%29.svg&filetimestamp=20110404184434, accessed on 22nd of November 2011
43 as quoted by Mikkeli, Heikki Europe as an Idea and an Identity Macmillian Press 1998, p. 135
44 Okey, Robin Central Europe / Eastern Europe: Behind the Definitions Past and Present 137, 1992, p. 102
45 Hagen, J. Redrawing the imagined map of Europe: the rise and fall of the “center” Political Geography 22, 2003, p. 
490
46 Białasiewicz, Luiza and Claudio Minca Old Europe, new Europe: for a geopolitics of translation Area 37(4), 2005, 
p. 368
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is supposed to be unclear and unstable, with China, European countries, and America 

competing for power on the world scene47. Including or excluding some areas could 

have significant effects on those processes.

"The geopolitics of naming has played and continues to play a pivotal role in framing 

discussions of military strategies, national identity, political economy, and diplomacy 

in Europe  and the world" -  claims  J  Hagen48.  A difference in implicit  definitions 

of Europe could have profound impact on geopolitical rivalries as well as patterns 

of cooperation. Following  Stefano Boeri,  an  excess of possible European territories 

means  an  excess  of  geopolitical  scenarios,  each  one  attempting  to  put  its  own, 

peculiar character on the European space.49 The construction of European border has 

implications on balance of forces inside Europe. The way the continent perceives 

itself has an effect on how it interacts with other regions, it also can shape forces 

within it.

If there existed multiple geopolitical projects within the continent, primarily state-

based, but the continent was perceived as a single entity, it would impact the relations 

of  Europe with the rest  of  the world.  A supposedly European geopolitical  project 

would in fact  be a sum of perhaps conflicting national  strategies,  and any action 

by one of the continental powers within its own project might influence the direction 

of  the whole  continent.  If  the companies  researched here indeed pictured Europe 

as a unit  distinct from the sum of its  constituent  parts, the case for the amalgamate 

European project would be more plausible. The scope of the continent would also 

affect the size of imagined Europe vis a vis its geopolitical global rivals.

There exist arguments both for and against relating geopolitical scenarios to a hardly 

definable continent.  Europe should be a viable point of reference to actual political 

47 The Economist Dragon Nightmares 16th of April 2009
48 Hagen, ibidem, p. 492
49 as quoted in Sidaway, James D. On the Nature of the Beast: Re-charting Political Geographies of the European  

Union Geografiska Annaler 88 B, 2006 p. 1
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scenarios.  An appropriate example of it is the rush to return to Europe after the fall 

of the Iron Curtain, with politicians such as Vaclav Havel and Tadeusz Mazowiecki 

referring to it. It was an inspiring rallying point for the people who aspired to belong 

to it  rather  than the  Eastern,  Russian-dominated  construct. The conflicts  between 

European  countries  who  supported  or  opposed  second  Iraq  war  is  an  example 

of incoherence within a possible European project.

An  opposing  view of  diminishing  the  notion's  importance has  long  historical 

traditions.  Otto  Bismarck  said  "anyone who speaks  of  Europe  is  wrong.  Europe 

is only a geographical notion"50. Today it is mostly aired by euro-sceptical politicians, 

who contrast  it  with more  firm nation-state  based concepts  and institutions. Also 

historian Mark Mazower argues that Europe is just a delusion, with its geography 

challenged  by  spatial  and  institutional  changes.51 The  important  players  in  such 

a vision  would  be  nation-countries,  especially  the  biggest  ones  such  as  France 

or Russia, and Europe would be just a rhetorical catchphrase without added meaning.

If  no European is  really  exiled while  being in  Europe,  as  Edmund  Burke  put  it, 

we need  a  tangible  point  of  reference  where  Europe  ends.  We  use  it not  only 

as a geographical term, but also as a representation of certain values being European 

versus “barbaric”  values  awaiting  us  outside  Europe.  Regions  outside  of  Europe 

(Sabina Mihelj52 mentions  the Orient, Africa, Eastern Europe,  and  the Balkans) are 

not European or not sufficiently so - therefore they are  objectively worse, because 

they  are  uncivilized.  Although  Jan  Pieterse  describes  such  an  attitude 

as "chauvinistic,  elitist,  pernicious  and  alienating"53,  we  cannot  deny  that  it  still 

is prevalent as a point of reference towards the other.

50 as quoted in Paasi, ibidem, p. 9
51 as quoted ibidem, p. 11
52 Mihelj, Sabina To Be Or Not To Be A Part Of Europe: Appropriations Of The Symbolic Borders Of Europe In  

Slovenia Journal of Borderlands Studies 20(2), 2005,, p. 2
53 Pieterse, Jan Nederveen Fictions of Europe Race & Class 32(3), 1991, p. 4
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Some people equate those values with  Judeo-Christian morality, others talk about 

secular values.54 European unity is supposed to be build on common values and the 

accession process to European Union is designed to promote such values. It implicitly 

suggests that there is some part  of  Europeanness that  the member countries  were 

somehow able to identify as a unifying factor of that Europeanness and implement 

it within the accession process.  If  we apply a narrow definition of  Europeanness, 

we exclude some countries from such a value-based community due to their political 

systems or dominating moral paradigms.

Furthermore, European political and cultural identity is supposed to supplement and 

maybe  supplant  national  identities. As  was  observed  Ivar  Neumann, most  of  the 

studies about self/other  have centred on nationalism, disregarding a broader  level 

(and often narrower,  local  level  as well). The image of  Europe is  always a basis 

of such a  continental identity,  and  our  European  self-perceiving  is defined  with 

a reference to a common geography. In the times where nation-based ideologies seem 

to have strongly declined from the peak in their  popularity testing other possible 

identities needs well-defined point of departure.  Testing the size of Europe is also 

testing inclusiveness of its people - the broader the continent, the more the Europeans 

are willing to accept far-away cultures loosely connected to ours.

The most prominent empirical repercussion following the demarcation of continents 

can be observed in terms of  the European political and economic integration. This 

process, understood  as  the  expansion  of  the  European  Union, is  most  probably 

on crossroads in terms of underlying visions and plans and nobody knows where and 

when the eastward expansion will end. The European Union as the most ambitious 

political  and economical integration  project worldwide has  huge  impact  on  trade 

patterns, freedom of travel and migration and spread of "European" values not only 

in Europe but also beyond. As it is defined as an essentially European project,  its 

54 ibidem, p. 3
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future  path may  depend on the  perception  of  Europe  by decision-making actors, 

including voters, politicians, and opinion-influencing business and media elites.

10 years ago, German foreign minister at the time Joshka Fischer delivered a major 

speech about Europe focused on Eastern enlargement as the biggest challenge facing 

the then fifteen-country club. He speculated that the number of countries within the 

club might  expand to around  thirty,  similar  to the number  of  parties  establishing 

OSCE.55 Today, when the European Union seems much more inward-focused due to 

a narrative of crisis,  a broad picture of Europe would indicate that the integration 

processes are not closing to an end but still have a possible future. Fischer claimed 

that European integration is going to have a Vollendung (completion) implying that 

European Union is  a  project  that  will reach its  natural  goal  consequentially stop 

growing  when  it  meets the  European  border.  The  speech  contains  only  a  vague 

reference to possible final size. Pinning down the border would give politicians of the 

European Union a useful frame of reference when pondering possible enlargements.

Meltem Müftüler-Baç and Yaprak Gürsoy point out that European Union is the only 

institution that  can  effectively  reward Europeanisation and punish for  lack of  it56. 

Perception of a given level of Europeanness can have an effect on such punishments 

and rewards. The results of this research can be  therefore useful outside of the EU 

border for institutions in countries aspiring for  an  EU membership, as it can give 

some perspective on the possible level of resistance within the European structures. 

As Turkey has complained that it is treated unfairly and that negotiations are being 

stalled without a reason the fact that one of  the interest  groups does not  reject  it 

in principle can only help it to achieve a realistic positions in the negotiations.

55 Fischer, Joshka Vom Staatenverbund zur Föderation - Gedanken über die Finalität der europäischen Integration  

Suhrkampf 2000

56 Müftüler-Baç, Meltem and Yaprak Gürsoy Is There a Europeanization of Turkish Foreign Policy? An Addendum to  
the Literature on EU Candidates Turkish Studies 11(3), 2010, p. 407
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Furthermore,  most  economists  agree  that  the  biggest  challenge  facing the  ageing 

societies of Europe, where most of the counties face negative or neutral population 

growth,  in  the  long term is  providing the economy with adequate  labour  force57. 

It will  probably  mean  significant  movements  of  labour  through  state  borders.  As 

Turkey  and  post-Soviet  sphere  could  be  important  sources  of  labour force,  the 

perception of these potential newcomers as European or non-European could give 

some  indication  about  problems  with  their  integration  and  resistance  to  their 

presence. Films such  Almanya -  Willkommen in Deutschland ask if,  for  example, 

German and Turkish  mentalities  can  be  integrated.  If  the  newcomers  to  the  core 

of Europe are perceived as one of our own it should be easier to achieve integration 

without social conflict.

An interesting concept worth mentioning here is the idea of Europe as greater France. 

mentioned by Gerard Delanty58. Europe would be an extension of French republican 

ideas, sort of conceptual extension of political and cultural ideas stemming from the 

Enlightenment period such as equality, freedom and tolerance. Delanty dismisses the 

idea himself. We could contrast the democratic "French" ideal of the Republic and the 

Western  state  with  the  Russian  authoritarian  state.  If  we  use  a  wide  definition 

of Europe, it contradicts the idea of Greater France to some extent. 

Other ideas that could be used as a basis of European identity, such as Christianity, 

are  also  imply  narrow  picture  of  Europe. Klaus  Eder  points  out  that  imperial 

Germany with its expansionist policies and wide-reaching territorial claims could be 

perceived as little Europe.59 Although the imperial idea is long since dead, an Europe 

of  sensible  Germanic  goals  and  policies  is  a  counterpoint  to  the  idea  of  greater 

France. Both ideas have certain reflections in the  Euro crisis from 2010 onwards, 

57 for a more extensive discussion of the problem see Bijak, Jakub, Dorota Kupiszewska and Marek Kupiszewski 
Replacement Migration Revisited: Simulations of the Effects of Selected Population and Labor Market Strategies  
for the Aging Europe, 2002–2052 Population Research and Policy Review, 27(3), 2008, pp. 321-342

58 Delanty, Gerard Conceptions of Europe : A Review of Recent Trends European Journal of Social Theory 6 (4), 2003, 
p. 473

59 Eder, Klaus Europe's borders European Journal of Social Theory 9(2), 2006,, p. 266
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where pragmatic Germans are sometimes contrasted with idealistic French60.

The are also other ideas what the central idea of Europe is, and there seems to be 

a broad  belief  that  something  like  that  exists.  The  propositions  vary  to  a  too 

significant extent to form a single narrative, in fact they are in outright conflict with 

each  other.61 A  visible  sign  of  the  ongoing  struggle  was  the  conflict  sparked 

by proposals  to  include  Judeo-Christian  values  as  a  basis  of  Europe  in  EU 

constitution. The failure to include them in the final draft of the document is a proof 

of conflict of values on European scale62

There is a tendency to use Europe as a synonym of European Union nowadays. It has 

to  be  emphasized  that  although  despite such  a trend  Europe  is  still  normally 

a different notion than the EU. In this work whenever I refer to Europe I always mean 

the geographical continent as opposed to any political and economical institutions. 

Narrowing Europe to the European Union might lead to discoursive marginalization 

of non-EU states,  and pushing them somewhat out of the picture. But is this just 

an journalistic and political practice stemming from tendency of simplifying things, 

or is the understanding shared by the companies?

As the European Union is more and more important actor on the geopolitical scene 

any  research  that  concerns  the  concept  of  Europe  necessarily  touches  upon  the 

position of European Union in such a framework. If the companies treat the European 

Union  as  an  actor  of  crucial  importance  and  as  significantly  different  from 

neighbouring areas they will distinguish it from other regions and use it as a region. 

If they find the member state more important spatially organising elements they will 

ignore the union altogether and sort the countries into a wider category of Europe. 

60 The Economist Beware the Merkozy recipe 18th of December 2011
61 For a description of a conflict between religious and non-religious visions of Europe, see Katzenstein, Peter 

Multiple modernities as limits to secular Europeanization? in Byrne, Timothy and Peter Katzenstein  Religion in an 
Expanding Europe, Cambridge University Press, Cambridge 2006

62 biblula.pl Giscard d`Estaing o kulisach redagowania preambuły do Traktatu UE (Giscard d`Estaing about the ehind  
the scenes of drafting EU' treaty's pramble) 14th of November 2009
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As most  of  the  countries  in  the  sample  is  outside  European  Union,  a  discernible 

difference  between  the  labels  for EU members and for other  European countries 

would indicate that EU is identified as a global region by itself.

The centre of Europe can be without doubt be located somewhere in Western Europe. 

Its eastern boundary lies far away from the most important capitals of the continent, 

outside the media spotlight. It is poorly understood and researched. As Noel Parker 

described in his book about margins, such peripheral spaces can be defined in relation 

to a centre. But we have to establish where the margins are first in order to research 

them meaningfully. If Kazakhstan belonged to Asia or Azerbaijan to Middle East than 

we would have to relate them to a completely different centre in such a framework.

9. History of definition of Europe

Relatively  minor  decisions  long  time  ago  can  have  a  big  influence  on  how 

we organize our space today. The whole concept of Europe stems from ancient times. 

Long not much was known about the great plains in the east of the continent and 

boundary,  just  as  political  borders  in  the  area,  remained  vague.  The  concept 

developed slowly through the ages. Only around the year 1800 the current continental 

border  became  more  or  less  universally  accepted. Even  after  that  the  concept 

remained an object of discussion. Today it is widely included in standard geographic 

textbooks and encyclopaedias -  we could call  it  a universal  geographic  industrial 

standard. It is not controlled by a single  formal or informal body, but kept relevant 

by a  diffuse network of entities and individuals using it - from textbook writers to 

international organisations.

The concept of Europe stems from ancient Greek geographers, who divided lands 

known to them into three continents (Asia, Europe and Africa) separated by major 
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bodies of water known at that point.63 Such a division was centred on Mediterranean 

sea and based on misconceptions about the size and shape of lands north from the 

Bosphorus.  However,  such a  conception remained in  use for  centuries  even after 

those  lands  became better-known and more  important.  The relatively  minor  river 

Don, today in  south-western Russia, was still accepted as a boundary between the 

continents in the modern times. Such a situation was reinforced in the Middle Ages 

by identification of  Europe as  the only  Christian continent by the Europeans and 

therefore giving kind of religious legitimation to the concept. The discovery of the 

southern  passage  to  India,  the  Americas  and  finally  Australia by  Europeans 

strengthened  the  concept  of  the  continents as  newly  discovered  lands  fitted  with 

existing framework, which was duly expanded first to include four continents64, and 

then further to the today's seven. 

Europe exists as a separate continent due to "its special nature", as we can read in one 

Russian encyclopedic dictionary  from the 19th century65.  A paper by Mark Bassin 

traces how Europe was perceived through the ages on its  north-eastern  peripheries. 

If we follow his line of reasoning, the current shape of Europe's boundary is actually 

to some extent a footprint of empire-building plans by one particular person, Russian 

tsar  Peter  the  Great.  Due  to  his  policies  the  geographic  concept  of  Europe  was 

widened to include his domains between the river Don and Ural mountains. This 

concept was introduced to the Western scientific communities by a Swedish officer 

Philipp-Johann von Strahlenberg, who consulted Russian geographers and  travelled 

through Western  Siberia himself.  Such a  politically-based construction  seems not 

to have  induced  any significant protests  -  indeed,  W.  H.  Parker  mentions  that 

especially German geographers believed that the border is Tsar's business66.

63 Bassin, Mark Russia between Europe and Asia: The Ideological Construction of Geographical Space Slavic Review 
50(1), 1991, p. 1

64 First map to include America was published in 1507 by Martin Waldseemuller, see Hébert, John R. The Map That  
Named Americ Library of Congress Information Bulletin 62(9), 2003

65 as quoted in Bassin, ibidem, p. 10
66 Parker, W. H. Europe: How Far? The Geographical Journal 126(3), 1960, p.288
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Such a vision soon became widespread among the scientists despite being less than 

self-evident. Urals are no great psychical barrier compared to other major mountain 

ranges  such as intra-continental Alps  and other obstacles such as major rivers and 

seas, and Ural river is even less remarkable. Martin Lewis and Karen Wigen use the 

example  of  Cossacks  carrying  their  boats  through  Urals' crest  when  conquering 

Siberia  as  an  example  of  Urals  irrelevance67. The mountains' size  was  often 

exaggerated by the geographers describing Russia.  Various other  lines of  division 

were proposed, ranging from the line connecting Don in the south and the White Sea 

in the north to as far as Ob river in Western Siberia (for a more in-depth description 

of the problem, see W. H. Parker), but none of them took hold. If another powerful 

political  project  had  sought  to  establish  another  definition for  Europe then today 

we could have a completely different image of our continent. Even today the line 

is not  fully  settled  by  geographers.  Some recent  sources  still  use  Kuma–Manych 

Depression instead of Caucasus watershed to demarcate southern part of the eastern 

border68. One of the Russian academic institutions even organised a trip to explore the 

exact path of European border on Urals more closely as lately as in 201069.

An evidence to the vagueness of the  great plain is the extent of cultural shifts that 

occurred throughout history. As Robin Okey remarked, the spatial reach of Germanic 

cultures shifted  to  a  much greater  extent  against  Slavic  cultures in  the East than 

against  Romance  ones in  the  south-west in  the  last  millenium70.  The  Turkish 

expansion  and  contraction  within  the  south-eastern  Europe,  although  completely 

different  in  character and  the  terrain  encountered,  possesses the  same  degree 

of rapidity. The Turks are relative newcomers to the area, with their expansion in the 

Anatolia starting in 11th century and on the Balkan peninsula in 14th century.  The 

67 Lewis and Wigen, ibidem, p.35
68 Bujno, Sabina (ed.) Świat - atlas geograficzny PPWK 1997
69 Russian Geographic Society, Orenburg Вышла в свет книга А.А. Чибилёва «Урал: природное разнообразие и  

евро-азиатская граница» 22nd of November 2011 http://orenburg.rgo.ru/2011/11/22/vyshla-v-svet-kniga-a-a-

chibilyova-ural-prirodnoe-raznoobrazie-i-evro-aziatskaya-granica/

70 Okey, ibidem, p. 102
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Turkish War of Independence and the fall of Ottoman empire, Greco-Turkish war, 

Armenian  genocide  and  related  events  between  1918  and  1923 together  caused 

a major shift in the area. It were the Greeks who were thought to have the upper hand 

in terms of demographic outlook at that point71, and their relative and absolute losses 

are a brutal reminder how much the fortunes can change within the area. As a result 

of  the  string  of  events  cultural,  geopolitical,  sociological  and  economic  borders 

shifted in a major way - in fact, the very shape of European continent as we know it 

was affected. The picture analysed in this thesis is only characteristic to the present, 

any  major  event  might  change  the  picture just  as  emergence  of  the  Republic 

of Turkey did.

We can notice ebbs and flows for the popularity of idea of Europe and  frequency 

of its usage. The first surge in popularity was in the late medieval and early modern 

times, as  embodied  for  example  in  the  Emperor  Otto  the  Third's  imperial  idea 

of uniting Slavic, German, French, and Italian lands. It was only eclipsed by  a  rise 

of the strength of nation states and various kinds of nationalisms. I  would not go 

as far as Klaus Eder and declare the term obsolete72 for the period, but the ideologies 

did  refer  less  to  the  ideas  of  some  kind  of  European  universalism.  The  new 

prominence  of  the  idea,  although on different  ideological  footing,  starts  with  the 

Vienna Congress and Concert of Europe. The next low point of the idea is marked by 

erection of Iron Curtain, which followed multiple bitter conflicts within Europe (not 

only world wars,  but also local  clashes such as Polish-Lithuanian conflicts in the 

inter-war years). The term Europe is increasingly relevant today since the fall of Iron 

Curtain. Not only European integration is the major issue in regional policy, but also 

rise  of  China  and  other  non-European  global  competitors provide  a  clearer 

counterpart to compare the continent against.

71 Yapp, M. E. Europe in the Turkish Mirror Past & Present 137, 1992, pp. 134-155

72 Eder, ibidem, p. 261
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A topic of Russian Europeanness was hotly debated by various Russian intellectuals 

since the nineteenth century. Despite a clear inclusion of Russia into European power 

system designed  at  the  Congress  of Vienna  there was a  main  line  of  ideological 

dispute between  Westernizers and Slavophiles. The former favoured closer cultural 

ties to the continent and the latter favoured a more eastward outlook. The West was 

seen as an enemy and an antithesis of Russia by Slavophiles and Euroasiatists such as 

Nikolai Danilevski. During the Soviet rule the special role of Russia in the world was 

widely discussed also in the West. Also today the discussion is still alive, with writers 

such as Alexander Dugin still promoting Eurasianism as a vision for Russia73. For 

them,  the  area  of  connections  and  interests  of  Russia  does  not  lie  with  the  rest  

of Europe, but rather is to be found to the south and east from Russia. Russia has still 

a very special role in the world assigned - they see the relative decline of the country 

as a proof of misalignment of today's rulers to the imperial role of Matushka Rossya. 

Different threads of this debate are too numerous to describe them exhaustingly here.

The question about Europe's border is not only of historical significance. Vladimir 

Kolossov points out that many people in post-USSR space self-identify themselves 

as "Soviet".74 Russia  perceives  itself  sometimes  as  a major regional  power  and 

distinguishes  "near  abroad"  as  its  sphere  of  influence from  lands  further  away. 

It would like to see itself as a global power, not just  merely  an European one75. A 

"post-Soviet sphere" is a regional description that would straddle between Asia and 

Europe and form an own label on a continental level, opposed to both Europe and 

Orient,  to use  a term described by Martin Lewis and derived from Edward Said's 

work, in the rest of Eurasian landmass.

During the time when the world was divided into distinct ideological blocs, the intra-

73 Smith, Graham The Masks of Proteus: Russia, Geopolitical Shift and the New Eurasianism Transactions of the 
Institute of British Geographers, New Series, 24(4), 1999, pp. 481-494
74 Kolossov, Vladimir Border Studies: Changing Perspectives and Theoretical Approaches Geopolitics 10, 2005, p. 

616
75 Smith, ibidem, p. 483-286
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continental boundary was dimmed by existence much more real and traceable Iron 

Curtain, spatially signified by barbed wire, no-entry border areas and the most potent 

of symbols, the Berlin Wall. Much scholarly work was based on the division between 

Europe  and  the  Soviet  block,  with  the  former area  being equal  to  the  Western, 

capitalist  part of  the  continent.  Later,  "return  to  Europe"  was  a  popular  frame 

of reference and  stated  political  goal  for  many  politicians from  Estonia  to  the 

Balkans.

Today the border  of  Europe lies  in  a  region that  is  no longer  a  centre  of  global 

attention. There is a broad consensus among geographers when it comes to where the 

line on the map should run. As the national borders do not correspond well to the 

accepted geographical ones and there is no other clear divide, such as existed in the 

past, to base the division on. As a result some lists of European countries are much 

shorter than  the  others. United Nations classification, where the Caucasus, Turkey 

and Kazakhstan are  labelled Asian is  the narrow interpretation76.  Membership list 

of Organization for Security and Co-operation in Europe77 is an example of a broad 

interpretation. It has to be noted that the organisation itself acknowledges its links 

to Central Asia in a footnote to its members list.

To sum up the possible fluctuations of the Eastern border of Europe we have to take 

a very small-scale map. The distance between intra-German border, the most Western 

part  of  the Iron Curtain and Sibirian river  Ob,  which is  one of  the most  Eastern 

suggestions for a possible border but not the extreme one, is over 4000 km. To put 

it into  a  scale,  the  distance  between  intra-German  border  and  Atlantic  shore 

in Brittany (treating English Channel and North Sea as intra-European water bodies) 

is under 1500 km. 

76 UN webstite, http://millenniumindicators.un.org/unsd/methods/m49/m49regin.htm#asia, accessed on 12th of 
December 2011

77 Offical homepage of OSCE, http://www.osce.org/who/83, accessed on 12th of December 2011
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Part of the difficulty in pinning down the edge of the continent is that all of that 

distance  is  comparatively  featureless  and  easily  traversable plain,  where  large 

movements of people  occurred throughout the ages, from the Huns' invasion from 

Asian steppes to post-war migrations due to change in German borders and within the 

Soviet  Union.  Even  the  Urals,  the  most  visible  obstacle  on  that  plain,  are  not 

especially challenging to travellers78.  Some of possible paths of European border just 

between Urals and Don are mapped by W. H. Parker (see illustration 3)

In the literature on the topic one can find about a hundred different propositions for 

78 For Example, Siemens locomotive hauled a record train through Ural without using a tunnel, see Railway Gazette 
International Granite crosses the Urals 11th of August 2011
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eastern European border  raised through the times.  W. H.  Parker alone maps over 

20 propositions, sometimes differing only in minor details. Fluctuations of perception 

are  less  precisely  documented,  but  appear  to  be  significant  as  well  as  described 

elsewhere in this thesis. 

The topic of relations of Turkey and Europe is less researched.  Many of the books 

and papers  look at  the  theme concerned with  relations  of  Turkey with  European 

Union and its predecessors.  It  is  acknowledged that the relations with Europe are 

a key to Turkish identity. As the father of modern Turkish nation, Kemal Atatürk, 

pronounced: "The West has always been prejudiced against the Turks ... but we Turks 

have always consistently moved towards the West ... In order to be a civilized nation, 

there  is  no alternative”79,  with West  being synonymous with Europe.  Researchers 

such  as  Meltem Müftüler-Baç wrote  books  on  relations  of  Turkey  and  Europe, 

stressing  the  inherent  lack  of  clarity  about  inclusion  of  Turkey  in  Europe. Ivar 

Neumann and Jennifer Welsh point out that only Treaty of Paris of 1856 included 

Turkey into the European system of states80.

The material about relations of former Soviet republics and Europe is scarcer still. 

The  research  of  relevant  literature  is  hampered  by  the  fact  that  until  recently 

epistemological communities were fragmented and divided by the Iron Curtain. The 

lingua franca  for  a large number of  surveyed countries  used to be Russian,  most 

of the research there is done in the local languages which is a barrier to studying local 

research and local sources. For the English-language academia it  is still  relatively 

a marginal and unknown region.

79 As quoted by Erdoğdu, Ergan Turkey and Europe: ‘Undivided’ but ‘Not United’ Middle East Review of International 
Affairs 6 (2), 2002, p. 40

80Neumann, Iver B and Jennifer M. Welsh The Other in European Self-Definition: An Addendum to the Literature on  

International Review of International Studies 17(4), 1991, pp. 331-333
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10. Findings

On the Fortune Global 500 list, 188 out of 500 companies had some sort of division 

based on few major geographical regions for their activities. As predicted, they find 

the continents a useful frame of reference for mapping their spatial outreach. Most 

often Europe is  a  part of such a division. Only 8 companies out of 500 researched 

used regions that were based on different assumptions completely incompatible with 

the objective of this study.

The number quoted above does not mean that a minority of transnational companies 

in  the sample uses such a  division.  Only 147 companies from the list chose not 

to regionalise their global locations in a way interesting for this study. 146 companies 

had no reason to do it as they were either operating within just one market or within 

one  region and  were  therefore  excluded  from  the  count.  But  even  some  of  the 

companies  with  activities  limited  to  Europe itself did  mention  the  term,  further 

strengthening the argument for  its  viability.  11 companies could not  be examined 

as their websites  were  either  inaccessible,  offline or  had  no  English  versions  so 

no data could be obtained.

The status of companies as one interpretative community is underlined by use of one 

language to communicate with outside world (English in 98% of websites examined) 

and uniformity of terms used (labels other than Europe, Middle East or Asia never 

exceeded 17% of labels for any given country).  We can identify a common, widely 

understood message  and  we  can  treat  companies  as  sharing one  set  of  preferred 

meanings. As such it is fair to treat them as a uniform source of narrative.

The research question was based on  an  assumption that in  a  globalised world  the 

biggest companies have activities spread all over the world and that  macro  regions 

such as Europe can be viewed from one, global point of view. The data source chosen 
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for the task supports the arguments that question the thesis about all-reaching extent 

of  globalization to  some  extent -  even  the  biggest  companies  in  the  world  can 

sometimes still be contained within a single country, not only one of the biggest, but 

also  second-tier  economies  such  as  Italy. A minority  of companies  reaches most 

of the countries in the  researched border area, and many list only a couple.  As we 

observe the level  of interest from the biggest  companies (which are not perfectly 

global themselves anyway) varying between the surveyed countries, we cannot treat 

globalisation as an all-embracing concept, but we have to accept that global linkages 

are unevenly distributed in the area. Because the globalisation is not an all-embracing 

concept, the differences in perceiving the countries by companies are able to cause 

visible, practical effects that cannot solely be attributed to country size,  regardless 

whether measured in terms of inhabitants or GDP.

On the other hand, there is some data even about the smallest, most remote countries 

in the sample.  The fact that some companies from the other side of the globe are 

actively  interested  in  relatively  minor,  isolated markets  far  away  from  major 

economic centres is significant. Although there might be literal or figural white spots 

on the map when some corporations try to picture the entire world, in general global 

economic activity permeates all, even the most remote corners of the globe. Bearing 

in mind that the  overall  perception described here might be flawed due to limited 

reach of globalisation,  it can be concluded that  all the countries in the sample are 

reached to some extent by the global commercial players and therefore we can draw 

conclusions about the perception of European border from the data collected.

For researching the phenomenon of Europe the Fortune Global 500 is therefore not 

a perfect  list.  Not  only  some of  its  companies  are  not  even operating  within  the 

continent,  the  list  of  the  biggest  companies  is  also  skewed  towards  the  bigger 

economies and some industries such as oil exploration. The number of non-triad (EU, 

USA,  Japan)  companies  has  grown in  recent  years,  though,  and companies  from 
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India, China, Brazil and Korea are also part of the final set of data. The industry 

cross-section is quite broad, as the industries vary from fast moving consumer goods 

through cars and industrial products to services and retail. That should mean that 

people from varied backgrounds create  content  in the websites,  making the study 

reasonably cross-sectional despite missing possible various sources of perception.

Despite the  mentioned  failings of the sample it was possible to gather meaningful 

amount of data using companies from the list.  In total, 142 out of 500 companies 

covered at least some of the  countries concerned and at the same time used  some 

regionalisation scheme that incorporated Europe and Asia or Middle East. The source 

of the divisions in the traditional concept of continents is highlighted by the fact that 

the  biggest  country,  Russia,  is a  few times  divided  on  the  maps  along  the  Ural 

mountains, even when it was irrelevant for data presentation as all Russian contacts 

were listed under Europe even when located in Siberia. Accordingly, that allowed us 

to gather meaningful data about categorisation of the countries researched.

Only  one  company  in  the  sample  (Evonik,  a  chemical  manufacturer)  explicitly 

defines Europe in a footnote clarification on its website. All the others use the term 

as a self-evident concept which is supposed to be understood by the reader. They do 

not exhibit  signs of  using it  consciously and purposefully,  therefore lessening the 

probability of biases in the data. Europe is an important marker on their mental maps, 

and therefore it is a real designation used outside the world of academia and politics.

As their main frame of reference the companies overwhelmingly use nation-countries 

in order to spatially and practically present their global activities,  and then only put 

an  overlying  category  of  global  regions on  such  a  state-based  framework.  They 

subscribe in this way to the discourse putting nation-states as the most  important 

building blocks of global order. Therefore they can be linked to the states' narratives, 
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an  element  of  the  discourse  of  power. Some  countries81 actively  fight  any 

representations  challenging  their  claims  of  sovereignty,  as  they  view  spatial 

presentations important part of their legitimisation. This view goes unchallenged by 

the companies who follow such spatial claims, in line with the predictions.

Consequentially, the companies in the sample follow the division of the world based 

on  legal  sovereignty as enshrined  in  the  UN  member  list,  based  in  turn 

on international recognition by existing UN members. For 23 mentions of Moldova 

in the  sample,  no  corresponding  entry  for its  self-governing  breakaway  province 

of Transnistria can be found, neither explicitly  nor through graphical  presentation. 

The de-facto states in the area are totally ignored by the biggest companies for some 

reason, although they are practically  separated from their formal capitals and thus 

form separate  markets,  with  separate  opportunities  and  rules. It  might  be  caused 

by their relatively small size as well.

The sub-divisions of bigger countries, such as Bashkiria, were not used a single time 

by  the  companies  surveyed,  either,  despite  often  being  comparable in  size, 

importance  and  economical  autonomy to  the  smaller  countries  in  the  sample. 

Although international boundaries are an important economical barrier,  the internal 

differences  can  sometimes  be  quite  major.  If  no  of  such  differences  surface 

in companies  divisions,  it  must still  be  widely  accepted that  economic  units 

of comparable size and importance are nevertheless not equal to nation-states. The 

companies,  at  least  in public presentations,  want to be seen as subscribing to the 

nation-state vision, and tend to neither split  the countries nor lump them together 

on their websites.

These are proofs of the fact that the perception, even by  profit-seeking  businesses, 

is not 100% rooted in search for accuracy and efficiency, but based on pre-conceived 

81 Pakistan and India, economist.com Fantasy frontiers 18th of February 2012 
http://www.economist.com/blogs/dailychart/2011/05/indian_pakistani_and_chinese_border_disputes
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ideas and influenced by other actors such as governments and public opinion. They 

cannot use terms completely disconnected from the prevalent narrative about spatial 

divisions without being misunderstood by the websites'  visitors. This supports the 

argument that we can research political phenomenons looking at business practices, 

as they are a sensitive reflection of prevalent discourse. 

Companies  sometimes departed from  the  basic continental scheme  by using 

categories such as "Middle East and Africa", "Asia and Pacific", or "The Americas". 

We could interpret it as a proof that they do not blindly follow some strict geographic 

standard, but use the division into continents as a practical tool that is being adjusted 

to individual needs.. However, in the region researched, labels other than Europe, 

Asia or Middle East never exceed 17% of entries for any single country. The regional 

division is quite stable, so unconventional labels do not distort the picture of Europe 

as a continent significantly.

Countries around the Mediterranean, despite not being included in the study directly, 

also have an observable picture. They are distinct from the countries researched even 

at a sideways glance. Whereas for the researched countries the majority of labels was 

indeed European, much of the border between the descriptions of Middle East and the 

Southern Europe is much more clear-cut. The Arab countries and Israel are clearly 

outside Europe, with very few mentions as Europe and a less graduate drop in the 

number of mentions than further northwards.

It is worth noting that the label "Eurasia" was used only  twice, and even then not 

to denote the whole region between Atlantic and Pacific. Renault (a car manufacturer) 

used it to label the former Soviet-dominated region. The other mention, by Coca-cola 

(a beverage company), was  to some extent  incompatible with this study, as it used 

Eurasia and Africa label to group together countries from Russia through Turkey and 

India to South Africa, as opposed to just Europe and Pacific regions. Europe was 
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generally not paired with Asia in any way. It underlines the fact that Asia and Europe 

are two fundamentally different regions, without much in common for the businesses. 

"Europe and Middle East", sometimes also with Africa, was a much more frequent 

label. Asia, on the other hand, was often grouped together with Pacific, meaning not 

the all of the countries adjacent to Pacific, but mostly Australia and New Zealand and 

sometimes islands of Oceania. This further  strengthens the argument that practical 

side of continent-related labels is somewhat disconnected from the strictly scientific 

debate.

In political science it is proposed that after the fall of the Soviet Union a unipolar 

world order emerged, with United States as the only power able to exercise its power 

on a global scale. In the XXI century a response to the rise of India, China and other 

emerging economies and a shift of power away from Europe and America different 

ideas  for  a  multi-polar  world  order  were  aired.  When  we  look  at  the  patterns 

of continent groupings, we could compare it with the multi-polar visions. With Latin 

America  and  North  America often  appearing together  as  Americas  a  picture 

of tripolar world division emerges. As there is a clear lack of links between Europe 

and China and India, we could broadly identify three global regions of Asia-Pacific, 

EMEA (Europe, Middle East and Africa) and Americas. This fits well with a picture 

of a Triad - three global centres of Europe, USA and Eastern Asia (with Japan being 

eclipsed by China). If we took as a point of reference that previously unipolar world 

order was  an  adequate  description  of  geopolitical situation it  would  indicate its 

growing irrelevance and decline of the United States coinciding with rise of China 

and relative return of power towards Europe.

Europe  is predominantly  used  as  a  single,  undivided entity,  use  of  more  limited 

or partial  regional  labels such  as  "Eastern  Europe"  or  "Commonwealth 

of Independent States" to distinguish EU core from its Eastern periphery or southern 

and northern part of the continent was limited. North-south divisions,  such as the 
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ones revealed by 2010-2012 Euro crisis82,  are  generally  absent  from the websites 

as well. The label "Balkans"  did not surface and neither did Scandinavia, implying 

that  "Europe"  is  a  more  potent  describer  than  the  narrower  terms. Use 

of subcategories  was  rare,  with  the  companies  using  a  two-layered  system 

of continent-level regions and separate countries, with no regional labels appearing 

in-between. Also labelling European countries as "European Union" did not appear 

frequently  as  a  separate  category. Such  uniform  use  of  European  label  reveals 

perception of two important phenomenons.

Firstly, the use of journalistic and political shorthand that equals Europe to European 

Union finds no support within the realm of business. Europe is an entity separate 

from European Union and even such  a  basic  analysis  of  the  practical  perception 

allows us to conclude that Europe is a phenomenon that is, at the time of conducting 

research, not shrinking to become identical to European Union spatially. Furthermore, 

European  Union  is  not  presented  as  a  single  entity  at  all,  but  regarded  as  a  set 

of separate  markets. This  allows us  to  conclude  that  the  importance  of  European 

Union as single body is probably smaller than of the particular member countries and 

that single market is not yet unified in the global perception. The EU institutions are 

not able to carve it a special place in the world yet. 

The view of Europe as a loop-sided body with a West and centre but no East does not 

match the visions of  modern continent. All  the parts  can be identified within the 

continent as presented by the companies. If we follow the reasoning of the political 

scientists and historians we can conclude that the companies view Europe broadly, 

including both the centre and the margins in their perception. As argued previously, 

Europe  becomes  less  European  towards  the  margins  and  more  linkages  to  other 

centres appear. There is no sharp cut-off "at the suburbs of Vienna"83 nor exclusion 

82 Mayer, Thomas Economic Adjustment In Euroland: Where Do We Stand? The Daily Capitalist, 24th of January 
2012, http://dailycapitalist.com/2012/01/24/economic-adjustment-in-euroland-where-do-we-stand/

83 Delanty, 1995, ibidem, p. 49
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of Russia.

Furthermore, division  of  Europe into two clearly divided (and even antagonistic) 

geopolitical camps of East and West is for the Fortune Global 500 companies a thing 

of the past. Countries on both sides of former Iron Curtain are presented together and 

rarely a separate region is used for  former Soviet  sphere. The former communist 

countries are now similar enough to the still capitalist countries to be searched for 

in the same category. They will probably continue to gravitate economically towards 

the European centre.  However, it can be explained not only by inclusiveness of  the 

term  Europe but also traced to relative marginality and overall  weakness of post-

Soviet states.

John Deere, an agricultural equipment company, lumps most former Soviet countries 

under one branch as "CIS" and puts them, on footing equal  to single countries such 

as Latvia,  into European category. It  can be interpreted as a sign of  relative loss 

of power by those countries to the Western centre of the continent. The result also 

suggests that there is some degree of economical integration between what used to be 

two tightly separated economical systems. Shell, a gas and oil company, signals that 

even the  Commonwealth  of  Independent  States  as  a  Russian  sphere  of  influence 

(near-abroad) may be perceived as shrinking. Distinguishing Ukraine from the CIS 

region indicates a sense of separateness of Ukraine and therefore somewhat distant 

relations of this former Soviet republic with its former imperial capital.

 

Within the sample surveyed countries have been mentioned by the companies from 

123 times to 23 times out of 141  possible in the sample. No country is therefore 

mentioned by every company, and only very few enterprises include all  surveyed 

countries in their materials. There is a visible hierarchy of importance, as indicated 

by those commercial  mentions, between the countries,  as  can be seen in Table 1. 

There  is  no  strict correlation  of  number  of  mentions  to  number  of  inhabitants, 
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as Greece has more mentions than significantly bigger Ukraine; or nominal GDP, as 

Latvia has more mentions than  overall  richer Azerbaijan. Nevertheless, the bigger 

countries are mentioned more often, as the big companies are interested in sizeable 

and therefore profitable markets.

country mentioned

Moldova 23

Armenia 24

Georgia 25

Belarus 30

Azerbaijan 33

Kazakhstan 56

Latvia 65

Ukraine 84

Finland 85

Greece 98

Turkey 116

Russia 123
table 1. Number of mentions in the sample

In the table only explicit verbatim mentions of the surveyed countries are included. 

Often, the websites included some sort of cartographic aid that spatially pictured used 

categories and which could also be used to classify countries in the sample. However, 

the companies were not consistent between lists and graphical presentations. Some 

maps were unclear, some differed from the verbatim labels and many did not include 

state borders. Some were central to the website design and some were small-size, 

roughly drawn additions. That layer of description adds another piece of information 

to discoursive analysis that reveals additional meanings about Europe.

The spatial presentations underline the marginality of the border  region as a whole. 
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We  can  highlight  several  markers  indicating that  a  part  of  the  world  is  a  terra 

incognita for the subjects of this research. On multiple occasions  double labelling 

is used and the spatial representation  differs  from the verbatim labels used on the 

same site. The number of mentions for the border countries is significantly lower 

when compared to the regions closer to the centre of the continent. That signals lack 

of knowledge about the described states and lack of importance put to it.

Moreover, some companies enter countries into two categories on their lists at the 

same time, both Europe and Asia or Middle East. 3M, a manufacturing conglomerate, 

even lists Turkey thrice - in Europe, Asia and Middle East. It clearly shows that the 

region is perceived by some as unclear and spatially  confusing and thus impossible 

to divide into easily comprehensible and unequivocal regions. The margins are at the 

some times the crossroads where the regions meet. Without clear identification of the 

region they may be  received as influenced not  only by their  primary centre,  but 

by neighbouring centres as well.

The discrepancies on the map  further  hint that their creators are somewhat uneasy 

with the subject on hand.  In case of Turkey 7 companies have maps different from 

classification on a list - and in 6 cases the graphical designation is less European than 

the  verbal  one. It  shows  that  from  practical  point  of  view  the  companies  are 

somewhat unsure of which of the continents it belongs to. The complicated heritage 

of Europe and incoherence of its official picture are two possible sources of such split 

meanings. Turkey has the most double entries,  whereas the control countries have 

none - they are still the core Europe, important well-known and easily classifiable.

In one case, the phenomenon is apparent as a literal  white spot on the map, a place 

where mental  configuration was  obviously  forgotten  by  the  corporation,.  On  the 

insurer's AXA website we can observe that whereas the global map covers the whole 

world once we zoom in to see the regions on the maps we find borders of most of the 
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countries, regardless whether AXA is present in them or not. However, Kazakhstan 

and neighbouring countries  as  well  as  Georgia  and Armenia are  absent  from the 

maps, creating a blank hole on AXA's spatial presentation.

In order to  trace the border, we have to establish if a country is European or not. 

However,  Europe as a  spatial  construction is  not  uniform and coherent.  The area 

we are  exploring  is  marginal  to  European  centre further  west.  There  are  varying 

degrees of Europeanness, with every country in the sample except Kazakhstan having 

a majority of descriptions by companies as Europe. One can rate the countries on the 

degree  on  Europeanness - starting  from  Greece  as  the  most  European.  (Data 

is presented in  Graph 1.) Such data also measures relative distance from the centre, 

in fact. Nevertheless, the task of the research is to pinpoint the boundary as precisely 

as possible and the data collected enables us to do so in a clear and coherent fashion.

Here we can draw on Noel Parkers' argument that the margins are interesting because 
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they are "under-explored", "untouchable" and "unknown"84. The researched areas fit 

such a description to a large extent - lower number of mentions indicates such a lack 

of knowledge. A trip to explore a path of a continental border85, as it was organized 

in the Urals,  is  exceptional  to this region - all  kinds of  divisions in the  center of 

Europe are already properly demarcated.

The border of Europe emerging from the data is one that is  slightly different from 

what can be found in other sources described before. This research indicates that the 

boundary leaves all the countries with most of the territory in geographically defined 

Europe on the European side of the narrated border and also treats Turkey and Russia 

as European. Kazakhstan is clearly on the Asian side of the border. The Caucasus part 

of  the  boundary,  however,  yields  unexpected classification that  is  probably  not 

reflected in any organisational set-up or scientific descriptions.

Taking the border from  the  raw data results in a border  of Europe drawn between 

Armenia and Azerbaijan. They are on most occasions that require a broader outlook 

lumped together with Georgia as the Caucasus region despite significant cultural and 

economical differences. While Armenia and Georgia are one of the oldest Christian 

countries in the world and use languages from local language groups, Azerbaijan is 

a Muslim,  Turkic-speaking  country.  Frozen  conflict  over the  former  Armenian 

enclave within Azerbaijan - Nagorno-Karabakh - causes an absence of diplomatic and 

economic relations between Armenia and  Azerbaijan with its ally Turkey. Despite 

relative  external  ignorance  of  the  poor  Caucasus  region  we  could  speculate  that 

to some extent companies distinguish  them.  As no companies made that distinction 

explicitly,  though, it  is  impossible to  state  with  any  degree  of  certainty  that  the 

continental border indeed separates the Azeris from the Armenians. 

84 Parker, Noel (ed.) The geopolitics of Europe's identity: centers, boundaries and margins Palgrave Macmillan, 2008, 

p. 61

85 Russian Geographic Society, ibidem 
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The result could point into a direction that even impartial and uninterested observers 

might indeed take cultural differences and other factors into account to some extent, 

though. On the other hand, the perception of Caucasus countries as somehow joined 

might be dangerous for solving the conflicts between the countries, as it diminishes 

the split  between Armenia and Azerbaijan and therefore belittles  the  conflict  and 

decreases the pressure from outside to end it. This research is using data from the 

sources  too  lightly  involved  in  the  region  to  draw  any even  indirect practical 

conclusions,  but  it  highlights  that  it  is  wrong  to just assume  perceptional  unity 

between the three countries and other such groupings.

With a higher certainty it can be stated that  the companies distinguish  between  the 

shores  of  the  Caspian  Sea.  While  the  Caucasus region is  mostly still  perceived 

as European, Kazakhstan  on the other  shore is rather viewed as an Asian country. 

Exactly half of the entries list it as Asian or Middle Eastern country. The post-Soviet 

space is not contiguous any more, but the former Soviet republics are independent 

objects of perception in their own right. What used to be a part of a bigger whole now 

surely exists in the public discourse, not following the same patterns as the rest of its 

former entity.

Armenia  and  Georgia,  and  despite  somewhat  lower  percentage  of  classifications 

as European also Azerbaijan, can be  described as  ambiguously European. They are 

mostly described as Europe, but it is not a sure thing. Although the majority of labels 

for them reads Europe, they are described in such a way only half of the time. The 

evidence about the countries is extremely weak as few companies mention them and 

a significant minority assigns them to Asia or Middle East. Mikheil Saakashwili's, 

Georgian president's, stated goal of bringing the country closer to Europe does not 

seem to differentiate it from the neighbouring, Russian-allied Armenia yet, neither 

in terms of labels nor number of mentions. Although the perception border of Europe 

as  a  line  could include  the  countries,  they  probably  come  closest  to  the  vision 
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of countries  as  borders. They  remain  European,  but  assigning  them  other  labels 

would not clash with the prevailing perception.

Russia is somewhere in the middle of the scale of  Europeanness for the countries 

surveyed. Despite a couple of entries under the label Commonwealth of Independent 

States, and few more such as the one by Disney (an entertainment company) as just 

Russia - a region on equal terms to the continents of Europe and Asia - over  80% 

of companies categorise it as just plain Europe. The researches assigning it a special 

position in a global set-up are  therefore not in tune with the perception of Russia 

by the outside world.

An important conclusion  that can be drawn from such a presentation is that Russia 

is no longer perceived as a power worthy its own major region, but instead its status 

declined enough for it to be placed on the edges of Europe, being just one of many 

actors in the play. On the other hand, it is no longer excluded from Europe as the 

other side of Iron Curtain, incompatible with the true European values and relegated 

to a region of its own, but a part of the European family of nations and an European 

business network. The ideas that postulated an East-facing Russia seem to have failed 

completely, as only 7 companies include Russia within Asia.  The perception today 

puts  it  much  nearer  to  Paris  than  to  Peking,  its  uniqueness  hardly  registrable  in 

companies' labelling.

Ukraine is  mostly classified together with Russia  when there is  a separate region 

created for the latter (for example by Michelin, a tyre manufacturer), but sometimes 

it is still  included  in  "Europe" as  an  opposed  to  "Russia",  as  by  Novartis 

(a pharmaceutical company). The number of such entries is too small to signal any 

major difference in perception, but it could signal a direction in which Ukraine might 

move  in  the  future. It  is  still  connected  to  Russia,  but  it  is  gaining  a  separate 

perception that might help it to find different geopolitical partners in the future.
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The former Soviet republics west from Russia already sit firmly within the European 

discourse. There is no visible difference in level of Europeanness between Latvia and 

Greece, which confirms there is no discoursive distrust towards the Baltic country 

within Europe despite only 20 years that have passed since it  was a part of "evil 

empire".  Also  Belarus,  Ukraine  and  Moldova  qualify  as  European,  and  can  be 

described as more European than Russia itself.

The Baltic republic shows one quite significant transition of the last 20 years - it is 

fully and completely separated from the Soviet Union for the businesses. It never gets 

a  post-Soviet  label  assigned and  relative  to  its population  and  size of  economy 

it seems to be more often noticed by the businesses (65 entries about Latvia against 

30 about Belarus and 84 about Ukraine, which is several times bigger). Latvia used 

to be an essential part of Soviet economy and as a result witnessed a large influx 

of people from other parts of the Soviet Union86. It has a highly negative perception 

of  its  communist  heritage,  expressed  for  example  in  setting  up  the  Occupation 

Museum of Latvia87 dedicated to the period of Soviet Rule. It has to be taken as a sign 

of success of a state policy geared towards decoupling from Russia, Soviet Union and 

post-Soviet space. As the Baltic countries are viewed together, with Nestle (a fast 

moving consumer goods manufacturer) even listing them as one country-level unit 

we can safely extend the conclusions on Latvia to Lithuania and Estonia as well. The 

data  gathered  here  indicates  that  it  secured  itself  a  place  that  is  to  some  extent 

independent from its geopolitical history and quite often noticed for its size.

There is no major difference, however, between Latvia, an European Union member, 

and non-members Ukraine, Belarus and Moldova.  The number of classifications as 

Europe is broadly similar.  The Baltic country only has less mentions  in the "other" 

86 for concrete numbers, consult Steen, Anton Ethnic Relations, Elites and Democracy in the Baltic States Journal of 
CommunistStudies and Transition Politics 16 (4), 2000, pp. 68-87

87 The Occupation Museum of Latvia website: http://www.occupationmuseum.lv, accesed on 19th of January 2012

56



category compared to non-EU countries (4,6% compared to 13,3% for Belarus and 

11,9% for Ukraine). Latvia is a more visible actor on European scene as well. Such 

data suggest that neither the border of former Soviet Union nor the current one of 

European Union form a continental-level perception barrier for Latvia.

Turkey, although 70% of the companies consider it European, is less  unequivocally 

here compared to the post-Soviet sphere. It has the highest number of double entries 

(9 out of 116) listing it under both European and non-European categories. But it is 

not firmly denied a place in Europe by the discourse as a decisively Middle Eastern 

or  Asiatic country either.  Most  of  the  entries  still  place  it  within  the  continent, 

distinguishing it from the Arab countries beyond its borders as well as from Iran and 

Israel. This goes against the grain of hawkish political stance that there is no place for 

Turkey in Europe and that the Muslim nation should be denied a place in European 

Union on that ground. The lukewarm welcome into narrative Europe indicates that 

there is still a long way to go in order to gain broad acceptance, though.

The number of mentions of Turkey is not far behind Russia's. That shows that the 

country is an important part  of  the corporate world and that  a definitive political 

rejection  of  it  could  be  at  odds  with  corporate  view of  the  world. The  position 

of Turkey seems to be a connecting node in a global network - between Europe and 

the Middle East, an often-noticed part of corporate spatial maps. It would be in line 

with its political ambitions.

The European control countries  of Greece and Finland remain the most European 

in the  sample,  with  no  classifications as  Asia  or  Middle  East to  be found. The 

difference  between  the  scores  of  the  control  group  and  the  countries  surveyed 

validates the  overall picture, as it shows that the results obtained are not an effect 

of some random variation between companies, but an actual difference in treatment 

of different countries.
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Very high  certainty about the control results also underlines  a lack of discoursive 

clarity regarding the European boundary - following the Noel Parker's distinction, we 

can distinguish between an  European margin and  an  European centre. The centre 

is recognized by everybody as Europe and as a core area of their  business interests. 

Margins are much less known and cared for,  the subjects of the study are unsure 

whether they are still dealing with Europe. The marginality/centre opposition is not 

clear-cut,  we can rank the places from not European at all through gradually less 

marginal  to  increasingly  central.  That  outlook  ignores  the  internal  distribution 

of central  and  marginal  places within  the  nation-states that  further  differentiates 

distribution of importance within the continent.

The result on control countries and also on Latvia shows that the assumptions that 

focused the research on the chosen countries  were correct.  We were able  to  spot 

significant  differences  between  the  countries  surveyed  and  propose  a  border  that 

reflects the researched companies' perception of the area. If we followed the research 

of some political scientists and historians that placed the border somewhere between 

Baltic, Adriatic and Black seas we would get uniform data that would reveal much 

less about the condition of Europe today.

Taking all of the results together we see that a significant majority of the entries for 

the  region  is under  the European  label.  When  we  compare  the  score  to  current 

political  analyses  we  might  suppose  that  future  European  integration,  both 

institutional and as a convergence of economies,  should proceed eastwards in  the 

long-term despite  a  current  lull  in  the  process  and  many  possible  obstacles. The 

process does not go against any commonly held classifications and therefore should 

fit  into  the  mental  maps  of  people  influencing  such  long-term  processes,  thus 

increasing chances of its success.
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The list of the countries that are labelled as Europe is not exhausted by the ones that 

are picked up for this research. One company (Allianz, an insurer)  labels  Mongolia 

as Europe,  and  some  more  include  former  Soviet  countries  of  Uzbekistan  and 

Kirgistan  in  their  European  category. BASF,  a  chemical  corporation,  graphically 

stretches Europe to include Iran. Although such mentions are not numerable, they 

include a few different countries. It would be hard to argue that they are perceived 

European, but such labels do suggests that margins of Europe on the other side of the 

border reach quite far.

These discrepancies are the next reason for arguing that Europe is not a close-ended, 

carefully selected and clearly defined club of countries,  purposefully selected and 

officially  delimited. A more  accurate  description for  the  term would  be  one  of 

a traditional  label  used  in  a  utilitarian  way to  group  countries,  sometimes freely 

adapted to present needs of the company. The view of it as a single entity rivalling 

other economical centres has been provided arguments for its validity, and although 

Europe is not a single coherent entity, measures of its overall composite economical 

stature should be included when contemplating the global economy. For a common 

point  of  reference  consistent  statistics  are  needed  to  make  meaningful  analyses. 

Europe is used as a such point of reference, but consistent statistics and definitions 

are lacking due to its unclear nature.

Overall, the picture emerging from this findings is rather coherent,  despite evident 

confusion  about  especially  the  Caucasus  and to  a  lesser  extent Turkey.  Lot 

of companies use a similar framework and  comparable labels,  even if  their actual 

classifications  vary,  they  are  mostly  versions  of  one  vision  -  the  broad  picture 

of Europe,  near  its  maximal  possible  scope.  It  encompasses  nearly  all  countries 

researched  except  for  a  single  case  of  Kazakhstan.  Such  a  vision  is  mapped 

on Illustration 4.
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The case is not one of two conflicting visions represented by two  distinct  groups 

of companies,  but  gradual  change  from  one  continent  to  another,  with  spatial 

distribution slightly different from one company to the other. We can assume a degree 

of  uniformity  between  companies  and  present  them  as  one  distinct  group  with 

a coherent  opinion.  This  is  also  a  result  that  the  spatial  outreach of  the  research 

subjects is  very  far  from being uniform. Therefore even the  Fortune  Global  500 

companies provide an incomplete coverage of the region, lagging behind the broader 

political institutions.

In some cases the findings are somewhat mixed, but it does not mean that they are 
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unclear.  Countries  such  as  Kazakhstan  or  Georgia  are  clearly  marginal,  and  the 

marginality is reflected in ambiguity for a wide selection of companies. The exercise 

of mapping Europe from the business point of view does bring us a definite result - 

although the Caucasus countries are quite weakly associated with Europe, it would be 

even harder to associate them with anything else.

11. Suggestions for further research.

When we have answered a question about the perception of Europe among the global 

businesses,  various  a problems arise that  need  to  be  researched  further in  order 

to understand Europe as a spatial entity and its challenges better. Despite the rich 

literature  referred  to  in  earlier  parts of  this  thesis,  the  picture  of  the  continent 

in academical  works is  still  far  from  complete  and  is  in  need  of  more  accurate 

descriptions and views from other angles.

An important counterpart to research question about the perception of Europe would 

be  an  in-depth  study to  identify affiliations  of  the  people in  the  eastern margins 

of Europe.  Exists there a level of identification with the continent as well as to the 

nation or the country among the people living in perceived Europe?  Do the people 

feel rejected by the centre and look for other designations of identity or do their views 

fit  the perception of  them? Is the nation-state  framework as prevalent  when  used 

identify oneself as when we describe others? The methods would have to be starkly 

different, and the subjects would have to be the people on the ground as opposed to 

the companies.

This research is only limited to the European side of the puzzle. What happens on the 

other side of Europe? How big is Asia as a perceived region? How strong  are the 

connections between  China  and  its  neighbours? An  impression  gained  while 
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researching for this thesis is that Asia could be extending not far from the East China 

Sea, with a centre located distinctly in the south-east. How strongly is the continent 

connected to the Pacific label? Is Middle East a widely recognised and easily defined 

region? Do the  borders  from both  sides  look  in  the  same  way  or  are  there  any 

differences? How much are the countries on the Mediterranean shore are within the 

African narrative? The questions are abundant.

There is also a level of smaller spatial divisions that could a affect our perception 

of reality. For example, the possible discrepancy between the data for Azerbaijan and 

Armenia suggest that some actors might actually distinguish between the Caucasus 

countries.  It  would  be  informative  especially  for  those  countries' governments 

to know whether investors and politicians actually distinguish between them. A more 

in-depth survey could reveal if 20 years since being parts of one country is enough to 

raise  awareness  of  differences  between  relatively  insignificant  countries. The 

importance of the region is often unappreciated and its internal mechanics could have 

significant  repercussions on  crude  oil  price and Middle-eastern stability. How big 

is the  strength  of associations within  such  regional  groupings?  For  example, 

a correlation  between  the  central  European  currencies  is  already  noticeable  with 

currencies  reacting  to  events  in  other  countries  of  the  region88. How  such 

an association gets constructed, in what way the currency traders spatially divide up 

the world?

Taking this suggestion in a wider sense, it might be helpful to know to what degree 

the countries are perceived separately and to what degree in connection with their 

narrower  and  wider  regions.  The  correlation  between  the  size  and  the  degree 

of perception  as  a  separate  entity in  its  own  right is  probably  not  just  linearly 

correlated to the size of the country but governed by multiple factors. As we can see 

in  the  difference  between  Ukraine  and  Latvia  in  detaching themselves from 

88 an example of a news flash with such a statement: Dagmara Leszkowicz Polish zloty 1 pct down on Greece,  
Hungary concerns Reuters news 27th of April 2010 
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connections to Russia, one can even try to manage such perception explicitly. Are 

such image-building efforts successful? What are the mechanisms that make people 

far away distinguish between the countries and group them together? Such questions 

are tackled by country-branding research, which has a peer-reviewed journal devoted 

just  to  the  theme,  "Place  Branding and Public  Diplomacy",  but  articles  there are 

mostly  concerned with  a  country-level  analysis. The approach used in  this  thesis 

would undoubtedly benefit the place-branding studies.

The research used publicly available data to test perception. It is the public picture, 

probably  influenced  more  by  the  prevalent  discourse  than  internal  workings 

of a transnational company. A comparison between the two might uncover how much 

companies adapt to external signals and to what extent produce their own narratives. 

That  would  shift  the  discipline  of  research  from  political  science  and  political 

economics  into  the  realm of  organisation  theory. As  private  views of  individuals 

might differ from that expressed in the name of their employers, it would  test the 

hypotheses of influence of organisations on behaviour.

One might  also  want  to  extend  my methodology worldwide  in  order  to  measure 

globalisation to some extent. By collecting data for all the countries in the world, one 

might create a map of globalisation. The involvement of the country in the global 

network and therefore relative intensity of globalisation would correspondent to the 

number  of  mentions by the  Fortune 500 companies.  It  would supplement  current 

imperfect measures of globalisation.89

The research showed, as a side effect, that the countries are not equally important for 

the global businesses. By extending this framework to all the countries or even to 

a city level  a researcher might aspire to create a map of the places important  for 

89 OECD list several globalisation measures on 256 pages. However, its view is detached from actual spatiality, devoid 
of maps and using a top-down approach. This work looked at the problem only from the point of view of countries, 
ignoring other modes of possible spatial division - another example of dominance of nation states.
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global  business.  The  places  that  the  global  companies  are  the  most  interested 

in would  form  nodes  of  global  network,  as  pictured  by  Manuel  Castells.  Such 

a project would supplement information provided by analysis of global supply chains 

for example.

A shift from unipolar world to a more multipolar one has been observed by political 

scientists and commentators throughout the last decade. While mapping the implicit 

mental maps of companies it is striking that objects they include in their maps are the 

most densely located around only three points  in the world - USA, Western Europe 

and  Taiwan  with all  the adjacent  countries including  Indochina.  That  indicates 

a tripolar  world,  with  relatively  marginal  regions  being  Africa,  Central  Asia  and 

South America, and to a lesser extent Middle East, South Asia and Oceania. These 

global points of refernce are shown on illustration  5. Any research looking at  the 

spatial  arrangement  of  the world  should  take this  data  into  account,  as  it clearly 

contradicts the unipolar, bipolar and some multipolar visions.
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12. Conclusions

In this  thesis I set out to develop a framework to conceptualize  the  eastern border 

of the continent of Europe and capture one of its  perceived dimensions.  By looking 

at the  issue  from a business  point  of  view  and  using  websites  from Fortune 

Global 500 list  of companies  to  infer  their  understanding  of  the  term  Europe 

I managed to collect a significant amount of data and gain  some  valuable insights. 

The spatial and technical construction of the continent revealed a wealth of meanings 

connected to various social subjects. 

The idea that geography is socially constructed  is a basis of this  work. The spatial 

information indeed can be found in an activity not directly connected to spatiality - 

presentation of business information. The variation between the results for different 

countries and the difference between the result from  the  commercial  point of view 

and the picture of the boundary in other sources prove that the idea is scientifically 

useful. The research based on it allowed us to reach meaningful conclusions.

The notion that the continents form an impractical framework and are far from reality 

does not  withstand an empirical test.  They might be,  as Martin Lewis and Karen 

Wigen argue, incompatible with the ostensible geographical criteria, but they remain 

a  coherent  point  of  spatial  reference.  The perception  of  continents  can  be linked 

to political  divisions  and   economic  connections,  and  is  a  useful  and  relevant 

organising tool.

On one hand, the companies have to be viewed as politically influenced,  as their 

preference  for  official  over  actual  divisions  shows.  On  the  other  hand,  there  is 

a certain practicality in their visions, as it is hard to trace some political institutions 

and theories in their discourse. As the picture emerging from the data is coherent, 

even when revealing doubt and lack of opinion, the companies form a single group 
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with distinct opinion. The picture revealed in this thesis is by no means accurate nor 

objective, but is a valid point of reference for comparisons to other visions of Europe. 

This thesis and its conclusions argue that it is an important narrative and pointed out 

several directions where it could be used to confront theories and reality.

As globalisation theorists predict,  the biggest contemporary businesses indeed reach 

even the most remote countries on the globe and therefore there is a global perception 

of  issues  such  as  Europe  and  its  size.  However,  the  globalisation  as  an  all-

encompassing phenomenon does  not  correspond  to  the  researched part  of  reality. 

Globalisation is unevenly distributed between states and the marginal countries are 

affected by it only to some extent. Although we do find information on global level 

about all  the sovereign countries,  the non-sovereign or de-facto  entities and sub-

divisions of countries are absent from the global discourse, meaning that spatial units 

are treated differently dependent on their status.

The  continent-based  regions  are  an  important  tool  for  spatial  organisation  of  the 

global  map  for  companies.  They  form  a  meaningful  frame  of  reference  used 

by a majority  of  global  companies.  They  are  reflection  of  political  discourse, 

a framework  developed  by  geographers  and  politicians  but  used  practically  by 

business. The use of continent-based regions also fits well with observed shift from 

unipolar world - a view of tripolar world, with Europe together with Middle East and 

Africa as one of the three major poles emerges. That means that we should Europe 

maintaining and maybe strengthening its position on global stage, not giving up its 

powers, as it still is an important node in the global network.

The  companies  indeed  use  term Europe,  not  any  of  the  rival  terms, to  organise 

spatially their activities - it is an additional level of understanding above national 

countries. A clear and fairly consistent picture of our continent can be found on their 

websites.  If we follow their understanding, Europe in the East includes Latvia (and 
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other  Baltic  countries),  Belarus,  Ukraine,  Moldova,  Russia  and  Turkey,  with 

Caucasus countries  only  ambiguously perceived as part of Europe but nevertheless 

still there. There is a possibility that the border between Europe and Asia lies between 

Armenia and Azerbaijan, but the claim is based on too few data points to claim that 

it is a popular perception. We cannot be sure of the picture as probably nobody really 

cares  about  that  marginal  region and  therefore  does  not  take  it  into  account. 

Kazakhstan, and by implication other former Soviet republics in its area, is clearly 

outside Europe. Some links still can be found between Kazakhstan and Europe, as it 

is mentioned multiple times in connection with the continent.

The  exercise  of  looking  at companies'  websites  provided  fruitful,  as  it  delivered 

a data-based, clear picture of  the  perception of Europe that is  relatively free from 

emotional  and  ideological biases,  with  a  clearly  visible  point  of  view.  It  is  also 

somewhat  different  from institutional,  scientific  and  political  propositions,  which 

allows us to draw conclusions by  comparing the different visions. It also prompts 

to think about the forces that influence our perception of the world and why we use 

terms, such as "Europe", in a certain way.

The researched companies perceive Europe as a rather wide concept, reaching far into 

its Eastern margins. It encompasses a large part of former Soviet sphere and a major 

Muslim country. It is not confined just to the richest Western liberal democracies, but 

also  includes  poorer,  less  free  countries. There  is  a  clear  difference  between  the 

discoursive  vision  of  Europe  and  institutional  Europe  as  enshrined  by  European 

Union but also by Council of Europe and also political visions of Europe.

The people who identify themselves with Europe might see the other, the Asians just 

on the other  side of  the river  and limit  their  sphere of  affiliation to their nearest 

surroundings. A  practical, global view reveals that their significant other shared with 

the broader population might in fact be only much more far away.
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However,  perceived  Europe  does  not  have  a  clear-cut  boundary.  The  degree 

of Europeanness varies from the core towards the margins,  with a clear  hierarchy 

from the core to the margin. The picture of the world divided into cores and margins 

described by Noel Parker applies not only to countries, but also to bigger regions. 

Eastern border  of  Europe is  its  most  far-flung periphery. Europe is  not  a  closed, 

clearly defined club of countries, but rather a fluid concept grouping similar countries 

used in a utilitarian view.

If we view the results from slightly another perspective, the margins stop being points 

of  division and begin to become points  of  connection,  in line with Noel Parker's 

theories. The countries on the borders have the most connections not only to the other 

countries in the region but also outwards, to states in other spheres. They are related 

towards multiple central points,  not  only the one within their continent. The core 

states, at  least  from perception point of view, are more inward-looking and more 

tightly connected to similar places and the regional centre.

Such a picture of European boundary points to several practical conclusions. The data 

derived from the corporate websites can be applied to evaluate existing theories, and 

to point towards solutions to known questions and problems. It is soft, indirect data, 

showing  the problems from only one point of view, but the picture emerging from 

it gives clear view of picture of Europe inside the global corporate world.

The countries on the periphery are clearly less known to global business than the core 

countries. Less  of the global  companies are directly involved in the  marginal  area, 

with some even displaying white spots outside reach of their spatial imaging on the 

maps of the region.  The enterprises  appear  confused about  the area,  with double 

labelling of countries and spatial representation different from verbatim labels.
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As the businesses perceive Turkey, Ukraine and Russia as parts of Europe, it cannot 

be ruled out the European-Union as an economical project as well as a political one 

will expand eastwards to include at least one of those big countries. All the facts that 

highlight the marginality and opacity of the border regions should give heart to the 

supporters of the project called "European integration" - there is still scope to widen 

it, to promote "European" values and to widen the geopolitical space  for European 

projects.  Countries  from  Russia  to  Portugal  and  from  Turkey  to  Iceland are all 

perceived part of one area, even if there is no formal framework to support ambitious 

geopolitical projects.

Although no data was collected on those regions,  it is possible to observe a stark 

difference between the eastern and southern neighbours of European Union. In the 

East, the European space is still abundant, somewhat unexplored and with quite a few 

countries considered as European. On the other hand, in the south European Union 

has  reached  a  discoursive  barrier  -  the  countries  around  the  Mediterranean Sea, 

except for Turkey, are less likely to be taking part in any future enlargements. They 

lie firmly within the Middle East together with Arab countries further east. As the 

political results of Arab spring are currently unknown, there is also uncertainty about 

future developments within the Middle East.

Russia and  the  formerly Soviet sphere  are not treated as a separate region by the 

surveyed companies. It is a reflection of loss of power and relative economic and 

military  strength  by  Russia  and  its  neighbours. The  ties  between  former  Soviet 

countries are not perceived as strong enough to merit putting them within one region. 

Sometimes they are even distinctly separated and classified as belonging to up to 

three different regions. Moscow has failed to create a "near abroad" perceived clearly 

enough to merit a separate region as it can easily be conceptually separated from its 

former subjects. It  is a proof of failure of Russian imperial project and Russia as 

a global  power. It is,  despite  many  political  theorists  in  the  past  and  nowadays 
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claiming otherwise, an European country, clearly treated as a part of different sphere 

than  its Asian neighbours. The East-West dichotomy of 20 years back has all  but 

disappeared from public mind, displaced by other antagonisms.

Turkey was never considered a part of Europe until 19th century. On the contrary, 

it was a major enemy of Europe and its cultural antithesis. Looking at Europe from 

the  point  of  view of  businesses  reveals  that  it  has  progressed  significantly  since 

modernising  reforms  of  Kemal  Atatürk  in  the  early  20th  century.  Although  not 

without  doubt  today  it  is  generally  considered  a  part  of  Europe  and  clearly 

distinguished from its Middle-Eastern Arab and Persian neighbours. It a major point 

on companies' maps, indicating that in the future the current  lukewarm integration 

policy might shift.

As the businesses perceive Europe as a wide region, it is hard to confirm the view 

that there exists some sort of hard European identity. Inclusion of some authoritarian 

countries within Europe does not fit well with liberal, democratic identity associated 

with the  continent.  No consistent  value  set  can  be  immediately connected  to  the 

grouping  of  countries labelled  Europe.  And  the  fact  that  Turkey  is  not  bundled 

together with the Middle East disproves the idea of Europe as a construction based 

solely  on  Christian  ancestry with  Islam  as  the  defining  Other. A disappearance 

of Christianity as a defining idea of Europe could probably be a result of diminishing 

role of faith in the contemporary world.

The background to this research, its sources and conclusions were multidisciplinary. 

As the whole field of limology, I tried to link all those ideas and facts to the single 

phenomenon - borders - and to decouple it from the most obvious point of reference - 

the nation state. A link between the business and politics is often an indirect one and 

we  have  to  examine  a  apparently  apolitical  occurrence  bearing  in  mind  possible 

political  influences. -  the  conclusions  of  this  thesis  show  one  of  the  ways  the 
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discourse  gets  reproduced is  through non-political,  non-local  actors.  The business 

should  also  influence  politics  -  the  picture  shown  here  should  be  helpful 

in researching those links.

The overall  outcome of this piece of research can be summed up in a poem by one 

of the  artists living in  the proximity  of  East-West  border.  Before the  fall  of  Iron 

Curtain Jann Kaplinsky wrote: 

The East-West border is always wandering

sometimes eastwards, sometimes west

and we do not know exactly where it is right now:

In Gaugamela, in the Urals, or maybe in ourselves,

so that one ear, one eye, one nostril, one hand, one foot, 

one foot and one testicle or one ovary

is on the one, the other on the other side. Only the hearth,

only the hearth is always on one side:

if we are looking northward, in the West;

if we are looking southward, in the East;

and the mouth doesn't know on behalf of which or both

it has to speak90

The data confirms that the border has indeed shifted since the poem was written and 

that the split is more than just pure licentia poetica. The border is much more blurred 

nowadays than it  used to  be  at  the  time when the poem was written. A gradual 

expansion of Europeanness, that is "the West" could be observed since. In the future 

we  might  anticipate  that  it  will  wander  further  still,  unless  the  history  provides 

us with  another  U-turn.  That  divide  between  Europe  and  non-Europe  is  a  factor 

in some  processes  and  a  clearer view of  the border  might  contribute  to  a  better 

90 Jaan Kaplinski "The East-West border", (1987), as quoted in Mikkeli, Heikki Europe as an Idea and an Identity 
Macmillian Press 1998 p. 157
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understanding of them.
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Appendix 1  - list of websites analysed

list: http://money.cnn.com/magazines/fortune/global500/2011/

1. Walmart http://www.walmartstores.com/AboutUs/246.aspx - no regionalisation

2. http://www.shell.com/home/content/footer/about_this_site/contact_us/

3. Exxon - no regionalisation

4. BP - http://www.bp.com/multipleimagesection.do?categoryId=23&contentId=7017765

5. Sinopec - http://www.sinopecgroup.com/english/Pages/ywfz_InternationalOperation.aspx - no 
regionalisation

6.. CNPC - http://www.cnpc.com.cn/en/cnpcworldwide/ - no regionalisation

7. State grid - http://www.sgcc.com.cn/ywlm/internationalcooperation/index.shtml -not a TNC

8. Toyota - http://www.toyota-global.com/select_region/europe/

9. Japan post - http://www.japanpost.jp/en/group/map/ - not a TNC

10. http://www.chevron.com/countries/ - no regionalisation

11. Total - http://www.total.com/en/about-total/our-businesses/upstream-segment-940532.html - no 
regionalisation

12.  http://www.conocophillips.com/EN/about/worldwide_ops/country/Pages/index.aspx - no 
regionalisation

13. http://www.volkswagenag.com/vwag/vwcorp/content/de/the_group/production_plants.html - 

14. http://www.axa.com/en/group/axaworld/

15.  http://www.fanniemae.com/kb/index?page=home&c=aboutus - not international

16.  http://www.ge.com/company/worldwide_activities/index.html

17.  http://www.ing.com/group/showof.jsp - no regionalisation

18. http://www.glencore.com/operations.php

19. http://www.berkshirehathaway.com/ - an investment fund

20. http://www.gm.com/toolbar/allGMSites.html

21. BOFA - http://www.bankofamerica.com/index.cfm?page=about - not international
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22. http://www.samsung.com/pl/function/ipredirection/ipredirectionLocalList.do

23. http://www.eni.com/en_IT/home.html - ENI in the world

24.  http://www.daimler.com/dccom/0-5-8792-1-0-0-0-0-0-0-0-0-7155-0-0-0-0-0-0-0.html

25. http://corporate.ford.com/about-ford/global-vehicles-sites - based on CIA World Factbook

26. http://www.bnpparibas.com/en/private-individuals/subsidiaries-world.asp -  no regionalisation

27. https://www.allianz.com/en/about_allianz/regions_countries/index.html

28. http://www8.hp.com/us/en/hp-information/summary/ww-welcome.html

29. http://www.eon.com/en/infoservice/3027.jsp - no worldwide presence

30. http://localization.att.com/loc/controller?appid=ecomm&ltype=contactus&return-
path=http://www.att.com/econtactus/index.jsp  - not in the region

31. http://www.ntt.co.jp/about_e/group.html - Japanese company

32. 
http://www.carrefour.com/docroot/groupe/C4com/Pieces_jointes/Autres/implantation2010en.pdf

33. http://www.generali.com/Generali-Group/contact-us/ - Russia divided, Georgia both

34. http://www.petrobras.com.br/en/petrobras-websites/ - too few subs

35. http://www.gazprom.com/subsidiaries/ - no regionalisation

36. JPMorganChase - no worldwide contacts - http://www.jpmorganchase.com/corporate/About-
JPMC/client-solutions.htm

37. http://www.mckesson.com/en_us/McKesson.com/Contact%2BUs/Contact%2BInformation.html 
- no regionalisation

38. http://www.gdfsuez.com/en/group/international-presence/international-presence/ 

39. http://www.citigroup.com/citi/global/market.htm?r=1

40.  http://www.hitachi.com/global/europe/index.html

41. http://www.verizonbusiness.com/support/ - no regionalisation

42.  http://www.nestle.com/AboutUs/GlobalPresence/Pages/GlobalPresence.aspx?
Region=6FF0117E-5174-410D-A5A3-366A68F2651B

43.  http://www.credit-agricole.com/en/The-Group/Our-locations 

44. http://www.aigcorporate.com/termsofuse/contact_us.html - American only business
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45. http://world.honda.com/link/index.html

46. http://www.hsbc.com/1/2/ - no regionalisation

47. http://www.siemens.com/entry/cc/de - no regionalisation

48. http://www.nissan-global.com/EN/GLOBAL/

49. http://www.pemex.com/index.cfm?action=contact - no regionalisation

50. http://www.panasonic.net/

51. http://www.santander.com/csgs/Satellite?
accesibilidad=3&canal=CAccionistas&cid=1148925257173&empr=SANCorporativo&leng=en_G
B&pagename=SANCorporativo/Page/SC_ContenedorGeneral - not in the region

52. http://www.ibm.com/planetwide/ - no regionalisation

53. http://www.cardinal.com/mps/public/!
ut/p/c1/04_SB8K8xLLM9MSSzPy8xBz9CP0os3gjA3cDAwtfZ18fV2NTA09HL_dAYz8TQ4NQM
_1wkA6zeAMcwNFA388jPzdVP1I_yhzJHOdAFwNPM28fS0Mjb2MDA1P9yJzU9MTkSv2C7Lzy
fEdFRQAJgfXf/dl2/d1/L0lJSklna2shL0lCakFBTXlBQkVSQ0lBISEvWUZOQTFOSTUwLXchLz
dfMjBHMDA4TUNNTENRRDBJNktMOTEySzMwMDU!/?
WCM_PORTLET=PC_7_20G008MCMLCQD0I6KL912K3005_WCM&WCM_GLOBAL_CONT
EXT=/mps/wcm/connect/us/en/global/global - no regionalisation

54. http://www.freddiemac.com/corporate/company_profile/ - US Gov.

55. http://worldwide.hyundai.com/hyundai-worldwide.html

56. http://www.enel.com/en-GB/group/worldwide/ - Europe only

57. http://info.cvscaremark.com/our-company/our-businesses - US Business

58. http://www.hd.jx-group.co.jp/english/company/group/ - Japanese company

59. http://www.lloydsbankinggroup.com/media1/our_brands2.asp - UK only business

60. http://www.foxconn.com/WorldLayout.html - not in the area

61. http://www.tescoplc.com/ - not in the area

62. http://www.unitedhealthgroup.com/main/SiteMap.aspx - no global directory, uses 
regionalisation for careers

63. https://www.wellsfargo.com/locator/ - US only

64. http://www.aviva.com/about-us/aviva-worldwide/europe/ - incompatible with the study
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65. http://www.metrogroup.de/internet/site/metrogroup/node/11000/Lde/index.html - European 
company 

66. http://www.pdvsa.com/index.php?
tpl=interface.en/design/readmenuprinc.tpl.html&newsid_temas=29 - no regionalisation

67. http://www.statoil.com/en/about/worldwide/pages/default.aspx - no regionalisation

68. http://businesses.edf.com/edf-worldwide/map-of-our-operations-43759.html - not compatible 
with study

69. http://www.lukoil.com/ - no regionalisation

70. http://www.valero.com/ContactUs/Pages/Home.aspx - NA only

71. http://www.basf.com/group/corporate/en/about-basf/worldwide/index

72. http://www.societegenerale.com/en/our-businesses/office-locator

73.  http://www.sony-mea.com/www.sony.net%2Felectronics%2F

74. http://www.arcelormittal.com/index.php?lang=en&page=16 - no list of companies

75. http://www.telekom.com/dtag/cms/content/dt/en/31424

76.  http://www.thekrogerco.com/ - US only

77. http://www.icbc.com.cn/ICBC/Locations/default.htm - Chinese company

78. http://www.telefonica.com/en/countries/html/home/index.shtml - not in the region

79.http://www.bmwgroup.com/e/nav/index.html?../0_0_www_bmwgroup_com/home/home.html&s
ource=overview

80. http://www.pg.com/en_US/index.shtml - no regionalisation

81. http://www.nissay.co.jp/english/network/ - Japanese company

82. http://www.sk.com/business/global/subsidiaries_network.asp

83. http://www.exor.com/?p=contatti&lang=en - Italian company

84. http://www.amerisourcebergen.com/abc/Business_Units/index.jsp - American company

85. http://www.costco.com/Warehouse/locator.aspx?cm_re=1_en-_-Top_Right_Nav1-_-
Top_locations&topnav=&whse=BC&lang=en-US - American company

86. http://www.petronas.com.my/our_business/op_map.aspx - no regionalisation

87. http://www.chinamobileltd.com/contact.php - Chinese company
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88. http://www.munichre.com/en/service/contact_and_services.aspx - no global directory

89. http://www.toshiba.co.jp/worldwide/europe.html

90. http://www.psa-peugeot-citroen.com/en/psa_group/sites_europe_b521.php

91. http://www.prudential.co.uk/prudential-plc/siteservices/directory/plccontact/ - not enough 
subsidiaries, some regionalisation

92. http://www.vodafone.com/content/index.html# - no regionalisation

93. http://www.dp-dhl.com/en/about_us/locations.html

94. http://www.repsol.com/es_en/corporacion/conocer-repsol/quienes-somos/presencia-global/ 

- no regionalisation

95. http://www.crec.cn/en/tabid/279/Default.aspx - Chinese only

96. http://www.dexia.com/EN/our_premises/other_entities/Pages/default.aspx - no regionalisation

97. http://www.bpce.fr/en/the-group/organization/bpce-international-et-outre-mer - no 
regionalisation

98. http://www.iocl.com/contacts.aspx - no regionalisation

99. http://www.marathonoil.com/Global_Operations/ - not in the region, no regionalisation

100. http://gbm.rbs.com/our-offices - no regionalisation

101. https://corporate.homedepot.com/wps/portal/!
ut/p/c1/04_SB8K8xLLM9MSSzPy8xBz9CP0os3gDdwNHH0sfE3M3AzMPJ8MAF0sDKND388jP
TdUvyHZUBAB6afqn/dl2/d1/L2dJQSEvUUt3QS9ZQnB3LzZfMEcwQUw5MTU1RjBVSEExR0
RUMzAwMDAwMDA!/ - North American company

102. http://www.zurich.com/main/services/globalwebsites# - no regionalisation

103. http://www.pfizer.com/contact/ - no regionalisation

104. http://www.walgreens.com/marketing/about/default.jsp - american company

105. http://www.crcc.cn/Page/541/default.aspx - Chinese company

106. http://sites.target.com/site/en/spot/page.jsp?title=store_locator_new - American company

107. http://www.rwe.com/web/cms/en/111486/rwe/rwe-group/group-structure/ - no regionalisation

108. http://www.ccb.com/en/home/index.html - no regionalisation
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109. http://www.usps.com/ - US government

110. http://www.medcohealth.com/medco/corporate/home.jsp?
BV_SessionID=@@@@1501224296.1311159572-
mm432524659514@@@@&BV_EngineID=ccicadfeeegjdfecfklcgffdghfdffn.0&articleID=CorpCo
ntactUs - US company

111. http://www.apple.com/choose-your-country/

112. http://www.aegon.com/en/Home/About/Markets/

113. http://www.chinalife.com.cn/publish/English/262/index.html - Chinese company

114. http://www.boeing.com/worldwide.html - no regionalisation

115. http://group.barclays.com/Barclays-worldwide - no regionalisation

116. http://www.statefarm.com/ - US company

117. http://www.bb.com.br/portalbb/page32,101,2318,0,0,1,0.bb - not in the area, no regionalisation

118. http://www.tepco.co.jp/en/other/contact/contop-e.html - Japanese company

119. http://www.bosch.com/assets/en/countries/locator/index2.htm

120. http://www.microsoft.com/worldwide/region.aspx?region=Europe

121. http://www.orange.com/en_EN/group/global_footprint/

122. http://www.adm.com/en-US/worldwide/europe/Pages/default.aspx

123. http://www.jnj.com/connect/healthcare-products/country/

124. http://www.dell.com/content/public/choosecountry.aspx?c=us&l=en&s=gen

125. http://www.mitsubishicorp.com/jp/en/index.html - Europe and CIS

126. http://www.eads.com/eads/int/en/our-company/where-we-operate.html

127,  http://www.abchina.com/en/about-us/ - Chinese company

128. http://www.pttplc.com/en/about-ptt-office-address.aspx? - Thai company

129. http://www.legalandgeneralgroup.com/about-us/our-locations/ - UK firm

130. http://www.cnp.fr/eng/CNP_Assurances/International/International.htm - minimum 
international exposure

131. http://www.7andi.com/en/company/group.html - no regionalisation
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132. http://www.bankofchina.com/en/custserv/cs1/200812/t20081213_311625.html - Chinese 
company

133. http://www.aeon.info/en/aboutaeon/group.html - no regionalisation

134. http://www.ril.com/sitemap.html#

135. http://www.wellpoint.com/ContactUs/index.htm - American corporation

136. http://www.unilever.com/resource/countryselector.aspx

137. http://www.pepsico.com/#

138. http://www.thyssenkrupp.com/en/international/index.html - not in the region

139, http://www.thisisnoble.com/index.php?
option=com_content&view=article&id=277&Itemid=325&lang=en  - not in the region

140. http://www.riotinto.com/aboutus/19602_contact.asp#/offices

141. http://www.meijiyasuda.co.jp/regular/english/ - Japanese company

142. http://www.groupe-auchan.com/groupe_auchan.html

143. http://www.nokia.com/

144.  http://www.maersk.com/AboutMaersk/Pages/WhereWeWork.aspx - no regionalisation

http://www.apmterminals.com/contact.aspx?id=1630 (one of subsidiaries)

145. http://www.dfmc.com.cn/contactUs_en.aspx - Chinese corporation

146. http://tools.deutsche-bank.de/cc/locationsfinder/en/welcome2.do

147. http://www.cscec.com/english/tabid/216/Default.aspx - Chinese company

148. http://www.mitsui.com/index.html

149. http://eng.csg.cn/ - Chinese company

150. http://www.utc.com/Common/Footer/Sitemap - a conglomerate

151. http://www.saicgroup.com/English/sqjt/lxfs/index.shtml - Chinese company

152. http://www.dow.com/worldwide/index.htm

153. http://www.dai-ichi-life.co.jp/english/overseas_network.html#a02 - not enough business in the 
region

154. http://www.unicreditgroup.eu/en/Worldwide_presence/Central_Eastern_Europe.htm\

82



155. http://www.saint-gobain.com/en/directory/company/search/country

156. http://www.bradescori.com.br/site/conteudo/interna/default.aspx?secaoId=657 - Brazilian 
institution

157. http://www.mufg.jp/english/profile/group/index.html - Japanese subsidiaries only

158. http://www.fujitsu.com/global/worldwide/europe/index.html

159. http://www.bhpbilliton.com/home/businesses/Pages/GlobalOperationsMap.aspx - not in the 
region

160. http://global.metlife.com/metlife-worldwide/global-directory/europe/index.html

161. http://www.posco.com/homepage/docs/eng2/html/family/s91a1001020m.jsp - no works in the 
region

162. http://en.cnooc.com.cn/data/html/english/channel_112.html - no regionalisation

163. http://www.renault.com/en/groupe/renault-dans-le-monde/pages/renault-dans-le-monde-la-
carte.aspx

164. http://www.novartis.com/about-novartis/locations/worldwide-offices.shtml

165. http://www.bestbuy.com/site/olspage.jsp?id=cat12090&type=page - American company

166. http://www.ups.com/content/corp/worldwide/europe/index.html?WT.svl=SubNav

167. http://www.kraftfoodscompany.com/switch-site.aspx

168. http://www.sinochem.com/tabid/736/Default.aspx

169. http://www.lowes.com/StoreLocatorDisplayView?storeId=10151&catalogId=10051 - North 
American company

170. https://www.credit-suisse.com/who_we_are/en/office_locator.jsp - no regionalisation

171. http://www.lgcorp.com/globalnetwork/region_list.jsp

172. http://www.americamovil.com/amx/about/footprint?p= - American company 

173. http://www.nsc.co.jp/en/company/location/oversea.html - not exactly present in Europe, no 
regionalisation

174. 
ttp://www.roche.com/about_roche/roche_worldwide.htm#/s:3.2098765432098766/x:4097/y:1011/ - 
no regionalisation
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175. http://www.veolia.com/en/group/locations/ - no regionalisation

176. http://www.intlfcstone.com/contact/Pages/default.aspx - no regionalisation

177. http://www.lockheedmartin.com/europe/

178. http://www.bayer.com/en/europe.aspx

179. http://www.rosneft.com/about/Glance/OperationalStructure/ - no regionalisation

180. http://www.merck.com/index.html - no regionalisation

181. http://www2.goldmansachs.com/global/sitemap/ - no regionalisation

182. http://www.bunge.com/about-bunge/contact-us.html -no regionalisation

183. http://www.wesfarmers.com.au/contact.html - Australian company

184. http://www.woolworthslimited.com.au/phoenix.zhtml?c=144044&p=our-brand - Australian 
company

185. https://www.deutschebahn.com/site/bahn/en/group/business__units/business__units.html - 
German company

186. http://75.125.136.98/~vmundo/?lang=en

187, http://en.sanofi.com/group_sites/group_sites.asp#s1

188. http://www.express-scripts.com/aboutus/ - American company

189. http://www.smfg.co.jp/english/aboutus/profile/ - Japanese company

190. http://www.ubs.com/

191. 
http://www.group.intesasanpaolo.com/scriptIsir0/si09/eng_index.jsp#/chi_siamo/eng_societa_grupp
o.jsp - no regionalisation

192. http://www.vinci.com/vinci.nsf/en/locations/pages/homepage.htm

193. http://www.sse.com/AboutUs/WhereWeOperate/ - British company

194. http://www.gsk.com/worldwide.htm

195. http://www.intel.com/en_US/worldwide.htm

196. http://www.bbva.com/TLBB/tlbb/jsp/ing/conozca/paises/eur.jsp#0 - only Russia in the region

197. http://www.faw.com/webcontent/sales_services_map.jsp - no regionalisation
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198. http://www.searsholdings.com/about/ - American company

199. http://www.marubeni.com/company/offices/index.html

200. http://www.sumitomolife.co.jp/annual/ - Japanese company

201. http://www.itochu.co.jp/en/about/network/europe/

202. http://www.caterpillar.com/company/offices-and-facilities - no address book

203. http://www.mitsubishielectric.com/company/corp/offices/index.html - only Russia from 
researched countries

204. http://www.canon.com/worldwide/index.html?area=eu

205.  http://www.chryslergroupllc.com/en-us/footer/Pages/ContactUs.aspx - no contacts in Europe, 
no regionalisation

206. http://www.bouygues.com/fr/le-groupe/bouygues-dans-le-monde/bouygues-dans-le-monde/ 
(French)

207. http://www.lyondellbasell.com/WorldWideLocations/Asia/ - no presence in the region, 
regionalisation

208. http://www.safeway.com/IFL/Grocery/Our-Story - American company

209. http://www.sncf.com/en_EN/html/page/CONTACT.html - centre-oriented website

210. http://www.sabic.com/corporate/en/ourcompany/sabicworldwide/default.aspx - no appropiate 
data, no regionalisation

211.  http://en.ccccltd.cn/aboutcompany/organizationalchart/ - no regionalisation

212. http://www.baosteel.com/group_e/02about/ShowArticle.asp?ArticleID=2418 - Chinese 
company

213.  http://www.iberdrola.es/webibd/corporativa/iberdrola?IDPAG=ENWEBGRUPO_EUR - only 
Russia in the region

214. http://global.kddi.com/worldwide/emea/index.html

215. http://www.cisco.com/en/US/swassets/sw274/sitewide_country_language_selector.html

216.  http://www.ms-ins.com/english/company/data/network.html - only Russia

217.  http://www.groupe-casino.fr/en/Strong-positions-in-international.html - no presence in the 
region, regionalisation

218. http://www.morganstanley.com/about/offices/index.html - no regionalisation
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219.  http://www.ahold.com/en/contact/our-brands - not in the region, some regionalisation

220. http://english.hhi.co.kr/contact/business_contact.asp - no regionalisation

221. http://www.citic.com/wps/portal/encitic/lxwm/jwbsc?lctn=8&flag=00 - not enough presence, 
no regionalisation

222. http://en.chinatelecom.com.cn/corp/odaic/index.html - too few branches, some regionalisation

223. http://www.prudential.com/view/page/public/11731?seg=7&name=pruworldwide

224. http://www.tokiomarinehd.com/en/group/index03.html - too few subsidiariesm no 
regionalisation

225. http://www.vivendi.com/vivendi/-Group- a conglomerate

226. http://disneyinternational.com/

227. http://www.csgc.com.cn/n43/n91259/n91263/c102890/content.html -  no regionalisation

228. http://www.comcast.com/Corporate/About/PressRoom/ComcastCable/ComcastCable.html - 
American company

229. http://www.minmetals.com/index.jsp - not in the area, regionalisation

230. http://www.supervalu.com/sv-webapp/about/national_footprint.jsp - American company

231. http://www.jfe-holdings.co.jp/en/company/g-about/index.html - no regionalisation

232. http://www.sysco.com/contact-us.html -American company

233. http://www.idemitsu.com/global/offices/europe_russia.html - too few offices, some 
regionalisation

234. http://www.mitsubishichem-hd.co.jp/english/group/global.html - too few offices, no 
regionalisation

235. http://www.tnk-bp.com/en/company/ - Russian activities

236. http://www.telecomitalia.com/tit/it/footer/sitemap.html - only Italian

237. http://www3.volvo.com/investors/finrep/ar10/eng/presenceonallcontin/introduction.html - not 
enough contacts in area, some regionalisation

238. http://www.gs.co.kr/eng/about/affiliate/default.asp - Korean conglomerate

239. http://www.globaldenso.com/en/aboutdenso/globalnetwork/groupcompanies/index.html

240. http://www.manulife.com/public/about/index/0,,lang=en&navId=610030,00.html - np work in 
Europe, some regionalisation
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241. http://www.nec.com/global/office/index.html

242. http://www.haniel.com/public/de/group/profil/Standorte - no regionalisation

243. http://www.ab-
inbev.com/go/about_abinbev/market_information_by_country/Market_factsheet.cfm - no 
regionalisation

244. http://www.sumitomocorp.co.jp/english/company/point/cis.html

245. http://konzern.lufthansa.com/en/business-segments/passenger-airline-group.html - airline

246. http://www.oldmutual.com/worldwide/index.jsp - no regionalisation

247. http://www.quantatw.com/Quanta/english/about/qmap.aspx - no subsidiaries

248. http://www.koc.com.tr/en-
us/Corporate/International_Network/Pages/InternationalNetworkofKoc.aspx - site not working

249. http://www.commbank.com.au/about-us/our-company/international-branches/default.aspx - not 
in the region, regionalisation

250. http://www.cngc.com.cn/en/about_us.asp - Chinese company

251. http://www.centrica.com/index.asp?pageid=389&type=europe - not in the region

252. http://www.sunocoinc.com/Site/ContactSunoco/ - American company

253. http://sharp-world.com/worldwide/index.html - only Russia in the region, regionalisation

254. http://www.westpac.com.au/about-westpac/global-locations/ - not in continental Europe, some 
regionalisation

255. 
http://www.abbott.com/global/url/content/en_US/10.40:40/general_content/Global_Locations.htm#
Africa

256. http://www.thecoca-
colacompany.com/ourcompany/seniormanagement_operating_group_leadership_eurasia.html - not 
compatible with the study

257. http://www.softbank.co.jp/ja/ - not working website

258. http://www.newyorklife.com/nyl/v/index.jsp?
contentId=10580&vgnextoid=8e10a2b3019d2210a2b3019d221024301cacRCRD - not in the 
region, no regionalisation

259. https://www.cathaylife.com.tw/bc/B2CStatic/eng/index.html - Taiwanese company
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260. http://www.northropgrumman.com/international/index.html#europe - not in the region, 
regionalisation

261. http://www.fedex.com/

262. http://www.rbcwminternational.com/locations.html - not in the region, regionalisation

263. http://www.hess.com/operations/default.aspx - not in the region, no regionalisation

264. http://www.ingrammicro.com/ - no regionalisation

265. http://www.conti-
online.com/generator/www/com/en/continental/portal/themes/continental/continental_global/europe
_without_germany/europa_ohne_deutschland_en.html

266. http://www.nabgroup.com/0,,32837,00.html - not in the region, no regionalisation

267. http://www.johnsoncontrols.com/publish/us/en.html#data

268. http://www.suncor.com/en/about/919.aspx - limited international presence, no regionalisation

269. http://www.aetna.com/about-aetna-insurance/contact-us/locations.html - US company

270. http://phx.corporate-ir.net/phoenix.zhtml?c=97664&p=irol-contact&t=&id=& - no other 
contact page, no regionalisation

271. http://www.kepco.co.kr/eng/ - no regionalisation

272. http://www.bharatpetroleum.in/EnergisingBusiness/FA_Lubricants_ContactUS.aspx?id=1 - 
Indian company

273. http://www.mhi.co.jp/global/network/europe.html - no business within the area

274. http://www.humana.com/resources/support_center/contact/sales_office_locations/ - US 
corporation

275. http://www.epplp.com/systemMap/systemMap.shtm - US company

276. http://www.chng.com.cn/eng/n75861/n75925/index.html - Chinese company

277. http://www.support.philips.com/support/catalog_selector.jsp?COOKIE=off

278. http://www.dzbank.com/page_standard.php?id=886

279. http://www.hebgtjt.com/main_en.jsp - no eng. version

280. http://honeywell.com/worldwide/Pages/worldwide.aspx - worldwide directory

281. http://www.astrazeneca.com/Home
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282. http://www.libertymutualgroup.com/omapps/ContentServer?
pagename=LMGroup/Views/LMG - us corp.

283. http://www.j-sainsbury.co.uk/index.asp?pageid=196 - UK business

284. http://www.newscorp.com/management/index.html - no regionalisation

285. http://www2.dupont.com/Our_Company/en_US/worldwide/index.html

286. http://www.rabobank.com/content/  - no regionalisation

287. http://www.bridgestone.eu/contact-us/change-country
http://www.bridgestone.com/regional_sites/index.html

288. http://www.baesystems.com/WorldwideLocations/Regions/index.htm

289. http://www.picc.com.cn - website not working

290. http://www.sprint.com/contactus/ - no regionalisation

291. http://www.generaldynamics.com/about/gdworldwide.cfm - not regionalised by country

292. http://www.statebankofindia.com/user.htm?
action=viewsection_opennew2&lang=0&id=0,13,99 - not in the region, no regionalisation

293. http://www.shenhuagroup.com.cn/english/about0us/contact0us/index.shtm - Chinese SOE

294. https://www2.commerzbank.com/konzern/niederlassungen/index.cfm

295. http://www1.kepco.co.jp/english/ir/plan/index.html - Japanese company

296. http://www.tiaa-cref.org/public/support/contact/regional/index.html - American company

297. http://www.mccchina.com/ENGLISH/ShowClass.asp?ClassID=25 - no regionalisation 

298. http://www.sberbank.ru/en/ - Russian company

299. http://www.powercorporation.com/index.php?lang=eng&comp=powercorp&page=orgchart - 
Canadian conglomerate

300. http://www.allianceboots.com/site_tools/contact_us.aspx - no regionalisation

301. http://www.btplc.com/Thegroup/BTUKandWorldwide/BTaroundtheworld/index.htm

302. http://www.delta.com/worldwide_sites/index.jsp - no regionalisation

303. http://www.mizuho-fg.co.jp/english/tenpo_atm_l.html - no regionalisation

304.  http://www.abb.com/cawp/abbzh252/8efc27160cf68e81c1256723005af741.aspx
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305. http://www.allstate.com/about.aspx - US company

306. http://www.laposte.com/Everything-about-La-Poste/Who-we-are/Universal-Postal-Service - 
French company

307. http://www.jbsgroup.com/ - no regionalisation

308. http://www.airfrance.com/cgi-bin/AF/AM/en/local/home/home/redirection_home.jsp - no 
regionalisation

309. http://www.medipal.co.jp/english/group/index.html - not in the region

310. http://www.weston.ca/en/Contact.aspx - American company

311.  http://www.avic.com.cn/ - no English verion

312. http://www.omv.com/portal/01/com/!
ut/p/c5/04_SB8K8xLLM9MSSzPy8xBz9CP0os3hfA0sPN89Qo1BHE08DpyBTR29TAwjQD07N0
y_IdlQEAGjQgPs!/ - no regionalisation

313. http://hcahealthcare.com/about/facilities.dot - American company

314. http://www.nksj-hd.com/en/group/group_list/ - not in the region, no regionalisation

315. http://www.xstrata.com/about/locations/ - not in the region, regionalisation

316. http://www.globalsuzuki.com/globallinks/index.html

317. http://www.wilmar-international.com/business_locations.htm - not regionalised

318. http://www.ineos.com/wor_sal_eur.html - not in the region

319. https://home.americanexpress.com/home/global_splash.html?inav=iNavUtilChangeCountry

320. http://www.jardines.com/the-group/regional-offices.html - no regionalisation

321. http://www.hanwha.co.kr/english/index.jsp

322. http://www.vattenfall.com/en/our-office-locations.htm - North European company

323. http://www.jreast.co.jp/e/index.html - Japanese company

324. http://www.edeka.de/EDEKA/Content/Service/Kontakt/index.jsp - German company

325. http://www.google.com/intl/en/about/corporate/company/address.html

326. http://www.shougang.com.cn/shougang_cn_web/ - English site does not work

327. http://corporate.heraeus.com/en/berheraeus/globaleprsenz/globale_Pr_senz.aspx
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328.  http://ir.pingan.com/upload/gongsigaiyao-English.pdf - Chinese company

329. http://www.poste.it/en/azienda/chi_siamo/societa_gruppo.shtml - Italian company

330. http://www.standardlife.com/ - no regionalisation

331. http://www.chalco.com.cn/ - no English website

332. http://www.swissre.com/about_us/global_presence/ - no countries from sample present, 
regionalisation

333. http://www.samsunglife.com/company_en/submain.html - only IR site in English, Korean 
comp.

334. http://www.flextronics.com/about_us/WebPages/where_we_are.aspx

335. http://www.phoenixgroup.eu/EN/PHOENIXinEurope/Pages/default.aspx

336. http://www.hindustanpetroleum.com/En/ui/Profile.aspx - Indian company

337. http://www.tysonfoods.com/About-Tyson/Locations/List-Page.aspx - no regionalisation

338. http://www.locate.anz.com/anz/international?r=http://www.anz.com/auxiliary/contact-
us/general-enquiries/ - not in the region, no regionalisation

339. http://www.ericsson.com/local-sites

340. http://www.compal.com/index.php?
option=com_content&view=article&id=48&Itemid=1424&lang=en - no regionalisation

341. http://www.wisco.com.cn/wisco_en/brief/8239.shtml - Chinese company

342. http://www.sistema.com/our_investments/developing_assets/ - no regionalisation

343. http://www.chinapost.com.cn/ - Chinese company

344. http://www.dior-finance.com/en/contacts.asp - French company

345. http://www.angloamerican.com/about/operate - only Russia in the area, regionalised

346. http://www.crc.com.hk/eng_v1/profit/index.htm - Chinese company

347. http://www.orlen.pl/EN/Company/ORLENInEurope/Pages/default.aspx - Central European 
company

348. http://www.maps.alstom.com/iframe-src-en.htm

349. http://www.delhaizegroup.com/en/Home/OurMarkets.aspx - not in the region, no 
regionalisation
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350. http://www.cpc.com.tw/english/content/index01.asp?sno=276&pno=8 - no regionalisation

351. http://www.slb.com/regional_sites.aspx - not regionalised

352. http://www.huawei.com/en/index.htm#self

353. http://www.hochtief.com/hochtief_en/66.jhtml - divided, but no site directory

354. http://en.sinosteel.com/cpyyw/ywgk/hwsy/2007-09-12/1618.shtml - no clear division, some 
regionalisation

355. http://www.chuden.co.jp/english/corporate/ecor_company/ecom_outline/index.html - Japanese 
company

356. http://www.pmi.com/eng/_layouts/PMI/GCW/index.aspx - no regionalisation

357. http://www.mazda.com/d-list/europe.html + mazda.com

358. http://www.cosmo-oil.co.jp/eng/company/group.html - not regionalised

359. http://www.tata.com/tataworldwide/index.aspx?sectid=1y2Y3CZ5A2s= - not directly in the 
area, regionalised

360. http://ww13.itau.com.br/portalri/index.aspx?idioma=ing&AspxAutoDetectCookieSupport=1 - 
not in the region, some regionalisation

361. http://www.ongcindia.com/default.asp - not internationalised

362. http://www.hutchison-whampoa.com/eng/about/directory/directory.htm - no regionalisation

363. http://www.timewarner.com/sitemap/ - no list of locations

364. http://www.oracle.com/index.html# - no regionalisation

365. http://www.3m.com/

366. http://www.cofco.com/en/about_cofco/business_unit.aspx - no regionalisation

367. http://www.sha-steel.com/eng/Organization%20Structure.html - Chinese company

368. http://www.aisin.com/profile/factory/index.html - Japanese company

369. http://www.cepsa.com/cepsa/Who_we_are/The_Company/CEPSA_in_the_world/ - not in the 
region, no regionalisation

370. http://www.tatasteel.com/global-network/index.asp

371. http://www.chinaunicom-a.com/ - no English

372. http://www.deere.com/en_US/deerecom/index.html - CIS countries as in dealer locator
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373. http://portal.gasnatural.com/servlet/ContentServer?gnpage=3-10-1&centralassetname=3-10-
BloqueHTML-680 - no regionalisation

374. http://www.schneider-electric.com/site/home/index.cfm/ww/?selectCountry=true
375. http://www.china-cdt.com/en/index.html - Chinese company

376. http://www.paalp.com/ - American company

377. http://www.fujifilm.com/worldwide/

378. http://www.loreal.com/_en/_ww/html/our-company/europe.aspx?tc=ROOT-OUR-
COMPANY^2_world&cur=2_world&world=ROOT_World_Presence^europe^france

379. https://www.massmutual.com/aboutmassmutual/ourcompany/affiliates - no regionalisation

380. 
http://www.finmeccanica.it/Corporate/EN/Corporate/Il_Gruppo/Organigramma_del_Gruppo/index.
sdo - Italian-centred company

381. http://www.alfresa.com/english/html/kigyou2.htm - Japanese company

382. http://www.morrisons.co.uk/Corporate/About-us/Our-Stores/ - UK company

383. http://store.publix.com/publix/ - SE US company

384. https://www.chsinc.com/portal/server.pt/community/chsinc_public/337/chs_global/13026 - no 
location list, no regionalisation

385. http://www.riteaid.com/company/about/ - American  company

386. http://www.raytheon.com/contact/ - no location list

387. http://www.internationalpaper.com/

388. http://www.yamada-denki.jp/company_e/network.html - Japanese company

389. http://www.travelers.com/about-us/travelers-companies/international-business.aspx - not in the 
region

390. http://www.macysinc.com/AboutUs/ - US company

391. http://www.adecco.com/ABOUTADECCO/Pages/AdeccoWorldwide.aspx

392. http://stores.staples-locator.com/staples/ - not in the region, no regionalisation

393. http://www.td.com/contactus.jsp - no location list, NA company

394. https://www.kbc.com/MISC/D9e01/~E/~KBCCOM/~BZIZTPX/-BZIZTPN/BZJ07U9 - 
different regionalisation
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395. http://www.mapfre.com/corporativo/grupomapfre/en/cinformativo/international-presence-
mapfre.shtml

396. http://wwwmp.techdata-europe.com/Pages/Start.aspx?
TemplateID=6&BU=&Vendor=&MenuId=2104&ParentMenuId=2045&p=About%20Tech
%20Data&c=Our%20Locations&LeftMenuName=
%20%20%20%20%20%20%20%20%20%20%20%20%20%20%20%20%20%20%20%20%20%2
0%20%20About%20Tech%20Data&corpregionid=50&Culture=en-GB - EU-only company, not in 
the region

397. http://www.gasterra.com/service/contact/Pages/default.aspx - no locations list, Dutch comapny

398. http://www.bankcomm.com/BankCommSite/en/invest_relation/map.jsp?
&id=1153383151100&treePath=ROOT%3E%D3%A2%CE%C4%CD%F8%D5%BE
%3EInvestor+Relations%3EContact+Us&channelId=1153383151100 - Chinese company, no 
location list

399. http://www.cosco.com/en/global_offices/company.jsp?parCatName=Europe&leftnav=/6/2

400. http://www.ultra.com.br/Ultra/Show.aspx?id_canal=owF/lppk5N0dSRncaecElQ== - not in 
region, no regionalisation

401. http://www.magna.com/magna/en/global/

402. https://www.directv.com:443/m/basic/contactUs.jsp - US company

403. http://www.aboutmcdonalds.com/country/map.html

404. http://www.migros.ch/de/unternehmen/migros-gruppe.html - Swiss company, no English

405. http://www.cgdc.com.cn/en_no_use/en_index.html - Chinese company

406. http://www.sunlife.com/Global/About+us/Global+presence?vgnLocale=en_CA - not in the 
region, no regionalisation

407. http://www.maruhan.co.jp/english/company.html - no subsidiary list, Japanese 

408. http://www.cec.com.cn/En/about_us/Company_Profile/2760.aspx

409. http://global-sei.com/globalnet/index.html

410. http://www.fpcc.com.tw/English/about%20fpcc/Subsidiaries%20Companies.htm - no 
regionalisation

411. http://www.michelin.com/michelin.com/country-selector

412. http://www.onex.com/Contact_Us.aspx - investment comapny

413. http://www.imperial-tobacco.com/index.asp?page=47 - no regionalisation
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414. http://www.northwesternmutual.com/about-northwestern-mutual/our-company/company-
overview.aspx - US company

415. http://www.murphyoilcorp.com/operations/expro/default.aspx - not in the region

416. http://www.td-holdings.co.jp/e/group/subsidiaries/ - no regionalisation

417. http://www.unitedcontinentalholdings.com/download.php?
file=UCH_RouteMap.pdf&type=pdf - not in the region, not regionalised

418. http://www.enbw.com/content/en/group/portrait/index.jsp - German company

419. http://www.sumitomo-chem.co.jp/english/company/group/oversea.html#areaEU - not in the 
region

420. http://en.groupama.com/group/groupama-worldwide/groupama-worldwide-@/article.jspz?
id=3582 - not regionalised

421. http://www.ppr.com/en/brands/points-sale/Puma?c=az&v=Baku - no regionalisation

422. www.accenture.com/us-en/contact/Pages/office-directory.aspx - no regionalisation

423. http://www.lilly.com/SiteCollectionDocuments/pdf/Global_Presence_2009_Horiz.pdf - no 
regionalisation

424. 
http://www.bat.com/group/sites/UK__3MNFEN.nsf/vwPagesWebLive/BBE5F66EC8942648C1257
333003198F7?opendocument&SKN=1 - no regionalisation

425. http://www.scotiabank.com/cda/eventdetail/0,1005,LIDen_SID13,00.html - Canadian 
company

426. http://www.jti.com/About/about_locations - no regionalisation

427. http://www.motorolasolutions.com/locationselector

428. http://www.crh.com/our-divisions/europe-materials/at-a-glance.aspx - India and China under 
Europe, wrong regionalisation

429. http://www.ricoh.com//

430. http://www.crmsc.com.cn/crmscnewEn/Overseas.asp - not in the region, no regionalisation

431. http://www.cnaf.com/templates/pu_en_industry2/index.aspx?nodeid=120 - not in the region 
yet, some regionalisation

432. http://www.compass-group.com/International-clients-wwd.htm
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433. http://www.danone.com/en/company/global-presence.html

434. http://www.nyk.com/english/group/europe/ - not in the region

435. http://www.sinomach.com.cn/templates/T_childcompany_en/index.aspx?nodeid=153 - 
Chinese conglomerate

436. http://www.thehartford.com/utility/about-thehartford/ - not in the region, US corp.

437. http://www.nationalgrid.com/corporate/About+us - not in the region, no regionalisation

438. http://www.aa.com/international/internationalSplashAccess.do?countryCodeForIP=DE - no 
regionalisation

439. http://www.tui-group.com/en/meta/kontakt - no country list

440. http://www.lgdisplay.com/ - not in the region, somewhat regionalised

441. 
http://www.telstra.com.au/abouttelsthttp://www.tjx.com/businesses_homesense_europe.aspra/comp
any-overview/telstra-profile/ - Australian company

442. http://www.tjx.com/businesses_homesense_europe.asp- not in the region

443. http://www.emerson.com/en-US/contacts/Pages/default.aspx

444. http://www.bertelsmann.com/Bertelsmann-AG/Structure.html - no country list

445. http://www.sociosecopetrol.com/ - no English

446. http://www.hnccgc.com/ - no English

447. http://www.kobelco.co.jp/english/ - just graphically

448. http://www.heinekeninternational.com/europe_locations.aspx

449.. http://www.xerox.com/about-xerox/country-select/xxxx.html?
XOGlang=pl_PL;mode=home;LOB=CORP;tier=prod;mega_region=DMO#

450. http://www.lenovo.com/lenovo/us/en/locations.html - no regionalisation 

451. http://www.grupoacs.com/index.php/en/a/directory - no regionalisation

452. http://corporate.evonik.com/sites/dc/Downloadcenter/Evonik/Corporate/en/Investor-
Relations/Portrait/Portrait_Eastern_Europe_xenx.pdf

http://corporate.evonik.com/en/company/locations/europe/pages/default.aspx

453. http://www.komatsu.com/worldwide/  - no regionalisation
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454. http://www.danskebank.com/en-uk/About-us/what-we-do/Pages/our-business.aspx - north 
european company

455. http://www.lafarge.com/wps/portal/1_2_2-Lafarge_dans_le_monde

456. http://www.standardchartered.com/about-us/global-network/en/index.html

457. http://www.mitsubishi-motors.com/en/global_network/index.html#europe

458. http://www.hbjnjt.com/index.aspx - no English

459. http://www.cigna.com/our_plans/international/index.html - no country list, US company

460. http://www.shv.nl/index.php?id=22

461. http://www.alcatel-lucent.com/wps/portal/worldwide

462. 
http://www.fresenius.se/internet/fag/com/faginpub.nsf/1558eda9c2305b6eca25692100069830/66f1
2c79118dcae5c125700e00494b38?OpenDocument - no regionalisation

463. http://www.csic.com.cn/en/organizational_pic.htm - Chinese company

464. http://www.lbbw.de/lbbwde/1000000342-en.html - German company4

465. http://www.alcoa.com/global/en/about_alcoa/map/globalmap.asp?continent=Europe

466. http://www.kirinholdings.co.jp/english/company/group/index.html - no regionalisation

467. http://www.cpic.com.cn/cpic/en/aboutcompany/companyprofile/index.shtml - Chinese 
company

468. http://www.fluor.com/about_fluor/locations/Pages/default.aspx

469. http://www.mol.hu/en/about_mol/our_company/contacts_of_our_subsidiaries_and_partners/

470. http://www.sodexo.com/group_en/group/sodexo-worldwide/sodexo-worldwide.asp - no 
regionalisation

471. http://www.holcim.com/en/about-us/worldwide/europe.html

472. http://www.petroplusholdings.com/en/corporate/petroplus-refineries - not in the region, EU 
company

473. http://www.aflac.com/apps/contact_us.aspx - American comapny,

474. http://www.wolseley.com/about-us/where-we-operate.aspx - not in the region, lower-level 
regionalisation

475. 
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http://www.chemchina.com/wps/wcm/connect/libChemChina/siteEnglish/areaAboutUs/areaMembe
rCompanies/ - Chinese company

476. http://www.co-operative.coop/corporate/aboutus/ourbusinesses/ - UK company

477. http://phx.corporate-ir.net/phoenix.zhtml?c=117565&p=irol-homeProfile - US company

478. http://www.suzuken.co.jp/english/company/philosophy.html - Japanese company

479. http://www.akzonobel.com/websites_overview.aspx - not regionalised

480. http://www.npm-cnp.be/fs-05-01_01-01.asp - an investment company

481. http://www.nationwide.com/affiliated-companies.jsp - US company

482. 
http://www.tsocorp.com/TSOCorp/ProductsandServices/Locations/RetailLocations/RetailLocations 
- US company

483. 
http://www.tsocorp.com/TSOCorp/ProductsandServices/Locations/RetailLocations/RetailLocations 
- Mexican company

484. http://www.zjmi.com/index.php?id=143 - Chinese comapny, no subs list

485. http://www.cnbm.com.cn/EN/c_0000001600030001/ - no regionalisation

486. http://www.henkel.com/about-henkel/henkel-locations-8354.htm#

487. http://www.acer-group.com/public/index/services.htm - confused structrure

488. http://www.tohoku-epco.co.jp/ir/info3-e.htm - Japanese company

489. http://www.doosan.com/en/network.do?cmd=worldwide&WT.ac=MainMenu4 - no 
regionalisation

490. http://www.rim.com/company/maps/uk.shtml

491. http://www.oxy.com/OurBusinesses/Pages/OurBusinesses.aspx - not in the region, regionalised

492. http://www.samsungcnt.com/EN/overview/location.asp - no location list

493. http://www.premafin.it/cmsPremafin/start.do?site=premafin - no English

494. http://www.kimberly-clark.com/ourcompany/overview/global_locations.aspx

495. http://www.daiwahouse.co.jp/English/data/index.html - Japanese and Chinese company

496. http://www.surgutneftegas.ru/en/about/companies/
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497. http://www.kfw.de/kfw/en/KfW_Group/About_KfW/Organisation/KfW_Locations.jsp - no 
regionalisation

498. 
http://www.kogas.or.kr/kogas_eng/html/who/who_08.jsphttp://www.kfw.de/kfw/en/KfW_Group/Ab
out_KfW/Organisation/KfW_Locations.jsp - no regionalisation

499. http://www.showa-shell.co.jp/english/profile/affiliates.html - Japanese company

500. http://www.wistron.com/about/global_operations.htm
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Europe Asia Middle East other not listed sum mentioned
Greece 95 0 0 3 44 142 98
Latvia 62 0 0 3 77 142 65
Finland 81 0 0 4 57 142 85
Moldova 20 0 0 3 119 142 23
Ukraine 72 1 0 10 58 141 84
Belarus 25 1 0 4 112 142 30
Russia 100 7 1 20 19 147 123
Turkey 83 12 22 8 26 151 116
Armenia 14 6 3 3 118 144 24
Georgia 13 8 2 3 117 143 25
Azerbaijan 16 10 5 5 109 145 33
Kazachstan 20 26 2 9 86 143 56
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